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7 Tips to 
Enhance Your Digital
Marketing Strategy
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      Crafting a marketing strategy.
      Refining your brand image.
      Shaping compelling narratives for your products/services.
      Effectively conveying your message to your target audience.

Compass
Marketing & Advertising Partners
guides you in: 

We understand that you 
are already on your 
marketing journey and 
we are here to meet you 
where you are at. We are 
your Compass, creating 
your unique map to help 
you with all aspects of 
your marketing and in 
any type of advertising 
medium imaginable.

CONTACT US TODAY
to set up a Discovery Session!

Compass Marketing & Advertising Partners

Learn more at
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Navigating the digital marketing landscape can often 
feel like you are drinking from a firehose. It is constantly 
evolving, presenting new opportunities and challenges. 
For small businesses, marketing professionals and 
entrepreneurs, staying ahead of the curve requires an 
adaptive strategy and an understanding of best 
practices in digital advertising.
 
In this guide, we will cover seven tips to help you 
enhance the effectiveness of your campaigns and 
achieve greater success in the digital world.

7 Tips
to Enhance Your
Digital Marketing Strategy:

WeAreYourCompass.com
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Understand
Your Audience

Focus on
Quality Content

Invest in Paid
Advertising

Monitor and
 Analyze Results

Utilize Multiple
Channels

Utilize Social
Media Platforms

Leverage SEO
Strategies

7
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Keep experimenting, learning from your experiences, and 
staying up to date with the latest digital marketing trends.

Contact Compass
to help build your digital 
marketing strategy!

The key to digital marketing is
continuous learning and adaptation.

T

Ready to revolutionize your digital marketing approach? 

Compass Marketing & Advertising Partners

Tim Kolling
Tim@WeAreYourCompass.com

Jennifer Goetz
Jennifer@WeAreYourCompass.com

Tara Dimick
Tara@WeAreYourCompass.com
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Start implementing
these market-tested
strategies today &
watch your digital
presence thrive.

WeAreYourCompass.com



To effectively reach and engage 
your audience, you must first 
understand who they are, what 
they need, and how they interact 
online so that you can tailor your 
content to address their specific 
pain points and aspirations. 
By understanding your audience, 
you can create targeted 
campaigns that resonate with 
them and drive conversions.
This is like how things are done
in traditional media, but the 
digital realm offers a wealth of 
data and the capacity for 
immediate call-to-action for 
purchases or ways to learn more.
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1. Conduct Market Research: 
Start by conducting thorough 
market research to identify your 
target audience's demographics, 
interests, preferences, and online 
behavior. Utilize tools like Google 
Analytics, social media insights, 
and market research reports to 
gather data about your 
audience.

2. Create Buyer Personas: 
Develop detailed buyer personas 
representing your ideal customers 
based on the insights gathered 
from market research. Consider 
factors such as age, gender, 
location, occupation, interests, 
pain points, and purchasing 
behavior. Having a clear 
understanding of your target 
audience personas will guide 
your online advertising efforts.

3. Target a Specific Geographic 
Location:
Concentrate your campaign 
efforts on an area with high 
potential. A common error
made by marketers in digital 
campaigns is attempting to 
reach too broad an audience, 
resulting in decreased 
frequency.

Understand Your Audience 
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Understand your audience:



Compass Marketing & Advertising Partners

10

4. Use Segmentation: 
Segment your audience into 
smaller, more targeted groups 
based on shared characteristics 
or behaviors. By segmenting 
your audience, you can tailor 
your online advertising messages 
and campaigns to specific 
audience segments, increasing 
relevance and engagement.

5. Track Website and Social 
Media Analytics:
Monitor website traffic, user 
engagement, and social media 
interactions to gain insights into 
your audience's behavior and 
preferences. Analyze metrics such 
as page views, bounce rate, time 
spent on site, click-through rates, 
likes, comments, and shares to 
understand what content 
resonates with your audience.

