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4 o

Favangns
mwnlng ningasfaUenanslingin seinmadamamsviaafizuasLins
m‘tﬂé'dm]‘h” : Bachelor of Arts Program in Tourism and Hospitality Management

FodlSgguazaanim

mwlne (Sﬁamu) ; falenaaationna (mﬁ@msmivimLﬁmuazﬁmi)
(o) .1, (MsdamsmaviaaifienuasLAns)

m‘tﬂé'dm]‘h” (%awm) : Bachelor of Arts (Tourism and Hospitality Management)
(%a ga) B.A. (Tourism and Hospitality Management )

L4
aNgns
Sunamhefinnunaeemangas seirmaianemavaafisouazims bieun 138 whedn

lassahaudngns
wheRauasngaizn NG

1 wnedndnwiily litandn 30 wiaefa
2. RNINIBUINE litondin 96 wiaefa
2.1 ﬂejm%wf?ugmiﬁm%w Lifornh 24 wihefia
2.2 sy Lot 72 whefa
LAY RPN Lo 42 whefia
Ianuian littoenh 30 wwhaefia
3. AT LADNLES litouni 6  wiawfa
4. v ndszsumsniizndn litoni 6  wiawfa
FINAUING laitoundn 138 wiazfia
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sw%m‘[wﬁnsjm

1. wsnedAnilY
2. VNIITUANIE
v
NANIMANUTIUINTIW

Laiaundr 30 wiaeiia
Laiaundr 96 wilaeiia
24 wkEna

1000 101 aqmmwmwmwiauﬁmLLazmﬂiaLmJ 3(3-0-6)
Tourism and Hotel Industry

1000 102 Wi]aﬂﬁ&lﬁﬂ“/iaﬂL“?imLLﬂzmia‘ami 3(3-0-6)
arTamnsan
Tourist Behavior and Cross Culture Communication

1000 103 yadnmwuasdiusmedfeasdmsy  3(3-06)
NULEMI
Personality and Social Interaction for Hospitality
Industry

1000 104 mﬂIuIaﬁmiaumﬂéww%’uqmﬁmmm 3(3-0-6)
mavieadiznuaslsausy
Information Technology for Tourism and Hotel
Industry

1000 205 REIVENMTLAMS 3(3-0-6)
Psychology in Hospitality Industry

1000 206 u’imﬂﬁmqiﬁamivimLﬁml,l,az 3(3-0-6)
mslausnFeaosssdiosd
Introduction to Creative Tourism and Hotel
Business Innovation

1000 207 ﬂg‘mmmmxaﬁmmimm%ﬂu 3(3-0-6)
aqmmwmwmwiauﬁmLLazmﬂiaLmJ
Laws and Professional Ethics in Tourism and Hotel
Industry

1000 208 MTONTIVINENIAYBEEMTLTINA 3(3-0-6)
vieafieualsouss
Human Resource Management for Tourism and
Hotel Businesses

NFAITUANIE 72 wikaeia
I nawzlishy 42 wikaeia

1001 111 Qﬁmﬁm%uaw%wmmm‘sﬁaat,ﬁm 3(3-0-6)
Geography and Tourism Resources

1001 112 mmLﬂuvlwﬁsluaqmmwmiwiml,ﬁm 3(3-0-6)
Thainess in Tourism Industry

1001 113 emudidioadufientiugafiafivinby 3(3-0-6)

QN Tns. 043-719888

QNEMNIINYIRAEINALLANTS
Introduction to the Accommodation Business in

the Tourism and Hospitality Industry

ﬂ navn:lgutazuszudana bua

1001 214

1001 215

1001 216

1001 317

KANFASNMSANUYI SstAUUSTYNIOS
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Usedenamsnefiomsviaaiien 3(3-0-6)
Thai History for Tourilsm
KUssnaumagsniaviiiien 3(2-2-5)
Tour Business Enterprise

MINSINO W MILRANMNTINYR fen 3(2:2:9)
English for Tourism Industry
m‘séﬁaaﬁﬁaLLasmiaaﬂﬁmI@ami 3(2-2-5)

REaN)

Flight Reservation and Ticketing

1001 318 m‘smmmmsmi‘maiuq@ﬁwuﬂiﬁmviaqLﬁaa 3(3-0-6)
Marketing and Sales in Tourism Industry

1001 319 Iaﬁﬂaﬂéém%ugsﬁwiaalﬁm 3(3-0-6)
Logistics for Tourism Businesses

1001311 maasMviaafiznaadsiu 3(3-0-6)
Sustainable Tourism Development

1001312 Anemufen AR iiuuasdssmniio 3(3-0-6)
mavieafienuatn
Research Methodology and Seminar for Tourism
and Hospitality

1001413 Saeunets 3(2-2-5)
Tour Guide

1001 414 mmé’aﬂqmﬁ:amiéamﬂuqmmwnﬁm 3(2-2-5)
vioafieouassms
Communicative English for Tourism Industry and
Hospitality

1001 415 msyimm?ﬂ”ﬂwﬁaﬂﬂﬂisﬂumizﬁ%ﬁw3(2»2»5)
Integrated Skills for Internship

Inawizidan 30 wiwagia

1. ngaimenaiamlaiawis

Laiiand1 15 wiaefia

Genmedm Liioand 15 wiefa

1001390 ndeMsmMviaafienidenns 3(3-0-6)
Gastronomy Tourism Management

naNFmgshavioaie

1001 361 msviaw?;mt%ﬂsmﬂ 3(2-2-5)
Inbound Tour Management

1001 362 m‘sviamﬁmaaﬂuanﬂizmﬂ 3(2-2-5)
Outbound Tour Management

1001 363 wallamsUfifemdaemers 3(2-2-6)
Tour Guiding Performance Technique

1001 364 m‘mqLquﬁanﬁﬂuﬁiﬁavimL*?im 3(2-2-5)
Activity Planning in Tour Businesses

1001 365 mmé’anqwﬁmﬁumiﬂﬁﬁamiﬁwlﬁ?’;m 3(2-2-5)

E reg@msu.ac.th

English for Tour Operation
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ngxIzmsiameaavaIelaren

1001 366

1001 367

1001 368

1001 369

1001 370

1001 371

1001 372

1001 373

1001 374

1001 375

1001 376

Lﬂiﬁﬁﬂ’lﬁm%miﬂadﬁ;m 3(3-0-6)
Tourism Economics

WA MM TSYiB e 3(3-0-6)
Tourism Policy and Planning
ﬁaaIﬁaqﬂwmmﬂamﬁmLLﬁzu’%mi 3(3-0-6)
Supply Chain in Tourism and Hospitality
nMaanaLh 3(3-0-6)
Spa Management
mITemsumasssanmMalseTaenass 3(3-0-6)

LAY INUDTIN

Historical and Cultural Heritage Site Management

miviamﬁmﬁafjmmw 3(3-0-6)
Health Tourism

MYiRfiEITIIHNG 3(3-0-6)
Nature-based Tourism
miviamﬁwmmmLLavmaﬁ‘]a 3(3-0-6)
Coastal and Marine Tourism
Shmnnsnaaudafiamaviaaiien 3(3-0-6)
Outdoor Recreation for Tourism
mﬁ@miﬁ;@mmﬂmwmmiviamﬁm 3(3-0-6)
Tourism Destination Management
mmé’anqmﬁamﬁ@miw%wmﬂi 3(2-2-5)

LaZlARIRaEn
English for Tourism Resources and Tourist

Destination Management

naNdymasdantsBiaud

1001 377

1001 378

1001 379

1001 380

1001 381

QN Tns. 043-719888

gafalad 3(3-0-6)
MICE Business
KUssnaumsdamsnuiinssemauay 3(3-0-6)

a 3 1 1% [
NUDLIUGIDENFITNFTIN

Creative Exhibition and Event Entrepreneur

winnsaulugaialad 3(3-0-6)
Innovation in MICE Businesses
mﬁ@ﬂmmmﬂmaﬂmma NTHSL’JWﬁ 3(3-0-6)

00 veathediaandn

Professional Special Festival and MEGA Event
Management
mmé’dnmﬁamﬁammmmmmm 3(2-2-5)
Turudioud

English for Communication and Negotiation in

Events

ﬂ navn:ligula:us:ulIawa uua

KANFASNMSANUYI SstAUUSTYNIOS
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ngndzganaa Nt

1001 382 ﬂﬁﬁﬁﬁ@nmﬂ%miuul@%@ﬁu 3(2-2-5)
In-Flight Service Operation

1001 383 m‘;ﬁﬁﬁaamu%mimﬂﬁu 3(2-2-5)
Ground Service Operation

1001 384 Inawimslugshesnaniaiiu 3(3-0-6)
Nutrition in Airline Businesses

1001 385 MsTMasARMuUaLEaeimeme  3(3-06)
Air Cargo Management

1001 386 mmé’qmmﬁa‘q‘;ﬁamsﬁu 3(2-2-6)
English for Airline Businesses

n@bﬁmgﬂiﬁaﬂ?nﬁﬁﬁ'ﬂ DISUAZIATIIEN

1001387 msdamsinaSsase 3(3-0-6)
Creative Accommodation Management

1001388 mauftiAenaBnelsusadmiugafie  3(2-2-5)

1001 389

1001 461

1001 462

1002 371

1002 372

1002 373

1002 374

1002 375

E reg@msu.ac.th

oA
VBNNET

Hotel Service Operation for Tourism Business

mMIdeMsuarmsmiinnuEody 3(3-0-6)
Cruise Line Operation and Management
m%f’;LLaxmiﬂ@qmmi 3(2-2-5)
Kitchen and Cooking
mmé’qmwﬁm%umﬁ@m‘sﬁﬁﬂ 3(2-2-5)

English for Accommodation Management

awnsineuavenaviadiu 3(2-2-5)
Thai and Local Foods

IUNDY 3(2-2-5)
Bakery

phimaadasialSuoanased 3(3-0-6)

QREG RIS

Modern Non-Alcoholic Beverage Service
Businesses
mm‘;u,axm’%aﬁmﬁammawqawnqmmw 3(3-0-6)
Food and Beverage for Health Balance
dnsamunuazmIamegatiaad 3(3-0-6)

Barista Workshop and Café” Management
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NENATURWIZ HENFasinIm sravmfiadnu

1010521 mImmamaviesTienuazamaush 3(3-0-6)
COVIITIRAEN
Tourism Marketing and Destination Branding

1010522 winnssnwasmaduriisznaums 3(3-0-6)
gt afuardioud
Innovation and Entrepreneurship in MICE and
Event Business

1010 523 miﬁ@mmﬁmniwmwimL‘ﬁlmﬁmu 3(3-0-6)
Tnemnsa 21
Innovation Management for Community Based
Tourism in 21% Century

1010 525 mimﬁlmmuéqﬂﬁ%ﬁmmtmiﬁ@um 3(3-0-6)
AR mal

Digital Transformation and New Product

Development

1010526 MedeMsNaviBafiedeansanimussn  3(3-0-6)
Cultural Heritage Tourism Management

1010527 MITAMIANHFLILALINGAN 3(3-0-6)

A ¢

maviaafien lduaslsouss
Risk and Crisis Management in MICE Tourism and
Hotel

1010530 MITAMINUBLIUARENIEIE 3(3-0-6)
Sustainable Event Management

2. ngaimaensylszing laiaundr 15 wisefia

4

WWa Ui

aA 1 4' a o

BaNANINNENEILTENAADNUDIEN 1 M U

5 3N 15 nenel

2.1 n'sju'“mmmanqmﬁmmmiw 15 wikaeia
1001 231 m‘ma"anqmﬁaaé’uﬁwﬁuqmawwnssu 3(2-2-5)
vioafien 1
Introduction to English for Tourism Industry 1
1001 232 m‘ma"anqmﬁaaé’uﬁwﬁuaqmmwmsu 3(2-2-5)
vioafien 2
Introduction to English for Tourism Industry 2
1001 333 Iﬂifﬂ5\'1ﬂ§]‘1:fl.“7\iaﬂ']i§‘aﬂﬁﬁ']‘1ﬂ§‘i_l 3(2-2-5)
Qmamnﬁwiaaﬁ;m 1
Communicative English for Tourism Industry 1
1001 334 Iﬂifﬂ5\'1ﬂ§]‘1:fl.“7\iaﬂ']i§‘aﬂﬁﬁ']‘1ﬂ§‘i_l 3(2-2-5)
Qmamnﬁwiaaﬁ;m 2

Communicative English for Tourism Industry 2

ﬂ navn:lgutazuszudana bua

E reg@msu.ac.th
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1001 435 MwBINOMNaMIREa A MY 3(2-2-6)
QAEMNIINYIBATIEN 3

Communicative English for Tourism Industry 3

2.2 najuﬁmmm&l%"amauﬁ'ammiw 15 wkaena

0105 263 mmul%uﬂﬁﬁugm 1 3(2-2-5)
Basic French 1

0105 264 mmul%uﬂﬁﬁugm 2 3(2-2-5)

Basic French 2
0105 365 mi?ﬁlaaﬁm‘mN%amm‘ﬁ‘amiviauﬁm 3(2-2-5)
wagmalsauTa 1
Communicative French for Tourism and Hotel 1
0105 366 mi?ﬁlaaﬁm‘mN%amm‘ﬁ‘amiviauﬁm 3(2-2-5)
WaEMlSUTH 2
Communicative French for Tourism and Hotel 2
0105 367 mi?ﬁlaaﬁm‘mN%amm‘ﬁ‘amiviauﬁm 3(2-2-5)
WagMalaauTa 3

Communicative French for Tourism and Hotel 3

2.3 najuﬁmmmimﬁmmmﬁw 15 waefia

0106 970 s iduitgs 1 3(2-2-5)
Basic Chinese 1

0106 971 wduitgn 2 3(2-2-5)
Basic Chinese 2

0106 972 mi?ﬁlamimwﬁmﬁlamsviaw?‘;m 3(2-2-5)

wagmalsauTa 1

Communicative Chinese for Tourism and Hotel 1
0106 973 mi?ﬁlamimwﬁmﬁlamsviaw?‘;m 3(2-2-5)

WaEMIlSUTH 2

Communicative Chinese for Tourism and Hotel 2
0106 974 mi?ﬁlamimwﬁmﬁlamsviaw?‘;m 3(2-2-5)

WagMalsuTa 3

Communicative Chinese for Tourism and Hotel 3

24 nzjuﬁmmmmmﬁlﬁmmﬁw 15 waefia

0163 901 mmmmﬁﬁugm 1 3(2-2-5)
Basic Korean 1

0163 902 mmmmﬁﬁugm 2 3(2-2-5)
Basic Korean 2

0163 903 mi?ﬁlaaﬁm‘mmeﬁlﬁamiviauﬁm 3(2-2-5)

LL’ﬁBﬂﬁIﬁfd WIN 1

Communicative Korean for Tourism and Hotel 1

u 91mMsUFUaMsnAawMvINgImaas (SC3)
$U 1 0.0IWELY 2.AUNSITY D.UKIANSAIL 44150
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0163 904 ﬁﬁ?iaﬁﬁmmmeé‘t,ﬁamiviauﬁm 3(2-2-5)
WaYM3l3aLTa 2
Communicative Korean for Tourism and Hotel 2
0163 905 ﬁﬁ?iaﬁﬁmmmeé‘t,ﬁamiviauﬁm 3(2-2-5)
WayM3l3auan 3

Communicative Korean for Tourism and Hotel 3

2.5 mju"a‘mmmmfs!mﬁmmmiw 15 wbaefia

0186 404 mwﬁﬂuﬁugm 1 3(2-2-5)
Basic Japanese 1

0186 405 mwﬁﬂuﬁugm 2 3(2-2-5)
Basic Japanese 2

0186 406 ﬁﬁﬁlaaﬁmmnjﬂmﬁamiviaaL‘ﬁm 3(2-2-5)
HAEM3lSausH 1

Communicative Japanese for Tourism and Hotel 1

0186 407 ﬁﬁﬁlaaﬁmmnjﬂmﬁamiviaaL‘ﬁm 3(2-2-5)
uaEM3lsausH 2
Communicative Japanese for Tourism and Hotel 2

0186 408 ﬁﬁﬁlaaﬁmmnjﬂmﬁamiviaaL‘ﬁm 3(2-2-5)
uaEM3lsausH 3

Communicative Japanese for Tourism and Hotel 3

a a v 1 1 a
3. werndeni Tuttaund 6 waein
A a a dl a £ a a
Bandeuamnneinidaseulusedulsyyinivas
WAnendy lasfuusiihvasansnanm wio aotiumsinem

sy InenduavnanImuTUIad

4. wndImindserumeniindw 6 WwaEin

1001491 msnUseaumsnfimiwmaviesdien 6400 $2l)
Professional Field Experience in Tourism

0199499 &VNAANLN 9(0-40-0)

Co-operative Education

VNG : * 167 1001 491 MaRndszaumsalinFwmavioadien
[ a @ ] a a a @) A
WumneAniumiein leesinamsizewdu s vie U

R Tns. 043-719888 navn:ligula:us:ulIawa uua E reg@msu.ac.th T a1msUi_]:J mmst_\aw[n_\):)nmmaus ey
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whmsiaduSeuusasmemsfinmamamangas sendmnmadansmsviaafisuasims

ad »
% 1 maan

SWIT fa%m PWIUNILAR

0041 001 mmﬁqnqmﬁam‘%wmmw%am 2(2-0-4)
Preparatory English
vsneAT Ny

0043 001 MIAALTIANLLL 2(2-0-4)
Design Thinking
vsneRmanEHl

XHXX XXX ngna IV IauaRaanden (Fon) 2
vaneRm ANl

XXXX XXX ngaitidns (Han) 2
vsneAn Nl

1000 101 Q@ﬂmﬂii&lﬂﬁ%’iﬂdLﬁﬂ’aLLﬂzﬂﬁIﬁdLLiN 3(3-0-6)
Tourism and Hotel Industry

1000 102 WaaﬂﬁwﬁnﬁaaL‘*?iEJ’;LLazmi?%amﬁmﬁfwuﬁﬁN 3(3-0-6)
Tourist Behavior and Cross Culture Communication

1001 111 Qs‘imam%uazw%wmnimiﬂmlf?;m 3(3-0-6)
Geography and Tourism Resources
Swamieiafiamadendo 17

598 X .

PNWIURULNAHLHN 17

QN Tns. 043-719888

ﬂ navn:ligula:us:ulIawa uua
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U9 1 madae

W Fa PwwmLia
mnsnnmNansfems

0041 002 Communicative English 2(2-0-4)
wneRmanmvly
N an mmo A 4
NeaLTIOfAVIANaM IR LAY

0041 022 Digital Literacy and Life for Transformation 2(2-0-4)
nanenmnanmvly

1 A 7 @ A

NANNALNDIINUZY (1§an)

XXXX XXX - 3 2
wneRmanmvly
naAisns (Hon)

XXXX XXX ~ 3 2
wneRmanmvly
yaannmuazfiiusmedsandmiuamLins

1000 103 3(3-0-6)
Personality and Social Interaction for Hospitality Industry
mquIaﬁmiﬁumﬂém%uaqmﬁmmmm‘sﬂmLﬁmuaﬂi@mu

1000 104 ) . 3(3-0-6)
Information Technology for Tourism and Hotel Industry
mmL‘]‘Jﬂwas[uqmamnismfiaatﬂm

1001 112 3(3-0-6)
Thainess in the Tourism Industry
esillasduieniugsiafiinlugasmnssavisaifisauszinms

1001 113 Introduction to Accommodation Business in the Tourism Industry and 3(3-0-6)
Hospitality
[J 1 a d. a a
IR IINONAINLTBILTIU 20

3 - A
NWIBUNOFLHN 37
i . u 91mMsUFUaMsnAawMvINgImaas (SC3)
QR Tns. 043-719888 ﬂ navn:tdgulazus:udana uua E reg@msu.ac.th $u 1 QUILESD 2.AUNSITE DUKIEISAIL 44150
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U9 2 maau

ST a3 INwmmkEia
naNaMMNTIauaLRIInAaN (Han)

XXXX XXX n o 2
weAImanmT
NENWIANITNLAEN 1363 19653A (Fon)

XXXX XXX o e S 2
maneAmanmT

1 = v @ A

NANNALNDIINUZS (1§an)

XXXX XXX o e 3 2
waeAmanmT
nasTIaeN

XXXX XXX n 5 2
weAImanmT
FINIMILING

1000 205 3(3-0-6)
Psychology in Hospitality Industry
u’?@miiwqiﬁamiviauﬁ AT IUINITIEE TR0 a6

1000 206 ‘ A _ A _ 3(3-0-6)
Introduction to Creative Tourism and Hotel Business Innovation
Usridenamsneianmsviaadien

1001 214 3(3-0-6)
Thai History for Tourism
menenatsemendasdiv (eind 1)

XXXX XXX Basic Foreign Language 3(2-2-5)
PRI NUTENEANBNUTN
NwumheiafamadawEen 20

59 - A

PWIBUWRNAFLHN 57

QN Tns. 043-719888

ﬂ navn:ligula:us:ulIawa uua
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4 2 medana

SHEIM Fad N ia
naNATIaeN

XXXX XXX ~ o 2
wneRmanmv
nasRTIEaN

XXXX XXX n K 2
vaneAmanmv
naNATIAeN

XXXX XXX " e O 2
waneRmanmT
ng‘mms_lLLa5%0'3‘3mmsm‘%m%wﬁluqmm‘wﬂﬁmmsw’mL‘ﬁ WAL

1000 207 3(3-0-6)
Laws and Professional Ethics in Tourism and Hotel Industry
ma¥amanswennaayedamiugtaviaafieauaslsauss

1000 208 3(3-0-6)
Human Resource Management for Tourism and Hotel Businesses
KUssnaunmgaiaiifien

1001 216 A A 3(2-2-6)
Tour Business Enterprise
MHBINOEEMSURRIANTINTIDNTEN

1001 216 3(2-2-5)
English for Tourism Industry

. X o o

mshslsenendnign (31e019 2)

XXXX XXX Basic Foreign Language 3(2-2-5)
RPN MIEILsTnANaNUEN
PNwwmheiafiamzidaniEen 21

59 - A

PIUNWILAAFZEN 78

QN Tns. 043-719888
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% 3 macn

SWaIT Fa NwUnwILia
mdsasnTiuasmssantiaslaeanaesasdn

1001 317 3(2-2-5)
Flight Reservation and Ticketing
msmamLLazm?znﬂiuqmawwﬂsiwﬂaqLﬁﬂa

1001 318 3(3-0-6)
Marketing and Sales in Tourism Industry
MeAaEIMENNLssmANamM Yo afieuazms ausw 1

XXXX XXX Communicative Foreign Language for Tourism and Hotel 1 3(2-2-5)
RUNATIMINILTEMEABNUN TN

XXXX XXX nsAnealawe (AN 1) 3

XXXX XXX n@sdmemaElamwe (MeAnd 2) 3

XXXK XXX Han (:e3nh 1) 2

XXXX XXX Han (e 2) 2
wmmbeiafiamedenEen 19

i’au J 1 a
PIURUAATHN 97
1% 3 madana

WL #a%mn NwmmILia
Ta3andamsugsniaviaadien

1001 319 o A . 3(3-0-6)
Logistics for Tourism Business
MW@ viaafeIaenagisti

1001 311 3(3-0-6)
Sustainable Tourism Development
InensudatitiNeuarduiiamsviasfieniassms

1001 312 3(3-0-6)
Research Methodology and Seminar for Tourism and Hospitality
AN NEM YDA TELAZIS S9uTN 2

XXXX XXX Communicative Foreign Language for Tourism and Hotel 2 3(2-2-5)
RNATIMINIILTEMEANB U TN

XXXX XXX nasAmealaae (AN 3) 3

XXXX XXX ngsdmenmalamwe (MeAnd 4) 3

XXXK XXX Hani (eiTd 3) 2
NuwanmheiafamzidawEen 20

59 : —

PWIURUILAATZHN 117

QN Tns. 043-719888
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ad "
9 4 Mmaan

Ey ol Fa3mn WA

Haeunet
1001 413 3(2-2-5)
Tour Guide

mndsngmiionstemslugasunisaviasfienuazims
1001 414 3(2-2-5)
Communicative English for Tourism Industry and Hospitality

maysaMavinezieRnUsysumsaiinin
1001 415 3(2-2-5)
Integrated Skills for Internship

ﬂ'ﬁa@ﬁ?‘a’ﬂﬂ:ﬂGi']ﬂﬁ?dmﬂl.ﬁaﬂﬁ?iadLﬂ&l’)LLﬁEﬂTﬁI’NLLiN 3
XXXX XXX Communicative Foreign Language for Tourism and Hotel 3 3(2-2-5)

AIPINMENTIUTUN AN UDTN

XXX XXX nasAimenmE e (318317 5) 3
NuwmmeiafamedawEen 15
598 - —
INwmmefnszan 132

T4 4 medana

SweIM Fa3m Wk ia

mainUssaumIaimEnviasdien .
1001 491 6(400 Flata)
Professional Field Experience in Tourism

NuwmmbhiefafanziduniEen 6

TN . R
AWIRUINAFEHN 138

% Tns. 043-719888 navn:ligula:us:ulIawa uua E reg@msu.ac.th ? a1msu§|9 nn1st_\a1u[11n3na1n1aus ey
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SN fo3m MWIURUILAG

0041 001 mmﬁaﬂqmﬁ'am‘%&mmmw%am (Mmm"‘mﬁnmﬂ"ﬂﬂ) 2(2-0-4)
Preparatory English

0043 001 MIAATIDANUUL (wmw‘icmﬁnmﬁﬂﬂ) 2(2-0-4)
Design Thinking

XXXX XXX ﬂémﬂmww%ﬁmLLaxﬁaLLaﬂﬁaN (Ban) (aneimdnminiy) 2

XXXX XXX npiiidona (Ban) Msnefmdnminly) 2

XXX XXX nasfimILaaN (maneRmdnninli) 2

1000 101 Qmﬁ?ﬂﬂii&lmiﬁmLﬁEI’JLLa’JmiINLLiN 3(3-0-6)
Tourism and Hotel Industry

1000 102 wqéﬁnﬁmiﬂvimLﬁ'muazms?ﬁlamﬁmdf@mﬁﬁu 3(3-0-6)
Tourist Behavior and Cross Culture Communication

1001 111 Qﬁmamﬁmzw%wmﬂ‘mﬁﬁauﬁm 3(3-0-6)
Geography and Tourism Resources

XXXX XXX mnehalsneitasdu (Mednd 1) 3(2-2-5)
Basic Foreign Language
eI TSR BN EN
Swamiefafiamadendon 22

o PwAUNENATZEN 22

QN Tns. 043-719888
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U9 1 madae

S §a% WIURUILAG

0041 002 mmé@nnmﬂ‘amséams (mneimdneinly) 2(2-0-4)
Communicative English

0041 022 vinweuasAnaaTaiomswAsuuas (mmmimﬁﬂmﬁﬂﬂ) 2(2-0-4)
Digital Literacy and Life for Transformation

1000103 | yednmmuasUfdriusmedsandmsuanminms 3(3-0-6)
Personality and Social Interaction for Hospitality Industry

1000 104 mcﬂﬂaQmsaumﬂﬁm%uq@mwmiwmiﬁa@Lﬁmtmﬂiamw 3(3-0-6)
Information Technology for Tourism and Hotel Industry

1001 112 mmLﬂuvlwﬂsluaqmamﬂiwﬂamﬁm 3(3-0-6)
Thainess in the Tourism Industry

1001 113 mmiwﬁmﬁwﬁmﬁuqsﬁaﬁWﬂMWmMﬂﬁMaaL‘ﬁ PALAYLANT 3(3-0-6)
Introduction to Accommodation Business in the Tourism Industry and Hospitality

1001 216 ma:n5@ﬂnwém%uq@1ammww‘mLﬁm 3(2-2-5)
English for Tourism Industry

oo | mwenadsumentiosdia (im‘iémﬁ 2) 3(2-2-5)
Basic Foreign Language
Y ot A e VR AP
SwumbeRafismadewdou 22

o UL ANTTAN 44
U4 2 madu
SHIT fa%m WIURUILAG

XX XXX | NANWIANTIHNLATMIFT 6T (1Fon) (msnefmdnninly) 2

woocooc | npandlaadids (Gen) anemdnsninly) 2

1000 205 ANLIMILINT 3(3-0-6)
Psychology in Hospitality Industry

1000 206 W’J’mnssmﬁanﬁﬁaatﬁmLLazmﬂiaLLiNL%@a%NaﬁﬁLﬁmﬁu 3(3-0-6)
Introduction to Creative Tourism and Hotel Business Innovation

1001 214 UseSaenamslnaiensviaaidien 3(3-0-6)
Thai History for Tourism

1001 317 msdhsasfivioussmsoantimlagsnsiesadi 3(2-2-5)
Flight Reservation and Ticketing

o x| nasAmemaanlaame (AN 1) 3

XXXX XXX msesmmmshasuneiiomvioafienuasnslsouss 1 3(2-2-5)
Communicative Foreign Language for Tourism and Hotel 1
PRSI0 EN
Swammieiafiamedondo 22

™ PwAUNUENAZEN 66

QN Tns. 043-719888
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9 2 madae
SHEIT Fam NwUnLAa
U aAa . 13 A a XK nl/

XXXX XXX NANAUMNIIOUAYRINAREN (1Fan) (maneAmAnTll) 2

XXXX XXX naawaloaduds (Ran) (raneindnminll) 2

1000 207 ng‘wmaLLazaﬁenmim%ﬁwsluqmamnimmiviaqLﬂml,l,azmﬂmm 3(3-0-6)
Laws and Professional Ethics in Tourism and Hotel Industry

1000 208 ms¥amanswennsaysddmiugsiaviaafieuaslsousy 3(3-0-6)
Human Resource Management for Tourism and Hotel Businesses

1001 215 KUssnaunmagsiahifien 3(2-2-5)
Tour Business Enterprise

1001319 | lada@inddmiugshaviaadien 3(3-0-6)
Logistics for Tourism Business

1001 415 maysanmsTineziernUssaumsaiingn 3(2-2-6)
Integrated Skills for Internship

XXXX XXX MaReMIMEELIsAaMIYiaafieIuarmMaladaN 2 3(2-2-5)
Communicative Foreign L‘anguage for Tourism and Hotel 2
RNATIMENFLTEUNAANDNUDTN
NwmmheiafamzieniEen 22

igu L 1 a
BIBUUII NN 88
19 2 megasan
Y

S9N Fade NwwmLiia

1001 491 mIRnUssauMIRRMINATEn 6(400 #2lata)
Professional Field Experience in Tourism
NwmmheiafamzidenEen 6

9 - A

PIUNWINOFL AN 94

QN Tns. 043-719888
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4 3 macu
W Fa Lo
XXXX XXX naaAtsny (Han) (sneRmanmT ) 2
L a A A & o
xoxxxx | ngaATIRen (aneimdnminly) 2
1001 318 MIAMALAEMIN IUgAFMNTTAYDITEN 3(3-0-6)
Marketing and Sales in Tourism Industry
1001 413 Haeunet 3(2-2-5)
Tour Guide
1001 414 mwdsngeiematesnslugnannNIIYiaITELaLLMS 3(2-2-5)
Communicative English for Tourism Industry and Hospitality
XXKK XXX mAasIMEILsseiamMIvioafieuayma s 3 3(2-2-5)
Communicative Foreign Language for Tourism and Hotel 3
RPN MIEILsTnA NN U TN
XXXX XXX nasdmenmEulame (Me3ni 2) 3
XXXX XXX nasAmealame (e 3) 3
Nwmmbiefafameidewisan 22
59 - .
N insza 116
14 3 madae
W Fa NuwwnILia
XXXX XXX nasATIaeN 2
wneRmanmvly
XXX XXX nasATReN 2
wnenmanmvly
1001 311 mMWaMviaaienenatlotiu 3(3-0-6)
Sustainable Tourism Development
1001 312 Inensudet AT uarduiiamaviasfieuasLsns 3(3-0-6)
Research Methodology and Seminar for Tourism and Hospitality
XXXX XXX nasAmenmEulame (Meini 4) 3
XXXX XXX nasAmenwanlawe (11637 5) 3
XXXX XXX Baned (e3i 1) 2
XXKK XXX Hanie (1317 2) 2
XXXK XXX Hane3 (Me3 3) 2
NuwmmbiefafamziduniEan 22
59 - —
PNwwmhERadEN 138

QN Tns. 043-719888
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8518518
1. wnaindnwily aistoendn 30 wiaefia
2. WNINITUANIE laistoendn 96 wbaefia
mjui‘mﬁuﬁmimiw
1000 101 qmamnisumiviaeLﬁmuazmsiﬂu,iu 3(3-0-6)
Tourism and Hotel Industry
ANNANY mw34éwﬁmammmwmmmwiamﬁm
WATN3l39usN mmiﬁmaaﬁﬂi:na‘uﬁéwﬁ@maaqmawwniimnWi
vipaifieuazmslaousy ﬂaﬁaaﬁuawmiviauﬁm NANILVLDY
qmawmnssmadL*?im@iamwiﬁa Fann malasuarimmussn
ulenneaisBumsvioadiensy 293y ULy mmﬂ%iuananwhmi
W@umqmﬁmmﬁmﬂauﬁm LLﬂzLLWJIﬁSJ‘IJaﬂq@]m%ﬂﬁmﬂﬁﬂadﬁEl’é
waemslaausu
Meaning, significance of tourism and hotel
industry; knowledge in importance components of tourism
and hotel industry; tourism supporting factors; the impacts
of economics, social, political and culture in tourism industry;
government policy to support tourism industry; roles of
government and non-government in tourism development; trends
of tourism and hotel industry
1000 102 wqﬁnssuﬁfnvimLﬁmLLazmsﬁlams 3(3-0-6)
T Rinssan
Tourist Behavior and Cross-Culture Communication
ANavang anwadEy sedtsenauuasdstleive
wofnasatinviaadien tssnmasinviaudien Foguistaed lunmsiin
ynavisafien ﬁaﬁﬂﬁﬁEw%wa@iawqan‘ﬁmmﬁnﬂmLﬁm ANy
U5t uaevEnlMsaoaNT ANEARTASE s TRLETINLALMS
Aoans IAeES S RMEIIN NS SABENSIUAALANGNEMA
FanoTIn MU TR matgnaufanninssw
SinvisafieniiamsfasnsthuiamsssauatdaEBNMILANS
Meaning, significance, components and benefits of
tourist behavior; types of tourists; purposes of traveling; factors
influencing tourist behavior; significance, types and principles
of communication; intercultural relations and communication;
cross-cultural communication; communication process with
cultural differences; culture shock; implementation of tourist
behaviors’ concepts for cross-cultural communication and

service promotion

QN Tns. 043-719888
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1000 103 yadRMWUAzLGTNRUEMeFans 3(3-0-6)

FwmsunuLEms

Personality and Social Interaction in Hospitality

Industry

amadidesdwfentumsims ensdifientiuyedn
melu meuan MIAENSALaLLTARIUIWDS MITILRUNGI
QTR mié‘m@1'a?%amﬂumiﬁmmmzmminﬁmm’mﬁuQ’é“ﬂﬁ
M iLE U winnadeusugnd st iea
vseiiula snsenmmadnn wé’nms?%amiﬁugnﬁw masseUfdsius
ﬁugmﬁuLazqﬂﬂaﬂh:’ﬂﬁsluﬁmm

Introduction to the service; knowledge in
internal and external personality; analysis and establishment
of interpersonal; self-development planning; communication in
work places and ability to work with others; building customers
relationships; principles of hospitality to make impression; social
etiquette; principles of communication to customers; interaction
with customers and other people in society

1000 104 mﬁTuIaﬁmsaumﬁéw%nqmamnﬁu 3(3-0-6)

mavisafigauaslssusn

Information Technology for Tourism and Hotel

Industry

mmﬁﬁﬁmﬁuﬁmﬁmmumﬂIuTaﬁﬁﬁaumﬂém%u
aqmmwm‘mmiviadLﬁmummﬂmm sruuUgtiameaisagdin
drrtnam szuvﬂﬁﬁ@msﬁwL%agﬂLﬁﬂﬂuqmﬁmmmmﬁﬁmLﬁm
uaenslsausy Aedsrsoanlatitomssanmsmaviaadien wndams
sanuULAaL e imamvisafien mebladanssumeiian
Sansssmemaviaadisn mslfneuladiaslonass uazmebiladiads
iFlaudmiumsvioadien

Introduction to information technology system for
tourism and hotel industry; office operating system; operating
system for tourism and hotel industry; social media for tourism
management; concepts of designing media publications in
tourism; information technology for tourism innovation; using
Augmented Reality and Virtual Reality for tourism

1000 205 IAINLINFUGNS 3(3-0-6)

Psychology in Hospitality Industry

mmﬁﬁmﬁmﬁlmﬁuﬁm%mmiﬂﬁms Whfe Yl
*ﬁuﬁmﬁmﬁummﬁa@mﬂamma ME3LE Malseus and e
el mﬁﬁmqwﬁLLawﬁnmimﬁm‘iwmmﬂizﬂqﬂm“lﬂmﬁ
3msgnen Lm:ﬁmm’mﬁuéﬁ‘u msWaminenmaamaitants
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W

MSU Si6iSane socer

8By WeNNIDh ML uazPaLEBRIANATIWD 1 Anatlseiule
anmslésunims

Introduction to service psychology; concepts and
fundamental theories of humans’ needs, perception, learning,
attitude, and satisfaction; the implication of service psychology
in customers services and cooperation with colleague; the use
of service psychology in analyzing, predicting, controlling,
and responding consumer satisfactions, impressions from the

services

1000 206 u’a’@nﬁuqsﬁamsﬁmLﬁmua:msism‘m 3(3-0-6)

\Beaesasdiiosin

Introduction to Creative Tourism and Hotel

Business Innovation

LLmﬁ@LﬁmﬁuqiﬁﬂﬁLﬁ@M ANUVINE ANNAATY
WAL INIRIINAIA el Maarnausstiumala MsRniEsaanuLL
mRasnuAaasIEsIRaufuAMs Masdlomaras
maduidsenaums nssuaumamawianass mezmﬁﬂiﬁzqﬂmﬂ%
wianssnlumahisuauugsfiafuinasmu winnssusmsves
qiﬁavimw?;a'st,l,aﬂﬁmm’hHmﬂ%mﬂﬂa@mﬁauﬁd

Concepts of startup businesses; meaning,
significance and the overview trends of emerging business;
developing inspiration; designed thinking, idea development
to create new products and services; creating opportunities
for being an entrepreneur; process and implications of using
innovation in presenting a business plan for investors; service
innovation of tour businesses and hotels by using Augmented
Reality and Virtual Reality

1000 207 ngmnﬂl.l,azaiimns‘:mimiw'[u 3(3-0-6)

qmawns‘mmsﬁmLﬁmuazmi‘[ﬂmu

Laws and Professional Ethics in Tourism and

Hotel Industry

imﬁmuﬂ@ﬁ(ﬁLﬁmﬁuq@mﬂmﬁmmiﬁmLﬁmuax
ms3lsausy ﬂ;]ﬁnmmﬁmﬁuﬁﬂqmﬂﬁ Vatnshumshifien T
ﬂgwma?ﬁm(ﬂﬁamﬁLﬁm%mLmtmiﬂﬁﬁadmadcﬂ"ﬁaw'aa
e melAmsTiaanfeuntinviadien a33enussaimanly
aqmammwmiviauﬁmuaz M3 ﬂgwmaﬁm fensnay
Hoymmssessssasiwmamaut

Regulations related to tourism and hotel industry;
laws related to tour guiding, travel agents, hotels, environmental

laws related to tourist police operations; service security for

QN Tns. 043-719888

ﬂ navn:ligula:us:ulIawa uua

E reg@msu.ac.th

tourists; codes of conduct for professionals in tourism and hotel
industry; other related laws and regulations; ethical problems

and solving solutions guideline

1000 208 MsdamanIwensaueddmsussiariasifigauas
3(3-0-6)

Human Resource Management for Tourism and

I‘N b3

Hotel Businesses

ANNAATY UNLN Wi warassuRnTeyees
qm%mmﬁ@mw%wmrﬁmﬁjﬁﬁm%ﬂ‘qiﬁaﬁmLﬁmuaﬂimw
YL IO UMITaNTIVSW mmmwﬂuadﬁﬁs e

HIWNUALNAA Lﬁam AANT miﬂﬁa‘UﬁJ LAYWRINNTINGOL M

JaaTaRmauareaauLms MaLszduHan TURROw sy
Adela unstfiifng mesananau ussnudaiug ngmﬁauﬁ
ﬁaﬂﬁﬁameg‘wmyLL‘a‘NmﬁLﬁm%a

Significance; roles and responsible duties of human
resource management in tourism and hotel businesses; process
of operating human resource management in organization;
recruitment and selecting employees; employee training
and development; compensation and benefits; performance
evaluation; morale in a workplace; employee resignation; labor

relations; related regulations and labor laws

NFAITUANE 72 whaehia
Inawededy 42 whefia
1001 111 gReamsuacnIneINsNsvisfien 3(3-0-6)

Geography and Tourism Resources

ANATINY AN AT ReARSUALSNENNEN TS
Yioaifien Ussnmmwennamaviasdien RN RGP AT il
mvieadien ﬁaé’wwqﬁmﬁméﬁ Rendaetunmvisafien nRdnwol
wszmaiiduRamvaadin eadimunfienaaslan niwenns
Wndviaafien LLasLma'wimLﬁmwngﬁmam%ﬁﬁ%aﬁm IV
uasiamRansIvieafin e smsnsasuuma Moo

Meaning, significance of geography and tourism
resources; types of tourism resources; relationship between
geography and tourism; geography factors related to tourism;
geographic features in different regions of Thailand for tourism
promotion; world geographical knowledge; tourism destination
resources; and well-known geographical destinations;
planning and developing tourists’ activities that appropriate to

destinations
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1001 112 mmL?Jﬂﬂu‘[uqmawnsiamivimtﬁm 3(3-0-6)
Thainess in the Tourism Industry
enavsnavasemaidulneg mmﬁﬁmﬁui@mﬁiw
LLazqﬁﬂzyzywvlma mﬁmuazmmﬁa FNURLNTIN MHLALITIUAR
mgﬁaﬂuamumﬂm 213 KADNIIN NAMAUBLNUUTNL
pityaastudugenm bdffeiumeviaadien

Definition of Thainess, Knowledge of Thai culture
and wisdom; religion and belief, architecture, language and
literature, Thai classical dance and music, food, handicrafts,
festivals, and local wisdom in health, in a dimension of Tourism
1001 113 ﬁmui’tﬁmé’mﬁmﬁuqeﬁaﬁﬁnh 3(3-0-6)
qmamnisuvimLﬁmuazu%ms
Introduction to Accommodation Business in
Tourism Industry and Hospitality
mminﬁaaﬁmﬁmﬁmiﬁaﬁﬁnLLazqiﬁ’«ﬂNLLm
lasssamsumsdamsganialsausa whit ensufierauzas
yaansluszsiuend 9 masidiwrmuarmatfifnumasununeig
s1m elulsausn

Introduction to accommodation and hotel
businesses; hotel management structure for hotel businesses;
roles and responsibilities of staffs in different positions;
operations and performance in different departments in a hotel
1001 214 vszidenaadlneiamsvieaiien 3(3-0-6)
Thai History for Tourism
AMAMINE ANNEGTEIIRILITEIRENERS wasiamms
gasondnglng madles maUnasas 19 fenuuay Tamn e
e unsaviaafiemadsySfenaas Ussmunaslumossoms wiss
lunaueduaclunoiag ST drmaLsgRenans natidnmn
R UnE B afyssavLsERenan Sl sumetlne

Meaning, significance of history and the Kingdom
of Thailand development; politics, governance, economy,
society, and culture; historical attractions; types of historical
sites, archaeological sites and antiquities; important historical
sites; case studies of the development of historical attractions
in Thailand

QN Tns. 043-719888
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1001 215 Falsznaumsgsisiien 3(2-2-5)
Tour Business Enterprise
mmiiﬁmﬁum‘;ﬁixﬂauqiﬁmhLﬂﬁm FUUWALMS

PImsdams ﬂmﬁl,ﬁmmﬁjﬁmhl,ﬁm maseMsmIRukalind

maaq‘;ﬁmbtﬁm mmgmmsﬁixﬂamsﬁamLﬁm MINUANTIRY

ma¥arimen e MIAAFUULATMIRTEIRIgINA M3

MUIUTIANY MITAALRY mimm‘um‘qiﬁaﬂnﬁm MMM

Jonhufien ﬁtywmel,mmnnml,ﬁﬂtymﬁﬁ UMIAUARNUMT

Sonbuiien mﬁmmimmLﬁaﬂu‘qiﬁaﬂ%ﬁm
Knowledge of tour business; system and

management; tour operation; financial and accounting

management for tour businesses; tour operator standards; tour
planning and a tour itinerary operation; cost calculation and
business negotiation; cost of sale calculation; marketing and
sales of tour businesses; tour operation; problems and solutions
in tour operation; risk management in tourism businesses
1001 216 mmé’anqvﬁm%’uqmamnsﬁuﬁaw?im 3(2-2-5)
English for Tourism Industry
mais maye neeu madeu mwdangy deing
wawm“?ﬂ%ﬁmﬂuﬁjﬁaﬁmsﬁLﬁ'mﬁmﬁuqmmwmiwiml,ﬁm
Listening, speaking, reading, writing in English;
English vocabulary and conversation using in hospitality
businesses in tourism industry
1001 317 msé1sae°?i1imazmsaanﬁmsiﬂﬂms 3(2-2-5)
wndnsdiu
Flight Reservation and Ticketing
mmﬁugmﬁm‘qsﬁamiﬁuQﬁmﬂ@ﬁm?ﬁu nOUaY
i:ﬁLﬁ YUMIATRINDIMNE NTWMABaMln 3zuumsﬁﬁaa“7i
saznfgausematiufindayamenas nmdududons nat
et lugsfianaiu Satle Fedaaadlosuavaneniu mssan
ﬁmI@SJﬁmmzmﬁwmmwmﬁmﬂmamim‘%mﬁu FLUUMIENTDY

FlrhwsruuBumadiia
Fundamental knowledge of aviation businesses;

aeronautical geography; air traffic rules and regulations; flight

schedule; Amadeus airlines system and Passenger Name

Records (PNR); airlines information searching; aviation business

terminology, abbreviation, full names of cities and airlines; flight

ticket issuance and air fare calculation; Internet-based flight

reservation system
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1001 318 m‘mmﬂLl,azms'mﬂTuq@lﬁmnﬁmimL°?'is.|'33(3-0-6)
Marketing and Sales in Tourism Industry
mm‘gﬁaqﬁmﬁmﬁumwmmmiﬁaqLﬁm M3
3mezﬁamwLméammqmimam MIULIFIUANA NMINAUA
gnenngsthmans MImvua W INaMA daudsean mems
amanTvieafien Waafmmemveafien N uemen gaama
Fadwnhe madasiumaame glHEms nevuumsiiims &
LL’J@é’aNWNﬂ']EmWWGL%mTU%ﬂﬁ ﬂﬁ‘lﬂ&ﬂ%@q@]mﬁﬂiﬁ#ﬁadﬁ; 8

Introduction to tourism marketing; market
environment analysis; market segmentation, targeting, market
positioning, tourism marketing mix; tourism product, price,
place, promotion, people, process, physical environment for
service; sales in tourism industry
1001 319 Todatinddwiugshavianiien 3(3-0-6)
Logistics for Tourism Business
ANy PENeTY asdtsrnauuagLuuaslad
afndehmiugshavias e TINAMIFUMNINILN AT mah uag
ysnamsiin 3wumiﬂ%mséﬂmaaﬁ wonansdénylumadiums ng
suifluuaeRdmafiumadheanseinssune fénd siiaea Lay
mquIaﬁvmﬁmla%ﬁaﬂéﬁm%uqiﬁwiml,ﬁm

Meaning, significance, components and types of
logistics for tourism businesses; land, rail, water and aviation
businesses; passenger service system; important travel
documents; international travel regulations and procedures;
vocabulary, abbreviated codes and logistics technology for
tourism businesses
1001 311 MsWeMsvaafizaathedsiu 3(3-0-6)
Sustainable Tourism Development
wnRemsvamifein wndauazasdlsenoy
mawasmviasfisrathedieiu wnaemvaaiisaddine
Lmﬁ@miﬁmﬁmmmﬁ@ﬂ ﬂ’ﬂwﬁéﬂﬂLLﬁ”@’JWNﬁWﬁm‘HQO‘HN‘ﬁHSLH
mewaamm LL%’J@@W]?W@GLWEI’JI@EI’ITN‘D’% LL%’!@@ﬂ']‘jSJﬁ’J%i’JN
HIH‘LI'WF_lLLayLLN%ﬂﬁW@N‘mﬂﬁWBQW|EI’JLL‘]JUEJ\?EI%‘JVGWU‘H']WLLBJJVQU
WG ﬂiﬁﬂ’éumi’ﬂﬁLLNHLLab‘miS\]/@ﬂ'IT/iaOLﬁEI’} mi@ﬂ‘]ﬂ@ﬁdmi
Wannmavisafienathatidu

Concepts of sustainable development; concepts
and components of sustainable tourism development; concepts
of ecotourism; concepts of elective tourism; meaning and
significance of community in tourism sites; concepts of
community-based tourism; concepts of participation; policy

and plans for national and international sustainable tourism

ﬂ navn:ligula:us:ulIawa uua
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development; tourism planning and management process;
writing a sustainable tourism development project
1001 312 Snensufien3aisoussdusmwiions 3(3-0-6)

viafigauazuims

Research Methodology and Seminar for Tourism

and Hospitality

o idasdufieniunsisedumaviaaiienuas
1A marhvretigmmsite mssanuuumMiNe madiemsidess
uazaAUTENe MadaunuNwidy mwilﬁaaﬁwﬁmﬁuﬁwm
mavhisue lugUuuumsiaduasn afuse meﬂ?ﬁlauﬁwiuazmm
Aoiulu i enffuseumsnitiagiesgasmnssnmavies
LﬁEJ’JLLﬁEmTU%ﬂﬁ

Introduction to research in tourism and service;
identifying research problems; research design; data analysis
and discussion; writing a research report; Introduction to
seminar; presenting in a form of seminar; discussions, knowledge
and opinions sharing in the current situations in tourism and
hospitality industry

1001 413 siaguen 3(2-2-5)

Tour Guide

PNy enaEdysasRaamen s iRuazmMs
Julszinmaasdlauen nanszuTesingmeridagmamNgINYing
ien asimmimﬁm%wLmtﬂgiuﬁyuﬁLﬁlmbﬁm madingiaiaeani
iU EY %umaumiﬂﬁﬁawﬁwﬁ mMBULALE®aN M3
uh laitymiamizwh sl aaeedeuriinviasdien avudifen
ﬁ’umzmmwmwﬁoLmﬁ@ﬁné’iﬁlqumww MaUfTiRmMIuanamn
i

Meaning, significance of a tour guiding;
characteristics and types of tour guides; guide’s impacts toward
the tourism industry; codes of conduct and related regulations;
coordinating with related departments; tour guide operations’
procedures; transfer in and transfer out; proper solutions toward
unexpected problems; tourist’s security; knowledge of the Grand

Palaces and famous temples in Bangkok; field trips
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1001 414 n'lﬂ’]é'dﬂf.]iﬂ‘ﬁlaﬂ’ﬁéaﬁ’ﬁi%G\ﬁ’mnii&l 3(2-2-5)

voufivauazunms

Communicative English for Tourism Industry

and Hospitality

FinwemsaassnInSnn M o o @ Tu
aqmmwmwﬂamﬁm wazLANS Msfasagananumediae Fméw
wazd g msuMsAesnsiuanunsalag 7 MINaNGeuTY
MINAANE m?uarwmLLazm{L%ﬁagamm%ms

English communicative skillsin listening, speaking,
reading and writing in tourism and hospitality businesses;
business dealing via e-mail; English vocabulary and idioms for
communication of various situations: welcoming, making an

appointment; giving directions and service information

1001 415 msuusmmsﬁnuwﬁ'aﬂnﬂszanmm‘ﬁm%ws(z-z—s)
Integrated Skills for Internship
anuddramsindsraumsaiinadnluanin
Usenaums m‘iﬁ(ﬂﬂﬁﬂ’ﬂ&l% YN RNIZF LLﬁ“’ﬂ’ﬂNmNW‘mVLH
mi‘i_limﬁmimﬂ‘m%ﬂﬂﬁaﬂUﬂﬁNﬂﬂ‘i"ﬁUﬁﬁm@‘N“ﬁW MINGW
‘LlﬂaﬂﬂTW miﬂamﬁmmaanqmwamsﬁmm MIFNATNULAY
mi‘ﬂgumm mﬂ%ﬂﬂmmmammmai mﬂmwﬂiﬂammwa
Lﬁaa%fnaﬁﬁ?iamwimL*?imwﬁuﬁmﬁmmzszﬁuqﬁm@ aunsol
foinam medeuezifda mawluashadasnu maufRaums
ﬂ{]ﬁyLUF_I‘LI ‘uammﬁ“wmmss\lﬂﬂiuﬁum‘smmﬁw mimﬂuﬂmu
‘VWHOTLL LLamﬂmmiwmwmLﬂuslummwa

Significance of internship in a company; knowledge
management; individual skills and ability to integrate the
theoretical studies into an internship; personality development;
English communication for internship; job applications and
operations; use of computer software, using digital technology
for designing tourism media in local and regional levels; office
supplies; resume writing; self-preparation for job application;
self-commitment to rules; regulations during the internship

period; work etiquettes and essential working skills in digital era

Fuamwiziaan 30 LA
1. nammmwaﬂamm" Laitaenan 15 wiaeha
1001 390 MsdaMsmaviaaifigaLdearns 3(3-0-6)

