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Why should 
I create a 
Facebook 
event?

• To engage members and 

attract prospective members

• To more easily promote 

and raise awareness about 

your event 



How do I create 
a Facebook 
event? 



How do I promote 
my event? 

• Amplify your event’s reach 

by creating an event ad.

• Target people who are in 

your area and are interested 

in service projects to find 

potential guests. 

• Boost your event from your 

page, which turns it into a 

simple ad. 

• Preview your event ad to 

check how it displays on 

both a mobile device and a 

laptop or desktop computer.



Ticketed events • If you’re hosting an event that 

requires people to buy tickets, 

you can use a site such as 

Eventbrite.

• For a ticketed event, add a 

notice on the Facebook event 

that expressing interest on 

Facebook isn’t considered an 

official response, and people 

need tickets to reserve a spot.

• Add your ticket website link to 

the Ticket URL field on your 

event page.



Get creative! 

• Customize the People of 

Action materials in the Brand 

Center to reflect your club.

• Download high-resolution 

logos, Rotary graphics, 

brochure templates, and 

more.



When to go live? 
Use Facebook Live for: 

• A Q&A in which you take 

questions from the audience

• A portion of an event, such as 

the keynote speaker or a 

quick segment 

Don’t use Facebook Live:

• For an entire event

• As a way to broadcast a 

meeting (Zoom is a better 

option for this.)



Capture content 
in the moment 

• Designate a 

photographer. 

• Use stories or reels.

• Create posts with video 

and multiple photos.



Post about it! 

• Your events are a great way 

to show what your club is 

doing.

• Make sure to take enough 

pictures during the event.

• Post summaries of your 

event on your social media 

accounts.
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