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Preface

It has been elaborated in research and literature that the highest
performing education systems are those that combine quality with
equity. Quality education in the Department of Education (DepEd) is
ensured by the learning standards in content and performance laid in
the curriculum guide. Equity in education means that personal or
social circumstances such as gender, ethnic origin or family
background, are not obstacles to achieving educational potential and
that inclusively, all individuals reach at least a basic minimum level of

skills.

In these education systems, the vast majority of learners have the
opportunity to attain high-level skills, regardless of their own
personal and socio-economic circumstances. This corresponds to the
aim of DepEd Cagayan de Oro City that no learner is left in the
progression of learning. Through DepEd's flexible learning options
(FLO), learners who have sought to continue their learning can still
pursue in the Open High School Program (OHSP) or in the
Alternative Learning System (ALS).

One of the most efficient educational strategies carried out by
DepEd Cagayan de Oro City at the present is the investment in FLO
all the way up to senior high school. Hence, Senior High School

Alternative Responsive Education Delivery (SHARED) Options is



operationalized as a brainchild of the Schools Division

Superintendent, Jonathan S. Dela Pefia, PhD.

Two secondary schools, Bulua National High School and Lapasan
National High School, and two government facilities, Bureau of Jail
Management and Penology-Cagayan de Oro City Jail and Department
of Health-Treatment and Rehabilitation Center-Cagayan de Oro City,
are implementing the SHARED Options.

To keep up with the student-centeredness of the K to 12 Basic
Education Curriculum, SHARED Options facilitators are adopting the
tenets of Dynamic Learning Program (DLP) that encourages

responsible and accountable learning.

This compilation of DLP learning activity sheets is an instrument fo
achieve quality and equity in educating our learners in the second
wind. This is a green light for SHARED Options and the DLP learning

activity sheets will continually improve over the years.

Ray Butch D. Mahinay, PhD
Jean S. Macasero, PhD
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Name: Date: Score:

Subject: ENTREPRENEURSHIP

Lesson Title : Entrepreneurship

Learning Competency : Understanding Entrepreneurship

References : Entrepreneurship in the Phil. Setting for Senior High Schools

Concept Notes:
Introduction:

Entrepreneurship is the art of observing correct practices in managing
& operating a self-owned wealth-creating business enterprise by
providing goods & services that are valuable to the customers.
Entrepreneur originates from the French word entreprendre which
means o undertake. It connotes a business paradigm which signifies
the start of a new business undertaking.

Small Business refers to a business or enterprise that correctly
adopts and practices the principles of entrepreneurship.

Ordinary small business pertains to a business enterprise managed &
operated by an owner who is not advocate of and does not practice the
concepts and principles of entreprenuership.

EXERCISES: Write True if the statement is correct. write False and state your
reason briefly.
1. An entrepreneur perceives entrepreneurship as the mere opening
managing of a small business.
2. Knowing all the entrepreneurial concepts will assure a person of
of becoming a successful entrepreneur.
3. Enfrepreneurship originates from the Greek word entreprendre
which means ta undertake a business.
4. Having a degree in entrepreneurship will assure a person that
her/his business endeavor will succeed.
5. All business people are entrepreneurs.
ommitted.Dedicated.Optimistic
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Name: Date: Score:
Subject:  ENTREPRENEURSHIP

Lesson Title : Development of Business Plan

Learning Competency : Theories of Entrepreneurship

References : Entrepreneurship in the Phil. Setting for Senior High

Concept Notes:

Theory - is a generalizations that explains a set of facts and phenomena.
& logic of various entrepreneurship theories.
It becomes the primary role of the entrepreneur to inftroduce
innovation in any of the ff:

a) New Products

b) New production method

c) New market

d) New Supplier

e) New Industry structure
Innovation theory- on entrepreneurship was contributed by Joseph
Schumpeter,an Australian economist & political economist,considers
innovations as the primary factor affecting development.
Keynesian Theory- on entrepreneurship was developed by John
Maynard Keynes, a British economist, this theory put so much on
emphasis on the role of the government and economic development
most especially when the economy was experiencing depression.
Alfred Marshall theory-genralizes that the organization plays the
most significant role among the different factors of production.
Lessons Assessment: A.Write true if the statement is correct and
false if the statement is not correct.

