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2024 BOARD OF DIRECTORS Letter from the chairman
Dear Friends and Colleagues,

The pest control industry is thriving, and our impact has never been 
stronger. Through the Professional Pest Management Alliance 
(PPMA), we are improving public perception, ensuring more 
people than ever recognize the essential role we play in protecting 
health, homes, and the critical businesses and infrastructure that 
communities rely on—hospitals, food production facilities, schools, 
and more. The public is listening, demand for our services is growing, 
and the value of professional pest control has never been clearer.

But in today’s fast-moving digital world, we can’t afford to be 
complacent. The way consumers seek information is changing, and 
we must stay ahead of the curve. That’s why we’re leaning into a 
theme that reflects both the urgency and opportunity of this moment: 
Level Up. It’s more than a rallying cry—it’s a commitment to push our 
industry forward by investing in marketing and consumer education.

PPMA is leading the charge, delivering powerful campaigns that 
reach millions each year—placing ads, publishing articles, and 
producing videos that highlight the essential work we do. 

This report offers a glimpse into that tremendous impact. And we’re not 
stopping there. This year, we launched the all-new PPMA Mainframe, 
a one-stop marketing hub packed with tools and resources designed 
to help companies like yours take their outreach to the next level.

But we can’t do this work alone. If you’re already a Guardian, Contributor, 
or Supplier investor, thank you! Your support fuels everything we do. 
If you haven’t joined PPMA yet, now is the time. This industry has 
unlimited potential, but we need everyone working together to realize it.

I believe in this work with all my heart. As a business owner and a 
proud Guardian investor, I’ve seen the difference PPMA makes—not 
just for my company, but for the entire industry. Imagine what we 
could accomplish if every company stepped up to support this mission. 
Together, we can transform the way the world sees us, drive business 
growth, and secure a thriving future for generations to come.

So, let’s do this. Let’s rise to the challenge, invest in our 
future, and show the world the incredible value we bring. 
We’re not just leveling up — we’re leading the way.

With Gratitude and Excitement,
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Dear PPMA Supporter, 

The past year was nothing short of extraordinary for PPMA 
as we did what we set out to do: Level up our impact and our 
results. Together, we helped consumers better understand 
the importance of pest control, kept families and businesses 
safe and healthy, and empowered companies to grow.

Our mission to promote, protect, and grow the professional pest 
control industry is a critical one, and we have the exciting privilege to 
educate residential and commercial audiences in innovative ways by 
using a variety of channels that resonate with their evolving needs.    

This annual report highlights some of our proudest accomplishments. 
Among them, we extended the life of our 2021 Out of Sight 
project with the launch of our new series, What Grows There. 
Designed to shed light on the unseen dangers pests pose, this 
series has empowered homeowners with knowledge to protect 
their homes and families. The project’s positive reception has 
ensured its value as a key educational tool for years to come.

Our media relations efforts reached new heights in 2024. Consumer 
placements in high-profile publications amplified nationwide awareness 
about pest-related risks, while commercial outreach delivered targeted 
messaging to decision-makers in industries where pest control is 
critical for compliance, reputation, and customer satisfaction.

A major highlight of the year was the redesign of Mainframe, which now 
boasts a sleek, modern interface and customizable features designed 
to improve the user experience. New tools like the favorites bar and 
trending content callouts make it easier than ever for subscribers 
to find the resources they need to help their businesses succeed.

Today’s marketplace looks very different than it did just last year, 
and we are committed to staying ahead of the curve. While our 
foundational programming pillars remain strong, we’ve embraced the 

opportunity to adapt in response to shifting consumer behaviors. 
Everything we do is rooted in data-driven insights. Our polls, 
surveys, and AI-powered analyses continue to provide a deeper 
understanding of our audiences and allow us to refine our messaging, 
strengthen marketing strategies, and address emerging trends. 

None of this would be possible without you – our investors, suppliers, 
and the dedicated pest management professionals who drive this 
industry forward. Your contributions make every campaign, initiative, 
and outreach effort possible. When we work as one, we amplify the 
impact of our message and create new opportunities for all involved.  

