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Also at Cayen:

ARA VARTANIAN
DAVID WEBB

ETHO MARIA
FERNANDO JORGE
GOSHWARA

HUEB

LYDIA COURTEILLE
MATTIOLI

SILVIA FURMANOVICH
TONY DUQUETTE
VHERNIER

VICTOR VELYAN

3110’ much more...

on

COLLECTION

Mission Street, Between 5" & 6™ Avenue
Carmel-by-the-Sea, CA 93921
831.626.2722 | cayenjewelers.com







It’s time to £...Z< your dream

THE RESERVE Homesité.45 |_ "$2,000,000 | 10.01 Acres | THE HILLTOP Homesite 10 | 00,000 | 15.43 Acres

Rick Ojeda Mike Jashinski
Sotheby’s

INTERNATIONAL REALTY

rick.ojeda@compass.com | 310.902.7676 | DRE 00987794 mike.jashinski@sothebyshomes.com | 831.236.8913 | DRE 01419985

Buyer should review the public report issued by the Department of Real Estate, and all offering documents before signing anything. All images contained herein may not be to scale and all figures and dimensions may be subject to change, and are not intended to be relied upon for, nor form part of, any contract unless specifically incorporated in writing
into the contract. Buyer note the following: Tehdma Golf Club membership is by invitation only and is not included in the purchase of property in Tehdma. Any membership in the equestrian center currently under construction in Tehdma is also not included in the purchase of property in Tehdma. A Tehama Social Fitness Membership is offered to all lot
purchasers in Tehdama, subject to dues, fees, and applicable rules and regulations. The Tehdama Golf Course, Clubhouse, and Fitness Center are privately owned facilities, which are subject to use by others who may not be lot owners. Purchasers of a Tehdma property will not acquire a proprietary interest in the Tehama Golf Course, Clubhouse, or Fitness
Center, which facilities are all subject to membership dues, fees, rules and regulations. Use of the Tehdma Golf Course, Clubhouse, and Social Fitness Center is at the pleasure of the owner of the facilities. Compass is a real estate broker licensed by the State of California and abides by Equal Housing Opportunity laws. License Number 01991628 | Rick
Ojeda License Number 00987794 | Nick Segal License Number 01013548 | All material presented herein is intended for informational purposes only and is compiled from sources deemed reliable but has not been verified. Changes in price, condition, sale or withdrawal may be made without notice. No statement is made as to accuracy of any description.

All measurements and square footages are approximate. &
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From the contours of our Jay Moorish-designed golf course to the magnificent architectural homes
that draw inspiration from the land. Tehama is a best of all worlds community poised high aove the
bay. Here, the sun shines year-round and owners enjoy secured, gated entrances, accessilbe from
both Carmel & Monterery—all so one can enjoy both peace of mind and the best of the peninsula.

Claim your paradise here.
Homesites from $1.5 Million.

tehamacarmel.com | living@tehamacarmel.com | 831.200.3756
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155 HIGHLAND DRIVE, CARMEL, CA 93923 * RESERVATIONS (800) 635-4774 * TICKLEPINKINN.COM
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SPECIAL

Wild and Free
By Andrea Stuart

REMINISCE

Pebble Beach Concours d’Elegance

COMMUNITY
Forgiven and Sometimes Forgotten

By Nora Heston Tarte

Navigating the Reopening
By Andrea Stuart

STAY

Be Tickled Pink

By Nora Heston Tarte
EAT

In the Pocket

By Nora Heston Tarte

PHOTO

Darren Lovecchio: A burning Passion
By Jennifer Moulaison

BE SCENE
Revisit: Pebble Beach Concours de E'legance

Carmel Al Fresco

Revisit: The Quail a Motorsports Gathering

Carmel Beach Sunset by Winston Swift Boyer




SYLVIE

Come See the Unique & Trendy
Fashions from our Exclusive
European Designers!

You Can Now Shop Sylvie On-Line.
Visit Our Website:
sylvieuniqueasyoucarmel.com

On 6th Avenue
Between Mission St. & San Carlos St.
(Next to Grasing's)
Carmel-by-the-Sea
831.620.0980 | sylvieuniqueasyoucarmel.com

X-Small to Plus Sizes







RICHARD
MACDONALD

Duality (Yin & Yang) bronze

Duality represents the age-old concept of
Yin and Yang echoed in an entirely new
form. It exemplifies the idea that the
melding & balancing of opposites creates
balance, harmony, and insight into the
pervasive principle of Yin & Yang.

Duality brings into focus the idea that
darkness is defined by light, strength is
balanced by tenderness, and that in the
balance of opposing forces there is a center

-'I"\-\ I|

of tranquility and peace.

DAWSON COLE

FI NE ART

M7 carmel.dawsoncolefineart.com

(left) RICHARD MACDONALD working with
models on ‘Duality’ in Las Vegas Studio.



Ocean & Monte Verde
Carmel-By-The-Sea
(831) 622-3010

also at

M E U S E St Helena

SIMON BULL

meusegallery.com
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A Burning Passion

By Jennifer Moulaison

Reflecting back as early as high school, Darren Lovecchio was aware of his
passion for photography, but he was called to a career as an emergency
medical service firefighter when his family home was victimized by arson.
It wasn't until his retirement that he finally had the opportunity to focus
attention back to his original creative passion for being behind the lens.

“| feel very fortunate to have had such a rewarding career, doing what
was important to me on a personal level,” says Lovecchio. “Every fire |
fought, | felt as though it was in my own house.” An injury that resulted in
multiple stress fractures in his back pushed Lovecchio into early retirement
and forced him to search for that silver lining, photography. Lovecchio
discovered a surprising correlation between the high-stress situations with
which he was familiar and the serenity of capturing beautiful images. “I
possess situational awareness that’s incredibly helpful for knowing when
something extraordinary or photo-worthy is occurring around me. | also find
that my experience finding someone in crisis and letting them know they'll
be okay is also a social component that | use when photographing people,
to make them feel at ease and natural.”

It's been five years since Lovecchio traded the ladder for the lens, but his
techniques playing with dramatic lighting and his ability to capture authentic
moments have already helped establish himself in the industry. “I'm still
pinching myself,” he says. “It's surreal to hear |'ve been name-dropped by
colleagues and iconic photographers in conversations.”

When asked what he loves most about his second career, Lovecchio
explains, “I'm grateful to have a community of photographers in the area
that is so supportive, but what really drives me is being able to get lost in
the moment. When something catches my eye, | stop what I'm doing and
start clicking the shutter. That's what really gets me up and out the door
every day.”

Follow darren Lovecchio on Instagram: @impactimages831
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LEADING LUXURY

& N = e SiES ) ] | -I
VIEW CARMEL | DOWNTOWN BEACH HOUSE -
$7.8M = XanaduCarmel.com s .

CARMEL REALTY COMPANY  guokig

ESTABLISHED 1913



OCEANFRONT ESTATES

OCEANFRONT CARMFL HIGHLANB I IN-EOORIOUTDOOR LIVING
%13, 7M LoBosVews com

Connecting Four Generations of Real Estate Relationships

Voted Best Real Estate Agent on the Monterey Peninsula 2018
Monterey Herald Readers’ Choice Awards

SHELLY MITCHELL LYNCH | 831.277.8044 Broxex | MANAGING DIRECTOR DRE#01217466




CLASSIC CAR RENTALS
2228 Del Monte Ave.
Monterey, CA 93940

831-337-8800

mtvrentals.com
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Parisian-Timeless Designs

Founded in 1883, Anne Fontaine imposed the white
shirt as the main staple of feninine wardrobhe. Her
destiny waa forever changed by an encomnter with her
future hnaband Ari, whose family swned a renowned
shirt making Imameas.

One day he showed Anne hiz grandmother’s chest
overflowing with white ahiris. Anne waa immedistely
inspired and took the challenge to create a nuniverse
aroumd the white ahirt. Aa a resmit, they both decided
to take over the family buaineaa. The Maizon Anne

Fontaines waa horn.

Whati began ag a eoliection of women'a white ahirts
has grown into 3 women's lifeatyle brand, offering a
full collection of tops, suterwear, knita, acecaaories
and handbaga. The Anne Fonisine crafiamanship
and icomic designg are what aet her apart aa a leader
in luxrnry women’s wear.






Timeless Pariafan style
jor the modera woman.




4+
wunderbar!

wellness + beauty



A medspa for all of your
advanced wellness + medical
aesthetic needs.

INJECTABLES BODY CONTOURING
Botox, Dysport, Juvederm Collection, CoolSculpting (Dual), Emsculpt + Sculptra Butt

Restylane Family, Bellafill, Sculptra + Radiesse

HAIR LOSS

FACIAL LIFTING + TIGHTENING PRP

Nova Threads, Ultherapy + Thermitight

WELLNESS

SKIN RESURFACING + REJUVENATION ThermiVa, B12 shots + IV Therapy
SecretRF, Fractional Laser Resurfacing,
Micro Laser Peels, Hydrafacial + Alastin Skin Care + New customers 20% off first treatment

26366 Carmel Rancho Lane, Suite H, Carmel, CA 93923 | www.KormanMD.com | (831) 656-9331 | @kormanplasticsurgery | @wunderbarmedspa
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FOUNDATION

Invest in the future

Educate | Inspire | Protect | Preserve

Join us in our mission to protect and nurture
Point Lobos State Natural Reserve, to educate and
inspire visitors to preserve its unique natural and
cultural resources, and to strengthen the network of
Carmel Area State Parks.

pointlobos.org
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Wild and Free

By Andrea Stuart

Wild horses and burros are American icons, revered for their historical role in
this country. They have a mutually beneficial relationship with the land (terrestrial
ecological mutualism)—dispersing seeds, pruning with their teeth and thus
assisting in fire management, and depositing nutrient-dense manure into the
soil. For many people, especially in the American West, they also represent
freedom.

Since the creation of the federal Wild and Free-Roaming Horses and Burros Act
of 1971, wild horse populations have grown to healthier numbers. However, the
federal government is currently pushing a $1 billion-plus program to reduce wild
horse populations to the number that existed in 1971, when Congress protected
them because they were “fast disappearing.”

One organization is working to prevent the wild horse and burro from
disappearing. American Wild Horse Campaign’s (AWHC) mission is to protect
“America’s wild horses and burros by stopping the federal government’s
systematic elimination of these national icons from our public lands.”