6. Utilize Customer Surveys and 
Feedback:
Gather feedback from your 
existing customers through 

surveys, polls, and feedback 
forms to understand their needs, 
preferences, and pain points. Use 
this feedback to refine your 
digital marketing strategy and 
tailor your online advertising 
campaigns to better meet the 
needs of your audience.

7. Competitor Analysis: 
Analyze your competitors' online 
advertising strategies to gain 
insights into their target audience, 
messaging, and tactics. Identify 
gaps and opportunities in the 
market that you can leverage to 
differentiate your brand and appeal 
to your audience more effectively.

8. Test: 
When possible, test different online 
advertising tactics, messaging 
and targeting parameters to see 
what resonates best with your 
audience. Use A/B testing and 
other experimentation methods
to refine your approach based
on real-time data & feedback.
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Understand Your Audience 

By implementing
these ideas,
you can gain a deeper 
understanding of your 
audience and create a 
digital marketing strategy 
using online advertising 
tactics that resonate with 
your target audience and 
drive meaningful results.



Digital marketing is a 
multi-channel landscape, and it 
is important to diversify your 
approach. Do not put all your 
eggs in one basket by solely 
relying on one platform or tactic. 
Instead, utilize various channels 
such as social media targeting, 
targeted display, polygoning, 
email marketing, SEM, etc. 
Here are some ideas for how to 
utilize multiple channels 
effectively in your digital 
marketing strategy:U
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1. Omni-Channel Approach: 
Implement an omni-channel 
approach that integrates various 
digital marketing channels 
seamlessly to provide a cohesive 
and consistent experience for 
your audience across multiple 
touchpoints. Ensure that your 
messaging and branding are 
consistent across channels to 
reinforce your brand identity and 
messaging.

2. Social Media Marketing: 
Utilize social media platforms 
such as Facebook, Instagram, 
Twitter, LinkedIn, and TikTok to 
connect with your audience, 
build brand awareness, and 
drive engagement. Tailor your 
content and messaging to each 
platform's audience and 

Utilize Multiple Channels
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Utilize multiple channels effectively
in your digital marketing strategy:

features, and use a mix of 
organic posts, paid advertising, 
influencer partnerships, and 
user-generated content to 
maximize your reach and 
impact.

3. Email Marketing: 
Leverage email marketing to 
nurture leads, build relationships 
with your audience, and drive 
conversions. Segment your email 
list based on demographics, 
interests, and behavior to deliver 
personalized and targeted 
content that resonates with each 
segment. Use automation tools 
to send timely and relevant 
emails, such as welcome emails, 
promotional offers, abandoned 
cart reminders, and 
post-purchase follow-ups.
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4. Search Engine Optimization:
Optimize your website and 
content for search engines to 
improve your visibility and 
rankings in search engine results 
pages. Conduct keyword research 
to identify relevant keywords and 
phrases that your audience is 
searching for and optimize your 
website, blog posts, and other 
content accordingly. Focus on 
creating high quality, valuable 
content that addresses your 
audience's needs, interests and 
build backlinks from reputable 
websites to boost your SEO efforts.

5. Content Marketing: 
Develop a content marketing 
strategy that includes creating 
and distributing valuable, 
relevant, and engaging content 
across various channels, such as 
blog posts, videos, podcasts, 

infographics, ebooks, and 
webinars. Tailor your content to 
address your audience's pain 
points, interests, and 
preferences, and distribute it 
through your website, social 
media, email, and other 
channels to attract and engage 
your target audience.

6. Influencer Marketing:
Partner with influencers and 
brand advocates in your industry 
or niche to reach new audiences, 
build credibility and trust, and 
drive conversions. Identify 
influencers whose audience 
aligns with your target 
demographic and brand values, 
and collaborate with them on 
sponsored content, product 
reviews, giveaways, and other 
campaigns to leverage their 
influence and reach.

14

Contact Compass
to help build your digital 
marketing strategy!



