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Autumn is here and with it Freshers: An exciting and
exhausting time for teams across the country wel-
coming a new intake of students to campus, keen to
discover all there is to know about student life.

As we enter the new academic year, there is a
definite air of desire to connect with other students’
unions, to share and learn from members experienc-
es in this challenging landscape. The cost-of-living
crisis continues and students socialising digitally
presents a real challenge that means operators
need to be keener than ever to encourage students
into their venues. In this issue we hear from the
team at Loughborough SU as they take us through
their approach to Freshers this year, we also hear
from Jo Barton on plans for an alcohol-free venue
at Leeds Trinity SU and how their events calendar
supports the new proposition.

Lincoln SU has launched a new competitive social-
ising area for the new term, and we went along to
see how it is shaping up. You can read all about it on
page 24. On that note we spoke to many unions over
the summer about working with suppliers to fund a
competitive socialising initiative to help members to
offer it to their students. This has been signed off so
keep a look out on Connect for more details in early
October.
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For retail stores and cafes, we know how important
a competitive meal deal is so we have worked with
members to refine and strengthen our offering so
we have a core deal with great brands included
priced at £3.99 plus their customers can upgrade
any element of the deal for an extra £1. We'll be
hosting review and share meetings with members
on best practice in October with more details on a
national promotion to drive footfall to be announced
soon.

Finally, as the Autumn term gets underway, the lens
on sustainability increases as we further our work
with the Sustainable SU's Charter Group. This initia-
tive sees like-minded commercial operators at SUs
come together to agree actions on 12 core princi-
ples. You can find out why the group is so important
to members and how your union can get involved on
page 34.

All that remains is to wish SU commercial teams the
best for a successful Freshers trading period. m

Jo Hewstem

Jo Heuston, Assistant Trading Director

NUS Services
Merseyway Innovation Centre

21-23 Merseyway

Stockport. SK11PN.
« www.nusconnect.org.uk

Trading enquiries: trading@nus.org.uk

Central Billing enquiries: centralbilling@nus.org.uk

Credit Control enquiries: creditcontrol@nus.org.uk

For general enquiries, contact membership@nus.org.uk.

© 2022 NUS Services. The views expressed by contributors are their own, and
responsibility for the content rests solely with the publisher.
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WHEN Y.OU ORDER A 30L KEGIOF NECK 0IL
AND A 24 X 330ML CASE OF
BEAVERTOWN LAZER CRUSH 0.3~

BEFORE 25™ SEPTEMBER™
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PLEASE BE TERRIFIED RESPONSIBLY THIS HALLOWEEN

*T&0S: UNTIL STOCKS LAST, SOKITS AVAILABLE FOR REDEMPTION.




UNLOCK YOUR
POTENTIAL

WITH THE WRITE TOOLS!
STUDY SMARTER, NOT HARDER!

www.pukkastationery.com



Freshers is a rite

of passage for any
new student —a
time-honoured tra-
dition where com-

mercial outlets play

a crucial role in
welcoming new stu-
dents to university

or college life.

aring

up
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It’s tricky to find any
information on its exact
origin, but we do know
Freshers roots date back
to the early 20th century
when universities
across the UK started
to organise events to
welcome new students.

In fact, while first
year students have
been referred to as
‘Freshmen’ or ‘Freshers’
since Victorian times,
the original events were
known as ‘Welcome
Weeks'— a term many
are returning to
following the less-than-
positive reputation of
‘Freshers’.

The association with
copious amounts of alcohol,
‘Freshers flu’, and the joke
that no one remembers what
happens during Freshers has
resulted in some universities
and colleges rebranding the
event, taking steps to remove

negative connotations and
promote a more inclusive and
safe surrounding for incoming
students — the original objective
of the events.

For new students, regardless
of how we brand them, welcome
events are an opportunity to
meet new people, get a taste of
what lies ahead, and explore all
the different activities they can
immerse themselves in as part
of the student experience.

For students’ unions, it's
a window of opportunity to
create a positive and inclusive
experience that's likely to result
in regular custom throughout
a students’ academic journey.
Those first few weeks can shape
their overall perception so
making them feel comfortable
and connected, and creating
a sense of belonging and
community from the offset is
key. Your venues can help foster
valuable connections from both
an academic and well-being
perspective.