AWHC Executive Director Suzanne Roy—who became a horse advocate after
reading her daughter Misty of Chincoteague—conducts legal advocacy and
develops seat-on-the-ground programs. She also wears numerous other hats
in the organization. “We work to ensure that Congress continues to prohibit
slaughter and directs the Bureau of Land Management (BLM) to move away
from cruel in-the-wild management and replace it with birth control,” says Roy.

AWHC Development Director Terri Ducay, a lifetime animal lover and advocate,
spends her time fundraising and informing constituents and donors. “Our focus
in Washington is to educate lawmakers about the overall issue,” she says. One
way AWHC is doing this is by promoting and implementing fertility management.
“Urban encroachment on wild horse lands reduces herd access to water, food,
and safety. It endangers the horses in numerous ways,” says Roy. “If we can work
with the BLM, developers, and other interests to manage the populations, we
can eliminate roundups.”

BLM's preferred method of herd management is through helicopter roundups.
Helicopters fly low to the ground, forcing herds to stampede over rugged terrain

until they are captured. Horses and burros are then either adopted, auctioned
off, or warehoused in long-term holding facilities. Many are slaughtered. These
insufficient methods cost taxpayers over $100 million a year. By removing large
numbers of animals, roundups free up resources and cause horses left on
the range to breed at higher-than-normal rates. The roundup process is then
repeated, perpetuating the very problem—high population growth rates—that
the BLM complains about. But AWHC has a solution that just might satisfy all
parties.

Since April 2019, AWHC has been conducting a fertility control program in the
Virginia Range of Nevada by administering porcine zona pellucida (PZP) vaccine
to approximately 3,000 mares. The vaccine produces an immune response that
prevents fertilization without affecting hormones, making it a safe, effective, and
reversible birth control method. It's administered remotely with a dart fired by
arifle.

Inadditionto being ahighly effective form of population management, preventing
more than 90 percent of pregnancies in wild mares, it’s significantly more cost-
effective than roundups. In the first year of the fertility control program, AWHC
darted 958 wild mares at $190 per horse, preventing approximately 862 births.
The BLM would have spent $1,000 per horse rounding them up and would have
spent $50,000 per horse for lifetime holding. This new fertility management
effort saved around $35.5 million.

Wildlife preservation is a challenge because there are numerous factors to
consider. Environmental groups, rescuers, and wildlife experts aim to keep
wildlife wild. Meanwhile, other groups would like to use the wildlife habitat
land for other purposes. The one thing everyone seems to agree on is that
responsible population management of wildlife is necessary. “If we can keep the
animals on their land, they will remain wild and free,” concludes Roy.

Wild and free. Isn't that the American ideal?

To learn more about American Wild Horse Campaign,
visit AmericanWildHorseCampaign.org.
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INSPIRED: RESULTS ORIENTED.

KIM DIBENEDETTO CalRE#012786797|»831.601.9559 | KIMNEGOTIATESHOMES.COM

KIMD[ NEDETTO PERSISTENT.

FINE ESTATES
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BE SCENE | PEBBLE BEACH CONCOURS D'ELEGANCE: A LOOK BACK

2014 Best of Show. 1954 Ferrari 375MM Scaglietti Coupe. Photo courtesy of
Pebble Beach Company Lagorio Archives




1958 Best of Show. 1930 duPont Model G Merrimac Town Car shown by J.B. Nethercutt. Photo by

Julian P. Graham courtesy of Pebble Beach Company Lagorio Archives.



Fra ;

W 7Rk

2014 Best of Show. 1954 Ferrari 375MM Scaglietti Coupe. Photo courtesy of
Pebble Beach Company Lagorio Archives.
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1950 Best of Show. 1950 Edwards R-26 Special Sport Roadster shown by Sterling Edwards.
Photo by Julian P. Graham courtesy of Pebble Beach Company Lagorio Archives.
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Il HOME

The Courtyard at 6th & Mission
Carmel -by-the-Sea

Voice: (831)626.2722
Text: (831) 877.90%77

cayenhome.com




Ak gl ond PSR N S e .
Gated Pebble Beach Estate Strategically Located Above the Lodge with Panoramic Views
4 Beds, 4 Full ¢ 1 Half Baths = 4,404 Sq. Ft. = 1.05 Acres = $4,600,000

Peter Butler Lives, Works, and Plays in Pebble Beach

831.277.7229 = www.PeterButlerProperties.com = Peter@PeterButlerProperties.com presoi222453




Majestically Sited in the Desired Sunbelt Area of Pebble Beach
4 Beds, 4 Full & 2 Half Baths = 6,890 Sq. Ft. = 1.37 Acres = $5,200,000

CARMEL REALTY COMPANY

ESTABLISHED 1913







PHOTO WAYNE MASER / ALL DESIGNS © PAUL MORELLI 2020

PAUL MORELLI

Augustinas

Ocean Avenue Carmel-by-the-Sea, CA 93921
831.624.2403

Shop online at augustinaleathers.com
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The Key to Your Next Adventure

Everyone loves cars. They take us where we need to go. But in a classic,
vintage machine, the ride is sweeter and the scenery more magical.
Thanks to Monterey Touring Vehicles | had the privilege to drive a

By Bettina McBee | Photo by Manny Espinoza

1965 convertible Ford Mustang—red with white racing stripes—down

the coast to Garrapata, through Carmel Valley Cachagua, and then

along 17-Mile Drive. As the wind whistled
through my ears, the sleek feel of the
steering wheel and the comfort of the
seats demanded that | sit back and enjoy
the ride. Though | was in control, | felt as
if the Mustang took me places I'd never
been before. It was an experience | will
never forget and that should be shared.

Sharing such adventures is what sparked
Heather and Rob Gardner, of Carmel
Valley, to turn their passion for classic
cars into a modern-day business. They
owned a 1978 Volkswagen Beetle and
a 1969 Mercury Cougar. Friends and
family were mesmerized by the cars, and
requests to drive them were constant.
Responding to the demand, they decided,

over a Thanksgiving dinner, to open a classic car rental service.
Erin Sollecito was recommended to work with Heather on the new

Photo by: Robbie McKay

business endeavor, and together they created the only classic car

rental service on the Monterey Peninsula.

The Peninsula is well known for its breathtaking coastline, golden
landscape, and clean air. Every destination becomes a thrilling
experience for passengers of all ages.

The motors come from every decade spanning from the 1920s

through the 2000s. All vehicles have
been carefully maintained and upgraded
to handle the roads. Whether a replica,
restored with modern amenities, or
almost entirely original, the nostalgic look
and feel of the original cars is still present.

All generations can create new memories
cruising in one of these classic inventions.
“There was a time when we drove cars,”
says Sollecito, “and now cars drive us.”

Renters love choosing from the diverse
fleet of 37 classic beauties, which includes
a 1955 Ford Thunderbird, 1965 Cobra
Tribute, 1958 Porsche 356 Outlaw, 1968
Chevy Camaro SS convertible, and 1938
Buick Special Sedan. “Look how old

these cars are,” says Sollecito, smiling, “and they're still here. They
themselves are survivors.”

Book your adventure. It will be one of the best days of your life.

For more information, visit MTVRentals.com.
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9 Sonoma Lane, Carmel Highlands
3 Beds, 25 Baths « 2,800 sq. ft. + .25 Acres - $2,775,000 - www.9Sonomalane.com

Producing Remarkable Results

Ben ZOIIer 831.595.0676 orexoissrsio BLU‘(URY

Ben@MontereyCoastRealty.com - BenZollerProperties.com
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WHERE CULINARY AND MUSICAL TALENT MEET

AT INA

FOOD | WINE

831-250-7744 | AFFINACARMEL.COM
6TH & SAN CARLOS | CARMEL















Be Tickled Pink

By Nora Heston Tarte | Photos Courtesy of The Tickle Pink Inn

The Tickle Pink Inn sits on a boutique property boasting spectacular ocean
views in the Carmel Highlands. Touted as a destination for the leisure traveler,
it has an interesting past: named for Senator Edward Tickle, the inn was built
by family friends of the senator’s in 1956, and today offers more than 60 years’
worth of guest stories.

Al Gurries, managing general partner of the Tickle Pink Inn and descendent
of its original builder, says that loyalty—from the staff, guests, and a family of
eight grandchildren and third-generation owners who still run the place—sets
the inn apart from other area properties. “As one guest put it, years ago,” says
Gurries, “If you stay here once, you will be back. It gets inside of you like a

2

lovely bar of music.

Gurries explains how his grandfather bought ocean-view property in Carmel
Highlands, on the same plot of land where his friend Edward Tickle built a
stone cottage as a vacation home. The cottage was nicknamed the Tickle
Pink for the bright pink flowers Tickle’s wife planted around it. On that land,
Gurries’ grandfather built an inn and named it after Tickle's cottage.

But the real stories of the Tickle Pink are told in the guest logs dating back
numerous decades. The weathered books present life at the Tickle Pink Inn
through the eyes of those who stayed there. Gurries collects these sentiments,
phrases such as “It's the people that make it special . . . that's why we always
go back,” “You feel like you're in someone’s home,” and “Our baby is now the
third generation at the Tickle Pink.”

Many visitors come because Tickle Pink is part of their histories. One guest
wrote, “Now | know why my parents honeymooned here 35 years ago; | will

have a lot to tell my children about the Tickle Pink Inn 35 years from now.”
Another penned, “We have been coming to the Tickle Pink Inn for 40 years .
.. first with our parents, then with our children. It has become a very special
place for us.”

It's hard to ignore just how important the inn is to many people. More than
half of the staff have been with the inn for 10 or more years, and 25 percent
have stayed for more than 20 years. Over 60 percent of guests are repeats or
referrals. “Many come several times a year, year after year,” says Gurries. The
importance of the property to Gurries’ grandparents and parents is part of
the reason he is still involved in the legacy today. Gurries and the seven other
grandchildren who own the inn see it as a family legacy of which they are
proud to be a part. Their goal is to keep the history of their grandparents and
the reputation of the inn alive for years to come. “It's our living connection
to our grandparents and extended family,” says Gurries. “It keeps the family
close.”

Since 2015, the property has undergone improvements, with new amenities
and décor, including updated artwork, ADA upgrades, new signage, an
extended room service menu, new bedding and entry doors, and various
personal touches for guests. The family has not abandoned the efforts that
have long carried the Tickle Pink: complimentary champagne upon arrival,
evening wine and cheese receptions, in-room spa tubs, private balconies, 100
percent Egyptian cotton linens . . . the list goes on, almost as long as Tickle
Pink’s history.