Focus on Quality Content

Content is king in the digital 
space. Prioritize creating 
high-quality, valuable content 
that resonates with your target 
audience. Blogs, infographics, 
videos, and podcasts are all 
effective formats to engage 
potential customers and position 
your brand as an industry 
thought leader. 
Here are some ideas for focusing 
on quality content to enhance 
your digital marketing strategy 
using online advertising tactics:
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1 . Content Strategy Alignment: 
Ensure that your content strategy 
aligns with your overall marketing 
objectives and target audience 
preferences. Define clear goals for 
your content, whether it's driving 
brand awareness, generating 
leads, or increasing sales, and 
tailor your content accordingly.

2. Customer Centric Approach: 
Adopt a customer-centric 
approach to content creation
by focusing on addressing your 
audience's needs, pain points, and 
interests. Conduct market research, 
gather customer feedback, and 
analyze data to understand what 
resonates most with your target 
audience and tailor your content to 
meet their needs.

3. Diversified Content Formats:
Experiment with a variety of 
content formats to keep your 
audience engaged and cater to 
different preferences. Consider 
creating blog posts, infographics, 
videos, podcasts, case studies, 
whitepapers, eBooks, webinars, 
and interactive content such as 
quizzes or assessments.

4. Educational and Informative 
Content:
Provide value to your audience 
by creating educational and 
informative content that helps 
them solve problems, learn 
something new, or achieve their 
goals. Share industry insights, 
tips and tricks, how to guides, 
tutorials and expert advice to 
position your brand as a trusted 
resource and thought leader in 
your niche.

5. Visual Appeal:
Invest in high quality visuals such 
as images, graphics, and videos 
to enhance the visual appeal of 
your content and capture your 
audience's attention. Use 
compelling visuals that are 
relevant to your content and align 
with your brand identity to create 
a memorable and engaging 
experience for your audience.

6. Compelling Storytelling:
Use storytelling techniques to 
create compelling narratives 
that resonate with your audience 
on an emotional level. Share 
customer success stories, brand 

Enhance your digital marketing strategy
using online advertising tactics:
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By focusing on quality 
content creation and 
distribution,
you can effectively engage 
your target audience, drive 
brand awareness and 
loyalty, and achieve your 
digital marketing goals 
using online advertising 
tactics.

Focus on Quality Content

origin stories, behind-the-scenes 
glimpses and user generated 
content to humanize your brand 
and foster a deeper connection 
with your audience.

7. Search Engine Optimization: 
Optimize your content for search 
engines to improve its visibility and 
discoverability online. Conduct 
keyword research to identify 
relevant keywords and phrases 
related to your industry and target 
audience and incorporate them 
naturally into your content. Focus on 
creating high-quality, relevant and 
authoritative content that addresses 
user search intent to rank higher in 
search engine results pages.

8. Promotion and Distribution: 
Develop a promotion and 
distribution strategy to amplify 
the reach of your content and 
attract more viewers. Leverage 
online advertising tactics such 
as social media ads, search 
engine marketing (SEM), 
influencer partnerships, and 
content syndication to promote 
your content to your target 
audience and drive traffic to 
your website or landing pages.

9. Continuous Improvement: 
Monitor the performance of your 
content using analytics tools and 
metrics such as engagement 
rates, click-through rates, 
conversion rates, amd social 
shares. Analyze which types of 
content resonate most with your 
audience and repeat on your 
content strategy based on 
insights and feedback to 
continuously improve and refine 
your approach.



Social media platforms are 
powerful tools to connect with 
your audience. Select the 
platforms where your audience 
is most active, and create 
engaging content suited for 
each specific channel. 
Consistency is key, so maintain a 
regular posting schedule and 
interact with followers to build a 
strong online community. Utilize 
social media tools to track and 
analyze your performance.
Here are some ideas for utilizing 
social media platforms to create 
a digital marketing strategy 
using online advertising tactics:
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1. Choose the Right  Platforms:
Select the social media 
platforms that align with your 
target audience and business 
objectives. Consider platforms 
such as Facebook, Instagram, 
Twitter, LinkedIn, Pinterest, TikTok, 
Snapchat, and YouTube, based 
on where your audience spends 
their time and the type of 
content they engage with.