1 Theories express absolute truths about events of phenomena.
_____ 2. The development of Keynesian theory of entrepreneurship
_____3. The entrepreneurship theory of Alfred Marshall suggests that the active
participants of the entrepreneur in the organizations will affect the economy
negatively.
B.4. Identify which theory on entrepreneurship best applies to the
business that you have observed. Explain why you chose that theory.
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DLP LEARNING ACTIVITY SHEET -3

Name: Date: Score:
Subject: ENTREPRENEURSHIP

Lesson Title : Development of Business Plan

Lesson Competency : Product & Services

References : Entrepreneurship in the Phil. Setting for Senior High

Concept Notes:

T e

y o1e

Products - in marketing, a product is anything that can be offered to a
market that might satisfy a want or need. In retail, products are called
merchandise. In manufacturing, products are purchased as raw
materials and sold as finished goods.

Service business - provides intangible products, such as accounting,
banking, consulting, cleaning, landscaping, education, insurance,
treatment, and fransportation services.

EXERCISES: Write T if the statement is correct and write F if the statement
is not correct.
1Product modification is a technique used to extend the life cycle of a product.

2. Product development only includes the introduction of new products.

3. Aspirin is an example of a brand name.

4. An organization does not need technology to compete effectively in today's
marketplace.

5. A company's product line is the total range of products offered for sale.
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Name: Date: Score:
Subject: ENTREPRENEURSHIP

Lesson Title : Development of Business Plan

Lesson Competency : Market Segmentation

References : Entrepreneurship in the Phil. Setting for Senior High

Concept Notes:

Main Bases of Segmentation Market segmentation -is the process

of dividi ket of potential
P dwiding a marker oft potenti

customers into groups, or segments,
ekl | based on different characteristics.
organic food™

The segments created are composed

[Cuswmer Age R { ‘ of consumers who will respond
ocation Personality
Gender Benefits sought

E.g. “Customers
wanting a value
for money
impulse buy”

E.g. “Customers E.g. "AlLevel &

within 10 miles of
the M25"

University
Students”

Region Occupation Loyalty status Hiestyles Sim”ar'l to mar ke'ﬁn strategies and
Urban / Rural Socio-economic Readiness to Aftitudes y 9 9

ACORN Class
group purchase

classification

who share ftraits such as similar
interests, needs, or locations.

tutor2u

EXERCISES: TRUE OR FALSE:

1.Demographic segmentation involves dividing the total market based on the gender
of the customers.

2.Market segmentation applies only to small entrepreurial ventures.
3. Ingeographic segmentation,the total market maybe divided based on the income of
the population.

4,0nce the segment has already identified, the product will be designed specifically
for such market segment.

5. Consumers have common wants.
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Name: Date: Score:

Subject: ENTREPRENEURSHIP

Lesson Title : Development of Business Plan

Lesson Competency: Nature & Type of Entrepreneurial Venture

References : Entrepreneurship in the Phil. Setting for Senior High

Concept Notes:
Macro Environment- It is the fundamental guiding factor throwing
light on the overall market conditions like nature and kind of people,
society, culture, lifestyle, the role of government, economical condition
along with presence and use of technology.
Micro Environment - small forces within the company that affect its
ability to serve its customers.

The macro environment

Macro-environment

1. Sole Proprietorship-owned by one person only

2. Partnership -owned by two or more persons

3. Corporation -formed by at least five but not more than fifteen
persons.

Five Ms of Production:
1. Manpower-refers to human workforce involved in the manufacture of
products.
2. Method- it's a technique of converting raw materials to finish products.
3. Mode - refers to how the products will be produced.
4. Machine-refers to the manufacturing equipment used in the production of
goods & delivery services.
5. Materials simply refers to the raw materials needed in the production of a
product
Lesson Assessment : Write True if the statement is correct and False
if the statement is not correct.
1. A sole proprietorship maybe owned by at least two persons.
2. A sole proprietorship is easily formed
3. A partnership is easy to form compared to a corporation
4. A corporation is easily dissolved compared to a partnership.