Hosting induction sessions,
practical workshops, tours
and information fairs will
help students understand
their study programmes and
academic environment while
social gatherings, volunteering
opportunities and introductions
to clubs and societies give
students the chance to form
new friendships, build support
networks and get involved in
campus life. But remember, not
everyone is a social butterfly so
include some quieter activities
on the programme too.

It'simportant to show
students that your SU is
committed to nurturing the
holistic development of
students. It's what's unique
about our venues compared to
the high street - students get
more than just a beer! They
can access a huge range of
resources and support that
will equip them with the tools
to manage the challenges of
university or college life. m



Foodservice
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At JJ Foodservice, our mission is simple: to make it easy for everyone to enjoy
chef-quality ingredients. Trusted by top university caterers for award-winning quality
and service, wide product variety, reliable deliveries, and effortless online ordering.

Lee Solloway, Warwick Students Union
“Balancing quality and price while building SU menus is
tough. Mark from JJ Foodservice understood our needs

without a sales push. He reviewed our current menus, offer-

ing the best products at the best price. Switching key items

has saved us around 25% per term without compromising
quality. I'm extremely happy with JJ Foodservice.”

The Grocer
Gold Awards

The Grocer
Gold Awards

2024 2024

National Wholesaler Crem Label Suppller
of the Year of the Year

Kristie Staley, Preston Students Union
“Everyone at JJ Foodservice, from delivery drivers to our
account manager Mark, is reliable and helpful. Ordering
online is quick and easy, with reminders making my job
simpler. After a year with JJ, | highly recommend them. Mark
has been fantastic, helping us find the best products and
ensuring great value for money.”

MARK MORGAN | 07710 090 400 | mark.morgan@jjfoodservice.com
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Mars & Galaxy
Milk are now
available in fully
recyclable cans,

i

CATEGORY IN CHOCOLATE MARKET
GROWTH BOOMING LEADER
In the UK, the total Chocolate flavoured Milk Drinks from Mars is
flavoured milk category milk remains a shopper one of the leading ranges
is now worth £685 million favourite with sales up in the UK flavoured milk
with sales up 11.9%. 7% YoY. category.

*IRI Flavoured Milk Category Convenience Market, Year to Date 06.07.24, all Chocolate Flavoured Drinks
IRI Flavoured Milk Category Total Market 52 w/e 06.07.24
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We're very proud to say that our sourdough pizzas use flour supplied
by UK farming collective, Wildfarmed. As a result of their low
intervention farming techniques, for every 1kg of flour produced,
1.7kg of carbon is sequestered from the atmosphere.

Eating pizza has never tasted so good.

Students love pizza and our latest ovens cook them in
just 2 minutes. We can have you set up with just a
few hours training and what's more we can split the

payment of your oven over 12 months of £300+VAT
to ease the up front cost.

&

STONE WILLY'S

KITCHEN

E: info@stonewillyspizza.co.uk T: 01423 321 800




Revitalising Freshers:

Loughborough SUs In

Loughborough Students’ Union (LSU), has refined its approach to welcoming new
students over the past few years. Director of Social Enterprise, Dan Gallagher tells
us how.

“Throughout my 12-year tenure within various students’ unions (from humble beginnings as a
casual member of “Tech Crew’ to now, Director of Social Enterprise); the goal has always been
twofold: delivering an exceptional student experience (through the delivery of a value-driven,
safe and compliant introduction to university life) whilst also establishing the foundations for
achieving longer-term financial sustainability - aiming to generate significant revenue—over
half a million pounds from venue operations alone.

“Recognising a shift in student demographics and preferences from our own data and that of
industry, we've evolved to deliver a diverse array of activities, balancing alcohol-based and
non-alcohol focused events to support students as they settle into university life, meet new
people, and get to know the campus.

“A number of my personal highlights which showcase our approach to delivering activities, events
and opportunities that cater for all tastes and interests included Yestival, an exclusive Alton Towers
Takeover, themed events and end-of-Freshers balls".

Yestival
Delivered through a fortnight-long activation, a purpose-built space which played host to numerous

events/activities designed to allow students to discover what they can ‘Say Yes' to at LSU spanning
volunteering projects, fundraising opportunities, social groups, sports clubs and more.




ovative Approach

Alton Towers Takeover

A unique student experience: no waiting and no queues, with exclusive
access to Alton Towers for an unforgettable Freshers event.

Street Food Markets, Club Nights, Live Music, Wellness Days, Quizzes,
Society Showcase and end-of-Freshers balls.