2. Create Engaging Content: 
Develop engaging and relevant 
content suited for each platform. 
Use a mix of content formats such 
as images, videos, infographics, 
polls, quizzes and live streams to 
keep your audience interested 
and entertained. Focus on providing 
value, solving problems, and 
engaging with your audience 
authentically.

3. Maintain Consistency:
 Maintain a regular posting 
schedule to keep your audience 
engaged and informed. 
Consistency is key to building 
brand awareness and maintaining 
a presence on social media 
platforms. Use social media 
management tools to schedule 
posts in advance and maintain a 
consistent brand voice and style 
across all platforms.

Utilize Social Media Platforms

19

Create a digital marketing strategy 
using online advertising tactics:
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4. Interact with Followers:
Actively engage with your 
audience by responding to 
comments, messages and 
mentions promptly. Encourage 
conversations, ask questions and 
seek feedback from your 
followers to foster community 
engagement and build 
relationships. Show appreciation 
for user generated content and 
user participation to strengthen 
brand loyalty.

5. Utilize Social Media Advertising: 
Leverage advertising to reach a 
broader audience and amplify 
your brand's visibility. Utilize 
targeting options provided by 
social media platforms to reach 
users based on demographics, 
interests, behaviors, and 
engagement with your brand. 
Experiment with different ad 
formats such as sponsored 
posts, carousel ads, video ads, 
stories ads, and influencer 
partnerships to maximize reach 
and engagement.

6. Track and Analyze Performance: 
Use social media analytics tools 
provided by each platform to 
track and analyze key 
performance metrics such as 
reach, engagement, 
impressions, clicks, conversions 
and follower growth. Monitor 
performance regularly to 
identify trends, patterns and 
areas for improvement. Use 
insights from analytics to refine 
your content strategy, optimize 
ad campaigns and measure ROI 
effectively.

7. Test and Repeat: 
Experiment with different content 
types, posting times, ad formats, 
and targeting parameters to see 
what resonates best with your 
audience. Conduct A/B tests to 
compare the performance of 
different variations and repeat 
based on data-driven insights. 
Continuously refine your social 
media strategy to improve 
engagement, reach, and 
conversions over time.
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By utilizing social media 
platforms effectively as 
part of your digital 
marketing strategy and 
complementing your 
efforts with online 
advertising tactics,
you can reach and 
engage with your target 
audience, drive brand 
awareness, and achieve 
your business objectives 
effectively in the digital 
landscape.

Utilize Social Media Platforms

Contact Compass
to help build your digital 
marketing strategy!



While organic tactics are 
essential, paid advertising can 
also be a valuable tool in 
reaching new audiences and 
driving conversions. Social Media 
Marketing, Targeted Display, 
Polygoning, Video pre-roll, and 
OTT/CTV are all options for 
targeted ads with measurable 
results. Set a budget and 
carefully track your campaigns 
to optimize their effectiveness.
Here are some ways to invest in 
paid advertising as part of your 
digital marketing strategy using 
online advertising tactics:
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Explore different online advertising tactics, platforms and channels 
that align with your goals and target audience. Select the platforms 
that best suit your objectives and budget. 
Let's expand on the types of tactics you can use in paid advertising, 
including Connected TV (CTV) and Over-the-Top (OTT) advertising, 
targeted display advertising, retargeting, and geofencing:

1. CTV and OTT Advertising: 
• CTV and OTT refer to 

streaming television content 
delivered over the internet 
rather than traditional cable 
or satellite TV services.