5. Law offices are service businesses.
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Name: Date: Score:
Subject: ENTREPRENEURSHIP
Lesson Title : Developing a Business Plan

Learning Competency : Market Targeting

References : Entrepreneurship in the Phil. Setting for Senior High School

Concept Notes:

Target Marketing Process:
Linking Customer Needs to Marketing Action

s

1. Segmentation [J 2. Targeting 3. Positioning

Identify and Evaluate Design a product or
describe segments and service to meet a
market decide which segment’s needs
segments to go after and develop a
marketing mix that

will create a competitive
advantage in the minds
of the selected

target market

Marketing targeting- identification process that aims to determine
the set of buyers with common needs & characteristics.
Basic enfrepreneurial marketing strategies :

1) Individual or one-on-one marketing

2) Segmentation marketing

3) Mass or undifferentiated marketing
Segmentation - is the technique used to enable a business o better
target it products at the right customers. It is about identifying the
specific need.

Exercises: True or False

____1.In Marketing targeting, the entrepreneur defines the customers by way of
segmentation.

____ 2. A market segment with a large size and higher growth must be served.
____3. A segment with strong barriers to the five forces of competition is a
segment that is worth comsidering.

____4. Inone-on-one marketing strategy, the consumers are considered to have
similar needs and wants.

___b. The concept of mass marketing is usually applicable to

consumable commodity products.

Committed.Dedicated.Optimistic
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Name: Date: Score:
Subject: ENTREPRENEURSHIP
Lesson Title : Developing a Business Plan

Lesson Competency : Market Positioning

Concept Notes:
Market positioning - plays a significant role in the practice of
entrepreneurship. It is even believed to be the most important aspect
of an entrepreneurial venture.
Business Positioning - simply refers to the act of occupying a certain
place.

PROUDCT -

ommes |

| _masic | POSITIONING ‘LowPRicE
IMPLEMENTING
CHOSEN MAGE AND
APPEAL TO CHOSEMN
SEGMENT
PROMOTION DISTRIBUTION
[ run | | seLecTve |

Price-is the value that is put to a product or service and is the result
of a complex set of calculations, research and understanding and risk
taking ability.

Quality-a measure of excellence or a state of being free from defects,
deficiencies and significant variations.

EXERCISES: TRUE OR FALSE

1. The term marketing positioning is a synonymous with
business positioning.

2. The product must not occupy the same place or position
occupied the competitor.

3. A product with less attribute is usually sold at lower price.

4. All consumers prefer products with less benefits and are
sold and are sold at a lower prices.

5.It is highly advisable that a new product intfroduced in the
market must have several value propositions.

Committed. edicated.Optimistic
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Name: Date: Score:
Subject: ENTREPRENEURSHIP
Lesson Title : DEVELOPING A BUSINESS PLAN

Lesson Competency : Consumer Buying Behavior

References : Entrepreneurship in the Phil. Setting for Senior High School
http: entrep /

Concept Notes:

I Factors Influen

| Social )

= Household type
= Referemce groups
= Roles and status

[ Psvenoiogical ) T |

= Age and lifecycle stage

Motivation
= Perception
= Learning (memaory)
« Beliefs and attitudes \
= Persomality and

= self-conce pt

IEuyers" responses1

* = Product service and
- DECISION 1 « category selection
Marketing programs PROCESS « Brand selection
= Marketing objectives = Reseller selection
= Marketing strategy — = Purchase timing and

* Repurchase intervals
* Purchase amount

= Marketing mix / o,
T T
= Culture

Technological s Subculture
= Political ® Social Class

Consumer buying behavior - is the sum total of a consumer's
attitudes, preferences, intentions, and decisions regarding the
consumer's behavior in the marketplace when purchasing a product or
service.

Buying Decision Process:
1)Recognition of their needs and wants
2)Search for relevant info about the product
3) Evaluation of alternatives
4) Purchase decision
Consumers consider the following significant areas of products:
1) Price 2) Quality & Durability 3) Brand,color, & design 4) Terms &

conditions 5) Required Payment 6) Amount of Credit
EXERISES: TRUE OR FALSE
____1. Generally, people buy one product or service instead of another
because they perceive it to be a better value.
____2.The consumer decision process begin with a comparison of
available alternatives.
____3.The entfrepreneur not need to know the consumer buying behavior since
the market has already been segmented.
____4. The culture of the market segment may influence the buying behavior of
the consumers.
___5. The age or occupation of the consumer influence his/her buying behavior
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Name: Date: Score:

Subject: ENTREPRENEURSHIP

Lesson Title : DEVELOPING BUSINESS PLAN

Lesson Competency : The Marketing Mix

References : Entrepreneurship in the Phil. Setting for Senior High School
http: entre

Concept Notes:

uuuuuu

Promotion

The marketing mix is a foundation
model in marketing set as the "set of marketing tools. that the firm
uses to pursue its market". Thus the marketing mix refers to four
broad levels of marketing decision, namely: product, price, promotion,
and place.