“Alongside the delivery of Freshers’ Week 2024; the summer period at
LSU has also played host to the delivery and execution of multiple capital
projects; investing over £1 million into revitalising our facilities, including
two retail outlets, enhancing our main event space for live music, and
initiating new projects like a coffee shop and bar refurbishment. These
improvements are not just physical but pivotal in enhancing our opera-
tional delivery and student engagement.

“To manage such extensive projects efficiently, we utilise a robust project management system,
ClickUp, which ensures every element of our planning is meticulously organised and aligned with our
strategic goals. This tool integrates inputs from various departments ensuring comprehensive over-
sight, accountability and efficiency.

“At LSU, our approach to Freshers is a testament to our commitment to adaptability and excellence.
By continuously evolving and responding to the changing needs of our students, we enhance their
initial experience at Loughborough. Our efforts underscore the importance of innovation in student
engagement, proving that with the right strategies, the impact of Freshers can extend well beyond a
single week of festivities”.
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WHY NOT INTRODUCE A

HALAL

OFFERING?

S DAYS AVERAGE

Authentic Halal Food to Go Developed with Muslim students in mind

Recyclable packaging Easy online ordering NUS-approved supplier

TO REQUEST SAMPLES, REACH OUT

TO YOUR DEDICATED ACCOUNT MANAGER:
CATHERINE@NORTHERN-BITES.CO.UK
www.northern-bites.co.uk 0800 270 7863




SPOTLIGHT ON: MOONSHINE VODKA

During the 1920s, the prohibition of alcohol came into effect across
the USA, making the manufacture and sale of alcohol illegal.
Prosperity was on the rise and so was social change, with social
change being fuelled by one thing; Moonshine.

Moonshine was home-brewed alcohol produced illegally under the
cover of darkness and guided by the light of the moon.

Moonshine Vodka was produced in honour of the prohibition story
and the journey to modern life as we know it today.

A premium spirit produced in the UK, Moonshine vodka is made
with 100% French wheat grain spirit.

ABV: 37.5%

Availability: 70cl & 1.5L

Email Adam.alexander®@lwc-drinks.co.uk
for more information.

barLeupgsrs burLerggﬁrs
awards awards
2022 2022

MCDONSHINE

VODKA . HE UK FROM IMPORTED PR
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SUs SIG

affiliate magk

In the last issue, we launched a new pilot
where students’ unions can earn extra
income through dffiliate marketing. If
you missed the article, you can find out
more here.

It's great to see so many SUs recognise the po-
tential of using their own channels to create a
bit of extra revenue.

53 unions came along to the launch webinar
at the end of July and over half of those went
on to express an interest in taking part in the
pilot at the time of writing this article - so by
the time you're reading this - we'll have more
on board!

If you didn't manage to attend but would
like a recording of the webinar, just drop the
membership team an email and we'll send it
over.

There's unlimited capacity for this pro-
gramme so if you'd like to take part, all you
need to do is complete this expression of
interest form and we'll send you the due
diligence form to get the ball rolling.

This is a ‘work in progress’ so you can ex-
pect to see new deals added as we develop
and grow the programme but if you have
any specific questions, do get in touch with
Lizzie Bone.


https://www.nusconnect.org.uk/introducing-union-development/affiliate-deals-for-students-unions
mailto:membership%40nus.org.uk?subject=
https://forms.office.com/Pages/ResponsePage.aspx?id=PvoqtL1Si0ix2I1Miy10oMEstILRLQ1Ds4o9Ud4Rk2tUMlA4TTQxU0pJR1NORkpYRktQRzFYQUVHVS4u
https://forms.office.com/Pages/ResponsePage.aspx?id=PvoqtL1Si0ix2I1Miy10oMEstILRLQ1Ds4o9Ud4Rk2tUMlA4TTQxU0pJR1NORkpYRktQRzFYQUVHVS4u
mailto:Elizabeth.Bone%40nus.org.uk?subject=
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*IRI Marketplace, Total UK Market, Value Sales, Grenade Protein Bars, 52wks to 09.06.24
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FAIRTRADE

COTTON

—-—
License no. 19007

AR
4
FAIRTRADE FOUNDATJON CELEBRATES
30 YEARS WITH FAIRTRADE/CERTIFIED PRODUCTS.