The journey continues, and I couldn’t be more optimistic about where 
we’re heading. On behalf of the industry, I want to thank you for your 
partnership and for believing in our mission. We’re stronger as a team, 
and I’m excited to see how we’ll keep advancing the industry through 
PPMA by finding new, powerful ways to make our message heard.

To continued success,

 

Jim Fredericks 
Executive Director, PPMA

Letter from ThE EXECUTIVE DIRECTOR

Take note, Trailblazers...  
Here’s how we  

Leveled up our impact 
& results in 2024.
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Educating Consumers About Pest Threats
In 2024, PestWorld.org and PestWorldForKids.org garnered over  
5.6 million sessions. Thanks to our search engine optimization program, 
as well as social media and media relations efforts, we’ve continued to be a 
go-to source for educational information about pests and the threats they 
pose. Our six large-scale project microsites also continued to be valuable 
resources for pest information, garnering over 470,000 total sessions.

Exposing The Invisible 
health risks of pests 
In our “What Grows There” video series, we uncovered the unseen threats pests 
like mice, cockroaches, and house flies pose to our health and homes. Partnering 
with the New Orleans Mosquito, Termite & Rodent Control Board, we took a closer 
look (literally) by swabbing pests to show the bacteria and diseases they carry. 

Our goal was simple: to help people see the dangers they might not notice 
and give them the knowledge to protect themselves. The message resonated 
far and wide, generating 6.6 million impressions on social media and 
content syndication, and another 139.4 million media impressions. This 
campaign empowered consumers to take action and reinforced our mission 
to educate and protect the public against pest-related health risks. 

5.6 million  
total sessions

470,000  
campaign sessions

Viral Video Reactions  
and Street Smarts
We captured consumer attention with two dynamic video series launched on social media. “Buggin’ Out: 
America’s Wackiest Pest Videos” featured NPMA’s entomology team reacting to viral pest videos, blending 
humor with expert advice. The series resonated with audiences, garnering over 234.7K views across platforms. 

The second series, “Mike on the Street”, showcased Dr. Mike Bentley engaging with New Orleans locals and 
tourists in a lively, man-on-the-street format. Dr. Bentley quizzed participants on their pest knowledge and gathered 
entertaining personal stories, generating over 145K views. These creative initiatives highlight PPMA’s ability to 
use social media to connect with audiences, educate the public, and spotlight the importance of pest control. 

MICROSITES:MAIN SITES:

EVERYTHING YOU NEED IN ONE PLACE
With every large-scale campaign, we upload a comprehensive toolkit to 
Mainframe. From social posts and logos to high-res images and video embed 
codes, these resources are ready for you to share with your customers.
Scan the QR code on the back of this report to get started!
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Forecasting  
Pest Pressure
PPMA continued to deliver trusted seasonal weather forecasts, 
empowering consumers to stay ahead of pest challenges. Our 
entomologists analyzed how weather patterns influence pest 
populations regionally and nationwide, translating their findings into 
practical advice for year-round pest prevention. A robust media and 
digital strategy brought these insights to life, reaching audiences with 
actionable tips to protect their homes and health and earning key media 
placements in national outlets like The Weather Channel and CNN 
Underscored as well as regional outlets highlighted in the forecasts.

760 quality 
placements

1.1 billion 
impressions

Building 
Buzz Around  
Pest Problems
Our consumer media relations efforts in 2024 
achieved exceptional reach and visibility, 
generating over 760 quality placements 
and 1.1 billion impressions. We spotlighted 
pressing pest issues, prevention strategies, 
and public health concerns through 
placements in prominent regional outlets 
and high-profile national publications, like 
AccuWeather, USA Today, AARP Magazine, U.S. 
News & World Report, and CNN Underscored.

