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Lee R. Anderson Sr. is this year's Beretta and
SCIF Conservation Leadership Award winner.
Carlo Gussalli Beretta, right, presents the
award to Anderson, center. At left is Gala
Emcee Nick Hoffman.

ANDERSON WINS
BERETTA AWARD

The 11th Annual SCIF Conservation Leadership Award Gala Sponsored by Beretta recognizes
Lee Anderson’s many contributions to both hunting and wildlife. / race B3
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Conservation Leaerslﬁp Award Goes To...

Lee Anderson’s Impact On Conservation Called ‘Extraordinary’

Lee Anderson, a West Point graduate,
successful businessman and world hunt-
er, is this year’s Conservation Leadership
Award winner.

Carlo Gussalli Beretta presented the pres-
tigious award to Anderson during the 11th
Annual Safari Club International Founda-
tion Conservation Leadership Award Gala
sponsored by Beretta at the Omni hotel in
Nashville on Tuesday night.

“I support wildlife conservation because
ethical hunting and science-based steward-
ship protect habitats, sustain wildlife popu-
lations and preserve our outdoor heritage
for future generations,” said Anderson.

Raised in Minnesota, with summers spent
in the Brainerd Lakes Region, Anderson
developed a deep respect for the outdoors
that has guided his life’s work as a hunter,
conservationist, philanthropist and leader.

He is a graduate of the U.S. Military Acad-
emy at West Point and served as a U.S. Air
Force officer before returning home to lead
his family’s mechanical contracting busi-
ness. Under his leadership, APi Group grew
into a global, multi-billion-dollar enterprise
employing more than 30,000 people world-
wide.

Anderson’s conservation impact is ex-
traordinary.

As a long time member and supporter
of SCI, SCIF, Wild Sheep Foundation and
Grand Slam Club/Ovis, he has contributed
millions of dollars to wildlife conservation,
habitat protection and hunter education.

The Lee and Penny Anderson Conserva-
tion Endowments have funded conservation
education for more than 50,000 students
while strengthening the future of ethical,
science-based hunting worldwide.

Beyond conservation, Anderson’s philan-
thropy spans veterans’ affairs, education and
healthcare, including transformative gifts to
West Point, the University of St. Thomas, ma-
jor children’s hospitals and veteran support
organizations.

Honored with numerous national awards,
Anderson’s legacy reflects integrity, gener-
osity and an unwavering commitment to
preserving wildlife and hunting for gener-
ations to come.
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Women Hunters Find

Success At Legnds Rach

ourteen women were sponsored by SCI’s Women
Go Hunting Program to deer hunt this past Decem-
ber at the Legends Ranch in Michigan.

Many of them hunted for the first time ever. Others
had hunted before but never harvested a deer. All 14
women took deer over the four-day event, which is part
of the Legends Ranch Learn to Hunt Program.

The experience included conservation education at
the Wildlife Center at Legends Ranch, firearms train-
ing at the onsite shooting range, two days of guided
hunting on the 2,000-acre deer preserve and demon-
strations on preparing and cooking venison.

Six of the participants won the hunt at the SCI Con-
vention in Nashville, Tennessee, last January through
the free Women Go Hunting Sweepstakes. The others
were SCI employees who wanted to experience the
thrill and passion for hunting enjoyed by the nearly
50,000 SCI members they serve every day.

Stop by the Women Go Hunting booth 3306 for in-
formation on new sweepstakes and other events and
opportunities. The program’s annual Ladies Mix &
Mingle event is at 10 a.m., Saturday at the Nashville
Omni Hotel.

For more information on WGH, contact Barbara
Crown at bcrown@scifirstforhunters.org.

SCI Events Project Manager Augie Nobile participat-
ed through the scholarship program. Nobile had nev-
er been hunting before and had never been exposed
to the hunting ethos until she came to work for SCI
in 2022.

“When I was offered the opportunity to hunt at
Legends Ranch with Women Go Hunting, I knew I
couldn’t pass it up,” she said. “I had often felt like an
imposter, working for a hunting organization with-
out being a hunter myself, and this felt like a turning
point.”