• Invest in CTV and OTT 
advertising to reach 
audiences who consume TV 
content through streaming 
platforms like Hulu, Netflix, 
Amazon Prime Video, or Roku. 
These platforms offer 
targeted advertising options 
based on demographics, 
interests and viewing 
behavior, allowing you to 
deliver personalized ads to 
your audience while they 
stream their favorite shows 
and movies.

Invest in Paid Advertising

23

Choose the right advertising platforms:

2. Targeted Display Advertising: 
• Targeted display advertising 

involves displaying visual ads to 
a specific audience based on 
their demographics, interests or 
online behavior.

• Utilize targeted display 
advertising on websites, blogs, 
and mobile apps that your target 
audience frequents. Use 
audience segmentation and 
targeting options provided by 
advertising platforms to reach 
users who are most likely to be 
interested in your products or 
services. Display visually 
compelling ads in various 
formats, including banners, 
native ads and interstitials, to 
capture the attention of your 
audience and drive engagement.
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3. Retargeting: 
• Retargeting involves showing 

ads to users who have previously 
visited your website or interacted 
with your brand online.

• Implement retargeting 
campaigns to re-engage 
users who have shown interest 
in your products or services 
but haven't converted yet. Use 
website tracking pixels or cookies 
to track user behavior and 
serve personalized ads to users 
across the web, reminding 
them of your brand and 
encouraging them to return to 
your website and complete 
their purchase or conversion.

4. Geofencing and Polygon 
Targeting: 
• Geofencing and polygon 

targeting are location based 
advertising tactics that allow 
you to target users based on 
their physical location or 
proximity to a specific 
geographic area.

• Create virtual boundaries, 
known as geofences or 
polygons, around physical 
locations such as stores, 
events or competitor locations. 

• Target users within these 
boundaries with location specific 
ads, promotions, or offers to 
drive foot traffic, increase 
brand awareness or influence 
purchase decisions. Geofencing 
and polygon targeting can be 
particularly effective for local 
businesses looking to attract 
customers in their area or 
during events and promotions.

5. Search Engine Marketing (SEM):
• SEM involves bidding on 

keywords to display ads in 
search engine results pages 
when users search for relevant 
terms or phrases.

• Invest in SEM campaigns, such 
as Google Ads or Bing Ads, to 
appear at the top of search 
results for relevant keywords 
related to your products or 
services. Use keyword research 
to identify high-intent keywords 
with commercial intent and 
create targeted ad campaigns 
that drive qualified traffic to 
your website. Utilize ad 
extensions, ad scheduling, and 
bidding strategies to optimize 
your SEM campaigns for better 
performance and ROI.



25

Invest in Paid Advertising

4. Social Media Advertising:
• Social media advertising 

involves displaying ads on 
social media platforms such 
as Facebook, Instagram, 
Twitter, LinkedIn, and Pinterest.

• Leverage social media 
advertising to reach and 
engage with your target 
audience on their preferred 
social platforms. Use 
advanced targeting options to 
target users based on 
demographics, interests, 
behaviors, and engagement 
with your brand. Create 
visually compelling ads that 
align with the platform's 
format, audience preferences, 
and incorporate engaging ad 
copy, images, videos, and 
calls-to-action to drive user 
engagement and conversions. 
metrics such as engagement 
rates, click through rates, 
conversion rates and social 
shares. Analyze which types of 
content resonate most with 
your audience and repeat on 
your content strategy based 
on insights and feedback to 
continuously improve and 
refine your approach.

Contact Compass
to help build your digital 
marketing strategy!
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Set Your Budget:
Determine your advertising 
budget based on your business 
goals, available resources and 
expected return on investment (ROI). 
Allocate your budget strategically 
across different advertising 
channels and campaigns to 
maximize your reach & impact. 
Monitor your spending closely 
and adjust your budget 
allocation based on campaign 
performance and results.