For more information, visit www.TicklePinkInn.com.
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CARMEL = $2,895,000 PEBBLE BEACH = $4,995,000 CARMEL = $2,175,000
www.CarmelTideWinds.com www.SilverCourtStunner.com www.MidCenturyInCarmel.com
Hidden from the street in Prime Location. Only Blocks to Located between The Lodge at Pebble Beach and Wonderfully unique single level home designed and built
Downtown Carmel and the Beach. Newly Constructed in Spyglass Golf Course with an understated by local architect, Walter Burde (inspired by Frank Lloyd
2015 with fantastic quality and craftsmanship. sophistication of modern living. Wright). Located on 3 lushly landscaped lots.

CARMEL REALTY COMPANY

ESTABLISHED 1913




Goob LivinGg IN A FEEL GooD PLACE

Fresh Air

o Temperate Weather

» Huge Variety of Restaurants

« Tons of Wineries and Tasting Rooms
o Cultural Activities From A to Z

« Gentle Pace of Living

Carmel and the Monterey Peninsula has been my home for over 25
years and I love it.

I'm passionate about the Real Estate market and know it well, but the
most important thing is - I strive to really know my clients.

After spending hours getting to know you and what you want, nothing
pleases me more than finding that perfect place for you to call HOME.

This is a superbly beautiful place to live. Let me help you realize that
dream.

Over 1 Billion in Real Estate Sales

JUDIE PROFETA 831.601.3207

Broker Associate, Managing Director

Judie@TheProfetaTeam.com Dre#00703550
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The Best 36 Holes on Monterey Bay.

LOVE THE GAME OF GOLE AT
Bayonet and Black Horse
1 McClure Way, Seaside, CA
831.899.7271

Layonetl)laclzhorse.com

Photo: Joann Dost



NE CORNER OF LINCOLN & 7TH
CARMEL-BY-THE-SEA
CARMELCYPRESSINN.COM
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NE CORMER OF LINCOLN & TTH
CARMEL-BY-THE-SEA, CA 93921

WWW.CARMELTERRYS.COM
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In the Pocket

By Nora Heston Tarte | Photos by Manny Espinoza

The Pocket Restaurant in Carmel got an unconventional start. Slated to open
in spring 2020, the COVID-19 pandemic altered the course for this wine-
driven concept restaurant. It had to delay a traditional opening and instead
shifted to a takeout model for its big debut on June 1. Despite the challenges,
the eatery, brought to Carmel by restaurateurs Kent lpsen and Federico
Rusciano, former general manager of Peppoli at Inn at Spanish Bay in Pebble
Beach, is thriving.

Both owners grew up in food families,
learning the tricks of the trade in the
kitchen while their families operated
local eateries. For Ipsen, it was Skipolini’s
Pizza, which he has since grown into a
seven-location chain from its modest

one-location beginnings in Clayton.
Rusciano spent his adolescence in Capri,
Italy, where his family owned the seafood

restaurant Caprice.

“Growing up in a restaurant family,

you're never standing around not doing

anything,” says Rusciano. It was his

father’s wish that, before leaving home,

Rusciano knew how to cook. He wanted

his son to have a trade to fall back on. Rusciano moved from a youngster
learning the ropes to co-owning an expansive coastal eatery celebrating
seafood and other global cuisines.

As a concept restaurant, The Pocket doesn't focus on one type of food,
though ltalian and seafood dishes are well represented. Instead, the menu
features a long list of eclectic meals, including those with Asian, Spanish,
Mexican, and Californian roots, evoking casual luxury. When it is allowed to
open at full capacity, The Pocket will serve breakfast, lunch, and dinner, and
will offer a full bar. A lover of seafood, Rusciano recommends the seafood

pasta and seafood risotto to guests, but he says the steaks are also divine,
and the Grecian roasted sea bass, deboned tableside, is an experience. All of
the accompaniments—the dressings, pasta, gnocchi, sauces, and stocks—are
made from scratch, which only adds to their decadence. “It's hard for me to
say which one is the favorite,” says Rusciano.

While the food takes center stage, experience is just as important to Ipsen and
Rusciano. They have a strong culinary team of chefs and
servers, and Rusciano lends his talents both in and out
of the kitchen. As an advanced sommelier, he is poised
to assist guests in pairing wine with each dish, a task the
curated wine list was made for. “The experience is going
to be different than the rest of Carmel, just because of
the personal investment,” he explains.

Guests are invited to create their own dining adventure,
choosing between several settings. This includes
casual meals on the patio, where a pergola opens and
closes to the elements, and private dinner parties in a
secluded dining room that seats up to 20. The open-
concept kitchen, the building’s centerpiece, allows
guests to glimpse behind-the-scenes action as they
dine. Outside, towering olive trees, a 15-foot fountain,
and fire elements elevate the space. “We are giving the
guests the opportunity to choose what they want to eat, what they want to
spend, the experience they want to have.. .. all of it,” says Rusciano.

The Pocket sits on a large property owned by Ipsen, and includes two
residences available for short-term rentals and a wine shop. Each unit boasts
ocean views, a private golf simulator in the residence basement, a balcony
fireplace, and luxury touches everywhere you turn. “There’s no other way
than to go all out,” says Rusciano.

For more information, visit www.ThePocketCarmel.com.



My

P

Featured
Listings

rol IS ‘\\":

7418 Alturas Court, Monterra
3 Beds, 3.5 Baths - 4,492 sq. ft. - 2.89 Acres - LP: $3,390,000
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440 Dry Creek Road, Monterey 27471 Vista Del Toro Place, Corral De Tierra
4 Beds, 4 Baths + $1,299,000 - www.440DryCreek.com 3 Beds, 3 Baths + $1,290,000 - www.\VistaDelToro.com

-

Producing Remarkable Results.

Ben Zoller 831.595.0676 seowerms MUHIEIHV

Ben@MontereyCoastRealty.com -+ BenZollerProperties.com
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Dr. Joshua Korman’'s Wunderbar

By Jennifer Moulaison | Photo by Manny Espinoza

Board certified for over 20 years, Dr. Joshua Korman is
clinical professor of surgery at Stanford Medicine and a
renowned plastic surgeon. Once, he was asked, “what
are you best known for?” And his wife aptly responded,
“his hands.” The dexterity of his hands have paved the
way for a successful career that includes three office
locations: Mountain View, San Jose, and Carmel, the
home of Wunderbar, an advanced medspa.

Beginning as a music major in college, Dr. Korman went
on to receive his bachelor and medical degrees from
Cornell, graduating top of his class, and completing
his medical training at Stanford. Today, he is an
accomplished sculptor, and musician of the piano and
oboe, and has traveled the world to underprivileged
communities to help with reconstructive surgeries.
Dr. Korman also founded the Clean Slate Program
in San Jose, offering tattoo removal for former gang

members and aiding in their rehabilitation into society.
More recently, Dr. Korman invented a post-mastectomy
breast reconstruction device that has just completed
a successful independent clinical trial. He has also
coedited the second edition of the book, The Business
of Plastic Surgery, which he cowrote with Heather J.
Furnas. He has also coauthored numerous medical
articles and pieces for various publications, including
The New York Times and Readers Digest.

The intention behind his work is most inspiring. Through
all his professional and personal pursuits, Dr. Korman
believes personal wellness is a priority. “We are a visual
species, and it is important in life to represent your best
self. Wunderbar is about authenticity and whole-body
wellness from the inside out. The core of my business is
to make people feel wonderful,” he concludes.



SEA HAVEN EMBODIES THE COASTAL COMMUNITY LIFESTYLE YOU’VE BEEN WAITING FOR

CHOOSE YOUR

SLICE OF HEAVEN Sea Haven is a uniquely planned

community with four distinctively
curated neighborhoods nestled among
ten different parks and preserves in
Monterey’s fabled coastal region.
Offering an eclectic mix of one and
two story residences, Sea Haven
promises to deliver the coveted seaside
living experience for those who
choose to call it their home.

PRESERVE & RESIDENCES

SEA HAVEN

CMonterey Bay

Open Daily 11 AM - 5 PM

liveseahaven.com
831-201-6008

ASTANO S Images are representational only and may differ from homes and communities as actually constructed. Square footages are approximate. Pricing subject to change. Seller makes no representations or warranties that the
HOMES view from the property will remain the same. Future development, changes to and growth of landscaping and the like may impact any current views from the property. See sales agent for details. Homes are constructed



SEA HAVEN NOW OFFERS FOUR DISTINCT NEIGHBORHOODS

L AY LA C Y Pt g

One.- Two=Story One - Two Story
1,849 - 2,725 sq. ft. 3,755 - 3,933 sq. ft.
3 - 5:Bedrooms 3 - 6 Bedrooms
2 — 3.5 Baths 2.5 - 5 Baths
From the Low $800s Starting from 1.1M

RS FEETINC -

Two Story One - Two Story
1,509 - 1,908 sq. ft. 2,380 - 3,411 sq. ft.
3 -4 Bedrooms 3 - 7 Bedrooms

2.5 Baths 2.5 - 4 Baths
From the Low $700s From the Low $900s

and marketed by WCP Developers LLC (CA Contractor License #1035148) and real estate sales brokered by WCP Real Estate, Inc. (CA DRE License # 02055906), on behalf of WC Marina LLC. ©2020 Wathen Castanos Homes.
Equal Housing Opportunity.




ARCHITECTURAL | DRONE | 3D VIRTUAL TOURS

MANNYESPINOZAPHOTOGRAPHY

831.236.1998 | MANNYESPINOZA.COM



Forgiven and Sometimes Forgotten

By Nora Heston Tarte | Photo by Darren Lovecchio

When shelter-in-place orders across California shuttered the doors of
Carmel businesses, some questioned whether their doors would ever open
again. And as weeks stretched into months, with no revenue coming into
Ocean Avenue shops, more and more business owners began feeling the
financial impacts.

“| get phone calls all day, asking what to do: ‘What are we going to do, John?"”
says John Plastini, president of the TSD Carmel Properties LP, which owns
a building that houses retail businesses in Carmel.