Nobile said accepting the invitation was her way of
fully stepping into the experience and gaining a first-
hand understanding about hunting.

“I saw it as an opportunity to truly connect with the
mission and purpose of SCI at its core,” she said.

Lisa Neely, SCI Sales Account Manager, said she al-
ways admired hunters but felt she wasn’t fully connect-
ed SCI corporate sponsors, members and advertisers
because she did not have any hunting experience of
her own.

She started looking into beginner hunting options,
but couldn’t connect with something that felt like she
fit in. That changed when WGH sponsored her trip to
Legends Ranch.

“This is a perfect hunt learning experience for a

SCI Sales Account Manager Lisa Neely took her first deer at the Legends Ranch at the end of last year.
"Women Go Hunting is a perfect place to make friends, get support or learn to hunt,” she said.

woman,” she said after taking her very first deer. “You
not only get to learn how to hunt, but you learn all
about deer, how to field dress and even how to cook
your harvest. WGH is a perfect place to make friends,
get support or learn to hunt.”

Legends Ranch owner Robert Sergi is a strong pro-
ponent of conservation education, having provided
more than 13,000 children with tours of the Wildlife

Center at the Legends Ranch. He has also generously
supported WGH, committing to donating another six
slots to the Learn to Hunt Program for the upcoming
WGH Sweepstakes to be held at the Convention.

“Women are important to the future of hunting,”
said Sergi. “At Legends Ranch, we want to help more
women know the joys of hunting and become lifelong
hunters.”

New Mark 4 HD Riflescopes From Leupold Are Versatile

eupold recently announced a new

Mark 4HD family of riflescopes that
feature a 4:1 zoom ratio and five magni-
fication ranges.

“The Mark 4HD family was designed
to deliver incredible performance and
versatility. There’s an answer in the line
for every rifle, on every range,” said
John Snodgrass, Tactical Product Line
Manager for Leupold & Stevens, Inc.
“While its features will allow it to im-
mediately find a home on the rifle of

even the most experienced profession-
als, we’re also excited that, right away,
the Mark 4HD offers shooters across
the board the opportunity to make the
jump to premium performance optics.”

The five magnification ranges avail-
able include: 1-4.5x24, 2.5-10x42,
4.5-18x52, 6-24x52 and 8-32x56. The
1-4.5x24 and 2.5-10x42 models feature
30mm tubes. All 1-4.5x24 models are
second focal plane, while the 2.5-10x42
model is available in first or second fo-

family of riflescopes
from Leupold comes
with one free custom
elevation dial and many
magnification and reticle options.

cal plane. The three higher magnifica-
tion options have 34mm tubes and are
all first focal plane.

MIL or MOA adjustments and reticles,
as well as illuminated reticle options,
are available throughout the line.

Prices range from $1,099-$1,699.

Like all Leupold riflescopes, it is de-
signed, machined and assembled in the
company’s Oregon factory.

Visit Leupold at booth 823.

The new
Mark 4HD
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SCIF - Beretta Gala Raises Money For Conservation
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Chapter Accomplishments On Center Stage

Awards Highlight Contribution To Defending Hunters Rights And Wildlife Conservation

By Stephanie Spika Hickey
SCI Vice President, Chapter Awards Chair

he SCI Chapter awards program

aims to shine a spotlight on the
remarkable accomplishments of Chap-
ters across the globe. These Chapters
are not just local organizations; they
are champions of the freedom to hunt,
advocating for policies that support sus-
tainable practices, habitat protection
and the continuation of our time-hon-
ored traditions. Through their dedica-
tion, they strengthen the bonds that tie
us together as a global hunting commu-
nity.

More Chapters applied for awards
this year than in recent memory, which
made the judging that much more com-
petitive. It is important to note that a
Chapter may win multiple awards; how-
ever, the Diamond Conservation Award
winner and the Top Gun Award winner
are not eligible to win any other awards.
A Chapter may win the same award in
consecutive years.