Understanding the Tool :
1) Product/Service-What does the customer want
2) Place - Where do buyers look for your product or service?
3) Price- What is the value of the product or service?
4) Promotion- Where and when can you get your marketing messages across to
your target market? Will you reach your audience by advertising online, in
the press, on TV, on radio, or on billboards?

EXERCISES: WRITE TRUE IF THE STATEMENT IS CORRECT AND WRITE
FALSE IF THE STATEMENT IS NOT CORRECT.

___ 1. Marketing mix refers to the presence of many competitors and suppliers in
the market.

___ 2. Mareketing mx is a marketing tool designed to identify the target market.
____ 3. Inmanufacturing a product, the entrepreneur must remember that the
product must not be costly.

4 A new product must be infroduced in the market using the advertising as
the promotion tool.

5. Indirect marketing, the sales force goes to offices and homes to sell the
product.

ompetence.Dedicated.Optimistic
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Name: Date: Score:
Subject: ENTREPRENEURSHIP
Lesson Title : BUSINESS IMPLEMENTATION

Lesson Competency : The concepts of Needs, Wants and Branding

References : Entrepreneurship in the Phil. Setting for Senior High
http/: mcdm.org.

Concept Notes:

g&, LOGO

e
BR AN ~> COLORS

g
7
2

Needs and Wants

IGUCSE Business Studies

MARKETG STRNTES

Needs and Wants - A need is something essential fo survive. A want is
something which we would like but do not need to survive. Humans have
five basic needs: food, water, shelter, warmth, and clothing. Needs are
only limited.

A brand is a name, term, design, symbol, or other feature that
distinguishes an organization or product from its rivals in the eyes of
the customer. Brands are used in business, marketing, and advertising.

Self- Self-fulfillment

nclucllzﬂﬂon:

Esteem needs:
prestige and feeling of accomplishment Psychological
needs
Belongingness and love needs:

intimate relationships, friends

Safety needs:
security, safety Basic
needs

Physiological needs:
food, water, warmth, rest

EXERCISES: TRUE OR FALSE

____1People do not have the same level of needs.

___ 2. The satisfaction of human needs provides pleasure and comfort to the human
person.

_____3. The term brand refers to the name of the product only

_____ 4 The brand name and the product itself are two important concepts in the
practice of entrepreneurship.

5. Overextended nrand names may create confusion among the consumers.
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Name: Date: Score:
Subject: ENTREPRENEURSHIP

Lesson Title : Business Implementation Learning

Competency :Business Plan preparation

References : Entrepreneurship in the Phil. Setting for Senior High
http: entre

Concept Notes:

A business plan is a written document that describes a business. It
covers objectives, strategies, sales, marketing and financial forecasts.

Preparing a business plan
1. Preliminary investigation

2. Business Planning Process

Idea Generation
Scanning
Feasibility Analysis

Project Report
Preparation
valuation, Contro
and Review.

EXCERCISES: TRUE OR FALSE

____1.The market price is point where supply and demand meet.
____2.A retailer is someone who sells in small quantities to the
consumer

____3.Are brand loyal to any specific product?

____4.The business plan is a mixture of facts & assumptions.
___5.To be useful, marketing objectives should meet four criteria:
realistic, measurable, time-specific, and based on sales.

ompetence.Dedicated.Optimistic
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Name: Date: Score:
Subject: ENTREPRENEURSHIP

Lesson Title : Business Implementation

Learning Competency : Environmental Analysis, & Business Descritpion

References : Entrepreneurship in the Phil. Setting for Senior High
http: www.business/industry analysis.html
Concept Notes:

,
[ Tarset, [ Reveme

1 mﬁ Ica‘;péobtl?-[—ies
1 cos+ |

Sructure

Environmental Analysis-tools that helps determine the external &
internal factors affecting the performance of the business.