Gastronomy Tourism Management

ANavane ANNEEY aefUsenauuasLalem
gasmsvioaiisnde s Tausssuiulseidomsaadlng
wqmniwuﬂwaammhmawmmmvmmvni FANMTIANTT
mMsviasfieadenimns msiamsmsvieafiendeeimslu
Ussnelneuazenodssme

ﬂ novN:liguLaUszudana uua
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Meanings, significance, components, and
benefits of gastronomy tourism; culture and history of Thai
food; tourist behavior in gastronomy tourism; principles of
gastronomy tourism management; gastronomy tourism

management in Thailand and abroard

ngimgsnaviaaifien

1001 361 msviasfigadszine 3(2-2-5)

Inbound Tour Management

mﬁ@mmazmwhLﬁwmaaﬁjﬁaﬁﬁmLﬂi”nﬂizmﬂ
mesmhmEmahidien malssumm miﬁlamiﬁjﬁaﬁuﬁa unuh
Fenfidushumaadienusmashalsune MBARIMELAMIANE
WATRUEMIMIYiBaTin woiinTmsinviasfiendhmd MIQUATN
vioadien mavhifien s sviaafiaomensssmfuas Samossli
el uasRanamaviaadieslwnena NuLssnaigUiuy
o Tutsenetlne

Inbound tour business management and
operations; making a tour itinerary; cost estimate; business
communication with travel agencies as trading partners in an
international market; service reservation from tourism suppliers;
international tourists behavior; taking care the tourists; tour
guiding in natural and cultural attractions in Thailand; tourism
activities in various types of festivals and traditions in Thailand

1001 362 msﬁaetﬁmaanuanﬂszmﬂ 3(2-2-5)

Outbound Tour Management

msﬁ@mmﬁzmi@hLﬁmm‘ﬂmﬁﬁﬁaﬂwLﬁ'maaﬂuaﬂ
Usenel widmieafienuasdumaviaadfiendmiumavieaiienaen
uanyssne masevhmemaiifien nsUsesnoin el ahedmsy
madumeshalszmne smwpRensas giiemel wawmTiasiviu
ATENLEmE LNANTESLIMERWNIEIEme MIeRLNG AL
malushasene

Outbound tour business management and
operations; tourist attractions and tourism routes for outbound
tour; making a tour itinerary; cost estimate for traveling abroad;
local geography, climate and time; foreign currency; international
travel documents; self-preparation to travel abroad

awva

1001 363 inafiamsufifnusiaamed 3(2-2-5)
Tour Guiding Performance Technique
wellewar3slumsufiidnusdeamer manaun

mahifien Mynauumse R hNEeUAvinafien Nl

fimsnasiuinvisafienssrhanmdiums mIguaANNUaaaY
ursivisafien AsenasalumITamstuTimaMsEmIUMS

vioafien nsudlaiiymusvessseifietulumaidien
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Tour guide techniques and operations; tour guiding

planning; planning a tour commentary in tourist attractions;

appropriate services for tourists during a trip; tourist’s safety;
ability to organize tour recreation activities; solving unexpected
problems and difficulties during a trip
1001 364 mﬁmuwuﬁanﬁﬂuqiﬁaﬁaaL°?'im 3(3-0-6)

Activity Planning in Tour Businesses

mwnmyu,ammNéwﬁmmﬁaﬂﬁﬂuﬁjﬁaﬂmLﬁm
Lﬂﬂﬂ'ﬂLmﬁ%‘ﬂ’lﬂumiaaﬂLL‘UUﬁQﬂﬁiN ﬂﬁ’ﬂﬁLLN%LLaBﬁ’M%@Eﬂ
WULZRINANTIN ﬂ']’iL@]%ﬁNaqﬂﬂiﬂi ﬂmuﬁ éﬁﬁ?%ﬁﬁﬂ’ﬂNﬁ:ﬁ(ﬂ']ﬂ ma
ﬁwmmwﬂmwﬁ@ﬁaﬂﬁm

Meaning and significance of activity in tour
businesses; techniques and procedures of designing activities;
activity planning and identifying types of activities; preparation
of equipment, location, facility; cost estimate in an activity

1001 365 mmé'enqﬁﬁm%'ﬂmﬁﬂﬁﬁ'ﬁmsﬁ'nLﬂim 3(2-2-5)

English for Tour Operation

NHENT0 LA M T UUNIINDINOHEWIUNT
MUHUIAN L‘ﬁ el maﬁ PUNLMIN L‘*?‘ IENSUMINDY Lﬁ H’JEL‘LL
el Lagsalaeme nassmTnnulfifmah ien eneint
LﬂWTBELWJﬁﬁQVimLﬁ )

Reading and writing skills in English for tour
operation; writing domestic and outbound itineraries; documents

for tour operations; vocabulary in tour businesses

ngaIT MM savsnelaEmMa
1001 366 Lﬂ‘iﬂﬂ'gﬁ‘lﬁﬂ%ﬂ’l‘iﬁmtﬁﬁn 3(3-0-6)
Tourism Economics
mmLﬂﬁﬂaLﬁm@?uéﬁmmmgmﬁ@w%ﬂﬁﬂmLﬁm ol
LLLIUV\NLﬂﬁ‘t@ﬂ’]ﬂ@l%ﬂ?dﬂﬁﬂamﬁ&l’) %ﬂﬂﬁLLﬁSEﬂLLUUﬂWTU%Iﬂﬂ
wazuletny aqﬂ‘ﬂi:ﬂammqﬂmﬁmamﬁﬁaqLﬁm Heymms
Lmi:@jmﬁm'%miviaqL‘*’?"mﬁlﬁlm%aqﬁuu%ﬁmLLa:LmdwimLﬁm
Introduction to tourism economics; tourism
economic models; theories and models of assumptions and policy;
components of tourism demand; problems in tourism economics

associated with tourism firms and tourism destinations

QN Tns. 043-719888
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1001 367 %IEISJ‘]F.ILbazﬂ‘li?']\‘il,kwuﬂ'li"(iaﬂkﬁﬂ‘) 3(3-0-6)

Tourism Policy and Planning

WinmMs enuadey Usunn asddsznay il
"IJ?N%IEI'LHEILLﬁb‘LLWHﬂTﬁVi’rNLﬁEI’ﬂ%ﬁ&é\JU?EWHH Usuine Qﬁﬂ?ﬂ [15H
WG ﬂTi’QJLﬂ’iWSﬁ LLaZ’;ﬂT‘i’)NLLN%GﬁHHHIEIUTEMNﬂﬁViPNLﬁEJ’J
Tudhueiswgiia domm uarAnnedosAmENMWRIaE Wt
LALVANTTIFNNG

Principles; significance; types; components and
trends of tourism policy and tourism plan in local, national,
regional, and international levels; analyzing and planning
tourism policy in aspect of economic, social and environment
sustainability and good governance

1001 368 vha‘[*iqﬂmumsviaaLﬁmuazu%mi 3(3-0-6)

Supply Chain in Tourism and Hospitality

mmﬁlﬁmﬁwﬁmﬁumﬂsﬁqﬂmuﬂﬁﬁauﬁmu,az
1IM3 aqﬂmumamwiaqLﬁmuﬂxu%mi FEULMIAUAUNULIMS
MIdeNaLM3LAMS gUssdmenavios Feuazms

Introduction to supply chain in tourism and
hospitality; tourism and hospitality supply; service operation
system; service distributions; tourism and hospitality demand

1001 369 M153AN15HLN 3(3-0-6)

Spa Management

AMATINE ANNEFTY UarasRLsEnaLTaImIiam
seth sznmuasgtiuumslusmsuath msguagemwasdis
mﬂ%ﬁuﬁaqmmw geunihia msmmﬁ:azjmmw MIIATEUUMI
Tusmath ﬂmuiﬁ%mmﬂ%ﬁgu\lws ngsudeunasdaufifioma
UIYMENTENTNMNTITUGY MIATLAN FINL QUAFLN madalessaing
‘IJ?NEN@%TTE EULL‘]_I‘]_I LLﬁSﬁﬂEm%‘ﬂ@dﬂﬁViaﬂLﬁl PUUUELN MIRIOMIN3
vieafienuuuath

Meaning, significance and components of spa
management; types and models of spa services; holistic health
care; hydrotherapy, aromatherapy, health massage; spa service
and operation management; knowledge of using herbs; rules
and regulations of the Ministry of Health; controlling, directing
and maintaining of spa; organizational charts; types and

characteristics of spa tourism; spa tourism management
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1001 370 Msiamsunasnsanmetssifianaas 3(3-0-6)
HAZIRIUGTIN
Historical and Cultural Heritage Site Management
ANAYINNE UTANTTaIuaINsanyILsE SRenansuas
Sans3ay WS viaafienmesySRenamsuazunasEentan wsas
e masenTuvsrasfieamalsy ifenaeuay Saussaite
maviesdien miaﬁﬂﬁméoﬂamﬁ Ly iRenanSuas Taiuoyan
Meaning; types of historical and cultural heritages;
historical attractions and world heritage site in each region;
historical and cultural heritage resources management for
tourism; preservation of historical and cultural heritage sites
1001 371 msﬁalf?'iml.iaqmn1w 3(3-0-6)
Health Tourism
AMAAAY aNETEY TanUsaed uasgUuuueeg
miviam.ﬁmL%aqénmwuazmwmm WO ANTINLAZANNGDINIITRY
nq’mﬁﬂviaaL"?;mL%@zjmmWLLasmwmm m‘wiml:?;m@@zjmmw fidan
Tofunmvisafientun ﬁaﬂﬁmﬁ'amiddL&ﬁmqmmwmzﬁaﬂwﬁ@
W malulatmau m‘a“viaw?imt.%azjmmw LaYMINATIENTT
“/iaol,ﬁml,%aqmmwamm"'@ﬁu
Meaning, significance, objectives and models of
health tourism and beauty;
behaviors and needs of health and beauty tourists; health
tourism linked to other tourism; activities for supporting health
or health therapy; technology for health tourism; sustainable
health tourism program management
1001 372 MsviRaiEIMIsTIHTG 3(3-0-6)
Nature-based Tourism
AENMSYiDIiNTNIBIINTA BektsznaLBsmaYiag
FTNessINmd MItseiiuinenmumasosfismnessnna
AN LA AN SUNEYBAAiEMIB3HNd nenMITams
sinviaadieniiinsmmn@ mesafanssariaafiamasssaend wan
senudeuVaYRATEn uasvdn st fudaedu ninmsRaey
PIEIDITHTG Lma'wimL“‘?;mwwﬁﬁmﬁﬁéwﬁmaaﬂizmﬂ%au,a:
WLSENe UasvheuTiAETas
Principles of nature-based tourism; components
of nature-based tourism, evaluation of potential nature-based
tourism, nature-based tourism planning and management,
principles of visitor management in natural sites, nature-
based tourism activities management, impacts on and basic

assessments of nature-based tourism; principles of nature

QN Tns. 043-719888
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interpretation, essential nature-based tourism destinations in
Thailand and other countries, and related agencies
1001 373 msvimLﬁﬂ'mwml.auazmﬂi']a 3(3-0-6)
Coastal and Marine Tourism
FUUBNAMINGLA ANNUNE NENMI ANNEATY
dsuinn/guuuy unli Anaaans mmmiviadl:“?; UINNNELRLAE
IR mi’ndLLN%LLa:m‘ﬁﬂﬂﬁm‘MmL“?;F_I’MNW:’,LE}LLﬁS‘?ﬂiJﬁ‘JG ms
ﬂﬂﬂﬁﬁaﬁnmé’mmﬁ@ﬁan‘a‘wmiw'aaL“?i emansaLazeil M
Gﬁﬂjhéw,m:ﬁﬁﬂ LLamé'ﬂmm‘m‘mﬂﬁuémuquwimLﬁmeﬁﬁﬂu
LINAILEMS
Marine Ecosystem; meaning, principles,
significances, types, trends, and safety of coastal and marine
tourism; planning and coastal and marine tourism management;
skill practices on coastal and marine tourism; snorkeling or scuba
diving; principles of becoming a diving leader in coral reef
1001 374 ﬁuﬂmnﬁnmuﬁetﬁ'amiﬁmvﬁm 3(3-0-6)
Outdoor Recreation for Tourism
ANNNNNE YANMT ANNENATY UTztnm Llﬁogﬂa 1Y)
T enutsandarasmadnsinfanssasiumnmanaiiuds ms
MUNHaEMITAMsAansTIMmInmMInaadaensvieadien
mIRnTRvnsemMuMsIaNansINTimnMINALAS mdauen
1 maweiGamda
Meaning, principles, significances, types,
motivations, trends, and safety of outdoor recreation; planning
and outdoor recreation management for tourism; practices on
outdoor recreation; camping; kayaking
1001 375 msﬁ'@miaqwmﬂﬂmﬂmamiﬁmLﬁm 3(3-0-6)
Tourism Destination Management
RENNANNTANEY adﬁﬂiznawmaﬁ%ma‘ﬂammdmﬁ
‘Viaal,"?‘;m a@ﬁmﬁmmﬂqwmaﬂam‘mam?ﬁaﬂL‘*‘?;m ANNENaNTDLL
ML MIEENETIRUM MITan VosaManBLlaIEmMe Navies
e matasnKAa T mImaYinain AUMWLsyaUMITizain
vieadien
Definitions; components of a tourism destination;
destination management organisations; destination
competitiveness; destination branding; marketing the
destination; developing destination products; quality of the

visitors’ experience
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1001 376 mm5anqvw‘i'amiﬁ'ﬂmiw%'wmni 3(2-2-5)

wazuvseriaafien

English for Tourism Resources and Tourist

Destination Management

mavls My Mse s M e bennand
MINBINA wommvhemdmmsiamavisadienlumhoamms
ﬁ@ummivimLﬁm*ﬁamﬁgtmmnw malEnndano Worsdo
enasnelsumasioadien

Listening, speaking, reading, writing, specific
vocabulary, and grammar in English for applying in tourism
management of private and government sectors; English

interpretation in tourist destinations

naa3zmsiamsdiaug

1001 377 g5fa b 3(3-0-6)

MICE Business

mmitﬁaaﬁmﬁﬂﬁug@ﬂmnﬁu‘lm% medsega
p3fng mavieafiaaiieiumeta MITAUTELANTN NULFAS
fuduasiivasemaunnd Tadefiinadamsdndula fansa
fustmanmEame MaUAmaSamaEmuisaw maAmnagsialad
aafnauasmhsuiiieades g3l sruulada@ndlugmanving
sullad mmigmsluq@]mwm‘m\lwﬁ AU WIUALsEnaLIM
Inlad

Introduction to MICE Industry (Meetings, Incentive
Travels, Conventions and Exhibitions); factors affecting MICE
decision making criteria; special marketing events; MICE Events
Management; venue Management; logistic for MICE Industry;
service Providers in MICE Industry; standards Practiced by MICE
Industry; ethics for MICE

1001 378 usznaumsiansauiinssenisuas  3(3-0-6)

NUBIUGRENIEIFTIA

Creative Exhibition and Event Entrepreneur

UWIAA ANNANY VINIMILINIMIIAMTE ML
Auszneumslumsdnauiingsems suuansdufuasnudig
¢ aNNFeIMMITAMsIaIIMITaIM T amsmegsiant1e
F9FTIR

Concepts, meaning and theories for entrepreneur
management in organizing exhibitions; trade fairs and events;
knowledge management; and concepts of creative business

management

QN Tns. 043-719888
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1001 379 winnsswlugshalud 3(3-0-6)
Innovation in MICE Businesses
miﬁ%ﬁm’?@m‘mu‘fiamﬁmmﬂww mavieadien

Lﬁ@ﬂ%iw:jﬁ ﬂ'ﬁﬂit‘le%’]%’]‘m@LLﬁN']HﬁﬁLLﬂ@G‘ﬁW‘ﬁﬂﬂﬁ ma

l,mmﬁmé?u Lm’ﬂﬁ&l U%UWLL’J@Z%E]N ﬁizﬁumszﬁ, nwﬁammmma

usatiuenala lumaadesssd mssanuuLLAe e luladmewawn
wWianTaamsunumMInam Uy maviaafieitedumeta uay

NUMIUTASHNITFNS
Innovative creation for Meeting, Incentives Tour,

International conferences and Exhibitions; seminar on issues,

tendency, contexts, experience, interpretation; inspiration in

creativity; concept design, innovation technology development

for organizing conferences; incentive tourism; exhibitions

1001 380 msﬁ@msemmﬁmaﬁLﬂmmwuﬁnuﬁ 3(3-0-6)
awe wgjaehedioardin
Professional Special Festival and MEGA Event
Management
mafamsnulugsianudinudane vguazem
WEMaNLETL mimwﬁﬂhuwmwwﬁwﬁLLasmm%’uﬁ@nfau m3
"3L@msﬁmmﬂﬂﬂiéﬂmwﬁmm MITNUNUMTION IR
washiauedoisualassms %wmumwﬁﬁamu madallsunasnu
MM IHTINN MITANINTINEMTUEZ MM UazAGamN M3
Useanunu masevnsuLazanns madsedunalasems
Organizing special festivals and mega events;
responsibility awareness in roles and responsibilities; analysis
of possibility in events; planning events; project proposal
creation and presentation; operation process; programing; guest
operation; activities for guests and tracers and accompany;
coordination; budgeting; project evaluation
1001 381 mm5\1nqmﬁan1s§aa1suazmsmm 3(2-2-5)
Tuausiaug
English for Communication and Negotiation in
Events
e duam ‘gﬂLLUumwﬁmmmﬂmsﬂmmax
\‘11%5 L’JW?? M3 ﬂﬁL% wu,amwmmmm5@ﬁq7:rL17‘ulam‘i§aamLas
mIRsn emdiud ﬁﬂwﬂwm@hﬁﬁmu m3uhiaue MITyTm
madugifiunems netsega mIafneuarmaandases
Vocabulary, expressions, and language patterns
used in exhibition and event businesses; reading, writing
and speaking English for communication and negotiation in
events; public speaking skills; presentation; persuasion; hosting;

meeting; discussion; and negotiation
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ngaAmgenasenain
1001 382 msﬂﬁﬁ'ﬁnw‘%msvum‘%’laeﬂu 3(2-2-5)
In-Flight Service Operation
amadidesdusunmftRmiueasiu ngua
druematasnde Mt
Andwidoadu mavsmadesIaueRBIRN MSLANTSTLA
ﬁmﬁ'm alaraueiasiu MasEea mﬂ%aqﬂmrﬁ%umaﬂumi
IAnssshadiendu
Principle knowledge of in-flight service; safety and
security; basic life supports; complement food and beverage
services; various types of special services; types of aircraft;
service preparation; service equipments and in-flight service
process
1001 383 msﬂﬁﬁ'ﬁnw‘%msmﬂwzu 3(2-2-5)
Ground Service Operation
wﬁnmsl,mzﬁmzrwiamiﬂﬁﬁaamﬂ%nﬁmﬂ*ﬁmm
smumstuuagyameey ngsudevlunmsdumadwmiossn
Uszmemamdnanna msluimadlasans mesudefutlymuat
guassnlums iuims mimuauﬁmﬁné’ﬂmiz madaeRen
naIaEMIUsESBOUTUm e melFeneduuay
qunanAnaiieades
Principle and skills for ground service operation
of airline companies and airports; international regulations of
immigration; service practices; handling problems and obstacles
in the service operations; weight balance, documentation and
coordination with related agents; timetable and ground support
equipment services
1001 384 lnwimslugsiasnemsiu 3(3-0-6)
Nutrition in Airline Businesses
AR MDY SumenmsineaInd
sl MITATTEMIENS BMNSTLA SuABUMINARENTEN
BIGRSH awmﬂﬂma% N']@]‘ij?%ﬂ%’m'ﬁﬁ% EULLUUﬂ']iﬁ@D']@mWﬁ
nANMIU9eIN3 Uae Mdwilumatqsens
Meaning of Airline Catering; process of airline
catering; menu planning; special menu, Halal food and Kosher
meal procedures; airline catering standards; tray decorating

pattern; cooking principles; cooking vocabularies

QN Tns. 043-719888
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1001 385 MsaudsBuMUazWaiMTMIIMA  3(3-0-6)
Air Cargo Management
stuunmsamismsaudsfuduasiaaTasing

M MmN sas MR e msaRuua oYU

NI Uixmmafm@'ﬁLLaWTa@gﬁm‘ﬁmammﬂﬁﬁ@mmammﬂ

ARNIRUEN Lanmiﬂg‘wmaLLaxmiﬂixﬁ’uﬁU*?iLﬁaﬁaaﬁumiﬁ@éa na

AnfneIz N uazABMIMIgaNNT M 3asauen maluladi

Aendaaumsdenmmsmudidud waeee T ImMImMet
Types of freight and air cargo handling scheme;

aircraft and airports used for shipping cargo and air packages;

types of cargo and courier that are shipped by air; warehouse;

legal documents and insurance related to shipping; calculation

of freight and customs clearance to deliver products; technology

related to air freight and cargo management

1001 386 mmé’onqmﬁaqiﬁamsﬁu 3(2-2-5)
English for Airline Businesses

mIne We 81u @aummé’onqmﬁa‘qiﬁamiﬁu m3

Thamalesans mliteys maguaraLsaniy maassaas

dn et ngﬁimﬁyuﬁL‘r’im%ﬂumil,ﬁuma LONENTAUNIN

dmu%miuum'%'aa ﬂ']‘J‘]J%ﬂ'ﬁ?Gs\j'mmWﬁLLﬁL’Lﬂ‘%ada‘N ﬂ']ﬂﬁll%ﬂﬁ

MAA3R978
Speaking, listening, reading and writing English

for airline services; passenger services; providing information;

passenger safety; ticket booking; flight schedule; travel
regulations; travel documentation; in-flight services; food and

beverage service; required special service

neiu'“mq‘sﬁw%msﬁﬁn amsuAzIARasRN
1001 387 MsdamsARnEIETIA 3(3-0-6)
Creative Accommodation Management
ANAVINE LSV BeaieEss wide
matfifnu lassedsmanimsnu mvieafisaussiansand
Fendos e masassuumsTham ninem uaems 19 sms
Fimsneaniuami NATUANNLIREANY
Meaning, type of creative accommodation;
concepts of operation; administrative structures; traveling and

related activities; planning, organizing, staffing; service that

appropriate to specific type of accommodations; safety standards
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1001 388 msUffidemudnslssusadmivesia  3(2-2.5)
viaaifien
Hotel Service Operation for Tourism Business
maUfiRnueasununLAmMssnmh siavasiosin
mIdsasiaein mamadeudn-sanvasin medamsmudunsy
mstsu madsvanussnslsausN U S wavany
matin miﬂﬁﬁ@mmmLquﬂu%miammLam‘%aﬁm Uaeinnad
Aeemensuag Uiy MILBMSSUALLPRRIAN MEdn i
mem@ﬂmmﬂugmmmm o marurhidathn oy ehs 9 ANY
Sifosduiasidmiifieaiuiniaeia manseass nslims
Waasdn uazmanmademsuszmssfinnulumsdnudndly
Tamashg o
Operations of front office department: guest
room types, guest room reservation, check-in/check-out,
baggage handling, payment, coordination between hotels and
tour agencies and airlines; operations of food and beverage
department: types of restaurants; service styles of foods and
beverages; table and equipment setting; napkins folding styles,
basic knowledge and vocabulary of beverages; beverage mixing;
beverage service; principles of banquet and catering operations
in various occasions
1001 389 MEIAMSHAZMITALRWOWEadTY  3(3-0-6)
Cruise Line Operation and Management
YseiRenaas Aamns uwalin nsvLaumIedin
nuazmIna1e lemameduandn wazsaumsnl Tadudis
vswasanmmenseslaussEad Ty UM YhomiLL
Godmny mssgaduuarmaymuwEad g Masdiumaem
gnsuuSedny mausstnalaginenns masenmeswi
History, evolution, recent trends, operating and
marketing procedures; career opportunities and experience;
influential factors affecting passengers’expectation; working
hierarchy in a cruise ship; living and working onboard; food
production in a cruise line; guest speakers; field trip
1001 461 AFIUAEM5U59R NG 3(2-2-5)
Kitchen and Cooking
Thnmesrasaiuacewns wihfimaamsinamilued
grownsilumstisenovans emsaaasislumsdaunssiesi ms
Lﬁané‘ga*3@1Qﬁumwé’nImmma:uazmmﬁu%ﬂﬂ:ﬂmﬂm Mo
3aegqﬂﬂizﬁLLaﬁwqe‘iﬂmmhxnauawm? Sumeumasznevas
ﬁgﬂﬁmmwé’ﬂmuwmi miﬁ@mLLm‘ﬂi&:ElqﬁG‘ﬁwm‘iji ms

QN Tns. 043-719888
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@svluazmsuims meeuwandianm Mathessuasyhenaszenn
maziazgUnsol

Types of kitchens and foods; kitchen crew’s duties;
sanitation of food preparation; safety for utensils use; ingredients
selection based on required nutrition and food preservation
process; utensils and ingredients preparations; cooking
procedure based on a basis of nutrition; menu creation and
implications; serving and services; cost estimate; maintenance

and cleaning of utensils and wares

3(2-2-5)

English for Accommodation Management

1001 462 AEBINGUAMSUNITIANISHRN

et dvam mi:n5@ﬂqﬁ1ﬂuﬂﬁﬁ@mi‘qiﬁﬁﬁn
e luviaain miéaﬁﬁﬁu@ﬂﬁWLLatWﬁquI’iﬁ Tt
Yinwemails wa 81u Wew *ﬁLﬁm%aﬁuqiﬁﬁﬁnL%@ﬁ%waﬁﬁ
Vocabulary, idioms, English use in accommodation
management; vocabulary in room products; communication with
guests and staff members in various departments; listening;
speaking; writing and reading skills on accommodation
businesses
1002 371 mmﬂﬂml,azmmsﬁaaﬁu 3(2-2-5)
Thai and Local foods
AMNENFTY londnunl A TINLALTHNYIRI NS
@]"Nﬁ%ﬁ']% ﬂﬁNﬁNNﬁ?%’?@%ﬁiiﬂiuﬂﬁﬂiﬁﬂaﬂm‘lfﬂﬂﬂFﬁjﬂLa'\
im;ﬁxmmﬁ@mﬁiwﬁLmnemﬁ"maqLL@iasgimmwyimmiﬁu
élﬁl,ﬁmLﬂmwamiamﬁﬁﬁLanﬁnmﬂmwwmuuaas‘immﬁu@amq
NG miaanLLm_lLLaxéﬁmLLﬂmgjmmﬂmi%@Laﬂﬁﬁmm%waﬁy
fenahaulauazanansovhin Huslentlwdondizdle wénms
FmdenianAuuasmadaiufigndas melfiedanqauasasmlie
Tumstsznavams ﬁﬁmmiﬂq@awmﬂwﬁgﬂﬁ'ﬁ' mslfiedadle
LLaxqﬂnimﬂWﬂiﬂizﬂauamwﬁ‘mmzam MIIAHFULAEMIIN
Lﬁ%wa{Lwamm*ﬁwuﬁﬁummﬁmmmiﬁ'/%uﬁmmmLm'azgﬁmﬂ
Significance; identity; culture and types of foods
from different regions; cooking based on different cultural roots
of each region to integrate into uniqueness and well-balanced
of taste; designing and adapting traditional recipes to be
contemporary, attractive and commercially use; principles in
the selection of raw materials and storage properly, use of
seasonings and herbs in cooking; proper Thai cooking skills;
using of tools and equipment for cooking properly; serving of
Thai food according to the local food consumption culture of

each regions
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1002 372 YuNY 3(2-2-5)

Bakery

FRAUALUTUNNVDI UMD UUATIUNAIY qﬂﬂinium:
SUHEN M TV D LA TN ﬁwmmé’wqu milﬁaﬂ%a Y
WUSnIngAy MaLesnm whnadlawiodl nramnusomsouiay
PWUNYIH MITAT M MITusRENdanewda N uIBLa LAY
UM MILEINITIAMINTUIUNBUURLIUNANTY

Types of bakery and desserts; utensils and
ingredients for bakery and desserts; cost estimate; purchasing
and preserving ingredients; equipment and utensil maintenance;
decorating bakery and desserts; sale; preparation before running
abakery and dessert shop; bakery and dessert shop management

1002 373 qsﬁan%nwsLnéaeﬁu1%'LLanaﬁaa‘ 3(3-0-6)

LORPYGEITETY

Modern Non-Alcoholic Beverage Service

Businesses

Ussnmanaeiasiad ifiuoanaded Geuduandan
Fondu matnlirrmdnatimdifafnduaissiasaniiunn
69 PITaLe RIS LeBashatsunmSan eaBsRsnlszinm
ﬂu nmﬁaﬂs[%'aqﬂmrﬁﬁ WANEEN miﬁimm@fnﬂu RANMIOMNA N3
mmwim%mﬁwﬁmﬁmgam ANNFIALATTRINNE

Types of non-alcoholic beverages; raw materials
selections; practicing creativity to mix different flavored
beverages; cold beverage brewing; hot beverages; blended
beverages; equipment selection properly; cost estimate,
principles of marketing, decoration of beverages for adding value;

cleanliness and Hygiene

1002 374 mmmazméméuuﬁ'amwaaqama'sjmmm(s-o-e)
Food and Beverage for Health Balance
wanlnawims AnuUfoEmedssnatewnsuasmanas

Lﬂ%;aa?{mﬁaqmmw
mﬁ@mimuqs\lﬁmﬁn mylemeidayamalnmnmslusny
msémamﬂ%'asiaimmmi mstsenay mﬁnmmmmﬂ%mé“mm
fodiavasgne madeniendiu mah URE LRSI T3
aammumkuﬁaqmmw MDA §IIST A INEZAY
mmﬂaa@ﬁﬂuﬁﬂﬁﬁaam
The principles of nutritions; healthy cooking and
mixing practice; weight management; nutritional analysis
of menus; reading a nutrition label; cooking and mixing in

accordance with customer limitations; ingredients selection;

QN Tns. 043-719888

ﬂ navn:lgutazuszudana bua

E reg@msu.ac.th

food and beverage presentation; designing healthy menus; cost

estimate; food hygiene; workplace sanitation and safety

3(3-0-6)

Barista Workshop and Café’ Management

1002 375 #nTIMUNKAENEIANEEIRiaA W

meafamszemun medamszemunaeedfady
msaasamun maraeasfsdlueiilaifiamsn mamouen
wienshnewda i mIvsmsdamaunum

Techniques of making a perfect shot coffee;
techniques of doing latte art; coffee brewing coffee; and brewing
other decaffeinated drinks; preparation before running a café;

coffee shop management

naadrans wingasinami ssutindindnmn

1010 521 MIAMAMEYRAALINALATIRUA 3(3-0-6)

L ETN

Tourism Marketing and Destination Branding

mmitﬁaﬁummmmmwimL‘*?;m Aonadasrmams
ama Mawsdmama Marmuangaid ey manseum
NUIMITNA FIMUIZENTNMIONN MITAMIMIOAN MBS
ien manaaBiinnsofing MIANPRONINEUMET UNLNUGE
AN AYLOINNAUMREVANELMEYNS MIER e EUMaVAN
anems nsdifnmnsiansMsRmansTiaaien WAYAAUMYR
QRN

Introduction to tourism marketing; marketing
environment; market segmentation, targeting, positioning;
marketing mix; managing tourism marketing, E-marketing,
destination marketing; the role and importance of destination
brands; destination branding; case studies in tourism marketing
management and destination branding

1010 522 winnssauuazmsiliugusznauns 3(3-0-6)

gana luduazaoud

Innovation and Entrepreneurship in MICE and

Event Business

AN Qmﬁmmxmaa@ﬂim@umi‘qiﬁﬂﬂ%uﬁt
B Tdudmsumadiudiseneunsgsie bduasdiudathsile
oiw mavhuansssan i lumsdamsuasiiiumagsiia luduas
Fud MU TN TINNASTT Muas A AN ARSE9EITAN
sunanfaiuazLsMagaie bfuarBond dygmisfvguasns
damatosamnalnlugsnialuduazBioud fasmauacnszaums
I AmaennesrLgaTa bduazBioud
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Meaning, characteristics of entrepreneur in MICE
and event businesses; effective factors for being a professional
entrepreneurs in MICE and event businesses; use of innovations
for managing and operating MICE and event businesses;
creation and implementation of innovations for MICE and event
businesses; Artificial Intelligence (A.I.) and big data management
for MICE and event businesses; the approaches and service
providing process in MICE and event businesses

1010 523 msdamsuionssamstieafisanamn 3(3-04)

Tueiosswdi 21

Innovation Management for Community Based

Tourism in 21" Century

ANNANY mmﬁwﬁtyLLazwﬁﬂmﬁ@miviawﬁmI@m
LT FUYUUTANTIA M3Vl b enlugausdnms whdnifen
fuwsanssslunsudvsiansunasmoadien nssuaums Wann
winnsssuaskanfiaufisy mahmeluladuasuinnssaie
sl AN aRssELL maUAmaiamarias LﬁmImﬁgmu nagys
matSmsnuasie v

Meaning, significance, and principles of
community-based tourism management; innovative cost
of community-based tourism; principles and concepts of
innovation in tourist attraction management; developmental
procedure of tourism products and innovation; use of technology
and innovation to empower the community-based tourism
management system; and new-age management strategies

1010 525 msulausugeadivaussmanem  3(3-040)

Ao

Digital Transformation and New Product

Development

Fnw3Tamnisveanaluladivinlfifnms
L‘]J?iIF_MLLUNL‘lﬂ@!ﬂﬁﬂiﬁWﬁnﬂmaq@lm"iﬂﬂiﬂdm?‘/iadLﬁ&l’ﬂaﬂ UazANN
wWhenuasidowasiamasosa WIONTINNIANNG %@ﬂizﬁw@f m3
13ma vi3enau sl fiferdeiumaviaadien nislsousa uasms
13N

Studying on the evolution of technology with
a dramatic change on the milestones of the world’s tourism
industry; the significant changes with great contribution on the
creation of knowledge innovation, invention, novel services and

new theories in the fields of tourism, hotel, and hospitality

QN Tns. 043-719888
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1010 526 msﬁ'@msmsﬁaaﬁm Lﬁsﬂ&liﬂﬂ%@l%ﬁii&l 3(3-0-6)
Cultural Heritage Tourism Management
wnRauazmdnmMsiumsviasfienasen
Sanpyas A Usuinmaastinviesdfiendensaniamssss ms
Usefiunsnennsmavieaieidansanianessy mIdusBn nde
ANV NANTEML M3 IUHMAELANS AN s Unaevioafieni
NIANTNUDTTIN

Concepts and principles of cultural heritage
tourism; meaning; types of cultural heritage tourists;
cultural heritage tourism resources assessments; promotion,
interpretation, impact, planning, and management of cultural
heritage tourism destinations
1010 527 n1sﬁ'@msmmt§'ﬂeuazinqm 3(3-0-6)
memsviaw?ierﬂwﬁ LLaZI‘N bbIN
Risk and Crisis Management in MICE Tourism
and Hotel
UWIRA MO MANMIHAYANNANILYDINITIANT
@’J’]NL?HOLLBE%T]QWWN mviad L“?‘ EI’J‘/LN‘ELLSL'INLL?N awﬁﬂigﬁa‘u f5ab4
ﬁﬁammﬁmﬁuﬁmmNaﬂiwumaammLﬁmmﬁﬂqm Ussmana
LﬁmLLa“‘iﬂqmélumiviaaLﬁﬂﬂm%LLﬁ“I‘NLﬁN ANNFUTIR NS
amﬂﬁmmﬁmm%ﬂqm LLN%IW@]QUN’]’J”%T]L%H MTTNLAUANINGD
L%NWN‘E?W\J iyaymmﬁm LLﬁu’JﬂE]Gl w@mmmmﬁymuﬂﬁa@mi
@’JTSJL?EIJLLH“’JHI]G] L‘/ﬁ%@LLﬂ“L‘W@I‘HIaﬂ%ﬂﬁﬂ@m?@’ﬂwﬁmua”
anqmq@u@uaiuaa

Concepts, theories, principles, and meaning of risk
and crisis management in MICE tourism and hotels; components
and relative factors of risk and crisis in MICE tourism and hotels;
types of risk and crisis in MICE tourism and hotels; correlation
of Crisis Management Plan (CMP), emergency Response Plans,
and Tourism Business Continuity Plan (BCP): a range of risk and
crisis; steps and procedure of risk and crisis management, risk
and crisis management trends and technology in a new normal

era

|39
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1010 530 msiemsuBiudathedsin 3(3-0-6)
Sustainable Event Management
wnRALAsEN NN IAUEudREhatiiEiu nseanuLLseL
LLﬁSLLN%ﬂ']T:J/@ﬁ'ME“J‘/GQ% miﬂ%nﬁiiﬁuﬁtmi@ﬁLﬁmmﬁnuﬁ m3
’;f@ﬁ']iﬁ'l%ﬂ']il%ﬁdﬁ']%&’é%ﬁ LW?HG% m@hﬂa@ LagNIuamMs N3
fosmnuiidetu mﬁmmﬁﬁmwgﬁmmﬂLflunm@LLaszJuﬁm
GladMWaINel ﬂ'ﬁ?‘;}/@ﬂ'ﬁNﬁﬂix“ﬂ‘l_la.\‘iLLQ@%@N‘HBGBWW'}‘ELLQSL@%@G
G‘?‘manﬁmuﬁauﬁﬁaﬁu MINNENWRENENMIGTIATDUMTIA
dnudothdieiiu
Concepts and principles of sustainable event
management; conceptual framework and planning design for
sustainable event management; event creation and operation;
post-event management; sustainable trends, technology, and
communication administration; climate-neutral and climate-
friendly event management; management of environmental
impacts of foods and drink for sustainable events; and the making

of sustainable event report and checklist

2. ngsimmenedssimaiasuandw lsiaend 15 misefia
15 wbaefia
3(2-2-5)

mju"“mmmé'enqmﬁmmmﬁw
1001 231 mm5«nqmﬁaeé’uéw%uqmmwnﬁu
vinaiien 1
Introduction to English for Tourism Industry 1
M3 Mayn mae s M enéwt hennsoinn
é’anqmﬁmﬁuﬁﬁm%’aaﬁuqmmwniﬁwauﬁm
Listening, speaking, reading, writing, vocabulary
and grammar in English at the elementary level related to tourism
industry
1001 232 mm5«nqmﬁaeé’uém%uqmmwnﬁu 3(2-2-5)
vioaifien 2
Introduction to English for Tourism Industry 2
Fowlaasmein : 1001 231 mmé’anqmﬁaeé’u
dwiuaesmnssaviaaiies 1
Prerequisite : 1001 231 Introduction to English
for Tourism Industry 1
M3 Maye mae s maems enéwt hennsoinn
é’anqﬂmzﬁuﬁ@ﬁu Toesmsaumindu o lufAauseaniu uay
‘Qiﬁﬁl‘ﬁlﬁﬂ’J%dﬁUﬂq@ﬁWﬂ‘ﬁNﬁadLﬁ&J’)
Listening, speaking, reading, writing, vocabulary
and grammar in English at a more advanced level, focusing on
short conversation in daily life and business related to tourism

industry

QN Tns. 043-719888

ﬂ navn:ligula:us:ulIawa uua

E reg@msu.ac.th

KANFASNMSANUYI SstAUUSTYNIOS
urIdNgNdgumaismu UmsAnu 2569

1001 333 mwdsnguiRantdamsdmiuaasunsan(2:2-5)
visaifien 1
Communicative English for Tourism Industry 1
maftauamayamnganns lagldmdminadunm
ﬁiﬁuqmawwﬂiimﬂadL"?;a';ﬁww%umi?%amﬂuﬂmumini@m qme
namdiauL matiemane msvanyauagm3idoys MaLims
Listening and writing in English; using vocabulary
and expressions in the field of tourism industry for conversation
in various situations: welcoming, making appointment, giving

direction and giving information

1001 334 mm'21'enqmﬁamiéaaﬁém%nqmamniiu3(2-2-5)
viaaifien 2
Communicative English for Tourism Industry 2
Léﬂ%‘l‘ll?lﬁﬁ’lﬂa‘ﬂ’l : 1001 333mmé’enqmﬁanﬁ§'ami
dmsugnsunssamaciiies 1
Prerequisite 11001 333 Communicative
English for Tourism Industry 1
miawnmmﬁ:na"dnqwel,uu'%wmwimL“?;m Toerdnang
aomumanishae) TumslhBmsuriinvieadien fuasmiidien s
snadu Suewns souiiviaadien wiaarmsiinyamelsdn
B gadasriugsiarias e
English for communication related to tourism
management through the role-play classroom involving the
following situations; at travel agency, hotels, airports, restaurants
and tourist attractions, as well as telephone communication for

tourism business

1001 435 mmé’enqmﬁamséaaﬁém%nqmamnisu3(2-2-5)
viaaifien 3

Communicative English for Tourism Industry 3

ﬁ'au‘lmmswim 11001 334 mmﬂ"anqmﬁami

fosnadugpsnssaasiiien 2

Prerequisite :1001 334 Communicative

English for Tourism Industry 2

msa'mua:mwiHmwmé’anqmﬁamiﬁmiamm‘sﬁa

ViaﬂL“?iEl’JLLﬁEINLﬁN Lﬁamséamﬂuéwﬁmm Lﬁ'amiaaumx%asia
ﬁuﬁmazu%mﬁ LLﬁ5341‘5&l']“ﬂﬂ']‘ﬂ%ﬂWHWHNﬁﬂ']%ﬂﬁni

Reading and writing skills using English for tourism

and hotel business; communication in offices; asking for service;

as well as language etiquette in various situations

|4o
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15 Hukenia
3(2-2-5)

naju"“nhmmsl%"eLﬁatﬁmmaﬁw
0105 263 n1u1N§asﬁaﬁu§1u 1
Basic French 1
M3 Mayn mae s madem eéwt hennsoinn
WSaemdinadin
Listening, speaking, reading, writing, vocabulary
and grammar in French at the elementary level
0105 264 mmﬁ%asﬁaﬁugm 2 3(2-2-5)
Basic French 2
L?;au‘lwaaswfm : 0105 263 ﬂ']‘ﬂ’li]%l;ﬁﬁ“ﬁ%ﬁ’]u 1
Prerequisite : 0105 263 Basic French 1
M3 Mayn mae s madem enét hennsainn
Wiaeraluaroigetu lneutu
msﬁwm%m Tuindsedniu
Listening, speaking, reading, writing, vocabulary
and grammar in French at a more advanced level, focusing on
short conversation in daily life
0105 365 ﬂ’]‘éa.ﬁ'liﬂ’l‘lﬂNgﬁkﬁﬁkﬁaﬂ’liﬁﬁ%ﬁ&l? 3(2-2-5)
LLazﬂ’liINLL‘SN 1
Communicative French for Tourism and Hotel 1
L?;au‘lwaaswfm : 0105 264 ﬂ']‘ﬂ’li]%l;ﬁﬁ“ﬁ%ﬁ’]u 2
Prerequisite : 0105 264 Basic French 2
m‘iﬂauazmm@mmpﬁ'aLﬂﬁiﬁﬂi@iﬁwﬁumﬁmu
ﬁi’ﬂ%‘[ﬁﬁﬂﬂﬁﬁ@%ﬁ&ﬂ&ﬁ& miINLL‘iN ﬁm%u?%amﬂuammmﬂ
§9e) ManadaUSL Matiemany MILanms M siesemaLAms
French listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel
business for conversations in various situations; welcoming ,
making appointment, giving direction, giving information
0105 366 ﬂ’]‘éa.ﬁ'lin’l‘lﬂNgﬁkﬁﬁkﬁaﬂ’liﬁﬁ%ﬁ&l? 3(2-2-5)
LLazﬂ’liINLL‘SN 2
Communicative French for Tourism and Hotel 2
L?;au‘lwaaswfm : 0105 365 m‘sﬁlmsmm&l%"atﬁa
Lﬁ‘ﬂﬂ’ﬁ"fia\iLﬁﬂ'&kkazﬂﬁiﬂtﬁﬂ 1
Prerequisite : 0105 365 Communicative French
for Tourism and Hotel 1
MIFUNUINLN N%}GL@TE;LHU%UWTH‘JVW‘@OL%EJ’ALLaSm‘i
Tsausnla Uf\haaaamumini@hmslum‘islﬁu%msﬁn‘vimLﬁ?;m fisn
fu Trousa S S smufiviaaidien Wasmidten fnye

TnséwiifiRendastiugsniaviondien

Qﬁ Tns. 043-719888

9 navn:ligula:us:ulIawa uua
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French for communication related to tourism and
hotel management through the role-play classroom involving
the following situations: at the airports, hotels, restaurants,
shops, tourist attractions, travel agency; as well as telephone
communication for tourism business

0105 367 ﬂ’]iéﬂﬁ’ﬁﬂ’]ﬁ’w]é’dLﬁﬁkﬁaﬂ'li‘(iﬂ%"?iil’a 3(2-2-5)
LLaZﬂ'liI‘NLLiN 3
Communicative French for Tourism and Hotel 3
Lfiiﬂ%vl‘ll‘llﬂdi'ltla‘m 1 0105 366 ﬂ’\iéﬂiﬁiﬂ’]‘lﬂﬂ%\!kﬁﬁ
Lﬁaﬂ’]i‘i’imLﬁﬂ?kkﬁzﬂ’]i‘iﬂkﬁﬂ 2
Prerequisite : 0105 366 Communicative French
for Tourism and Hotel 2
mIsmuazmsdaummasaesiiamsinsama
'qiﬁﬁ]ﬁadL“?;El’]LLa%INLLiN Lﬁamiﬁamﬂuéwﬁmm Lﬁamiaaumm
FoynRuiua Ams uazansemlums WiaieEiansfindio
MITINA

Reading and writing skills using French for tourism

and hotel business; communication in offices; asking for service;

as well as language etiquette for contacting in business

15 #uIENR
3(2-2-5)

nasBmmMEwRanue i
0106 970 mmﬁuw""ugm 1
Basic Chinese 1
MBI uinanwI U Lﬁwﬁugmmzmu
Ussnaufiszasiiudningnesiu Tassetrshensaimeniudu
ﬁﬁuﬁm
Writing and reading skills using Roman alphabets
(Pinyin); the basic strokes
and radicals forming Chinese characters; Introduction to
Basic Chinese grammar
0106 971 mmﬁuﬁugm 2 3(2-2-5)
Basic Chinese 2
Lfiiﬂ%vl‘ll‘llﬂﬂi'ltla‘m 1 0106 970 mmﬁwﬁugm 1
Prerequisite : 0106 970 Basic Chinese 1
mavla e e Bem pstlauach NIRRT AW
savfisnitugm b Sevmananfomsunavumingun i
TudAnsziiuldathagnéias
Listening, speaking, reading and writing skills;
Chinese sentences and grammar on a higher level than
Elementary Chinese; focusing on enhancing the learner’s ability

to have a short conversation in daily life
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0106 972 miﬁlamsmmﬁ'uw‘i'amiviwﬁmuaz 3(2-2-5)
ﬂ’liIidLLiN 1
Communicative Chinese for Tourism and Hotel 1
L‘e"au‘lwmsw'“a'm : 0106 971 ﬂ’]‘l&ﬁ%‘lﬁ%ﬁ’l% 2
Prerequisite : 0106 971 Basic Chinese 2
m?ﬂaLm:mimmmwﬁui@asl%ﬁwﬁwﬁuazém’mﬂ%
Iu‘qiﬁanﬁviauﬁmuas mlssusndmiudemslusnumanisne
MAViNYe MIUULNGR MITANINY MIVANYING
mMInamdausy mawseasas malidayametins
Chinese listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel
business for conversations in various situations; greeting,
self-introduction, making appointment, giving information,
welcoming, negotiation, giving service assistance
0106 973 miﬁlamsmmﬁmﬁamiviasﬁm 3(2-2-5)
LLﬁﬂﬂ’]‘SI‘NLLiN 2
Communicative Chinese for Tourism and Hotel 2
L‘e"au‘lwmsw'“a'm : 0106 972 msﬁlamsmasﬁmﬁ'a
msvimv?iu'al.tazmiismsu 1
Prerequisite : 0106 972 Communicative Chi-
nese for Tourism and Hotel 1
m‘;ﬂHW%WﬂWHﬁHSL%ﬂ%UWUadm‘i“/iaﬂL“?;EI’JLLﬁtmi
Tsausu lasdraasamumsniense Tumslismstinvieadien 7
s Tsausw Smenms Sudh snmfivieadien U3imidien fin
wmﬂiwsﬁwﬁﬁLﬁméﬁ'aﬂuqiﬁaﬁamﬁm
Chinese for communication related to tourism
and hotel business through the role-play classroom involving
the following situations: at the airports, hotels, restaurants,
shops, tourist attractions, travel agency; as well as telephone
communication for tourism businesses
0106 974 miﬁlamsmmﬁmﬁamiviasﬁm 3(2-2-5)
LLﬁﬂﬂ’]‘SI‘NLLiN 3
Communicative Chinese for Tourism and Hotel 3
L‘e"au‘lwmsw'“a'm : 0106 973 msﬁlamsmasﬁmﬁ'a
msvimv?iu'al.tazmiismsu 2
Prerequisite : 0106 973 Communicative Chi-
nese for Tourism and Hotel 2
maRnYinEemMIRe We 81u uandaunwmaudue
'T:TJWV‘\ At ﬁamﬁ LLﬁSU%ﬁ%ﬂ%ﬂﬁi‘ﬂ%ﬂ%ﬂWﬂmﬂﬁ“/iadL“?;EI’JLLEW
malsssa ol ingm uaznmussenavieesunaasiom

QN Tns. 043-719888

ﬂ navn:ligula:us:ulIawa uua

KANFASNMSANUYI SstAUUSTYNIOS
urIdNgNdgumaismu UmsAnu 2569

Practice of listening, speaking, reading and writing
skills using vocabulary, idioms, words and dialogue in Chinese
for tourism and hotel business; for in offices and presenting the

products and service

15 wuaefia
3(2-2-5)

ngadnmIRIRa e N
0163 901 mmmwé'v‘iugm 1
Basic Korean 1
madenuasmaswmshdneanva lassadelhennanl
ﬂWHWLmWa‘%WﬁH?H
Reading and writing skills using Korean characters:
introduction to basic Korean grammar
0163 902 mmmwé'v‘iugm 2 3(2-2-5)
Basic Korean 2
ﬁau‘lwmsw%m : 0163 901 mmmmﬁw‘l"uim 1
Prerequisite : 0163 901 Basic Korean 1
maws e 8 @en sUseluauaghennsalnmn
mmﬁﬁ@imﬁa@mmﬁ@m wiulhEesansodossunamidie
fanduludimsssriuldachagnd
Listening, speaking, reading and writing skills;
Korean sentences and grammar on a higher level than Elementary
Korean; focusing on enhancing the learner’s ability to have a
short conversation in daily life
0163 903 nwséamsmmLmuﬁlﬁamiviaw?im 3(2-2-5)
LLazm‘iIiQLL‘SN 1
Communicative Korean for Tourism and Hotel 1
ﬁau‘lwmsw%m : 0163 902 mmmmﬁw‘l"uim 2
Prerequisite : 0163 902 Basic Korean 2
m‘sﬂdmenmﬂ(ﬂmmLm‘wﬁT@ﬂ%’ﬁnﬁwﬁuméwmuﬁ
Tﬂuﬁiﬁamiﬁmlﬁ ey M s vsURasns ustumanisie
mMavinme MaLuhen Masiavany MIUanma MInadausy ms
wsneiasas M liitayamLims
Korean listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel
business for conversations in various situations; greeting,
self-introduction, making appointment, giving information,

welcoming, negotiation, giving service assistance

E reg@msu.ac.th
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0163 904 ﬂ’]iéﬂﬁ’liﬂ’?ﬂ’lLﬂ’m?\tﬁﬂﬂ’liﬁmk’?‘ﬂ') 3(2-2-5)
LLazmiI‘NLL‘SN 2
Communicative Korean for Tourism and Hotel 2
ﬁ'au‘lmmmswim : 0163 903 n1s§aawmmmw§
Lﬁl’e]ms‘(imtﬁﬂ’éLLazm‘SIidLlﬁN 1
Prerequisite : 0163 903 Communicative Korean
for Tourism and Hotel 1
miammmﬁ:ﬂmmﬁim’%mmaamﬂamﬁ BT
malsausn laeansamumsniene TunsWsmatnvieadien 7
svwndine Tsouss Fmanms Sudh somedivioafien Watmidien fin
ﬂqﬂmﬁwﬁﬁﬁmﬂﬁaﬂuqsﬁwimﬁm
Korean for communication related to tourism
and hotel business through the role-play classroom involving
the following situations: at the airports, hotels, restaurants,
shops, tourist attractions, travel agency; as well as telephone
communication for tourism business
0163 905 ﬂ’]ié'v)ﬁ’l‘m’lﬁ’]m’mgL‘ﬁlﬂﬂﬁﬁmkﬁﬂi 3(2-2-5)
LLa:miI‘i\SLL‘SN 3
Communicative Korean for Tourism and Hotel 3
ﬁau‘lmmmsw%m : 0163 904 n15§aﬂwm1mnm§
Lﬁl’e]ms‘(imtﬁﬂ’éLLazm‘SIidLlﬁN 2
Prerequisite : 0163 904 Communicative Korean
for Tourism and Hotel 2
mia'mt,l,a:msﬁamwmmmﬁgﬁamﬁ(ﬂ@iawwﬁiﬁa
ﬁau‘ﬁ“ F_l’JLLﬁSIN LIN Lﬁamiﬁlamﬂuﬁwﬁmm Lﬁaﬂﬁﬁaumﬁaga
ﬁuﬁw LaYLAMS LLﬁ’JN’ﬁEﬂWﬂ’ﬁI‘EﬂWH’]WNﬁm%ﬂ’ﬁﬁi
Reading and writing skills using Korean for tourism

and hotel business; communication in offices; asking for service;

as well as language etiquette in various situations

15 wuaEia
3(2-2-5)

nasAnamdiwianuarin
0186 404 MINPUURUFIH 1
Basic Japanese 1
M WAL UUTI N ETINMULUAL AU
o o € P ¢ Ay v X
AENN Lmﬂmmm%mnsmwmzyﬂmuwuim
Reading and writing Hiragana and Katakana;