The 2025 Chapter award winners will
be honored on stage during the Friday
evening banquet. Each winning Chap-
ter also will receive an item, such as a
firearm or SCI Life Membership, that

Chapter Seminar On Saturday

Chapter members who are interested in learning more about Chapter

awards are invited to attend the seminar —

“Everything You Ever Wanted

to Know About SCI Awards: Lifetime Achievement Awards and Chapter
Awards” — on Saturday from 12:30-1:30 p.m. in room 202 BC.

can be used at their next fundraiser.

Below are the 2025 Chapter awards
winners, with brief descriptions of each
category.

Diamond Conservation Award:
Greater Dacotah Chapter
This award is given to the Chapter
demonstrating the most outstanding
conservation efforts.

Top Gun Award:
West Texas Chapter
This award is given to the Chapter
demonstrating the greatest success across
every category.

Chapter of the Year Award
(Under 250 Members):
Teddy Roosevelt Chapter

Chapter of the Year Award
(Over 250 Members):
San Angelo Chapter
This award is given to the Chapter
demonstrating the greatest success over-
all, broken into two categories based on
the membership size of the Chapter.

Community Impact Award:
California Sierra Chapter
This award is given to the Chapter
demonstrating the largest impact in its
local community.

Digital Presence Award:
Phoenix Chapter
This award is given to the Chapter
demonstrating excellent digital pres-
ence, including website and social me-
dia.

Publications Award:
Northeast Wisconsin Chapter
This award is given to the Chapter with
the best publication, regardless of me-
dium. This category includes magazines
(both print and digital) and newsletters
(both print and digital).

Revenue Growth Award:
Wine Country Chapter
This award is given to the Chapter
whose 30% contribution grew the most
over the previous year, as a percentage.

Membership Growth Award:
Garden State Chapter
This award is given to the Chapter
whose membership has grown the most,
as a percentage increase.

Congratulations to these Chapters for
their accomplishments, and congratu-
lations to all Chapters that applied for
awards!

Chapters are judged on activities from
the preceding fiscal year (July 1-June 30).
All chapters are encouraged to apply for
Chapter awards annually. Applications
become available in July and are due by
Sept. 15 each year, so mark your calen-
dar and be sure to check in with your
Chapter Service Specialist to receive an
application.

1-800-328-0628
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Beretta Booth Abuzz

[talian Company Reflects On Past, Launches Into Future

Beretta is celebrating its 500th anni-
versary and arrives with a presence
in Nashville that reaches far beyond the
Safari Club International Convention
exhibit hall.

Booth 1401 will reflect the intersec-
tion of three defining forces: Conser-
vation leadership, uncompromising
Italian craftsmanship and a once-in-500-
years collection that honors the past
while shaping the future.

Beretta’s role at SCI begins with its
support of conservation, a longstanding
pillar of the brand’s identity. As a spon-
sor and participant of the SCI Founda-
tion Conservation Leadership Award
Gala, Beretta reinforces a shared belief
that wild places endure because people
choose to protect them. (See full cover-
age of the gala in the Thursday edition
of the Convention Daily.

On the show floor throughout Con-
vention week, Beretta will transform
its booth into a living workshop where
the human hand remains the center-
piece of gun-making. Visitors will see
members of the Pietro Beretta Selection
team working live throughout the event,
including master stock-makers shaping
fine walnut, engravers demonstrating
traditional and contemporary styles
and case makers crafting the protective
works of art that house Beretta’s finest
firearms.

These demonstrations offer a rare
public view into the Old-World skills and
meticulous handwork that define the
pinnacle of the brand.

Selected clients at SCI will have the
opportunity to discover more about Be-
retta’s exclusive 500-year One-of-One
collection, presented with the discretion
and reverence such singular works de-
serve. Individually created and never to
be replicated, these extraordinary fire-
arms represent the highest expression of
Beretta artistry, heritage and innovation.

Beretta plans to reveal the 10 unique,
one-off firearms — four handguns, four
shotguns and two rifles — throughout
2026. The guns are now under wraps by
Beretta, but perhaps you can get a sneak
peek at the Beretta booth.

