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cancercreateswarriors.org

logo presentation

CANCER CREATES WARRI" RS | assisted the non-profit, Cancer Creates Warriors with marketing and fundraising efforts,
starting with a fresh logo that embodies the fighting spirit and resilience of their community.
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A logo might appear in many different situations. CANCER CREATES WARRI RS

Sometimes the space will be tall and narrow, or at
other times short and wide. It's helpful to be
prepared with alternate versions of the logo so that
the maximum amount of space can be used as practical.

brand developement

CANCER CREATES WARRI"'RS The organization’s bold name inspired a complete rebrand. | crafted a visual identity that
captures the warrior-like ethos of the community and their mission of strength and support.
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MNot a day goes by that | don't
think of my life
would be without you.

Cancer is just one
chapter of your life
not the whole story

social media marketing

CANCER CREATES WARRI" RS Social media was critical for outreach. | implemented a bold, intentional, and slightly provocative
brand voice across multiple platforms, ensuring a cohesive and impactful presence.
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corporate photography

CANCER CREATES WARRI"'RS Professional and flattering photography was essential to elevate the organization’s branding.
These images reflect the professionalism and dedication of the Cancer Creates Warriors team.
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CANCER CREATES WARRI

RS

social media marketing

My design philosophy, which celebrates photography and bold graphics, was a perfect fit. | created
dynamic social media collages that communicated their mission with clarity and emotion.
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logo presentation

EUGENE BUILDERS EXCHANGE EBE’s block logo, unchanged for decades, became a central feature in my designs. | reimagined

It with various elements and themes, modernizing the brand while respecting its heritage.
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print design

EUGENE BU".DERS EXCHANGE For a charity event, | created a bold hanging banner centered on construction

themes, using the EBE logo block as the focal point to tie everything together.
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logo presentation

EUGENE BUILDERS EXCHANGE | explored creative design styles across multiple projects while keeping

EBE’s iconic block logo as the central element, paying homage to its legacy.
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print & digital design

EUGENE BUILDERS EXCHANGE For the past three years, | designed materials for EBE’s prestigious Annual Member Meeting,

including flyers, programs, photography and social media assets.
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event program

WHEN: ih WHERE:
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event marketing * event photography

EUGENE BUILDERS EXCHANGE For the past three years, | designed materials for EBE’s prestigious Annual Member Meeting,

including flyers, programs, photography and social media assets.
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& digital design

EBE offers diverse services so | designed flyers that clearly communicated their value.
The layouts blended professionalism with visual clarity.
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logo presentation

AUTHENTIG MA.N The AM logo was presented on embossed leather, embodying the rugged and refined vibe of the
Authentic Man brand, resonating with the target audience.
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branding mockups

AUTHENTIG MﬂN To achieve the brand’s ‘cigars and brandy’ aesthetic, | developed mockups for men-focused
consumer goods, establishing a polished yet masculine identity.
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mMental Health Awareness

Dietary Management

Treatment Adherence

content presentation

ANIMATEDHEA T - STORIES Inspired by Netflix’s interface, | showcased six animation projects with character-focused
layouts and dynamic titles, integrating the Animated Health Stories branding.
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Creative

Storytelling
Can Increase Patient

Engagement And
Adherence

ANIMATED - EA T - STORIES

social media
To address patient engagement challenges, | designed ads illustrating the confusion

and struggles of neglecting health, creating a compelling emotional connection.
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social media

ANIMATED[HEA T/-. STORIES Stories have the power to heal. Through this series, | showcased the transformative impact of
testimonials, autobiographies, and grief blogs, aligning visuals with heartfelt narratives.
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social media

ANIMATED - EA T - STORIES These designs demonstrate how health literacy not only influences knowledge
but also drives action, making complex ideas accessible and actionable.
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social media

ANIMATED - EA T - STORIES Using imagery that reflects the internal and external consequences of poor health decisions,
| explored the roots of self-destructive behavior in a visually striking way.
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social media

ANIMATED - EA T - STORIES A multi-channel approach fueled the social media designs, maximizing their impact across
blogs, paid ads, and info products while focusing on health stories.
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logo presentation

ANIMATED - EA T - STORIES For the Animated Health Stories logo, | highlighted the interconnectedness of health systems
using bold colors and overlapping shapes, emphasizing physical, emotional, and mental health.




	law-jackson_0001
	law-jackson_0002
	law-jackson_0007
	law-jackson_0005
	law-jackson_0004
	law0014
	law0008
	law-jackson_0009
	law-jackson_0011
	law-jackson_0015
	law-jackson_0016
	law-jackson_0019
	law-jackson_0020
	social_1920x1080 0004
	law-jackson_0021
	social_1920x1080 0014
	social_1920x1080_0045
	social_1920x1080_0047
	law-jackson_0022
	law-jackson_0023
	law-jackson_0024