MEDIA MADE EASY
Need help with media relations? Mainframe offers a library of ready-to-use resources, 
including talking points, customizable press releases, and editorial calendars for seasonal 
and year-round topics. With just a few clicks, you can download media materials, rehearse 
for interviews, or share with news outlets — everything you need to generate media buzz. 
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Elevating Pest Control 
in Key Sectors Through 
Commercial Media Coverage
PPMA amplified the voice of professional pest control within the commercial sector through 
strategic media relations efforts, securing 15 placements that garnered 3.2 million impressions 
across a variety of trade and industry outlets. Coverage highlighted the essential role pest control 
professionals play in maintaining operational excellence and safety across industries such as 
hospitality and facilities management. Key outlets featuring our message included CleanLink, Facility 
Executive, Hotel Management, Facilities Management Advisor, and Quality Assurance Magazine. 

This diverse media presence reflects PPMA’s commitment to reaching decision-makers in industries 
where pest control is vital to reputation, compliance, and customer satisfaction. By reinforcing the 
value of professional pest control in protecting public health and businesses, these efforts continue 
to elevate the industry’s profile and underscore its critical contributions to operational success. 

MAKING COMMERCIAL CONNECTIONS
With a Mainframe subscription, you’ll gain access to shareable tools to 
show commercial customers how pest control plays a role in meeting 
regulations, keeping customers happy, and protecting public health.

Educating Consumers  
One Social Post at a Time
Throughout the year, PPMA leveraged its expansive suite of social media profiles to break down 
pest prevention into relatable and easy-to-digest tips. Whether capitalizing on current trends or 
focusing on time-tested seasonal pest concerns, we reached consumers on platforms they love 
while providing valuable advice on pest-proofing their homes during the holidays or keeping 
bugs away from summer gatherings. More than 24.7 million organic impressions later, the 
message was loud and clear: taking control of pests early is the best way to protect your space.

STAYING SOCIALLY SAVVY
When it comes to marketing your pest control services, social media is the place to 
be. Every month, we add ready-made graphics and pre-written posts to Mainframe, 
designed to save you time while keeping your social channels engaging.

24.7 million  
organic impressions

15 placements

3.2 million 
impressions
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Ads That Deliver: Making 
Paid Media Work Smarter
Paid advertising is only getting bigger, and we made sure to take full advantage of it. By using 
platforms like Facebook, Instagram, YouTube, TikTok, and Pinterest, we reached over 68.5 
million impressions. Beyond social media, our content syndication on trusted websites brought 
in over 178.2 million more impressions — that’s the equivalent of reaching the populations of 
Germany and France combined. These campaigns are proof of the power of paid advertising, 
and we’re excited to keep it front and center in our strategy in 2025 and beyond.

68.5 million 
platform impressions

178.2 million content 
syndication impressions

A Data-Driven Approach 
to Understanding 
Consumer Perceptions
PPMA’s research program continues to deliver vital insights into 
consumer perceptions and behaviors around pests and pest control. 
Each year, we conduct polls, surveys, and AI-powered analyses to 
track consumer sentiments, behaviors, and engagement with pest 
control services, identifying key pest threats and trends nationwide.

In 2024, we conducted the latest iteration of our Pest Control 
Attitudes and Usage Survey, building upon previous research from 
2021 and 2017. This research empowers pest control companies to 
refine marketing strategies, enhance media outreach, and address 
consumer concerns effectively. Our comprehensive research 
library, available to Mainframe subscribers, remains a crucial 
resource, offering actionable data to help businesses connect 
with today’s diverse audiences and adapt to industry trends. 

BACKED BY DATA
Sharing your message is one thing; it’s another to make sure it resonates. 
Mainframe delivers exclusive research and AI insights monthly to help you 
understand consumer behaviors and stay ahead of trends.
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268 million  
impressions 

$18.9 million  
media value 

1.38 million 
streaming views 

98.89% view  
through rate 

READY-TO-AIR PSAs
As a PPMA investor, you can find 
out where our PSAs are airing to 
complement local advertising efforts. 

PSA Spotlight: Bringing the Message 
Home with “Lessons Learned”
PPMA’s award-winning public service announcements continue to educate audiences nationwide on the 
importance of pest control. In 2024, we introduced the “Lessons Learned” PSA, which focuses on the valuable 
life lessons passed down through generations to help keep our homes safe and healthy. The PSA follows three 
different families, showcasing how daily habits — like sealing cracks, maintaining cleanliness, and managing 
food waste — can protect homes from pests like mice, ants, mosquitoes, and cockroaches. The campaign 
emphasizes the value of a pest-free home and the positive impact it has on family health and well-being. 