Alongside this milestone collection,
Beretta will present a special SO10 EELL
USA 250th Anniversary Edition, honor-
ing America’s upcoming semi-quincen-
tennial with the elegance and perfor-
mance expected from one of Beretta’s
most prestigious sidelock platforms.
(See related story on these special fire-
armes.)

Also, at the booth, Beretta will reveal
the Garmin MARQ Commander Ber-
etta Edition watch, a collaboration that
reflects the shared values of precision,
performance and adventure.

Master engraver Luca Casari will show how he creates his functional art at the

Beretta booth during the Convention.

Stockmaker Scott Mays turns a blank into a work of art to grace a Beretta
firearm. Beretta artists will be hard at work and available to talk with Convention
attendees at booth 1401.

With Nashville as the host city, Ber-
etta’s participation also underscores
its deep American roots. Just outside
the city in Gallatin, Tennessee, Beretta
USA manufactures a range of firearms,
continuing the company’s centuries-old
commitment to craftsmanship through
American-made production.

SCI attendees can explore the newest
commercial firearms and accessories
introduced earlier this year, fresh from
the SHOT Show. A selection of firearms,
as well as clothing and accessories, will

The Garmin MARQ Commander
(Gen 2) Beretta Edition is on display
at Beretta's Convention booth. The
watch is limited to 500 individually
crafted watches and represents the
meeting of two brands defined by
precision, performance and legacy.

be available for purchase at the booth,
with all firearm purchases shipped to
customers following the event in accor-
dance with federal and state firearm
regulations.

The 500th anniversary will be celebrat-
ed throughout 2026 with special prod-
uct releases, storytelling initiatives and
events honoring the brand’s heritage
and its forward-looking vision.

To stay current with anniversary news
and special releases, visit berettab00.com.
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Wednesday evening'’s auction.

| 3

Serenity offers a 5-day Alaska boat-based Sitka blacktail hunt for four hunters on

Experience Alaska With
Serenity Adventures

erenity Adventures specializes in pro-

fessionally run, safety-focused coastal
Alaska experiences and is offering exclu-
sive in-person show incentives on select
2026 and 2027 dates.

Third-generation Alaskan Capt. Ken-
neth B. Jones and his experienced team
offer a coastal adventure rooted in local
knowledge, generational experience
and a lifetime on the water. Raised in
Prince William Sound and operating
professionally for decades, Capt. Ken
brings authentic Alaska expertise to ev-
ery trip.

Whether pursuing a fully guided 10-
day coastal brown bear hunt, planning
a spring black bear boat-based DIY ad-
venture with fishing and shrimping,
joining a guided coho (silver) salmon
safari or booking a harlequin and sea

duck hunt from October through De-
cember, Serenity Adventures programs
are built for serious outdoorsmen who
want a well-organized, premium expe-
rience.

For those seeking flexibility and val-
ue, fall “Bucks & Ducks” DIY packages
combine big game opportunity with
world-class waterfowl and fishing into
one unforgettable trip.

Serenity offers small-group formats,
experienced captains and guides, qual-
ity vessels and detailed logistics support
from arrival to departure.

Serenity offered a 5-day Alaska boat-
based Sitka blacktail hunt for four hunt-
ers at Wednesday evening’s auction.

Visit Serenity Adventures at booth
2713 for information about trips or the
auction item details.

Swarovski Optik, Nightforce and Leupold scope packages are available from
Arrowhead. A key highlight at SClI is its turnkey rifle-and-optic packages —
professionally mounted, leveled and field-ready.

Arrowhead Ritles Brings
New Precision Muzzleloader
To Convention

Arrowhead Rifles is showcasing its
patented muzzleloader technology,
precision custom rifles and premium op-
tics packages at booth 805.

“We’re excited to be exhibiting at SCI
for the first time,” said Luke Horak, own-
er of Arrowhead Rifles. “SCI brings to-
gether some of the most dedicated hunt-
ers in the world, and we look forward to
connecting with members who value pre-
cision, innovation and personal service.”

Arrowhead is advancing the muzzle-
loader market with its patented Gen2
ignition system, designed to enhance
reliability, consistency and ease of main-
tenance. Muzzleloader packages start at
$5,500.