Japanese words and Introduction to Basic Japanese grammar

Qﬁ Tns. 043-719888
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0186 405 mmzﬁﬂuﬁugm 2 3(2-2-5)
Basic Japanese 2
ewlvesein : 0186 404 mmmfﬂ!mﬁuﬁm 1
Prerequisite : 0186 404 Basic Japanese 1
Mo @em W memmﬁwﬁwﬁﬁLﬁm%aﬁumiﬂaa
Wenuasmalausu gﬂﬁiﬂmuaﬂamrﬁrﬂnmwrﬁ'ﬂﬂmalﬁmﬁ
fosmumamaiisriuludiosssriuldochagnd
Listening, speaking, reading and writing;
vocabulary in tourism and hotel businesses; Japanese sentences
and grammar by focusing on the ability to communicate
conversations for daily life
0186 406 msélaaﬁmmnjﬂmﬁanﬁvimLﬁm 3(2-2-5)
LLaSmiI‘NLLiN 1
Communicative Japanese for Tourism and Hotel 1
ewlaesein : 0186 405 mmmfﬂ!mﬁuﬁm 2
Prerequisite : 0186 405 Basic Japanese 2
MmNy mmmm@ﬂu ToeWemiuaamniildlu
qiﬁaﬂﬁw‘aat,ﬁmt,mzmﬂw wan dwsuRoanslusmumaniehae)
Japanese listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel
business for conversations in various situations
0186 407 msélaaﬁmmnjﬂmﬁanﬁvimLﬁm 3(2-2-5)
LLaSmiI‘NLLiN 2
Communicative Japanese for Tourism and Hotel 2
ewlazesein : 0186 406 msﬁlaaﬁnwmm’:ﬂmﬁa
ﬂ’l‘i'(iﬁ\‘lt‘?‘&l’!tkazﬂﬁtﬂtﬁu 1
Prerequisite 10186 406 Communicative
Japanese for Tourism and
Hotel 1
miﬁmmmmtﬁlﬂﬂw%wmaqmivimLﬁmuazms
T5ausn loednansanmumenionge Tumslsmesinviasdien fisws
fu Trousn Svawns S amuiividien dmidien dnne
ImﬁwﬁﬁLﬁaﬁaﬂu‘qﬁwmﬁm
Japanese conversations in tourism and hotel
contexts through the role-play classroom in various situations:
at the airports, hotels, restaurants, shops, tourist attractions,
travel agency; as well as telephone communication for tourism

business
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0186 408 MsdesmsmguiNamstiasifien 3(2-2-5)

WAZNS 159USH 3

Communicative Japanese for Tourism and Hotel 3

fewlzaasnein : 0186 407 msfasnsmundiiuie

msviaafiganaznslsousw 2

Prerequisite :0186 407 Communicative
Japanese for Tourism and
Hotel 2

Ay 4 9 -

MIFUNNI Y YwNaMSTOFITMUNITUINST
Vm‘giﬁaﬂﬁviml,ﬁa’ma:mﬁI‘NLLiN HaZEITIIMS NN
FNUMIN;

Japanese conversation for communication in
business services, tourism and hotel; as well as language
etiquette in various situation

a a IR 1 1 a
3. ¥ LANES laitaen31 6 wiaeia
a a a d‘ a £ a a
LaaﬂLi&lu’«nnﬁmm‘wLﬂ@ﬂﬂﬂmmuﬂﬁymmi‘um
winende lefmuusihrasoasdndinm vida sonthimsdnm

sy Inendarnansmasusad

6 MkEfa
6(400 Fala9)

4. wnenRndsErunsaBnan
1001 491 msflnyszrumsalimawviaaifien
Professional Field Experience in Tourism
doulavasnedn : 1001 415 ﬂ‘liﬂ"im‘m’l‘iﬁﬂﬂmﬁﬂ
Hniszaumsaiiandn
Prerequisite : 1001 415 Integrating skills for
internship
miﬂﬁﬁ?muhﬁmuﬂimaumw%amhmmﬁﬁ'm

1%

L4 A da voa Ve
NUAFNNNITNMIVIDINEN LLatmmTﬂLﬂ@IamﬁstgLiw‘lmmmm
§ Vi Wead was Uszaumsaimeynaulue @ snumsswrifiens
ﬂs[uﬁmuﬂiznaumw%amiwam MadahMenuHam LR
Plesusaumane Tuen 3 ien e 400 $alas wanmdnmiiale
% ° v G ' 6 " 6
$u e Widueimunast/ sinsnou’

Working in an organization involving in the field
of tourism industry and hospitality to gain knowledge, skills,
attitudes, and professional experiences which assigned by a
company or an organization; making of an academic report as

assigned for a minimum of 3 months or 400 hours; the assessment

will be Satisfactory (S) / Unsatisfactory (U)

QN Tns. 043-719888

ﬂ novN:liguLaUszudana uua
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0199 499 FufaFNW 9(0-40-0)
Co-operative Education
maUftieulusmussenounmsathefissun losans

Sflessrnaminendy fusewdszneums Wevasniiada i

mmiﬂmﬁmnmmsﬁnmﬁLﬁ'méﬁaaﬁumiﬁmﬂuﬂmuﬂﬁzﬂau

m3 53mmmamaslumiﬁwmmmﬂuﬁmﬂﬁﬁmamdlﬂmwu m3

Janm madindula Tnmelumademsiuamadsudn idadammm

mammmméfmmﬂaoﬁmuﬂﬁznaums LACHNALLINY
Systematic operations in the real establishments

under the collaboration between the university and the
entrepreneurs in order to develop their academic knowledge
and skills related to the actual working environment; having an
ability of self-improvement for systematic thinking, observing,
decision-making, and analytical thinking and estimating skills;
the students haves required qualifications that suit the demands

of the employers and the labor markets
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mun'lne
MDD
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wé’ngmﬁaﬂmamﬂmsﬁm
121371153 ANNS S TNLALUS NS
(ﬂé”nqmﬂ%'uﬂ'a;a W.¢.2565)

wangasRalenamstigia suimnmssamslasusauazing

Bachelor of Arts Program in Hotel and Hospitality Management

FodSgguazaanin

mwlny  @oa) Fatmanstindie (Masamslssusuuastsns)
(o) fi6L.U. (MIFAM3lssusuazLsmMs)

mmﬁmqw (%BL&N) : Bachelor of Arts (Hotel and Hospitality Management)
(%aa‘a) : B.A. (Hotel and Hospitality Management)

wingas

Sunanhufinnueaeemdnges sneinmadanslsussuaziins bifeunh 132 whefa

lassashavdngas

whefauazngain

1. wne3mEnms by

2. VNINITURNE

21 NRITIUTIWINTN

22 NANITIRNE

G AN AN

nRsATIIRIZREN

3. nneInSans

4. wenndszsunsalizdw

Q§ Tns. 043-719888

FWmuwILAa

6 navn:ligulaus:udIawa uua

E reg@msu.ac.th

PUWIUUILNG

liouni 30 wbaefia
liouniy 90 wvbaefia
lifoenh 24 whefia
lifoenh 66 whaefia
ldfoenhy 36 whaefia
ldfoendh 30 whaefia
laistaenan 6 wweia
laistaenan 6 wweia
litouni 132 wbaefia
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sw“m‘[wé’nqm
1. wnedmdnuialy Laitaendn 30 waefia
2. UNIIBUANE Laikaendn 90 wibaefia
n'sjuimﬁugmﬁmiw 24 waEna

1000 101 qmammmmiviauﬁmLLasmiqumsd 3(3-0-6)
Tourism and Hotel Industry

1000 102 wq@mwﬁfﬂﬁauﬁmuamﬁ 3(3-0-6)
Aosnstariannsam
Tourist Behavior and Cross Culture
Communication

1000 103 yadnNWuazL Hiaiusmedens 3(3-0-6)
SMTLNULIMS
Personality and Social Interaction for
Hospitality Industry

1000 104 winlulaBiaaaumeniy 3(3-0-6)
qmmﬂﬁwmsviauﬁmLLazINLLiN
Information Technology for Tourism and Hotel
Industry

1000 206 AAnendomsLAMS 3(3-0-6)
Psychology for Service Industry

1000 206 u’i@miw‘qiﬁami‘via@L“?’iml,ms 3(3-0-6)
e R AR ER (e
Introduction to Creative Tourism and Hotel
Business Innovation

1000 207 m;]‘wmauaz%smmm%‘m%wh 3(3-0-6)
qmmﬂﬁwmsviauﬁmLLazINLLiN
Laws and Professional Ethics in Tourism and
Hotel Industry

1000 208 My¥amInEWenNINEdaSUTsN  3(3-06)
vipafienuaslsousy
Human Resource Management for Tourism

and Hotel Business

NFNITUAWIE 66 WiEna

- A NANILIAL 36 wiwaeia

1002101 g3fialsoussuazLims 3(3-0-6)
Hotel and Hospitality Business

1002 102 ﬂmwa”mm:rﬁugmﬁmmkaLﬁzn 3(2-2-5)
LagLANT

Basic English for Hotel and Hospitality

KangasmsAnw s:AuUSNaS | 44
urIdNgNdgumaismu UmsAnu 2569

1002 203 MIAUAUNNTN 3(2-2-5)
Housekeeping Operation

1002 204 MITAMTULEMTF NN 3(3-0-6)
Front Office Service Management

1002 205 MIHNUAT 3(2-2-5)
Kitchen Operation

1002 206 B4ANTUALMIIAMITINALT9UTH 3(3-0-6)
Hotel Organization and Business Management

1002 307 msu’%miamwal,l,am,ﬂéaaam 3(2-2-5)
Food and Beverage Service

1002 308 MIeMAFVTLITUTILANEMS 3(3-0-6)
Hotel Banquet and Event Management

1002 409 msﬁ@msamﬁ@L'z%muasﬁnu@? 3(3-0-6)
dwmsugsialsausy

Banquet and Event Management for Hotel
Business

1002 410 InensudenAFidemedeanenaas  3(3-0-6)
dwsugsialsaussuasAms
Social Science Research Methodology for Hotel
and Hospitality Business

1002 411 FuaM3lsausuuazLims 3(3-0-6)
Hotel and Hospitality Seminar

1002 412 MIGELENANNNTINGD TN 3(3-0-6)
M3lsusaIALLAMS

Career Preparation for Hotel and Hospitality

- Anawiziaen 30 wwaEia
1. ngsimanaamlaawe liaandt 15 mizefia
BenmeAm laiteenh 15 miefa

1004 343 sl lne 3(2-2-5)
Thai Desserts

1004 345 FaLlsmaunsadnsinuasHa b 3(2-2-5)
Art of Vegetable and Fruit Carving

1004 350 LANULAXNIANUGIEILAN 3(2-2-5)
Cake and Cake Decorating

1004 358 M3iaTienBsans 3(3-0-6)
Gastronomy Tourism

1004 366 FatlemInnNueNnImMT 3(3-0-6)
Art of Food Styling

$U 1 0.0IWELY 2.AUNSITY D.UKIANSAIL 44150
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QN Tns. 043-719888

1004 368 NMIIANMIILLUMTLINTAIMNT 3(3-0-6)
Walngnms

Food Nutrient Service System Management

1004 369 Iﬂ“ﬁmm‘a‘lqlﬂﬂﬁ 3(3-0-6)
Personalized Nutrition

1001 382 miﬂﬁﬁ@dmﬂ%miﬂmﬂ%mﬁu 3(2-2-5)
In-Flight Service Operation

naNITIMsiamalsausauazMSWRIMIAkES

1002 361 miﬁ@miﬁqm@ﬁaﬂuqﬁﬂmm 3(3-0-6)

waLLINT
Environmental Management in Hotel and
Hospitality
1002 362 M3¥AMITINAUIHUALEMS 3(3-0-6)
PNPLEN
Small Hotel and Hospitality Business

Management

1002 363 ﬂmLLamﬁﬂ%mﬂ,ﬁafﬂmwém*ﬁu 3(3-0-6)
gafalsausy
Hotel Spa and Well-being Services
1002 364 M3¥AMSTIRNEINEIME 3(3-0-6)
Resort Management
1002 365 MIN@WARS DT SUsIUALN  3(3-0-6)
MaRan

Hotel and Alternative Accommodation Product

Development

1002 366 Tiaiaaslasua 3(3-0-6)
Hotel Butler

1002 367 Aazmsanuesanauiie 3(2-2-5)
The Art of Handcraft decorations

1002 368 mm@Lﬁ@ﬂﬂié@ﬁﬂi@iﬁaLLasqﬂﬁw 3(3-0-6)

Fusius
Speaking for Business Communication and

Customer Relation

1002479 MaAAARATRMILTaNa oSN 3(3-0-6)
Digital Marketing in Hotel Business

1002 480 YinweARadmugnang 3(3-0-6)
Employee Life Skills

1002481 NagmsAMERhamsupialsuss  3(3-0-6)

Hotel Business Leadership Strategy

ﬂ novN:liguLaUszudana uua

E reg@msu.ac.th
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1001 389 MITAMIUALMIMIHARNWIONNY  3(3-0-6)

Cruise Line Operation and Management

NgNITATIAZMTF92 1S

1002 369 91N38/l5) 3(2-2-5)
European Food

1002 370 @1V3LDITe) 3(2-2-6)
Asian Food

1002 371 wn3lne 3(2-2-5)
Thai Food

1002 372 1u€ay 3(2-2-5)
Bakery

naju%mmmfil,ml,ﬂéaaﬁlu

1002 373 ‘qiﬁau%mim%mﬁui%LLaaﬂaaaé 3(2-2-5)

ERFGEIEY

Business in Non-Alcoholic and Fashion Drink

Service

1002 374 mWiLLﬁSLﬂémaNLﬂ;aéﬁlmw 3(3-0-6)
Food and Beverage for Health

1002 375 TinTIMUN wae MIIaMsnwmun 3(2-2-5)
Barista and Café management

1002 376 gmuaz i 3(3-0-6)

Spirits and Wines

1002 377 mi'iim»%aLLazmimuQNﬁunumWi 3(3-0-6)
LALRRIRN
Food and Beverage Purchasing and Cost
Control

1002 482 MATANBINANSUAEOMUSNS  3(3-0-6)
eaasRNLaaNaEDd
Bar and Alcohol Beverage Service Businesses
Management

1002 483 WIANITNLAYMTWGNW M 3(3-0-6)
AABNUARANT
Innovation and Development in Restaurant
Operations

1001 384 Inmnmslugsfiasnemsiiu 3(3-0-6)

Nutrition in Airline Business
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neju’“aaﬂmsﬁmuﬁa’a waznsin

1002 378 g3namain 3(3-0-6)
Airline Business

1002 484 Eiﬁﬁmﬁ'ﬁadLﬁH’J‘ILN‘gLLﬂﬂNLLiN 3(3-0-6)
MICE Tourism and Hotel Business

1001 371 ﬂﬁ'viadl,ﬁml,%dqmmw 3(3-0-6)
Health Tourism

1001 372 ms‘viadl,ﬁmmdﬁﬁwm@ 3(3-0-6)
Nature-based Tourism

1001 373 ms‘viadLﬁmmdmml,azémaﬁlld 3(3-0-6)
Coastal and Marine Tourism

1001 374 Shwmnnmsnansudaienmsviaadien 3(3-0-6)
Outdoor Recreation for Tourism

1001 378 HsgnaUMIIAMSNUANTIFNS 3(3-0-6)

HASNUDIURRENIEEIETIA

Creative Exhibition and Event Entrepreneur

1001 386 Manniagsiamsiu 3(2-2-5)
English for Airline Services

nANITIANIE ﬂnszﬁuajﬁmﬂmﬁnm

1010 521 MIFMOMIVIBITENLALATIEUMN 3(3-0-6)

VR Rpi N
Tourism Marketing and Destination Branding
1010 522 wimnsssuasmadudissneums  3(3-0-6)
e lafuacdioug
Innovation and Entrepreneurship in MICE and
Event Business
1010 523 mﬁmmmﬁfemiwmsﬁmLﬁmsgmu 3(3-0-6)
Tusimsaedi 21
Innovation Management for Community Based
Tourism in 21* Century
1010 525 mimﬁl&mmugi&;ﬂﬁ%ﬁal,l,azmiﬁwm 3(3-0-6)
HAA DU sl
Digital Transformation and New Product
Development
1010 526 Ma¥ANTMIYiRAfiEnEassan amsTInaE0-6)

Cultural Heritage Tourism Management

KANFASNMSANUYI SstAUUSTYNIOS

urIdNgNdgumaismu UmsAnu 2569

1010 527 mﬁ@mimmLﬁml,l,az’inqmma 3(3-0-6)
maviaaifien lufuaglsaus

Risk and Crisis Management in MICE Tourism

and Hotel

1010 530 Ms¥amInudlaudiaehsdatin 3(3-0-6)
Sustainable Event Management

2. nguInMneedssindNanua w15 wiifa

Aondnmmmealsemeiiarenin 1 Swa

5 1A 16 hihefie
15 ke
3(2-2-5)

21 nziu?mmm5anqmﬁ'mmmﬁw
1002 231 miﬁ'aﬁﬁmmﬁanamﬂ:aammiﬁm
Communicative English for Housekeeping
1002 232 miﬁ'aﬁﬁmmﬁanamﬂ:aamu%mi 3(2-2-5)
i)
Communicative English for Hotel Front Office

1002 333 mi?'(amsm‘mé’mqmﬁ'mmﬁmi 3(2-2-5)
DIIUAAIDIRN
Communicative English for Food and Beverage
Service

1002 334 ﬂﬁa:aﬂ?iﬂWHWﬁdﬂﬂﬂLﬁ@ﬂﬁ“ﬂ?F_I 3(2-2-5)
WaYMITANALIILTH
Communicative English for Hotel Sale and
Marketing

1002 435 nndangupsiedmiuoulsusn  3(2-2-5)

UAELAMI

Business English for Hotel and Hospitality

2.2 najaﬁmmm&.I%"amatﬁaamm%w 15 wiuaena

0105 263 mwm%j’amav%ujml 3(2-2-5)
Basic French 1

0105 264 mmvl%qmﬁw’i'lugm 2 3(2-2-5)
Basic French 2

0105 365 NsADENINMWHSaLONTS 3(2-2-5)

vinaiienuazmslsauss 1

Communicative French for Tourism and Hotel 1
0105 366 MFRENIMSLFERENS 3(2-2-5)
vinaifienuazmslsauss 2

Communicative French for Tourism and Hotel 2
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0105 367 MaFaasNMENSAFFADMST 3(2-2-5)
Voafienuaym s 59uss 3

Communicative French for Tourism and Hotel 3

2.3 nfaAmmAniNaua1lin 15 wiehia

0106 970 Mg 1 3(2-2-5)
Basic Chinese 1

0106 971 Mg 2 3(2-2-5)
Basic Chinese 2

0106 972 mi?%amimm%mﬁamiﬁmLﬁm 3(2-2-5)

LLﬂzﬂﬁIﬁﬂLL‘SN 1

Communicative Chinese for Tourism and Hotel 1
0106 973 mi?%amimm%mﬁamiﬁmLﬁm 3(2-2-5)
LLﬂzﬂﬁIﬁﬂLL‘SN 2

Communicative Chinese for Tourism and Hotel 2

2.4 na;u"“a*mmmmmﬁLﬁaammiw 15 yhefia

0163 901 mmmmﬁﬁujm 1 3(2-2-5)
Basic Korean 1

0163 902 mﬁ:ﬂmm%ﬁuﬁm 2 3(2-2-5)
Basic Korean 2

0163 903 miﬁaﬁﬁmm mmﬁlﬁams 3(2-2-5)

vieafieruaznislassy 1

Communicative Korean for Tourism and Hotel 1
0163 904 mi?%amim‘m meﬁLﬁami 3(2-2-5)

vinafieruaznslaousy 2

Communicative Korean for Tourism and Hotel 2
0163 905 miﬁaﬁﬁmm mmﬁlﬁams 3(2-2-5)
vinafieruarnslassy 3

Communicative Korean for Tourism and Hotel 3

25 naiu"‘a*ﬂmmnﬁijmﬁamuaﬁ1~ 15 wwena

0186 404 mmmjﬁuﬁugm 1 3(2-2-5)
Basic Japanese 1

0186 405 mmn’jﬂuﬁ@m 2 3(2-2-5)

Basic Japanese 2

9 navn:ligula:us:ulIawa uua
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0186 406 mié@ﬁﬁmmn’jﬂmﬁamiﬁmL‘ﬁ'm 3(2-2-5)
WagmIlaaTN 1
Communicative Japanese for Tourism and
Hotel 1
0186 407 mié@ﬁﬁmmn’jﬂmﬁamiﬁmL‘ﬁ'm 3(2-2-5)
WaEMIlSITN 2
CommunicativeJapanesefor Tourismand Hotel 2
0186 408 mié@ﬁﬁmmn’jﬂmﬁamiﬁmL‘ﬁ'm 3(2-2-5)
WagMIla9uIN 3
CommunicativeJapanesefor Tourismand Hotel 3
3. NI NAANES laitoendn 6 waefia
BenBuwanneiniideseulussiuliyyinize
winende laafuusiheas
919158730 we sontunsAnmiuiamiineide

WNETMNTUTY

4. waeamindszaunisaliazn 6 WkIENG
*1002 491 MIRNUsTaUMIDATEN 6(580 %’ﬂm)

m‘ﬂmm
Professional Field Experience in Hotel
0199499 &MNAFNEN 9(0-40-0)

Co-operative Education

WaNEwe) - * MM 1002 491 MmaRndszaumsaiinGnms
|t a @ ] a a a [t A
Tsausn Thinedrmiumbefio losfnansGowdn s via U
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LLﬁﬂQLLN%ﬂ'\‘JamS"]
Lmeﬁm%ﬁuL‘%&mmsmﬂmi?ﬁﬂmmwﬁﬂgjm ATNMITANI SIS
U9 1 macn
ST Fa31 PNwwmkEia
MENSINEHNDITRINANNNTEN
0041 001 Preparatory English 2(2-0-4)
a a4
RaeAmanmT
MIAATIDANWLL
0043 001 Design Thinking 2(2-0-4)
A & o
waeAImanmT
NANAMANINTIsUALFIWINaN (Fan)
XXXX XXX o S 2
weImanmT
nasIndseN (Hon)
XXKK XXX o e o 2
RaeAmanwT
1 A ;3 [ A
NANNALNDIINUDY (1DN)
XXXX XXX o S 2
e AmanmT
NNWIANITNLAEN 1365 19653A (Fon)
XXXX XXX o e S 2
waeAmanmT
YEMNNIINMIVTIEN WAl
1000 101 ‘ 3(3-0-6)
Tourism and Hotel Industry
woAnTITinvinafeuaymsRof SN IRIuDTIN
1000 102 3(3-0-6)
Tourist Behavior and Cross Culture Communication
MwmmbiefnfanziduniEen 18
PWIUUWILNAFZHN 18

QN Tns. 043-719888
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9 1 madae

S9EAM a3 NwwmmkEia

mnssnnmNensfeams
0041 002 Communicative English 2(2-0-4)
wneAmanmvi

o An amo A A
YNEaYIINAAaNMIURuMIU A

0041 022 Digital Literacy and Life for Transformation 2(2-0-4)
waneRmanmvly
naNnaiaadnuds (don)

XXXX XXX o e 3 2
wneRmanmv
naaAtsns (Han)

XXKX XXX 2

wneAmanmvi b

yaannmuazU Mg msuamLins
1000 103 3(3-0-6)
Personality and Social Interaction for Hospitality Industry

mquIaﬁmiﬁumﬂém%uaqmﬁmnswmﬁmLﬁmuaﬂi@uw
1000 104 3(3-0-6)
Information Technology for Tourism and Hotel Industry

g3falsausauazLAms
1002 101 3(3-0-6)
Hotel and Hospitality Business

mwnSanguing e rmlsusauazLims

1002 102 3(2-2-5)
Basic English for Hotel and Hospitality
PwwmmneiafameidawEen 20
MuUNILAaFTEN 38

R Tns. 043-719888 navn:ligula:us:ulIawa uua E reg@msu.ac.th T a1msUi_]:J mmst_\aw[n_\):)nmmaus ey
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9 2 madu
SHaIT Fam NI AR
naNaIMNTIauaLRIInAaN (Han)
XXXX XXX n 3 2
wnenmanmv
NENWIANITNUALMIEEESIA (1Fon)
XXXX XXX o e S 2
wane3manmT
A ImeniamsLsImMs
1000 205 A 3(3-0-6)
Psychology for Service Industry
winnssugstiamaviaaifieauazmslssusaideaiasdidosd
1000 206 3(3-0-6)
Introduction to Creative of Tourism and Hotel Business Innovation
R ORARIRATEG T
1002 203 3(2-2-5)
Housekeeping Operation
MIIAMFNULIMIE M
1002 204 _ 3(3-0-6)
Front Office Service Management
MENGNILITENENBNURTN
XKXKX XXX “ . . 4 - o A 3
*RaNINNGNMNINNLTENELNBNUNTN (318317 1)
Nwmmbieiafameidewisen 19
PIURULAAFHN 57
4 2 madae
eV et Faimn NwmmILia
nRsATHEN
XXXK XXX e 3 2
mnenmanmv
nasTIaeN
XXXX XXX n 5 2
wnenmanmv
ng‘wmaLLaaasialmim%m%wsl,uaqmmwmimm/ia@Lﬁ EaLlTuTH
1000 207 3(3-0-6)
Laws and Professional Ethics in Tourism and Hotel Industry
000 205 madamanswennaayudemsugiaviaafienuaslsausy 3(3-0-6)
1
Human Resource Management for Tourism and Hotel Business
MITUAUNUAT? 3(2-2-5)
1002 205
Kitchen Operation
asfnsuazMIIAMIgaialasuan
1002 206 3(3-0-6)
Hotel Organization and Business Management
MENGNILITEINFNBNURTN 3
XXXX XXX =) 1 1 nﬂl a a ASI
*RENNNNRNMHENIUTEMENaNUEN (N7 2)
NuwaumheiafameidawEan 19
PN RadTEN 76

Tns. 043-719888
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4 3 maan
SWaI™ Fa%n MwnmILia
naNATIReN
XXXX XXX ~ o 2
vneAmena
. r ~
MINFNUIN NN 3
XXXX XXX p . . A ~ n
“RONNNNANMBTTNLITUNFND TN (1877719 3)
MILAMIMTUALLORIRN
1002 307 _ 3(2-2-5)
Food and Beverage Service
mamadmsLgsRalsusLaLLAnS
1002 308 3(3-0-6)
Hotel Banquet and Event Management
nasAmenmEulame (M1e317 1)
100x xxx ~ A “ - Lo 3
*iBanannnasinmalsausy vide Inmavioadien
nasdimenmEulam (Me317 2)
100x xxx “ D .. Lo 3
*Bonnnnauinmalsousy vda Fnmavioadien
XXXX XXX Honies (e 1) 2
Iwamheiafiameidawisem 19
NWIBMENATTAN 95
4 3 meadane
SN Faimn wAUNUIEAA
ML 3
XXX XXX A 1 1 Aﬂl a a F;
“RENINNANNINGNLITENELNDNUNTN (318711 4)
madamarmiaiesuazanuddmiugsnalasm
1002 409 3(3-0-6)
Banquet and Event Management for Hotel Business
InensudenAATumednnenansimsuganalsusuazAms
1002 410 3(3-0-6)
Social Science Research Methodology for Hotel and Hospitality Business
nasAmenmaulam (Me3n 3)
100x xxx ﬂ A “ LA 3
*Laaﬂmnnqmeﬁmﬂimm a0 M IVIBINEN
nasAmenaEnlamwe (e 4)
100x xxx d A “ A LA 3
*iBonnnnasinmslsusy vie Fnmavioadien
A A a n‘
XXXX XXX WL (318739 2) 2
Pwmnreiafiameidewgen 17
PWIUNBAATLEN 111

QN Tns. 043-719888
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ad o
19 4 Mmaan
ST Fa3m INwwmmkEia
MINFNUTENFND TN 3
XXXX XXX “ . . d - a A
*RaNINNRNMINNLITENELNDNUNTN (31873917 5)
Fuanmslsausnuassms
1002 411 3(3-0-6)
Hotel and Hospitality Seminar
m‘sm‘%awmmw%augjm%wmﬂsq UINLAZLSNS
1002 412 A o 3(3-0-6)
Career Preparation for Hotel and Hospitality
nasAmeanlae (13m0 5)
100x xxx “ A “ A LA 3
*Lﬂaﬂmﬂﬂqw’rmmﬂidlﬁu 138 ANV
XXXX XXX BRanies (e 3) 2
NuwmmeiafamadawEen 14
WU AHLHN 126
9 4 madae
S9Eam Fa3mn INwmmkEia
maRnszaumMIaRTENMIlasusH 6
1002 491 &
Professional Field Experience in Hotel (580 ‘E’JISN)
NwmmbiefafameiduniEan 6
PNWUNWINAFLHN 132

QN Tns. 043-719888
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LLN%ﬂ']‘iﬁﬂiﬂiﬁJll'ﬁ b1 (Lﬁ&llll;'}‘.l"])

U9 1 madu

urIdNgNdgumaismu UmsAnu 2569

sHaIM Faimn LA
MENSINANDGRENA NN
0041 001 N 2(2-0-4)
Preparatory English (32607390 Anwvnly)
MIAATIDBNLLL
0043 001 R . 2(2-0-4)
Design Thinking (saa3n@nmvialy)
nauaIMNTIaaLRIWInAaN (Han)
XXXK XXX n K 2
vanaAmenLa U
aq@lmﬁ/mﬁﬁmﬁvimLﬁmLLazﬂﬁI‘NLLﬁN
1000 101 3(3-0-6)
Tourism and Hotel Industry
WnfinsstinviosfienasmMIFos N TmusIIN
1000 102 3(3-0-6)
Tourist Behavior and Cross Culture Communication
yaannmuazUfiiusmedsandmsuaminms
1000 103 3(3-0-6)
Personality and Social Interaction for Hospitality Industry
gafalsoussasAms
1002 101 3(3-0-6)
Hotel and Hospitality Business
mma"amwﬂugmt,ﬁmmka LINUAZLANTS
1002 102 3(2-2-5)
Basic English for Hotel and Hospitality
Mwamheiafiameidawisen 21
NwmmbhENaseaN 21

QN Tns. 043-719888
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99 1 madae
SWEI Fade Mo
mmsnniansTes
0041 002 Communicative English 2(2-0-4)
RaeAmanT
N am amy A 2
NEaLTIRAIaLNMTIUALULUAY
0041 022 Digital Literacy and Life for Transformation 2(2-0-4)
WeAmanmT
NANAIAN AL FWINaaN (Han)
XXXX XXX A S 2
manedmanmT
mquIaﬁmifmmﬂz%m%uqmamnﬁmﬁvimLﬁmLLaz JILIN
1000 104 ) _ 3(3-0-6)
Information Technology for Tourism and Hotel Industry
FpAneniiamILims
1000 205 3(3-0-6)
Psychology for Service Industry
winnssngatamaviaaifienuasmslasussifeaiasadidosdu
1000 206 3(3-0-6)
Introduction to Creative of Tourism and Hotel Business Innovation
AP ORARIRRTEG TN
1002 203 . _ 3(2-2-5)
Housekeeping Operation
. P -
MEGNUTLUNFNDN U
XXXX XXX “ . . p - o A 3
“RANINNRNMENILITTINEANDNUNTN (131N 1)
NuwmmeianamedawEen 21
PRWUNNWILNAFLHN 42
e o
11 1 mangsan
Y
SWEI Fad N iia
NANIANITNUAZNISET9653A (Han)
XXXX XXX o e 3 2
waneAmanT
1 A }% [ A
NANNALNDIINUDY ({HaN)
XXXX XXX " o 2
el
nasindsaN (Han)
XXXX XXX o e 5 2
waneAmanmT
nAAATIREN
XXXX XXX n o 2
waneAmanmT
naaATdan
XXXX XXX n o 2
ManeImeanmT
3 1 a d’ a a
NMUIURLNONAINSL UYL 10
NWUNWINAFLHN 52

QN Tns. 043-719888
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4 2 madu
W Fam NG
naaAtsny (Han)
XXXX XXX s o 2
waneAmanmvly
ﬂg‘mmaLLasammmmﬁm%ﬂugmmwﬁmmwimL‘ﬁ ALl
1000 207 , o , 3(3-0-6)
Laws and Professional Ethics in Tourism and Hotel Industry
1000 208 madamanswennaayedamiugtaviaafieauaclsauss 3(3-0-6)
Human Resource Management for Tourism and Hotel Business
MIAAMFULEMITRIUAN
1002 204 ‘ 3(3-0-6)
Front Office Service Management
mﬁmuazmﬁ@ma‘q‘sﬁﬂmLL‘;;J
1002 206 . , 3(3-0-6)
Hotel Organization and Business Management
nasAmenmEulam (318317 1)
100x xxx ~ DA P Coa 3
*Laanmrmqmmmﬂmm %38 ANV
nasimenaaslame (1A 2)
100x xxx “ A “ A A 3
*Laanmnnqmmmﬂmm %1389 ANV
MENFILSTFN U TN 3
XXXX XXX p . . A . —
* ENNNNRNMINENIUTEMFNBNUEN (e7 2)
Nwmmbrefafiameidewden 23
PIURUEAATHN 75
9 2 mavane
W Fa NuwUUILAA
U A % [ A
NANNALNDIINU (1DN)
XXXX XXX A & o 2
weAImanmT
MIL3MINTURLLFTRIRN
1002 307 ) 3(2-2-5)
Food and Beverage Service
MIAUARIUAIT 3(2-2-5)
1002 205 , ,
Kitchen Operation
manmadmsugIRalusaLLAmMS
1002 308 3(3-0-6)
Hotel Banquet and Event Management
nasinenasvlanw (e 9)
100x xxx d A “ A oA 3
*Laaﬂmﬂﬂ@mmmﬂmm %38 ANNIVIBINLT
ngsAmenmaEulame (Meind 4)
100x xxx a A A a oA 3
*Laanmﬂﬂ@mmmﬂmm %38 MMIVIDINLI
MENGNILITTMENBNURITN 3
XXXX XXX “ ‘ . 4 “ a4
“RENNNNANMIEILsEIANaNUSEN (18371 3)
MENGNILITTINENBNURITN 3
XXX XXX “ ‘ . A “ a A
“RENNNNFNMINGIUTEMANBNUTN (e371 4)
NwmmheiafiamzidanEen 23
PWIURUENAHZHN 98

QN Tns. 043-719888
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19 2 megasan
UG
SWa Fad Nwuneia
nAsITHEN
XXXX XXX o 0 2
MeneAMANY
naafiTIaan
XXXX XXX " o 2
e
A A a IS‘
XXXX XXX WANLES (318739791 1) 2
XXXX XXX Banias (MR 2) 2
XXXX XXX BN (e 3) 2
Nwmeiafiamzidawsen 10
IR A FHN 108
14 3 macu
SHEI™ Fad PNWUNKEAR
MENENILITEIMEABNUN TN 3
XXXX XXX A 1 1 tﬂl a a d‘
“HaNNNNFNMINEIUTEMFHNBNUTN (313719 5)
madamanuiaiResuarnuddmingsnalsaus
1002 409 3(3-0-6)
Banquet and Event Management for Hotel Business
Inensudlen AATemedennenansdmsugsialsusuasims
1002 410 3(3-0-6)
Social Science Research Methodology for Hotel and Hospitality Business
Fuannnslsausuuasins
1002 411 o . 3(3-0-6)
Hotel and Hospitality Seminar
mawReNeNANSNg W slusALLAMS
1002 412 3(3-0-6)
Career Preparation for Hotel and Hospitality
ngsAmenmaEula (ednd 5)
100x xxx “ DA “ - LA 3
*Laanmmqmamnﬁimm %38 FNNIVIBINLY
NuwmmeiafameidawEen 18
U AaFEN 126
9 3 madae
SHaIT Fa NwUWNUILAA
MsAnUsysUMIRAT IR lTuaN 6
1002 491 <
Professional Field Experience in Hotel (580 fmIm)
o 1 a dl a a
Muwnmeianameidewsen 6
W iadas 132

Tns. 043-719888
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ABsLIYFIEIM

1. yanedndnily Laitaend 30 wiaefia
2. MNINITUANIE
24 aeia

3(3-0-6)

niju?&!w%ugm'?miw
1000 101 q@ﬁ’mﬂiiﬂm’ﬁﬁmL"?;EI'JLLRSN’I‘JI‘NLWSJ
Tourism and Hotel Industry
ANNANY mmﬁﬁmaaaqmmwmwmiw‘mLﬁm
TRV NEIENIEEY mmiﬁmaqﬁﬂisﬂauﬁﬁwﬁmma@@mawwﬂiixﬁWi
vioafinuarnslasusy ﬁaﬁaaﬁummﬁﬂauﬁm NANTENLYDY
aqmﬂwmmﬁauﬁmeiamwgﬁa Fon MadlasuasIanusssw
ultnesasBumvosdieny 2933 uwmmaamm%iuauaﬂmhmi
W@N%@@]ﬁ’ﬁﬂﬂ‘ﬁmﬂa%ﬁﬂ’! LLﬁSLL%’JIﬁN’?JadQ@]ﬁ’]‘ﬂﬁ‘ﬁ?«lm‘i“/iadL“?;EI’J
LLaSﬂ’ﬁINLLﬁN
Meaning, significance of tourism and hotel indus-
try; knowledge in importance components of tourism and hotel
industry; tourism supporting factors; the impacts of economics,
social, political and culture in tourism industry; government
policy to support tourism industry; roles of government and
non-government in tourism development; trends of tourism and
hotel industry
1000 102 wqﬁnswﬁnﬁmLﬁmuﬂmni%ﬁﬁi’m 3(3-0-6)
TRIUFITH
Tourist Behavior and Cross Culture Communication
ANamany ey sedUsenauuasystlumives
ynfnsastinviasdien thsnmaasinvidien Joquaraedlumatin
mavisaifien s yﬁﬁSw%wa@iawqaﬂﬁmmﬁﬂvimﬁ £ ANNERY
Usenm uaenanlnnsanans e sdiuiss T amsTINIaEMS
éaﬁﬁ m‘igaﬁ?‘i ‘?J"]N’qm%ﬁﬁﬂ ﬂi@u’mﬂﬁéaﬁﬁﬁu@’ﬂkLLG]ﬂG]INWN
FaDTIN AU T TI maLszanduwAawgAnssa
SinvieafiaiomsfessianTsauasaaEANN LA
Meaning, significance, components and benefits of
tourist behavior; types of tourists; purposes of traveling; factors
influencing tourist behavior; significance, types and principles
of communication; intercultural relations and communication;
cross-cultural communication; communication process with
cultural differences; culture shock; implementation of tourist
behaviors’ concepts for cross-cultural communication and

service promotion

QN Tns. 043-719888
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1000 103 yAARMWUATUHTNNUTMsTean 3(3-0-6)

SmsuawLEms

Personality and Social Interaction in Hospitality

Industry

amdidasdufientunsins ensdifituyedn
malu mewan MIAeNiuasssAuanod MITLHRURGILN
AULDI miﬁ(ﬂm‘aéamﬂmwﬁmmmzmmmﬁmwﬁwﬁuéé‘lﬁﬂﬁ
s eSS U minnEdeusugnd s
tseiiula snsermmadsnn wﬁnmﬁamﬁugnﬁw e LA
ﬁu@ﬂﬁmazymﬂaﬁ"ﬂﬂhﬁam

Introduction to the service; knowledge in
internal and external personality; analysis and establishment
of interpersonal; self-development planning; communication in
work places and ability to work with others; building customers
relationships; principles of hospitality to make impression; social
etiquette; principles of communication to customers; interaction
with customers and other people in society

1000 104 wialuladinssumadmivansunsss  3(3-06)

msviaafiauaslsousa

Information Technology for Tourism and Hotel

Industry

mw%ﬁmﬁmﬁmﬁmwummiﬂa@aﬁawmﬂém%u
aqmmwmwmw’aaLﬁmuasmﬂmﬁm svuuUgtiamadnisaglu
Hnam iwuﬁﬁﬁﬁmiﬁwﬁagﬂLﬁﬂ%ﬁluqmmwmimﬁﬁmLﬁm
uaenslsausy Aodsnsoaslatiiomssansmavieadin wdems
aanLmu?%aﬂimﬁuﬁuﬁéww%uaqmmﬂmﬁmﬁviamﬁm walulad
asEmARawIanssmImvaadien melfinaluladisdonass
uazmeulafedaaiondmsumaviaaiien

Introduction to information technology system for
tourism and hotel industry; office operating system; operating
system for tourism and hotel industry; social media for tourism
management; concepts of designing media publications in
tourism; information technology for tourism innovation; using

Augmented Reality and Virtual Reality for tourism
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1000 205 303vERemsL3MS 3(3-0-6)
Psychology for Service Industry
mm%ﬁmﬁmﬁlmﬁuﬁmﬁwmmm‘%mi Whfa el

fugmufniuamadaimaasyaas Mess Mo weed e

fawala mashmauuazndnmamsdainesnyszynd 4 lums

13magnen Lmtﬁmu‘imﬁué‘é‘lu msWaeAnenmaAmaitams
91Ny Wenn9nh MUAN UAAaLEKBIANARIWD 1 Anatlseiula
anmslésunims
Introduction to service psychology; concepts and
fundamental theories of humans’ needs, perception, learning,
attitude, and satisfaction; the implication of service psychology
in customers services and cooperation with colleague; the use
of service psychology in analyzing, predicting, controlling,
and responding consumer satisfactions, impressions from the
services
1000 206 uﬁmnssuqiﬁamsﬁamﬁmLLaz 3(3-0-6)
nslssusaiBesiessadidasdn
Introduction to Creative Tourism and Hotel
Business Innovation
LLmﬁmLﬁmﬁuqiﬁﬁ)ﬁLﬁmelmJ ANUMINE ANNANATY

UaEMWSeBIgINaLn Il Msarnaussiumala msfindseenuuy

maWanwnAnflesdsesseauiuazins masdalamaues

mafiudseneums nssaumImeniansss uazmsysyynd 1f
wianssulumahisusunugsfafuinasmu wianssuimsves

Qiﬁaﬁmﬁ/’;mLLazTNLn?m%amﬂ%mmhiaﬁmﬁauﬁa
Concepts of startup businesses; meaning,

significance and the overview trends of emerging business;

developing inspiration; designed thinking, idea development
to create new products and services; creating opportunities
for being an entrepreneur; process and implications of using
innovation in presenting a business plan for investors; service
innovation of tour businesses and hotels by using Augmented
Reality and Virtual Reality
1000 207 n;]vmwLl,axasimussm'“mﬁwh 3(3-0-6)
qmawmwmsviaeLﬁmuaz‘[‘smiu
Laws and Professional Ethics in Tourism and
Hotel Industry
‘53LﬁHuﬂﬁﬁaLﬁﬂ’)ﬁu@@lﬁmﬂiﬂdmiﬂmtﬁEI’JLLﬁS
malsauss nawmmﬁmﬁuﬁﬂqmﬂﬁ waimiumaindien Tsoua

VAN a?ﬁlm’mﬁauﬁLﬁm%mLLa5miﬂ§ﬁaammawhiaw'm

fien nulfusmsfiaenduuntinvioadien assenussodniwly

ﬂ navn:lgutazuszudana bua
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QG]ﬁ'mﬂiﬁNﬂﬁ‘Vf@ﬁLﬁU’)LLaﬂ ﬂ']iINLL‘JQJ ﬂJ;]‘WN']EJSI%e] ﬁﬂ’é‘i%i']‘i_l
Hoymmessesssauasiwammaud adlym

Regulations related to tourism and hotel industry;
laws related to tour guiding, travel agents, hotels, environmental
laws related to tourist police operations; service security for
tourists; codes of conduct for professionals in tourism and hotel
industry; other related laws and regulations; ethical problems
and solving solutions guideline

1000 208 MsiaMTNINERTHUET MU 3(3-0-6)

‘Yiadkﬁﬂ')ttﬁd‘i%ﬁﬂ

Human Resource Management for Tourism and

Hotel Business

ANNAATY UNLN Wi uazasduAnTeLes
amﬁmmﬁmmﬁm%wmniwwﬁﬁm%ugiﬁaﬁmL;/’;muaﬂmm
st MmERisOUUMsIanInINennIaL luasdng ms
FrnUaLMITARaNYAMING MIHNaUIHLASRBININNL MR
Fafnmsuazmaauuns matssfiunansudifom maseeiy
idelalumstiiinu neeananau ussnudaiug ng‘mﬁau;/’;
ﬁaﬂﬁﬁ@msnaumUmeﬁLﬁm%a

Significance; roles and responsible duties of human
resource management in tourism and hotel businesses; process
of operating human resource management in organization;
recruitment and selecting employees; employee training
and development; compensation and benefits; performance
evaluation; morale in a workplace; employee resignation; labor

relations; related regulations and labor laws

nFAATUANE 66 WENa
Wawededy 36 waeia
1002 101 gsfialsausaiuazaims 3(3-0-6)

Hotel and Hospitality Business

unthggsialasusauasisms Usunnuasdnume
Giw‘]maa‘qiﬁﬂmﬁsdLLazﬁﬁn WA uasLamaniieadadlu
qmmwnswmsviamﬁm ﬂ'ﬁ?ﬁ@ﬂ'ﬁﬂﬂﬁ@gﬂ A ﬂ’)'lNLﬁIEN g AN
aonseunuanaaslsouss wnliigsialsusauazSmamae e

Introduction to hotel and hospitality business; types
of hotel and accommodation businesses; hotel and hospitality
product and service in tourism industry; managing emergency,
risk and safety for hotel guests; trends in hotel and hospitality

business
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1002 102 ﬂ'lﬁ’]é’ﬂﬂi]iﬂ"ﬁ%ﬁ’lutﬁ'ﬁmupﬁLLiSJLl,az'ﬂ%ﬂ’li3(2-2-5)
Basic English for Hotel and Hospitality
mawa mMafls mashu madeummdenne éem
uwﬂwmw‘y@m ﬁWM%UG’MINLﬁN UaYLAMS
English speaking, listening, reading, writing,
vocaburary, and basic conversation for hotel and hospitality
profession
1002 203 MFENLABNBHATY 3(2-2-5)
Housekeeping Operation
Mﬁ?ﬁLLﬁ’dﬂ’Jm%ﬂﬁ@“ﬁaﬂd?mm%ﬂLLSJﬁW%INLLiN m3
Sommomaaiilsusa Sumaumasieadasinuen mi@uaﬁuﬁ
mﬁﬁmzmaﬂmm %ﬁﬂﬂ’]iﬂ%ﬂ'ﬁLLaEQ%El‘E?ﬁNﬁ’]‘lﬁ%‘i_ld’]w,l,éjﬁ’]%
I‘NLL‘EN
Roles and responsibilities of hotel housekeeping
department; hotel housekeeping management; hotel guest room
preparation; hotel public areas maintaining; service principles
and ethics for hotel housekeeping
1002 204 MFIAMENUUIMTFIUNI 3(3-0-6)
Front Office Service Management
whiuagamnasuAngenumnuimsd i lsauss
MITOMTNUTIUATN 299TMILEMINRINN MIdTawiBIin a9
nedemuarmaderintiyadnin matszenldaeasgidnin ms
UszanunuifuuNunenen ulsausauazasinsmeuansausa wén
MLAMIuaLaTnTINd LTS M lsausN
Roles and responsibilities of hotel front office;
managing hotel guests service cycle, hotel booking, guest
registration and account, guest payments; coordinating with
other hotel deparments and outside hotel organization; service
principles and ethics for hotel front office
1002 205 MSALAUIIUAS 3(2-2-5)
Kitchen Operation
whiuasaasuAnTaLTauNunAY NsaEes
wazmsl¥gunanins ndengouszmaiuinmens suaen
mMItsgnavems qmamﬁmmmmNﬂaa@ﬁﬂmﬁﬂizﬂaumms
miaanmeﬂymiammmxms@hmué’unu NANMILINTUAY
PUTTINAWTLNUAT
Roles and responsibilities of kitchen department;
kitchen ware and equipment preparation; food purchasing and
storing; cooking process; food hygiene and safety; food menu
design and costing; service principles and ethics for kitchen

operation

QN Tns. 043-719888
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3(3-0-6)

Hotel Organization and Business Management

1002 206 mﬁnsuaznwﬁ'qusﬁa‘[sau,su

vinmsemsasrnsuazgsia lasesdosinsuazms
RRRIBI Mﬂwﬁl,l,axmm%fuﬁmamaqLLNuﬂ@innﬁiﬂiﬂLLﬁN RPN
awsheiulaousa msdamsamaEsuaLIFINGa M3
LLaxWeumqaﬁaTﬁLLisJLLazu%msaa‘nﬁa@u

Principles of organization and business
management; organizational structure and designs; roles and
responsibilities of hotel departments; roles and responsibilities
of hotel positions; risk and crisis management; business planning
and development for hotel and hospitality sustainability.