Our PSAs aired an impressive 117.9K times in top local and national markets, generating 268 million 
impressions, with an estimated ad value of $18.9 million — a 20% airings increase from 2023. 

STREAMING SUCCESS: BRINGING PEST PREVENTION TO ON-DEMAND AUDIENCES

Continuing our push into the digital space, the “Lessons Learned” PSA was also featured 
on Connected TV (CTV) platforms such as Hulu, Amazon, YouTube TV, and Paramount+, 
where it reached an even wider audience. The PSA ran for six months, accumulating 
over 2.4 million impressions and over 1.3 million views. With a view-through rate 
of 98.89% (percentage of times the PSA was played to the end), the campaign 
performed exceptionally well, significantly surpassing the industry average of 90%.

Looking Forward to 2025
Introducing new research tools to forecast 
pest conversations, monitor trends through 
their lifecycle, and track demand.

Reimagining our Bugs Without Borders survey 
with more pests, more data, and more impact.

Testing new digital waters with paid ads on 
Nextdoor and programmatic audio platforms.

Expanding commercial programming with 
extensive research to better understand 
customers’ needs and purchasing processes.

New year, new look for PPMA’s brand identity.
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food waste — can protect homes from pests like mice, ants, mosquitoes, and cockroaches. The campaign 
emphasizes the value of a pest-free home and the positive impact it has on family health and well-being. 

Our PSAs aired an impressive 117.9K times in top local and national markets, generating 268 million 
impressions, with an estimated ad value of $18.9 million — a 20% airings increase from 2023. 

STREAMING SUCCESS: BRINGING PEST PREVENTION TO ON-DEMAND AUDIENCES

Continuing our push into the digital space, the “Lessons Learned” PSA was also featured 
on Connected TV (CTV) platforms such as Hulu, Amazon, YouTube TV, and Paramount+, 
where it reached an even wider audience. The PSA ran for six months, accumulating 
over 2.4 million impressions and over 1.3 million views. With a view-through rate 
of 98.89% (percentage of times the PSA was played to the end), the campaign 
performed exceptionally well, significantly surpassing the industry average of 90%.

Looking Forward to 2025
Introducing new research tools to forecast 
pest conversations, monitor trends through 
their lifecycle, and track demand.

Reimagining our Bugs Without Borders survey 
with more pests, more data, and more impact.

Testing new digital waters with paid ads on 
Nextdoor and programmatic audio platforms.

Expanding commercial programming with 
extensive research to better understand 
customers’ needs and purchasing processes.

New year, new look for PPMA’s brand identity.
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THE PPMA MANDATE

The Professional Pest Management Alliance is 
the advocate, voice, and partner for the entire 
professional pest management community.

We are an organization managed by a board 
of directors, which is comprised of industry 
stakeholders including pest management 
firms, suppliers, and distributors.

Our overriding objective is to present a 
fair and balanced picture of our industry 
to the consumer.

The Professional Pest Management Alliance was founded in 1997 to grow, promote, and defend the pest management 
industry. For more than 25 years, PPMA has served as the voice of the industry and has proactively provided 
the public with information and education about the value of professional pest management through media 
relations, public service announcements, advertising, and online communication programs conducted on behalf 
of the National Pest Management Association. Our work is funded through voluntary investments made by pest 
control companies, the supplier community, and friends of PPMA. Together we are growing the industry. 

To join us, please contact PPMA@pestworld.org

MARKETING MADE EASY WITH MAINFRAME
Ready to take your marketing to the next level? Access a library of ready-made, high-quality 
materials designed exclusively for pest control companies like yours, including social media 
posts, stunning graphics, in-depth consumer research, and much more. Subscribers enjoy new, 
valuable content every month – making it easier to attract and engage their customers more 
effectively, while saving time and money in the process. Learn more at ppmamainframe.org.