LETS CELEBRATE THIS, AND WORK TOGETHER TO GIVE MORE COTTON FARMERS
FAIR PRICE FOR WHAT THEY GROW, MAKING IT POSSIBLE FOR THEIR KIDS
TO GO TO SCHOOL AND UNIVERSITIES TOO.

GIVE YOUR STUDENTS AN OPPORTUNITY.TO BUY PRODUCTS THAT
TRULY MAKE A DIFFERENCE, ALL MADE TO THE STRICTEST ETHICAL
AND SUSTAINABLE STANDARDS IN THE WORLD.

THE FUTURE IS FAIR!

Ti
CHOICE OF 97 PRODUCTS WITH 30 COLOURS Ige r

POINT OF SALE TO HIGHLIGHT CREDENTIALS Cottone
BESPOKE SERVICE
BACK TO LIFE TAKE BACK
FREE ONLINE SHOP SERVICE

NS
Ecolabel

wiww.ecolabel.eu

License no. DKIOT6/049

FOR MORE INFORMATION ON NEUTRAL AND TIGER COTTON,
CONTACT: TRACY RICHARDS OR LEE MILLS.
TRACY@NEUTRAL.COM - LEMI@NEUTRAL.COM - WWW.NEUTRAL.COM

STANDARD § &
100

www.oeko-tex.com
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Meal Deal

- an essential

PROPOSITION

Meal Deal is already an essential proposition for a

students’ union convenience store. However, for a
third of students, the cost of living crisis has made

it .even more important according to NUS Charity
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brands.

across
both
sandwich
suppliers
all fora
ceiling price
of £3.99.

r.

The option

for customers
to premiumise
any itemin the
Meal Deal from a
limited range adds
a £1 upsell to the
core deal.

|

Ty

As you might expect,

convenience is the top driver g&
for a Meal Deal purchase
followed closely by value for
money.

Students are keen shoppers
looking to ensure the price they
pay represents a great deal in
respect to the individually priced

items as well as what else is
available on the high street.

In 2024, students expect to be
paying under £5 for a premium
Meal Deal and under £4 for a
standard deal that offers them
healthy options, dietary choice,
a variety of ranges and inspiring
choices as well as their favourite

In the Autumn, our new Meal Deal
will launch with an increased focus on
vegan, vegetarian and gluten
free options as well as the
inclusion of Halal ranges

hand
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The new deal also includes
new brand; Tanpopo with
rice bowls, Sushi boxes and
snacks to add more choice
to the deal. You'll also

see innocent juices and
Aqua Libra water as new
additions!

Remember colour coding,

displaying your items so
they're within easy reach,
and making sure your Meal
Deal is located in an easy-
to-shop and easy-to-find
location in your store are
key steps to success.
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Towers expands with ‘End Zone' an

Lincoln's Ultimate
Competitive Gaming

Towers, a sports bar at the heart of the Univer-
sity of Lincoln and run by the Lincoln Students’
Union, is elevating campus entertainment with
two dynamic new gaming areas: 'End Zone' and
‘Dug Out.’ These sleek additions enhance the
student experience and welcome the Lincoln
community, making Towers the go-to spot for
both classic and modern gaming, as well as live
sports.

James Brooks, Chief Executive of Lincoln
Students’ Union, commented on the expansion,
stating, “We are thrilled to introduce 'End Zone'
and 'Dug Out’ as part of Towers' evolution. Our
aim has always been to create spaces that
foster community and engagement, and these
new gaming areas do exactly that by offering
something for everyone—whether you're a
casual gamer, a sports fan, or just looking for a
great place to socialise.”

The ‘End Zone' stands out with high-quality pool
tables and shuffleboard, offering a fresh twist
on traditional bar games. It's a lively spot where
students and locals can unwind, challenge
friends, and enjoy a vibrant atmosphere.

Adjacent to the ‘End Zone,’ the 'Dug Out’
delivers a high-tech gaming experience with
virtual darts and air hockey, providing immer-
sive gameplay that brings these popular sports
to life. For those who appreciate traditional
games, Towers has dedicated a separate space
for classic dartboards, ensuring that fans of all
types of darts can find their game.

Gavin Shields, who has led on the project and
serves as Head of Food & Beverage at Lincoln
Students’ Union, added, “The introduction of
‘End Zone’ and ‘Dug Out’ marks an exciting




d ‘Dug Out’

chapter for Towers. We worked with Home
Leisure to design these spaces to caterto a
wide range of interests, and we're particularly
proud of how they combine modern technology
with the timeless appeal of traditional games.
We believe these new areas will quickly become
favourite spots for both students and the wider
Lincoln community.”

