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ARTICLES

Welcome to In the Margins
Hand-holding & Burnout

How Adding Breathing Space in Design
Reduces Anxiety

Visual Aids for Complex Topics

TOOLS + SUPPORT

Idea Harvesting Kit | $35
Group Dig Sessions | $50

Visually Cultivated VIP Support | $15k

FEATURES

GALLERY SPOTLIGHT: Vision mapping

EXPERT INTERVIEW with Kristen from
Going Ultraviolet

This month's events
Draw in encouragement

Sneak peek at next month

New 10 The GalLesU

How Vision Mapping came to be and why we love it!

EXPerT |NTerView

Kristen from Going Ultraviolet chats
with us about ease and slowing
down to avoid burnout in business
especially when it comes to how we
improve our interaction with clients.

EVENTS TOOLS

See what's happening in the month Tools to help you get your ideas out of
of June at lllustrative your head and into action

www.illustrative.us
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By Laura Matteson

WHY THE NAME “IN THE MARGINS?”

Margins means so many things. Quite literally
Kaleidoscopic thinkers (who this zine was designed for)
often take their non-linear thoughts to the margins of their
notebooks. Also, many people who think differently are
often marginalized in different capacities. This causes

them to “mask” or show up in a way that isn't aligned with Na*dn

their true selves and makes it hard for them to use their lN ' m ]

voice and share their ideas with others. This is all about

helping them (and you) get out of the margins and onto NQLF ' U J i' lg

the page.
WHAT CAN I USE THE LIBRARY FOR? ~. aewm%EEAT%

This is a great place to learn how to care for your clients O i ‘d"e'

and forl yourself when it comes to visual thinking. i /rh'i N (ﬂ ‘i'o
Tk «

You'll find: I 1 l
. Articlgs  Products & Mini Courses m i | q,ﬂ C‘e
* Interviews . Eyents/Activities @\MNOUT W

* Resources e Baby steps to take to create visuall
nurturing client experiences
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https://www.illustrative.us/guide
https://www.illustrative.us/blog/the-magic-of-screenshares
https://www.illustrative.us/blog/welcome-to-in-the-margins
https://www.illustrative.us/blog/welcome-to-in-the-margins
https://www.illustrative.us/blog/how-adding-breathing-space-in-desing-reduces-anxiety
https://www.illustrative.us/blog/hand-holding-and-burnout
https://www.illustrative.us/speaking
https://www.loom.com/share/0b097b54e4644bbeb99bd0032018d019

JUNE rricies

Adding visuals to your workload can
lessen the need to hand-hold clients
through your processes, and make your
onboarding, any training you may create,
and interactions you may have with your
team and target audience much
smoother and much easier to retain.
These same aids can increase your
accessibility for all clients and boost
inclusivity for all readers.

READ MORE >>
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https://www.illustrative.us/blog/hand-holding-and-burnout
https://www.illustrative.us/blog/hand-holding-and-burnout

JUNE rrricies

When creating content, there are easy
ways to add breathing space; white
space, bolder headers, and less crammed
designs, allowing your reader to
understand your message without
becoming overwhelmed and losing
interest.

READ MORE >>

mo2E
Tian onLd
Pogageagns
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https://www.illustrative.us/blog/how-adding-breathing-space-in-desing-reduces-anxiety
https://www.illustrative.us/blog/hand-holding-and-burnout
https://www.illustrative.us/blog/how-adding-breathing-space-in-desing-reduces-anxiety

JUNE rrricies

VISUAL AIDS FOR
CoMPLEX ToOPICS

Life is complicated, so there are bound to be a lot of complex topics in
our conversations with clients, students and team members. Visual
communication tools like concept art, mockups and analogies bring
playfulness, imagination and simple to break down stories that invite
people to better engage with and understand these topics you bring to
the table.

READ MORE >>

My 3 Favorite Visual Aids to
U&}hw(lnmﬂobepks
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https://www.illustrative.us/blog/title-goes-here-xdyw3-a5gh6-lld66
https://www.illustrative.us/blog/title-goes-here-xdyw3-a5gh6-lld66

IDEA HARVESVFI N(} KIT This kit takes a note from trees to add a little play and

Jjoy into whittling down your to-do list. This gives you
more space and capacity to support those who
depend on you when you are only working on what's
necessary.