1002 307 msn%mimmﬂl,azmémﬁlu 3(2-2-5)

Food and Beverage Service

Mﬂ?ﬁLLaSﬂ’J’W%ﬁJ Bj@]‘ﬁall"lladLLN%ﬂmWﬁLLa&:L@%aQ
534 ﬂizmwrjadﬁmuu%mﬁamwuam’%aa?@ ﬂ’J']NiLﬁEJ’JﬁUﬁHmi
E]’]M?‘ELLHSL@%BG@‘N %umaum‘m’%mim%mmmém5‘1'3¢ MIGURURS
0 Lﬁuqﬁﬂiiﬁuﬁmﬁ%ﬂﬂﬂuﬂﬁu’%nﬁmmmam'%aﬁ34 Frowde
uazamtaonit lumaLsmsesURLIA SRR MENMILMIaY
SUDTIN ML MLAN S S UALARD IR

Roles and responsibilities of food and beverage
department; types of food and beverage service operations;
food and beverage menu knowledge; food and beverage service
sequences; maintaining and storing foodservice wares and
equipment; hygiene and safety for food and beverage service;
food and beverage service principles and ethics

1002 308 nsemaduiulssusauazLins 3(3-0-6)

Marketing for Hotel and Hospitality

wanmssamImsnan wodnssauasruslne ms
TRUEUNAYVEIMIRANalTausH wasLAMREnUAER T
waymsdadwvhe manennsat lamavmemssana maAe gt
IMINN MINNARATTA L lEmInmelsuTaaELSMs

Principles of marketing; consumer behavior;
marketing planning strategy for hotel and hospitality products,
prices, and distribution; marketing forecast and opportunities;
analyzing marketing problems; digital marketing; hotel and

hospitality marketing trends
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1002 409 msdamsnuiaidsuaziionddmiy  3(3-06)

ganalsaus

Hotel Banquet and Event Management

mENMITAMsLiaELILALE N MIsenuLy
immﬁm%ﬁuam%aﬁu mﬁ@%aummmwé’m@u maIankuy
GlﬂLLGNﬁm%ﬁLLatEULLﬁJUﬂﬁﬁ(ﬂd’m MIVNUNBIIRIAY NSNS
mmmmﬁmL?;mua:ﬁnmﬂmm q*namﬁaua:mmﬁaa@ﬁﬂu
nILIMT

Banquet and event management principles; food
and beverage menu knowledge and design; food and beverage
purchasing and cost control; banquet and event site design and
presentation; staffing; banquet and event marketing; service

hygiene and safety

1002 410 AnenszdleyitiTemedsanenanssmdy  3(3-0-6)
ganalsausauazLims
Social Science Research Methodology for Hotel
and Hospitality Business
fenuazanudfyaesinansudayifiduns
Foanenamsdmiugsialsausauazims mmﬁﬁmﬁmﬁmﬁu
winMsuaznsELIMMTAITY HmaiiymussiagUsyasdmyide
MIBDNULLMIIAE L@éadﬁaiﬁm,gasﬂﬁlﬁu%’aaga myeneiuay
ﬁﬁLLﬂaﬂ’J’]MWNWH“ﬁBSﬂa mi‘lxl']l,ﬁ%a‘ﬂHGW%NHLLaSﬂWIEJWi‘NBJm?
A WBussawlumsisy
Definition and importance of social science
research methodology in hotel and hospitality business;
introduction to research principles and processes; establishing
research problem and objective; research design; research
instruments and data collection; data analysis and interpretation;
presenting research results and implementation; research ethics
1002 411 é’uumnﬁ‘[ﬂu‘zuu,aw%nﬁ 3(3-0-6)
Hotel and Hospitality Seminar
ﬂ‘a‘néﬁm'waﬁaﬁL'ﬁaﬁa@ﬁugiﬁﬂmmLLaw%mi
MRS UaeTad aﬁﬁﬁmﬁwa@ﬁaﬁﬁﬁﬂmm WaELAIMs
matsegndndnuasnnuin ildlumemamsussiamngsia
TsousauazaAms Lm’ﬂﬁm‘%mﬂﬁﬂﬁmNa@ia‘qﬁﬂmﬁmmwﬁsms
Contemporary issues in hotel and hospitality
business; situational analysis and factors influencing hotel and
hospitality business; application of concepts and theories in
haoel and hospitality business planning and development; global

trendsaffecting hotel and hospitality

QN Tns. 043-719888
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1002 412 MaiaEnaNawiasg arfmislsousn  3(3-0-6)
HAZUSNS
Career Preparation for Hotel and Hospitality
mawBENaNsmsaN M seantindssaumaniman
sudeudarifudmsuifainyseaumenindn uwmsmstsenay
N U UM U THLATLE NS TN YN e N
Tugpdatia
Preparation for an internship program; student

internship rules and regulations; career pathway in hotel and

hospitality; job seeking skills; career development in digital era

ngdmAnNEwlaANE
1004 343 2usilne
Thai Desserts
i wiefiueusilng medadoniagiulu
mavh suallne gunsoliedasldlumevnaualng wefia 35mevh
mallneafiashg q mavieus Inedelumes medeanues mauss
Bmafusnmaalne B ldmuagnapdnune

3(2-2-5)

Basic knowledge of Thai desserts; raw ingredients
selection for making Thai desserts; tools for making Thai
desserts; techniques and methods for making various types of
Thai desserts; wrapping Thai desserts with banana leaves;
decoration; packaging; hygienic methods for the long-term
preservation of Thai desserts

1004 345 Aatlznsunsadnsinuaswa ldl 3(2-2-5)

Art of Vegetable and Fruit Carving

ANy enausnuastslemizasnmungadn
inuazwald madeniagiu mawdua msldmIguanmniag
gunsoldfAmaunzadninuasna sl MungERN eI eRnUGs
muawmmuﬂmrﬁuﬂﬁmmi ﬂ'ﬁﬂaﬂ@}ﬁ% miﬁ@ﬁm@umu
ﬁ’lENW?»ILLﬁ%ﬂ?iLLﬂ&‘iﬁﬁﬂmH%%ﬁ%iﬁu

Importance, background, and benefits of fruit and
vegetable carving; raw ingredients selection; preparation; usage
and maintenance of tools for fruit and vegetable carving; carving
for decorating dishes and food containers; peeling and coring,
cutting and slicing, and carving basics

1004 350 LANLATMSANLAITLAN 3(2-2-5)

Cake and Cake Decorating

wanmMaIlazmatanMINaarnTiaeng o mafanuay
SN Ien Ay miLﬁaﬂéﬁm‘%mﬁmmzqﬂmtﬁ NINENLAYNT
BULAN UTUNNMTANUGIAN MENMITUAZIMATAMIANLGTATILAN
MeoNUULUATITIAN Us3asTow mafnduru nadedimie

Principles and techniques of the production of

different types of cakes; selection and storage of raw ingredients;
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selection and use of tools and equipment; mixing and baking
cakes; types of cake decoration; principles and techniques of
cake decoration; cake decoration design; packaging; cost
calculation; product distribution
1004 358 msviesifiraiBeanns 3(3-0-6)

Gastronomy Tourism

ARSI YoaTinBeamg SnEoiuaTISs
@ﬂamadﬁﬂﬁauﬁm owavadiu masasinem vl enand
ownsnsl e ltifnemamssiinlsmssudssmua e
Tinvieafien unawisafiendeems

Meanings of gastronomy tourism; characteristics
and motivations of tourists; local food; food neophilia; food neo-
phobia; factors contributing to memorable food experiences for

tourists; tourist destination related to gastronomy

1004 366 AaLlzMsANKAIRIMNS
Art of Food Styling
mmiﬁu@mﬁmﬁum‘mnLm'qmmi HANMTHALRIR

hrnaufatidfiomsdaaranns msdonlmuduazmsidanmeus
mimmwiaammﬁmﬁmﬂam MIANUAIHDIWNS DTN
maflamaiaauawns mudazloma wasmafiamsmeaninawns

3(3-0-6)

Basic knowledge of food decoration; principles and
artistic elements for plating; color schemes and plate selection;
food styling for value enhancement; food styling for photo shoot-
ing; food plating techniques for different occasions; food pho-

tography techniques

1004 368 msﬁmmsszﬂﬂminfsmiawmirﬁ'ﬂn‘nmms 3(3-0-6)
Food Nutrient Service System Management
winnsdanissruunsuinse s gnndn

Tnawms luamtiu snudsenaums lsswenina madavhensuuay
apwenvnalnmnms isanasuMINARaIIOMNN NsdamS
fuganfnaannauazemstaansiuluowns mahssuuieneds
TihlseendlFlumasmsans

Principles of food nutrient service system management in
institutions, establishments, and hospitals; preparation of recipes
and nutritional values suitable for mass food production; food
sanitation and food safety management; applying HACC system

to food service

1004 369 Lnzwimsyeea
Personalized Nutrition
eadhéyaslnTnAogINTHYARE ANNFRIMINTATEUAY
1Rsnmsensonnsniens lesuse s mmusswihfivasensansse
Fume enudéyzasanslulawnse Tsdiu lesi Seniiv indeus h

3(3-0-6)

a € '
LLatﬂLgﬂI@]i\lﬁi@] ﬁiyiﬂﬂﬂ”ﬁ%?ﬂﬁLLazﬂ’NN‘lNﬁNQa%FN?WS@WH?

BIANTLR ﬂmmﬂwﬁm
9 novn:lgulaUs:udana bua
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Importance of nutrition for personal health; needs
for nutrients and recommended daily nutrient; roles and
functions of nutrients in the body; importance of carbohydrates,
proteins, fats, vitamins, minerals, water, and electrolytes;
nutritional problems and nutrient imbalances; food and nutrition

therapies

1001 382 msyfjtifeuudnsuwasasin 3(2-2-5)

In-Flight Service Operation

amadidaadudunftRmweiasiu ngua
guematannsie mataeudEn s MMM mTIUAY
ishn miu‘%msﬁmwﬁm‘é‘m sinvanntesiu nsaieam
mﬂ%@ﬂmzﬁ%umauiuﬂ131ﬁu%ﬂ1iigmaLﬁmﬁu

Fundamental knowledge of in-flight service;
safety and security; basic life supports; food and beverage
services; various types of special services; types of aircraft;
service preparation; service equipment; in-flight service

procedures

nzjaimmsé’mmﬂsaLLsNLLazmiﬁmmmmm
1002 361 nwsﬁmnwséammé’au‘luqsﬁaisattsu 3(3-0-6)
HAZUSN1S

Environmental Management in Hotel and

Hospitality

'
AA

LLWJ@@LLasmmﬁwﬁmmﬁaLL’ma”awmagiﬁa
Tssusauazmanims Naﬂim’m‘lﬁﬁ?ﬂ‘mLL‘SNLL@SM?U%M?@@?G
LL’J@E?E]N N'\Wiﬁ?%ﬂ?iﬁﬂﬂﬁa‘%l{]@ﬁam uwmwaqﬁmidua’%mmz
Smnfowedon wolinemidanadenlupiasusauasmatine

Concepts and importance of environmental
issues in hotel and hospitality business; the impacts of hotel
and hospitality operation on the environment; environmental
management standard; roles of organizations in promoting and
supporting the environment; environmental trends in hotel and

hospitality business

1002 362 miimmsqsﬁaiﬁaquuazu%msmmmﬁn 3(3-0-6)
Small Hotel and Hospitality Business Management
wnfauasanuddyraigsfiazmedn ndnms
éa"@mmﬁmﬁmﬁu lmuazglassalumsdsznougsiamnaisn
nomane ﬁm%aaﬁuqsﬁammmﬁﬂ maWangsTalsausaLazAMS
awnmdnathatiofiu

Concepts and importance of small business; basic
business management principles; problems and obstacles
for small business operations; laws and regulations for small
business; sustainable development for small hotel and hospitality

business
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1002 363 sthuasnrsLAmsiRagumwa WY 3(3-0-6)
ganalsausy
Hotel Spa and Well-being Services
mmimﬁaﬁwﬁmﬁu‘g‘sﬁaaﬂﬂmm M3IAAMITIN
§1 szinnaesmswingih mwiféa@a‘mﬁwﬂwmazﬁwﬂumw
2] miu‘%ﬂmﬁazjmmwshm Tulsgusn ﬂg%mmﬁmﬁmmﬁmﬁ
feds gawduazanaaeadelums susmsgamm
Introduction to hotel spa operation; spa business
management; types of spa massage; knowledge of spa herbs and
massage oils; hotel well-being facilities; spa operations laws and
ethics; hygiene and safety for hotel spa and well-being services
1002 364 M3damsTRNANEIMEA 3(3-0-6)
Resort Management
wnAnAsRURTnmnoIMe Usemaasiivinmn
oTMel HARARLaEMR AR N naNME ME I
uazmsiamainly Tadefitavinadensmidinnuasmsiams
FnmMNMIME MssansHansENy mimLquLLaxﬁwmqiﬁaﬁWﬂ
NAME
Concept of resort; types of resort; resort products
and services; principles of resort operation and management;
factors influencing resort operation and management; impact

management; resort business planning and development

1002 365 MINBWINAANATIseusaUAEAiNnMaEan3(3-0-6)
Hotel and Alternative Accommodation Product
Development
MENMTUALA TN W RN AR A DA
Tsaussuasivinmadan msdnmensnduld|duesmeiasnuay
M3PeNEgINA NagMENMIMIAaA WIANITHAY RN RS e
mwazmwad‘qiﬁﬂiaLLiNLLazﬁWﬂmaLﬁaﬂ

Principles and processes of planning and
developing hotel and alternative accommodation products;
feasibility study for business development and expansion;
marketing strategy; innovation and development of hotel and
alternative accommodation facilities

1002 366 Tiaaaslasuan 3(3-0-6)
Hotel Butler
enadRyrasamedlsus i fuasesEUie

savmastimandlsausn asdtssneumslsusmsrastinae S
ynufuar iR maudasoanmuyadn miﬁaaﬁismwuma
wdnmsLAMsTesinEe fiesee sz lauruanmaslsauss

Qﬁ Tns. 043-719888
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The importance of the hotel butler, roles and
responsibilities of hotel butler; the theory and practical
elements of hotel butler; personality presentation; interpersonal
communications; hotel butler service principles for guest delight

1002 367 AadensnnuasanNuiiia 3(2-2-5)

The Art of Handcraft decorations

maanusisuinansulsousn mmiﬁmﬁmm
I;h \‘ﬂ%’:ﬂﬁ@aﬂiﬁj LLENWHSLU@]’PN mIpanLkuy ﬂmﬁammxmm‘%w
Sengunaninmsring T A I WIAGTYA By
vuATIM

Handcraft decoration for hotel service; knowledge
of linen, flower and banana leaf decoration; handcraft decoration
design; material selection and preparation; storing the finishing

work; costing and pricing handcraft decoration work

1002 368 mswaLRansAamsgsRaLasaNAEARUS 3(3-0-6)
Speaking for Business Communication and Customer Relations
miw“@Lﬂ?‘iamiﬁlamiﬁuqﬂmﬂﬂumﬁma IRNH
UsgAnsnm mavhisuenermuas MLy mimm‘ﬁamidd
Lﬁ%&lmi?ﬂ&lLLatLﬂ%Nﬁ%NmWﬁﬂHﬂiﬁaLLﬁ‘Ejﬁ’ﬂ mim@éamiﬁu
u@@aﬁﬁmwwmﬂwmamﬁ@mmﬁuaa‘mﬁﬂisﬁw%mw
Speaking for effective communication with people
in organisation; speaking for business presentation and meeting;
speaking for promoting sale and building positive business
image; speaking with people from different cultural background
1002 479 MmsAaaGIVASMIUgsHalssuan 3(3-0-6)
Digital Marketing in Hotel Business
RENHNUALANNAAIIDINIOM AR DNINANTT
amneaTadomadedularesiilng matszyndmanmaiieiaiia
Tunanemmeda wseidiu nagnd uazmarhmaamedaavialy1fly
p3falseusN
Definition and importance of digital market; the
influence of digital marketing on consumer decision-making;
applications of digital market in various platforms; the key issues,

strategies and practices of hotel digital marketing

E reg@msu.ac.th
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1002 480 vinueFindwiugning 3(3-0-6)

Employee Life Skills

fenauaraNNaF 89N MINIWKUINITN
NI m‘iL‘]J?iIEJHm% m‘iﬁwmmwiuazﬁﬂmLﬁammﬁnwﬁw
MITN msu%mimiﬁuzhwﬂa MINHNUTITAAT TN

Definition and importance of employee; career
planning; job seeking; changing job; knowledge and skills
development for making career progress; individual finance
management; planning for retirement

1002 481 nagvimazfrhdmiugsialseusu 3(3-0-6)

Hotel Business Leadership Strategy

fiensuasenadfnyraanTIEih Ustnmuayanuog
e wnfifaamadudinfia mausmanudnemdnes
sanfie mydemaiaslssduasding danmma TR e
Wannasdns Wiiausyavdamn

Definition and importance of leadership; types
and characteristics of leadership; good leadership guide; good
governance-based administration; organizational analysis and
evaluation for effective strategic planning and development

1001 389 msdamisuasmsaniunwidadsgy  3(3-0-6)

Cruise Line Operation and Management

Useidenaes Pamms waldy nsswaums
AUHUIULBTMTNR Iamamaé’mm%w LLﬁBU‘SSﬁUﬂﬁEﬁ
ﬁﬁaﬁaﬁﬁfﬁw%wa@iammmwiwaauﬁmamiﬁaﬁmm BT
mahamuwEad Ny MIsgaduuaemvhnuuuEadagy
madfiumasnuaIuuEed iy maussnalagineins
MIVANMAOFUIN

History, evolution, recent trends, operating and
marketing procedures; career opportunities and experience;
influential factors affecting passengers’expectation; working
hierarchy in a cruise ship; living and working onboard; food

production in a cruise line; guest speakers; field trip

NANIMATIAZMTFI2 1S
1002 369 awnsylsy 3(2-2°5)
European Food
ninmsuazan@sgmlumsysznavaimsylsy
nasAUMaYeite maaTRiukarmMIaiuSnmianiu mawEes
uasmelefifendasiunassnauannaglal emsduasiiny
madauazanusisams greawuuszemntaansielumstsznay

213 MAnMILAMSLaLRsE s TN lumIU AR

QN Tns. 043-719888

ﬂ navn:lgutazuszudana bua
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KANFASNMSANUYI SstAUUSTYNIOS
uKkISngrdgumais,u Umsdnul 2569

European cooking principles and standards; food
purchasing, receiving and storing process; European cooking
preparation and techniques; food garnishing knowledge and
skill; food hygiene and cooking safety; service principles and
work ethics

1002 370 21staLTe 3(2-2-5)

Asian Food

mmiiﬁ e SaMEs S seme e iEe
jmﬂﬁﬂixnaummﬂmLwiaxmaslmm%ﬂ nssLumsiage ma
avsuiarMITaiusNm Ten Ay mawtskasmaiiafifedas
fumstlsznatawnsresudarm@lmeidy anaduasinuemsie
UALANKAIDIMNT MIVWUNULALEBNUULINYNILBIUARL TG
gawdluuazanusandislumsisznatawns wénmelimauey
ASeryanlumsUfcfiom

Knowledge of Asian food cultures; basic Asian
cooking; food purchasing, receiving and storing process;
Asian cooking preparation and techniques; food garnishing
knowledge and skill; menu planning and design for different
Asian cuisines; food hygiene and cooking safety; service
principles and work ethics

1002 371 9WN3 Ny 3(2-2-5)

Thai Food

fenmanslve endnuoiuasTamsranownarasine
mmiﬁ enfuamuazmaUysluusazimarasive navmnsia
Fa memeiy wazmaTanLSNIenAU Ml suNwasn s NaY
293 miaaﬂLL‘UULLaL’(ﬁG\LLﬂﬁd@WﬁaWﬁLﬁaﬂﬁWﬁﬁ‘ﬁﬂ‘ Frawdley
wasanataaaselumstsenauamns vaNMILAMIuaLaSUTTIN
Tumsuftnu

Definition of Thai food; the unique and culture
of Thai food; regional Thai food and cooking knowledge;
food purchasing, receiving and storing process; Thai food
cooking preparation and techniques; recipe design and
modification for commercial; food hygiene and cooking
safety; service principles and work ethics

1002 372 YwNdY 3(2-2-5)

Bakery

UsenvaasauNey MasRuNwaunaiiamsyhaTNay
nssuIYee MaesRsUkarMsIaiLNINIanAY nanms
Jamanueuney grawduuazanniaoadiy vdnmsLAMaLe:
ASeryanlumsUfcfom

u 91mMsUFUaMsnAawMvINgImaas (SC3)
$U 1 0.0IWELY 2.AUNSITY D.UKIANSAIL 44150

65



g

MSU Si6iSane socer

Types of bakeries; baking preparation and
techniques; ingredients purchasing, receiving and storing
process; bakery shop management; food hygiene and safety;

service principles and work ethics

nsiu"’mmmil,tazmgaaﬁlu
1002 373 q‘sﬁau%mim‘%'aaﬁuvl%'l,taanaaaémw 3(2-2-5)

Al

Business in Non-Alcoholic and Fashion Drink

Service

Vhunneeaieshaisifuoanased nsiinUfins
R0 leReshnLssn Yo WeRashny st s
Fausvaens e MIrmmisiunm e FroEuay
AaLaaAY F38593N MMIUGTEnu

Types of non-alcoholic beverages; making hot and
cold drinks, smoothies and simple desserts; Use appropriate
equipment; beverage cost calculation; basic marketing; drinks
decoration; hygiene and safety

1002 374 mmil,l,azl,ﬂ%:m?{w.ﬁaq&mw 3(3-0-6)

Food and Beverage for Health

mmﬁtﬁmﬁumﬁmuﬁﬂndﬁmmi dfdidmstsenay
mwmmsmawawm’%aﬁmw“iaefnmw mia'mmwﬁasgaimmmi
miﬂi&ﬂa‘uammmswawL@%m@ﬁ;mwﬁaﬁﬁmmqnﬁw maian
*Kemﬁu ﬂﬁ‘l«l’]LﬁuaaWW\‘iLLaﬂLﬂéaOaN ﬂWiaaﬂLLﬁJULNK&LﬁBQ’HﬂWW m3
AU Wl amwreanazeaLaas AR R T

Food and nutrition knowledge; healthy cooking and
beverage mixing practice; nutrition facts label reading; cooking
and beverage mixing for customer with limitations; ingredients
selection; food and beverage presentation; healthy menu
planning; cost calculation; food hygiene; workplace sanitation
and safety

1002 375 WnBeMUN WAT MEIAMTSUAIUN 3(2-2-5)

Barista and Café management

mmiﬁyujmﬁmﬁumm maanasamun Uiie
MIUBLUNAAANIITINMUN FAUZMIANUGIN LN mimméaqﬁuéu
T lsifienEn wenmssamsuarLE NI msam
éf%?}% m?ﬁ']‘ﬁ%@i']@']LLﬁSﬂ']‘N]m@%THﬂ']LLW WITNIMITAREaAYNg
79 grevnduuazasnlanaselumsuims

Coffee knowledge; coffee brewing; coffee making
and barista workshop, the art of coffee making; caffeinated and

non-decaffeinated beverage making; management and service

ﬂ navn:ligula:us:ulIawa uua

QN Tns. 043-719888
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KANFASNMSANUYI SstAUUSTYNIOS
urIdNgNdgumaismu UmsAnu 2569

principles for a coffee shop; costing, pricing and marketing
coffee shop; coffee business expansion guide; service hygiene
and safety
1002 376 gawalnl 3(3-0-6)
Spirits and Wines
UssnnaasgTay i TR ANy
L‘ﬁmﬁmwamimﬁnmmzL@%@@émﬁjﬂmﬂnﬂﬂné’ﬂmmaz%umaumi
1Amagruachil revndeuazensnlasnsialumsiims ngvsne
KaASEDTIATA endastiumatimegmuas
Types of spirits and wines; principle of mixology;
matching food menu to spirits and wine knowledge; spirits and
wines service principles and sequences; service hygiene and
safety; spirits and wines laws and ethics
1002 377 m‘sﬁ'ﬂﬁ%aLtaznﬁﬂ'mqw?quumuﬁ 3(3-0-6)
LLaE’,LﬂéﬂdaN
Food and Beverage Purchasing and Cost Control
“]JW]J'WWLLﬁﬁWﬁ?ﬁ“ﬂaﬂDJWH@’JUQN@WWWLL@SL@%@QG‘%N
ﬂnﬁnmﬁm%aLLaamuQmﬁmmwmaWﬁTLLaxL@éaﬁN MITATLY
meﬁﬁmu@mmmwmaméaa@ﬁ:u mimuquammmméaaéﬁ:u
ARSI NS Uuﬁwqmaaamﬁumm%ﬁmu@?wqumjm
mavhm EIO']%&%H%LLGST]EJQHH‘IIENB']W]‘JLL&SL@%N%N
Roles and responsibilities of food and beverage
control; food and beverage purchasing and cost control principles;
food and beverage menu design and pricing; food and beverage
inventory control; comparing actual cost and standard cost; food
and beverage cost and expenses report
1002 482 msianssshavsuazanIuLins 3(3-0-6)
\nnsdaueanages
Bar and Alcohol Beverage Service Businesses
Management
WRALAANMIMITAMIgsNaUTUazanMLZMS
\hnshauaAnased mﬁmmﬁ?amﬁammmiﬁa MITNUHUTINA
meﬁ@ﬁmuﬁﬂizﬂamiﬁa MITAMITUNHDIANIUALLAAINT M3
Aot limayu nedusImInmn Aensiigmusrayaase
Tumstseneugsiia ngwwﬂme‘%uﬁﬁNﬁﬁm%aﬁuqiﬁamimz
oML TSLAADIRN
Concepts and principles of bar and alcohol bever-
age service businesses; business environment analysis; business
planning and location selection; organization and staffing; profit

and loss analysis; promoting bar and alcohol beverage service
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business; business problem and obstacle analysis; institutes, bar
and alcohol beverage service laws and ethics
1002 483 winNssauAZMSWAIL IWMsAiuem  3(3-0-6)

Aaeans

Innovation and Development in Restaurant

Operations

AANBUL sinweiiusanadenmuasmatams
PANULLMILAMT MIN@INgARMNIINAATIANT Fousiafimauds
fhaqtiu uazin Thaasgsfaiamensluowan FBmsshaianssy
uaemaRessTsdih ilgemaiuaemedumaams nagns
m‘ﬂﬁl]%ﬂﬁ mIDanLUyY miﬁ%’]ﬂLLJJLL‘]J‘]J&TWT]TU%T]TSLLHSE]aﬂLLlI‘LJ
SrUUMI WSS

Essential skills of restaurant service management
and design; the development of the restaurant industry drawing
on current and historical operations; innovative and creative
approaches to provide service excellence; characteristics and
strategy, blueprinting and system design

1001 384 lnmmslugafasnemsn 3(3-0-6)

Nutrition in Airline Business

AR Sunaumsmifinnuresnin
sl MITTTEMIaNs BTl SunauMINAREINIEN
BIGRISH mmﬂmia% NW@iﬁﬁuﬂ%’mﬁﬁu E‘IJLLUUHW’:JJ@HWQEﬂWﬁ
MANMIUR8INT Uae Mdwilumarqeens

Meaning of Airline Catering; process of airline
catering; menu planning; special menu, Halal food and Kosher
meal procedures; airline catering standards; tray decorating

pattern; cooking principles; cooking vocabularies

n'sjuﬁ'mmiviaaﬁmtmzm’a‘ﬁu
1002 378 gsnamsin 3(3-0-6)

Airline Business

ANNVINEasaLAYeIITaMItu Uy ifvesnina
msu mwsangsiamsiu msuSmavessnamsiu uasmsaudms
amet nnaudle uleine ﬁﬁwﬁmaamamiﬁu iRy
g3namMIlu i IATA, ICAO MaEMIAM TN IR
Tuwazmelusnadu

Definition and airline business framework; history
of airline business; an overview of airline business; airline
products and services; aviation logistic; airlines regulations and

policies; aviation institutes; airline ground and in-flight services

QN Tns. 043-719888

ﬂ navn:lgutazuszudana bua
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1002 484 qsﬁamsvimLﬁﬂﬂuittﬂﬂidmu 3(3-0-6)
MICE Tourism and Hotel Business

AMNEETTY UNL Beditsznaumsviad dienlad uw
URUARSMsRam TN paTuflualazINTMEINAYaIMIIANWAY
UFtiarmlsduazlsousn numsuansdudn madsegaosdng ms
umadiadumata ouBudi WAL WIINNG

Importance, roles, elements of MICE tourism; MICE
tourism and hotel protocols in relation to international etiquettes
and modern manners; trade shows; meetings; incentives, special
events and international conventions

1001 371 msviaqv?;:l'alﬂaqalmw 3(3-0-6)

Health Tourism

AMAANY aNEeTEY TanUsaen uasgLuuugeg
ﬂ'ﬁViaQLﬁEJ’JL%QEj’IJﬂ']WLLa%ﬂT]NJ']N WﬂﬁﬂiiNLLﬁ%ﬂ’ﬂNﬁadﬂﬁ’ﬂaﬂ
nq’uﬁnvimLﬁm@qqmmmazmmam miviaw?;m@qqmmw i
Toffunmvisafientun ﬁﬂﬂﬁNL‘ﬁlamiﬁdLﬁ%NEfﬂmwLLanﬁaﬁWﬁ@
fj‘llﬂ'l‘W LﬂﬂI%IﬂQWNGEﬁH ﬂ'ﬁ“/iaﬁLﬁEl’JL%dEj’Im']W LATMIIANENT
viauﬁw%dfjmmwamaéqﬁu

Meaning, significance, objectives and models of
health tourism and beauty;
behaviors and needs of health and beauty tourists; health tourism
linked to other tourism; activities for supporting health or health
therapy; technology for health tourism; sustainable health tourism
program management

1001 372 msvieaifigamesssaTd 3(3-0-6)

Nature-based Tourism

WanMYieafienynsssnnd asdtissnovaanavios
WemasTanmd madsufiudnamnunasioafieamesssama
IR HLA AN TS UNE i fiEanTsHmn@ inmsams
Sinviaadienliitiiossmnd maseRanssaviea e menssind wan
sevuRBUMAMaTEn uasndnmUssiuasdu ninmsdannx
NNEIDITHEG Lma'wimLﬁmmaﬁﬁumaﬁﬁwﬁ:ywmﬂixmﬂimuaz
WILszine LLaSWﬂQHOWHﬁLﬁUQ%&J

Principles of nature-based tourism; components
of nature-based tourism, evaluation of potential nature-based
tourism, nature-based tourism planning and management,
principles of visitor management in natural sites, nature-
based tourism activities management, impacts on and basic
assessments of nature-based tourism; principles of nature
interpretation, essential nature-based tourism destinations in

Thailand and other countries, and related agencies
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1001 373 msviaeL'?immamauaxmﬂé]a 3(3-0-6)

Coastal and Marine Tourism

FLUURDFIMZ ANNRINY NANMT ANNAATY
ﬂiSLﬂW/EULL‘U‘U LLWJREN m'smﬂaa@ﬁmmmw‘amﬁmwnmaLmt
UG m‘E’JNLLN%LLG’Jm?ﬁ@m‘Em‘EVﬁNLﬁ HINNYELR LLEiS“mEIBIJG m3
’EJnﬁﬁﬁ@ﬁﬂmé?mmﬁmﬁaﬂiwmwimLﬁmmwummwﬁwﬁﬂq ma
shiuanhAn uawman mmsngmilﬂuémuqmwimlﬁ g
LIS

Marine Ecosystem; meaning, principles,
significances, types, trends, and safety of coastal and marine
tourism; planning and coastal and marine tourism management;
skill practices on coastal and marine tourism; snorkeling or scuba
diving; principles of becoming a diving leader in coral reef

1001 374 ﬁuﬂmminmaLtﬁatﬁamsﬁauﬁm 3(3-0-6)

Outdoor Recreation for Tourism

ANNNINY NANMT @’ﬂNﬁWﬁEy Uuian LLNQfLQ 5529
T enutaandrasmadnsinfanssusiumnmanmauds ms
MM ITAMIAanssRIIMsn Ui aftensvioaien
menUAT AT mmsIaRansss i mInmaLds saouasd]
mImaEameda

Meaning, principles, significances, types,
motivations, trends, and safety of outdoor recreation; planning
and outdoor recreation management for tourism; practices on

outdoor recreation; camping; kayaking

1001 378 ﬂ’]iL?J%N:’ﬂizﬂﬂﬂﬂ’]iﬁ@ﬂ’]iﬂ%‘ﬁﬂiiﬁﬂﬁ 3(3-0-6)

wazUdIuARENIEIETIA

Entrepreneurship and Creative Exhibition and

Event Management

WA ANNANY VIOHMILINIMINAM IS ML
Auszneumslumsdnauiingsems suuansdufuanudig
@ ANNIAMITAMSUATUWINIITEIMSIANIIegsiaat
99T

Concepts, meaning and theories for entrepreneur
management in organizing exhibitions; trade fairs and events;
knowledge management; and concepts of creative business

management

QN Tns. 043-719888

9 navn:ligula:us:ulIawa uua
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1001 386 mmé’anqmﬁaqiﬁamsﬁu 3(2-2-5)

English for Airline Services

mIne #a §1n L%mnmé’mqmﬁa‘qiﬁamiﬁu m3
sl.ﬁu%ﬂﬁ&;ﬂ@ﬁﬁﬁ mﬂﬁfﬁ’aga mIguanNNLaansiy mBsasaag
T enaamaiin ﬂgmﬁauﬁLﬁmﬂaﬂuﬂmﬁww LONENTAUNIN
amu%miwm%m ﬂ’]‘a‘U%ﬁ’ﬁgf'mmWﬁLLazLﬂ%ad51‘34 m{lﬁﬂ%ﬂﬁ
Ma30928

Speaking, listening, reading and writing English
for airline services; passenger services; providing information;
passenger safety; ticket booking; flight schedule; travel
regulations; travel documentation; in-flight services; food and

beverage service; required special service

1010 521 msmammsvimtﬁmmeiﬁuﬁﬁwmﬂ 3(3-0-6)

Uaens

Tourism Marketing and Destination Branding

mmiLﬁmﬁmﬁmmmmiﬂmL‘*?;m Anedasrmans
AMA MIWEMAMA Marmuangaii ey mansshum
NUIMITNA FIMUILENTNMIONG MIIANTMIONNA MBI
ien manaadiEnnsofing MIANORONINEUMET UNLTURE
ANNAAYIOINNAUMGAVANLUMETN MIEF e RUMaVANY
Uanems nsdifnmmsinmsIRmansYiadien WAYANAUAN
VM RRHIAN

Introduction to tourism marketing; marketing
environment; market segmentation, targeting, positioning;
marketing mix; managing tourism marketing, E-marketing,
destination marketing; the role and importance of destination
brands; destination branding; case studies in tourism marketing
management and destination branding

1010 522 wimnssuuasmsiliugsznaunisssia  3(3-0-6)

laduazaiond

Innovation and Entrepreneurship in MICE and

Event Business

AN Qmﬁnwm:maaﬂgﬂizﬂaumiqiﬁﬂy%uaz
Bl Thiudmsumadiudssneunagsie hduasdiudathsile
01w mavhuTanassan i lumsdamaussifiumagsnia uduas
Bnd MU TANTINRASMT Huas R AN ARFE9EITATN
dunanfaiuasLimeane bfuarBond dyamiseivguazns
damatosarna lnlugsnialuduszBioud fasmauacnszaums
I AmaannITrILTaTA bduazBioud
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Meaning, characteristics of entrepreneur in MICE
and event businesses; effective factors for being a professional
entrepreneurs in MICE and event businesses; use of innovations
for managing and operating MICE and event businesses;
creation and implementation of innovations for MICE and event
businesses; Artificial Intelligence (A.L.) and big data management
for MICE and event businesses; the approaches and service
providing process in MICE and event businesses

1010 523 madamswionssumstisafieansn  3(3-046)

Tuanssw 21

Innovation Management for Community Based

Tourism in 21% Century

ANNAY mméﬁ@LLﬁfmé’ﬂmﬁ@m‘MmLﬁmT@m
LU TN TANTINNN mvieaid enlugaundnms WwhAnAen
fuwsanssslunsudmsiansunamoadien nssuaums Wann
winnsssuakanfviaafisy mahmeliladuasuianssaie
dslssAnBnmansssLY meiadamaviaadienla BN NAYND
mauSmsnuasie sl

Meaning, significance, and principles of
community-based tourism management; innovative cost
of community-based tourism; principles and concepts of
innovation in tourist attraction management; developmental
procedure of tourism products and innovation; use of technology
and innovation to empower the community-based tourism
management system; and new-age management strategies

1010 525 mswliEusugyadivauasMIRBW  3(3-06)

WA lvial

Digital Transformation and New Product

Development

Fnm3TamnisvesnaluladdvinlfiAnms
Lﬂ?\lwLLﬂmW1QﬂﬁrﬁﬁﬁiymmqmﬁmnﬁxmiﬁadLﬁmIfm HAYANN
wWhenunsidowasiamasosa WINTINIANNG é&ﬁszﬁﬁé m3
13m3 vi5enau sl fifendeiumsvieadien nuslsausu uaems
13N

Studying on the evolution of technology with
a dramatic change on the milestones of the world’s tourism
industry; the significant changes with great contribution on the
creation of knowledge innovation, invention, novel services and

new theories in the fields of tourism, hotel, and hospitality

QN Tns. 043-719888
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1010 526 MadansmaviaafisaBeisanieiussss  3(3-0-6)
Cultural Heritage Tourism Management
wnAauasEnMsAIRUNMITafitBesan
Sanaa AN Usunmrasinyiaafiendemsnniamssss ms
eSS nenns YRR Eaasan amsssN MIsaEiy mde
ANATANE HANTIL MITNLNMIAMBNI A SUnasiRfiEniEs
NIONTAUDTIN

Concepts and principles of cultural heritage
tourism; meaning; types of cultural heritage tourists;
cultural heritage tourism resources assessments; promotion,
interpretation, impact, planning, and management of cultural
heritage tourism destinations
1010 527 msﬁ'@msmmLalmuaﬁnqﬂmami 3(3-0-6)
viaadien laduaslsousa
Risk and Crisis Management in MICE Tourism
and Hotel
UWIAA MO MANNTUAYANNANILYDINITIANT
ﬂ’nwﬁ'muaﬁﬂqmma m?viml,ﬁ e fuaslssusw asdUssnavuas
Hadummdniusas NaﬂiwummmmLﬁﬂdum‘iﬂqm ssimena
LéﬂﬂLLﬁ”emi]@]sL%m‘i‘ViaﬂL“?;H’JVLN‘ELLZN"INLEN ANNANAUTYRIUNLMT
ﬁmﬂﬁmmﬁmuﬁ”’mqm LLN%IG]G]BUIWJ”W]L%H MRVNUNUANINGTD
Luad“/mﬁiﬂf\] mmmmﬁmuﬂﬂﬂqm wmauuayﬂi“mumia@mﬁ
mmL?mLm“ﬁﬂqm miuml,a“mquIaﬂuﬂﬁaﬂﬂﬁmma&mm”
aﬂqm&;ﬂmuawaa

Concepts, theories, principles, and meaning of risk
and crisis management in MICE tourism and hotels; components
and relative factors of risk and crisis in MICE tourism and hotels;
types of risk and crisis in MICE tourism and hotels; correlation
of Crisis Management Plan (CMP), emergency Response Plans,
and Tourism Business Continuity Plan (BCP); a range of risk and
crisis; steps and procedure of risk and crisis management, risk
and crisis management trends and technology in a new normal
era

1010 530 Msdansnudiudathetiiu 3(3-0-6)

Sustainable Event Management
WNAALALMENMIMITATMaLIUs et M3

aaﬂLL‘uurﬁauLLaszLNumﬁmmﬁ‘dﬁu MIFTWHTTARATMTNTIN
IWBud MIFAMNUMEndInuanud maud walulad wasms
133 mi?%aﬁmmﬁé"dﬁu mﬁmmﬁﬁquﬁmmﬂlﬂuﬂmdLLaz
Wuliassasmwame mﬁmmswaﬂimu?ﬁLnﬂﬁamadmmma:

u 91mMsUFUaMsnAawMvINgImaas (SC3)
$U 1 0.0IWELY 2.AUNSITY D.UKIANSAIL 44150

69



]

L@éaaﬁmiamwuﬁmummﬁumiﬁmmmuammmsmmaamﬁ
SomiBmdathadoiu

Concepts and principles of sustainable event
management; conceptual framework and planning design for
sustainable event management; event creation and operation;
post-event management; sustainable trends, technology, and
communication administration; climate-neutral and climate-
friendly event management; management of environmental
impacts of foods and drink for sustainable events; and the making

of sustainable event report and checklist

nginmmanssznaianuandn laifaundy 15 miefia
15 wheiia
3(2-2-5)

naju'“a‘mmma"anqmﬁamumiw
1002 231 msémimma"anqmﬁaammiﬁm
Communicative English for Housekeeping
mndsnnuludaush o sasviasin fesmnuenm
azennmelulasusy uastosinuan mslismsuandidwin ms
B NN DRI LA M UA RIS LA MNEL NGNS 9
Tuarinuazeaslauan Bauddoydnuaiens o Mdluresinuas
Ta9usw iamiﬂﬁaﬁwﬁwﬁﬁuq Aluns@emnorusnmumwiasin
704l59u3N
English vocabularies describing all sections in
a guestroom; hotel and guestroom amenities and facilities;
guest room service; types of services and facilities in hotel
and guestroom; signs in guest room and hotel; and glossary for

guestroom status report writing

1002 232 miémimma"anqmﬁaamu%msd’aw%3(2-2-5)
Communicative English for Hotel Front Office
m‘m5\‘mm:nﬁamiéamiﬁm%‘um‘iﬁﬁaaﬁaqﬁﬂ
Uimsnasuasiadlnsdeusy maamaden uazmafuinein
matmemelwiasin masuushuazlidoys msiasndosas ms
Famafiauaunziarmaion wasmsdumeainuuSmasiumh
ﬁaﬁﬁmmm@ M3 MISW Uaen1dEn

Communicative English for hotel reservations,
concierge and lobby services, check-ins and check-outs, in-
room services, making suggestions and giving information,
negotiations, handling comments and complaints, and front
office job interview based on speaking, listening, reading, and

writing skills

Qﬁ Tns. 043-719888

9 navn:ligula:Us:udIanwa uua
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1002 333 ﬂ’lial'il'sﬁiﬂ113’15\1ﬂ§]39kﬁﬂ\1’]%ﬂ%ﬂ1iﬂ1ﬁ’]i 3(2-2-5)

LLaZLﬂ%‘ﬂdau

Communicative English for Food and Beverage

Service

M We 81 waeiden mendenquiFlumaine
oUAseERIAN mavinMegNen MasUaas M3 enusehsaay
HARATI MIFaIEAMIIE M3 oA i ﬁ'mﬁuaﬂﬂimi M
ﬁwﬁﬁﬁ:mﬁummﬁmwﬁ ﬂ?‘]ﬁﬁﬁﬂﬂ‘mﬁamigaﬁﬁﬂﬁF_IGL%LLNWW m3
Tndsnnw *‘7;mmxamﬁuﬂmuminil,ms@jﬁwm

Listening, speaking, reading and writing English
in food and beverage service; greeting; taking reservation;
menu and products recommendation; selling promotion; giving
information; Tools and equipment vocabulary; food allergen
and intolerance vocabulary; english communication within the
department; appropriate usage of English with different people
and occasion

1002 334 ﬂ’lial'il'sﬁiﬂ']315€HQﬁLﬁﬂﬂWiﬂ1ﬂLLEW 3(2-2-5)

ﬂ’li@la']@\IidLLiN

Communicative English for Hotel Sale and Marketing

@ﬁﬁwﬁmmﬁmqwﬁiﬂuaﬁwmimmmsmimm@
wazLAmagnen msdamsguassaeen wu lassads Séud
Taennand Fnmemadeiiuiug eI mIUMILsegaT
s Ase A siannvinwensits msseniFe shides viann
Fineshauiuasslumahaudumanauasmanme Seudan
ANNAFWALANNANNE FauTIarMILTLITNEY

English commercial vocabulary used in sales and
marketing and customers services professions, the language
to handle objections and overcome obstacles; structures,
word order, grammar points, precise writing skills. Listening
skills for effective commercial meetings; enhanced listening,
pronunciation, intonation. develop skills along with authentic
characters for sales and marketing, learn from the successes

and failures, strengths, and improvement all areas

1002 435 MmwisanqugsRaiunulsusauazLENE3225)
Business English for Hotel and Hospitality
@hﬁwﬁﬂﬁujmﬁslﬁﬂumi?amﬂuméﬂiLLax‘u%mi

gnén MagenanImegsia maﬁwtanmiﬁ'amigiﬁaamdm
mawestemsvieuluesinauargn RS st muazaSLDIY

Tumsfeansgania msdessungaeuaneeTRLETI

|7o
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Vocabularies commonly used in organization and
customer service; reading business materials and document;
basic writing and speaking for business communication
and customer relations; etiquettes and ethics for business
communication; communication with people from different

cultural background

15 wuaeia
3(2-2-5)

n'sju'“a‘znmme.l%"amal,ﬁaommiw
0105 263 mm&l%'amaﬁyuﬁm 1
Basic French 1
Mt Maym mas s M enéw hennsaimin
HSaemnsd
Listening, speaking, reading, writing, vocabulary
and grammar in French at the elementary level
0105 264 mmnéamaﬁuﬁm 2 3(2-2-5)
Basic French 2
woulavasnedn : 0105 263 maml%lamaﬁugm 1
Prerequisite : 0105 263 Basic French 1
Mt Mayn mae s maden enéw hennsoinmn
&J%mﬂﬂhﬁzﬁuﬁgﬁu Toensiu miammg’m Tudalszdiu
French listening, speaking, reading and writing
skills; advanced French vocabulary and grammar focusing on

short conversations in daily life

0105 365 ﬂ’liéaﬁ’liﬂ’nﬂN%&Lﬁﬁkﬁaﬂﬁﬁmtﬁﬂ%mﬁ 3(2-2-5)
ﬂ’liIiﬂLL‘iN 1
Communicative French for Tourism and Hotel 1
L?SIE]%1‘II‘IIE]\3‘S’1£J’AJ'H’I : 0105 264 ﬂ’]‘lﬂ&léﬂlﬁﬂﬁ%ﬁ’l% 2
Prerequisite : 0105 264 Basic French 2
miﬂmmxmmmmmN%ﬁLﬂﬁiﬂﬂ%@hﬁwﬁm:ﬁwmu
ﬁiﬁuﬁjﬁﬂmiﬂauﬁEI’JLL’ﬁSm?INLLiSJ ﬁm%fu?%amﬂuﬁmumini
697 1w Manamdiausy maviemany mavanvn mslidass ms
15ms e
French listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel
business for conversations in various situations. For example
; welcoming , making appointment, giving direction, giving

information and etc

QN Tns. 043-719888

ﬂ navn:ligula:us:ulIawa uua

E reg@msu.ac.th

0105 366 nwséamsmmNguﬁatﬁamsﬁmtﬁmuaz 3(2-2-5)
fT]‘SI‘NLLiN 2

Communicative French for Tourism and Hotel 2

Lﬂmu‘lmmaaswu'“a‘n1 : 0105 365 msﬁlamsmmﬂ%"ma

Lﬁamivimtﬁmuaz miI‘NLL‘JN 1

Prerequisite : 0105 365 Communicative French

for Tourism and Hotel 1

mﬁﬁmmmm&l%@Lﬂﬂiuu%wmﬂﬁdLLi;JLLa:m?Viaa

ien Tnesasssomnss] 6199 TumslhAmainvieadien s

7w Tsouss Suawns S soniivisatiien U3Emien senan
finnelnsewififedasuphavisadin dudu

French for communication related to tourism and

hotel management through the role-play classroom involving

the following situations: at the airports, hotels, restaurants,

shops, tourist attractions, travel agency; as well as telephone

communication for tourism business

0105 367 ﬂﬁiéa’sﬂiﬂ’]lﬂNéﬂtﬁﬁlﬁﬂﬂ’]iﬁﬁdkﬁﬂ’ltkﬁt 3(2-2-5)
ﬂWiI‘NLLiN 3

Communicative French for Tourism and Hotel 3

ﬁau‘lwmsm'“a‘m : 0105 366 msﬁlamsmiml%"ma

Lﬁaﬂﬁ’(imk’?i!ntkﬁz miI‘NLI.‘JN 2

Prerequisite : 0105 366 Communicative French

for Tourism and Hotel 2

mssmuazmsdEummHsasiansinsama

EﬁﬁﬂﬂadLﬁ&l’]LLﬂﬂ‘NLﬁN Lﬁaﬂr;?i‘aﬁw{luﬁwﬁnmu Lﬁaﬂﬁﬁa‘ﬂﬂ?&l

ToyaufuarLims uar snsemlumslénm Wiaeeian s

MIgINa
Reading and writing skills using French for tourism
and hotel business; communication in offices; asking for service;

as well as language etiquette for contacting in business

15 wukaefia
3(2-2-5)

i a a A
nqmmmammwaommiw
¥
0106 970 MINIUNUTI 1
Basic Chinese 1
MIBeuaeMIe SN RUSY Lﬁuﬁuﬁmumdm
A v X @ o o a I o \1 ¢ Ay
Usgnaundseannuamy doneIat lasETs DeNIUMEN UL
AU
o
Reading and writing skills using Roman alphabets
(Pinyin) ; the basic strokes and radicals forming Chinese

characters; Introduction to Basic Chinese grammar

u 91mMsUFUaMsnAawMvINgImaas (SC3)
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0106 971 mm‘fmﬁ"ugm 2 3(2-2'5)
Basic Chinese 2
L?;auvlwmsw%‘m : 0106 970 mmﬁ'mﬁugm 1
Prerequisite : 0106 970 Basic Chinesel
v e 81 B0 gﬁﬂiﬂmLmﬂmmiﬂmm%uﬁ
eiax,ﬁadmﬂﬁugm il eusannAamaumaL U T
TudAnszariuldachsagndos
Listening, speaking, reading and writing skills;
Chinese sentences and grammar on a higher level than
Elementary Chinese; focusing on enhancing the learner’s ability
to have a short conversation in daily life
0106 972 miﬁlamsmmﬁmﬁamsvimLﬁmu,az 3(2-2-5)
ﬂ’]iI‘NLL‘JN 1
Communicative Chinese for Tourism and Hotel 1
L?;auvlwmsw%‘m : 0106 971 mmﬁ'mﬁugm 2
Prerequisite : 0106 971 Basic Chinese 2
msﬁdmezmiwmwﬁﬂmﬂ%ﬁﬁwﬁmzﬁwmuﬂ%
Gluﬁiﬁamw‘mL‘*?;ml,t,azmﬂmm ﬁm%fuﬁ‘amﬂuﬁmumimimm
Wi M3vinme masuseheh matiemang msuanms mslideya
mMILaMT Wudu
Chinese listening and speaking skills; using
vocabulary and expressionsin the field of tourism and hotel business
for conversations in various situations. For example; greeting,
self-introduction, making appointment, giving information,
welcoming, negotiation, giving service assistance and etc
0106 973 miﬁlamsmmﬁmﬁamsvimLﬁmu,az 3(2-2-5)
ﬂ’]‘iI‘NLL‘JN 2
Communicative Chinese for Tourism and Hotel 2
Lfila%vl‘]l‘]lﬂﬁ’]ﬂa‘lﬂ: 0106 972 ﬂ’]igﬂﬂ’ﬁﬂ'ﬁﬂ'ﬁ%t‘ﬁlﬂﬂ’]i
ﬁaatﬁmuazmsiimsu 1
Prerequisite : 0106 972 Communicative Chinese
for Tourism and Hotel 1
ﬂﬁﬁWﬂ%’m']HﬁﬂﬂMﬂ%UWﬂadﬂﬁ“fiaﬁL“?;?J’]LLGST’W‘E
Ts9usn lnedaasamumsalenee TunslAmeinviaadien wu
s Tsauss Fans Sudh sniivieadien smbidenasen
auftnwelnsewififendaslugsfaviaadien dudu
Chinese for communication related to tourism and
hotel management through the role-play classroom involving
the following situations: at the airports, hotels, restaurants,
shops, tourist attractions, travel agency; as well as telephone

communication for tourism business

6 navn:ligula:Us:udIawa uud

Qﬁ Tns. 043-719888

0106 974 MsFedsMWARNAMSYasfiaLaE  3(2-2-5)
M5 lsausH 3

Communicative Chinese for Tourism and Hotel 3

Wouluvassedn : 0106 973 nsFassmmIwiia
maviaafiganazmslsausy 2
Prerequisite : 0106 973 Communicative Chinese

for Tourism and Hotel 2

= o U A a 13 o 6
ﬂ?iNﬂ“ﬂmﬁZﬂd Wu(ﬂ D1% WHUNAUAIL AN
& feud wasunaunniiFluusunsesmsvisafieauasms

Tsousn daauludiinam uasnuusTnevEeasIenEa Tl
Practice of listening, speaking, reading and writing
skills using vocabulary, idioms, words and dialogue in Chinese
for tourism and hotel business; for in offices and presenting the

products and service

15 WuIENR
3(3-0-6)

AFNAMMBUNMURNDNUIEN
&
0163 901 MILMUAWUFIH 1
Basic Korean 1
a 1 v a 12 6
MIVYULEASNNIDTUNIDNBILNMIR Iﬂiﬁﬁi'l\‘i\lﬁ NI
N WRTUAUIY
Reading and writing skills using Korean characters:
introduction to basic Korean grammar
a X
0163 902 mmm'mawugm 2 3(2-2-5)
Basic Korean 2
] v
ewlazesein : 0163 901 mumuERUg I 1
Prerequisite : 0163 901 Basic Korean 1
mails we o Wew sulsluauashennsaimm
inmiafsafiasnnitugme slkligiEeuanasafossunsumingue
dl o [ Aaa o W ;% 1 ¥
vmLuusl,um@mssmﬂ@awgﬂmaa
Listening, speaking, reading and writing skills;
Korean sentences and grammar
on a higher level than Elementary Korean; focusing on enhancing

the learner’s ability to have a short conversation in daily life

0163 903 msdessmunWARemavaaisauas  3(2-25)
mslssusu 1
Communicative Korean for Tourism and Hotel 1
Foulazasein : 0163 902 mmmmﬁﬁuyu 2
Prerequisite : 0163 902 Basic Korean 2
mailsuazmawamemua loelddiuasaniom
ﬁiﬁﬂugﬁamiw‘mLﬁmmzmﬂmm gwsdomslusnmumant
g1 W mavinme Mauushén Matiavany Mmsuanma ms i

Joyamsraims iusu

E reg@msu.ac.th
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Korean listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel
business for conversations in various situations. For example;
greeting, self-introduction, making appointment, giving
information, welcoming, negotiation, giving service assistance

and etc

0163 904 ﬂ’liﬁlaﬁ’liﬂ’]‘iﬂLﬂ’mﬁlﬁlﬁmﬁﬁaﬁbﬁﬂﬂLLaZ 3(2-2-5)
ﬂ’liI‘i\iLLiN 2
Communicative Korean for Tourism and Hotel 2
Lf'a'au\lwmswi‘m : 0163 903 n1s§amsmmmm§
L‘ﬁ‘ﬂmi'(ia\iLﬁﬂ?tka:n’]ﬂi%k‘m 1
Prerequisite : 0163 903 Communicative Korean
for Tourism and Hotel 1

ﬂ?iﬂ%ﬂ%ﬂﬂﬂ:ﬂLﬂ']ﬁgsl,%ﬂ%‘i_mﬂadﬂﬁ“/iadL“?;EJ’JLLEW
mslsausy Toedaasamumant e Tumsldusnsinvieadien
st Tsousa S $médh snwiiviaadien 13 shifien

anamaviinyalnadmifiieadadughavisadien dudu
Korean for communication related to tourism and
hotel management through the role-play classroom involving
the following situations: at the airports, hotels, restaurants,
shops, tourist attractions, travel agency; as well as telephone

communication for tourism business and etc

0163 905 ﬂ’liﬁlaﬂ’liﬂ’]‘iﬂLﬂ’mgtﬁlﬂmiﬁmkﬁﬂﬁ wag  3(2-2-5)
ﬂ’liI‘i\iLLiN 3

Communicative Korean for Tourism and Hotel 3

Léﬁ%i‘ll‘llﬁ\ﬁ’]&l%‘m : 0163 904 n1s§amsmm anﬁ

LﬁamiviaqLﬁsnuazmﬂiau,su 2

Prerequisite : 0163 904 Communicative Korean

for Tourism and Hotel 2

mia‘muazmi@aumwmwﬁLﬁam‘sﬁ@siawnq‘iﬁa

ViadL“?;ﬂ’JLLa%I‘NLL‘iN L‘ﬁaﬂ'ﬁéaﬁﬁ SL%E%Wﬁﬂﬁ'lu LﬁaﬂﬁﬁaﬂmN%ﬂNﬁ
ﬁuﬁmaw%mi LLa%N'ﬁmﬂmﬂ%ﬂ?H’lWNGD'MTH‘SEL‘L