Both the ‘End Zone' and ‘Dug Out’ are available
for private hire, making them ideal for events
ranging from birthday parties to team-build-
ing activities. The versatility of these spaces,
combined with Towers' renowned welcoming

atmosphere, makes them perfect for any occa-
sion.

With these new gaming areas, Towers sets

the standard for student life and community
engagement. By blending modern gaming with
classic bar games and flexible event spaces,
Towers is becoming Lincoln’s top spot for live
sports, entertainment, and socializing. Whether
you're aiming for a perfect pool shot, scoring

in virtual air hockey, or watching a match with
friends, Towers is where the action is. m




ARE YOU SET FOR FRESHERS?

Do you need inspiration for your store?
Organise a meeting with us to discuss new ranges

JSW Uniwear

For more information
please contact the JSW Uniwear team on
office@jswuniwear.co.uk or 01543 274465



INCLUDED MALLON
MEXVLI.II.)I-IIEAL 6.MAKS'H

PAUSEWORTHY PLEASURE

-u‘u.

i
B 0AN
Proudly Responsibly Premium Palm

whisked in Sourced Belgian Oil
Yorkshire, UK Cocoa Chocolate Free
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THE PERFECT
PARTY i SPIRIT

A MODERN TWIST ON ABSINTHE WITH 40% ABV
DISTILLED WITH VANILLA AND COCOA PODS

NV MOJITO NV MAXX NV PURE
NV, LIME & MINT, NV & ENERGY ENJOY WITH
ON ICETOPPED DRINKTOPPED FRIENDS

WITH LEMONADE 8 WITH ICE

ENJOY NV RESPONSIBLY. DISTRIBUTED BY AMBER BEVERAGE UK
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why NO2LOW

has a space in SUs




The ‘sober curious generation’ are growing and it's
important as students’ unions that we balance our
offering and recognise the potential for higher sales
in months such as Dry January and tap into events
where no and low alcohol drinks would be more ap-
pealing. Having a good range of no2low drinks along-
side your usual bar offering is really important so all
students feel welcome and relaxed at your venue.

“As with a lot of SUs and high street operators, our
licensed trade has struggled this past year and de-
spite offering deals, free events, and a great range of
products in a safe, fun space; we were still struggling
to get the footfall we desired. So, between January
and June 2024 we conducted two in-house surveys
and recruited Alterline to complete a local survey
to see what our students wanted. The results spoke
volumes. 77% of our students on average across the
three surveys said that they did not use the space
because it sold alcohol and wanted an alcohol-free
space to socialise.

“We wrote a paper to submit to our Trustee Board
and the university which received great enthusiasm
and support from all parties to make the changes for
the next student intake. So, from September 2024,
Freshers Fest launches with Trini-Tea Central — our
new café lounge space that will offer a range of hot
drinks and food, milkshakes, craft sodas, tea-infused
mocktails alongside fabulous, sweet treats. The
space will also host a range of wellbeing style events
with regular ‘crafternoon’ sessions, face yoga, bakes
and boardgames, and themed quizzes.

"Our new outlet will continue with our commitment
to sustainability and achieving carbon zero. We're
even introducing a surcharge for the use of dairy
milk — flipping the norm on its head! This was part of
the pledge provided as part of our Carbon Literacy
Programme.

"We're excited to launch the new outlet and will be
celebrating with a farmers’ market outside the space
and giving away branded Croc charms.

“The colour palette for the outlet is soft pastels so
that it appeals to the neuro diverse population. Staff
will be wearing branded t-shirts and pastel aprons
with student staff supervisors leading the operation
as a truly run by you - for you’ experience.

“Craft Coolers and mocktails will be available with
iced team, juices and alcohol free Clean & Co Spirits
for that extra Instagram-able picture / moment.

“Comfortable seating, games, books and a safe
space to relax, work or socialise, the central hub of
the uni will be the go-to place for our students”.

You can see what's happening at Leeds Trinity SU
Freshers Fest in their What's On (Itsu.co.uk) pro-
gramme.



https://alterline.co.uk/
https://www.ltsu.co.uk/activities/whatson/ 
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The Brakes range of ready to eat desserts is ideal
for an easy to serve sweet treat. We have a range
of frozen and ambient options, offering the very
latest food trends and flavours to keep your
offering relevant. You may have seen these at our
stand at the recent NUS trade show.