Global Analysis- This analysis is part of a company's analysis-system,
which also comprises various other analyses, like the industry analysis,
the market analysis and the analyses of companies, clients and
competitors.

SocietalAnalysis -frequently involves issues of equality and social
justice,& determine the different variables affecting the societal
invironment.

Industry Analysis-involves reviewing the economic, political and market
factors that influence the way the industry develops.

Business description usually begins with a short description of the
industry. When describing the industry, discuss the present outlook as

well as future possibilities.
EXERCISES :TRUE or FALSE

____1. All forces in the societal environment must be critically evaluated.

____2.A business maybe to have a distinctive competency without having a

core competency.

____3.Resources that are readily available for use, consumption, or sale within a
short period are considered fixed resources.

____4 The entrepreneur must consider cultural acceptance & cultural integration
in the business.

___ b5.Business opportunities & threats are controllable factors of the
entrepreneurial venture.

ompetence.Dedicated.Optimistic
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LEARNING ACTIVITY SHEET 13

Name: Date: Score:

Subject: ENTREPRENEURSHIP

Lesson Title : Business Implementation

Learning Competency : Organization Plan,Production Plan, &
Operation Plan

References : Entrepreneurship in the Phil. Setting for Senior High
http://www.businessdictionary.com/definition/organizational-planning.html

Concept Notes
Process of identifying an organization's immediate and long-
term objectives, and formulating and monitoring specific
strategies to achieve them..

Consultation

y

Facility Use
Schedules

Key
Ingredients
of the

[ Operational Plan

5o | PRODUCTION

Information‘ SYSTEM

Products

Training | Calendar . S — A\!\‘
Plans | of Events Raw - <l -

; / Materials ‘

Maintenance Resources|

Schedules and ‘
Parts

Click on Diagram for further information

Operation Plan- prepared by a component of an organization that
clearly defines actions it will take to support the strategic

objectives and plans of upper management.

Production Plan-describes activities related to the production of goods.

EXERCISES: TRUE OR FALSE

_____1.Any form of business organization fits the proposed business?
_____2.The production schedule shows the total materials needed to
produce a product.

_____3.Inmost instances the sole proprietor and partners have
limited liability.

_____4 The different positions & the relationshops of the positions in
the business are usually depicted in the organizational

____ 5. Anybody in the business can receive the goods shipped by the
suppliers as long as the order has been authorized.

ompetence.Dedicated.Optimistic
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Name: Date: Score:
Subject: ENTREPRENEURSHIP
Lesson Title: Business Implementation

Learning Competency : Markting Plan & Financial Plan

References : Entrepreneurship in the Phil. Setting for Senior High
http: entre

Concept Notes:
A _marketing plan is a business document outlining your marketing strategy and
tactics. It's often focused on a specific period of time (i.e. over the next 12
months) and covers a variety of marketing-related details, such as costs, goals, and
action steps.

Marketing planning process

Goal 1 Mission |

2 Corporate Objectives |

( 3 Marketing Audit M ersssnssasannnnanas . \
Anal the -
.,.-..y:m 4 SWOT Analysis | :
situation [ -

5 Marketing Assumptions ] : )

{6 Marketing Objectives & Strategies | - \

Creating the 7 Forecasts of Expected Results i

B Create Alternative Plans |

9 Marketing Budget I
Allocating marketing ——
and

-
ing { 10 Detailed Action Plan paut

Gathering

Client
Information

THE FINANCIAL
PLA NN I N G Establish Goals
PROCESS & Objectives

2
Dﬁ%ﬂs

& Presenting Anal in,
Financial Fina‘r,‘zcia

Plan Situation

A Financial plan is a comprehensive evaluation of an individual's current pay and
future financial state by using current known variables to predict future income,
asset values and withdrawal plans.



EXERCISES :TRUE or FALSE

_____1 The marketing plan describes in detail how the project will be
finally sold to the target consumers.

_____ 2. Financial statements are considered the final product of the
accounting process.

_____3. The financial plan contains information about the financing
scheme of the business.

_____ 4 The marketing plans does not apply to service business since it
does not have any product.

_____5. The most important part of the financial statement analysis is
the result of the mathematical computation.

ompetence.Dedicated.Optimistic
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LEARNING ACTIVITY SHEET 14

Name: Date: Score:
Subject: ENTREPRENEURSHIP
Lesson Title: Business Implementation

Learning Competency : Markting Plan & Financial Plan

References : Entrepreneurship in the Phil. Setting for Senior High
http: entre

Concept Notes:
A marketing plan is a business document outlining your marketing strategy and
tactics. It's often focused on a specific period of time (i.e. over the next 12
months) and covers a variety of marketing-related details, such as costs, goals, and
action steps.