Businesses within the complex range in size
from 225 to 3,000 square feet, and all are sole
proprietors. “When the building was built, it was
designed for mom and pops,” explains Plastini. He
and the Doud family, who together act as landlords
for the businesses, wanted to help the businesses
make ends meet, so they came up with a rental
forgiveness plan to reduce their tenants’ operating
costs. In April, rent was forgiven in its entirety. In
May and June, only 50 percent of rent was due, and
tenants were allowed to use their security deposits
to pay for that portion, if needed—they would have
two years to pay it back. “It was the right thing to
do,” says Plastini.

Carol Montana, owner of Kris Kringle of Carmel, was closed from March 16
to June 1. “For me, personally, [rent forgiveness] is a godsend, because cash
flow is a huge problem,” she says. Montana describes Plastini and the rest
of the family behind TSD Carmel as local landlords who care about their
tenants. “It's a business relationship, but it's like a family relationship in many
ways.

Carmel Belle owners Meghan Rasmussen and

Lokman Balban pictured with landlord John Plastini.

Another concession made was allowing flexibility with store hours. Rental
agreements often come with terms for when businesses must be open, but
Montana says that store owners within the building are allowed to operate as
they please. For her, that means limited hours, partly to keep herself safe, as
she is someone who may be vulnerable to COVID-19.

Deborah Vieille, owner of Blackbird Art & Design, a gallery and gift shop, also
opened on June 1, after two and one-half months of forced closure. “They are
a very reasonable and understanding family,” she
says of the landlords. “I just lost so much money.”

While TSD Carmel lost money in rent, it was able
to recoup some costs. A small business loan was
secured to cover some of the building expenses.
The company continues to evaluate the situation to
decide what will be forgiven completely and what
will be deferred with ample time to pay it back.
“I'm just trying to comfort [tenants] and let them
know that we will do everything we can to get them
through this,” says Plastini. Ultimately, he wants
everyone to get back to work, but he knows the
road is long and that some of the shops may not
make it through the downturn, even with the help.

Plastini has heard of at least five other landlords in
Carmel offering similar terms, but Montana points out that many landlords
aren't extending the same kindness. Not every landlord is in the financial
position to extend rental forgiveness, says Plastini. TSD Carmel is also family
owned, which allows it to make its own decisions. Moreover, the building
has been in the family for so long that its mortgage has been paid off. Says
Plastini, “I think every landlord in town is doing what they can do.”
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“From design to finish, Greenscape CA

made my small urban patio a true oasis

from the hustle and bustle of downtown."
~ Carolina Bach
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Navigating the Reopening

By Andrea Stuart | Photo by Manny Espinoza

As cities start reopening during the pandemic, the balance between personal freedoms and
community responsibility is in the forefront of many people’s minds. Carmel-by-the-Sea Chief
of Police Paul Tomasi, City Administrator Chip Rerig, and Assistant City Administrator Maxine
Gullo have been considering this balance as they develop strategies to keep their community
active and thriving.

65°: What did the city closure look like from your perspective?

Paul Tomasi (PT): The first month wasn't too bad. As the weeks went on, people appeared to
be struggling with the shelter-in-place restrictions, frustration was apparent, and some people
were crumbling. The police got more involved as complaints came in and have been focused
on education more than punish[ing] violators. We have stressed from the beginning that this
is a social responsibility. You have to care about your neighbors to follow these rules. You
can't put the violations on the law enforcement and the court system. My goal as a police
officer, and one shared by my department, is to build relationships based on trust. This is done
through face-to-face communication and programs. People consider it a human right to be
able to walk around and hug one another. The question is how do we support the community
while protecting it? We have been pretty successful so far by leading with compassion and
education.

Chip Rerig (CR): We closed City functions to protect our staff around March 17, and issued an
emergency declaration immediately after the Governor [issued his]. At first, people saw it as a
break, and they were sheltering in place. Then fatigue set in. There was a cry to open elements
of the business world. We were instrumental [in getting] construction, gardening, and similar
businesses back open. We helped implement protocols to make that happen.
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65°: How do you keep the public informed about what’s going on?

PT: | attend two to three meetings a week with the county regarding the
developments. We were up to three vlogs on our website per week. Officers
and code enforcement also go out [on foot]. | spend hours returning phone
calls and emails. Keeping up communication and responding to questions has
been a focus of our City. People need to be acknowledged.

MG: It is a shared responsibility by our team to stay continuously up-to-date
with state and county orders as it relates to COVID-19. The police chief is
focused on the health and safety of this community, the city administrator
focused on our residents and commercial businesses, and | focus on making
it a safe work environment for our workforce and visitors. We will continue to
keep the public informed via vlogs and the Friday Letter that the community
has indicated they prefer. Plus, we intend to continue to collaborate with our
partners, such as the Chamber of Commerce, CRA, and Restaurant District
that allows for the city’s message to go out via different forums.

65°: What have been your biggest concerns through all of this?

PT: Mental illness, crime, drug activity, and drinking. The reopening is helping
with tensions. However, a lot more people are getting COVID-19 because the
county has loosened the restrictions. Although we're still asking people to
wear masks, there are groups that don't want to follow the order. This is a
challenge for law enforcement, as there are a growing number of people who
just don't want to follow the Governor's orders. Our officers are out, working
more like concierges, trying to provide information and educating people on
the ever-changing rules and regulations

65°: How is Carmel treating summer tourism?

MG: The State of California indicates to avoid traveling long distances for
vacation or pleasure as much as possible. Therefore, the city is not marketing
at this time. Several tourism and local community organizations have banded
together with Visit Carmel to sponsor banners and signs meant to promote
responsible visitation to our village. Twenty banners have been installed down
Ocean Avenue that encourage everyone to wear a face covering, keep six feet
apart (social distance), and wash hands frequently.

CR: We thank our business and residential partners, and especially the Carmel
Chamber of Commerce and our destination marketing organization, Visit
Carmel.

65°: What does the future look like for Carmel?

PT: We have to think about the long-term impact of living with a pandemic.
The longer we social distance, the more we have to consider mental health.
Everyone in our department is trained in dealing with critical incident training
[mental illness, specifically]. Police have developed into more than just police-,
we are also educators and social workers, helping people through crises. This
is more important now than ever, as this pandemic is challenging the mental
health of everyone. We're capable of communicating with people who are
having mental health challenges. We spend time with them. We work with
them. We also have resources that we call upon, with county social workers
and the Monterey Crisis Center, to provide further assistance. In Carmel-by-
the-Sea, 40 percent of properties are seasonal residents, but the other 60
percent pretty much know one another, and they communicate with us. So, if
someone is in trouble, we find out, we respond, and we help. We are a conduit
of care.

MG: | know things will be different for everyone moving forward; however, |
am confident that our village will come back thriving in the new normal. The
leadership of the City Council, City Administrator, and our dedicated village
will continue to work together to preserve the quality of life unique to this
community during this unprecedented time into the future.

CR: We are talking about the long-term plans going a year or more out. We're
learning from cities and states that opened prematurely. We have industry
leaders who are drafting protocols for COVID 19-safe hotel stays and restaurant
seating. We will have to reestablish what is essential. We're also relying on
programs like Seniors Helping Seniors, the Carmel Foundation, and food
delivery programs. We do welfare checks to ensure that at-risk residents are
okay. Neighbors look out for each other, and the City is part of that equation.
The question we should all be asking is, “What can | do to help my neighbor?”
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1303 PADRE LANE | PEBBLE BEACH | $10,750,000

555 OCEAN VIEW BLVD. | PACIFIC GROVE | $7,550,000
4 BEDS | 4.5 BATHS | 8,600 SQ. FT. | BIG OCEAN VIEW 15 BEDS | 16 BATHS | 6,784 SQ. FT. | OCEANFRONTPG.COM
TOM BRUCE 831.277.7200 | LIC. #00804595

CICILY STERLING 831.402.7174 | LIC. #01921334

e ]

557 OCEAN VIEW BLVD. | PACIFIC GROVE | $6,350,000
10 BEDS | 11 BATHS | 4,984 SQ. FT. | OCEANFRONTPG.COM

[ ]

1499 ALVA LANE | PEBBLE BEACH | $5,950,000
7 BEDS | 4 BATHS | 4,146 SQ. FT.| 1 BLOCK FROM THE LODGE
CICILY STERLING 831.402.7174 | LIC. #01921334

TOM BRUCE 831.277.7200 | LIC. #00804595

LUXURY REAL ESTATE AT THEAGENCYRE.COM

SAN CARLOS STREET 3 NE OF 6TH | CARMEL-BY-THE-SEA, CA 93921
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LOT 44 MONTERRA RANCH RD. | MONTEREY | $3,500,000 10190 CALLE DE ROBLES | CARMEL VALLEY | $2,950,000
8.87 ACRE LOT | PANORAMIC OCEAN VIEWS 343.2 ACRE LOT | OCEAN VIEWS | 15 MINUTES TO CARMEL
CICILY STERLING 831.402.7174 | LIC. #01921334 TOM BRUCE 831.277.7200 | LIC. #00804595
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4145 SEGUNDO DRIVE | CARMEL | $1,725,000 33 POPPY LANE | PEBBLE BEACH | $1,395,000
3 BEDS | 2 BATHS | 1,959 SQ. FT. | MID-CENTURY MODERN 1.2 ACRES | POPPY HILLS GOLF COURSE
CONNIE TABOR 831.915.9339 | LIC. #02011915 CICILY STERLING 831.402.7174 | LIC. #01921334

LUXURY REAL ESTATE AT THEAGENCYRE.COM SAN CARLOS STREET 3 NE OF 6TH | CARMEL-BY-THE-SEA, CA 93921




Home Is Calling You

Monterey Coast Realty are experts in local real estate
By Nora Heston Tarte | Photo by Sherman Chu

If you've ever envisioned making a life on the Monterey
Peninsula, Monterey Coast Realty is there to make your dreams
come true. With a diverse portfolio of homes speckling the
rugged coastline, those who want to relocate to—or find a new
spot within—Monterey or Carmel, have a breadth of options
at their fingertips. Choose from European-inspired villages on
the coast, estates with sprawling ocean views, new builds in
growing suburbs, and rural communities offering space and
sunshine. All of these locations offer one thing Monterey is
known for—a blend of hometown charm and history. “There is
something for everyone,” says Ben Zoller of Monterey Coast
Realty.