Its performancefocused muzzleload-
ers are engineered for 500-yard and
beyond capability, delivering extend-

ed-range precision while remaining ca-
pable of running smokeless powder (in
approved configurations) or Blackhorn
209.

Founded in 2011 and based in Phoe-
nix, Arizona, Arrowhead Rifles has also
built a national reputation for designing
and manufacturing high-performance
custom hunting rifles engineered for de-
manding Western big game pursuits.

Specializing in modern long-range car-
tridges such as 7 PRC and .300 PRC, each
rifle is purpose-built for accuracy, dura-
bility and real-world field performance.
Every build reflects meticulous attention
to detail and a commitment to delivering
confidence when the moment of truth
arrives.

For more information, visit booth 805
or arrowheadrifles.com.

Bring Your Questions To The
State Wildlife Leader Forum

unters on Friday can speak with

wildlife authorities from six U.S.
states and two Canadian provinces at
the State Wildlife Agency Directors and
Commissioners Forum.

During the event, a panel of state
agency directors and commissioners
will answer questions about key wildlife
management issues and hunting chal-
lenges.

This is a unique opportunity to have
frank discussions with state wildlife
agency directors or commissioners.

Get a nationwide view of how states
are managing wildlife, conserving hab-
itat and providing hunting opportuni-
ties, while balancing the many opinions
of stakeholder groups, including feder-
al and tribal governments.

Panelists include:

® Ben Mulligan — Alaska Department of
Fish and Game Deputy Commissioner

¢ Tom Finley — Arizona Game and Fish
Department Director

¢ Riley Peck — Utah Division of Wildlife
Resources Director

e Jason Sumners — Missouri Department
of Conservation Director

¢ Shannon Lott — Michigan Department
of Natural Resources Deputy Director

¢ Jason Maxedon — Tennessee Wildlife
Resources Agency Executive Director

¢ Todd Loewen — Alberta Minister for
Forestry and Parks

e Wade Istchenko — Yukon Territory
Minister for Environment

The forum is 2:30 to 4 p.m. in Room
202B of the Music City Center.

The Hogue Knives’ new Mysto Wood everyday carry drop point is a quality field-

Hogue Debuts
Mysto Wood Knife

H ogue Knives’ new Mysto Wood fea-
tures a Maple Valley Richlite frame,
with a laserengraved topographic pat-
tern inspired by the geographic origin
of Hogue Inc. on the Central Coast of
California.

The everyday-carry knife is made to be
a precision-built folder while remaining
competitively priced. A 3.4-inch drop
point CPM MagnaCut steel blade sports
an allnew black stonewash finish and
boasts premium cutting power.

At 2.5 ounces, the Mysto maintains an

extremely light weight without compro-
mising strength, culminating in the ide-
al EDC.

Also atits booth, Hogue is displaying its
Flex Fillet knife. The exceedingly thin,
curved blade profile allows the knife to
glide freely through scales and skin, min-
imizing waste and maximizing flavor.

Hogue knives are made in the USA
with domestic materials and are backed
by three generations of manufacturing
expertise.

Visit booth 3209 or hogueknives.com.
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Spectacular Shotguns At
William Larkin Moore
Booth 1209

heck out the new FElli Piotti

20-gauge side-by-side round-action
that will be on display at the William Lar-
kin Moore & Sons booth 1209.

The fine shotgun has 30-inch barrels,
double triggers, straight grip, splinter
forearm and is engraved by the marquee
engraver Muffolini. It boasts a beauti-
ful exhibition Turkish walnut stock and
weighs 5 3/4 pounds.

It is in stock now, prices starting at
$44,500. Other Piotti models are avail-
able.

William Larkin Moore & Sons have
been U.S. importers of Flli Piotti since
1976. They also import bespoke firearms
from Armas Garbi, Chapuis, Grulla and
Rizzini, and maintain a substantial inven-
tory of new and pre-owned doubles from
renowned gunmakers from around the
world.

For more information, stop by booth
1209 or email info@wlmsons.com.