‘E i aivertising o .

action o Dudget === Etrxteqy

—TESEAICH T rpemanites f'nance‘

Gilher ing
it

THE FINANCIAL @)}
PLANNING /ot
0CE i ;

e develop m(m '1':'_,
PLAN -~
haret

ol oo BV |s strateqy prg
ors Y\ XPANED 11r'| scake H-“Su!ts

A Financial plan -describes each of the activities, resources, equipment and
materials that are needed to achieve these objectives, as well as the timeframes
involved.

Business Plan- serves as a guide for management to run the company. It also
describe the most critical tasks that must be completed and the time frame for
completion, a business plan allows companies to allocate resources to accomplish
goals.

EXERCISES :TRUE or FALSE

1. The marketing plan describes in detail how the project will be finally sold to the target
consumers.

2. Financial statements are considered the final product of the accounting process.

_____3. The financial plan contains information about the financing scheme of the business.
___ 4. The marketing plans does not apply to service business since it does not have any product.
5. The most important part of the financial statement analysis is the result of the
mathematical computation.

ompetence.Dedicated.Optimistic
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LEARNING ACTIVITY SHEET 15

Name: Date: Score:
Subject: ENTREPRENEURSHIP
Lesson Title: Business Implementation

Learning Competency : Simple Bookkeeping

References : http//:quickbook,intuit.com

Concept Notes:

=
- Simple bookkeeping- is the recording of financial
transactions, and is part of the process of accounting in business.

Example:

CASHBOOK Month: AEHI Business / Name: My Fabulous Business
Details Money In Money Out 3
L Bank Station- | Office . Bank Total Bank 5
Date Description Ref | Sales ekt Total In e Equip. Internet | Drawings Eai - aiiica | 2
1-4pr | Balance bif 200.00 200.00 | B
4Apr | Folders ahd pens 1 15.00 15.00| 185.00| R
15-4pr | Gale: Ms E Inkson 2 54.00 54.00 239.00 | R
18-Apr | Gale: Mr R U Redy 3 30.00 30.00 269.00 | R
19-Apr | Drawings ¢ 10.00 10.00 | 259.00 | R
21-Apr | Ehvelopes & Stamps | 5 20.00 20.00] 239.00 | ®
2¢-Apr | (Web host fees 6 %0.00 40.00 | 199.00 | R
27-Apr | Simply Chairs: Chair | 7 127.00 127.00| 72.00|R
29-Apr | Gale: Mr J Mighty 8 30.00 30.00 102.00 | ®
30-Apr | Bank Fee 9 250 250| 99.50 | R
30-Apr | Cale: Ms T Real 10 54.00 54.00 15350 | R
Totals 168.00 0.00| 368.00| 35.00| 127.00| %0.00 10.00‘ 2.50| 214.50| 153.50 | Clf

Purchase order- official business document issued by the buyer to the seller of
goods.

Invoice-official business documents issued by the seller to the buyer

Check -a document that orders payment of money from the current

account maintained in the bank.

EXERCISES :TRUE or FALSE

____ 1. The ferm bookkeeping refers to the act of keeping safe or safeguarding the
books of the business.

___ 3. Acharge invoice is a business document that serves as evidence of sale of
goods on a cash basis.

_____4.The process of transferring the information from the ledger to the journal
is called posting.

5. After posting all the entries, the next bookkeeping process is the
preparation of the financial statements.
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Name: Date: Score:
Subject: ENTREPRENEURSHIP

Lesson Title: Business Implementation

Learning Competency : Income Statement

References : Entrepreneurship in the Phil. Setting for Senior
High https://www.investopedia.com/terms/i/incomestatement.
Concept Notes:
Income Statement—also called the Profit and Loss Statement, is used to weigh a
company's revenue against its expenses in order to calculate its profits. Comparing
Expenses -may be in the form of actual cash payments (such as wages and salaries),

Start with net sales. As a general rule, the first figure listed in the a company's
balance sheet is net sales for the period in question. ...

