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A Campus Powered
by Creative Energy
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Cloud 11 is envisioned as the
beating heart of Asia’s creative
industries. Shaped by its expansive
scale and multi-ground-level archi-
tecture, this creative hub establish-
es a pedestrian flow. The entire
development feels more like a city
than a mall or office .

Longer visits naturally follow this
city-like circulation. Here, visitors
are guided effortlessly across
the grounds, discovering shops
and brands throughout the ecosys-
tem—uvisibility that enclosed build-
ings could never offer.

Brought to life by a global collabo-
ration, the project designed by
world-renowned architectural firm,
Snghetta from Norway and realized
in Thailand by A49. Their shared
goal was to create more than a
building; it was to craft a compact
Creative City, purpose-built for
creative people, content
businesses, and brands.

Connectivity here is anchored in a
defining design principle:

‘In-Between Space’

These intentionally open zones
foster movement, encounters, and
visual connection, creating natural
points where people pass through,

pause, engage, and transition effort-
lessly between retail and office.
In doing so, they form distinct archi-
tectural gaps that give the building
its generous openness and spatial
character.

‘Creative Hub’

Retail: Where Culture Meets Commerce
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What makes Cloud 11 truly different
is that its retail ecosystem is ener-
gized by the same creative forces
that occupy the offices above it.
Communities like Trendy Gallery,
Cat Radio, Documentary Club,
KOVE Studio, and music labels
from Thailand, Korea, and Japan
produce a constant stream of con-
tent, events, premieres, screenings,
and launches.

These creators naturally pull audi-
ences—fans, followers, students,
collaborators—turning Cloud 11
into a place people come not just to
shop, but to discover. Where tradi-
tional retail depends on marketing
spend, Cloud 11 retail thrives on
culture-driven footfall generated by
active creators.

2. Exhibition-Enabled

Retail:
Where Shops Become Cultural
Stages .
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Cloud 11 gives every retail partner
access to a flexible network of
galleries, pop-up zones, showcase
platforms, performance spaces,and
exhibition halls—spaces normally
available only to museums, studios,
and cultural institutions.

This allows brands to transcend
static merchandising and engage
customers through installations,
collaborations, limited  drops,
screenings, talks, and experiential
showcases unmatched in typical
malls. Retail becomes editorial.
Retail becomes storytelling.

3. A Simple, Elevated Customer
Journey Designed for Exploration
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“Retail destinations
that blend culture,
arts, and communities
are outperforming
traditional stores.”

The retail journey at Cloud 11 is in-
tentionally designed to be simple,
intuitive, and effortless, removing
the clutter and complexity of
traditional malls. Clear navigation,
open sightlines, connected zones,
and curated clusters make the
experience feel more like discover-
ing a cultural district than walking
through a shopping center.

Every step—from arrival to explora-
tion to purchase—is engineered to
encourage curiosity, movement,
and engagement with the creators
and brands that bring Cloud 11 to
life.




Cloud 11 Park

An Elevated Sanctuary of Urban Biodiversity
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A 10-rai (17,000 sqg.m.) elevated
park, Cloud 11 Park is designed to
serve as much the city’s “lung” as a
vibrant, shaded oasis that remains
lively throughout the day. Strategi-
cally placed between the office and
retail zones, large courtyard-like
mounds generate self-shading, re-
ducing heat and enabling comfort-
able outdoor activity even at height.
Where shade falls, negative and
in-between spaces act as natural
wind channels, allowing the park

to “breathe,” architecturally and
ecologically.
Within this lively environment,

a series of pocket parks accommo-
date a variety of activities. The Pet
Pocket Park welcomes animals
and their owners, while the Sport
Pocket Park combines exercise,
relaxation, and social interaction,
fostering creativity and connection
within the community.

shma’s greenery design further
enhances these experiences.
Embracing ecology and biodiversi-
ty, it revives Phra Khanong’s urban
ecosystem with native and riverine
plants from Bang Krachao. With
this, biodiversity is nurtured across
multipl planes—from canopy trees
that provide shade, to shrubs that
supply food, to groundcovers that
preserve moisture. To harmonize
with architecture, each plant is
placed with purpose: guiding wind,
generating shade, and offering
habitats for birds, pollinators, and
small urban wildlife.

1.Natural Ventilation
(Urban Lung)

2.Self Shading

3.Pocket Parks
4 Tree Conservation
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Existing native trees are preserved
to maintain biodiversity and sustain
the integrity of the local ecosystem.

5.Central Utility Plant (CUP)
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An advanced chilled-water tank
stores energy to operate cooling
systems efficiently 24/7, avoiding
excess heat and reducing approxi-
mately 4,600 tons of CO2 annually.