Reading and writing skills using Korean for tourism

and hotel business; communication in offices; asking for service;

as well as language etiquette in various situations

QN Tns. 043-719888

ﬂ navn:ligula:us:ulIawa uua

E reg@msu.ac.th

15 HkaEfia
3(2-2-5)

naiu'“mmmtfja]mﬁmmmiw
0186 404 mmn‘ja!uﬁuﬁm 1
Basic Japanese 1
Mo WeushdnweBnmuziazemeaue e
uaelosaatsbennsnd mmz@'ﬂu%uﬁuim
Reading and writing Hiragana and Katakana;
Japanese word and Introduction to Basic Japanese grammar
0186 405 mmn‘ja!uﬁuﬁm 2 3(2-2-5)
Basic Japanese 2
Hawlavasnedn : 0186 404 mmtfja!uﬁ”ugm 1
Prerequisite : 0186 404 Basic Japanese 1
e Wem W Lmﬁq@@iﬁwﬁﬁLﬁmiaaﬁumi‘w‘aa
Wenuagnmlauan gﬂﬁiﬂaﬂmebmﬂinimw;ﬂﬂu%mﬁumi
fomaumemaiisiiuludinsssriuldachagndas
Listening, speaking, reading and writing;
vocabulary in tourism and hotel businesses; Japanese sentences
and grammar by focusing on the ability to communicate

conversations for daily life

0186 406 mséamsmmxfja!wﬁamwiaal.ﬁmuaz 3(2-2-5)
mslasusal 1
Communicative Japanese for Tourism and Hotel 1
Sowlaasmein : 0186 405 mmtfja!uﬁ”ugm 2
Prerequisite : 0186 405 Basic Japanese 2
Ml y‘gmmmijﬂu Toeldsemiuavamomiildlu
q‘iﬁamivimﬁmt,l,axmﬂw U ﬁm%u?%amﬂuﬁmumitﬂmm
Japanese listening and speaking skills; using

vocabulary and expressions in the field of tourism and hotel

business for conversations in various situations

0186 407 mséamsmmxfja!wﬁamsﬁaal.ﬁmuaz 3(2-2-5)
ﬂ’]‘iIidLlﬁN 2
Communicative Japanese for Tourism and Hotel 2
Hawlavasnedn : 0186 406 ﬂ’ﬁéﬂﬁ’ﬁmﬂfﬁﬁ‘il%k‘ﬁa
mivimtﬁznuaz miI‘NLLiN 1
Prerequisite : 0186 406 Communicative Japa-
nese for Tourism and Hotel 1
miﬁmmmmzﬂﬂuhu‘%umaqmivia@ Fenuams
Tsousu Tnsdaasanumant she) Tumsusmssinvias fien
Japanese for communication related to tourism and
hotel management through the role-play classroom involving the

following situations

u 91mMsUFUaMsnAawMvINgImaas (SC3)
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0186 408 msémsm'mtfja!mﬁanﬁviaal,ﬁmuaz 3(2-2-5)
s lsausy 3
Communicative Japanese for Tourism and Hotel 3
dawlaassein : 0186 407 miﬁ'amimmzﬁ'ﬂmﬁa
matiaaiauazslseuey 2
Prerequisite : 0186 407 Communicative
Japanese for Tourism and Hotel 2
miawmmmﬁjﬂmﬁ‘amiéamiﬁwumiﬁmi
ma‘qiﬁamiﬁamﬁmuazmi‘[imw waLanIEWMI e
AU
Japanese conversation for communication in
business services, tourism and hotel; as well as language
etiquette in various situation
3. VNINITNFLNES laikaundn 6 widefa
BenBuwanneinidesenlussiuliygadues
srAnends Toefuseshaasenansdiiinm vie senthimsdnm
AR ANENSENSeELTRS
4. wnInHndszaumseiizndw 6 wIEnA
1002 491 msiindszaumsaiindwmslsauss 6(580 Falug)
Professional Field Experience in Hotel
Gawlaassein : 1002412 maeSusemamSasme
adngomulseusuuazuims
Prerequisite : 1002 412 Career Preparation for
Hotel and Hospitality Workforce
miﬂﬁﬁamﬂuﬁmuﬂisﬂaumi‘vﬁawmmmﬁﬁm
fugatalauaiidelamaligdeuldsunug fne aead uay
Ysaumanimavnauluedn sLumswﬁwﬁ@hm Tuammmtlsenay
MmN miﬁ@ﬁmmmwamiﬂﬁﬁamwﬁaﬁwuﬁﬁﬁw
Alasusormane lsisnn 3 o wie 580 $alus wanmsAnmfia
sy Whdusnunomt/ ainmnoi
Working in an organization involving in the field
of hotel business to gain knowledge, practical skills, positive
attitudes, and professional experiences; making of an academic
report for the assigned profession development for a minimum
of 3 months or 580 hours; the assessment will be Satisfactory (S)

/ Unsatisfactory (U)

Qﬁ Tns. 043-719888

ﬁ navn:ligula:Us:udIanwa uua

E reg@msu.ac.th
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0199 499 FufaFnw 9(0-40-0)
Co-operative Education
muftifruluamussenaunsathaissu lasans

Suflessrnaminende fusmudsznaums Weasniida i

mmimﬁmmmazﬁmﬁﬁﬁmﬁﬁaqﬁumiﬁmﬂuﬁmuﬂizﬂau

m3 ﬁ@mwamhﬂﬁﬁ@wmmutaﬂuﬁmmsﬁ@amaﬁiz‘uu m3I

Funamant dedula aaenawinuglumsiiensiuasmatssain

HA Y AT AN AT AN AFBIM TR SFT IS AUMIUAY

AAALLIINU
A systematic provision of work-based learning in

the workplace forstudents with the cooperation between the

university and the workplaces to allow the students to develop
both academic and work-realted skills in the workplaces. This
procedure will help the students in self-development in terms
of systematic thinking, observation, decision making, analytical
and evaluation skills. Also it will result in high quality graduates

who are most suitable for the workplaces and the labour market

|74
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ué’ngmﬁaﬂmamsﬂmﬁm
Bachelor of Arts

MUIIMFAANETNSTHDAALIALUINMTUINNG (MENFasAENangw)
International Tourism and Hospitality Management (English Program)

%wé’nqms (Title of the Program)

ﬂﬂ:ﬂ\lﬁ/l ]

MDD

(MANga9U3ULF .M. 2565)
(Revised Curriculum 2022)

nangasfaLenanstinga seinmsdamanmavisaiieauastsmawnng
(WangATMEINSING)
Bachelor of Arts Program in International Tourism and Hospitality Management

(English Program)

Za1lSquaza1213en (Title of the Degree)

mnlvy @)
(@atia)
MSInnE @oLiu)

(108D)

#aingas (Curriculum)

faUenaaaingdia (MasamanvsafieauasBmaunnd) (angMIMENSINGL)
6. (MaSenmnvieafienuasUAmwne) (MANgATMENDINGH)

Bachelor of Arts (International Tourism and Hospitality Management)

(English Program)

B.A. (International Tourism and Hospitality Management (English Program)

Tmheiasnaaeanangns Liffounh 126 whefn

Total number of credits

126 credits

Iﬂieﬂ%”lwﬁmjm (The Curriculum's Structure)

1. waedndnsinly
General Education Courses
2. RAIAITUINI
Specialized Core Courses

21 NRATTUTIWINTN

laiteendt 30 wiaefia
no less than 30 credits
laiteendt 84 wiaefia
no less than 84 credits

Vaitoanm 24 wheie

Professional Core Courses nolessthan 24 credits

22 NRIITIRNE
Core Courses
1) ARNELNAU

laaanh 60 heie
nolessthan 60 credits
laiaunm 30 wheie

Required Core Courses nolessthan 30 credits

@) Amesnzien

laitiount 30 wheia

Elective Core Course nolessthan 30 credits

3. AR

Free Elective Courses

Laigtana 6 wiwia

no less than 6 credits

4. e ndszaumsalindw Laizvanan 6 wwEna
Professional Training Courses no less than 6 credits
FINNULNG lLiteendn 126 wiiefia
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QN Tns. 043-719888

518391 (Subjects)
1. yanedndnialy Laittaendr 30 wiaefia
General Education Coursesno less than 30 credits
2. MNINITUANIE Laittaundr 84 wiaefia
Specialized Core Courses no less than 84 credits
2.1 mju%mﬁugm’imﬁw 24 wena
Professional Core Courses 24 credits
1000 101 ?Jq(ﬂﬁ?%ﬂii&lm?ﬁ@dL‘ﬁ&l’lLLﬂ&’ﬂﬁIﬁdLLiN 3(3-0-6)
Tourism and Hotel Industry
1000 102 wqﬁﬂﬁmﬁmfiam,ﬁml,t.asmi 3(3-0-6)
dosnsthaTamoTan
Tourist Behavior and Cross-Cultural
Communication
1000 103 yYainmuwdmiLnuLINsuay 3(3-0-6)
Uffaiusmeiana
Personality and Social Interaction for Service
Industry
1000 104 e luladansaunedmsy 3(3-0-6)
Q@m%ﬂii&lmi‘ﬂmLﬁ&l’JLLﬁSIiGLLi&I

Information Technology for Tourism and Hotel

Industry

1000 205 eAMeNRBMILEMS 3(3-0-6)
Psychology for Service Industry

1000 206 u*?mﬂﬁm;iﬁamiﬁmL*?imLLazmi 3(3-0-6)

13\‘1 L3N L‘%@ﬁ%ﬁﬁﬁ@i L‘]ﬁaﬂ (7?]1%
Introduction to Creative Tourism and Hotel
Business Innovation

1000 207 m;]‘wmHLLamﬁmmimﬁsm%wGLu 3(3-0-6)
Q@ﬁ?%ﬂii&lmiﬂmL“?iEI’JLLﬁSIiGLLiN
Laws and Professional Ethics in Tourism and
Hotel Industry

1000 208 NRAMITHeNIMEddmSUgata  3(3-0-6)
meL*ﬁH’)LLa%INLLiN

Human Resource Management for Tourism

and Hotel Business

9 navn:ligula:us:ulIawa uua
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2.2 NRAATUANE 60 WuILNG
Core Courses 60 credits
(1) Inawizdisay 30 wiwaEfa
Required core courses 30 credits
1003 111 pfienansuagninennsmaviosdien  3(3-0-6)
Geography and Tourism Resources
1003 212 MaAfinmaEMITAM AT 3(3-0-6)
Accommodation Operation and Management
1003 213 wé’ﬂmi‘qiﬁaviauﬁmLLazu%miLﬁaﬁm(s—o—e)
Tourism and Hospitality Business Principles
1003 214 Madanmaladsdnduargstiamsin 3(3-06)
Airline Business and Logistics Management
1003 315 ﬂmﬁlﬁmm‘qsﬁm’iauﬁ‘m 3(3-0-6)
Tour Business Operations
1003 316 Aatymatsvnatennaavandinasian 3(2-2-5)
Culinary Arts and Master Chef
1003 317 M3TNURHLATRAMNTSYIRaTEN 3(3-0-6)
aehaflefu
Sustainable Tourism Planning and
Development
1003 318 MafUdmataymadamanaemes  3(2-2-6)
Wavtns
Restaurantand Bar Operation and Management
1003 419 MIDBNUULLALSUAUTINNIES 3(3-0-6)
96350
Creative Accommodation Design and Planning
1003 420 enazdeitITeuasANNE T 3(3-0-6)

E reg@msu.ac.th

mviaaiien
Research Methodology and Seminar for

Tourism
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) Fawiziden 30 WwEia
Elective Core Courses 30 credits

(2.1) ﬂ‘si&!%‘ﬁ‘lﬂ?’l&lﬂ%TQLQW'lz

Elective Major Course
A a U a J g R U
I@EI Laami&l%mﬂﬂ’qm‘ﬁ m‘ﬁmavl,ﬂu 134%9&1?1’;1 15
e

Select from the following course groups no less than

15 credits

naﬁu'“a‘mmsﬁauﬁm

Tourism Courses

1003 361 Lﬂiﬂ:@mam%miviamﬁm 3(3-0-6)
Economics for Tourism

1003 362 fimmminmqLLﬁaLﬁamiﬂmLﬁm 3(3-0-6)
Outdoor Recreation for Tourism

1003 363 M3FAMTIEANRBM DN 3(3-0-6)
Heritage Management for Tourism

1003 364 mif?a’mmimmLﬁlmdﬁlquawwﬂiim 3(3-0-6)
vioafieuanAms
Risk Management in Tourism and Hospitality
Industry

1003 365 MIVDATierMIBTINNG 3(3-0-6)
Nature-based Tourism

1003 366 ma’é’mms@gwmaﬂmwnmiﬁauﬁm 3(3-0-6)
Tourism Destination Management

1003 367 uIHmmLLazmsmLqumiviaaLﬁm 3(3-0-6)

Tourism Planning and Policy

1003 368 MIDTieNBIEIFTIN 3(3-0-6)
Creative Tourism

1003 369 mivia@L‘*?ia’amwmuazfmﬁﬂa 3(3-0-6)
Coastal and Marine Tourism

1003 370 M3viaafienmaealafitey 3(3-0-6)
Special Interest Tourism

1003 389 Tinvinaifienazmnen] 3(3-0-6)
Backpackers

QR Tns. 043-719888 ﬂ novN:liguLaUszudana uua
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NgNITMIVIMS

Hospitality Courses

1003 371 MIUPIRTUUNUNGaUTUF A 3(2-2-5)
Front Office Operation

1003 372 %é’ﬂmsﬁuimmm%mi@nﬁwmamsﬁu 3(2-2-5)
Airline Customer Service Fundamentals

1003 373 M3damsgsnamuganIe 3(3-0-6)
Wellness Business Management

1003 374 MIIOMTAZMINIARNWGIEATIY  3(3-0-6)
Cruise Line Operation and Management

1003 375 Bauduazmadams 3(3-0-6)
Event and MICE Management

1003 376 MIUHIAMIUALMITAMFIUNTY  3(2-2-5)
Housekeeping Operation and Management

1003 377 Mmsvimsnuiaiaas 3(2-2-5)
Butler Service

1003 378 M3¥emagstanneinlugaaMnTIN 3(3-0-6)
Fausy
Management for Small Business in Hospitality

1003 379 miﬁwmmmmmsm%whaqmammw 3(3-0-6)
vipaienuamsuams
Personal and Career Development in Tourism
and Hospitality Industry

1003 380 mimmﬁamsﬁamﬁiﬁmm 3(3-0-6)
gnendaiug

Speaking for Business Communication and

Customer Relations

NANITMIUIMTRINITUALIATEAN

Food and Beverage Operations Courses

1003 381 NnENAADIRNEENITIaR TN 3(2-2-5)
Mixology and Cocktail Master Class

1003 382 lanwashal 3(3-0-6)
The Universe of Wine

1003 383 MILsEnaUIIWINNG 3(2-2-5)
International Cuisine Operation

1003 384 s3ulne 3(2-2-5)
Royal Thai Cuisine

1003 385 FatymIsnueansLasmsihiaua  3(2-2-5)

Food Styling and Presentation

|77
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1003 386 LULﬂa%LLazmuuau 3(2-2-5)
Bakery and Pastry

1003 387 MITIMUAUAEMIAAMITINIAUWA  3(2-2-5)
Professional Barista and Café Management

1003 388 mwmazm’%‘aﬁmLﬁammﬁma 3(3-0-6)
MU

Food and Drinks for Wellness

(2.2) neju‘immmwhaﬂs:mmﬁ'mmmiw
laistaendn 15 wizefia
Foreign language for Professional
Field no less than 15 credits
I@mLﬁaﬂﬁﬂmmmemﬂizmmﬁamuaﬁw 1 7N
ladtlornd 15 mhefn
Select 1 of the following foreign language groups no

less than 15 credits

nai&ﬁmmmé’anqmﬁmmm%w 15 wwena

English courses for Professional Field 15 credits

1003 241 mmé’mnw&m%umwiauﬁm 3(2-2-5)
WM& 1

English for International Tourism 1

1003 342 MwSannuamSUWInOulsIT 3(2-2-5)
English for International Hotelier

1003 343 MmdsnnUESLOIUTAMT IS 3(2-2-5)
HALIUAT
English for Restaurant, Bar, and Kitchen

1003 444 mmé’mnw&m%umiviauﬁm 3(2-2-5)
WG 2
English for International Tourism 2

1003 445 mmé’mmﬂém%uqiﬁamiﬁmL‘*’?;m 3(2-2-5)
UALLIMT

English for Tourism and Hospitality Business

Qﬁ Tns. 043-719888 ﬁ navn:ligula:us:ulIawa uua
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nfsAnMwAssAsNanuEN 15 wikaeia
French Courses for Professional Field 15 credits
0105 263 NMNESAGENLFI 1 3(2-2-5)

Basic French 1
0105 264 mwi%f“qmaﬁugm 2 3(2-2-5)
Basic French 2
0105 365 NsAEEMMNSFEAENTS 3(2-2-5)
vioafienuaznslausa 1
French Communication for Tourism and Hotel 1
0105 366 NAREIMHNSFEABNTS 3(2-2-5)
vioafienuaznlaouss 2
French Communication for Tourism and Hotel 2
0105 367 NsAeEMMNSFERENTS 3(2-2-5)
vioafienuaznslaouss 3

French Communication for Tourism and Hotel 3

mju"mmmﬁmﬁmmﬁﬁw 15 #waena
Chinese Courses for Professional Field 15 credits
0106 970 Mg 1 3(2-2-5)
Basic Chinese 1
0106 971 Mg 2 3(2-2-5)
Basic Chinese 2
0106 972 NsAEEIMWAWABNIYIBAN 3(2-2-5)
LLﬂ&’,miINLL‘JN 1
Chinese Communication for Tourismand Hotel 1
0106 973 NsAEEIMWAWABNYIBAN 3(2-2-5)
LLﬂ&’,miINLL‘JN 2
Chinese Communication for Tourism and Hotel 2
0106 974 NsAPEIMWAWABNIYIBATN 3(2-2-5)
LLﬂ&’,miINLL‘JN 3

Chinese Communication for Tourismand Hotel 3

|78
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nq’u‘immmmmﬁnﬁ'aammﬁw 15 MbIefia

Korean Courses for Professional Field 15 credits

0163 901 mmmmﬁﬁugml 3(2-2-5)
Basic Korean 1

0163 902 mmmmﬁﬁujm 2 3(2-2-5)
Basic Korean 2

0163 903 NAREIMHLNVAIREMS 3(2-2-5)

vioafienuaznlaauss 1

Korean Communication for Tourism and Hotel 1
0163 904 MsAoENsMEAMVARDMS 3(2-2-5)

vioafienuaznlaouss 2

Korean Communication for Tourism and Hotel 2
0163 905 NAREIMBLNVARENS 3(2-2-5)
vioafienuaznlaouss 3

Korean Communication for Tourism and Hotel 3

n&iu’immmdjﬂwﬁaammﬁw 15 wwaena

Japanese Courses for Professional Field 15 credits

0186 404 mmzﬁﬂuﬁugm 1 3(2-2-6)
Basic Japanese 1

0186 405 mmzﬁﬂuﬁugm 2 3(2-2-5)

Basic Japanese 2

0186 406 mi?%amsmwm’jﬂmﬁamwimL'*?;m 3(2-2-5)
wayM3lsausu 1
Japanese Communication for Tourism and
Hotel 1

0186 407 mi?%amsmwm’jﬂmﬁamwimL'*?;m 3(2-2-5)
WaYM3l3ausu 2
Japanese Communication for Tourism and
Hotel 2

0186 408 mi?%amsmwm’jﬂmﬁamwimL'*?;m 3(2-2-5)

waym3lsausw 3

Japanese Communication for Tourism and

Hotel 3

QN Tns. 043-719888

9 navn:ligula:us:ulIawa uua
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3. MIAIT AN laistaendt 6 wiseia

Free Elective Courses no less than 6 credits
A a a (% a a n‘ a
LaanLsaummwm*msmuﬂsrgmgmsmﬂ@ﬂausl,u
wﬁwmﬁwmmsmu IﬂHﬁ’lLL%EﬁT‘mea’]miH‘ﬁﬂ%ﬂH’Wﬁa
FNTUMSENAUANIANENStmMaNIMNS LR
Select with the advisor’s advice from the bachelor’s
degree courses offered in Mahasarakham University or in

other institutions approved by the university

4. wnaimindszaunsaiindn Tuiteend 6 wiefa
Professional Training Courses no less than 6 credits

*1003 491 MsinUsyaUMIRRTEN 6(400 #1ls)

navieafienuazams

Professional Training in Tourism 6(400 Hours)

and Hospitality

Ve - * T1e31 1003 491 msinUssaumsolinn
mavieafienuasAnsidneAniiumhefin lnasinamsden
i Swin U

Note : *A subject 1003 491 Professional Training in
Tourism and Hospitality is non-credit; student’s learning

outcome will be marked with S (Satisfied) or U (Unsatisfied)
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MTNUFAILUMIANIN lsiazmeMsRnIB MmN gRsfaLeamwin snandnmsdamanaviaafieauasyms

W& (MANgATHAINaE)

The followings table the contains the classroom management in eachsemester of the Bachelor of Arts Program

in International Tourism and Hospitality Management (English Program)

9 1 maan
Year 1 Semester 1
sUsM Faimn Tuaumeia
Subject Code Subject Credits

MINSNAHADMIFON (NN ALIIIFEET 1371 1)

0041 002 2(2-0-4)
Preparatory English
NyLAT AN INAA IS KL TN

0045 005 (NgNINFIAN 317 1) 2(2-0-4)
Humans Social and Cultural Diversity
aq@ﬁmmmmsﬁauﬁmLLﬁzmiI‘squ

1000 101 3(3-0-6)
Tourism and Hotel Industry
mquIa5miaumﬂém%uQmamnsswmwimL‘ﬁ TR

1000 104 3(3-0-6)
Information Technology for Tourism and Hotel Industry
yadnnmamSINULAM s it medoan

1000 103 3(3-0-6)
Personal and Social Interaction for Service Industry
DRMEaSUATNINENNIMIViBaTiEn

1003 111 3(3-0-6)
Geography and Tourism Resources

Mwammbeiafiameden 16
PN 16

QN Tns. 043-719888
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9 1 madans
Year 1 Semester 2
WL Fa%n NwInmILia
Subject Code Subject Credits

mmdinnuionsdoms (NguMmLarMIdoas N3N 2)

00041 002 2(2-0-4)
Communicative English
Maviaaenizeiausa (NaREAN e31 2)

0045 009 2(2-0-4)
Cultural Tourism
TinszarinfaTaamaAsuuas (ngaAnnenansuazmalulad nedAni 1)

0041 022 2(2-0-4)
Digital Literacy and Life for transformation
ameLAlnALazNaR D FIAN

0042 006 (NANANWTIaUaLRIIANaN 317 1) 2(2-0-4)
Consumption of Pharmaceutical and Heal
wnfnsstinvinafieaazmydos s Tausan

1000 102 3(3-0-6)
Tourist Behavior and Cross-Cultural Communication
Ineniamsuins

1000 205 3(3-0-6)
Psychology for Service Industry
madamanswennIayeddmiugsiaviasfienuaslsausy

1000 208 3(3-0-6)
Human Resources Management for Tourism and Hotel Business

Swawmheiafiameidan 17
PN ATZEN 33

QN Tns. 043-719888
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4 2 meaan
Year 2 Semester 1
SN Fadm wAUIERA
Subject Code Subject Credits

MIAAEIBNULL (NGNHIANTINLALNISET 9833 AT 1)

0043 001 2(2-0-4)
Design Thinking
gatReanlal (MgauinnIuaymIs eI Meini 2)

0043 006 2(2-0-4)
Online Business
mwdnqudmiuindumnseulan

0041 010 (NGaADNIRNIAN 31371 1) 2(2-0-4)
English for World Travelers
mmssnnERemMhiEuaIEATMS

0041 011 (NANHENANGN 31317 2) 2(2-0-4)
English for Academic Presentation
winnssugatiamaviaafienuaclsausnidesassnidasd

1000 206 3(3-0-6)
Introduction to Creative Tourism and Hotel Business Innovation
m;mmaLLazaﬁmmim’im%ﬂuqmmwﬂﬁmmi‘w’aaL‘ﬁm waglsauan

1000 207 3(3-0-6)
Laws and Professional Ethics for Tourism and Hotel Industry
MIMANULEZNMIIAM AN

1003 212 3(3-0-6)
Accommodation Operation and Management

Mwmmbeiafiameden 17
UL ANTTAN 50

QN Tns. 043-719888
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9 2 madae

Year 2 Semester 2

SHEIL a3 PNwwmmEia
Subject Code Subject Credits

aewtin3Gosanm
0042 002 (NaNAMMNTIUAEIINREN 318317 2) 2(2-0-4)

Health Awareness

1
Awv A

FaassENNATUMIWRE
0044006 | (ngunaLlaaduuds mednd 1) 2(2-0-4)
The King’s Philosophy and Sustainable Development

Y o tﬁl U A 13 [ a 1:1‘
@mmﬂﬂawuﬂm (nquamammm YT 2)

0044 002 } 2(2-0-4)
Leadership for Change

(NBansLdn T1e317 3)

XXX XXX , 2(2-0-4)
Elective Course

winmaganaviasfieauasLamalowin
1003 213 3(3-0-6)

Tourism and Hospitality Business Principles

madamaladafnduargsiamsiu
1003 214 3(3-0-6)

Airline Business and Logistics Management

mmﬁmm:rﬁm%fumiﬂamﬁmmm‘ma 1
1003 241 3(2-2-5)

English for International Tourism 1

Mwmwmbeiafameiden 17

PNWUNWILNAFLHN 67

R Tns. 043-719888 navn:ligula:us:ulIawa uua E reg@msu.ac.th T a1msUi_]:J mmst_\aw[n_\):)nmmaus ey
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9 3 madu

Year 3 Semester 1

SWaIT Fae NuwIUNUILAR
Subject Code Subject Credits
XXXK XXX (NANHANIANGN 31317 4) 2(2-0-4)
ek ugIiavioaien
1003 315 3(3-0-6)
Tour Business Operations
favemstssnavamnaiasanainadion
1003 316 3(2-2-b)
Culinary Arts and Master Chef
MnSnnEamILWIaMaNT L1suazue
1003 343 3(2-2-5)
English for Restaurant Bar and Kitchen
ngsAmenmaEulammg (ednd 1)
XXXX XXX 3(3-0-6)
Elective Course (1)
ngAnemaslan (e 2)
XXXX XXX 3(3-0-6)
Elective Course (2)
Nwwmbhieiafiameiden 17
WAL 84
% 3 mavana
Year 3 Semester 2
SUEIL Fade N ia
Subject Code Subject Credits
MV URENRINNYBI e 0 eadetin
1003 317 3(3-0-6)
Sustainable Tourism and Planning and Development
mauAtifmauarmesiamsinmensuazLns
1003 318 3(2-2-5)
Restaurant and Bar Operation and Management
ndannEimsUnnaulsasy
1003 342 3(2-2-5)
English for International Hotelier
ngsAmenmaEulam (ednd 3)
XXXX XXX 3(3-0-6)
Elective Course (3)
ngAneMaslae (e 4)
XXXX XXX 3(3-0-6)
Elective Course (4)
ngsAmemEUlaw (e 5)
XXXX XXX 3(3-0-6)
Elective Course (b)
Nwwmmheiafiameziden 18
PN AAHHN 102

QN Tns. 043-719888
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i o
1 4 Maak
Year 4 Semester 1
Eheral a3 W ia
Subject Code Subject Credits
MIDANULLLAE NN BT a6
1003 419 3(3-0-6)
Creative Accommodation Design and Planning
InensudutATTeasdNNEmMTUNS IR
1003 420 3(3-0-6)
Research Methodology and Seminar for Tourism
MNSINOHEMILMVBINIWNWNNG 2
1003 444 3(2-2-5)
English for International Tourism 2
mwdsnnudmsugsniamviasfisauasing
1003 445 3(2-2-5)
English for Tourism and Hospitality Business
wand (Mednh 1)
XXXX XXX 3(3-0-6)
Free Elective Course (1)
wanEs (e 2)
XXXX XXX 3(3-0-6)
Free Elective Course (2)
Iwmmeiafamedan 18
BRI T P 120
U9 4 madana
Year 4 Semester 2
Eteral a3 I ia
Subject Code Subject Credits
1003 461 mIRnUsTauMIRITENMIYiaaieIwarLSMs 6(400 F3l349)
Professional Training in Tourism and Hospitality
INwmmeiafameidan 6
NWUNWILNAFHN 126

QN Tns. 043-719888
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AR5UNYTIEIT (Courses Description)
1. swnedmdnuiily laitaendt 30 wizefin
General Education Courses no less than 30 credits

2. ANIITUINIL laitaendt 84 mizefin

Specialized Core Courses no less than 84 credits

21 neju%mﬁugm%m%w 24 whehia

Professional Core Courses 24 credits
1000 101 q@lﬁ'mﬂ‘ﬁuﬂ'ﬁ’(imLﬁil'aLLaZﬂ'ﬁIi\?LLiN 3(3-0-6)

Tourism and Hotel Industry
AITNIAHNY @’NNﬁ']ﬁmjﬂa@a}mﬁWWﬂiiNﬂ'ﬁ

Hoafieauazmslasay mmiﬁuaaa@ﬁﬂsgﬂauﬁﬁwﬁma@

@@ﬂmns‘mma‘ﬂadLﬁmuazsmﬂi@LmJ a Qﬁﬁamuﬁm 739

Tsausw p3flamaauds gafeewnsuasAnmens Usznmaas

YNNI VBN ﬂaﬁsaﬁmwﬂﬁﬂawﬁm WANTYNLILEY

q@ﬁmmmﬁawﬁm@imﬂﬁ:@ﬁa Faaa Madiaauas TaunIIn

wlennedasiy maviaadien 28953 LYILYVITBIMATTUALONTU
ﬁl%ﬂﬁW@J%WE}@ﬂWMﬂiiNVim L“ﬁ&ﬂ LLﬁSLL%’DIﬁSJ %BOQWHWWﬂ‘J‘JN
miﬁauﬁmummﬂmm ’Q‘E‘EHWU?‘JM%‘N%W%’MTH‘MBG L‘*?i )

LLaBmiI‘N LIN

Definition, significance of tourism and hotel
industry; knowledge of importance components of tourism
and hotel industry such as tour business, hotel business,
transportation business, food and restaurant business; types
of tourism resources; tourism supporting factors; the impact
of economics, social, political and cultural factor on tourism
industry; government’s support policy; role of government
and non-government in tourism industry development;
trends of tourism and hotel industry; Code of ethics of career
in the tourism and hotel industry

1000 102 wqﬁnﬁuﬁnﬁauﬁmu,azmiéiams 3(3-0-6)
daiaIussa

Tourist Behavior and Cross Culture

Communication

ANaviane asdUsenay anNddmuasdselund

YaawnFnsaNnviaafien Ussnmas shviaaidien Soqulszaen

Tumaumavisadien ﬂaﬁaﬁﬁ@wﬁwa@iawqaﬂﬁmmﬁﬂﬂm

(fien ANNEATY Usznm uasvdnlumsaeans aadaiug

T TanTIINLAYMTADsNT MIRems SaTeusTan

ﬂ‘S%ﬂJ’J%ﬂﬁgamiﬁUﬂ’NNLL@ﬂGﬁO%N’?j@N%ﬁ‘ﬁN mié%@ﬁtﬁﬂ%ﬂ

ﬁ navn:ligula:Us:udIawa uud

Qﬁ Tns. 043-719888
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mMeTansTIn Maszgna whAnnnEnTIstnveaienitoms
fosnshsienmTmuatdusiumaLams et hamsneasuas
tavAnsnm

Meaning; components; significance and
benefits of tourist behavior; types of tourists; purposes of
traveling; factors influencing tourist behavior; significance;
types and principles of communication; intercultural rela-
tions and communication; cross-cultural communication;
communication process with cultural differences, culture
shock, application of the concept of tourist behavior for
cross-cultural communication and appropriate and efficient
promotion of services
1000 103 YARAMWEWMTLNUUTMTUAL 3(3-0-6)
Ufaiusmedenn
Personality and Social Interaction for Service
Industry
amsdidesdufientuneuing ensdifentiu
yednmaly maven mened uazsuiivmies T
MUNWTRAWMES NIRnFedom e ITheMIALEaNTD
vy faulKaheilusedrnm masdmsedaig
fugnérmelusazmenen winnEdousLgnAase A
vseila emaufilng smsemmadeen vhavhishaom widn
maimadaesnstmemaiiiulng wnmadessiugnd ms
Shalfiiudiy gnéussyaaaiillludns

Introduction to the characteristics of service,
understanding Internal and external personality; establish-
ment of Interpersonal relationship with customers; princi-
ples of hospitality to make an impression; Thainess; social
etiquette; exquisite gestures; effective communication
which contribute to interaction with customers and other
people.

1000 104 waluladasawnedwdy 3(3-0-6)
qmmnﬁumﬁviaeLﬁmuazismsu
Information Technology for Tourism and
Hotel Industry
aruditasduientussumeluladaaane

FwsunvieafiEauazmala svuufiiamaedisagln
frinam izuuﬂﬁﬁ@miﬁwL%agﬂLﬁﬂﬁuaﬁﬁmﬂﬁmmiﬁaq
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e Tsausn Sodensaonlaitensiansmavioadien
waRamssanuULAsLsend@uime M vieadien malulad
srseiewanTamamaviaaiien

Introduction to Information technology system
for tourism and hotel industry; Office operating system; Op-
erating system for tourism and hotel industry; social media
for tourism management; Media design concept for tourism
industry; Information technology for tourism innovation

1000 205 SeAneniianisudms 3(3-0-6)

Psychology for Service Industry

audidasdufeniuaminenmsuams dnwn
Wwhde N ﬁugmmaqmmﬁaami 709yAAa MU M3
Gous aand Anunela mathvesuasdnmamAainen
snssyndldumaimegné uasmaausasiugiu Toe
Frwiiansiiftassing vhwe AILAN WALABLEUAI U3
sHuemnaianala ensserinlaannmsleundms

Fundamental knowledge of service psychology;
The principal concepts and theories of humans’ needs,
perception, learning, aptitude, and satisfaction; An
application of psychology principles and theories in customers
services and cooperation with colleague by analyzing,
predicting, controlling, and responding humans’ needs and
expectation to increase their satisfaction and impression

1000 206 w’imnssuqsﬁamﬁvimtﬁanLLaz 3(3-0-6)

mslsausdesiessadidasdn

Introduction to Creative Tourism and Hotel

Business Innovation

wwaRadR mf’w’ugiﬁaﬁlﬁ@sl,mi ANNVANY ANY
&y Mufemmagasgafafalu mesausitiuaale
msfadseanuuy mawamAe Wiuauduasims ms
a%wIammaq ﬂmﬂwﬁﬂizﬂaum‘s Sﬂ“;lgﬂLLﬁ’N‘Wlﬁi:ﬁU’J%ﬂﬁ
mawinnssauaematsend duianssalumaihiaus wm
pInanuinamu

Principles of starting a business, the overview
trend of emerging business related to Tourism and Hospital-
ity industry, Design Thinking, ideas development to create
new products and services, potential opportunities for being
an entrepreneur, an application of innovation strategies in

creating a business plan for convincing investors

QN Tns. 043-719888

ﬂ novN:liguLaUszudana uua
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1000 207 ngvzmuuazassmniim’i‘nﬁwslu 3(3-0-6)

qmmnssumsviaaLﬁmuazmiiiau.iu

Laws and Professional Ethics in Tourism and

Hotel Industry

S:;LﬁHuﬂﬁﬁaLﬁmﬁuaqmmwmwmivimLﬁaa
wagmalasuan ngranenfientiy faquned U3Emumueh
e Tsausn ngwma?ﬁLmﬁauﬁlﬂ'm%amazmiﬂﬁﬂ@am
a3 vieadien N e slaanuriinvioadien a35en
mm”’m%wsluaqmamnﬁmmiw'mLﬁ ENUAYMSI39UIH NGYIE
B fienamaw o Wixiﬁﬁﬁ@@@ﬁiﬁaﬁ‘lLﬁml,l,asﬁﬂﬂL‘Vlﬂﬁ
weentTeyafaims lsauaw wsxsw%ﬁtymﬁ?mmﬁau NIFNLN
{ymmasesTsawazuemun latiom

Regulations related to tourism and hotel
industry including laws related to tour guiding, travel
agents, hotels, environmental related laws and tourist police
operation, security service for tourist, codes of conduct for
professionals into tourism and hotel industry; other related
laws and regulations such as Tourism Business and Guide
Act, Hotel Act, and Environment Act; case studies related
to ethical problems and solving solutions

1000 208 Ms¥aNISNEWeNNSIULETUSY 3(3-0-6)

qsﬁaviaasﬁﬂmazfsmsu

Human Resource Management for Tourism

and Hotel Business

aNNEFTY U muashiTe s SRS
w%fwmmmwéﬁm%uqiﬁavimL‘*?iml,l,aﬂmm NFLUIUMS
Afiwnudumsdamaninennaaysdluasdng samilems
FIINUAZNS AARANLASINT MIBUINNGI MITeTaAMS
matssdiusamsUfofou nesseiymadaly msufia
W MIDANIINNU UTINUFUAUS ngmﬂauﬁﬁmﬁﬁ&uas
ngwmmmmﬁlﬁmﬁm

Importance, role and responsibility of human
resource management in organization; general human resource
management functions including employee recruitment
and selection, employee training and development, and
employeeresignation; compensation and benefit; employment

practices in organization; industry relations
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2.2 NRPAITUANIE 24 wiiaefia
Professional Core Courses 24 credits

(1) I aneday 30 wuLena
Required core courses 30 credits

1003 111 gRMnaasuasninenansviondies  3(3-0-6)
Geography and Tourism Resources
ausunfienaaslan uasanmgfenaasid

esuanesiuluusazgAineadlan agwaaﬁaagﬁmam%

fumarlaafien w%‘wmnimwia@Lﬁkmmﬂﬁﬁaqwmmmma
uasalsfienmenenansnitodes

Geographical knowledge of the planet Earth
and geographic science of the world towards the different
regions of the world; The perspectives of geography and
tourism; Tourism resources including national parks, famous
geographical destinations

1003 212 MaisULazNTTIANSARN 3(3-0-6)

Accommodation Operation and Management

nouusrufiidlumsliimsgnencheasin
asnLsznavshefasin masmifiunsuaemadamsamusithu

DL UNUNLNTIY MaLTRLAEIAMTLNTNFaUTUE I

wih nagmimafvuemien madamaneld maemueuduw

NIV AN oW NLA MR AL,

Theory and practices in guest services of room
division; Components of room division; Housekeeping op-
erations and management; Scope of works in a housekeep-
ing department; Practice and Management in a Front Office
department; Pricing strategies; Revenue management; Cost
containment; Interactions between the rooms division and

other departments

QN Tns. 043-719888

9 navn:ligula:us:ulIawa uua

KANFASNMSANUYI SstAUUSTYNIOS
urIdNgNdgumaismu UmsAnu 2569

1003 213 winnsgsRavisaifiaunsynsidinsd 3(3.06)
Tourism and Hospitality Business Principles
dnwaaadesimsuaznsiams lugstiamsvies
Wienuagsmarinm NILUIMMIIOMITITING WIAAUAY
weiemsUSmsnuase sl wé’ﬂﬂﬁﬂ%ﬁnﬁmiﬁumzﬁrﬁﬁm
éﬁumé’nmwm@u,am@ﬁﬂmﬂwﬂuqmmwmwmiﬁmgﬁm
WaLMILAMs Mmaamegadata ansdhlalunnuduasfiis
Aenfumsdemsmsme neldanmeme lulsausslag Wnsdl
finw uagAnennIusIEne

Concepts of organizations and management
applied to tourism and hospitality organization, process
of management; roles of the administrators in planning,
managing an organization, basic accounting, financing;
marketing principles and sales techniques in tourism and
hospitality industry; digital marketing; Understanding of
sales management theories and practices; sale revenues
in hotels through case studies, and guest speakers
1003 214 msdemslada@nduazgsiomatin - 3(3-0-6)
Airline Business and Logistics Management
amadinlthfeniugsiamnametiu masausulu
psnamemedu Lasmanumsin whnsduuazanaiu 1A
et Aamsasamadndies méwiuazmmnil¥deans
Tugeamnasmati matAnsmeandaeesiu ssuums
dirosdaiaosiiu miﬁwﬁasﬂaLLazmsamgmmiaanéﬁ
Wil Shummssmhadieiostuuarnsdsasdaeias
fuaaulatl

General knowledge airline business; hospital-
ity in airline business; airline companies; aircrafts and
airports; ground service; immigration affairs; vocabulary and
language used for communication in aviation industry; Air
ticketing Services; Global Distribution System for airlines;
searching airlines information; itinerary planning; Passenger
Name Record; Internet reservation system and Online travel

agency

E reg@msu.ac.th
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1003 315 Maaitwaugsiariasiien 3(3-0-6)
Tour Business Operations
ANavany anaaety dnwose uaswadseluml
A o A add o v o de @ o o
mm‘gsmm en @iﬂwmmmm mmguazwnmwm Wiuadnsy
@ v A o A a o A
Wudfuszneumsgsfiavhifien msdaulisunsanhifientissam
6196 MINIUNUMTIATHITIEN msﬁ@ﬁuﬂuﬁﬂi LAYMIMnUA
i nanmsdaamer mhauazeaSURATaD Tnwuas
iln: ° [ ° [ v 6 1
eonarsuulumavowdusiaqmeniiusmunisaishs « T
ANEMNITNMVIBANEN
Definition, significance, types, and benefits of
travel agents; related tourism sectors; knowledge and skills
required for entry-level work as a travel agent; package tour
planning; costing, pricing and profiting calculation; princi-
ples of tourist guides; roles and responsibilities; the skills
and knowledge required to work as a tour guide in a range

of settings within the tour industries workplace context

1003 316 Aadzmsisenavannsuazanaiaasians(2-2-5)
Culinary Arts and Master Chef
tagifenuuaniasdimwnmszasmatlsznay

213 laseaauasmstlia suesa fesiiReaums
Uanavems MatawsuainniuuacmInTaiumeasnds
ﬂ‘ﬁ%& (7N LLﬁE%%@]@%ﬂ’liﬂixﬂa‘]_la'lﬁ’li(ﬂ‘mﬁﬁﬂ{[ﬂﬁ%'lmi ma
AWMU HENMITRENULLINY MINATINEDIAUAEMT
ihyesmsgUnaciuauesadlilue® quawdi enarcmauay
armaendeluififnu madensomasy s ugud
Culinary history and revolution; Kitchen opera-
tion and structure; Culinary terminology; Materials prepa-
ration and inventory; Measuring and cooking procedures
based on nutrition; Food product and cost control; Menu
planning; Maintenance and cleaning of kitchen equipment
and appliances; Food hygiene; Workplace sanitation and

safety ; zero waste management

QN Tns. 043-719888

ﬂ novN:liguLaUszudana uua

E reg@msu.ac.th
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1003 317 MaNeuARLAERANTYaNAEY  3(3-0-6)

athadietin

Sustainable Tourism Planning and

Development

fian ANNENTTY WnAa NneE warasRLstnay
R IR Yeafinatudsiu thisfidmadoradide
Tumsnauas I WRMYiafienathstifiu nsaaana
WADNA) MILANITAMSMAMENEITNALNG Uselnvaasms
viouftenaghadofiu miviam,ﬁmﬂ@abqwm navieafienaths
Sufiemeu maviesdienluemsdi 21 mmiml,ﬁmﬁu SHA;
SDGs, GSTC

Background, significance, concepts, theory,
and components of sustainable tourism development; In-
fluential factors on successful sustainable tourism planning
and development; Fairness and good governance within
sustainable tourism management; Type of sustainable tour-
ism; community-based tourism and responsibility tourism;
tourism in 21st century; Indicators related to SHA standard;
SDGs; GSTC

1003 318 msUfiiinsuaznisianisnameats  3(2-2-5)

wazng

Restaurant and Bar Operation and Management

gy Uasan Tosseionazasdng ifien
fudamasuasns mwiﬁ"ﬂﬂLr";mﬁuamml,amm%aaﬁm
maUftiemsuazneing grewdauaglaminms msusws
Fanmsen lupshafamensuazing matinsdamsnatsylemi
Aot warasuss lumatseneugsiasiamensuazing

Types of Restaurants and Bars; Organizations
and structures; Food and beverage knowledge; Food and
beverage operations and service; Food hygiene and nutri-
tion; People management; Restaurant profitability, sustain-

ability, and ethical practices
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1003 419 miaammmsazmLmuﬁﬁmﬁa 3(3-0-6)
#5196590

Creative Accommodation Design and Planning

AT TRIANTIN WA Beseense wwa i

m%ﬂéauuﬂaﬁﬁnwmﬁan mi’)’]\‘iLLN%LLS&BBﬂLLUUﬁWﬂ@G

ﬂ%’]ﬁﬂi’iﬁ mi’]’NLLN%Wd‘ﬁq’iﬁﬁl NMINLULAZMIANA MIIANTT
UANINT

Overview of innovation and accommodation de-

velopment; Trends in alternative accommodations; Designing

and planning creative accommodations; business planning;

marketing and sales in creative accommodation; organizing

and staffing

ada o

1003 420 nenszillavisIFenasdnamidmdy  3(3-0-6)
maviaaifien
Research Methodology and Seminar for
Tourism
AR AN AR S umYias
Feuaymatims sUuLuMTReTnNeNe 7 naNMIVTIAEY
oadu maviusaumadoys masensuasiansitaya ns
Bevmemumaise nsefuns mahisnethde Ussduiivh
ﬁﬂﬂuﬁa'«;ﬁmmqmﬁmm‘sw/imLﬁm AARMNITNLIMS
General knowledge of tourism and hospitality
research methodology, research types, principle of research
process, data collection, data analysis, research reporting;
discussion; presentation of the topic; current interesting

issues in tourism and hospitality industry

navn:ligula:us:ulIawa uua

Qﬁ Tns. 043-719888

0
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(2) rnawiziden 30 waeia
Elective core courses 30 credits
(21) ngadmensEwlaawE
Elective Major Course
najuimmsﬁaal,ﬁm
Tourism Courses
1003 361 LAsugAIFRSMHBAITiE) 3(3-06)

Economics for Tourism

mmLﬂﬁﬂ,aLﬁaaﬁuﬁmm‘]@mﬁm%ﬂﬁﬁmL‘ﬁ&lq
imﬁ@gmmwmLmﬂ:@mﬁm%mamsﬂamﬁm dlaifientiy
naeuagiusumaulnauazulenny asdisznauvasglaed
LLazqﬂwwuwwnﬂwsﬁanLﬁmq ﬁzymwmmﬁjgmﬁm%nﬁﬂauﬁm
fifiendostinAuasmamiaadion

Introduction to the main issues in tourism
economics including theoretical models; understanding
of different theories and models underlying assumptions
and policy implications; the main components of tourism
demand and supply and the main economic problems as-
sociated with tourism firms and tourism destinations

1003 362 ﬁuﬂmmsnmuﬁaLﬁams‘vimtﬁﬂ 3(3-0-6)

Outdoor Recreation for Tourism

ANAMING NANMT ANNENATY Usenm/FLIUL W39
qala wnliy enaeandis sasmsdhsasfanssaiiumnnsna
WA mmwLLN%LL@3mﬁ®miﬁaﬂs‘wﬁwﬂmmiﬂawLLﬁaLﬁlami
Viatfien RN R eI aRanI M MINa 9
mi&%m@mﬂ myneiFamda mi@@mLLasﬁammﬂiQOiaiuu
vinavh

Definitions, principles, significances, types, motivations,

trends, and safety of outdoor recreation; Planning and Man-
agement skills in outdoor recreation for tourism; practiced
skills; camping; kayaking; star-gazing, and optical phenome-

non

1003 363 MsdaAMENTANIREMSYiB e 3(3-0-6)
Heritage Management for Tourism
AN NN IO TUDITHIAE

NIPNYIBTINNG ANNFNIUTTANINTONMITAUDIINUGE

‘Eiié\lgﬁ'}aﬁﬂﬁﬁﬁa%ﬁﬁn UNLUm ﬁ']iﬁaﬂ’ﬂ&l'ﬁé\l']il WANITNL
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ﬂ{]i&ﬁﬂumi%%‘l’l&ﬁEl%LLa3mi’5®mi&l‘§®ﬂ%’m’5@%ﬁﬁ;~lLLﬁt
HIANVNIDITHEG LLMﬁIQ‘*/imLﬁEJ’] *ﬁ:ﬁm‘ﬁaﬂuﬂizmﬂ%mmz
shatlaumet

Definitions and types of cultural heritages and
natural heritages, the relationship between cultural and
natural heritages and tourism; roles, interpretations, im-
pacts, legislation, and management for cultural and natural
heritage that related to tourism destinations in Thailand and
worldwide

1003 364 mﬁ’:l'ﬂﬂ’l‘éﬂ’a’mLéﬁlﬂi%q@]ﬁ'mﬂﬁﬁu 3(3-0-6)

veafirauazudms

Risk Management in Tourism and Hospitality

Industry

WANMT WA WaznEd) %q@matﬁﬁ‘dwmﬁy
yeFamaviaadien mademes wazAamatiymaningdan
amwgﬁmmmﬂé‘ammaa Aupsaamnd lsnszine madlos ms
romseludfemanades wisvgauazaenn

Principles, concepts, and theory of crisis which
affecting tourism; analysis and management of climate
change, disasters, plagues, politics, terrorism in aspects of
environment, economics, and society

1003 365 Matiasifizamaesssumd 3(3-0-6)

Nature-based Tourism

mé’ﬂmiﬂauﬁmwmﬁmﬁ aaéﬁszﬂamaami
viaafieamanssand madssdiuinanmuvasviadieame
BIINIE MENMITIHA AN BURE YR afiE T TINnG
wénmssamatinviaadienlufiufisssumnd madafanssy
Vinafienmisssnmd WanssnUsouamaafieuasmanns
Ussiniiosdiu vénmsderamnEsIINR Widiaadien
maﬁiwmaﬁéwﬁmmﬂszmﬂ%mmzmmﬂizmﬂ Lazmihe
Wiifenda

Principles of nature-based tourism; com-
ponents; evaluation of nature-based tourism potential;
nature-based tourism planning and management; visitor
management; nature-based tourism activities management;
principles of nature interpretation; nature-based tourism
destination in Thailand and other countries, and related

agencies

QN Tns. 043-719888

9 navn:ligula:us:ulIawa uua
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1003 366 ﬂ‘liﬁlﬂmiaﬁmﬂ‘IEli]ﬁ’lﬁl?l’l@ﬂ']‘é‘}’iENL‘ﬁtl’a 3(3-0-6)
Tourism Destination Management
flenuenanang assznatresgavsneate
ymamaviaaifien aa@ﬁmsﬁ@msﬁgwmaﬁmwwmwiam,ﬁm
AWEBID sl MsE s TAum mInma vasqa
vsnenlanevne mavieadien mawanaKaRfasmImaviaafien
Qmmwﬂizaumini‘uaaﬁm/iaqL‘ﬁ'm

Definition of tourism destination; Basic Ele-
ments of the tourist destinations; Destination management
organization; Destination competitiveness; Destination
branding; Marketing the destination; Developing destina-
tion products; Quality of the visitors’ experience

1003 367 uiwmuazmnnuwumﬁaaLﬁm 3(3-0-6)
Tourism Planning and Policy
wanms anuaY dssamuazgiuuy a6

Uszna wnlia wleinauazun miﬁauﬁaﬁzﬁmmu
syulseme sziupAmeuassiuwnm® myeneh uas
msmauRsHletnevImvaadien Mueargia denn LaeAs
Wwndanmamdnmawannoehasuuaman s3snina
Principles, significances, types, elements, and
trends of local, national, regional, international tourism
policy and planning; Analyzing and planning tourism policy
in relation to economic, social, and environmental sectors
toward sustainable development and good governance
1003 368 MsviaaifiaBeaessss 3(3-0-6)
Creative Tourism
ANANANY ANNEETY B9RlsEnay Anwauy
yasinvieafiedeaiuassd mfidmngasinvoadien
Gesdssssriuanmivioadion wwnlimasmarieadieaids
e umauasRanssnmavioafienesassse usias
ol

Definitions, significances, components,
characteristics of creative tourists; Participation of creative
tourists with tourism destinations; creative tourism trends;

creative tourism route and activities in each continent
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1003 369 msviauﬁmmwuauazmaé"la 3(3-0-6)
Coastal and Marine Tourism
FULTEMNNIZES AN WANMT ANNENATY

Ussnv/gUuuy un s enstiaaed gasmaviasfieamana

LLRETEING ﬂ'ﬁ’]']ﬂLLN%LL@”T)’]‘S’EﬂlﬂmiﬂﬁV‘aQL“?;El’WlN‘VI”LﬁLLﬁ”

M Elﬂﬂ ﬂ'ﬁﬂ»]ﬂﬂ%]llG]“/Iﬂ‘]:n@?%ﬂ'ﬁﬂ@ﬂ‘ﬂﬂ‘ﬁ@iﬂﬁﬂaﬁ m EINN

WULGLLGJH’WEHQG m‘smm LLamanmmmmimuwmummiwaa

L1’|H’J@']%WSL%U’EL’JMLL%’MSTT]N
Marine Ecosystem; Definitions, principles,

significance, types, trends, and safety of coastal and marine

tourism; Planning and management skills in coastal and
marine tourism; practiced skills on snorkeling or SCUBA
diving and diving leader in coral reef
1003 370 MsviaaifigamaANNEU LRy 3(3-0-6)
Special Interest Tourism
ANy madivlauasianmMITaIMITa

Lﬁmmmmmﬁﬂaﬁmw ;E‘ﬂLL‘LI‘LISLWjGJ"’gﬁ%LLaza%’]@Wﬂadﬂﬁ

viaafienmuanuaulafies Msvisafienanuas mavias

Wiedanane miﬁaaﬁmﬁdqmmw maviaafienduile

mavioafienBenmenaiuazassoinass mvieadien Beomns

ﬂ']‘ﬁ’i’e]dliiﬂ’]t%ﬂﬁﬂ? LLa3ﬂ38LLﬂﬂ’NNﬂENsﬂﬂﬂﬂ'ﬁﬂadLﬁEI’JGHN

Al 9 uwssieafienmaensnlafieslu

19 3mﬂiwmmw?|l’ﬂan
Definitions, the growth, and development of

special Interest tourism; Current and future forms of special

interest tourism; Agrotourism, Adventure Tourism, Health
and wellness Tourism, Dark Tourism, Film and literature