Calculate gross profit. ...

List the company's operating expenses. ...

Write out non-operating expenses. ...

Lay out your income statement.

INCOME 9S4 800
Services rendered 94 600
EXPENSES {50 366)
Salaries 25,000
Telephone & internet S ,500
Wifater & electricity 16,000
FProperty rates and taxes 1,000
Insurance 7,300
Advertising costs 1,000
Fuel 2,500
Stationery 412
Bank charges f interest paid &54
Tax expense 3,414
NET PROFIT 30,820

EXERCISES: TRUE OR FALSE

1 The income statement is a statement that shows the result the operation of
the business.

____ 2. The income statement is a mixture of asset, revenue, and expense accounts.
____3. When the revenue is more than the cost and expenses, the difference is
called net loss.

____ 4. To compute the amount of net sales for the period, sales discounts and sales
return are added to the gross sales.

5. The ferm inventory refers to items that were sold or delivered to customers.
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Name: Date: Score:
Subject: ENTREPRENEURSHIP

Lesson Title: Business Implementation

Learning Competency : Balance Sheet

References : Entrepreneurship in the Phil. Setting for Senior High
http: entre

Concept Notes:
A balance sheet reports a company's assets, liabilities and
shareholders’ equity at a specific point in time, and provides a basis
for computing rates of return and evaluating its capital structure....

Example Company

Bal Sheet = {
o Sianceieer ) ASSETS = LIABILITIES + OWNER'S EQUITY
ASSETS LIABILITIES
Current assets Current liabilities BALANCE SHEET
Cash $ 2100 Notes payable $ 5,000
Petty cash 100 Accounts payable 35,800
Temporary investments 10,000 Wages payable 8,500
Accounts receivable - net 40,500 Interest payable 2,900 ASSETS LMBMHES
Inventory 31,000 Taxes payable 6,100 L
Supplies 3,800 Warranty liability 1,100 60005 AND DEBTS OF
Prepaid insurance 1,500 Unearned revenues 1,500 3
Total current assets 89,000 Total current liabilities 61,000 RESOURCES THE COMPANY
Investments 36,000 Long-term liabilities OWNED BY THE
Notes payable 20,000 COMPANY
Property, plant & equipment Bonds payable 400,000
Land 5,500 Total long-term liabilities 420,000
Land improvements 8,500
Buildings 180,000 OWNER'S EQUITY
Equipment 201,000 Total liabilities __481,000
Less: accum depreciation (56,000) CONTRIBUTION OF
Prop. plant & equip - net 337,000 OHNERS D PAST
WNERS
Intangible assets STOCKHOLDERS' EQUITY =
EARNINGS
Goodwill 105,000 Common stock 110,000
Trade names 200,000 Retained earnings 220,000 z
Total intangible assets 305,000 Accum other comprehensive income 9,000 TOTHL ASSETS TOTN. LMBILJTIES
Less: Treasury stock __(50,000) .
Other assets 3,000 Total stockholders' equity 289,000 nND UWNERS EQU”!{:
Total assets $ 770,000 Total liabilities & stockholders’ equity $ 770,000

The notes to the sample balance sheet have been omitted
wiki

Asset -is anything tangible or intangible that can be owned or controlled to
produce value and that is held by a company to produce positive economic value is
an asset. Simply stated, assets represent value of ownership.

Liabilities - are legally binding obligations that are payable to another person or
entity. Settlement of a liability can be accomplished through the transfer of
money, goods, or services. A liability is increased in the accounting records with a
credit and decreased with a debit.

Owners Equity-Owner's equity represents the owner's investment in the business...
EXERCISES: TRUE OR FALSE

_____1. The balance sheet shows the financial position of the business for a given
period.

_____2. The ability of the business fo pay all its obligations is called liquidity.
3. The information shown on the face of the balance sheet is divided into four
major sections.

_____4 Building and equipment are examples of noncurrent assets.

_____B. The body of the balance sheet includes information about the income
earned during the period.
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Name: Date: Score:
Subject: ENTREPRENEURSHIP

Lesson Title: Business Implementation

Learning Competency : Profitability Ratios

References : Entrepreneurship in the Phil. Setting for Senior
| High https://www.investopedia.com/terms/p/profitabilityratios

Concept Notes:
Profitability ratios are a class of financial metrics that are used to
assess a business's ability to generate earnings relative to its
associated expenses..