The longtime local can offer something other realty companies
can't with both his knowledge as well as the shared knowledge
of other agents of Monterey. Instead of bringing in talent from
all over and expecting homes to sell themselves, the team at
Monterey Coast trains local agents to market the community
they themselves are invested in. “Together with our sister
company, Carmel Realty Company, our focus is entirely

community based and being a trusted premiere brokerage
with deep roots,” Zoller says.

While the focus is on creating an even better community
through helping home buyers find a gorgeous place to call
home, the company’s reach is global. Those from all over the
world target Monterey and Carmel as a place to build a life,
and when knowledge of the area may be scarce, that local
touch is important.

With plenty of homes on the market, buyers shouldn't struggle
to find the place of their dreams. Zoller's favorite available
listing is 9 Sonoma Lane in the Carmel Highlands. “I believe
that the Carmel Highlands is the best kept secret on the
Monterey Peninsula,” says Zoller. “From the charming General
Store to the private Carmel Highlands Beach all within minutes
to Carmel.” The home was built in 2018 and features high-end
finishes as well as ocean views from almost every room.

Start your home search, montereycoastrealty.com
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THIS IS NAPA VALLEY












VINEYARDS

ROM BAUER

800.622.2206 | ST. HELENA, CA | ROMBAUER.COM







ARRIVE AT
YOUR BEST

We reshaped convention to bring you the
largest windows in business aviation. Bask in

the wellness-boosting natural light.

THE ART OF EXCELLENCE"™

&
Gulfstream’

A General Dynamics Company
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For the Love of Photography
By Jennifer Moulaison
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Douglas Sterling:

A Master Photographer
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Effortlessly Elegant

By Fran Endicott Miller
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Red Stitch Wine Hits a Homerun
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Napa Valley Trailblazer
By Fran Endicott Miller
WINE
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By Michael Cervin
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A Son Rises
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“Sunset” Jimmy Casares Jr.: Captured
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The San Francisco Fall Show Opening Night
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PUBLISHER'S NOTE
By Rich Medel

Normally, we would be writing about the upcoming car week events in this issue. Since events
have been postponed until next year, we're commemorating our favorite moments from
previous years. Keep your eyes peeled for the special Scenes we've included.

Carmel-by-the-Sea leaders are doing a fantastic job preserving our thriving community and
keeping us safe. Read on to find out how they're doing that.

For those who would like to enjoy a little staycation with
personalization, the historic Tickle Pink Inn offers a home away
from home experience. It's a place many patrons have been
visiting for generations.

For a nice meal out (or to take out), enjoy a meal at The Pocket
restaurant. Their unparalleled service and beautiful décor
accentuate the relationships they build with their diners.

Up in Napa Valley, Meadowood Resort wants to pamper you
with freshly baked cookies and English-style accommodations
tucked into the tree-covered hillside.

The thirteenth-century poet, Rumi, is noted as having said,
“Either give me more wine or leave me alone.” We like to keep our wine glasses full, too.
Which is why we enjoy visiting with winemakers and viticulturists. This time, we met with Rich
Aurilia of Red Stitch Wine Group and Andy Beckstoffer of Beckstoffer Vineyards. And we love
that Spottswoode is making wine with an environmentally conscientious approach.

Thank you for your patience as we prepared this issue. Although things took longer than

usual, we are grateful to be putting out our summer edition.
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For the Love of Photography

By Jennifer Moulaison | Photos by Alexander Rubin

Imagine freshly-picked grapes suspended in the air as they're tossed
from their crate, so well captured they look as though you could
pluck one right out of the photo and eat it. This is the type of work
with which Napa-based photographer Alexander Rubin has become
synonymous. Building a diverse portfolio over the past 14 years, Rubin
describes his photographic style as a combination of fine art, candid,
and editorial. He finds himself always inspired by what he's capturing.

Rubin’s work encompasses everything from quintessential Napa
vineyard and food images to high-level corporate and commercial
campaigns. He has recently added video production as a way to
adapt to the current business and creative climates. “This helps allow
clients to feel more interactive, and it's great to have something to
expand into creatively,” says Rubin. He especially loves being able
to allow the artistry of what he's capturing inspire him. “Everyone |
work with is an artist in their own right, and | enjoy enhancing their
creativity with my own creativity,” he says. There's also an element
of unpredictability in each project, and that has afforded him some
unique and memorable experiences. “From watching John Legend
perfect the blend for one of his wines to tasting tea with Oprah—these
are the kind of moments you can't replicate [and] are a byproduct of
doing what | love.”

Rubin occasionally works farther down the coast in the Carmel area,
which, in addition to Napa, is one of his favorite locations. “I've always
loved Carmel, but for now, | feel so fortunate to live here in Napa.
There's absolutely nothing like it anywhere in the world,” says Rubin.
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331 Main Street
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Just 45 minutes from The Golden Gate Bridge

Call now to book your reservation: 707.302.1160 | CalmereEstate.com
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A Master Photographer

Douglas Sterling is a creative force.

By Nora Heston Tarte

Douglas Sterling fell in love with art at a young age. Born into a
family of artists, he first dreamed of becoming a painter, but during
a college photography course at Santa Rosa Community College,
Sterling switched gears. His first photo assignment at 21 years old
won a school competition. “That put the nail in the coffin,” says
Sterling. “It just clicked for me.”

For the past 30 years, Sterling has honed his craft, becoming a master
behind the lens as a prominent Bay Area photographer. His works
include architectural, commercial, editorial, digital media, and fine
art. His images subjectivize his themes and are intuitive and sensitive
to design and aesthetic while remaining technical. “It's the way |
see light, form, and shadows and how it plays on materials creating
dimension to the subject, from architecture to editorial assignment,”
he explains. Mostly he calls his process creative yet instinctual; often
the final product plays on the translation of an overpowering mood,
perfected by his inherent understanding of what to do behind a
camera.

Sterling’s favorite moments include the once-in-a-lifetime shots
where every element lines up. One such example comes from the day
he shot Artesa for Sigma Architecture. It was late evening outside

and Sterling predicted the shot before it happened. He readied his
camera and clicked just as the moon came into the frame over the
apex on the entry portal. “It was just a magical time,” says Sterling.

The first day Sterling spoke to his (future) wife was the day he
photographed the original Artesa building for Domingo Triay back in
the '80s. She worked for the client, and after the shoot he went on a
fishing trip to Alaska and brought back a salmon to cook for her. On
their 25th wedding anniversary, he returned to Artesa for a second
architectural shoot. “It's come full circle,” he says.

When it comes to photography, Sterling is a master of balancing
work and play. He knows the moment to be serious and focus on the
shot, but he also knows how to keep the job light and fun. “[Clients)]
hire me not because | can focus a camera and take the picture, but
because | am very creative,” Sterling says. Many of his images have
appeared in magazines, books, brochures, digital media, and private
homes—a testament to his talent. “There is an excitement of being in
that creative realm.”

For more information, visit www.douglassterling.com.
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COMPLINE

RESTAURANT | WINE BAR | MERCHANT | OPEN LATE

“THE VALLEY'S MOST EXCITING AND REASONABLY PRICED PLACE TO SIP WINE...” - FOOD + WINE

1300 FIRST STREET #312, NAPA, CA | (707) 492-8150 | f @COMPLINEWINE | WWW.COMPLINEWINE.COM

WINE MERCHANT 10am-11pm | LUNCH 11:30amM-3pm | DINNER 5:30am-11pm | WINE BAR OPEN UNTIL 12am | CLOSED TUESDAYS
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Effortlessly Elegant

By Fran Endicott Miller | Photos courtesy of Meadowood Resort

Tucked into the hillside off of the famed Silverado Trail, Meadowood Resort
blends seamlessly and sublimely into its 250 acres of oak and redwood tree-
studded terrain. Secluded and romantic, it's easy to see why the bucolic
retreat is a desired wedding locale and choice destination for some of Napa
Valley's premiere events. You'll not find any resort within Northern California
wine country to be as effortlessly elegant. And though preternaturally posh,
a renovation of three new swimming pools and a state-of-the-art fitness
studio sends the resort’s luxe quotient soaring.

The pampering begins upon your arrival, with a greeting of freshly baked
cookies. Friendly bell staff escort you to one of the 85 sumptuously
appointed, New England-style bungalows and cottages that dot the hillsides.
Each space provides unparalleled privacy and features wood-burning or gas
fireplaces to provide extra warmth on chilly nights and mornings. Dishes of
daily refilled house-made caramels and nightly turndown treats from the
kitchen will gratify your sweet cravings.

Settle in while contemplating activity choices that include wine tasting
adventures, hillside trail hikes, croquet, tennis, spa treatments, and swimming.
A new, adults-only pool features a series of adjacent lounges complemented
by four private cabanas. The Club Pool provides for lap swimming in the
mornings and quiet relaxation the rest of the day, complete with poolside
lounges. The Family Pool provides a fun environment for families with
children. An adjacent new building houses a snack bar and a bath house
with showers and changing rooms. A new Kids Play Area, with activity lawns,
makes the pool areas a bit more peaceful.

The men's and women'’s locker rooms feature new saunas and steam roomes.
Spaces dedicated to daily fitness classes, weight training, and cardio

workouts have been improved and expanded, allowing more light-filled
space for stretching and functional training. Advanced weight training
and cardio equipment from Precor® includes two Peloton® bikes, Concept
2® SkiErg, a TRX® station, Stairmaster® StepMill, and Board3o0s that use
resistance bands for a varied, full body workout. The newly rebranded
Strength & Spirit Studio offers a variety of daily fitness classes, including
yoga, cardio weight training, and cycle/sculpt.

After your workout, head to the spectacularly serene and rustically modern
Meadowood Spa, with its soothing color palette of warm grays, creams, fresh
greens, and natural teak. Enjoy customizable holistic treatments offered
within spacious individual suites. Pre- or post-treatment, you can lounge in
the relaxation garden and sample nourishing elixirs and house-dried fruits,
nuts, and grains.

A destination unto itself, the Michelin 3-starred The Restaurant at
Meadowood is Executive Chef Christopher Kostow's celebration of Napa
cuisine. Dining here is an event. Every delicious dish surprises and delights,
the service is fabulous, and the low-lit, sultry environ inspires romance. For
a more casual atmosphere and fare to match, you can opt for The Grill at
Meadowood for breakfast, lunch, or dinner. During warmer months, the new
Pool Terrace Bar & Restaurant offers a carefree, adults-only dining area and
bar, with table seating under the shade of six tall palms.