A beautiful
F.lli Piotti 20-gauge
side-by-side
round-action shotgun
will be among the
many fine firearms
at the William Larkin
Moore & Sons booth.

Meet SCIF Conservation
Director Dr. Chris Comer,
Learn About Critical Pro]ects

top by Safari Club International

Foundation booth 3301 Friday from
10-11 am. and learn from Director of
Conservation Dr. Chris Comer about the
Foundation’s commitment to promoting
wildlife conservation efforts worldwide.

SCIF designs programs that address
specific wildlife conservation challenges
in various regions. By working closely
with SCI Chapters and members, SCIF
supports conservation initiatives at local,
regional and international levels.

Collaborating with organizations fo-
cused on sustainable use and partnering
with leading researchers from top uni-
versities in the United States and beyond
ensures that our conservation strategies
are grounded in sound scientific princi-
ples.

Currently, SCI Foundation’s conser-
vation team is actively involved in the
field, executing programs in both North
America and Africa.

Dr. Chris Comer is the SCIF Director of
conservation.

Expéd:nons

with
J.Alain Smith

Meet J. Alain Smith!

Global Rescue -10:00 am __

Booth #709
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Q&A With Dean Capuano Of Swarovski

ean Capuano has been the Director of Communications

for Swarovski North America for more than 25 years. He
has hunted all over the world and is passionate about every-
thing he does. Managing Editor John Geiger recently met with
him between hunts.

Q: What have been some of your favorite hunts over
the years that you booked at the SCI convention?

A: The two that really stand out is Alaskan moose and
Australia for water buffalo.

The Alaskan moose was with Lane Kroneberger and
Freelance Outdoor Adventures. Anyone who has ever
hunted with Lance knows what awesome adventure he
puts together, especially when adding in the fact of film-
ing the hunts, he really has things dialed in. Alaska is
such a special place for me; it truly is one of the last
places on the planet that is so remote. The moose hunts
for me have always been on a different level, they are
just such an awesome creature, and I love all the physi-
cal and mental challenges that come along with hunts
like that.

Q: Why is being at the SCI Convention so important
for Swarovski Optik?

A: The SCI Convention has always been a very import-
ant springboard and barometer to our yearly business
here at Swarovski Optik. First and foremost, SCI and its
members are our type of customer. The organization
itself and all that it stands for in the hunting community
align with many of our own values as a brand.

Secondly, members are exactly the type of consumer
for whom we do what we do. To make products for pas-
sionate hunters who believe in the traditional lifestyle
that comes along with it. The members here are the
best judges for how our product could be.

Q: What does Swarovski Optik NA have coming to
market in 2026?

A: 2026 will be a very exciting year for us here at
Swarovski Optik across North America. We are launch-
ing our AT/ST balance, which is our first image-stabi-
lized product.

We are very excited to bring this product to market
and set a new milestone in the world of premium com-
pact spotting scopes with the AT/ST Balance. This is a
spotting scope that reveals a shake-free image — even
without a tripod. Its integrated image stabilization
means that the system precisely balances out the slight-
est movements and even allows handheld observation at
high magnification. The AT/ST Balance was developed
for discerning users who don’t want to compromise be-
tween technical performance and practical application.
Compact size, light weight and stabilization will allow
the use of a spotting scope virtually anywhere. The new
spotting scope is available now at Swarovski Optik retail-
ers and from the Swarovski Optik online shop.

We are also very excited to bring a new generation
of our dS riflescope which has been very popular with
the SCI members. The whole combination of digital to
analog optics is the future.

Q: Have tariffs been a challenge?

A: Yes, for sure, the tariffs have been a challenge for
us, like I am sure for many companies and businesses
in the convention hall. Fortunately, this is nothing new
for us, as with riflescopes we have been dealing with it
for many years. For us, it is still about how we can best
bring product, service and overall experience to our
U.S.-based customers. We are continuing to grow our
business here in the U.S., and we do some assembly on
the products here in the U.S., so that is our main focus
right now.

-

--q

love all the physical and mental challenges that come along with hunts like that,” he said.

Q: How do you get most of your customer feedback?
Is there an email or site in particular, or do you just
check out FB and IG comments?