Profitability
Ratios
1 N S
Based on Sales Baseario
Investment
| 1
1 | | | |
Gross Profit et Profit Ratios Return on
Ratios f Gross fHet Profit E Bati eturn on A ssets Capital Return on
Profit Iargin / Iiargin / Met FPERIE D ata (ROAY Employed Equity (ROE)
Gross Margin Llargin (ROCE)

Gross profit ratio a profitability ratio that shows the relationship between gross
profit and total net sales revenue.

Expenses- ultimately mean money that is spent in order to continue and
grow the operations of a business.

Financial Statement-Financial statements are a collection of reports
about an organization's financial results, financial condition, and cash

flows.
Net Profit Ratios- net profit ratio is really a short-term measurement,

Net profit after tax
Net profit ratio =— x 100
Net sales

EXERCISES :TRUE or FALSE

_____1.The gross profit provides information on the cost ratio of the business.

____ 2The gross profit of the entrepreneurial venture is computed by dividing the cost of goods by net
sales.

____ 3.The operating profit margin rate indicates information on the percentage of operating expenses
to the net sales.

_____4.The net profit margin rate presents the general perspective of the operating performance of the
due business.

_____5.The amount of income per peso investment can be determined by computing the net profit
margin.
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Name: Date: Score:

Subject: ENTREPRENEURSHIP

Lesson Title: Business Implementation

Learning Competency: Solvency Ratios

References : Entrepreneurship in the Phil. Setting for Senior High
http: entre

Concept Notes
Solvency is essential to staying in business as it demonstrates a

company's ability to continue operations into the foreseeable future
The commonly used for solvency ratios are as follows:

1)Debt ratio - measures the percentage of funds that is provided by the creditor
2)Equity ratio-determines the level of investment provided by the owner from
borrowings.

3)Debt to equity ratio- measures the percentage of debt & equity in the capital
structure of the business

4)Times interest earned- measures the ability of the business income to cover
the interest that arises

Debt ratio = Total Liabilities
Total Assets
Equity ratio = Total Owners Equity

Total Assets
Equity to Equity Ratio = Total Liabilities
Total Equity
TIE = Income before Interest & taxes
Interest

EXERCISES: Write True if the statement is correct & False if the
statement is incorrect

___1) A business with low debt ratio is generally considered stable.

___2)A business without noncurrent liability will have the same

__3) A business with high value of times inferest earned may appear to have a
favorable solvency status with financial institutions.

__4) A high debft ratio is favorable to the business.

__5) The debt ratio indicates the proportion of the total assets that are
financed by the creditors.
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Subject: ENTREPRENEURSHIP

Lesson Title: Business Implementation

Learning Competency: Entreprenuerial Application by Opening a
Small Business

References : Entrepreneurship in the Phil. Setting for Senior High
http: entre

Concept Notes:

10 Steps to Start a Small Business

Step 1: Do Your Research. ...

Step 2: Make a Plan. ...

Step 3: Plan Your Finances. ...

Step 4: Choose a Business Structure. ...
Step 5: Pick and Register Your Business Name. ...
Step 6: Get Licenses and Permits. ...

Step 7: Choose Your Accounting System. ...
Step 8: Set Up Your Business Location.
Step 9: Establish a business line of credit.
Step 10: Ready your workspace.

Activityl Completion of the Initial Business Requirements
Activity 2 Preparation of the Physical Structure of the Business
Activity 3 Handling of Daily Business Transactions Activity 4
Submission of Final Requirements
Role of the Teacher:
The students may open their small business inside & outside the school campus individually
or groups,the teacher guides & support them in every step.She checks the compliance .
1. Approved Business Plan
2. Letter of the students to the school admisnitrator, properly noted by the instructor,
seeking approval for opening of a small business within the school campus.
3. School campus permit from the office principal, for opening of a small business outside the
school campus.
4. Parents consent & agreement defining the duration of the project & responsibilities of the
teacher and the school among others.
Approved business trade name from the Department of Trade & Industry (DTI
Permit Inspection report from the government regulatory agencies.
Approved & properly stamped journals & ledgers by the Bureau of Internal Revenue (BIR)
Municipal or city permit.
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