Created by Laura Matteson

Perfect for CEO days when you want to sift through
your ideas to make more tice for the next right move.
Feel free to use it in your client process to help them
sort out their priorities in each stage of working with
you.

Price; $35

Step 1: Braindump

Step 2: Sort

Step 3: Take action

All centered around the harvesting season.

W s GET IT HERE

05


https://www.illustrative.us/shop/p/idea-harvesting-kit
https://www.illustrative.us/shop/p/idea-harvesting-kit

Each month, I'll spotlight a
different client project from the
gallery. This month we're looking
at the birth of vision mapping,
which is the start of every client
project.

Read more about it here;


https://www.illustrative.us/gallery/vision-mapping
https://www.illustrative.us/gallery/vision-mapping
https://www.illustrative.us/gallery/vision-mapping
https://www.illustrative.us/gallery/vision-mapping
https://www.illustrative.us/gallery/vision-mapping
https://www.illustrative.us/gallery/vision-mapping
https://www.illustrative.us/gallery/vision-mapping
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https://www.illustrative.us/blog/expert-interview-kristen-from-going-ultraviolet
https://www.illustrative.us/blog/expert-interview-kristen-from-going-ultraviolet
https://www.illustrative.us/blog/expert-interview-kristen-from-going-ultraviolet
https://www.illustrative.us/blog/expert-interview-kristen-from-going-ultraviolet

GROUP DIG SESSIONS

% Magic Recommendatlons

\With Laura Matteson

Group Dig Sessions happen twice a month and are
centered around a particular theme to help you
visually nurture your clients. We work in pods of 8
(so everyone gets some dedicated time during the
session.

The next session is June 30th, 2022 (If you're
reading this after that date then you'll find the most
updated schedule linked below).

We'll focus on GATHERIng visual aids into a library
to pull from as needed. These are things like on-
brand GlIFs, walkthroughs, icons, examples and
artist profiles for client communication.

1.5 hour sessions for $50 each

SAVE A SPOT
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https://www.illustrative.us/group-dig-session
https://www.illustrative.us/shop/p/idea-harvesting-kit

T his Month’s Events
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https://www.illustrative.us/work-with-me
https://www.illustrative.us/work-with-me
https://www.illustrative.us/work-with-me
https://www.illustrative.us/work-with-me
https://www.illustrative.us/work-with-me
https://www.illustrative.us/work-with-me
https://www.illustrative.us/work-with-me
https://www.illustrative.us/group-dig-session
https://www.illustrative.us/shop/p/idea-harvesting-kit
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CLICK TO
it DOWNLOAD

Each month's zine will have a Drawn Out Encouragement page with a quote or reminder
that you can print or screenshot to save when you need it. Kaleidoscopic thinkers often
need visual reminders for the simplest of things so we can use our brain power on those
big innovative ideas - and we've got you covered!
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https://drive.google.com/file/d/1eQ5bm7DFFIN8_iWT2hlm-44t_wuS5JBU/view?usp=drivesdk
https://drive.google.com/file/d/1eQ5bm7DFFIN8_iWT2hlm-44t_wuS5JBU/view?usp=drivesdk
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VISUALLY CULTIVATED

Visually Cultivated is a 15 week program for those
who want custom presentations, concept art and
graphics throughout their internal communication.

Each month I'll gather and create visuals for a
different part of the process: Onboarding,
Welcoming, Communication, Presentations, Sticky
Areas, and Off-boarding,

Your process will go through a visual audit and
we'll discover everything you need to
communicate clearly with your clients and team.
Then I'll create everything for you. It's like branding
on the inside of your business.

YES! I WANT THIS!
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https://www.illustrative.us/visually-cultivated
https://www.illustrative.us/visually-cultivated

O

We'll hear from a leader who
is a total BOSS at ease,
delight and boundaries.

In JULY we'll talk about Delight and how to visually
delight your clients and team members!

Here's what's coming:



https://www.illustrative.us/group-dig-session
https://www.illustrative.us/shop/p/idea-harvesting-kit