Tourism, Gastronomic Tourism, Sport tourism, and other

trends of special interest tourism; special interest tourism

destinations in Thailand and worldwide

1003 389 sinviaaifieaszwned] 3(3-0-6)
Backpackers

NN ANNTE LLauﬂ’NNiW%ﬁWHLﬂH’Jﬂuuﬂﬂad

LV!EJ’)ﬁuW'lEJL‘ﬂ ﬂiummaamwawm&wmﬂ miL(ﬂiHN@]’] b4

MINUTEURDNLAUN MTLSEREAILUTEENIMSLAUMI M3

ABENEIMIT% UALISANLNAN UALTTINAEmIEs flanTsauay

Tomstfiifsenimaiiunms ﬁmuﬁuas@@mmaﬂmamﬁ

Fuifesaesinvioafienasmend]

Definition, meaning and basic knowledge of a
backpacker; types of backpackers; preparation and planning
before departure; saving travel budget; booking airlines,

ﬁ navn:ligula:Us:udIanwa uua

Qﬁ Tns. 043-719888

E reg@msu.ac.th

hanaosmsnnm s:QuusStunuas
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transportations and accommodation on his/her own; activ-
ities and regulations to do during the trip; popular places

and destinations of backpackers

NRNITIMIUINS
Hospitality Courses
1003 371 msUfjifnusaundeusvsmmin  3(2-2-5)
Front Office Operation
Tassadvasunundousudaundh wihflzesyaainsusun
Fousudmmiiviman unndus davaseunansiu winow
Suansfasinuasiamausundausudumh vinduaaums
UgiRsmresusmndauiusmmh wnliaiaqtiulumesims
wan wianTandmiumsUfiRnuunundausudnmih aond
gasiasoanlatt wpemdnms nagms msdamane e
Front office duties of all front desk personnel; cashier, night
auditor, reservations clerk and the front office manager;
principles of front desk operational procedures; current
trends in guest services; innovention for front office
operation; online distribution of room inventory; principles

of revenue management strategies

1003 372 ué’nmﬂﬁugmmsu%migncfhmﬂmsﬁu 3(2-2-5)
Airline Customer Service Fundamentals
aadifasdudumarimagndmesmenisiu

JinwemsAess ANNATENINIAMIUANHUANGINMITRUTIN
wiaflanfindagne msammﬁmmasaqLiamt,awnamml,m UL
mﬂwmﬂmﬂ@aaﬁmﬂwmu mmmimi&ﬂ@ams PUFAUMS
ﬂgu@mwﬂaﬁwuﬂqm@mmumﬂwuw mﬂwmmiwmwﬁmmw
Towans @mmmaa@mmmmimmianmuwmmw MIQUANH
amataansiy mammimummmaumad@m MILEMafLen
Fnn 9 B PR T R R mﬂﬂﬁqﬂmmmauﬂﬁ
ez hadientin

Course description

Introduction to airline customer service; communication skills:
cross-cultural awareness; customer contact techniques; deal-
ing with complaints and conflict; ground service system;
passenger service; ground staff operation; special service to
passenger; introduction to in-flight service; safety and basic
life support; foods and beverage services; various types of
special services, types of aircraft, service preparations; service

equipment and in-flight service process
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1003 373 MsAaANETINAUFUAIE 3(3-0-6)
Wellness Business Management
WNSJWMF_JLLﬂSﬂ']‘Wi’]N‘Hadﬂﬁ&ﬁﬁd%ﬁ@]ﬁﬁﬁ‘ﬂﬂﬁw

Aupesugsiia mavhaaBramaznEwIathile sinseluns

T Amagnén ssuunamaiAedesiugsiaguns Wenn

amsufudtoanin matBesamsmdas i e diseney

mwasHUf RO %umaumiﬂﬁﬁa anaaafedrILNT

Janmqunmuaemeldlenn-19 uwnlsiatlagihuazanmunsal

ﬁﬂanﬁﬁm*ﬁmﬁmﬁﬁmjﬂmw

Definition and overview of healthful living
and business; meditation, wellness, and massage therapy;
Marketing in the relation of wellness business; Develop
professionalism and preparing roles as both entrepreneur
and practitioner; Safety procedures for quality management
and COVID-19; Current trends and global circumstances

related to wellness business

1003 374 MsIeMauazMsaRIIMGITY  3(3-0-6)
Cruise Line Operation and Management
Useifenas Famims wnldn nssuaums
ffinmuuasmsaane Tomamsdmanin ensdhlaludos
ﬂisa‘umsaiLLasﬁaiiaﬁﬁﬁw%waeiammmmﬁ*ﬁwaqrz;ﬂmami
Sodmy éwé’u%umiﬁmmum‘%aﬁﬁm; mIeganFauLazms
MawuwEedny Mamdiunsduensuwiasg M3
ssene M AnenagFmy/ i ssaumant

Overview of cruise industry; history, evolution,
recent trends, operating and marketing procedures, and
career opportunities; Understanding the influential factors
and memorable cruise experiences that create expecta-
tions of passengers; Hierarchy of a Cruise Ship; Living and
working onboard; The operation of the Cruise Lines; Food
Production Department; Guest speakers

1003 375 BlauAUALMISIANS W 3(3-0-6)
Event and MICE Management
LLmﬁ@mimLLNuLLasmsé’mmﬁnu@ﬁl,l,az‘qiﬁa

T vhensudnlaumimuazenudsiuteasdidmlddnde
Tugsfalafuacdiond dnmenadénasiia hduaBioud
asdszneuaznssLMMsTiA e slun e LA in
mMasanuLargIia i mInuTmasMITaNULaYIna b

9 navn:ligula:us:ulIawa uua
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mﬁuﬁmngmﬁnwﬁl,l,aaqsﬁavlm% MIIAUBLALaLINA
ludooulal

Concepts of Event and MICE business;
Understanding the roles and relationships of the major
players in MICE and events businesses; The components
and processes involved in developing and conducting
events and MICE business; Planning and Organizing events
and MICE businesses; Catering operation; for event and

MICE businesses; Online event and MICE management

1003 376 MsUfiAnsuazmsianisauwsitng 3(2-2-5)
Housekeeping Operation and Management
mMye AW MIeRUNRRn nanms
heanuazan mﬁ@mLwiwaﬂuﬁaqﬁﬂiﬁmummgmﬁ
vne nenMIguaninedau miﬂm%ﬂmqﬂﬂﬁﬁm’%aﬂ%
melufanin msinda mavtiinuasduaimeaeiasld
‘lﬂﬁﬂﬂﬁ@uLLﬁdi%ﬁ’l‘ﬁﬁmt‘ﬂ@ﬁIﬁdLLiN MIAENTNMIVNNH
VDI msu%wwmwsﬂwuamwun MTLTZaNUINT
WHUNAU SRS suan AnwsiazgIENTRTaINTL

Housekeeping operations; cleaning process;
room preparation standard; room maintenance; laundry
process; reports; maintaining common areas; housekeep-
ing management; scheduling; coordinating with other
departments; responding guest requests; housekeeping’s
characters
1003 377 msu%msamﬁmaa% 3(2-2-5)
Butler Service
whAauasdnmslumsliusnmauasismeia
ﬂWiLLUUﬁWLﬁ@% LR61AG ﬂ’l'mL"iﬂﬂLLﬁSé@ﬁﬁaﬂﬁ’lﬁﬁﬁﬂ%ﬂﬁ
ELﬁU%m’ﬁ uﬂﬁﬂmw LLaEmié@ﬁﬁ@]’mNWW?j’]HﬂﬁU%miLLUU
ouaas

Concepts and principles of service and man-
agement in Butler styles; Attitudes and knowledge develop-
ment required in the service; Personality improvement and
communication skills related to Butler service and luxury

services
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1003 378 MadamsgaRazWIALEn lugmNuNTIH 3(3-0-6)
fausy
Management for Small Business in Hospitality
ANAMANETRIINaTNALEN ANMITAN1Igaia
nad InAAUAYAN I YRITIIA (UgAF NI TNADUSY M
’JNLLN%ﬁiﬁQ MINLUALNINIINYIMIFNA ﬁUﬂJ%LLﬁﬁmiLﬁ%
ﬁugm mafemsdhpacne ¢ winnssm Lﬁ‘am‘sﬁwm‘qﬁa
miﬁmmiﬁﬁﬁaaﬂmé’aﬁu
Definition of small business; introduction to
businesses management principles; concepts and charac-
teristics of businesses in hospitality; business planning; sale
and marketing activities; basic accounting and finance for
small business; managing cost and revenue; innovation for
business development; management for business sustain-

ability

1003 379 ﬂ1‘iﬁ@4%‘l(§l%tﬂﬂbbﬁ$ﬂ']‘§1~1% 3(3-0-6)

EEERGER VBN \igauazmsuins

Personal and Career Development in Tourism

and Hospitality Industry

mm‘mmﬂ‘wmam%whqmmwmwﬁmlﬁ HILRS
ﬁau%'u mi’J’NLLNW/I’]\'iEﬂ%W MIVRNIU MIARBNIINNUW NI
WatumEaEN miﬁﬂﬂ’ﬂNiLLa%ﬁﬂﬁz\lﬂi"sﬁLﬂ:aﬁd REFY PRt
Frvthmaanin mavhoileanudniSa masseseandon
Ej:@lm@LLN\TM LLH’MWOmiW@NW}BT%WEL%Q@]HWWﬂiiNVia@L“?;EJ’I
UaFauIL

Introducing various jobs in tourism and hospi-
tality; career planning job seeking, job resigning; mastering
knowledge and skill for career progress; work skills for suc-
cess; career preparation for entering labor market; guideline

for developing careers in tourism and hospitality

1003 380 msvmmLﬁamﬁﬁ'amfis‘sﬁmngn% 3(3-0-6)

g

Speaking for Business Communication and

Customer Relations

UL NNEFRIRIMIe AR sei u
m‘smmﬁami?ﬁ'amiﬁummnﬂuaaﬁm MILEUBTIEN
warlumatasgn mayeilansdematugnd nalitess
Auuasims mswﬂmuﬁlamiéa NI MBEBNETRNW
é’ﬂmﬁﬁ@mqﬁa mmmLﬁaﬁaﬁﬁﬁuuﬂﬂaﬁﬁmwwmﬂmmEJ
MITauTINaE RS AVEN W
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Role and importance of speaking in everyday
life; speaking for communication with people in organiza-
tion; speaking for business presentation and meeting;
speaking with customer; speaking for delivering goods and
service information; speaking for promoting sale; speaking
for building positive business images; speaking with people

from different cultural background

n'siu'“mmsa.l%msmmsLtazsﬂ%"aaﬁ'u
Food and BeverageOperations Courses
1003 381 MswsaLATasANRETaa W 3(2-2-5)

Mixology and Cocktail Master Class

Useifivasmauimsieiediin Ussnmaeanios
fin NatumMmnTRaAEBIRN udavaiin Mmafiunmieaes
Anusiazafin whilmomsinauing mdaeiuas sorau
uanAsM AMs Qﬂmzﬁﬂ%ﬂmﬁﬁmmamam w0
TR T m‘aﬁm%auazéwmm”mnu MIAATN
NN M IATITLRUMAIARI NaNELaET R a¢L
Tumﬂﬁ’u%msm%laaaw ’Q'ﬁ'ﬁEﬂUiiZmJEN[Z:ﬂﬁu%ﬂﬁlﬂ%@déﬂ

Beverage service history; Types of drinks;
Production process of drinks; Storage of different types of
drinks; Bar staff responsibilities; Bar preparation before and
after serving; Equipment used for serving and mixing drinks;
Drinks mixing practice; Purchasing and cost calculation;
Daily sales reports and inventory check; Laws and regulation
in beverage service; Ethics for beverage service providers

1003 382 lanzasla 3(3-0-6)

The Universe of Wine

Useieaudlian fuiidie wasssavasbad
%%W@Hﬂﬁwa@] ﬂﬁLﬁ‘U%ﬂ‘l&ﬂ ﬂ?'ﬁéW%ﬂﬁ?ﬂLLﬁBﬂﬁLﬁﬂﬂ%ﬂ m3
Bontullivangaaiuewns manasevdx bl madlauagms
Gl emasdiBaslndfugurm e wanmenuasmaaTa
TuRudeends ngsneuasdatisdylumslisnsesasis
aﬁmmimaan;ﬂﬁu%miméaﬁw

History, origin, and types of wines; The process
of production; Wine storage; Labels reading and purchasing;
Wine and food pairing; Wine tasting; Wine opening and
serving; Knowledge of wine and health; Price calculation
and inventory check; Laws and regulation for alcoholic

beverage service; Ethics for beverage service providers

E reg@msu.ac.th
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1003 383 M5UsLNAUB TN 3(2-2-5)
International Cuisine Operation
mManUsEnauems ANsmaINva2e9Ing AU
wiwnnd madanassingiu madsenauamIninngn
Tnawnms msuiqee) sas 5d0 snaBEmhtasuaza I
&N mﬁmmﬁauw’iﬂﬁﬂﬁﬁﬁam MIGNLFINALMINLEUD M3
fiusnmannsuazinghu maden adnselathamanzan ms
2BNLUY wmwﬁnimmnw MRS gEaWINY AN
ﬂzm@LLazmmﬂaa@ﬁJLuﬁﬁﬁﬁ&qm
Cooking techniques practices; Variety of inter-
national ingredients; Selection of ingredients; Cooking on
the basis of nutritions; Cooking soups and sauces, salads,
appetizers and main dishes; Mise en place; Dish decoration
and presentation; Food and materials storage; Appropriate
selection of kitchen utensils; Nutritional menu planning;
Cost calculation; Food hygiene; Workplace sanitation and
safety
1003 384 eh3ulne 3(2-2:5)
Royal Thai Cuisine
mafindsenauamsinameshs « maldanaes
Sonhurading maLsnauavamasdnlnaims mavhamns
Bunvheles mmammdnuazarmilng medasudeuiud
URIRNw NMannusaazmaiiaue MafuSnmamsuas
Sonhiu madanlfqunsalathamanzan mssanuuLyma
wanlnEMs Mas DAL el ANNFYIRLAZAIM
ﬁaa@ﬁﬂuﬁﬂﬁﬁﬁam
Thai regional cuisines cooking practice; Selec-
tion of Thai ingredients; Cooking on the basis of nutrition;
Cooking appetizers, main dishes and dessert; Mise en place;
Dish decoration and presentation; Food and materials stor-
age; Appropriate selection of kitchen utensils; Nutritional
menu planning; Cost calculation; Food hygiene; Workplace

sanitation and safety

QN Tns. 043-719888
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1003 385 AALlzNSANLAIDMITHAZAITULEUD  3(2-2-5)
Food Styling and Presentation
aruditlasduiientumannuseams winms
LazasLlsznauAatifionsieamens nsdenlmiduasms
enmame massaiasm ammsfiashanm mefiansin
U waliemsmanmans m3lfmaluladisiionase
Tumahisueans

Introduction to Food styling, Principle and
composition for plating, color scheme and plate selection,
create a scene and story for photography, plating
techniques, photography techniques; the usage of AR in
presenting foods
1003 386 mma‘éuazmwan 3(2-2-5)
Bakery and Pastry
femimeay qunat emnsiidudumean
afiegasmaay maanusts ulls e & §nf mie mauag
gehmasehumasLas s Hudlfimansan

Baking vocabulary; Equipment; Knowledge
required in baking; Techniques of baking; Decorating;
Dough; Pie; Cake; Cookies; Tarts; Conversion of the recipe;
Function of the ingredients and the use of suitable dough
1003 387 Mazsmunuazmsdamagsian il 3(2-2-5)
Professional Barista and Café Management
wetiamsrenu medianmassmunaeailfaly
maafiasamunaenafigmmm masaeesdsEwluedi s
MinEn MaNuseRsNshnawda N uarMILAMIIaNS
Siumun

Barista workshop, perfect shot, coffee and latte
art, coffee brewing, and other decaffeinated drinks served
in a café, and preparation and management of coffee shop

1003 388 a1wwistazsﬂ§aatﬁ'unﬁ'amwauqa 3(3-0-6)
maq‘nmw
Food and Drinks for Wellness
vanlnrnms Anufifmsdssnevamnsuazms

mﬂm@%aﬁmﬁa@mm msmuamﬁmﬁn myenzideya
mﬂmmmﬂmm msdm@mn%;&aimmms matsvnay
sMILREELASasANda TaTesgnd madeniani
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miﬁmLauaamml,azm%mé“ﬁlm miaammmmku,ﬁ‘aqmmw ma
AT T ANEED LA AN AaRsT NG
N

The principles of nutrition; Healthy cooking and
mixing practice; Weight management; Nutritional analysis
of menus; Nutrition facts label reading; Cooking and mix-
ing in accordance with customer limitations; Ingredient’s
selection; Food and beverage presentation; Healthy menu
planning; Cost calculation; Food hygiene; Workplace sanita-

tion and safety

2.2 miu%mmmehaﬂszmmﬁmmm%w
Foreign Language for Professional Field
naju%mmmé’enqmﬁ'mmmiw
English for Professional Field
1003 241 mmﬁ"anqwém%’nmsﬁmsﬁm 3(2-2-6)
WIWIAME 1
English for International Tourism 1
W9 We 81w 1Tem mma"aﬂqwﬁm%umsﬁml,ﬁ T
winn@ meoSinednuosemlugasvnIIYes (e S
WssviRafen fies uarmmane MsRufieuiees asing
Amag msé?qﬁmmaa’namw anwaugimmuauasmmate
masaUfmmsBE RN M e F Az R
English listening, speaking, reading, and writ-
ing for international tourism; describing job skills and job
routines, resources and features, location, and timetable;
comparing things; asking questions politely; open and close
questions; responding politely to questions and requestions;
giving orders and stopping people doing something
1003 342 mwndongqudwsuwinnulsauan  3(2-2-5)
English for International Hotelier
e e e e wasineneein dwom Uselen
s i lulssen vanuageBinemadan]fguoy
meldomlimsnsaniusmmumsenl madenldme hides
Aen vima msnzasiussiuyanauazlona
English speaking, listening, reading, and writ-
ing for hotel business; vocabulary, idioms, expressions, and
conversations used in hotel business; appropriate usage of

language forms for various situations; appropriate usage of

9 navn:ligula:us:ulIawa uua
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intonation, gestures, and expressions for different kinds of
people and occasions
1003 343 MWBINEAUTUNUIAATS 3(2-2-5)

1NSuazwAT

English for Restaurant, Bar, and Kitchen

mndsnnelumeufiifoumeimstuiamens
niuszueds Beudatnsinumeamananesashudu
medenge mads wa e1u Buw nndinne Anmendn
dnomslon i Flumslsmsiuinmens s
ama¥r madenlfnuguuuunweehamsnzan lusmumsel
Fuaneari

Provide the restaurant, bar, and kitchen in
English operations; A range of food and beverage items
in English; English listening, speaking, reading and writ-
ing for restaurants, bar, and kitchen; Vocabulary, idioms,
expressions and conversation used in restaurants, bar, and
kitchen; Appropriate usage of language forms for various
situations

1003 444 mmé’enqmﬁm’s’unﬁﬁaaﬁm 3(2-2-5)

WIWIAG 2

English for International Tourism 2

vl sy, 81 Ben mwdenglusnmmsnishs
5| Tanmsuaniien LLazqwuwuannmﬂ?\‘au»Lm Mt
washisuaRud m3lidmunsihuasdarn msasineewns ms
DFLNEUANUI NMINDLEUBIREANNADINTALFY MIDTLNE
LN aN3q uAEAsS LN uazms Huazeun
m’%mu;ﬂama:n@imhzmﬂhmsmauﬂuawiaﬂmmﬁn 9

English listening, speaking, reading, and writ-
ing at different situation including giving directions and
preposition of movement; recommending and promoting;
advice and obligation; describing food; making predictions;
explaining arrangements; responding to special requestions;
describing dimensions, capacity, facilities; and using and

controlling a language translator in responding to problems
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1003 445 MwSsnqudwiugshamsvioafiss  3(22-5)
waLYSN1S
English for Tourism and Hospitality Business
fnen YRR duwaummndenoe #ldlumsdesns
Tuamunsnishs o megstia nmssuenansvnegstia lawon
dsgmet M99 N Amuans %né’u%’mﬂawnqsﬁamnga
¢he madeuldinaumegsia nmadumualnu masoumm
Tuamunmankhaesludindseiiu waslugshadians dmsh
IHagININRB
Study and practices of English idioms and
expressions used for communication in various busi-
ness situations; practices in reading English business
documents, advertisements, tables, graphs, and schedules;
data searching via various medias; writings of business
correspondence, job interviews, spontaneous role-play in
daily-life and dummy business operations; presentation of

dummy business operations

mju%mmmﬂ%"aLﬁaw‘i'mma'l‘i‘w
French for Professional Field
0105 263 mmal%'uﬁaﬁugm 1 3(2-2-5)

Basic French 1

M3l maye Msess Msdies enéw Tennsol
ﬂWHWN%aLﬂaﬁugwu

Listening, speaking, reading, writing, vocabu-
lary and grammar in French at the elementary level

0105 264 mmal%'uﬁaﬁugm 2 3(2-2-5)

Basic French 2
Hawlavasnedn : 0105 263 mmvls’;amaﬁugm 1
Prerequisite : 0105 263 Basic French 1

Ml maye Mses Msdess enéwi Tennsol
ﬂﬂﬁﬁN%@Lﬂﬂhﬁ%ﬂﬁ@d%ﬂ Toentunasndn q lufin
aginin

Listening, speaking, reading, writing,
vocabulary and grammar in French at a more advanced

level, focusing on short conversation in daily life

QN Tns. 043-719888
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E reg@msu.ac.th

KANFASNMSANUYI SstAUUSTYNIOS
urIdNgNdgumaismu UmsAnu 2569

0105 365 nwséamsmmN%"emaﬁamsviauﬁm 3(2-2-5)
LLaZﬂ’]‘iIiOLL‘iN 1
French Communication for Tourism and Hotel 1
dawlavasnedn : 0105 264 mm&l%l'atﬂavévlugm 2
Prerequisite : 0105 264 Basic French 2
msﬁmazmsygmmmw%ama Towl¥enémiuas
ﬁwmuﬁiﬂuﬁﬁﬁamiﬂmﬁmme‘ﬂmm dwisufesmlu
FoUMIBIsha 7 19U MInaNdiausy Matianane MIUanmy
m3lidosanmams Wi
French listening and speaking skills; using
vocabulary and expressions in the field of tourism and
hotel business for conversations in various situations. For
example; welcoming, making appointment, giving direction,

giving information and etc.

0105 366 ﬂ'l’ia.aﬂ’l‘iﬂ’l‘ﬂ’lN%@Lﬁﬂkﬁaﬂ‘lﬁﬁﬂ%ﬁ&n 3(2-2-5)
LLﬁSﬂ’liTﬂllﬁN 2

French Communication for Tourism and Hotel 2

Gawlavasnedn : 0105 365 nsdassmuelSaes

iamsviaaifigauasmslausa 1

Prerequisite : 0105 365 French Communication

for Tourism and Hotel 1

miﬁ%“/l%’lﬂﬁbﬂN%GL("TE{GL%U%UVIWSINLLiNLLagmi

vieafien lnesaassnmmsnisha 9 Tunslismeinviesdion

i st Tsaus s Sudh snvfiviaaifien vatm

\Tien neeaviEinyalnsdwififendasiugsiaviaadien s

French for communication related to tourism

and hotel management through the role-play classroom

involving the following situations: at the airports, hotels,

restaurants, shops, tourist attractions, travel agency; as

well as telephone communication for tourism business
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0105 367 n1i§aﬂ1ﬂ‘lﬁ‘l N%@Lﬁﬁtﬁmmiﬁmtﬁm 3(2-2-5)
LLﬁzm‘iI‘NLL‘iN 3

French Communication for Tourism and Hotel 3

Rewlzansnedn : 0105 366 nsdessmnelSaied

Wamsviaafiauaznislaausu 2

Prerequisite : 0105 366 French Communication

for Tourism and Hotel 2

e MsE S eEomsAnsiams

qiﬁaﬁadgﬁammﬂium: diandasludinew: doms

soumadayaduiuarLin ey snsmlumsldmmiSaes

Lﬁam‘sa@@iama‘qﬁﬁa

Reading and writing skills using French for

tourism and hotel business; communication in offices; ask-

ing for service; as well as language etiquette for contacting

in business

| a a A
nizmmmmautwaamaﬁw
Chinese for Professional Field

3
0106 970 MINTUNUFIH 1 3(2-2'5)
Basic Chinese 1
madeuuarmMIUsNINuEY WU AL
| dl [ g (=] v a v 6
dhutlsenaufissaniuandushsnmau lassasehenso
MRUTUNUT I
Reading and writing skills using Roman alpha-
bets (Pinyin); the basic strokes and radicals forming Chinese
characters; Introduction to Basic Chinese grammar
a X
0106 971 MUAUNKFI 2 3(2-2-5)
Basic Chinese 2
aulawassedn : 0106 970 AAUAUTI 1
Prerequisite : 0106 970 Basic Chinese 1
v Y@ 810 e gﬂﬂiﬂammﬂa nnIoiMEN
a d‘ 1 A: z v ¥
AUNGDLUDINNAUTIN whalsh
¥ A d‘ ;‘: c‘ ° [ Aaa o W 1%
&\I‘JLi&l%ﬁ?miﬂﬁ@ﬁﬁu%ﬁ%ﬂ%’lﬁu N WQWLU%FL%%’JGT]J‘JWTJH\M
aEnagNeag
Listening, speaking, reading and writing skills:
Chinese passages and grammar on a higher level than
Elementary Chinese; focusing on the ability to correctly

short conversations and passages using everyday

Qﬁ Tns. 043-719888

ﬁ navn:ligula:us:ulIawa uua

E reg@msu.ac.th

KANFASNMSANUYI SstAUUSTYNIOS
urIdnendgumais,mu UmsAnuv 2569

0106 972 MafassmMuARNaMsviasiaLas 3(2-2-5)
m‘iI’i\‘iLL‘i&l 1
Chinese Communication for Tourism and
Hotel 1
A N a X
waulovassedn : 0106 971 NNIUNUGIH 2
Prerequisite : 0106 971 Basic Chinese 2
a Y o o €
miﬂal,l,azmiwmmmu Touldednriuas
éwmuﬂﬂuﬁiﬁamiﬁmL‘ﬁmu,az malasusn dmsuFesnslu
FoWMIRieha ) 1 Mavinma M3uuziheh matievany M3
Yy a [ v
UBNYINY mﬂwmas#amimmi e
Chinese listening and speaking skills; using
vocabulary and expressions in the field of tourism and
hotel business for conversations in various situations. For
example; greeting, self-introduction, making appointment,
giving information, welcoming, negotiation, giving service

assistance and etc

0106 973 miéamsmmfmnﬁlams‘vimv?imuaz 3(2-2-5)
m‘iI’i\‘iLL‘i&l 2
Chinese Communication for Tourism and
Hotel 2
Gawluvaemedn : 0106 972 msfassmuwiie
nmieafizauasmslseus 1
Prerequisite : 0106 972 Chinese Communica-
tion for Tourism and Hotel 1
mia‘wﬂmmwﬁﬂuﬁummmiﬁa@L‘ﬁmuﬁz
malssusn laedaasamumanisnes) Tumslvusmasinviea
e 1w swadu Tsouss S Suéh somiivaadien
WAtidien maamuﬂmj@%ﬁwﬁﬁ u’%aﬁaﬂugﬁaﬁmtﬁm
6T
Chinese for communication related to tourism
and hotel management through the role-play classroom
involving the following situations: at the airports, hotels,
restaurants, shops, tourist attractions, travel agency; as

well as telephone communication for tourism business

|98

u 91mMsUFUaMsnAawMvINgImaas (SC3)
$U 1 0.0IWELY 2.AUNSITY D.UKIANSAIL 44150



MSU Si6iSane socer

0106 974 m'a'?aiam‘ammﬁunﬁ'an‘nsviaw?imuaz 3(2-2-5)
miI‘NLLi&I 3
Communicative Chinese for Tourism and
Hotel 3
Gawlaesein : 0106 973 msfassmniwiie
nmsvieafiauasmslseuss 2
Prerequisite : 0106 973 Communicative Chi-
nese for Tourism and Hotel 2
matnvinueis ya 81 Waummaudaued
v dhan Boeen uasuanma i W baSunsasmvieadien
uaemslsausn enmludiinem uazamusstnevdeniing
RGN
Practice of listening, speaking, reading and
writing skills using vocabulary, idioms, words and dialogue
in Chinese for tourism and hotel business; for in offices and

presenting the products and service

miu'“a'mmmmmﬁLﬁaammﬁw
Korean for Professional Field
0163 901 mmmmﬁﬁugm 1 3(2-2-5)
Basic Korean 1
MIATULALMIBUGTIFNINMA Taseaia
1@8?ﬂsﬁnww1anm§%uﬁu§wu
Reading and writing skills using Korean char-
acters: Introduction to Basic Korean grammar
0163 902 mmmmﬁﬁugm 2 3(2-2-5)
Basic Korean 2
awlazesmein : 0163 901 mmtnméwguyu 1
: 0163 901 Basic Korean 1

Prerequisite

mawa e 81 Bem qslaauashennsalam

' '
Ad 1 A

inmansaflasnnitugms wlkliEemusnansafossunsumi
2: d‘ o [ Aaa o @ 1% ] ¥
due) Adubidimszi uldachegndas

Listening, speaking, reading, and writing
skills: Korean passages and grammar on a higher level than
Elementary Korean; focusing on the ability to correctly short

conversations and passages using everyday

QN Tns. 043-719888

9 navn:ligula:us:ulIawa uua

E reg@msu.ac.th
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0163 903 msfessmuunMANensTiafiEY  3(2-25)
Lkazmii‘idlli&l 1
Korean Communication for Tourism and Hotel 1
fawlvvasnedn : 0163 902 mmm'mﬁﬁﬁuim 2
Prerequisite : 0163 902 Basic Korean 2
msilsuaznisyanwinma lagldeeiua
st Flugatamaviaadiauay malsusw smsuieanslu
AouMERieha ) i Mavinma msuugihéh matiavany ms
vanms msbidagamsuims Whidu
Korean listening and speaking skills; using
vocabulary and expressions in the field of tourism and
hotel business for conversations in various situations. For
example; greeting, self-introduction, making appointment,
giving information, welcoming, negotiation, giving service

assistance and etc

0163 904 MsdasEMEIMVERaNSYaufis  3(225)
Korean Communication for Tourism and Hotel 2
fawlevasnedn : 0163 903 nsdesnsmunniva

Wemsviaaifigauaznislsausal 1
Prerequisite : 0163 903 Korean Communication
for Tourism and Hotel 1
S TNNVA L AUYRIM YR afienuae
mslsaus lesdaasamumsalenee Tumslisminves

e i svnadin Tsousa Suawns Smd somifivisadien

yaEshdien maamuﬁﬂmhsﬁwﬁﬁL'r’im%aﬂu‘qiﬁaﬂm

e g

Korean for communication related to tourism
and hotel management through the role-play classroom
involving the following situations: at the airports, hotels,
restaurants, shops, tourist attractions, travel agency; as well

as telephone communication for tourism business and etc
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0163 905 n1s§ﬂ‘1in‘m‘l anﬁtﬁam‘sﬁawﬁm 3(2-2-5)
LLﬁzm‘i‘[‘NLL‘iﬂ 3

Korean Communication for Tourism and Hotel 3

fewlzanenedn : 0163 904 msdesnsminva

Wamsviaafiauaznislsausu 2

Prerequisite : 0163 904 Korean Communication

for Tourism and Hotel 2

mi@'mt,l,asmiﬁElummmmﬁlﬂamiamia

md‘qiﬁ%wiaal,ﬁmt,l,aﬁi@L,m« ianmdasludinew: e

masaunsdosafufuAzAMI uay ansemms Enmens

Aol

Reading and writing skills using Korean for

tourism and hotel business; communication in offices;

asking for service; as well as language etiquette in various

situations

| a Ay A
n's;mmmmmvﬂ!mwmmmﬁw
Japanese for Professional Field

' ¥

0186 404 MetluRugIw 1 3(2-2-5)

Basic Japanese 1

M3 BEUTIBNHITTIMULLALAMATUE @
o € % ¢ An o X
FNN Lmﬂm@ﬂiﬁbmﬂmmwmzyﬂwmwugm

Reading and writing Hiragana and Katakana;
Japanese word and Introduction to Basic Japanese grammar

1
0186 405 MINYYUNWUGIH 2 3(2-2-5)

Basic Japanese 2
waulvasmnein : 0186 404 mueuiingiu 1
Prerequisite : 0186 404 Basic Japanese 1

e Wew W wazyaedwininedoeiums
"/i@ﬂLﬁEl’JLLﬁEmiINLLiSJ gﬂﬂ‘sﬂﬂmmﬁbmﬂ‘mimmnjﬂui@a

v Y YA dl 3; dl o [~ Aaa o

mﬂwLﬁ:wmmmaamiwammam Pduludiaysed
Huldachegndas

Listening, speaking, reading and writing skills
by easy vocabulary and expressions in the field of tourism
and hotel business. Japanese passages and grammar; fo-
cusing on the ability to correctly short conversations and

passages using everyday

Qﬁ Tns. 043-719888
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0186 406 nﬁéa'sﬁa‘mmsﬁﬂwﬁamiﬁmLﬁm 3(2-2-5)
wazmslsausa 1
Japanese Communication for Tourism and
Hotel 1
fawlyvasnedn : 0186 405 mmsﬁ'ﬂmﬁugm 2
Prerequisite : 0186 405 Basic Japanese 2
man mmmﬁjﬁui@ﬂ%@ﬁﬁwﬁuaxﬁwmum%
Tu‘qiﬁamiviadl,ﬁ g lasan dwsuRems s umant
6199
Japanese listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel

business for conversations in various situations

0186 407 MsfamsmgilmiNanavionfiss  3(2-2-5)
LLﬁzm’iI‘iﬂLL’i&l 2
Japanese Communication for Tourism and
Hotel 2
4 o ; oy A
veulevasmein : 0186 406 miﬁﬂﬁﬁmmtyﬂ!mwa
maviaaifigauazmslsausa 1
Prerequisite : 0186 406 Japanese Communica-
tion for Tourism and Hotel 1
mIsumnmgMluSunrasmsviaafieuas
mﬂmm I@a@ﬁwaadﬂmum‘mi
. Y Ao oA
NG Tumsiusmatinviasdien
Japanese for communication related to tourism
and hotel management through the role-play classroom

involving the following situations

0186 408 miéam'a‘mmzﬁﬂmﬁanﬁvim|,°?im 3(2-2-5)

LL’dzm’iI‘iﬂLL’i&l 3
Communicative Japanese for Tourism and

Hotel 3
fawlevasnedn : 0186407 nwséamsmmiiﬂmﬁa
nmsteafisauasmslseusy 2

Prerequisite : 0186 407 Communicative Japa-
nese for Tourism and Hotel 2
ﬂﬁﬂ%‘ﬂuﬂﬂﬁﬂE]jﬂ%l,ﬁlaﬂﬁéaﬁﬁ@gﬁuﬂﬁﬂ%ﬂﬁ
Vl'lx‘i‘ﬁﬁﬁﬂﬂ'\‘i‘*/iadl,ﬁﬁﬁlLLﬂEﬂﬁIﬁ?dLlﬁS\l LLawmmwmﬂ%mwmm

SmumInt
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Japanese conversation for communication in
business services, tourism, and hotel; as well as language

etiquette in various situation

a a R 1 1 a
3. ﬂﬂ’aﬂ’a‘ﬂ’llﬁﬁﬂtﬁ% ‘luuaan’n 6 NWLNG
Free Elective Courses no less than 6 credits
A a a [ a a dl a
LN EUAININEATTEA LI IATY Dagonln
WMAneduamansay lasuueh
fA R " o 2 A A a v
PPIDINTENUTNEINIDEDIUUNITEANEIDUNNAIINEINY
WNETMNTLTY
Select with the advisor’s advice from the bachelor’s
degree courses offered in Mahasarakham University or in

other institutions approved by the university

4. mnadnindsesumenBindw Liveandt 6 wiefia
Professional Training Courses no less than 6 credits
1003 491 mistinszdunsafazdn 6400 $2lus/hours)
‘luqmamnssuﬁmLﬁmuazn%mi
Professional Training in Tourism and
Hospitality Industry
msﬁﬂﬂﬁﬁ&iwmmmmﬂ%fjm'%manm i
ludsemelnauazsisdsane lagldsuanufiurauan
AvANends wamsanwfiarlésy mvmelmushunas/ s
BN
Professional training in the government or
private sectors related to tourism or Hospitality industries
in Thailand or other countries under the approval of the
university the assessment will be Satisfactory (S) / Unsat-

isfactory (U)

i . u 91mMsUFUaMsnAawMvINgImaas (SC3)
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wﬁnamﬁaﬂmamsﬂwﬁm
m*zn'a‘mﬁaﬂwmsﬂﬂmmiua“msa@mimmimﬂvlumiam
(v:anam’fmu W.#. 2566)

4 o

aja‘naﬂgm
mnlng wingmafalmamstiuin seinfadzmatpemnausymatanetimade luesae
mmﬁdﬂmﬂ : Bachelor of Arts Program in Culinary Arts and Hospitality Management

Zo1l3 YRMATIN

mlny @l Faenamstinie (ﬁa'ﬂzmiﬁjqmwmmsmﬁ@mw’%miﬁua‘lm’%?m)
(%aaa) : RGRIE (ﬁa‘ﬂmmﬁ@mwmmsmﬁ@mm’%miﬁaa‘lm’%”fm)
mmﬁdﬂmﬂ (%alﬁm) : Bachelor of Arts (Culinary Arts and Hospitality Management)
(%a ) B.A. (Culinary Arts and Hospitality Management)

wangas

TumhiefaTNesaeangas 125 vihea

lassssheudnges
- - AR IUNANgaTEaINsTNSeANWENS . .
NI 51831 . wnnILia
(waefia)

1. wanedmanusialy lsivkandn 30 30
2. WNIOIB AN lsiviaundr 72 80
(1) nzﬁu%mﬁugm 24
(2) N AW 56
2.1 NFaATEN (AwgllsAn) 38

2.2 NRNINTN (Bwzidian) 18

3. UNIAATRDNLES 6 6
4. wMAnndszaumsaiandn - 9
52 (wibaefie) Taidaend 120 125

% Tns. 043-719888 navn:ligulaus:udIawa uua E reg@msu.ac.th ? mmsdgy nmsrjamm\))nmﬂﬁms ey
BU 1 Q.UWIEYY 9.AUNSITY D.UKIANSA 44150



e lundngns

1.

. waedT Ay liaand

wnemndnwialy leifesnd 30 wwaena
1.1 ngavinezmsBeniaaoadin lifaunt 6 wiefa
1.1.1 msuasnsaes laitounth 4 mhefia
112 nenenamiuasmalulad laitaend 2 miefa
1.2 N iauasRaandan laifount 4 miefa
13 ngauianasauasmeasassd e amhefia
1.4 ngawarilaadauds laistoent amiefia
15 ngaitidann laistount 4 miefia
1.6 nuidaniisdia laistount 8 miefia
80 WA
2.1 n’sju'“mﬁugm 24 wheia
1004 101 emuditlosdwieniugaanasuns - 3(3-0-6)
visafamaAmauazais
Introduction to Tourism Hospitality
and Food Industries
1004 102 MINAWILARNNINLAZNIFFTNANH

diutszrhoyaeg

3(3-0-6)

Personality Development and

Interpersonal Relationships

1004 103 ANsiliassuneniLinAuuaswan
msmalnnms

3(3-0-6)

Introduction to Raw Materials and
Principles of Nutrition

1004 104 MIgNNLNBUAERINTRBANE 3(3-0-6)
Sanitation and Safe Food

1004 205 WaAnssaELALNA 3(3-0-6)
Consumer Behaviors

1004 206 wWiansTuuaznellad T Tame

ém%‘uqmmwnﬁmmm‘%mmasmmi

3(3-0-6)

Innovation and Information
Technology for Hospitality and Food
Industries

1004 207 NEVANEMAYAIINLTIDATAN U
q@1amnsiumsu%ﬂml,azmmi

3(3-0-6)

Laws and Professional Ethics in
Hospitality and Food Industries

1004 208 mmémqwﬁugmﬁm%uﬁaﬂzmiﬁiN 3(2-2-5)
2NAAEMILINT
Basic English for Culinary Arts and
Hospitality

Tns. 043-719888

ﬂ novN:liguLaUszudana uua

E reg@msu.ac.th

KANFASNMSANUYI SstAUUSTYNIOS
uKkISngrdgumais,u Umsdnul 2569

2.2 NRNITUINE 56 wwaeia
2.2.1 ngadmndn (riawietisdy) 38 wianfia

1004 111 WﬁnmiLLazﬁnmm‘sﬁ‘g@awmilﬁaﬁu 4(2-4-6)
Principles and Basic Culinary Skills

1004 212 MIUFIDWNINLIUNN 4(2-4-6)
Western Cookery

1004 213 MENMILALMHEM ST DU DId 4(2-4-6)
Principles and Basic Bakery Skills

1004 214 MILIPIN T 4(2-4-6)
Asian Cookery

1004 215 Mg WNslne
Thai Cookery

1004 316 MamANAER sldMSTsRaD NS

LLaz@WﬁWWﬂiiNﬂWiﬂ%ﬂﬂi

4(2-4-6)
3(3-0-6)

Modern Marketing for Food Business
and Hospitality Industries
1004 317 msm‘uQwé’unuammt,azm%aﬁm
Food and Beverage Costs Control
1004 318 MV NUAUgsiadmLRLszNaUMS

3(3-0-6)

3(3-0-6)
Business Planning for Entrepreneur

1004 319 m‘szﬁma‘s‘sﬁ‘swm‘sammmzmi
DANLLLAT

3(3-0-6)

Menu Creation and Kitchen Design
1004 420 NaFNamLanensu et
MIFIN@INTUALLIMS

3(3-0-6)

Seminar and Research Methodology
in Food and Hospitality Businesses

1004 421 mi?%amimma"mqwém%u
KUssnauams

3(2-2-5)

Communicative English for Chefs

2.2.2 NN (awzidan) 18 yia
1. NN WNTALIUAN
1004 331 miﬂﬁgammimﬁfmﬂ%uqq
Advanced Western Cookery
1004 332 miﬂqamwmﬁamﬂ
French Cookery

1004 333 MIYpaNIBIREY

3(2-2-5)
3(2-2-5)

3(2-2-5)
Italian Cookery

1004 334 MU MTENGTW
Mexican Cookery

1004 335 @atemsUysemnInguanIIngse

3(2-2-5)

3(2-2-5)

Contemporary Western Culinary Arts

|1o3
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2. ngaiMansiait 5. NNIMLINTIANS
1004 336 JaunInuaEMSLIOWNINELY  3(2-2:6) 1004 352 vENNATRAEDIEY 3(3-0-6)
ASEAN Culture and Cookery

Introduction to Accounting

1004 337 ’J@NH‘E??NLL&BN’IT?J?G@TW?Q% 3(2-2-5) . . .
1004 353 MIIAMIVITWLINTH 4] 3(3-0-6)

Chinese Culture and Cookery

Human Resources Management

1004 338 JGUDITHLALNIFLINMBNNG 3(2-2-5)

Korean Culture and Cookery 1004 354 na H«wgmwém 3(3-0-6)
1004 339 SamprTnuasmILE N 3(2-2-5) Leadership Strategy

Japanese Culture and Cookery 1004 355 mﬁ@ﬂmmzm?@ﬁLﬁmmﬁaﬁﬁw 3(3-0-6)
1004 340 JGUDITHLALN T MIDWALY 3(2-2-5) Cruise Line Operation and Management

Indian Culture and Cookery 1004 356 @550 3(3-0-6)

1004 341 :JIGJJH‘]S??NLLﬁSmTﬂNmWﬁ‘H%LaULL’G% 3(2-2-5) e .
. o Airline Catering

§ZIUDBNNAY . ¥ .
1004 357 M302NWULNUDWNILLDINL 3(3-0-6)
Tyrkiye and Middle East Culture and

Basic Restaurant Design
Cookery

A 6. NANILINITUINS
3. nqmmmmﬂw L

1004 342 matlqemn Ineviadin 3(2-2-5) 1004 358 maviaafiadee s 3(3-0:6)
Regional Thai Cookery Gastronomy Tourism

1004 343 ausilne 3225) 1004359 SnihiFesems 3(3-0-6)
Thai Desserts 3 Food Storytellers

1004 344 miﬁjamwﬂwaéﬁuqq 3(2-2-5) 1004 360 MILAMIBIMIUAKAREIAN 3(2-2-5)
Advanced Thai Cookery

~ o . Food and Beverage Service
1004 345 RaUymeunyadninuasie bkl 3(2-2-5)

, ' 1004 361 MILSMIIALGE 3(3-0-6)
Arts of Vegetable and Fruit Carving

R Catering Operation and Servi
1004 346 wwidiaowns Wy 3(2-2-5) FIEHRG PeIaton and bervice

Thai Chef’s Table V- o I s-L - &
1004 347 FaUemstsenauevnsden 3(2-2-5) 7. NRPIMUIANTTALAZINALL Ly ¥

Isan Culinary Arts RHFUMNITNEINT .. .
1004 362 mquIaaﬁmahmﬁmamﬂmﬁmmw 3(3-0-6)

" a 81913
4. NRNIMINANAY

1004 348 MITLFUNVBNOLWALIUNIE 3(2-2-5) Modern Technology for Food
Pastry and Pie Preparation Industrifs .o

1004 349 MsoLAUNSTS 3(2-2-5) 1004 363 IYULTINADWNIRANIEE 3(3-0-6)
Bread Baking Food Business Intelligence

1004 350 I&NLALMSANUETTLED 3(2-2-5) 1004 364 ﬁaﬁzmiﬁizﬂa‘ummﬁz@ﬂmLafga 3(2-2-5)

Arts of Molecular Gastronomy

Cake and Cake Decorating . ),
3(2-2-5) 1004 365 WIGNIINDIMNTNNNY 3(3-0-6)

1004 351 TNTIMUALAEMIIANTINUMLN
Plant-based Food Innovation

1004 366 fatleMannusieImng 3(3-0-6)
Arts of Food Styling

Barista and Café management

N Tns. 043-719888 navn:ligula:us:ulIawa uua E reg@msu.ac.th ? a'lFl'lSUﬂ:J mn1s?a1D[11D3na1n1aus ey
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8. naju"amimumam% 3. wnaedrndaniss lsivtaendt 6 WIEna
1004367 Anenenamimemaiiood 3(3-0-6) BenBewannneinidesoulussiuliyyinives

Introduction to Food Science svminende Togfunsshaesonansdiinm wia sentums
1004 368 MIIAMITILLLMTUINTDWNS 3(3-06)  AnwiEuiwrAvenSNTESNSLTEY

diolnewims

Food Service System Management 4. wredmEnlszaumsaiindn 9 wiefia
1004369 Inmmayeas 3(3-0-6) *1004 291 MaRNYsYAUMIARTIN 1 3(450 Fal9)

Personalized Nutrition Professional Field Experience 1
1004370 mslHldsunsadiSaqluomlamnms 3(2-2-6) *1004 491 M3AnUseaumMIoEmam 2 6(900 $la9)

WaEM3IMAkAaIMS Application of Professional Field Experience 2

Computer Program in Nutritional and 938

Dietetics *1004 492 MaduaBEsE 6(0-12-6)

Independent Study

9. najummﬁmmsﬁ'ﬂmsiiaLtiuttaw%mi 0199499 dwnafinm 9(0-40-0)
1002 363 ﬂmLLazmm‘%nmﬁaqmmwﬁm%fuqsﬁa 3(3-0-6) Cooperative Education

T9usn D)

Hotel Spa and Well-being Services
1002366 dnanilauan 3225 sanzme : * e 1004 291 MaRnUsEALM RN

Hotel Butler 1, 17311 1004 491 MaRnUszaUMIERTEN 2 wazaedn
1002374 anmaudzeRsGfagunN 3(3-0-6) 1004 492 MmaduaBasy Wunedntumbeia loafine

Food and Beverage for Health MBSy =S ¥i3a U

10. najumm"ammsﬁ'mmsvimLﬁmua:u‘%ms

1001371 M3viafiendiogunn 3(3-0-6)
Health Tourism

1001377 ganalad 3(3-0-6)
MICE Businesses

1001380 MIAOMITWANEMANLFUAY 3(3-0-6)

aududrne Wnjaehailonndn
Professional Special Festival and

Mega Event Management

WaNEMe : ¥ NRAINTNAN RSN HENA I InRENEEUTIEIN
Tunqulangamils viadonGeuneinanynngsin lae
fvuaBeuneAnngulangamii daslisioanth 9 miefia

R Tns. 043-719888 navn:ligula:us:ulIawa uua E reg@msu.ac.th T a1msUn:J ums?m\)[n_\))nmmaus ey
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UHAILKNWNNSAN
wangasAaleanstndio mm"‘mﬁaﬂzmsﬂiammma:msé’mmsn%msé’qﬂvluméﬁm
szuunG
ad v
1 1 Maan
W& Fade wunILia
0041001 | mmasnnmiiaisienamanion 2(2-0-4)
Preparatory English
A & o
WaneAMAN
0043 001 MIAAIEIDANULL 2(2-0-4)
Design Thinking
A & o
MeneAMAnEA
XXX XXX | NRNAMMNTIauacAInaaN (Hen) 2
e
xooxxxx | NRNAnEaN (Hon) 2
a & o
eneRmAn
X xxx | NENwanaduds (§on) 2
A & o
WeneAMAnA
XOX XXX | NAHWIANTIHUAEMINE 699 (o) 2
A & o
e
1004 101 anagidasuiefugaaMnIINMIvioafisan Ui MIwaa s 3(3-0-6)
Introduction to Tourism Hospitality and Food Industries
1004102 | MIWANLAANMWUAZMIE A NSNS T yaRA 3(3-0-6)
Personality Development and Interpersonal Relationships
N fiafamezidawEen 18
PIUNULARFEH 18

% Tns. 043-719888 navn:ligula:us:ulIawa uua E reg@msu.ac.th ? a1msu§|9 nn1st_\a1u[11n3na1n1aus ey
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SHEIL fo3m PWAUNWLAR
0041 002 mmﬁaﬂqmﬁ'amiﬁlams 2(2-0-4)
Communicative English
wsneAndnsinly
0041022 | inweuasiindaviaiomsu/Aemutas 2(2-0-4)
Digital Literacy and Life for Transformation
wneAndnsinly
o xxx | ngawalaadnuds (don) 2
wsneAndnsinly
oo xxx | NRNANERN (Gan) 2
wsneAndnsinly
1004 103 mmiﬂaﬁmé’mﬁmﬁﬁmqa‘uLLﬂWﬁ”ﬂﬂﬁWﬂﬂ*ﬁWﬂﬁ 3(3-0-6)
Introduction to Raw Materials and Principles of Nutrition
1004 104 MIgNLIaLaza NIRRT 3(3-0-6)
Sanitation and Safe Food
1004 111 Wa”ﬂmmasﬁnmmsﬂ?aawmﬂﬁmﬁu 4(2-4-6)
Principles and Basic Culinary Skills
SwumbheRafismadewdou 18
NwUNENATZEN 36
U4 2 madu
SHEIL fo3m PWAUNWLAR
xoxox | NANMNWERRUAYAeEas (Fan) 2
yaneRmAnshl
XX XX | NRNWIANTINIAYMIEEeETI6 (Fon) 2
yaneRmAnsnl
XXX xxx | NEImGen 2
vaneRmnArsinl
1004205 | wodinssrfuslne 3(3-0-6)
Consumer Behaviors
1004206 | winnssauazmaluladasaumedviugmavnssNmILimsuaye s 3(3-0-6)
Innovation and Information Technology for Hospitality and Food Industries
1004 212 MIUJ9NIRLIUGN 4(2-4-6)
Western Cookery
1004213 | vénmauasvinuemsvhauseU s 4(2-4-6)
Principles and Basic Bakery Skills
SwavmbeRafisma oo 20
PwAUUENATZEN 56