A: As many of us know, the digital world is changing
by the second and for sure, as a brand, we are trying to
keep up as we view it all as part of the customer jour-
ney. From the time a consumer starts until we have loy-
al customers for years, there are many different touch-
points that need to be handled in many ways. We love
our customers’ feedback, both good and bad. Bottom
line is hunters, like many of the folks here at Conven-
tion, are very tough on their product, so sometimes
things break. It is very important to us. We stand be-
hind our product and our consumer, but also take that
feedback so we can make new generations of products
even better than they already are. We also feel this is a
very important part of our process as an evolving brand
because so many of our customers love our product
and are so attached to it that this is our best sales tool
for future customers.

Q: Tell us about your experience with hockey and be-
ing drafted by the Bruins?

A: Yeah, anybody who knows me knows that I am a
huge NHL fan. I come from a very big hockey family.

Myself, my brother and two cousins all grew up playing
at a high level. We all played Division 1 college, and we
were all drafted by the NHL. My cousin Jack is the only
one left in the game as the Associate Head Coach for
the Minnesota Wild. It’s pretty awesome to come down
to Nashville over the last few years and see how excited
this town is about their hockey club, the Predators.

Q: Anything else you want to add about SCI?

A: Well, all I can say is it’s been very exciting the last
few years to see how you guys have grown this show
here in Nashville. I have been with Swarovski Optik for
almost 30 years, and we have been a sponsor for SCI
that entire time. I have spent many years involved with
the organization, its people and its members. I have
attended many of the trade shows in Reno, Las Vegas
and now Nashville. I think I only missed one year in
my tenure here at Swarovski Optik. Our two brands are
such a natural fit for each other, and there is so much
overlap in our consumers. It just makes things so easy
and so much fun to work with you all.

Visit with Capuano and see the new Swarovski prod-
ucts at booth 1333.
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Beretta Gala Helps Conservation Dreams Come True
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6 New Federal
Custom Shop
Turkey Loads

Federal's Custom Shop Turkey Loads
are handloaded and are now offered
with TSS payloads.

Federal’s Custom Shop Turkey Loads
are handloaded shotshells built to
order and offered in various Tungsten
Super Shot payloads.

The company is now offering new
loads: 3-inch, 12-gauge 2 1/2, ounces in
No. 7 and 9 shot; 2 3/4-inch, 12-gauge
2 1/4 ounces in No. 7 and 9 shot; and
3-inch, 28-gauge, 1 11/16 ounces in
No. 7 and 9 shot.

Check them out at booth 2914.

Dream Hunt
Sweepstakes

Nick Hoffman picks out a lucky
ticket during last year's Dream Hunt
Sweepstakes.

Be sure to stop by the SCI Founda-
tion booth before Saturday after-
noon and sign-up as a monthly donor
for a chance to win the annual $100,000
Dream Hunt Sweepstakes.

At the SCIF booth 3301 at 3 p.m. on
Saturday, TV host and Country music
star Nick Hoffman will draw the winner.

By signing up as a monthly donor
during the event, you’ll also be automat-
ically entered into our daily Tricer Bipod
giveaway.

Stop by SCI Foundation booth 3301
and sign-up to win.

AUSTRALIRN BUFFALO HUNTERS
Graham Williams & ABH Team
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Our Life, Our Passion - Free Range Water Buffalo & Banteng
Graham Williams, PH 29 Years, Life Member SCI & IPHA

. scl Bonth 2807
SEE US TODAY
www.buffalo577.com

Cell +61 4275 ??435 whatsapp
Email buffalo577@hotmail.com
Instagram graham williams buffalo hunter

OLD STYLE SAFARIS - ARNHEM LAND

NEW EXCLUSIVE TAJIKISTAN MARCO POLO FIXED PRICE - ANY SIZE!

BE SURE T0 BID HIGH ON SCI AU

NEW MARCO POLO EXCLUSIVE AREA!

IFN A'10-DAY TAJIKISTAN MARCO POLO SHEEP HUNT

BO MORGE.N GOWITHBO@MSN COM . « 928. 202 8081.
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