Create Compelling Ad Creative: 
Develop engaging and 
persuasive ad creative that 
captures your target audience's 
attention and encourages them 
to act. Tailor your ad messaging, 
visuals, and calls-to-action 
(CTAs) to resonate with your 
audience's interests, needs and 
pain points. Test different ad 
formats, headlines and imagery 
to identify what resonates best 
with your audience and drives 
the highest engagement and 
conversions. 

Experiment:
Don't be afraid to experiment 
with different ad formats, 
targeting options, messaging, 
and creative elements to find 
what works best for your audience. 
Test various campaign settings, 
ad placements, bidding strategies 
and ad variations to optimize 
performance and drive better 
results over time.
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To be effective with your paid campaign,
be sure to:

By investing in paid 
advertising and 
implementing these 
strategies, 
your digital marketing 
strategy can effectively 
reach and engage with 
your target audience 
across various channels 
and platforms, driving 
awareness, engagement, 
and conversions for your 
business.



Leverage SEO Strategies

Search Engine Optimization 
(SEO) is vital for increasing 
visibility and driving organic 
traffic to your website. Conduct 
keyword research to understand 
what your audience is searching 
for and incorporate those 
keywords naturally into your 
content. Follow SEO best 
practices to enhance your 
website's ranking on search 
engines. Regularly monitor and 
analyze your SEO performance to 
make necessary adjustments.
Here are some ways to leverage 
SEO strategies to inform and 
complement your digital 
marketing strategy using online 
advertising tactics:
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1. Keyword Research for Ad 
Targeting:
Conduct thorough keyword 
research to identify relevant 
keywords and phrases that 
your target audience is 
searching for. Use these 
keywords to inform your online 
advertising campaigns, 
including search engine 
marketing (SEM) campaigns. 
Incorporate these keywords 
into your ad copy, headlines, 
and targeting parameters to 
ensure your ads are shown to 
users actively searching for 
products or services like yours.

2. Content Optimization:
Optimize your website content for 
search engines by incorporating 
relevant keywords naturally into 
your website copy, blog posts, 
product descriptions and landing 
pages. Focus on creating high 
quality, valuable content that 
addresses the needs and interests 
of your target audience while also 
incorporating SEO best practices. 
This will not only improve your 
website's visibility in search engine 
results pages but also enhance the 
effectiveness of your online 
advertising campaigns by driving 
more organic traffic to your website.

Inform and complement digital marketing
strategy using online advertising tactics:
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3. Local SEO for Location Based 
Targeting: 
If you have a physical location or 
serve customers in specific 
geographic areas, leverage local 
SEO strategies to improve your 
visibility in local search results. 
Optimize your Google My 
Business listing, create location 
-specific landing pages, and 
incorporate local keywords into 
your website content. Use location 
-based targeting options in your 
online advertising campaigns to 
reach users in your target area 
and drive foot traffic or inquiries 
to your business.

Leverage SEO Strategies

4. Technical SEO for Website 
Performance:
Pay attention to technical 
aspects of SEO to ensure your 
website performs well in search 
engine rankings. This includes 
optimizing site speed, mobile 
responsiveness, site structure 
and URL structure. A well 
optimized website not only 
improves user experience but 
also contributes to higher search 
engine rankings, which can 
indirectly enhance
the performance of your online 
advertising campaigns by driving 
more organic traffic to your website.
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5. Link Building for Authority:
Invest in building high-quality 
backlinks from reputable 
websites to improve your 
website's authority and 
credibility in the eyes of search 
engines. Seek opportunities for 
guest blogging, outreach to 
influencers or industry 
publications, and participate in 
relevant online communities and 
forums to earn backlinks to your 
website. Higher domain authority 
and quality backlinks can 
positively impact your website's 
ranking in search results, 
increasing its visibility and 
effectiveness in driving organic 
traffic from search engines.

6. Analytics and Optimization: 
Regularly monitor and analyze 
your SEO performance using 
tools like Google Analytics, 
Google Search Console and 
third party SEO analytics 
platforms. Track key metrics 
such as organic traffic, 
keyword rankings, click 
through rates, and conversion 
rates to identify areas for 
improvement and 
optimization. Use this data to 
refine your SEO strategy, make 
informed decisions about 
keyword targeting and content 
creation, and optimize your 
online advertising campaigns 
for better results.