QN Tns. 043-719888

ﬂ navn:ligula:us:ulIawa uua

E reg@msu.ac.th
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U9 2 madae

W™ Fadan NWIUNUILNG
XXXX XXX ﬂa;ﬁ‘ﬂﬁaﬂ 2
A & o
WneRTAnE v
XXKX XXX mﬁﬁ‘mﬁaﬂ 2
el
1004 207 m;]wwaLLas@aﬁmmim"“m%whaqmmwﬂﬁmmiu%mmazmmi 3(3-0-6)
Laws and Professional Ethics in Hospitality and Food Industries
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1004318 | mIvwuwugsiadmsuALsenaums 3(3-0-6)
Business Planning for Entrepreneur
1004 319 MIFEITATUMIDWNSUALMIBBNULLAY, 3(3-0-6)
Menu Creation and Kitchen Design
oo | AT (wsden TN 3) 3
xoxox | NAATAW (wangiden T 4) 3
woxxx | Banih (eAnd 2) 3
Swanieiafiamadendo 15
UL AAFTAN 107
4 4 mad
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1004420 | madnwuaeinensudaninidemegshiaamnsuasmains 3(3-0-6)
Seminar and Research Methodology in Food and Hospitality Businesses
1004 421 miﬁlamimmé’dmwém%urﬁﬂizﬂa‘ummi 3(2-2-5)
Communicative English for Chefs
woxox | NGRATTEN (avnsden MEAn 5) 3
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NN AFZEN 119
¥ 4 mevlany
SHEHIL 037 PWAUNWLAG
1004 491 msRnUsYRUMIRRTEN 2 6
Professional Field Experience 2 (900 %’ﬂm)
e
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Independent Study
Swumbhefafiamadouden 6
NN AFZEN 125
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U 1 madu
S Fa3m PWAUNULAR
1004 101 mmﬁtﬁmﬁwﬁmﬁuqmmwmiwmwiamﬁ gAMILAM AL 3(3-0-6)
Introduction to Tourism Hospitality and Food Industries
1004102 | mavmmIaanMWLaEMIs e NNSNRLEszhana 3(3-0-6)
Personality Development and Interpersonal Relationships
1004103 | eudidlosdwAeniuinghuuasmanmanmalaguins 3(3-0-6)
Introduction to Raw Materials and Principles of Nutrition
1004 104 MIgNALAAza NIRRT 3(3-0-6)
Sanitation and Safe Food
1004 111 wé“ﬂmmasﬁnmmaﬂ@ammﬂﬁméfu, 4(2-4-6)
Principles and Basic Culinary Skills
oo | weAnanewhly 6
Sumhefafismadewdou 16-22
PURILANFTAN 22
¥ 1 mewlang
S Fa3m PWAUUULAR
1004205 | wofinasiuslne 3(3-0-6)
Consumer Behaviors
1004 206 u’“imﬂﬁmLLamquIaﬁmiaumﬂs'nw%ua;@1ﬁmmmmsw’%mﬂmzamﬁ 3(3-0-6)
Innovation and Information Technology for Hospitality and Food Industries
1004 208 mm@”@nqmﬁ@mﬁwﬁuﬁaﬁzmiﬂﬁgaammmzmm’%mi 3(2-2-5)
Basic English for Culinary Arts and Hospitality
1004 212 MIUJ9MIRLTUNN 4(2-4-6)
Western Cookery
1004 213 MEMSUANEE MY U 96 4(2-4-6)
Principles and Basic Bakery Skills
1004214 | nateemnalNe 4(2-4-6)
Asian Cookery
Sumbhefafismadewdou 21
PIURILANTTAN 43
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Laws and Professional Ethics in Hospitality and Food Industries
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Food and Beverage Costs Control
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Business Planning for Entrepreneur
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Menu Creation and Kitchen Design
XXXX XXX NANITAN (Wrnzian) 0-9
XXX XXX mnenmAnmv 0-6
o 1 a d. a a
NMUIURILNANAINSLULWLTEU 6-21
WU AAFEN 95
i . u 91mMsUFUaMsnAawMvINgImaas (SC3)
QN Tns. 043-719888 ﬁ navn:tdgulazus:udana uua E reg@msu.ac.th $u 1 QUILESD 2.AUNSITE DUKIEISAIL 44150



KangasmsAnw s:audseynas | 112
urIdNgNdgumaismu UmsAnu 2569

MSU Si6iSane socer

i 2 MAggaaN
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1004 291 mernUssaumMInRNIN 1 3
Professional Field Experience 1 (450 %’ﬂm)
SwawmieRafiamadewiou 3
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Seminar and Research Methodology in Food and Hospitality Businesses

1004 421 mafesImmdnnudvsursenauams 3(2-2-5)

Communicative English for Chefs
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1004 101 mmé’nﬁmé’mﬁmﬁ'nqma‘mns‘au 3(3-0-6)

msviaaifigansuimsuazans

Introduction to Tourism Hospitality and

Food Industries

audidasdwimtugasmmnsssmarioadien
MILEMT warawns ensiiiuan Meanu wasnAney
maaqmawwniiwﬂwsﬂaQLﬁaa MBS Uz lasesiouay
izUﬂJFL%ﬂ‘li‘:a/@ﬂ‘li@@]ﬁ’]ﬂﬂi‘j&ﬂﬁﬂmL“?; 22 MILIMT LA
mmswmaqqmmwmwmsﬁaw?;m MILIMT UaLawns
dairgia deem uardawandan walimesgaamnaaly
2O

Introduction to tourism, hospitality, and food
industries; history, definitions and significant concepts of
tourism, hospitality, and food industries; structure and
management system of tourism, hospitality, and food
industries; impacts of tourism, hospitality, and food
industries on economy, society, and environment; trends
of the industries in the future

1004 102 MFWRIWIYARNAWUALMTHNS 3(3-0-6)

AnwNuisEILAAa

Personality Development and Interpersonal

Relationships

amadiasdufientuyadnmm enadifeiy
yaanmelu meman madiensiuasissiiuauas MmN
Wanmwes msfinsadasslummhaiiarsansavhamsas
Hufauld messespefiiuiiugnd wnmadeusugnd
dostamassiule smsenmmadons wﬁﬂmiﬁamiﬁugﬂﬁw
masefiusiugnéuasyaeaiililudan

Introduction to personality; knowledge of
internal and external personality; self-analysis and
assessment; self-development planning; communication in
workplaces and ability to work with others; building
customers relationships; principles of hospitality to make
impression; social etiquette; principles of communication
to customers; interaction with customers and other people

in society
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1004 103 mwi’sﬁaaé’mﬁmﬁ'ﬂ%'mqﬁmtaz 3(3-0-6)

winmsmalaguims

Introduction to Raw Materials and Principles

of Nutrition

ﬂ??Niﬁ%ﬁ?ﬂ%ﬂdﬁﬂisﬂﬂﬂLLaBQmﬂNﬁaﬂlad
Fan@ursznauanns mafianmidenTeussndeniany
Tumstisgnavens enwdézeslnrnms enadiasmsans
awnsuasBsoiensonnsiiaas dsude s unumussmin
gasesowns Tymlnmnmauazannbisugavasssans
MR IZNGN WAL IS

Basic knowledge of raw materials’ compositions
and properties; techniques in purchasing and selecting raw
materials for cooking; importance of nutrition; nutritional
requirements and daily nutrients; roles and functions of
essential nutrients for body; nutrition problems and
imbalances; food for specific persons and food allergy

1004 104 MaFNANALAEAWNTURAANY 3(3-0-6)

Sanitation and Safe Food

NANMIFNALIENMILALANNUFDAN YD
o matdlauadelsaluoms gnAtadnmiieun
158NaY uarhmhea s MIQUATIINFIMNUAL§YaINg
SIULAARTAINLIENALMEUAYHLEMI T MIGUASTIHN
gawdlulumsiafiuems memieaszyarlay

Principles of food sanitation and safe food;
contaminants and pathogens in food; sanitation of food
preparation, cooking, and distribution sites; maintaining
health and personal hygiene of food processors and food
service providers; maintaining hygiene in storage; solid
waste disposal

1004 205 wyAnssxKyslaa 3(3-0-6)

Consumer Behaviors

ANNNINE ANNEATY LavasalIvnauYas
woinssauslne mesuundssnnaasduslne fadeiis
dndnadansdedulevasfislne msmanisoingdinsss
Auilneleeniszendnnudmedeinen dsasfinen snyweinen
UALFISIgeNEaS Lﬁaﬂszqﬂééﬂwsmawm wnlibmg@nsnees
fualnavdmaundssnazesdalanlaia-19 uasngugnén
WMENgY
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Meaning, significance, and components of
consumer behaviors; types of consumers; factors influencing
consumers’ decision making; predicting consumer
behaviors by integrating theories from psychology,
sociology, anthropology, and economics to be applied to
marketing; consumer behaviors’ trends after the pandemic
of COVID-19 and niche market

1004 206 %’?ﬂﬂiiuttﬁzL‘(IﬂI%Iagﬁ'liﬁ%WIﬂ
ém%a.lq61awnssumsu%msuazmms

3(3-0-6)

Innovation and Information Technology for

Hospitality and Food Industries

ANMNANNY LIIAA WAYLVILNYUIWIANTINUGY
wmalulafidagsfiamavinauazamns mslfmelulad
miﬂ%mﬂlﬁa“/]ﬁﬂLL%’JI‘IXNLLﬁ%ﬂ’NQJﬁmmiﬂm@ﬂﬁ? AW
Lﬂ%a@ﬁaLLazmwﬁ@ﬂ%ﬁﬂﬁﬁﬁﬁﬂﬁ@'miaaﬂLqu’“SmnﬁN
61%13:?5‘-]a1‘1)1ﬁLLﬁ3ﬂ'1?U%ﬂﬁu%ﬁ%ﬁ?%ﬂ’ﬂmﬁaﬂﬂﬁﬂ?N@ﬂ@?ﬁ
maguasamndRwnaian

Meaning, concepts and roles of innovation and
information technology to hospitality and food industries;
employment of information technology to identify trends
and customers’ needs; development of tools and creative
ideas leading to design innovative services based on

customers’ orientation; protection of intellectual property

1004 207 ﬂ;]‘VIN']EILtﬁzﬁl‘i‘iﬂﬂﬂiim?l‘ﬂ'law‘l%
qmawnssumsu%msLLazmms

3(3-0-6)

Laws and Professional Ethics in Hospitality
and Food Industries
ﬂgmnamewmgmmuqmmmﬁmawm#
@’N&IéﬂﬁQ‘J‘UmNWWiEW%LLGSﬂQWmEIWJ‘UQN@WH? Nﬁ@ﬁiﬁu
m‘WﬁLLaEﬂJ;]MN’]HﬁLﬁEJ’J“EIJENﬁ‘iJm‘ENa(ﬂLLE\%"Q“’]WI/IQWEJB']WW‘E
wENMIE AN oA BI0s0 I luuarasseime
‘Vi‘H;’]EJ(i'lW;ﬁ%ﬂJ;]MN’]HLLG%NW@’E@W%@W‘W?? ﬂQMNﬂﬂéNﬂiad
Aualne assenussadninlugmannasmaLimausze s
Laws and standards governing food production;
importance of food standards and quality control regulations;
laws related to producing and selling foods; principles of
food safety in Thailand and other countries; sectors
involving food laws and standards; consumer protection

laws; professional ethics in hospitality and food industries

QN Tns. 043-719888
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1004 208 mmé’anqnﬁugméw%’uﬁaﬂznﬁﬂ@a 3(2-2-5)
21MNSHAZATLEMS
Basic English for Culinary Arts and Hospitality
MIa MR MIEU UaEMISTEUMMSINY
Tue$ @"Wﬁwﬁ*ﬁﬁmﬁuaﬁﬂmr@m%a@ﬁam%aﬂ% TONAU wae
matsznauas mismuasdugasams madewiuiin
wodessmeluurnnuazessing L%wslaﬁdﬁwgaLLazﬂﬁﬁamwm
nmmmmmﬁmﬁu
Listening, speaking, reading, and writing
English related to a kitchen; vocabularies related to kitchen
tools and appliances, raw materials, and cooking methods;
reading and writing food recipes; writing memo to
communicate within departments and organization;

understanding following commands; express opinions

1004 111 wﬁnm'sLLazﬁnmmiﬂ@ammitﬁméfu 4(2-4-6)
Principles and Basic Culinary Skills
(Seulavasnein : 1004 103 emdidasdmdieai

Joghuuazusnmamalaguints

(@aizeuwianiwld)
Prerequisite : 1004 103 Introduction to Raw
Materials and Principles of
Nutrition (Concurrence with
1004 103 Introduction to Raw
Materials and Principles of

Nutrition)

sRLIsTnoUUATAmENTArRIEMILAALSELY
namdtuasmeiialunUszneuemadesdn mdwimedie

Iuﬂﬂiﬂiﬁﬂaumﬁﬁ MINLNBMTUIENOLDIMITUALMNTIA

LG]%EJN‘lﬁ%ﬁﬁa%ﬂﬁﬂitﬂaﬂ@’l%ﬁ m‘ﬂ%ﬁmmmﬁmﬁmé’u

mawsEianAvdmiulssnauams matusnmuams

nuaNEN M e wee uasfusnm qunscliededd
fMTUMIUTEnaueIms

Compositions and characteristics of each type
of food; basic cooking methods and techniques; technical
terms in cooking; cooking plans and cooking sites
preparation; culinary arts knife cuts and basic cutting;
ingredients preparation for cooking; storage and preservation
of food; using, cleaning, and keeping equipment, tools,

utensils for cooking
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1004 212 miﬂ‘gammim’iumn 4(2-4-6)

Western Cookery
awlvesedn : 1004 111 ﬂﬁnn'ﬁuazﬁnmmﬂlge
annsidasdn @adeundaninld)
Prerequisite : 1004 111 Principles and Basic
Culinary Skills (Concurrence
with 1004 111 Principles and
Basic Culinary Skills)
wanMsUgsemIng uan gunsol wiaald iedag
ﬂqmam%'mmﬂ dwiunatgsmeesuan MaleausuLey
MILIPIMIUTIMERA MaeEENkaENLRIMILsEny
a1 mawsesEMTLsEATeha o mtssneue AN
Tduasuils
Principles of Western cookery; utensils,
appliances, seasoning and spices in cooking Western
cuisine; preparing and cooking a variety of salads; preparing
and cooking a variety of soups; preparing a variety of

sandwiches; cooking food made from eggs and dough

1004 213 WENMEUATNEMITNBYERIGH 4(2-4-6)
Principles and Basic Bakery Skills
yinmamsoudasiu Sagiu qunsel waasld
Tumsvhansey wanmsEs 1 5a wediamswaals weda
e meliamsazay wmaliamaeds meliamsg weie
MIDUULLANT MINIUNDUMNFATINIFIH MIANUGS
YUNDU

Basic principles of bakery; ingredients, utensils,
appliances in making bakery; principles of scale and
measurement; mixing dough techniques; whisking
techniques; melting techniques; creaming techniques;
rubbing techniques; baking techniques; making a variety

of bakery with standard recipes; bakery decoration

QN Tns. 043-719888
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1004 214 n1sﬂ§aam1‘sl,a|§s.| 4(2-4-6)
Asian Cookery
Fowlavasmedn : 1004 111 winmsuasiinyemstlgs
amnsidasiu (@radeundaninld)
Prerequisite : 1004 111 Principles and Basic
Culinary Skills (Concurrence
with 1004 111 Principles and
Basic Culinary Skills)
mm%ﬁuﬁmlﬁmﬁuawmil,al,%a Hadudrwafic
Hasip N TRFB UUN)AMe WiFuasTueeN WFBayusan
Lailx‘iél(;l’ LBL%EJGLG?]’ LLaﬁLaL%EJ’E%ﬂaﬂﬂaN Lanﬁﬂmﬁsﬂmammmaz
fuf Bvanaemadasoiamssnannsedy vinmasznay
mmmm%afﬁugm mﬂﬁmﬂwﬂ%ﬁqﬂﬂiﬂit,l,azl,ﬂ%aaﬁa MIIAGNUG
L?{%Wmmi TuusTIN LLﬁiﬁNﬁEJMTT]’?T%U‘IJ?EJVI'METMTELBL%EJ
Basic knowledge of Asian cuisine; influential
factors affecting Asian cuisine divided by geographies, East
Asia, Southeast Asia, South Asia, and Middle East Asia;
identity of cuisine in each area; impact of beliefs on Asian’s
cuisine culture; basic principles of Asian cuisine cooking;
using equipment; food presenting and serving; dining
culture and etiquette of Asian cuisine
1004 215 M3U3s0 s Iy 4(2-4-6)
Thai Cookery
fewlazesmein : 1004 111 ﬂé’nmitmzﬁnmmsﬂga
amnsidasiu (@radeundeninld)
Prerequisite : 1004 111 Principles and Basic
Culinary Skills (Concurrence
with 1004 111 Principles and
Basic Culinary Skills)
Jannssownsine UseiGemansuasiennms
maammﬂm ﬁﬁ@LLa%ﬁiBLﬂﬂﬂJ@deﬁiﬂﬂ Lﬂ%@x‘iﬁ@LLﬂg
sl msuLsrnavanslng nsvumsmatlsenatawns
ne dewidientasiuamalne Lﬂ‘éaaLwﬂLLazagﬂwﬂm
matfifuasmainlumaesesuagmadsenatamsing
Uszinmenge) mathiuaa s e
Thai food culture; history and evolution of Thai
cuisine; types and classification of Thai cuisine; equipment
and utensils for cooking Thai food; Thai food cooking
methods; technical terms related to Thai food; Thai spices
and herbs; practicing and techniques for preparing and

cooking different types of Thai food; Thai food presentation
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1004 316 MsaMaYA wsidSLgsRaRINIUAL  3(3-0-6)

2AFUNTINMTUIMS

Modern Marketing for Food Business and

Hospitality Industries

ANNVNELAZANNAAYVDINMIFANA LA
waznqudimsamesielna Svswazesmsnaiafidnade
msdinanlaresgne nulssmamea msdenamesthmang
MIMABATILNUINIIMINAIG FINUTLENNINTAAA
walulafynemsame nszummsLSmMIMInaaL pedn
VILUHTTHYNUNMIFAIN

Meaning and importance of marketing;
concepts and theories in modern marketing; influence of
marketing on customers’ decision making; segmentation;
targeting; positioning; marketing mix; marketing technology;

marketing management processes; and ethics of marketers

1004 317 msmuquﬁunummsuazLﬂémﬁ'u 3(3-0-6)
Food and Beverage Costs Control
‘]_I‘Vl‘]_l'mLLaSMﬁ'l‘ﬁ‘?JmNWH@’JUQNBW‘]‘JLL&EL@%{M
Sl matamadmmaematiy mﬂaa%ﬂ@mie’%@ NILLIMST
$ota manasL Medani madnae My MIMLAN
M msﬁmumwmmmﬂﬁmmzamﬁuQmm MINILAN
oWuAAIBIANAINEY MeEUfiouduuTesaILaY
eERIRNTLSUINAT U MU AT T
DINIUAUARDIAN

Roles and duties of food and beverage costs
control; counting management; requesting purchase
approval; purchasing process, receiving, storing, disbursing
, planning, price control; food pricing related to its value;
food and beverage inventory control; comparing the cost of
food and beverages with standard costs; reporting the cost
and expenditure of food and beverages

1004 318 MaNUNUIHATUTLKsENaUMS  3(3-0-6)
Business Planning for Entrepreneur
WENMIUAEIRAM NN NITNTAUA

Whvsnegsiia memalassetaunugstia nsyssdulomauay
UEIANITINY ATRguaanIganaasANFBIMITeY
anA1 MavamIninens LgazmsﬂmﬁummLﬁmmﬁa
AITENLIINVRIINTINA
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Principles and concepts of writing a business
plan; setting business goals; structuring business plans;
evaluating business opportunities and threads; analyzing
business competitors and customers’ needs; resources
management; business risk management; entrepreneurs’
ethics

1004 319 MIHFVFITATIENITAINTUAL 3(3-0-6)

N1508NLULAS

Menu Creation and Kitchen Design

ANNANFTYDIMIFIFITALAYEBNULLTIEMNS
o3 TadefidanafeNINIUNIALENUILTIEN TS
ndnmsoanuuukasada Jadefidenasoniseonuuue
MIenuEIY sz MEuan whAamsdeninud winms
panuLLSELLY U wAs TV B mataeynd 1
TUsunsutueanuuLinen

Importance of creating and designing food
items; factors affecting menu creation and design;
principles of kitchen’s layout design; factors affecting
kitchen design; interior and exterior designs; concepts of
color tones painting; principles of water, lighting, and
ventilation systems; application of computer programs in

designing kitchen

1004 420 MaduawIazandenIBITemegsia  3(3-0-6)
2INFATNITUING

Seminar and Research Methodology in Food

and Hospitality Businesses

ﬂ‘méﬁm"mﬂﬁaﬁLﬁlaﬁaaﬁuqﬁammmazmi
1A emsdiasdufenumsnmauassnume 3 fvue
Tymuae Tnguszaamside masenuuumsidy whnedleid
wazmaiivdoga malensiwasmautaemanaiedays
mahiarensnuHakasslinitaimside WBusssulums
pold]

Contemporary issues related to food and
hospitality businesses; introduction to research principles
and processes; establishing research problems and
objectives; research design; research instruments and data
collection; data analysis and interpretation; presenting

research results and implementation; research ethics

|116

u 91mMsUFUaMsnAawMvINgImaas (SC3)
$U 1 0.0IWELY 2.AUNSITY D.UKIANSAIL 44150



MSU RliiRase sociery

1004 421 miﬁ'amimmé’anqvém%'u 3(2-2-5)
Kilsznavamns
Communicative English for Chefs
miﬂau,azmmmmmé’aﬂwﬁiﬂmﬁiﬁu‘%ms
PWuHUNAT: Madassmndnauiugnd madayagnéd
ArwTay @ity maukans malidayafeatums
Usenauanys mILlys Tendu sagnén
English listening and speaking used in the
services of the kitchen department; communicating in
English with customers by asking customers information,
preferences, tastes, food allergies; providing information
related to cooking methods and ingredients to customers
v
1004 331 M3UFINMIALIRANTUFS 3(2-2-5)
Advanced Western Cookery
walamawsENuaEMItFMIUULaL Tuan
%HZ;N msﬂsxnaumwﬂmamm%au%u miﬂimaummﬂ@a
ANNFEUWTY MItsEnaUMlaEANNSRULLLNENNANY
msm’%ymLLasmiﬂqammimﬂi’mqﬁummﬁaﬁmimawimw
miﬁml,ﬂuﬁaﬂ’guqué{“@dm mim’%wLLazmiﬂ?aLﬁaﬁmiﬂﬂ
MIGELNLAEMILIFMIVED MIANUGNNUDINT
Advanced Western preparation and cooking
techniques; cooking by humid heat; cooking by dry heat;
cooking by mixed heat; preparing and cooking various
meats; portion-controlled meat cuts; preparing and cooking
poultry; preparing and cooking seafood; plate decoration
1004 332 miil‘é\‘lmﬂ’liﬂ%"%ﬁa 3(2-2-5)
French Cookery
FaumraamaSutsemuomasSaes Lﬂ%aqﬂ@
P3naneT qﬂmniuasimﬁuﬁm%uﬂizﬂaummm%’amﬂ
mathsnevemIns Lﬂaﬁuiwu mawisEaingRu ddwimeii
M WSaesfiffumsUssnaue s Fammmsvese s
Wi Rauagalnsl avansaedlisiazniime
French dining culture, seasonings, spices,
equipment, and raw materials for French cuisine; basic
French cooking; preparation of raw ingredients; French
technical vocabularies related to cooking; evolution of
traditional and modern French cuisine; French cuisine in

each region

QN Tns. 043-719888

ﬂ novN:liguLaUszudana uua

hanamsmsnnm s:AuUStUUI0S
um:)nmaaumensmu UmisAnu 2569

1004 333 Matlge1InEBATE 3(2-2-5)
Italian Cookery
TiauasLTHNYIID M BIRU AN TR

aaBeaEL Tnniu m’%mﬂ?a nILUUAEIAiaMIsEnay

awnsBeiden gasnmsg e sBmiden madssyndanns

SmLé‘auﬁummiﬁaaﬁu ﬂﬁﬁﬂLﬁHaLLaBﬂﬁLai‘WmMﬁ

Seniden
Types and categories of Italian cuisine;

characteristics of Italian cuisine; ingredients and seasoning;

Italian cooking methods and techniques; standard Italian

recipes; applying Italian cuisine to locals’ cuisine; Italian

cusine presentation and serving

1004 334 MsygeeNEIANGTin 3(2-2-5)
Mexican Cookery

wanMIuazimusTINeMIENE U Tagiu

Lﬂ%adﬂﬁLLﬁzLﬂéadLﬂﬂsl,%miﬁ’lm%ﬁl,ﬁﬂ?ﬁﬁu mavhudlsnas

finh myhresdatafiaemg ¢ ngﬁuﬁwmmammﬁn%ﬁu

mMahiEuauarM AN
Principles and culture of Mexican cuisine;
ingredients, seasoning and spices in cooking Mexican
cuisine; making Tortilla dough; making a variety of Salsa
sauces; basic menu of Mexican cuisine; Mexican cuisine
presentation and serving
1004 335 Aadsmstgeannsasiuansanade  3(2-2-5)
Contemporary Western Culinary Arts
falyMIganNULLOIS TUsITHIRIINIUGRY

AN IUGN miﬂ(ﬂ@’lﬂLL@]G@’]W?LLGuﬂﬁﬂiuﬂﬂ@a’l‘lflﬁLlM’lsLWN

ORFVRPIIEY miwammmmmmLLayw@]amﬁwmmmmm

uasTuan emenuﬂizmﬁsluQumﬂau fuansomnauay

mmﬂisiﬁ@ﬂum‘sﬂ‘ssﬂaum‘m‘s mﬁ@mmaawm{lﬁﬁmm
wtanlvsl Tagusiu uavsneas dnsssianauswadiuns
1sznavamg

Arts of food design; culture of cuisine in each

Western nation; food decoration and application of new

cuisines according to the modern era; combining western

ingredients and cooking methods with other regional
countries; food colours and culinary refinements; decoration
of the food to be unique, outstanding, and beautiful; finest

ingredients selection in cooking

E reg@msu.ac.th
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1004 336 %@J%ﬁ‘é‘i&lLm&’ﬂ‘l‘éﬂ‘éﬂmﬂ‘limk‘iﬂu
ASEAN Culture and Cookery

3(2-2-5)

mmiﬁugmﬁmﬁui&mmmLmsmmimﬁau
TRy m’%aﬂﬂgﬂ o dagulns gUnsel dwdunmsvney
oA Bvdwarasesanaa nfmao g dnUfia
miﬁizﬂaummimL%auaaﬂﬁawmmmmmzﬁmaaﬁa@ﬁu
Basic knowledge of ASEAN culture and
cuisine; raw materials, seasonings, spices, herbs,
equipment for ASEAN cooking; influence of halal food in
ASEAN region; practicing popular ASEAN food cooking as
appropriate locally
1004 337 Iussunazmalssanein 3(2-2-5)
Chinese Culture and Cookery
mméﬁ@mﬁmﬁuﬁwuﬁﬁmmsmmﬁu
anwnued et rnsmNIau Janhy Lﬂ%mﬂ?ﬂ wame daglns
aunsol dmSumstsznoueymiu wellauazAsnsdsznou
mmﬁuﬁﬂuﬁﬁwé’uﬁugm mamwmﬁuﬂimmmmﬁu
Basic knowledge of Chinese culture and
cuisine; important characteristics of Chinese cuisine;
ingredients, seasonings, spices, herbs, equipment for
Chinese cooking; basic popular Chinese cooking techniques
and methods; Chinese dining etiquette
1004 338 ’J‘W%ﬁ‘é‘mLL’s\&’ﬂ‘l‘Jﬂ‘éGEﬂ‘lﬂ‘éLﬂ‘mﬁ 3(2-2-5)
Korean Culture and Cookery
mmiﬁ@mﬁmﬁﬁ@mﬁﬁmLLazmmimmﬁ
anweddyraseanma Jeaghu m’%lamigq RBaNe
daplna qunsel dwsumadssnauemnamvd sandas
ownainmd mefleuasiinmLssnauonnainmanidniites
%u‘ﬁugm 3mmwmﬁmiwmawmimmﬁ
Basic knowledge of Korean culture and cuisine;
important characteristics of Korean cuisine; ingredients,
seasonings, spices, herbs, equipment for Korean cooking;
Korean food side dishes; basic popular Korean cooking

techniques and methods; Korean dining etiquette

Qﬁ Tns. 043-719888

ﬁ navn:ligula:Us:udIawa uud

E reg@msu.ac.th
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1004 339 5’@4%55534Luaznwsﬂ§0a1ﬁwssﬁﬂu 3(2-2-5)
Japanese Culture and Cookery
mmjﬁugmﬁmﬁmf@uummmzmmm‘jﬂqu

é’ﬂwmﬁwﬁmmamﬁajﬂu el m'%'am;gu BN

dagulna qunael dwsumaLssnava i mavhe S

e lordiin meiouasAammsnouemadudidhiies

%uﬁugm smwnmﬁuﬂizwmmmsnjﬂu
Basic knowledge of Japanese culture and

cuisine; important characteristics of Japanese cuisine;

ingredients, seasonings, spices, herbs, equipment for

Japanese cooking; making Sushi and other Japanese-style

rice; basic popular Japanese cooking techniques and

methods; Japanese dining etiquette
1004 340 IusssuuazMaLzeaNeBuGY  3(2-2-5)
Indian Culture and Cookery
mmiﬁuimﬁmﬁﬁwumwLLazmmsﬁuLﬁa

anuniedAyras0IMIBUAY Taghu m‘%'ama;a R

dagalns gUnsad dmSumstsznavemsdmde wneHiT

AW SRR MIDWAY MIDONULLINYIMNT Waiia

matstnavansdmiy madien gUnsoiuasmazansans

Bfe WsenmneSUlsEMuaIOWAe
Basic knowledge of Indian culture and cuisine;

important characteristics of Indian cuisine; ingredients,

seasonings, spices, herbs, equipment for Indian cooking;
impact of beliefs and religion on Indian food; Indian food
menu design; cooking methods and techniques; cutlery and
chinaware for Indian food; Indian dining etiquette
1004 341 Teiusssauazmalsannsyiife  3(2:2:5)
HAZAZINADNNA
Tirkiye and Middle East Culture and Cookery
mmiﬁﬁuﬁmﬁmﬁuiwuﬁswLmzmmm%ﬁa
wazazTuoannaly aneuedAyY0IeINITYsIALLaY

AriueannNaN Innau m’%"amqa wEaune dapulws gnsol

dmiumstsznauomsysiRauasaz fuoonnas maliauazis

msﬁszﬂaummiﬁg‘%lﬁaLLazmﬁfuaaﬂﬂmﬁLﬂuﬁﬁw%uﬁuim

N MIUsEueSRuaas uaannans
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Basic knowledge of Tyrkiye and Middle East
culture and cuisine; important characteristics of Tyrkiye
and Middle East cuisine; ingredients, seasonings, spices,
herbs, equipment for Tyrkiye and Middle East cooking;
basic popular Tyrkiye and Middle East cooking techniques
and methods; Tyrkiye and Middle East dining etiquette

1004 342 msﬂ@emms‘lwﬁmﬁ'u 3(2-2-5)

Regional Thai Cookery

edney lendnwel Yemosn rasemslnelu
udaznfima Usuanowns daulsenay 35msise msld
Lﬂ‘%'aaﬁaLLazqﬂnszﬂumiﬂssﬂaumWi MaRARENESILAY
nssadEs awnsinematansssanaualnelwdasiosin
miﬂiznaummiﬁmﬁ'mmmﬁa mmmz’?uaamﬁmmﬁa me
NAN azmelet

Importance, identity, culture of Thai cuisine
in each region; types of food; ingredients, cooking method;
using cooking tools and equipment; preparation of food
trays and serving; Thai cuisine according to the culture of
consumption in each locality; cookery of northern,

northeastern, central and southern regions

1004 343 2uallng
Thai Desserts
mm%ﬁ@mﬁmﬁmm&a mfadanianey
Tumavh aualne aqﬂninit,m‘%f'aﬂﬂumsﬁwuﬂm watia 35
mavhaua Insafiasg o maviesuslnadelunas msde
anuds MaussgIsmafivsnwaunlng 3 lduwuuazgn
GHLIIN

3(2-2-5)

Basic knowledge of Thai desserts; raw ingre-
dients selection for making Thai desserts; tools for making
Thai desserts; techniques and methods for making various
types of Thai desserts; wrapping Thai desserts with banana
leaves; decoration; packaging; hygienic methods for the
long-term preservation of Thai desserts

1004 344 msﬂ@emms‘lm%mjs 3(2-2-5)

Advanced Thai Cookery

Wﬁﬂﬂ”ﬁu@%Lﬂﬂﬁﬂﬂ?iﬂi%ﬂ@ﬂm%ﬁiﬂ N
’"JT@qﬁu“?iLLmﬂ@'N MIFIUQMAT I§NG FFUI0991M13
matsznauansenningALmenn madseend ¥ inndy
navUmmRnUgTR M ReniagRundn mawsuasisznay
E)']WW\ILVI H%%Ejﬂ

QN Tns. 043-719888

ﬂ navn:ligula:us:ulIawa uua
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Principles and techniques of cooking Thai food
from different raw materials; preserving nutrients, taste,
and color of food; cooking Thai foods with rare ingredients;
application of using alternative raw materials; process of
raw materials selection; advanced preparation and cooking
Thai food

1004 345 RatlsmsunzadnAnuasa sl 3(2-2-5)

Arts of Vegetable and Fruit Carving

ANNAIATY anadusnuasdstlenizamsuny
adnfinuasnall maionIanau newes msld meguas
SengUnaoldftAmeunsadninuasna b nungEEnfenT
Foenussmammuaniumaugldons maanadu masia
ﬁuLL@iGLL‘LI‘]_Iﬁ’]HGWNLLazm‘JLLﬂgﬂ’gﬂmH%%ﬁ%j’m

Importance, background and benefits of fruit
and vegetable carving; raw materials selection, preparation,
usage and maintenance of fruit and vegetable carving tools;
carving for decorating dishes and food containers, stripping,

trimming and carving basics

1004 346 WWiniaansing
Thai Chef's Table

3(2-2-5)

wnAauasEnmamwnda wellamsiiEes
TYRINT imq@uﬁaaﬁummq@ma MIANUGIN3 WAdla
m3hiEuea s nanmIsaniuuwmeivnida miLﬁINNyﬁm
Tramnslne

Concepts and principles of Thai chef’s table;
food story telling techniques; local and seasonal raw
materials; food decoration; food presentation techniques;
principles of chef’s table menu design; adding value to Thai
food

1004 347 Aarlzmsilsenaua1msdann 3(2-2-5)

Isan Culinary Arts

anafun 1ie uardseinneasemada
AMANIIERIDIMIDANU TanAL ﬁagu»l,wmasm%am?a
nITLIMLAEINAIAMILITENaLNIAF U INATTIUNEMT
Uszynaigmsnmnsdanu madiauauasmaidsa o
Qmﬁwmﬂnﬁmnmt,aznmﬁwﬂamawmiﬁmu
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History, types, and categories of Isan cuisine;
the characteristics of Isan cuisine; ingredients herbs and
seasoning; cooking methods and techniques; standard and
applied Isan cuisine recipes; Isan cuisine presentation and
services; nutrition of Isan cuisine and value added

1004 348 msm%zmwuamuazwuww 3(2-2-5)

Pastry and Pie Preparation

THALALLTUNNTDITUNDLUALIUNMEY TNYGL
aunsni whosldlummhausanuazauang mefianmsiauds
weliamssen d meilam Ly mawasnHEnAITiLey
V9T TuTaTseY

Types and categories of pastries and pies; raw
materials; tools and equipment used in making pastries and
pies; dough rolling techniques; stuffing techniques; pie baking
techniques; products development, and pastry packaging

1004 349 M3sauYUNTS 3(2-2-5)

Bread Baking

mmiﬁmzﬁﬂmwgugmhmiﬁwmﬁa wannsld
Dadifudaunanluanaily mawssingfiuee o msdaUnsnl
uauaadld mmﬁﬁamﬂm% mavhmlad #fiashs o MInnues
untls MIOUDNILKTN MIDBNULLLTITTNT

Basic knowledge and skills in making bread;
principles of using yeast as an ingredient in bread mixing;
raw materials mixing; using tools and equipment; knowledge
of gateaux; making different types of gateaux; bread
decorations; bread preservation; packaging designs

1004 350 LANKAZMTANKAINUILAN 3(2-2-5)

Cake and Cake Decorating

waNMILazMATAMIHARLENT ARG 7 M3iRan
wayM AU e ey ﬂmﬁaﬂgl,%méaqﬁaLLasq‘LJmmi MINEN
LLﬁgﬂW‘S’rﬂ‘ULﬁﬂ U‘S%Lﬂ“/lﬂﬁ(ﬂmmdlﬁﬂ AINMTUALLNAT
MIANUAITLAN MIDNUUULAVITIN U339t mada
FunK Masa e

Principles and techniques of the production of
different types of cakes; raw materials selection and storage;
tools and equipment selection and usage; maxing and
baking cakes; types of cake decoration; principles and
techniques of cake decoration; designing cake decoration;

packaging, costing, selling

ﬁ navn:ligula:Us:udIanwa uua

Qﬁ Tns. 043-719888

KANFASNMSANUYI SstAUUSTYNIOS
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1004 351 nTINUALAZNSIONITUNIN  3(2-2-5)
Barista and Café management
mmiﬁuimlﬁmﬁmmw mMIanasanuu

walamasmuniszinney ¢ Fademsanusismun Mz

i3asdnduludmun vEnmsTansuaLU3M TS MnILH

ALY M MUATIOLAZNIIEMANUN LA Wk

m3faLaaMegIna grewdEuazaNaLaaade U
Basic knowledge of coffee; coffee brewing;

techniques in making different types of coffee; arts of coffee

making; making other drinks in café; principles of café
management; cost calculation, pricing and café marketing;
business expansion guidelines; hygiene and safety in café
1004 352 ué’nmsﬁzy%uﬁmé’u 3(3-0-6)
Introduction to Accounting
mmiﬁmé’mﬁmﬁumﬁ@% AMNEYIRINT
Doy sumsod nasuinmatyd wodAnfiutunsier
enumematiu madamedayamenato msldlselont
annmatfytlumadudvesiams
Introduction to accounting; importance of
accounting; accounting equations; accounting processes;
concept of financial reporting preparation; accounting
disclosure; use of accounting information to own a business
1004 353 MaIAMISNEWEINTARYE 3(3-0-6)
Human Resources Management
ANNAATY UMM Wi uazeMsSURnTOLT0S

AUSTUMITAMIVSNENNAYE NsTLATM IO

Famaninennanyed luasdng messmnuaymIfaian

yaans Mstnausauasiammiingu nsdaafafinsuazen

AaLuyu MItsufiunamIufofiom eTymdelalumaUgia

N4 MIPBNNNL WssudNius npsuduuuaznnany

ussrmifienda
Importance; roles, duties and responsibility of

human resource management; process of operating human
resource management in an organization; recruitment and
selection of employees; employees training and development;
welfare and compensation; performance evaluation; morale
in a workplace; employee resignation; labor relations; related

regulations and labor laws

E reg@msu.ac.th
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1004 354 NAYNFATIZE 3(3-0-6)
Leadership Strategy
fienuuazanuddyasnagih Ussnmuay

Snwnusvasmsih woufiRveema i da mauimem

FremdnsITnfitne madeneiuassuiivesdng Wams

TousmMnaEmS lumawannasdng iAnseavnn
Definition and importance of leadership; types

and characteristics of leadership; good leadership guide;

good governance-based administration; organizational
analysis and evaluation for effective strategic planning and

development

1004 355 M3IANSHAZNITALARNWEITIY  3(3-0-6)
Cruise Line Operation and Management
Useifenaas amnms wnlinvasgshaise
A0 NILLAUMIANEIRNULAEMIAMA loMEIcueIEn
wawLlsaumant ﬁﬂﬁaﬁﬁﬁwﬁwa@iaﬂ’;mmw*’mmEﬂ@ami
Gy Sdufumahouuudadng mIagadauay
mahnuUBEas Y MImfummuamnunies Ny

History, evolution, and trends of cruise line
leisures, operating and marketing procedures; career
opportunities and experience; influential factors affecting
passengers’ expectation; working hierarchy of a cruise line;
living and working onboard; food production on a cruise
line
1004 356 AFIN5T 3(3-0-6)
Airline Catering
B T e e T T A TR 3
D sSeYTIEN TSNS NSRSt SumeUmIHARE S
1A uag awnslawes snasguadinsiu gluunsiame
97N3 wANM3Ligse M MAdeuiu uasn1aLEsw

Meaning of airline catering; procedure of airline
catering; menu planning; special menu, Halal food and
kosher meal procedures; airline catering standards; tray
decorating pattern; principles of cooking, storing and

serving

QN Tns. 043-719888

ﬂ novN:liguLaUszudana uua
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1004 357 nﬁaantmu%'mmmﬂﬁaaéfu 3(3-0-6)
Basic Restaurant Design
madleneiiiaiisoiand Ag3NaTIUIMS

madenngsutlmanememsama madensiwgAnassgnen

mseenUULS NI wnAnlumseaniui e

MR e TnIua ML Fsen wilimseanuuy

Suoms myemneienadinlyidlumsamu
Location analysis for a restaurant business,

target marketing, customer behavior analysis, basic

restaurant design, restaurant concepts of restarant design,
restaurant layout and function zoning, restaurant design
trends, feasible analysis in investment
1004 358 nsviaafinaBeTNs 3(3-0-6)
Gastronomy Tourism
AANERIMYiRafiE s Snwniuas

LLiﬂﬂdiﬂﬂadﬁﬂViaﬂLﬁﬂ’J anaviasiiu masadduanslnal

asndenslna Tadefivnlfifnenamseiia lunssy

Ussmuennszesinvieaiien unswiaadfieaiemns
Meaning of gastronomy tourism; characteristics

of tourist motivations; locals’ food; food neophilia; food

neophobia; factors influencing tourists” memorable dining
experience; tourist destination related to gastronomy
1004 359 iniidaseNs 3(3-0-6)
Food Storytellers
mawaw s EesFasstungamans

Anelunsdudseau maseuzasdrduanufnae1ed

davanm maldhides vivns yednmm Snh seeiu

maehidasliivansam s e gUnsoluasmedialumathisua

Bormatheeassss
Developing storytelling skills to match the

target audience; practice catching up on topics; smoothing

out the order of thoughts effectively; using tones, gestures,
personality, facial expressions, eyes contact on appropriate
storytelling; using media, equipment, and techniques to

present stories creatively
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1004 360 m'a'n‘%m‘smmsuazmém@‘{u 3(2-2-5)

Food and Beverage Service

T e T ST A AR 2
aN ﬂiﬁLJWI?J’e]Qﬂﬂ']w_l%ﬂ'ﬁaWﬁﬁﬁLLﬁgL@%aﬂg‘]‘N @QWNiLﬁﬂﬂﬁU
i’]UmimWﬁLLﬁ:ﬁLﬂ%maN %u@]aumsu’%msammmm’%a@ﬁlw
MIQHALALIA LﬁuqﬂﬂiaiLLa3L@%@ﬂﬂ%ﬂﬂiu‘%ﬂﬁawwmms
\iansnn growluuazanudaandslumstimsamsuay
Lﬂ%ﬂdé&l PANNITLANILEYAS TSN MTLULAN T TILLAY
Lﬂ%aﬂéw

Duties and responsibilities of food and
beverage department; types of food and beverage service
operations; knowledge of food and beverage menu; food
and beverage service sequences; maintaining and storing
foodservice wares and equipment; hygiene and safety for
food and beverage service; principles of food and beverage
service and ethics

1004 361 MsL3MsIaLAL 3(3-0-6)

Catering Operation and Service

Y3eid ﬂifzm‘wLLazgﬁLLuumﬁ@mmém
msaaﬂLLLleHmiammt,am%laﬁw MMM NI
mimuqmmmﬁzm@LLasmmﬁaamﬁa MTDANLLLANLGIN
ﬁm%‘ﬁ EﬂLLUUﬂﬁﬁ@ﬁ'l% NMINYUAZMITUAD mﬁ@\miﬁmu
MTNAUTIAIAL MTTIREMINUHUENATUNTAR Lélilﬂ
uanﬁmuﬁ

History, types and categories of catering; food
and beverage menu design; calculation of food intake;
cleanliness and safety control; venue and layout design; event
arrangement; sales and booking, cost management;

manpower planning; survey and planning for off-site catering

1004 362 ialulatisal lmidwSuansunssuans 3(3-0-6)
Modern Technology for Food Industries
wdafzafumaluladasislnddiniu
QARMANTINEMNT AMaanELazenEdnmasmalulatudan
(512 iw‘uLLazmiﬁmmmuﬁaﬂmu mﬂ%mcﬂﬂa@ﬁﬁﬂm
Tugarmnasaans natianmiifiendag

Concepts of modern technology for food
industries; meaning and importance of blockchain
technology; system and functionality of blockchain; use of

modern technology in food industries; relevant case studies

QN Tns. 043-719888

9 navn:ligula:us:ulIawa uua
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1004 363 FLULFINAAMTBIRTEY 3(3-0-6)
Food Business Intelligence
LLmﬁmﬁmﬁugﬁamwsﬁaﬁmizuumﬁ?ﬂumﬁ

dwdugsiaemsdaaduy szovaiuayumsdadula

maAeneidagagsnao s miﬁwmLmuﬁwaamﬁaaﬁuﬁw
madieAula uemdlugatianmns masansumsliuaudlu
pIfRemIzasgnN
Concepts of food business intelligence;
information system for food business intelligence; supporting
system of customers’ decision; food business data analysis;
developing models to support decision; robots in food
business; customers’ acceptance in employing robots in food
businesses
1004 364 Ravzmstsznavannsszdulanana  3(2-2-5)
Arts of Molecular Gastronomy
ninmsrasmahamseiulaians medie
ﬁugmhmﬂ%ﬁmqﬁuLLaza‘auNaN daudsznaumaindl
ﬂﬁl,ﬂa{ilul,l,ﬂaﬂ‘ﬂmL@ﬁLLﬁS‘VINﬂWHﬂWW‘Hadm%ﬁ MW
HARTATEMNT MIPILANANHULUAY T AYDINAA U 5K
fenaiemiagndlfssiusInma medamsdauaganusta
oSt laana maAewiloduiaun et
Principles of molecular gastronomy; basic
techniques for using raw materials and ingredients;
chemical and physical changes of food; food product
development; controlling the appearance and taste of the
product to be special and close to the original nature;
molecular food preparation and decoration techniques;
changing the texture of products
1004 365 u’a’mnssummsmnﬁ«n 3(3-0-6)
Plant-based Food Innovation
wiaRefeniuomsan e ANNAAYVDINWNT
anfissoRunadon madennantnsiammaanis wliy

LLa3LL‘N@ﬂQi%ﬂﬁU%Iﬂﬂa’m’li’%’]ﬂﬁﬁj ma‘ﬂ‘gamm‘mnﬂsﬁ

amemalnanms deflesyiedviumsidansudsemuoms

NN
Concepts of plant-based foods; importance of

plant-based foods to the environment; plant-based food

products selection; trends and motivation in consuming
plant-based foods; cooking plant-based food; nutrition;

precautions of plant-based food consumption
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1004 366 AaLlzMIANLEIRIMS 3(3-0-6)
Arts of Food Styling
mm?ﬁugwﬁmﬁumi@mu@iqmwﬁ NANMIAY

aefLsznavRatlifiomsdaamamns madentmiduasmsiden

MU msmﬂumammﬁ‘atﬁmﬂam MIANUEINUDINT

Lﬁaﬁmmw m@ﬁﬂmﬁmmmmﬂmsiaﬂama uazmadia

NMITUMNDWNT
Basic knowledge of food decorating; principles

and composition for plating, color scheme and plate

selection; food stylist for value added; food stylist for photo
shooting; food plating techniques for varied occasion and
photo shoot techniques
1004 367 inmmam%msmmsl,ﬁaaﬁu 3(3-0-6)
Introduction to Food Science
?’1’31&11/13»11EJLLGS?’]’JWN?:{)NW%‘E“H@G%VI Eﬂ?ﬂﬁ@l§
msammmﬂnﬁmmi Lma'aammazmwuﬁadmﬂawwﬁ

Qmﬂmﬁ@LLazwﬁwﬁmaemsmﬁﬂisﬂaumms BRIV o

aanqwéwn%mww mimﬁauuﬁm@mmmﬂmmmi mawh

Lﬁmmammmzmimmmmﬁ5auuﬂawaammi m‘ﬂ%

AnenenaasitamanuasaTns mauLlagy uaenaiiusnm
Meaning and relationships of food science and

nutrition; food sources and human needs; properties and

functions of food composition substances; additives and
bioactive compounds; changes in nutritional value; food
spoilage and control of changes in food; using sciences for
food preservation, processing, and storage
1004 368 NSAANFILUUATLINSDING 3(3-0-6)
L‘ﬁlaiﬂ‘ﬂ%’m‘]i
Food Nutrient Service System Management
WANMIIAMITTIUMILIM IS WgnWan

Iﬂ‘h’%’lmi 1Hﬂﬂ1ﬁ% aonutlsznaums INW ENLNA MY

LLazQmﬁmwﬂﬂsﬁmm{lﬁwwmﬁumiwﬁmawmsﬁwmmm

ms¥emssuganiitnaansuazansaansisluavns meh

svnenedd Whilsvyndldlunmsneens

Principles of food nutrient service system
management in institutions, establishments, and hospitals;
preparation of recipes and nutritional values suitable for
mass food production; food sanitation and food safety

management; applying HACC system to food service

QN Tns. 043-719888

ﬂ novN:liguLaUszudana uua

E reg@msu.ac.th

KANFASNMSANUYI SstAUUSTYNIOS
uKkISngrdgumais,u Umsdnul 2569

1004 369 lngwimsymea
Personalized Nutrition
anuadyraslnrdagunInyaaa AN

Fosmssmauas Soinsansiens lesuseu unm

3(3-0-6)

LLaBMﬁ'lﬁlﬂa\‘]ﬁ'ﬁm‘lﬁﬁ@iafﬁmEJ mméwﬁmaamﬁﬂamm
T st onin indaus shuaedidnlaslad Hamlnrwnms
uazeal lamgaTasssans awnsuatlnawhiia
Importance of nutrition for personal health;
needs for nutrients and the amount of nutrients daily; roles
and functions of nutrients for the body; importance of
carbohydrates, proteins, fats, vitamins, minerals, water, and
electrolytes; nutrition problems and nutrient imbalances;

food and nutrition therapies

1004 370 ms 4 lusunsadufaguluemlazsuinss(a-2-5)

HAZATAINUARIMS

Application of Computer Programs in

Nutritions and Dietetics

mmiﬁvﬁugmﬁ{mﬁﬂﬂmmwéwL%agﬂmm
Iﬂ%‘mﬂ'ﬁLLatmiﬁ'm%ﬂmWﬁ IﬂiLLﬂiN%uﬁ?%ﬂﬁﬁ@miﬂ?%
dFoyadmlarnms lsunsudnlnmnms meeng
Foyauaznsnunanexiimaslusunsusulnmnmsuat
MIMNAUADINNT

Basic knowledge of computer programs in
nuition and dietetics; basic program of nutrition databased
management; programs in calculating nutritions; analyzing
data and reporting results from nutritions and dietetics
computer programs

1002 363 dhuasnrsLAmsRagun W3 3(3-0-6)

qiﬁaﬂsmiu

Hotel Spa and Well-being Services

amagifasdwieniupiasthlsuan medams
g3niasth dssinzasmswingth mmit,‘%f'aaﬁmﬁsg‘u”[wmaz
Yhshannin miu‘%m‘sl,ﬂ‘aqmmwsinq Tulsousa ngyanauay
asstnusIndifendas growdswazanudaoadelumsls
VI

Introduction to hotel spa operation; spa
business management; types of spa massage; knowledge
of spa herbs and massage oils; hotel well-being services;
spa operations laws and ethics; hygiene and safety for

hotel spas and well-being services
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1002 366 Tiaanslsauaal 3(2-2:5)

Hotel Butler

eaddyasiamaslsum whfiuazesdy
Aateuvastiniaaslaausy asdsenaumsWivimaastinmes
ﬁy’u%amwﬁuazﬁﬁﬁﬁ MIUFAIDANAUYARNAN msdess
IANIYAAR winmaAmmasinneSters el
unkanvadlsausy

Importance of hotel butler, duties, and
responsibilities of hotel butlers; theories and practical
elements of hotel butler services; personality presentation;
interpersonal communications; hotel butler service
principles to impress hotel guests

1002 374 mmsuamﬂ%‘m?{mﬁaqmmw 3(3-0-6)

Food and Beverage for Health

@m343”1,?;mﬁummmaﬂmmms Ufiieinms
ﬂsznaummmazmimawm'%fmﬁlwLﬁaqﬂmwmsdwwam
%aaﬂaim‘mmi T T T AR Pt A At
aegné madanianiu MahiEueaMITHAIASBIAY
msaammmwlﬂ‘aqmmw AWMU gl e
azm@Lmzﬂ’;mﬁaa@ﬁﬂuﬁﬂﬁﬁ&am

Food and nutrition knowledge; healthy cooking
and beverage mixing practice; nutrition facts label reading;
cooking and beverage mixing for customers with
intoloerances; ingredients selection; food and beverage
presentation; healthy menu planning; cost calculation; food
hygiene; workplace sanitation and safety

1001 371 msﬁauﬁm@aqmmw 3(3-0-6)

Health Tourism

eMATINY ANNENNTY TanUsease wargiuuy
maqmsvimt,ﬁmﬁqqmmwuazmwmm WHANTINUALANN
Gﬁammmmjwﬁﬂﬁmﬁmﬁqqmmwuazmmm maviaudien
L%qqmmwﬁL%aﬂmﬁmﬁw’aqLﬁm’ém Aansaniit
mssasagumnuazdainganm maluladmasu ms
*Aauﬁ‘mﬁaqmmw LLasmﬁmmmw‘mLﬁmﬁaqmmwamq
e
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Meaning, importance, objectives and models
of health tourism and beauty; tourists behaviors and needs
of health and beauty; health tourism linked to other tourism;
activities for supporting health or health therapy; technol-
ogy for health tourism; sustainable health tourism program
management

1001 377 g5falaid 3(3-0-6)

MICE Businesses

amadidasdwReniunasmnaalad (maseg
29fins maviaafiafieiiumeta madeLssmAmin cuuang
Sudnuariingsemauwnmd) Tededfinadamsdnaula
Aanssufietsmemaama seuuladadndlugaanunaaalad
snasgmlugrenmnzsalad asseussdmiudseneugsiia
Tad

Introduction to MICE business (Meetings,
Incentive Travels, Conventions and international
Exhibitions); factors affecting MICE decision making
criteria; special marketing events; logistics for MICE
businesses; MICE business standards; ethics for MICE
business operators