Whether you're a wedding guest, gala attendee, or serenity seeker,
Meadowood'’s relaxed yet refined service ensures that you feel like a VIP.

For more information, visit www.Meadowood.com.
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JCB Tasting Salons offer a captivating & luxurious

wine experience to enlighten all of your senses!

Visit JCB in San Francisco, Yountville, St. Helena or

our newest location on the Healdsburg Plaza.

Discover our Wine World: jebcollection.com/visit
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Red Stitch Wine Hits a Homerun

By Nora Heston Tarte | Photos by Bob McClanahan

The name might give it away. Red Stitch Wine Group is owned by a
couple of Major League Baseball players. If the winery’s moniker doesn’t
make it obvious, then a quick reading of the owners list, which includes
Rich Aurilia (who played 11 seasons with the San Francisco Giants) and his
former Giants teammate and current Dodger's manager, Dave Roberts,
will spark recognition for most locals. The other four owners are Aurilia’s
wife, Amy, Roberts’ wife, Tricia, and John and Noelle Micek, a couple the
two Major Leaguers met through Bay Area wine tasting parties while
they were playing in San Francisco.

The wines are available direct-to-consumer
through the company's website (at $50
to $150 per bottle) and in select local
restaurants and wine shops. The 2020
portfolio includes standouts such as three
single-vineyard Pinot Noirs, a single-
vineyard Chardonnay, and the flagship
wine, a Napa Cabernet blended with less
than 2 percent of Malbec.

Aurilia’s desire to start a wine label came
in 2007, during his final seasons with the
Giants, predating his retirement by two
years. He knew that his baseball career would soon end and wanted to
get his next venture underway. Growing up in a predominantly ltalian
neighborhood in Brooklyn, he was surrounded by basement wine makers,
and wine was a big part of the food experience at home.

“It was always a passion of mine, something | loved, and something | still
love today,” says Aurilia about wine. In 1997, he began soaking up more
wine knowledge from the foodie scene in San Francisco. “[There], you
have access to great restaurants and great wine lists,” he explains. When
they weren't practicing or on the road, Aurilia and Roberts attended blind
tastings. During a Malbec blind tasting, they met John Micek and bonded
over their shared passion for vino.

When an injury forced Roberts to step down from playing, he brought
Aurilia a slew of wine-related ideas that included opening a wine shop.
Ultimately, both wanted to be more involved in the process, and they
settled on launching a boutique wine label focused on producing the
Napa Cabernets they loved. “It was a total new ballgame for us, learning
all the ins and outs of the wine industry,” says Aurilia, who owns a home
in Healdsburg.

One of their main goals was to create
wine that tasted good, not to simply slap
their names on a product to try and sell
it. The name, an obvious nod to baseball,
came from Roberts’ brother-in-law. Aurilia
says it's subtle enough, but admits that
his celebrity in the Bay Area may help sell
bottles. It certainly gives him an edge when
he's handling the daily sales and marketing
duties.

Inadditiontothe threefamilies,awinemaker
on staff handles the products from start
to finish and manages operations. Aurilia,
Roberts, and Micek attend bottlings,
blendings and harvests, tasting the wines each step of the way and giving
input on barrel type and aging processes. Aurilia is also involved in the
company’s day-to-day operations.

Ultimately, Aurilia doesn't want to be known as a baseball player who
makes wine. “We take a lot of pride in what we do,” he says. “We want
to be looked at as serious vintners and people that make a high-quality
wine.”

For more information, visit www.redstitchwine.com.
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Napa Valley Trailblazer

By Fran Endicott Miller

Few have made a larger impact on the evolution of Northern California’s
wine industry than Andy Beckstoffer and the company he founded in 1970.
For 50 years, Beckstoffer and his Beckstoffer Vineyards have forged major
shifts in the way the wine industry values land, grapes, and farmers. His
passion has helped to put Napa Valley and California on the global wine
stage.

Beckstoffer’s ever-growing portfolio of premium vineyard sites in Napa,
Mendocino, and Lake Counties consistently yield the
highest quality Cabernet Sauvignon grapes in Northern
California. The company’s six Napa Valley Heritage
Vineyards alone produce some of the most sought-after
grapes in all of California wine country, if not the world.
Beckstoffer sells this fruit to a carefully selected group
of winemakers who collectively produce more than 50
vineyard-designated wines that originate entirely from a
Beckstoffer Heritage Vineyard. These wines consistently
receive 95+ scores and other accolades.

But beyond his impressive vineyard portfolio, Beckstoffer
has served as a catalyst for some of Napa Valley’s most
stunning transformations. In 1976, he initiated a new grape
pricing structure that triggered a shift in how the California
wine industry viewed the importance of wine growers and
grape quality. When Beckstoffer started his Napa Valley
farming business, grapes were a commodity, and the best
wines were credited to the talent of the winemaker, not the quality of the
fruit. He advocated for tying the price of grapes to the retail price of the
bottle. The more expensive the bottle, the more Beckstoffer charged for
his premium fruit. The shift enabled Beckstoffer to successfully advocate
for vineyard-designated wines as the best expression of single vineyard
sources—another shift that transformed how Napa wines are marketed

and sold.

Preservation and sustainability have always been paramount to Beckstoffer.
He was instrumental in forming The Napa Valley Grapegrowers Association
in 1975, with a mission to sustain grape growing in Napa Valley. In 1990, he
played a major role in Napa County establishing the Winery Definition
Ordinance, which introduced key measures to preserve agriculture in
Napa Valley and required that wines from new wineries and expansions
of existing wineries be produced from at least 75 percent Napa Valley
grapes. “Napa wineries should make Napa wines,” declares Beckstoffer.

In 1994, he served as founding director and first president
of the Rutherford Dust Society, the Rutherford American
Viticultural Area’s advocacy group. Under his leadership, in
2002, the group initiated the Rutherford Reach Restoration
Project, the goal of which has been to restore the 4.5-
mile Rutherford Reach of the Napa River to rehabilitate
the local riparian and aquatic habitats. The project has
received national acclaim. Today, Beckstoffer Vineyards
focuses its preservation efforts on climate change. Fearing
that Cabernet Sauvignon may not be viable in the future,
many growers and vintners are starting to experiment
with alternative and less profitable grape varieties, but
Beckstoffer is committed to not only preserving but also
| improving the quality of the grape that put Northern
| California wine on the map.

“The past 50 years have been remarkable,” says Beckstoffer.
“We made Napa Valley Cabernet Sauvignon wine a major American
contribution to world culture. And while business success is wonderful,
saving the Napa Valley for agriculture and open space has been my career.
We've accomplished a lot over the years, and it is really about the people
and their passion for our land, our wines, and each other.”
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Welcome to 400 Kortum Canyon Road, an exclusive Napa Valley
property that offers a tranquil, private 2.74+- acre sanctuary located
only minutes from Downtown Calistoga. A mere mile from downtown,
you drive up a bucolic country road to find this gated property. The
driveway is lined with Olive trees, and an abundance of white roses
greets you near the front patio.

The nicely appointed, single-story home offers 3 bedrooms and 2.5
baths, where every room is flooded with natural light reflected in
the neutral colored walls and wood flooring. The living room with
cozy fireplace and the formal dining room offer views of the mature
landscape off the front of the property. Kitchen offers room for the
most inspired chef to thrive with space to prepare, cook and share
culinary talents with wood cabinetry, granite counter tops and high-
end appliances. The bedrooms are large, offer wonderful views of the
lush landscape and have closets with built in systems. The bathrooms
feature granite and stone plus radiant floor heat.

What the sellers love most about this house revolves around the
outside where they dine nightly and host friends and family. “It's such
an easy entertaining house.” You'll delight in the multiple vignettes
from the expansive patio beautifully lit at night; bocce ball court;
intimate dining in the lighted pergola, the prolific rose garden, and
the rolling meadow where the Iris’ bloom in the spring. Don't miss
your chance to call this unique property your home.

Offered at $1,795,000

Tom Dixon
CalBRE# 01465537

tom@tomdixonnapavalley.com

Direct: 707-227-9870 EERRAEIRMA
’ GLOBAL PARTNERS
Office: 800-681-1361 x 105 A real estate company for life
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PATRICK JAMES

WEST COAST CLASSTC

Robert Graham, Zanella,

Scott Barber, Calder of Carmel,
Stenstroms, Remy, Cole Haan, Magnanni,
34 Heritage, Peter Millar, Alberto,
Brax, Robert Barakett, Saxx, True Grit,
Johnnie-O and Tommy Bahama

CARMEL
3744 The Barnyard
Carmel, CA 93923 | 831:620-0167

SANTA ROSA
2340 Sonoma Avenue
Santa Rosa, CA 95405 | 707-523-2346

www.patrickjames.com
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Heart and Soul in Vines and Earth

By Michael Cervin | Photos Courtesy of Spottswoode

We know the real estate adage: location, location, location. It’s no less
true in the wine world. A fabulous property, perfect soil, ideal weather,
and prime location equals Napa's Spottswoode Winery.

Spottswoode’s history dates back over 130 years. In 1882, the first
vineyard was planted on the property, and after successive owners,
the place was called Lyndenhurst. In 1910, Susan Spotts acquired the
property and renamed the estate to honor her deceased husband,
Albert, who passed away unexpected just a year earlier. Sixty-two
years later, Dr. Jack Novak, a general practitioner, and his wife, Mary,
uprooted their five children and left the San Diego area in search of
a quieter life, one predicated on returning to a connection with the
land. They purchased Spottswoode, with its impressive Queen Anne
Victorian mansion on 31 acres, surrounded by lavish gardens and
vineyards in the tiny town of St. Helena.

“It's sheer luck that we found this place. Dad was looking for a house
big enough for his family ... He wanted to drive a tractor, and Mom was
an avid gardener,” says Beth Novak Milliken, Spottswoode’s president
and Jack and Mary’s daughter.

Everything went according to plan until 1977, when Jack unexpectedly
had a fatal heart attack. Left with children to raise and a lot of land,
Mary understood both her predicament and location. She decided
to stay and began supporting her family in part by selling grapes to
Napa's most established wineries: Shafer, Heitz, Mondavi, Caymus,
and Duckhorn. Her vineyard became known for quality grapes,
particularly Cabernet Sauvignon. Today, Spottswoode makes only
three wines—Cabernet Sauvignon, Sauvignon Blanc, and Lyndenhurst
Cabernet Sauvignon.