To find our more please contact your Brakes
representative.

www.brake.co.uk

Traybakes & Beignet
F 136918 La Boulangerie Rocky Road Honeycomb Traybake 2x16

F 148553 La Boulangerie Cappucino Traybake

BRI ekl Poerin e i ey s

Cookies & Flapjack

a boulangerie belglan

;’-\ 87555 La Boulangerie Butter Flapjack

)




LOW CALORIE

VIT-RIT

+ @ 60

VITS JUICE A[]UA TEAS

SUGAR OUT, VITAM-IN!

LOW SUGAR e ONLY 35 CALORIES PER BOTTLE e 100% RDA 8 VITAMINS

Sparkling range now available for NUS sites
+- @ 60

VITS  JUICE AQUA  TEAS



Launched at Trading Summer Conference, the
Sustainable SUs Charter is a 12-point plan that sees
members across the country working together to
formulate an agreed approach to trading as ethical
and sustainable operations. In joining the charter. the
founding members have shared their commitment
to working together to achieve a cohesive plan
and in doing so sharing each other's experiences,
opportunities and challenges.

As part of the first steps of the charter group,
each member is beginning with a benchmarking
exercise to understand their current impact from a
green house gas emissions perspective. The group is
doing this in conjunction with the wider NUS Charity
emissions project to understand our supply chain
emissions, with a view to working with members to
reduce them. The Autumn will bring the first footprint
reports into view and discussions will begin around
modelling reduction initiatives.

In addition to the emissions project. Each member
is currently scoring their operations on the 12 point
plan as an additional measurement approach before
choosing working group leads in each area of the
plan.

Its exciting to have a group of passionate union
professionals engaging and leading in Sustainability.
Here are a few thoughts from the founder members
around why they joined the charter group:

“As Students’ Union UCL, we have always held the
ambition to be a sector leader in sustainability action.
The Sustainable SUs Charter gives us a platform to

%

SUSTAINABLE SUs

continue to lead and share our experience with other
SUs, as well as to learn and be held to account by
other ambitious and exemplary organisations. The
urgency and complexity of this agenda demands

we maximise our potential for driving impact,
championing good practise, and influencing the
sector - and we can do it best by joining forces”.
James Nediyathu Head of Commercial Services,
Students Union UCL.

“Being part of the Sustainable SU Charter is crucial
to both me and my organisation as it reinforces our
dedication to sustainability. The Charter serves
as a powerful platform that unites organisations
committed to minimising their environmental impact
and improving their sustainable practices. By aligning
with this group, we not only affirm our commitment
to reducing our environmental footprint, but also
benefit from shared knowledge, innovative solutions,
and collective action.

“The collaboration within this network enhances
our ability to implement effective sustainability
strategies, drive meaningful change, and contribute
to a more sustainable future for all”. Tom Mountain
Director of Commercial Operations and Development
University of York Students’ Union

If you would like to find out more about becoming a
charter member you can learn more on NUS Connect
where you can read the Charter and request a
meeting to discuss it in person.


https://www.nusconnect.org.uk/trading-support/sustainable-sus-charter

M  Serving Up

COSTA

@  Better Profits

Be Pl’O“d L \ L. - WS Receive full

marketing
to L 4919179, support & staff
erve A8 Thcw

Would you like to be proudly

serving Costa Coffee? _

. . . : > Choose served
Costa Coffee is available for a wide range _ or self-served
of automatic and traditional equipment! equipment that

meets your

This option gives you the flexibility to offer needs

Costa Coffee in high volume university
areas like Student Union coffee outlets.

No training
required.

. . The intuiti
Introducing a new machine touchsereen display

to help you serve more cups T L= guidesthe us:r
. step-by-step for
of coffee in more places! the perfect

. cup of coffee.
Costa Coffee is proud to launch our

new professional pod machine - get

the delicious taste of Costa Coffee in - : Never run out.
a simple to use unit for lower volume Podio keeps track of
sites like bars and meeting rooms. atldispensed diinics,

helping operators

know exactly when
it’s time to
reorder.

So, what are you waiting for?
Schedule an appointment to chat over coffee.

Costa.Corporate@costacoffee.com
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Giving Your Customer the
Perfect Drink Every Time

Complete Dispense Gas Solutions from BOC SURESERVE®

BOC SURESERVE supports your business with guaranteed
quality and delivery options geared to how much gas you use.