1001 380 NMFIAMITIIUNANIANLABLAL 3(3-0-6)
nudiudemalugachefiondn

Professional Special Festival and Mega Event

Management

nmafamanulugsfanudiudaneliguay
amemafiets msnsstin buumhiuasassuResey
msteneienudululdlumsdany msnausumsianu
midaruasiiauadaisualasans %umaumsﬁﬁﬁ@am
msdalusunsuem msdamsgsisau msdafanssudmsy
A3 WaerAnea MILssEmunu MITavheuLssanm
madsuiiunalasms

Organizing special festivals and mega events;
awareness in roles and responsibilities; analysis of
possibility in events; planning events; project proposal
creation and presentation; operation process; programing;
guest operation; activities for guests and attendees;

coordination; budgeting; project evaluation
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1004 291 MsNnUsTAUMSAITITN 1 3(450 Falag)
Professional Field Experience 1
& ava A ]
miwﬂﬂg‘ummhamuﬂizﬂaumimawmmm
dd o o da voa
ANYNUYANUNTINMTOINT LLﬁSUiﬂﬁMLﬂﬂIamﬂGL%@L‘SH‘%
¢5uanas vinwe 1aaed wey Usrsumanimavhamluandn
mamIzthiiens o lusmussneumavzamienu mada
FmenuRaneUiRnun lesuNaunng
Practicing in an organization in the field of food
and hospitality industries to gain knowledge, skills,
attitudes, and professional experiences assigned by a
company or an organization; conduting of an academic
report
2 6a o
1004 491 MsnUseauMsatITIEN 2 6(900 Falag)
Professional Field Experience 2
& ava A ]
mistJg‘ummhamuﬂizﬂaumimawmmm
dd o o da voa
ANYINUYAWNTINNTEINT LLasmmiwLﬂ@Iamaslmﬁm
5uamnas vinwe 1aaed wae Usrsumanimavhamluandn
mumIzmthiiens o lusmussneumavzamienu mada
FmenuRaneUiRnun lesuNaunsng
Practicing in an organization in the field of food
and hospitality industries to gain knowledge, skills,
attitudes, and professional experiences assigned by a
company or an organization; conducting of an academic
report
1004 492 M3AWANDHTE 6(0-12-6)
Independent Study
maeuah s Aenieh daemsidoyanms
Gas aavndauazatian fogfluenuenlavasd G meld
MIUshraNIENLUINm ThiEUaHaNY
Researching, collecting, analyzing, and
synthesizing thematic information based on topics and
scopes that are in the learners’ interests; under the guid-

ance of advisors; project presentation

QN Tns. 043-719888
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0199 499 FuRaAN" 9(0-40-0)
Cooperative Education
maFeuinnmaufidaulusnulsznanms

28198l5tuy lauanNTanileseni e amAnenduty

ADUUTENOUNT MINMUIAWLDI LU IUNITAMTILIN

MIFUNADENININ TN miﬁﬂﬁﬂaﬁammama uae

T e ST (eS| E T HTae et PRt

99 ADULIENOUMIUBLAMALIN
Systematic work-based learning in a

workplace through co-operation between the university

and enterprises; self-development to enhance and sharpen
positive thinking, insightful observation, sensible
decision-making, and analytical skills; to assess the

workplace and job market demands
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1.1 mjummuazmsﬁami 4 waena

a dl J VYa 'Y a a

qmmmwum‘lwuam"qnﬂmmaammﬂwsw

0041 001 MEBINEHADIFRUNANNNTDN 2(1-2-3)
Preparatory English

0041 002 MEBINEHANDNTHEENT 2(1-2-3)

Communicative English

Snfimvma [Rgadaniaen

0041 003 mmé’mamﬁamma{wwam‘wwéﬁu
NumERSAvSIANeNEaS 2(1-2-3)
English for Humanities and Social Sciences

0041 004 mmé’mamﬁamma{mwam‘ww
fiinenenamsuasmalulad 2(1-2-3)
English for Science and Technology

0041 005 mmé’mamﬁamma{mwam‘ww
FneneNEa SN 2(1-2-3)
English for Health Science

0041 006 MEEINnEAEMIFRLNAIANSON
Tumatsenavendn 2(1-2-3)
English for Career Preparation

0041 007 mmé’mmﬁm%ﬁa
LaYANNITTENNE 2(1-2-3)
English for Global Media and Entertainment

0041 008 NMESINaUE MR IR
dlovnaedann 2(1-2-3)
English for Social Media Content Creators

0041 009 Muenauamsugsznounsaeulas 201-2-9)
English for Online Entrepreneurs

0041 010 Mmdsnauamusindumesenlan  2(1-2-3)
English for World Travelers

0041 011 mmé’@ﬂnmﬁamiﬁwLﬁua@ﬁmmi 2(1-2-3)
English for Academic Presentation

0041 012 mwﬂwayimﬂmatﬂamn@f%amﬂamﬁaﬂu
mMLsenauEN 2(2-0-4)
Integrated Thai for Career Preparation

0041 013 mwﬂwaﬁisqﬂélﬁammqmmx
ANNANFTIEITH 2(2-0-4)

Applied Thai for Happiness and Creativity

Tns. 043-719888

ﬁ navn:ligula:Us:udIanwa uua

E reg@msu.ac.th

KANFASNMSANUYI SstAUUSTYNIOS
urIdnendgumais,mu UmsAnuv 2569

0041 014 mwﬁmﬂ:amiéaaﬁ 2(1-2-3)
Chinese for Communication

0041 015 mwmm&ﬁ:amiéaaﬁ 2(1-2-3)
Korean for Communication

0041 016 maﬁﬁ'ﬂmﬂ:amséaaﬁ 2(1-2-3)
Japanese for Communication

0041 017 mw‘immmﬂlamiéami 2(1-2-3)
Vietnamese for Communication

0041 018 mwﬂuml,ﬂ:amiﬁaaﬁ 2(1-2-3)
Khmer for Communication

0041 019 mmwmﬁamiﬁaaﬁ 2(1-2-3)
Myanmar for Communication

0041 020 ﬂwmanlﬁaﬂﬁ?aﬁﬁ 2(1-2-3)
Laos for Communication

0041 021 ﬂﬂHﬂN%@LﬂﬂLﬁaﬂTiﬁaﬁﬁ 2(1-2-3)
French for Communication

1.2 ngainenenaaiuazinalulad 2 wbehia

nitivua liidannaudasamedewdan

0041 022 Vinweuasdinaavaiomsaeuas 2(2-0-4)
Digital Literacy and Life for Transformation

Sfimuua iidadanideu

0041 023 WaliaIRavia 2(2-0-4)
Digital Citizens

0041 024 lsunsanlavanddmsudsinnufara 2(2-0-4)
Digital Office Software Application

0041 025 MsARLATMLULATINENERSE s 2(2-0-4)
Logical Thinking Based Problem Solving

0041 026 mﬁmezﬁuazmimLﬁuasﬁagalfm@?u 2(2-0-4)
Basic Data Analytics and Presentation

0041 027 AoUMMILAYARRAAYR 2(2-0-4)
Content and Digital Media

0041 028 Snenenamdasie msiuasianssiioin 22-04)

Modern Science and Innovations for Life

0041 029 AennTadluTindseaiu 2(1-2-3)
Everyday Engineering

: nﬁjuqmn1wﬁ'°amtazﬁ'awm§au 4 wheha

0042 001 Usgnalan 3lse 2(2-0-4)

Global Health and Disease Prevention
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Qﬁ Tns. 043-719888

0042 002 Grsiin3asgnnw 2(2-0-4)
Health Awareness

0042 003 ﬂ']i@lLLaLLﬂgm’iﬂ%’]ﬁLﬂ%@JﬁﬂﬂWW
WLLBIRTI 2(2-0-4)
Holistic Health Promotion

0042 004 MIQUAFIMNUGRETIITE 2(2-0-4)
Health Care for Different Age Groups

0042 005 mmmmzmiaaﬂﬁwﬁammﬁlaqmmw
URYANHNNN 2(1-2-3)
Food and Exercise for Health and Beauty

0042 006 dEneLAlARENUALNARSIGIAW  2(2-0-4)
Consumption of Pharmaceutical
and Health Products

0042 007 MIBEuT AT INADFUM NI 2(2-0-4)
Inter-professional Learning for

Community Health

0042 008 Vi 2(2-0-4)
Life Skills

0042 009 umﬁnmmﬂ‘ammﬁmﬂuﬂuﬁ@m 2(2-0-4)
Personality for Socialization

0042 010 HVAnn@aALRITE 2(2-0-4)
Disaster Survivor

0042 011 38FReRTuinstURndex 2(2-0-4)

Environmental-Friendly Lifestyle

0042 012 miﬁwﬁ'ag'mﬁatﬁam%m%wqmww%ﬁm 2(2-0-4)
Home Arrangements for Life Quality
Enhancement

0042 013 fiyaInNeN 2(2-0-4)
Cannabis Science

0042 014 §nSiABaTLERM 2(2-0-4)

Pets and Life

. NRNUIANTINUATNISHIFTSA 4 wheha

Fitiua lidamnaudasamediewdam

0043 001 MIAALTIDDNLLLIL 2(2-0-4)
Design Thinking

Snfimuue iaadaniaausmn 2 wiefia

0043 002 MIFAMIANNAAFIFITAURE
WIANTIN 2(2-0-4)

Creativity and Innovation Management

9 navn:ligula:Us:udIanwa uua
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0043 003 MIAMUBEITYANO 2(2-0-4)
Smart Investment

0043 004 FUszneumagmens 2(2-0-4)
Young Entrepreneurs

0043 005 Ksenaunmvnsny 2(2-0-4)
Social Entrepreneurship

0043 006 §3neaulath 2(2-0-4)
Online Business

0043 007 uAuMIEWEaEhIRsath 2(2-0-4)
Essence of Pitching

0043 008 MIRUAMYAAR 2(2-0-4)
Personal Finance

0043 009 MIANEINSARIEL 2(2-0-4)
Smart Living

0043 010 WIFNIININHEITUAYDINT 2(2-0-4)
Food and Agricultural Innovation

. naawailasidaude 4 wheha

0044 001 WWBHRANINENSNLYNTU 2(1-2-3)
University’s Mission and Community

0044 002 FhmaiAeuag 2(1-2-3)
Leadership for Change

0044 003 waiflaaiilan iy 2(2-0-4)

Citizenship for Well-Being
0044 004 NOVNELALMIITAME MTAsed Ty 2(2-0-9)

Laws and Everyday Rights

0044 005 ﬂgmmﬁmﬁﬂizﬂamﬁw 2(2-0-4)
Laws for Employees
0044 006 FANEFSNTTITITUMINRWNATE N 2(2-0-4)

The King’s Philosophy and Sustainable
Development
0044 007 FNEWIALMIEIMAWANEMIMTTIR 2(2-0-4)

Religion and Reasoning for Living

0044 008 FIauavaudge 2(2-0-4)
Life and Peace

0044 009 FBLeRMTAn 2(1-2-3)
Meditation for Life Development

0044 010 AnNENEILINADH 2(2-0-4)
Environmental Volunteers

0044 012 Se/lelaszon 2(2-0-4)

Youth with a Good Heart
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Cultural Tourism

5. N§aAnFaMal 4 wkaene 0045 010 m‘mml,auﬂéaﬁumﬂgiﬂ@ﬁywﬁuﬁm 2(2-0-4)

0045 001 Fatenuaie 2(2-0-4) Food and Beverages from Local Wisdom

Art Appreciation 0045 011 HRfyanuaswianassmveda 2(2-0-4)
0045 002 AnFRLAZAaLYMILEADEN 2(2-0-4) Wisdom and Innovative Isan Textile

Music and Isan Performing Arts 0045 012 wssm’%‘mﬂam My mwzﬁuazaﬁnﬁ 2(1-2-3)
0045 003 Qﬁﬁmmﬁaqmww%ﬁm 2(2-0-4) Siam Amulets: Identification and Conservation

Wisdom for Quality of Life 0045 013 ﬂﬁmmL%amzﬁuaaﬂﬁm%umsag'aﬁa 2(2-0-4)
0045 004 iﬁﬂmﬁm% 2(2-0-4) Eastern Beliefs for Living

Introduction to ASEAN 0045 014 msu'%mﬁ@mmﬁﬁﬂﬂﬁmﬁu 2(2-0-4)
0045 005 NyMETUANAMENAALTIFIAN Management of Local Landscape

AL INUDTIN 2(2-0-4)

Humans and Social and Cultural Diversity QLR BonGuumeAnidudnsn o s miefa
0045 006 wmiwuﬁssuéuﬁﬂm 2(2-0-4) hﬂ&jﬁ@ﬁwﬁ 1-5 lfurl 1. nainwemsiBauinaentia

Plural Culture of Mekong Region 2. ﬂ@'uqmmw%’imt,az?ﬁl,t,mé’am 3. nRNUIANITNUAY
0045 007 Benusiulan 22-0-4)  MIEETIA 4 naanaloadNuds uaz 5. naaAidnN

Globalized Isan weldmiefasalddonnd 30 miefia woillfeylu
0045 008 MILINIIAMIIAUTIIN: MIUUT aUNHATDINUENIINMILIMINANGATUARLNANg AT

Yamsrsanduduen 22-0-4)  luseduLSun e’

Cultural Management: Cultural
Commoditization

0045 009 M37RIALNTITUUTTTN 2(2-0-4)
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wsnadndnwialal (fuFuilss w.e. 2563)
neju%mﬁnmﬁ"a‘lﬂ NuanmUILia

0041001 mendangeitaisiennsmian 2

Preparatory English
0041022 TnmsuaEEAnRATRRDMIL ARG 2

Digital Literacy and Life for Transformation
Rennauaun I RauaraLIndex 2
RAGAPGAGH] 2

9 8
Y ad
Fuln 1 meadae
wanadndnwialal (afuFuilss w.e. 2563)
miu'“a*mﬁﬂmﬁ"'a‘lﬂ NuwnnUILe

0041002 Mendsngilantioms 2

Communicative English
0043 001 M3AAEIDBNHLL 2

Design Thinking
Hanngnwaliiaaduud 2
RGAPGAGH 2

9 8
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wedmanwvnly (@dudfuyse w.e. 2563)
ngaimdnuvialy NuannUILe

RonngnaumNIaLasRIne&aN 2
I ONNENIANTINUAZMTHIETTE 2
A U A b [
deannguwaiiasdnuda 2
A U (% a ¥ Aaa
Aeannguvinuenaiseunaantie 2
HannanguMNIaLasFnasaN
ONNENIANTIHUAZMINIETTE
HannanwalilaadNud
RAGAPGAGH]

eetY 8

A
Fuilh 2 malae
wedmdnuvialy (adfurfuse w.e. 2563)
ngaimdnuvialy NuwannILia

Rennguinuenaiteuinaantie 6
Ronngna N IaLasRuneaaN
I ONNEN TN TINLAEMTHIETTA
Ranngawaliiaaduuds
Wonngaindsau

eetY 6

wnEwe uumsinmsansnfendasldmaansmanzen Meifidndaafumbefinlfasumangsin
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AaBLNETIEIN
1. niafinensiFeuinaandin 6 wanfia
1.1 nfuAmUaznIsdos 4 wheia

3m1ﬁﬁ1wuﬂ€lﬁ'ﬁ§mnnﬂué’mmmﬁﬂu@ﬂ%
0041 001 MudsnguiaiedeseEwTes  2(1-2-3)

Preparatory English

e dnu lessaatlszlunmendsno
Hosduiemstomsluiinyseiriu maisumaun
Hosduiaiulannn msswdoasvieioman o
Wormsdila

Basic English vocabulary, expressions, and
sentence structures for daily-life communication;
listening to basic conversations for main ideas; reading
short messages or texts for comprehension

0041 002 mmé’anqmﬁamsﬁéms 2(1-2-3)

Communicative English

ﬁm:rzmmé“@nqmﬁ'amiéamﬂ%@mmmi
ToanslFenen s uashennsaimuseslusommsn]
g9 o madana Hnflauagldmaulusoumanishs q maeu
L‘lianLﬁaﬂ’ﬂNLsﬁﬂﬂLLag@HMGIQUI(;]ILLUU%% 9

Integrated English communication skills
by using vocabulary, expressions, and grammar
frequently found in different social situations; practice
of listening and responding in various situations; reading
for comprehension and writing short messages in

response to texts

Sfitvua l9iandenideu
0041 003 mmé’anqmﬁamwg’wmﬂ 2(1-2-3)
WWIzMuAREEAEASUA T saNENHAS
English for Humanities and Social
Sciences
ﬁﬂmmﬂ%mma"aﬂqmﬁamiéaaﬁ
Fadmnisuarmsranudnlalumaasianizdu

NymeaasuardinNenaas

Qﬁ Tns. 043-719888
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Skills in using English for academic
communication and comprehension in a specific field of
Humanities and Social Sciences

0041 004 fl'li&'lﬁﬂﬂi]ﬂﬂﬁﬂﬂﬂ&l&!ﬂ%&l'l&l 2(1-2-3)

Wwwzeuinamaasuazinalulad

English for Science and Technology

‘*ﬁ’ﬂmmﬂ%’mmé’dﬂqmﬁamiﬁ'ami
L BITEINITLALNITVINAN L%Wiﬂi%ﬂ?ﬂ@l%L%W?Béﬁ%
il HWﬂWﬂ@%LLa%Lﬂ@IﬂI@Q

Skills in using English for academic
communication and comprehension in a specific field of
Science and Technology

0041 005 mma"anqmv‘w"amwagwma 2(1-2-3)

WWIZMWINEENEASEIAIW

English for Health Science

‘ﬁﬂmmﬂ%mma”aﬂqmﬁami?%ami
I BITFINITLALNITVINAN L%Wiﬁ]i%ﬂ?ﬁ@l%L@nW’]géﬁ%
Anenena@smnIn

Skills in using English for academic
communication and comprehension in a specific field of
Health Science

0041 006 n'nﬂé'anqss«l,v‘i'amsm%am 2(1-2-3)
ﬂ?1NW%ﬁN1%ﬂ'ﬁﬂﬁ$ﬂEl‘ﬂﬁ'l‘iW

English for Career Preparation

anasonadilalunslimmsmgmia
ﬂ']‘SL(ﬂ%EJNﬂ']'lNW%@NluﬂﬁﬂiZﬂ@Um%‘WeLuaW\ﬂ@] L% NI
Sonouildlunsdunselion msdessiuesding neiess
AUGNEN UaZMILAUNI

Understanding uses of English for career
preparation for future careers, such as English for job

interview, office communication, and travel

E reg@msu.ac.th
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0041 007 Mudsngudmiuiauas 2(1-2-3)

ANNLLAITING

English for Global Media and

Entertainment

@ﬁﬁwﬁuazﬁwmumm5@ﬂnwﬁwﬂu§mmx
ANNTUAIING Imaa%ﬁavbmﬂinil,l,aggﬂﬁiﬂmﬁuim
MEBINDE MIRNLaENIMEDNIRSIM SN alia
mesfornadiladosd

English vocabulary and expressions found
in global media and entertainment; basic English
grammatical and sentence structures; English listening
and pronunciation; basic techniques of reading for
comprehension

0041 008 MINBINYMSLHFIHT9A 2(1-2-3)

damdagenn

English for Social Media Content Creators

@ﬁﬁ‘wﬁLLam"wmummé’aﬂqmﬁa
naathesssditomaedonn mma"mm:nﬁaimqﬁizmé
EL%ﬂ']i‘LITiEHEI Wiim%?LLﬁETﬁNﬁ’l’ﬂﬂ mmﬁqnnmﬁa
msfosmha eusTIN

English vocabulary and expressions for
social media content creation; English for narrative,
descriptive and persuasive purposes; English for
cross-cultural communication

0041 009 mmé’anqvﬁm%’u@'ﬂsznaums 2(1-2-3)

aaulail

English for Online Entrepreneurs

@ﬁﬁwﬁLLazéwmummé’dﬂqmﬁam‘s?ﬁlami
magstiadinsdiu madeuiusseneRuduan Amsiiosdi
mﬂé’mauﬁmaww‘qﬁaLﬁaﬁu mmé’anamﬁamiéaaﬁ
N TAUDTIN

English vocabulary and expressions for
basic business communication; basic writing for product
and service description; basic business email
correspondence; English for cross-cultural

communication

Qﬁ Tns. 043-719888
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0041 010 MSsnguaWTUENGUMssaulan 2(1-2-3)
English for World Travelers
@‘hﬁwﬁmgé’(m’;mwmﬁmqmﬁam‘s?iamﬂu

smwnsaimIvieafienshs 9 weadlamssnadionnadla
sk mafausrnseenidesmendongeitensiesnana
1lseEnBnm m‘mé’aﬁqmﬁ'amiﬁamﬁmﬁf@mﬁm
English vocabulary and expressions for
various travel situations; basic reading techniques for
comprehension; English listening and pronunciation for
effective communication; English for cross-cultural

communication

0041 011 mtmSanqmﬁam‘sﬁuauav'z’m'“mnﬁ 2(1-2-3)
English for Academic Presentation
ﬁwﬁwﬁua%wmmwmé’mqmﬁam‘sﬁnLa‘u,a
@AM ﬂ’]‘iﬂx‘iLLﬁgﬂﬁaaﬂLﬁ&ldﬂ’]‘iﬂﬁdﬂf}‘iﬂlﬁ@ﬂﬁéaﬁﬁ
fslszavEnm mefiamssmsmmannsfiiornsdhla
daedu madoudAnmadosdin

English vocabulary and expressions for
academic presentation; English listening and
pronunciation for effective communication; basic reading
techniques for academic text comprehension; basic
academic writing
0041 012 J'I'IB'IVL‘YIEliJﬂ‘im‘m'l‘SLﬁE]ﬂ'l‘iLﬂ%ﬂN 2(2-0-4)
ﬂ?1NW%ﬁN1%ﬂ']‘iﬂJﬁ$ﬂﬂﬂﬂ'\“iW
Integrated Thai for Career Preparation
LL‘WMWﬂ%ﬂﬁﬁ@%’]ﬁﬂ‘iﬂﬁﬂ'ﬁﬁiﬂ ] LﬂW']EG?]/'M
ot Mawa Nse LA TSEMH Iy maysonms
vinwrmm neiestadindnamwniesnsuas lemalu
mawamendn lussdnsmesguazmeenau uave indasy

Approaches in developing specific Thai
skills including listening, speaking, reading and writing
Thai; integration of Thai skills for communicative
competence enhancement and opportunities in career
development in public and private organizations;

self-employment
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0041 013 nwﬂmuﬂszqnﬁtﬁaﬂawqmu,az 2(2-0-4)
ANAANFI19H53A
Applied Thai for Happiness and Creativity
’qj@JJ%‘Ei‘ENLLaEaaUEﬂ'ﬁa‘Bﬂ’ﬁﬂ’]H'}\lﬂEJ
Lﬁeﬁ%ﬁﬂiiﬁmmﬁjmLLazmméma\lﬂuM%wﬁmﬂwa
mia%naiiﬁl,l,asmiam’mmm‘mLLazmiﬁiwqﬂﬁsL%Lﬁa
shagaduazwinnssnluSundsnariusdiouasiesegia
FN9ETIN
Culture and communicative arts for
happiness and pleasure creation in Thai social contexts;
creativity and language play; applications for value and
innovation creation in modern and creative business
contexts
0041 014 M 3uiamsiodns 2(1-2-3)
Chinese for Communication
vinwein lrasnmedn Snwslsiudlfunu
Weoawdyaue §52 153eNaNAn (§nws Pinyin) 1
ﬁ%ﬁ?%‘ﬂ@dﬁﬂﬂi%% mMvinme Msuugihéa 1n3agd
WU MIVDNNI ﬁaqﬁm ﬂ’]iLﬁl’lSEM ﬁﬂ’l%‘*ﬁi%
NAINENSE U619 2] 29ITNNME
General characteristics of Chinese; Roman
alphabets used to transcribe sounds of Chinese
consonants; vowels and tones (Pinyin); basic lines of
Chinese alphabets; greetings; introducing; counting;
time; classroom activity; studying; places in university;
various parts of body
0041 015 mmmmﬁvﬁlamﬁﬁami 2(1-2-3)
Korean for Communication
e dwanuasunaunn?ddeslndie
dsedTu Lﬁamiéaaﬁmmmmﬁ%uﬁugm malseus
%Nuﬁi‘ss\ll,l,azﬂixl,wﬁﬁﬁﬁm
Korean vocabulary, expressions,
conversations often used in daily life for basic
communication; learning of culture and prominent

traditions

Qﬁ Tns. 043-719888
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0041 016 MPjuiNansieas 2(1-2-3)
Japanese for Communication
o o € o Ay Ao
AETAN mmw,LagumwmmmzyuwnmLﬁu
Tumsmssfintsyiiu maBeudiausssauaslsumeli
Neadaa
Japanese vocabulary, expressions and
conversation necessary in daily life; learning of culture
and relevant traditions
0041 017 MPILAWINLNANITRONS 2(1-2-3)
Vietnamese for Communication
fMeasms Emsmdeauwsiiamsdoms
aa o W a Yo d;d‘ ;dl }
GLWD"DGI‘]J‘JST\]TJ% ﬂﬁL‘SH%E’D@JJ%‘EiﬁNLLaEﬂ‘JSLWDM NN
Vietnamese vocabulary and language use
in daily-life communication; learning of culture and
relevant traditions
0041 018 M LINTLNINSHAHNS 2(1-2-3)
Khmer for Communication
FdmriazmsdnsiensiNamsdoss
aa o a Yo dd‘ dl 13
ludiatseirin M SUU IRUTTTNLAZLITENNN LT
Khmer vocabulary and language use in
daily-life communication; learning of culture and relevant
traditions
0041 019 M IWaILWaMsHAFS 2(1-2-3)
Myanmar for Communication
o o € > oA A Aa
mﬂwmazmialsrmmwwmLwamiaam‘ﬂwmm
Uszdniu maGendTamnssn uavlssmdififeadas
Myanmar vocabulary and language use in
daily-life communication; learning of culture and relevant

traditions
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0041 020 M AINaN15RRES 2(1-2-3)
Laos for Communication
o o € o A A Aa
@ﬂ@ﬁ/\ﬁ/lLLﬂtm‘ﬂﬂTﬂ?H’]ﬂnL‘W@ﬂﬁﬂaﬁﬁi‘ufﬁ’m
Uszdriu maGeudTansssnuavlssmdiifendas
Laos vocabulary and language use in
daily-life communication; learning of culture and relevant
traditions
0041 021 M SaAFNansTaS 2(1-2-3)
French for Communication
o o 6 v 6
AEINN Iﬂiﬂﬂi?dii}&ﬂﬂim ﬂ’ﬁ‘ﬂﬂ ﬂ’]i‘WmCﬂ
] A A A Aa o o
mimul,l,azmmaw:wamiaamﬂwmmﬂizﬁmu
Vocabulary; grammatical structures;
listening, speaking, reading, and writing for daily life

communication

12 nguingenansuazimalulad
amﬁﬁmuﬂ‘lﬁﬁaqumﬁmawzl,ﬁﬂm%sm
0041 022 ¥inuzuardinaaviaiiams 2(2-0-4)

Waeuudas

Digital Literacy and Life for

Transformation

mynunaniueas msldnudumaside
msl¥omdavafiomnuiunsannds ensEnsnsolums
¥de maligunToirenfasesuasguUnanidemaeson
¢4 7] MIFURL Teen Usudiuen nuarmasiieassd

M3 lUsunsndszaaad maldldsunsumaediuiom

mslflusunsumshisman ms ¥l sunssadedaava

s mavhamsasiuwuesnle Pasvin3iea3enTIN

LLaxmm%‘uﬁmamaammqu@nﬁmﬁﬁ'ami NV

uarasunTIn mlan@ara

Computer applications; internet usability;
digital security usability; media usability; computer and
communication device usability; searching; analyzing;
evaluating; rights and creativity; text processing

usability; Spreadsheet program usability; program

Qﬁ Tns. 043-719888
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usability; digital media creation program usability; online
collaborative work; awareness of ethics and self
responsibility from communication behavior; digital laws

and ethics

Seditvne WidadanBem
0041 023 WatlasRatia 2(2-0-4)
Digital Citizens
ANNANE mméwé’zyLLazl,Lmﬁma@ﬂ’nmﬁu
NaLlasfaTa Mnwranadunailasdavia n1sSnm
dnanuiwalsfiavia masndeyasush mafeRiem
aEnsdANTII I MITRERIIE M MISURaMIANMmA
¢ o o AX vy ¢
mﬂaﬂaaﬂau ﬂ'ﬁf\]@ﬂ?i‘ﬂaN”aVWMVL’)U%Iaﬂa@%\la%
@ o 6 1 A 1
MITNNANNUaaaN EJGL%IaﬂE]E]%\ILﬁ% mﬂ“ﬁm ﬂI‘H;Ia HEN
Fa3w9373 Yinweuasmaghviuamsauwme &a Lazhava
MIAUAUAYMT NN MIEEETIAUTaNTIN ondnwol
wazAm NG MalBeuinelulad msldiesesfiodons
1 A aa o A an v
GLumﬁsiwNaiwmmmmnmaawama@@’ema
Definition, importance, and concepts of
digital citizenship; digital citizenship skills; digital citizen
identities; privacy management; critical thinking; screen
time management; cyberbullying management; digital
footprints; cybersecurity management; digital empathy;
information, media, and digital skills and literacies;
searching and usage; innovation creation; identity and
quality of life; technology learning; digital citizens’ use

of technology as tools for daily life cooperation

0041 024 Tﬂ'a‘LLnsuﬂszqﬂsﬁﬁm%'ﬂJé“lﬁmm 2(2-0-4)
fatia
Digital Office Software Application
ANNRNLUALANNE A Y TLULFITEULNE
Foyauarasauwmneuasing MITamMIILULEIRUNE
mﬂ%mﬂﬂaQmiamwﬂaﬂmﬁﬂizﬁw%mw ﬂ?‘ﬂ‘gﬁld?%

lusunsugnFagludninemdadna
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Definition and importance of information;
data and information in organization; information
management system; effective use of information
technology; digital office tools usability

0041 025 MaAANTYINLLUUASINEANERS  2(2-0-4)
daedu

Logical Thinking Based Problem Solving
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Basic computational thinking; logical
reasoning; input; output; Algorithms and problem
solving; use of package software in problem solving
testing

0041 026 mﬁmiwzﬁumzmiﬁwmuai’aaq”a 2(2-0-4)
Haedu
Basic Data Analytics and Presentation
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Definition of data analytics; importance of
data analytics; types of data; basic data analytics; data
analytical tool usability; data presentation using graphs;
data analytics evaluation; case studies

0041 027 PaRMUALATHRRATA 2(2-0-4)

Content and Digital Media
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Definition of digital media; types of content
and digital media; principles and approaches in content
design and creation; tools and computer software for
content and digital media creation; applications of
digital media for learning and business; relevant laws on

content and digital media creation

0041 028 InenenaniadeIvsinasuionssn  2(2-0-4)
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Modern Science and Innovations for Life
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Science and innovations for mega trends;
smart life development; digital lifestyle and technology;
renewable energy innovations; D.I.Y; mathematics for
life development in present and future society

0041 029 3eanssuludindszdrin 2(1-2-3)

Everyday Engineering
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Electrical system; communication; use of
energy-saving electrical devices; use and care of
computers; use and maintenance of motorcycles,
cars and agricultural machinery; fundamentals of
construction; basic water supply and sanitation systems;
environmental management in daily life; solid waste

management; safety at work
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0042 001 Yszmnslan 13lsa 2(2-0-4)

Global Health and Disease Prevention
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Definition, scope and meaning of global
health; risk and problems of international populations;
inequality in social and economic behavior; medical and
public health system; effects of natural resource
limitations; borderless globe; disease epidemics from
national to international levels; digital-age lifestyle
diseases; disease prevention innovations and
technology; health promotion in areas of public health;
context-specific collaborations of medicine, health
science, and engineering for global population health

0042 002 BszuTingiFasgan W 2(2-0-4)

Health Awareness
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Concepts, definition and importance of
health literacy in health management, health promotion
and illness prevention; sex education; first aid care and

basic resuscitation; self care in alcohol, cigarette and
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ﬁ navn:ligula:Us:udIanwa uua

E reg@msu.ac.th

KANFASNMSANUYI SstAUUSTYNIOS

urIdnendgumais,mu UmsAnuv 2569

tobacco consumption; perception of health information;
judgment in decision making regarding health;
alternative medicine
0042 003 ﬂ’]"i%LLﬁLLﬁ%ﬂW‘Eﬂ%’NLﬂ%&IZ’!ﬁm’]W 2(2-0-4)
WUUBIATIN
Holistic Health Promotion
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Concepts of holistic health promotion;
hygienic and disease prevention; basic health care and
disease prevention in different age groups; basic mental
health evaluation and management; relationships, love,
preparation for family establishment and family planning;
laws involving sexual abuse; health care under the
principles of Thai traditional medicine; sufficient
economy and Thai’s life style; health insurance rights
in Thailand and patient’s rights
0042 004 MIQUAFIMWLGAZTTE 2(2-0-4)
Health Care for Different Age Groups
nswasnuasdusienauazaa lauday
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Physical and mental changes at different
stages of life; illnesses; food; activities; physical and
mental health care, and first aid care for people of

different age groups
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0042 005 2195HANNSARNMAINTE 2(1-2-3)
w’w‘laqmmwuazmwaw
Food and Exercise for Health and Beauty
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Nutrition; food selection; popular food;
dietary control for weight loss; principles and importance
of health and physical fitness; doing exercise and playing
sports for health and beauty; exercise planning and
evaluation; promoting positive attitudes towards doing

exercise and playing sports for health and beauty

0042 006 aamn%ImmLmzwﬁmﬁwﬁqmmw 2(2-0-4)

Consumption of Pharmaceutical and

Health Products

winms ey nsldeuasnaado
Ej“ﬂmWﬁl%mi%ﬂ‘]:ﬂmmiLLazIﬁﬂﬁ’l\lﬁ Tofinatsnsnaasiom
WInens wﬁmﬁmﬁm%aqéwmw%aNﬁmﬁmﬁqwmwéu 9
foeflunsusfienuasmadon Feuasdarndiqunmaths
EOLRPIaTaa)

General principles of drug use; use of
pharmaceutical and health products in treatment of
symptoms and common diseases; facts on popular dietary
supplements, cosmetics and other health products;

choosing drugs and health products with discretion
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0042 007 MSLFLUTINAWILITN 2(2-0-4)
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Inter-professional Learning for
Community Health
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Concepts of inter-professional education;
principles of family medicine; house design and
landscape development; environmental management for
communities; one health; transmitted diseases from
animals to humans; communicating with patients;
community visits; local medicine and herbs; holistic
community health promotion planning; media creation
and ethics in media creation; safety in use of household

appliances

0042 008 VNN
Life Skills

2(2-0-4)
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Definition, importance, and components of
the 21% century life skills: thinking and decision making
skills; creativity; positive thinking; critical thinking;
emotional quotient; life skill development for
interpersonal relationships; Triangular Theory of Love;
positioning oneself in a romantic relationship; spouse
selection; resilience quotient; facing and coping with
disappointments; constructive life problem-solving

abilities
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0042 009 yARNMWIRBANNFNWS Tudsan 2(2:0-4)
Personality for Socialization
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Concepts and importance of personality;
factors influencing personality; personality improvement
for enhancing positive image; other skills for
self-development and career success including general
social etiquette associated with business meetings,
events and banquets; personality for effective
interpersonal relations
0042 010 FhIngEAUNLG 2(2-0-4)
Disaster Survivor
mmilﬁ‘mﬁuﬁaﬁﬁ@ NANTENUADFUNN
aypduazdinadan nadiussanmd dnnglanian
ﬂﬁLﬂﬁ&JuLmaaﬂmwgﬁmﬂm mawsuNwsaNSURagVngTY
ey sady mzﬁﬁammw&éa%m%u AUifweMIAITIAT
nszudlnvhdaneas s mamas

Knowledge of disasters; impacts of disasters
on health and environment; global warming; climate
change; preparing for floods, storms, fires, man-made
disasters, traffic accidents, electrical short circuit, toxins
and riots

0042 011 3883afdufinsfufewandan 2(2-0-4)
Environmental - Friendly Lifestyle
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Situations, causes and effects of
environmental problems at the community and global
levels; collective responsibility for pollution management;
sustainable solutions to environmental problems;
environmental-friendly lifestyles and communities

0042 012 nﬁﬁ'ﬂ"?’iagjawﬁmﬁ'am%ua%'w 2(2-0-4)

AMMNTIN

Home Arrangements for Life Quality

Enhancement
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Gardening and arrangements of rooms,
doors, windows, furniture, lighting, colors, aperture for
ventilation and temperature for ergonomics; life quality
enhancement

0042 013 NgyY1IN 2(2-0-4)

Cannabis Science

JagTanazanadidasduiieafufyn
nonansfifisadas MeRugie nsseieiuguay
meLSlgeiiug ABmetgnuazmIgua ey
maAeTeiasdlsznanuamanyFanasanaslnlonas
widueed mewnziawdion medssynddyn
MIMIUNNE WINNTINAY

History and knowledge of cannabis;
relevant laws; cannabis strains; cannabis propagation,
breeding, planning and care; extraction of cannabinoid
oil; phytochemical qualitative and quantitative analysis
of cannabis related compound and contaminant;
applications in cannabinoid medicine; cannabis

innovation
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0042 014 §6ILRLINUAIN 2(2-0-4)
Pets and Life
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Benefits of companion animal and livestock;
classification of companion animal and livestock; pet and
livestock selection; breeding, feed, raising and livestock
management of companion animal and livestock; health
care; animal welfare; important zoonosis, vaccine and

prevention for companion animal and livestock
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0043 001 M5AALZIBANLLUY 2(2-0-4)

Design Thinking
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Conceptualization, applications, and
understanding of problems; design; large-scale
problem-solving; using creativity and different
perspectives to construct problem-solving methods;
method testing and redefining; developing innovations
to address users’ needs and problematic situations; user

experience design
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0043 002 N1FIANMIANNANFIIFTTA 2(2-0-4)

LAZWIONTTN

Creativity and Innovation Management
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A study of models and methods of
creativity and creativity management through which the
creative process can be encouraged and increased for
enhanced organizational effectiveness using sound
management techniques
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Smart Investment
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Business data; types of investment; finance
theories related to investment; risk management;
analysis of investment for cost effectiveness; evaluating
rate of return; presenting business data; data analysis

for decision making
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0043 004 usznaumsguiens 2(2-0-9)
Young Entrepreneurs
WINITHUAEMITAE NI (g WaaIn

NILLIMMIUTLUAULUIANNAA LLmIﬁNﬁﬁaSué]’ﬂm

Tomalumaingsfia nmAsunnuwdelmifusdariom

v3oLAms madenuamgaia matienziansidnlylalu

Mavhgsne
Innovation and creativity; creative economy;

idea evaluation process; trends; startups; business

opportunities; translating ideas to products and services;
writing business plans; analyzing business possibilities
0043 005 Hilsznaunisnedean 2(2-0-4)
Social Entrepreneurship
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Entrepreneurship and social problems;
adding value to social entrepreneurship; principles of
social entrepreneurship; business process management
for social change and social capital construction with
priority given to community benefits over personal profits;
seeking innovative ideas to solve problems with the aim
to further develop the community
0043 006 gshasaulast 2(2-0-4)
Online Business
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Introduction to business and online
business; business opportunities; sales content creation;
revenue generation models; marketing; auction; trading
and online business laws and ethics

0043 007 whwMsILEREREIAT9L 2(2-0-4)

Essence of Pitching

miﬁnLauaﬁﬁa@@@ﬂé”m%aﬁﬂamuﬁau%
MaFuagUENTfUIEM JUuuue o Tumadads
msﬁ'amiéﬁaamsﬁammmim@ wefiamafaanadmiy
flasnaums maasasiasas Ml vnwemaRes
ThsvauenudiSauamashadiayaannn

Pitching business ideas to attract
interested customers or investors; showcasing
a company’s capabilities and expertise; types of
communication; written and spoken communication;
communication techniques for entrepreneurs;
negotiations; persuasion; successful communication
skills; personality development

0043 008 M3LIHAIUYAAR 2(2-0-4)

Personal Finance
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Personal financial planning techniques;
systematic financial planning; personal budgeting;
personal financial planning; insurance; savings;
property and securities investment; personal income
tax; asset and liability management; financial planning

for retirement
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0043 009 MaMFITINDIRTYL 2(2-0-4)

Smart Living
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Application of information and
communication technology in smart living; smart living
infrastructure and platforms; standards of communication
and networking system; internet of things; privacy and
data security; case studies of the application of
information and communication technology in smart
living

0043 010 WIANTTNNBATHALDINS 2(2-0-4)

Food and Agricultural Innovation
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Importance of agricultural and food
innovation; agriculture and Thai society and future
changes; safe food production; smart farming for food
production from plants and animals; current trends in
food product development; technologies in food
processing and preservation; innovation in food
packaging; food labeling; Good Manufacturing Practice

(GMP), biotechnology innovation in food production
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4. ngawaudisaiduude
0044 001 WusHANMAINNALTUANTW 2(1-2-3)

University’s Mission and Community
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Definition and importance of the
University’s mission; roles of the University in serving
communities; collaborations with communities and
stakeholders; community-based learning with the
integration of diverse disciplines to strengthen
communities; development of public-mindedness;
applications of knowledge for community service in
accordance with Mahasarakham University’s philosophy
and identity

0044 002 FimsulAeuutlas 2(1-2-3)

Leadership for Change
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Leadership; leaders in the disruption era;
the characteristics and roles of leadership for change;
the roles of team leader; building an effective team,;
personality; leadership techniques; creating team pride
and building team spirit; conflict management;

team-based problem-solving and decision-making
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0044 003 wauflassan B A 2(2-0-4)
Citizenship for Well-Being
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Definition and meaning of citizenship;
characteristics of citizenship; promoting an awareness
of current issues at the local and national levels;
promoting public-mindedness; understanding of plural
culture and society; citizenship with an orientation
towards well-being; capabilities in seeking peaceful
solutions to problems

0044 004 NQUINELAMTIHANS ludAa 2(2-0-4)
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Laws and Everyday Rights
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General knowledge of laws; legal
proceedings related to exercising constitutional rights
and freedom; justice; rights in criminal proceedings;
rights in civil proceedings; rights in administrative
proceedings; claiming rights in an effort to denounce
injustice and denied compensation; consumer’s rights;

disability rights; rights of accident victims; human rights
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0044 005 n;‘]wwef,umsﬂsznaﬂaﬁw 2(2-0-4)

Laws for Employees
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General knowledge of laws and law
enforcement; laws related to daily life; relevant laws for
employment such as laws related to civil servants, labor
and social security laws, business laws, tax laws,
information technology laws, and intellectual property

laws

0044 006 FFASWITTRUMEWRIMTISEW 2(2-0-4)
The King's Philosophy and Sustainable
Development
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Biography of His Majesty King Bhumibol
Adulyadej The Great; the King’s philosophy; His
Majesty the King’s Working Principles; philosophy of the
sufficiency economy; New Theory Agriculture;
sustainable development goals; application of the King’s

philosophy in sustainable development
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0044 007 mamuazms‘l%’m@gwa 2(2-0-4)
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Religion and Reasoning for Living
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Definition and development of beliefs and
religions; religions and daily life; reasoning and analyzing
religious and belief diversity; understanding of self and
others to foster peaceful coexistence
0044 008 FIauazdudisy 2(2-0-4)
Life and Peace
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Human brain and human learning; physical,
mental and cognitive development; the understanding
of self and others through contemplative education and
dialogue; transformative learning ; being able to set life
goals; practicing holistic thinking for peaceful
coexistence
0044 009 SanFLREWRIWIEIA 2(1-2-3)
Meditation for Life Development
asvanld (68 Fnlelfreudatin @nd)
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Mindfulness; concentration; the meaning
of mind power; the benefits of meditation in daily life;
the relationship of mindfulness, concentration and
wisdom; emotional management; mindful listening;
meditation and world peace
0044 010 SmshFenandan 2(2-0-4)
Environmental Volunteers
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Principles, concepts, theories of
environmental volunteerism; understanding the
principles of environmental volunteerism; creating
concepts and processes for environmental volunteerism
in the community; service activities, volunteerism;
volunteering with the community; promoting

environmental volunteerism

0044 012 Selalaszann
Youth with a Good Heart
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Meaning, characteristics and types
of corruption; factors that contribute to corruption;
principles and concepts of anti-corruption; application of
religious principles and sufficiency economy principles to
combat corruption, and study of legal measures related to
anti-corruption in Thailand including knowledge of duties
of citizenship and social measures in anti-corruption,

involvement of youth to eradicate corruption

5. NRNINHIAN
0045 001 Ravzniudia
Art Appreciation
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Aesthetics in Visual Arts, Musical Arts and
Performing Arts; skills and process of Fine and Applied
Arts creation and innovation in the 21% century;
integrating learning with the application of Thai and
foreign cultures to achieve sustainable development of

quality of life and social quality
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0045 002 AUALAZRALTMITHANSDI 2(2-0-4)
Music and Isan Performing Arts
amadidiosdhuiientiuausiuasRaysnmuang
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Introduction to regional music and

performing art; definition, importance, background,

development and types of music and Isan performing
arts; culture of clothing; biography of most outstanding
artists; commercialization of entertainment business
0045 003 nﬁﬂmvmvuﬁaqmwwi"‘m 2(2-0-4)
Wisdom for Quality of Life
ANNNINY AnwuarUIenYasnidnan
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Definition, condition and types of wisdom,;

wisdom and its relationships with beliefs, culture and

Isan traditions; environment and natural resources in the

community; application of knowledge of science and

technology embedded in local wisdom in daily life
0045 004 3na 1w 2(2-0-4)
Introduction to ASEAN
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Basic information of ASEAN; the social,

economic, political and cultural characteristics of

ASEAN member countries; commonalities and differences
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0045 005 ywdiuAMAMAINUMIEMSHInA  2(2-0-4)
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Humans and Social and Cultural Diversity
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Social and cultural diversity; important
characteristics of Eastern and Western cultures; humans
and values and beauty in the midst of cultural diversity;
human adaptation and existence under the constant
social and cultural change
v
0045 006 wq’a’wuﬁssmjmiﬂm 2(2-0-4)
Plural Culture of Mekong Region
Qv Ao g madetugilu
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Background, relationship, ethnicity;
settlements in relation to geography; wisdom; art and
culture; autobiography of local dignitaries; thought
processes; co-identities among Mekong countries;
regional development for cultural heritage; tourism
business development
0045 007 Ssnusiulan 2(2-0-4)
Globalized Isan
SenuluSumlamAtat ngudsnnTamsssw
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Isan in a globalized context; sociocultural
groups; local wisdom; livelihood and cultural capital;
a transition from classical to modern Isan; resource

allocation; creative economy, cultural products and

healthy Isan
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0045 008 NMIFUINIFTIANITIMUTTIA: 2(2-0-4)
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Cultural Management: Cultural

Commoditization
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Cultural diversity and beliefs; management
of cultural capital to create value

0045 009 Msviasfiraideiamsssa 2(2-0-4)

Cultural Tourism
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Definition, importance, elements, and types
of cultural tourism; tourist attractions and organizations
involved in cultural tourism; cultural and tourism
management

0045 010 mmmamﬂ%imﬁm‘mqﬁﬂnwmp 2(2-0-4)
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Food and Beverages from Local Wisdom
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History, importance and wisdom of food
and local beverages; process and hygiene in the
production; benefits and nutrients; innovation and
appropriate packaging of local food and beverages for

value addition
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0045 011 Rl uazuinnssurnadsu  2(2-0-4)
Wisdom and Innovative Isan Textile
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Introduction to regional textiles; history,
background and wisdom of Isan textile; innovation and
Isan textile product development for value creation
0045 012 WsziARRsEEN MFBATIEH 2(1-2-3)
uazaudny
Siam Amulets: Identification and
Conservation
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Principles, definition, history, development,
and types of Thai Buddha amulets; preservation
techniques; production methods; materials used to make
amulets; amulet identifications and confirmation by using
scientific methods, marketing and businesses related to
Thai amulets; case studies of Thai amulet conservation
and preservation

0045 013 ARANITRAZTURENEMSY 2(2-0-4)
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Eastern Beliefs for Living
ﬁmmasme;Naﬂna@ﬂammL%a@z’"maaﬂﬁm%u

ﬁaaﬁimﬁmmzmiﬁw gdunEvanFagl madansfiema
LaensAanvniafiss meesenuULSemeLTiusiasa e
thuasiivhomlaemilimdsmsns waslifvsns uat
Fmawasuam madszgndunasnseanuuyludia

Usedriunaymamnamnle

| n-23

u 91mMsUFUaMsnawvMvINgImaas (SC3)
$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



KangasmsAnu s:auuseunas | .94
urIdnendgumais,mu UmsAnuv 2569

The origin and logic of the Eastern beliefs
for living and trading; feng shui based on strategic
locations; building orientation and location selection;
space design for different areas of the house and
workplace by considering good and bad power and the
mixed methods; applications of design principles in

daily life and work

0045 014 n1su%m€5’@n1mﬁﬁmiﬁaaﬁu 2(2-0-4)
Management of Local Landscape
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Concept and wisdom; management of
environment, residential and community landscapes for

value addition
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English for Daily Communication
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Digital Literacy and Life for Transformation Design Thinking for Agricultural and Food
Innovation

% Tns. 043-719888 navn:ligulaus:udIawa uua E reg@msu.ac.th T a1msdg£J nn1stja10[11h\)3nu1n1ams ey
BU 1 Q.UWIEYY 9.AUNSITY D.UKIANSA 44150



MSU Si6iSane socer

4. ngawaiiaaduuds 6 waefia
Anfirvue iaae e aamad suSeugniuilda
aeendiseyanansmn Ingsinunasiianindnwily

o A a U ad 13 LA
f'l'Wi%@Wia%ﬁﬁﬂ??ﬁ"dﬂ?ﬁﬂ&fuiaﬂ'l‘iﬁﬂi‘i"lﬁ&’@ﬂﬂﬂﬂﬂﬁﬂi‘f'l

aauare lugssinealng
0044 011 WhysnemawannAdtin 6(6-0-12)
Sustainable Development Goals
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Thai Language for Communication in

Cultural, Social, Environmental,

and Tourism Contexts

ABBLNL518ATN
1. ngavinwensiEeuinanatia 6 wanfia
1.1 Mwuaznsieas 4 wrEia

Aniimvue Fae i famadenSeuemiiuids
mm’mnﬁﬁaaﬂi"mmwfmman’mmmﬁﬁﬁ"lﬁnﬁnmﬁ'ﬂﬂ
J A a 1 Ad’ (-3 o @
AsansaRdar1a19m@na usansAnwIsea s seNAN
aauvare ludssnalneg
0041 030 MEBINGWNANSTRES 4(4-0-8)
ludiadszarin
English for Daily Communication
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Useful English vocabulary, expressions and
grammatical structures for daily communication;
integrated English communication skills by practicing
listening, speaking, reading and writing through English

texts on everyday topics
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Digital Literacy and Life for Transformation
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Computer applications; internet usability;
digital security usability; media usability; computer and
communication device usability; searching; analyzing;
evaluating; rights and creativity; text processing
usability; Spreadsheet program usability; program
usability; digital media creation program usability; online
collaborative work; awareness of ethics and self
responsibility from communication behavior; digital laws
and ethics
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Personality Improvement for Positive
Self- Image in Modern Thai Society
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The concepts and significance of
personality improvement for positive image; grooming
and physical appearance; maintaining social etiquette
and proper conduct; good postures for different
situations; building human relationships and
interpersonal and organizational communication;
internal personality management (intellectuality,
emotion, and attitude); self-adaptation in modern
society and surroundings
3. naNwIAnsINLATMISHE9ESIA 6 wuefia

At e famedenEavenuide
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Design Thinking for Agricultural and Food

Innovation
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Importance of agricultural and food
innovation; agriculture and Thai society and future
changes; innovation creation and business model
generation through conceptualization, applications, and
understanding of problems; design; problem-solving;
using creativity and different perspectives to construct

problem-solving methods; method testing and redefining;
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developing innovations to address users’ needs and
problematic situations; idea evaluation process; trends;
startups; business opportunities; translating ideas to
products and services
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Sustainable Development Goals
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Sustainable development; sustainable
development goals; the King’s philosophy; philosophy
of sufficiency; new theory of agriculture; the King’s
philosophy and sustainable development; University
engagement
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Thai Language for Communication in
Cultural, Social, Environmental, and
Tourism Contexts
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Basic listening, speaking, reading,
and writing skills in Thai language; Thai used for
communication in cultural, social, environmental, and

tourism contexts

E reg@msu.ac.th

| n-27

u 91mMsUFUaMsnawvMvINgImaas (SC3)
$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



urIdNgNdgumaismu UmsAnu 2569

KANFASNMSANUYI SstAUUSTYNIOS I n-28

ununsAnENidndma enduningasuiwan

v
o o

FuN 1 Madu

eI AnWTa 1 (aiudFuiss w.e. 2563)

nq:u'“mﬁnmﬁ'avlﬂ WIUNWILAR

0045 015 ﬂ?‘i:l"]\l‘*/lEILﬁaﬁ?iﬁ@ﬂ’]ﬂ%ﬂ%ﬂﬂﬂm%@l%ﬁ’iﬁi gﬁﬂ}l amwwmé’au 6
waymsviaadien ng 6(6-0-12)
Thai Language for Communication in Cultural, Social,

Environmental, and Tourism Contexts
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English for Daily Communication
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Digital Literacy and Life for Transformation
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Personality Improvement for Positive Self- Image in Modern Thai Society
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Design Thinking for Agricultural and Food Innovation
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