“I1t becomes a living
ecosystem that purifies
air, expands urban habi-
tats, and restores
ecological balance.”

A Horizontal Campus
That Gives Every Business an Edge
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At Cloud 11, collaboration is further
strengthened by  “Horizontal
Campus Design”—an office conA
cept built around lateral connectivA
ity. MIT Sloan School of ManageA
ment research by Thomas J. Allen
shows that open floor plates can
increase colleague encounters by
up to 95%, dramatically boosting
spontaneous idea exchange. This
dynamic interaction is why today’s
leading companies, particularly in
the tech sector, increasingly emA
brace open, laterally connected
workplaces.

Open Floor. Open Doors
of Opportunities.

But Cloud 11 goes far beyond
architecture. Every tenant—whethA
er you are a studio, startup, agency,
creator, or global brand—gains
direct access to a full ecosystem of
shared creative infrastructure. This
includes world-class production
studios, performance venues,
exhibition halls, event platforms,
creator labs, podcast rooms, and
multimedia facilities designed to
help any business scale in today’s
content-driven landscape.

Architecture
Inspired by BKK,
In Dialogue With
the City

SHOPHOUSES
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The surrounding streets are lined with
countless shophouses, offering a famil-
iar rhythm and human scale. Cloud 11
interprets these forms and creating
architectural elements that seamlessly
connect the project with the communi-

ty.

ELEVATED PATH
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Inspired by this multilayered character,
Sneghettareinterpretsthe city’svertical-
ity as an upside-down skyline hovering
above eye level. This inverted skyline
introducing new spatial dimensions.

SKYLINE
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Substantial mass positions Cloud 11
as a new landmark within Bangkok’s
broader skyline. The design team
adopted forms and lines that resonate
with the city backdrop while preserving
a unique identity.

IN-BETWEEN
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Layering all three spatial conditions
generates a core “In-Between”
level—an elevated open space that
becomes a floating park. Shaping a
naturally connected environment with
an architecturally alive rhythm.



SOUTH

SUKHUMVIT
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but where exactly does
SOUTH SUKHUMVIT live?
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South Sukhumvit stretches along
Sukhumvit Road—running from On
Nut BTS station to Bang Na BTS
station and bordered by the Chao
Phraya River and Srinakarin
Road—forming a broad urban corA
ridor. As identified by research from
the Faculty of Architecture at ChuA
lalongkorn University, this corridor
functions as a gateway to Eastern
Thailand via the Bang Na-Trat
Highway, strengthened by proximiA
ty to Suvarnabhumi Airport and
multiple  mass-transit  options,
including the BTS Green and Yellow
Lines.

Now home to over 2 million resiA
dents, South Sukhumvit ranks
among Bangkok’s five key ecoA
nomic growth zones. Far beyond a
residential area, it has evolvedinto a
dynamic new CBD—driven by
strong local communities and
long-standing neighborhood netA
works.

South Sukhumvit
Catchment

POPULATION LANDSCAPE

Us:unns 1.77 daaunu fu 8 walagsou
1.77 million people across 8 districts
surrounding South Sukhumvit

16 aruau Tunsoinwya-Usuruna-EEC
16 million in Greater Bangkok & EEC

unnioviAgadwwa 3.75 drunu/U
3.75 million foreign tourists in Bangkok

yodvudnrinviutlulne 156,000 Au
156,000 expat officers in Thailand

48% 52 %

T 1779494

52% female and 48% male residents;
1.37 million registered and 400,000
non-registered inhabitants;

Top Foreign Nationalities: Japan, China,
India, and the Philippines.
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HOUSEHOLD INCOME
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A strong mix of mid- to high-income
segments: Income per month (THB)

lll 50,001-100,000 THB

BERREAN 15.001-30000 THB
lllll 30,001-50,000 THB
l 100,000+ THB

l 410,000 THB
ll 10,001-15,000 THB
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South Sukhumvit is a powerful urban
district driven by its more than
two-million-strong  population, its
long-established international comA
munities, and its dense residential
base. This demographic landscape
fuels sustained lifestyle demand and
diverse business opportunities.
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RESIDENTIAL DENSITY
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South Sukhumvit forms one of Bangkok’s
largest and densest residential clusters,
driving constant movement and daily
demand:

0-5KM
Condominium: 279 projects / 124,180 units
Landed housing: 185 projects /18,590 units

5-7.5 KM
Condominium: 306 projects / 95,266 units
Landed housing: 227 projects / 32,500 units