To sign up or for further information contact BOC SURESERVE
on 08457 302 302 or email bdalead@boc.com
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PROVEN TO GET CONSUMERS TO
TRADE UP AND SPEND MORE

s spending more and
e lager at a price
P*

GB’S NO.1 PREMIUM 4% LAGER

Coors is #1 premium 4% lager and #5 draught
by volume in the GB On-Trade**

AFFORDABLE AND A IBLE
PREMIUM BEER

4 “Premium 4% lagers offer the t trade up from
mainstream core lagers at an sible ABV with
drinkers sitting across a large ographic.

Aaron Wright
aaron.wright@molsoncoors.com
07808 097337

" o . ¥ .
m *CGA OPM Data P13 2023 - 12 Weeks Ending to 30/12/2023
**CGA Volume Pool Analysis 2023
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This October, the Workers Protection
Act 2023 will come into force in the UK.

An amendment to the act of 2010, this article
aims to give you an overview of the legisla-
tion and how it could affect your operation.

Since 1833 the UK has been developing legis-
lation to ensure people in employment have
certain rights, starting with the Abolition of
Slavery Act and the Factory Act.

A lot has changed over the last 190 years and
people now in employment have a variety of
workers' rights, whether that be minimum
wage, maternity leave, health and safety leg-
islation, or gender pay gap.

Legislation ensures people are treated fairly
at work and have procedures in place to
report injustice.

In 2010 the government introduced the
Equality Act, but did you know that equality
in the workplace has not always been en-
forced by law, in fact it wasn't until 1975 with
the Sex Discrimination Act that equality
began to be introduced. The Act made sex
discrimination illegal in areas of employ-
ment, education and the provision of goods,
facilities and services. For example, prior to
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the act, your employer could ask if you were
planning to start a family.

In 2010 the Equality Act bought together
more than 116 separate pieces of legislation
into one single act - a new streamlined legal
framework to protect the rights of individuals
and advance equality of opportunity for all.

One of the key areas was clarifying the defi-

nitions of discrimination, sexual harassment
and harassment and victimisation across all
protected characteristics.

Now in October 2024 the Workers Protection
Act 2023 will come into force in the UK, an
amendment to the act of 2010.

This amendment aims to better protect em-
ployees from sexual harassment by prioritis-
ing prevention.

Employers in the UK will now have a legal
duty to work to prevent sexual harassment
in the workplace, rather than to reactto a
complaint.

All employers must be able to detail and
demonstrate reasonable steps to prevent
sexual harassment of their employees in the
course of their employment.



Despite the positive impact the Act will have
on employees and workplaces, there are some
significant limitations which will leave some
employees unprotected by this legislation.

The Worker Protection Act does not extend
to employees that work with third parties e.g.
customers or clients.

This amendment is concerning and will have
significant implications, given the number of
your staff that work in customer and client
facing roles.

This concern is further compounded by the
fact that many customer-facing roles are
zero-hour contracts, leaving an employee
vulnerable and potentially unable to report
harassment for fear of losing employment.

As an employer, you will already be working
towards ensuring your organisation has a pos-
itive workplace culture for all employees. As
well as policies and procedures to safeguard
your staff, you have the legal responsibility to
prevent harassment in your organisation.

Many of our students’ unions are members of
the Best Bar None scheme and part of the cri-
teria is to have well-written policies that cover
many aspects of the Equality Act. Regardless
of contracted hours, we know students’ un-
ions lead the way in ensuring any member of
staff can voice concerns to their managers in
confidence. As employers, you have an ad-
vantage over high street operators who may
not have as many channels in place to protect
the welfare of their staff. This is why your
students choose to become members of your
teams.

Although the Act does not come into force
until October 2024, it is important that you
as employers take appropriate steps now to
ensure your staff are protected against sex-
ual harassment at work. These steps could
include:

Trading Insight | 41

Looking into your policies and procedures
and updating them if they aren't focused
on preventing harassment.

Providing opportunities for staff to upskill
and better understand how to be allies to
prevent harmful attitudes and behaviours.
Ensuring all staff understand that sexism
and misogyny are unacceptable.

One of the areas identified during the
Best Bar None assessments was that SUs
tend to have great policies but they're not
always updated in a timely manner, so top
tip... Take this as an opportunity to check
ALL your policies and procedures not -
just ones associated with Workers Rights.