Contact Compass
to help build your digital 
marketing strategy!
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By leveraging SEO 
strategies as part of your 
digital marketing strategy, 
you can enhance the 
effectiveness of your online 
advertising tactics, improve 
your website's visibility and 
ranking in search results, and 
drive more organic traffic and 
conversions. Integrating SEO 
insights into your online 
advertising campaigns can 
help you reach and engage 
with your target audience more 
effectively, ultimately leading to 
better marketing performance 
and business growth.

Leverage SEO Strategies



Finally, it's essential to regularly 
monitor and analyze your digital 
marketing efforts. Use tools like 
Google Analytics to track website 
traffic, conversion rates, and 
other key metrics. This data will 
help you understand what's 
working well and where there is 
room for improvement. Use this 
information to adjust your 
strategy accordingly.
Here are some ideas for 
monitoring and analyzing results 
to inform your digital marketing 
strategy using online advertising 
tactics:
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1.Use Analytics Tools: 
Leverage analytics tools such as 
Google Analytics and advertising 
platform dashboards to track and 
analyze performance metrics. 
These tools provide valuable 
insights into user behavior, 
campaign performance, 
audience demographics and 
engagement metrics. Monitor key 
metrics regularly to identify 
trends, patterns and areas for 
improvement.

2. Track Conversions: 
Set up conversion tracking to 
measure the impact of your 
advertising campaigns on 
desired actions or conversions, 
such as form submissions, 
purchases, sign-ups, or 

Monitor and Analyze Results

33

Inform your digital marketing strategy
using online advertising tactics:

downloads. Use conversion 
tracking tools provided by 
advertising platforms or 
third-party analytics tools to 
attribute conversions to specific 
campaigns, channels, or ad 
creatives accurately.

3. Segment Data: 
Segment your data by different 
dimensions such as demographics, 
geography, device type, traffic 
source and campaign 
parameters to gain deeper 
insights into audience behavior 
and campaign performance. 
Analyze performance across 
different segments to identify 
high performing audience 
segments and optimization 
opportunities.
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4. Perform A/B Testing: 
Conduct A/B tests or split tests to 
compare different variations of 
ad creatives, messaging, 
targeting parameters, or landing 
page designs. Test one variable 
at a time and measure the 
impact on key metrics such as 
click-through rates, conversion 
rates, and engagement. Use the 
insights from A/B tests to 
optimize your campaigns and 
improve performance over time.

5. Benchmark Performance:
Benchmark your performance 
against industry standards, 
competitors, or historical data to 
gauge your performance relative 
to peers or past performance. 
Compare metrics such as 
click-through rates, conversion 
rates, and cost per acquisition to 
industry benchmarks to assess 
your performance and identify 
areas for improvement.

6. Optimize: 
Continuously analyze results, 
identify insights, and update 

your digital marketing strategy 
based on performance data. 
Test new tactics, adjust targeting 
parameters, optimize ad creatives 
and reallocate budget based on 
data-driven insights to improve 
campaign performance and 
achieve better results over time.

By monitoring and 
analyzing results 
effectively, 
you can gain valuable 
insights into the 
performance of your 
digital marketing efforts, 
identify areas for 
optimization and make 
informed decisions to 
improve your overall 
strategy and drive 
better results.
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Monitor and Analyze Results



Keeping up with and understanding 
digital marketing is like drinking 
from a fire hose. Our team at 
Compass is here to help you every 
step of the way. 
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Contact Compass
to help build your digital 
marketing strategy!

Tim Kolling
Tim@WeAreYourCompass.com

Jennifer Goetz
Jennifer@WeAreYourCompass.com

Tara Dimick
Tara@WeAreYourCompass.com