Winemaker Tony Soter was influential in changing the course of the
winery. He brought the idea of organic farming to Mary. “Tony really

wanted an intimate connection to the land,” says Milliken. “Mom
trusted him completely.” In 1992, Spottswoode became the second
estate vineyard in Napa Valley to earn California Certified Organic
Farmers certification, before it was considered a popular practice.

In the years since, Spottswoode has received numerous environmental
awards. More importantly, it has become a multi-functioning operation,
adding cover crops, bee boxes, restored riparian areas, owl boxes,
solar power, and more. This approach to farming is labor intensive and
more costly. “It's not even a question for us,” says Milliken. “There’s
a lot of lip service given to sustainability.” Looking at the climatic
changes over the decades, she understands that the vineyards have
more resilience.

That commitment to resilience led to the current winemaker and
vineyard manager Aron Weinkauf to add biodynamic practices.
“When you have the good fortune of working with one of the world’s
great vineyards, you realize you are part of an ongoing story,” he says.
“| recognize the decisions made decades ago that still profoundly
shape the quality of our wines. Everyone who has had the privilege
of working with our vineyard has strived to leave it better than when
they arrived, which is no small feat.”

It is also a large, heartfelt commitment. “It's been a huge amount of
passion and hard work,” says Milliken. “For almost 50 years, what we
have built at Spottswoode has defined our family. The values that
guide us, and the love and care we apply to our estate and to every
wine we make, are the ways we honor my parents’ legacy. Spottswoode
is irreplaceable.”

For more information, visit www.Spottswoode.com.
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America ltaliana

TALIAN SOLUTIONS FOR WINDOWS, DOORS & MORE
ITALIAN DESIGN IN AMERICA

Bay Area

Design Center Showroom
Main Headquarters

275 E. Brokaw Road, San Jose,
CA 95112

Phone: 408.452.9166

Fax: 408.4562.9160

Los Angeles

Design Center Showroom
630 W.Colorado Bivd, Glendale,
CA 91204

Phone: 818.696.2266

San Diego

Design Center Showroom
Miramar Commerce Center
8910 Activity Road, Suite J
San Diego, CA 92126

OO0 Phone 619.549.2874
E info@americaitaliana.com
e www.americaitaliana.com



Resilient Sausalito

By Karen Aiken

We are slowly emerging from the spring shuttering. During the 90-plus days many of us spentincubating at
home, Sausalitans have been experiencing new patterns of ordinary life: working at home and reinventing
play. There have been some benefits. Time has slowed down for many of us, allowing for long walks along
the waterfront and in the hills, happy-hour Zoom video chat sessions to stay in touch, and relaxing for the
sake of relaxing. Our summer events, such as Jazz by the Bay, Call of the Sea’s Annual Fundraiser at the
Bay Model, Sausalito’s Got Talent, Sausalito Wine Experience, and our world-class Art Festival, have been
all been postponed to 2021. We are discussing the future reemergence of Sausalito.

Our community resilience is being put to the test. Reinvention, in these volatile,
uncertain, complex, and ambiguous times, is challenging. Residents, the Chamber
of Commerce, and City Hall are together reimaging Sausalito under the new rules
and are slowly, thoughtfully reopening. Marin County was quick to react to the
pandemic, and we contained the spread and prepared our local hospitals well. Our
citizens don’t want to lose containment of the novel coronavirus. So, now we are
faced with questions: How do our businesses, economy, events, and relationships
reemerge safely with empathy and mindfulness? How do we support our local
businesses and rebuild our economy? How do we build closer connections in new
ways? We will be discussing these issues in full force at all levels of the community.
Our opening will illustrate this creativity.

Renovating our multiple city parks predated the pandemic, and so our parks are
ready to open safely with a brand-new look and feel. Kayaks and paddleboards
are now abundant on the bay. Our wonderful restaurants are remodeling and
reconfiguring to prepare for distancing and safety. The Sausalito Yacht Club is
undergoing a major remodel. Businesses are banding together under the leadership of the Chamber
of Commerce for marketing, and are slowly, creatively reopening. Our City Council voted to allow the
closure of Caledonia Street to through traffic so that opening restaurants can provide street seating,
properly distanced, and with an new, festive atmosphere.

Indeed, crisis fosters opportunities, and we are looking forward to a new beginning, a new look, and a new
energy. We are discovering, once again, Sausalito’s resilience.
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Inn Above Tide hotel in Sausalito on San Francisco Bay
@
A Luxury Hotel in Sausalito on the San Francisco Bay

innabovetide.com
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“First Republic is part of almost every aspect of our life
and business. We wouldn’t want it any other way.”

HAMEL FAMILY WINES
Pictured right to left: John Hamel, Managing Director; George Hamel, I1I, Managing Director; George Hamel, Jr., Vintner; Pamela Hamel, Vintner

/

Y

FirsT REPUBLIC BANK

, L o
It’s a privilege to serve you

(855) 886-4824 | firstrepublic.com | New York Stock Exchange symbol: FRC
MEMBER FDIC AND EQUAL HOUSING LENDER &
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“Sunset” Jimmy Casares Jr.: Captured

By Jennifer Moulaison | Photos by Jimmy Casares Jr.

As the day melts away in Santa Cruz, those wise enough to
be outdoors and cast their gaze westward are unfailingly
rewarded with spectacular sunsets. One so wise, thanks to a
stint tending bar at a seaside haunt, is Jimmy Casares Jr. The
establishment’s nightly ritual of ringing a bell as the sun met
the ocean’s horizon encouraged everyone there to stop what
they were doing and watch the sunset. When it came time
to leave bartending behind in pursuit of a career, Casares
credits those sunsets for leading him to a rewarding career
behind the camera.

The defining moment, according to Casares, occurred eight
years ago, while driving alongside a vineyard in Santa Rosa
with his mother. Knowing Casares’ affinity for the camera and
ability to capture natural beauty, his mother convinced him
to pull over and photograph the sun setting just beyond the
vineyard. “My family has always pooled around me and have
always wanted to support me and whatever makes me feel
my best,” he says.

Casares’ work is untraditional in style and has maintained
consistent vein of boldness over the years. “I'm telling a story
with the intention of giving a very distinct feeling. | want to
convey the energy of a moment. The way a sunset can make
you to stop what you're doing and take something in, | want
my photos to have a similar impact,” he says. This has earned
him the pseudonym Sunset Jimmy. “My shots aren't for
everyone, but | always want them to be something everyone
can respect,” he explains.

As his style continues to evolve, Casares still looks back to
that image taken from the roadside while with his mother. “To
this day, this is the most significant photo I've ever taken,”
says Casares. “Not only is it visually exceptional, it spurred
my decision to dedicate myself to photography, and I've
never been happier.”
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Gulfstream’s Bespoke Interiors

Photos Courtesy of Gulfstream

Gulfstream Aerospace Corporation recognizes that discerning
business-jet owners expect their aircrafts to wed time and excellence.
With a Gulfstream, you can have that rare combination of speed,
craftsmanship, bespoke design, and artistry. And you can outfit your
aircraft close to home at Gulfstream’s Long Beach Sales and Design
Center.

As if already in the cabin of a Gulfstream G650ER, the quiet envelops.
Here, the outfitting process begins in a showroom on par with the
finest ateliers, featuring a curated selection of textiles, exotic wood
veneers, European leathers, crystal, and more. The materials here are
a tactile enticement, intended to provide inspiration and evoke feeling.

The cabin interior design process begins with a conversation deftly
navigated by an award-winning Gulfstream designer. What inspires
you? What are your favorite spaces? Where will you fly? What brings
you home, no matter where you are? Every aspect of the Gulfstream
cabin is custom made and one of a kind.

All interior spaces present their own unique challenges; after all, at
its core, interior design is about solving problems. Gulfstream interior
designers address a host of specifications, from requiring certification
for flying to creating spaces with the flexibility to serve as a conference
room one moment and a private dining suite the next. Such challenges
are easily overcome, thanks to the team’s talent, experience, and
innovativeness.

Gulfstream has a long history of working with preeminent suppliers to
adapt their materials to regulations for high altitude. For example, the
hand-tufted, made-to-order carpeting, frequently a blend of wools and
silks, is aviation-grade but no less plush.

Clients can choose from a dedicated supply of natural, exotic woods
for the bulkheads, cabinetry, and accents. To ensure the availability
and consistency of the wood, Gulfstream maintains a live log program,
in which roughly 100 logs sourced from around the world are held in
reserve exclusively for its clients. Whether you want Smoky Eucalyptus
or Mocca Oak, you can be guaranteed that what you choose will be of
the best quality.

Once fabric, upholstery, and leathers are selected, Gulfstream’s clients
in the Long Beach Sales and Design Center can virtually step inside
their aircraft cabin to see how the materials work together. Gulfstream
interior and visualization designers have harnessed the latest
technology to provide real-time, computer-generated renderings.
With the tap of a touch screen, upholstery patterns and seat designs
can be swapped out. Change the floor plan, move the divan, and see
how the leather complements the carpet.

Gulfstream designers will stay in touch with you throughout the
outfitting process. They have the tools to provide updates remotely,
should you wish to check in from afar. Gulfstream Long Beach is your
studio close to home and stands ready to exceed your expectations.
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A Son Rises

By Fran Endicott Miller | Photos by Darren Lovecchio

As stewards of an iconic Sausalito inn founded by their late father, Bill
McDevitt, Willie McDevitt and his two siblings take their responsibility
seriously. Consistently rated one of the top hotels in the country, The
Inn Above Tide is considered a local treasure, and the McDevitt trio
plans to ensure its status for years to come. “After Dad passed away,
offers to purchase the property poured in,” says Willie, “but The Inn has
always been a family-run operation, and it will continue to be.”

Originally founded by Bill in 1961 as an apartment complex, it wasn't
converted into a luxury boutique inn until 1995. Willie remembers
tending the apartment’s gardens during his teen years, as well as
the time he flooded the walkways by accidentally leaving the water
running. Clint Eastwood, who was a regular tenant during his Dirty
Harry filming days, took it upon himself to find the spigot and stop the
overflow. When Willie knocked on Eastwood’s apartment door to thank
him, the gesture earned him an invitation to accompany the screen
idol to Sausalito’s famed dive bar, No Name. “l was only 18, but | wasn't
going to turn down that invite,” says Willie.

The Inn was Bill's operation until 2005, when he invited and encouraged
his son to take on more responsibility. At the time, Willie was running a
successful Petaluma-based construction company with his brother. He
and his father had always shared common interests, such as golf, travel,
and horses, but their strong personalities had prevented them from
joining forces in the workplace. “Over time, we figured out a way to
work together,” says Willie. “Dad respected my business acumen. We
built a grudging but rewarding work relationship, the result of which
was Dad appointing me to oversee the family real estate partnership.”

A longtime resident of Petaluma, Willie continues to oversee The
Inn while maintaining his successful construction business, McDevitt

Construction Partners, and serving on the board of the Bank of
Marin. A deep background in real estate and banking has provided
him with extensive contacts and suppliers. He's enjoyed long-standing
relationships with his clients, with whom he remains friends due to
his collaborative way of doing business. As the builder of a number
of high-profile Marin Country projects, such as car dealerships, banks,
and wineries, Willie is proudest of his company’s work with nonprofits.
“It's our way to give back,” he says. He has developed a reputation for
his ability to tackle budget issues. “We've learned a lot through the
years about nonprofits and how they operate, and we are able to use
that experience to our clients’ advantage.”

Willie grew up in San Raphael and spent weekends at his family’s second
home in Pebble Beach, where he met Christine, now his wife. He has
two grown daughters from a previous marriage, and a granddaughter
who lives with him and Christine. He rides his bike 70-miles roundtrip
from Petaluma to Sausalito, for weekly meetings at The Inn.

“The lifeblood of any small town has always been its people,” says Larry
Mindel, proprietor of Sausalito’s popular Poggio Trattoria. “No family
in Sausalito exemplifies the importance of leadership and camaraderie
more than the McDevitts. Willie carries on his family’s proud tradition of
absolute integrity, coupled always with thoughtfulness. He, his family,
and their inn are icons of our very small, beautiful, village on the bay.”

As Willie gradually prepares to retire from the construction business, his
work overseeing The Inn continues to move forward. “We've invested
millions to expand The Inn and improve the guest experience,” say
Willie. “This is our legacy. Dad would be proud.”
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LLODGE AT THE PRESIDIO

»

Two intimate retreats nestled in

San Francisco’s urban oasis.

INN AT THE PRESIDIO

www.PresidioLodging.com
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A Dedicated Life

By Nora Heston Tarte | Photos by Darren Lovecchio

Chris Gallagher, 60, is one of the most active Sausalitans in town. Her
long list of positions includes Sausalito Chamber of Commerce’s board
chairman, Rotary’s district regional officer, Sister Cities' champion
Japan member, founder of the Women in Leadership and Philanthropy
Council at Dominican University, volunteer with Volunteer in Public
Safety for Sausalito, and former volunteer and board member of Red
Cross, United Way, and Marin Humane. All this in addition to Gallagher’s
full-time job as manager of the Bay Model, the US Army Corps of
Engineers’ working hydraulic scale model of the San Francisco Bay and
Sacramento-San Joaquin River Delta System. If it sounds like she’s busy,
that's because she is.

“I like being with people, and | guess | just like giving back,” says
Gallagher of her community efforts serving both Sausalito and Marin
County. “[Volunteering] just sort of snowballed, and it was something
that sort of resonated and grew on me.” Gallagher says her single
mother didn't have the time to dedicate to volunteering, but she
herself seems incapable of saying no when opportunity arises to help
others. “Hopefully, I've made a small contribution to the betterment of
Sausalito’s community,” she says modestly. “l get back more than | give.”

The majority of Gallagher’s causes come by word of mouth. In most
cases, a friend of a friend alerts her to work that would benefit from
her attention, or someone in the community reaches out to her, offering
a board seat or chair. “A lot of my friends are associated with various
organizations I'm involved with,” she explains. Other efforts, such as
her work with the animal shelter, are from her own passions. Gallagher

would love to have a dog, but her busy schedule doesn't allow enough
time at home to fully care for one. She plays with dogs on the weekends
to fulfill that desire and as her own form of therapy.

Gallagher's full-time work has led to some of her extracurricular
activities. She became manager of The Bay Model in 2001—overseeing
a $16.5 million renovation to the facility in 2010-201, including the Army
Corps’ largest solar installation—after a long career as a ranger. “l just
like being outside, in nature, doing outdoor activities,” say Gallagher.
It was a way of life she learned to appreciate while at outdoor camp in
Maine. “I've never seen myself being someone to sit in a cubicle.”

When it comes to doing it all, Gallagher says one thing makes it all
possible: organization. She keeps a calendar, tries her best to avoid
double booking, and prioritizes as necessary. Gallagher’'s managers
at work recognize the importance of her community involvement and
allow her the flexibility to maintain her commitments, for which she is
very appreciative.

Seeing her impact on the community, even in small ways, is what keeps
Gallagher motivated. Her work with Sister Cities, for example, lets her
to see how the partnership can have lasting effects on the children
involved. During the COVID-19 shutdown, she delivered meals to
seniors, and often they would be waiting for a delivery and ready to
chat. To Gallagher, that didn't seem like a big ask. “Never underestimate
your small act of kindness,” she says. “You may not think it's a big deal
but clearly, [to the receiver], it’s a big deal.”
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Locally Owned
Globally Connected
Results Driven EXpertS Dolores 2 SW of Seventh, Carmel-by-the-Sea

MontereyCoastRealty.com - 831.624.2300




Vacation Rental in Bend, Oregon
; 1 ; 1 andreastu@gmail.com
www.airbnb.com/h/simple-serenity-bend

« 2 bed/1 bath apartment « Private entrance w/ patio « Wooded lava-front property
e 1,200 square-feet o Nearby trails, golf, skiing e 7 miles from downtown
o Kitchen & laundry o Includes coffee, tea, fruit o Pet-friendly
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All-Inclusive Indulgence

By Fran Endicott Miller | Photos Courtesy of The Clement Hotel

The Clement Hotel is an under-the-radar gem of a boutique in Silicon Valley.
It is favored by venture capitalists, entrepreneurs, and visiting Stanford
professors, who fill its 23 posh suites. Guests seeking rest and relaxation
are treated to six-star service, a level of hospitality that differentiates The
Clement from other hotels—all-inclusive service. That means meals, snacks,
cocktails, wine, and even gratuities are included in the room price. There
is no other place like it in the Bay Area, and for those seeking a decadent,
indulgent getaway, there is no better spot.

Your introduction to The Clement takes place a few days prior to your
scheduled arrival, when an email query arrives, asking about your preferred
beverages and snacks. Staff will have your favorites waiting for you. You
needn’t be shy about any special needs or requests, as The Clement aims to
please. No detail has been overlooked at this luxurious, private residential-
style haven where nearly every wish is the staff's command. The Clement’s
spacious one- and two-bedroom suites offer modern, sophisticated comfort,
with carefully curated amenities of the highest quality, including Matouk®
linens, Frette® towels and robes, two 65" Samsung IPTVs, Nespresso®
Vertuoline coffee machines, electric kettles, and stocked refrigerators.
Spacious, stone-lined bathrooms feature heated floors and toilet seats,
large soaking tubs, rain shower heads, in-mirror televisions, and luxe olive
oil bath amenities by ODE Natural Beauty. Sleek window shades open and
close with the push of a button.

Enjoy breakfast, lunch, and dinner prepared by the hotel’s presiding chef
in the open kitchen. The seasonal menu changes based on both market

availability and guest preferences. A guest pantry—open 24 hours—features
an ever-ready selection of homemade cookies and a freezer stocked with
Palo Alto's artisanal Tin Cup Creamery ice cream. Help yourself to a steaming
mocha, latte, or cappuccino. If you are celebrating a special occasion or a
successful business transaction, champagne will be waiting on ice. Enjoy
your repast in the dining room, the outdoor dining terrace, in a cabana at
the private rooftop pool deck overlooking the Stanford campus, or in your
suite.

Art-filled and urbane, The Clement is owned and operated by Pacific Hotel
Management and is named after its president, Clement Chen, a seasoned
hotelier who has used his exacting standards to fashion a superior retreat
that pleases the most discriminating traveler. From office supply-stocked
desks to a state-of-the-art fitness center to sunglasses and sunscreen
offered poolside, Mr. Chen has included everything to make your stay
indulgent and memorable.

The Clement is within walking distance of the chic shops and restaurants
at Town & Country Village and Stanford Shopping Center. The Stanford
campus provides miles of walking and jogging trails, and the rooftop pool
and Jacuzzi® are heated to just the right temperatures. If you feel like
stepping out for a meal, hotel staff will recommend any number of lauded
eateries within proximity. But the beauty of a stay at The Clement is that
you need not leave the property to experience the allure and energy of
Silicon Valley. That, too, is all-inclusive.
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ArtPoint Annual Gala
Metal Makeover

Photos by Drew Altizer

On awarm spring evening, 900 Bay Area young professionals donned
their 1980s glamour finest and gathered at the de Young Museum for
Métal et Monet: Into the Garden, ArtPoint’s Annual Gala, a no-holds-
barred evening of live music, libations, and high fashion. Such a night
could only be dreamt up by ArtPoint, the young professionals group
of the Fine Arts Museums of San Francisco, who drew inspiration
from the critically acclaimed exhibition, Monet: The Late Years, which
received more than 100,000 visitors in its first month on view.

In a whimsical nod to Monet’s epic love affair with his garden and
his enduring rockstar status, the de Young Museum was transformed
into a 1980s greenhouse by Blueprint Studios and Got Light. Guests
matched the decor, drawing on 1980s vintage couture, metallics, and
the subversive style of metal music. A special performance by Métal
Stréet Boyz (the latest spin-off from legendary Bay Area band Tainted
Love) cemented the “Métal et Monet” theme. DJ KingMost (Patrick
Diaz) mashed up just the right amount of 80s metal with contemporary
vibes for an expected musical set that blended genres and languages
into a unique style all his own.

Attendees were treated to brews from Fort Point Brewing Co.,
wines by Gerard Bertrand, Larkmead Vineyards, and Vinebox, and
a selection of custom cocktails by Junipero Gin, Stillhouse Whiskey,
and Grey Goose Vodka, and noshed on a selection of seasonal bites
by Betty Zlatchin.