If you are not part of the Best Bar None
scheme but would like to view the criteria to
see what types of policies and procedures are
recommended to be in place then please con-
tact alison.inch@nus.org.uk who will be happy
to share these with you.

And remember, there’s some handy templates
on the BBN page you can use if you're looking
for guidance on writing policies and proce-
dures.



mailto:alison.inch%40nus.org.uk%20?subject=
https://www.nusconnect.org.uk/trading-support/programme-information/best-bar-none

CREATING
CHANGE SINCE

DELICIOUS AND
SUSTAINABLE PRODUCTS
FROM THE PEOPLE YOU CAN TRUST

We distribute ambient,
chilled and frozen
products on our
own fleet of trucks,
right across the UK.

run by people who care; vegetarian, vegan, free-from
we've been supplying food, and sustainable products.
home and body care for From leading brands to

A worker-owned wholesaler We offer over 7,000 organic,
over forty years. ‘ innovative start-ups.

(]
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CO-OPERATIVE SINCE 1977 C@p

www.suma.coop/wholesale EI@X/sumawholefoods
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% PILOT ...

Login to see
Jackson’s are now the NUS approved Suppiler for Pilot Products. NUS prices!

Scan the QR code below to see the Full Range.

Get in Contact with Claire on...

Jackson's -

claire@jacksons-crs.co.uk
Comprehensive Retail Supplies  Head Office: Surbiton Street, Sheffield S9 2DN
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EATING BETTER and FOUR PAWS UK have published the results of a new survey
showing that retailers, food service and government need to catch up with public
attitudes towards meat, dairy, supporting farmers and reducing meat consumption.

We're delighted to share the headlines, full report and fact sheets split by country and topic
below. You can read the full report in the Commercial Insight hub or on NUS Connect.

61% of people are willing to cut down meat consumption

The top 3 motivators for change were:

I'I'I..-ll—
-
| J.
Listed reducing carbon
Listed animal welfare emissions as a top 3 Listed money saving
as a top 3 motivator motivator as a top 3 motivator

The Eating Better report found that 64% want to choose better meat but are experiencing
barriers to doing so. NUS Charity Tracker studies show that 48% of respondents said they were

worried about intensive farming practices, favouring a transition to regeneratively farmed
agriculture.

The full report offers insights and analysis on attitudes towards reducing meat consumption,
the barriers that stand in the way, and the actions which will enable change.



mailto:jo.heuston%40nus.org.uk?subject=Please%20add%20me%20to%20the%20commercial%20insight%20group
https://www.nusconnect.org.uk/articles/eating-better-public-attitudes-survey-report

Install Stella Artois AELL
RECEIVE 2 FREE KEGS &

FOR MORE INFORMATION, PLEASE CONTACT YOUR ACCOUNT MANAGER THOMAS.MINSTER@AB-INBEV.COM

2024 AB InBev UK Limited, all rights reserved. Over 18’s only. Offer available to NUS purchasing members only and can be ordered through ordernusconnect.
org.uk/promotions. Outlets must install Stella Artois before 31/09/24 to be eligible for the promotion. The new install cannot replace any existing BBG brand.
For the installation, the outlet will receive two free-of charge 50L kegs. The keg will be sent after the install has been completed and the second will be sent
in January. Whilst stocks last. BBG reserves the right to remove the promotion at any point. Promoter: AB InBev UK Ltd., 90 Fetter Lane, London, EC4A 1EN.
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NISBETS

NEXT DAY CATERING EQUIPMENT

Join over 200,000 catering professionals
who trust Nisbets with their daily essentials

With our 32,000+ product range, next-day delivery, and /
click-and-collect service, we're here to get you whatever 4 6 5 feefo
you need, whenever and wherever you need it. "

Delivering quality, value, and exceptional service as Rated ‘Excellent’
standard for over 40 years. At Nisbets, we're proud to be

the catering industry’s supplier of choice.

= © & [H

32,000+ PRICE MATCH STRESS-FREE NEXT DAY CLICK &
PRODUCTS PROMISE ACCOUNT DELIVERY COLLECT
ONLINE SETUP 25 STORES

6,500+ ratings this past year

Contact your local repesentative today!

publicsector@nisbets.co.uk
oaonee 0117 3300411

ONLINE « INSTORE « ON PHONE

JOVERAOYEARS = ywWWW. hisbets.co.uk




IS YOUR RETAIL SPACE
MISSING SOMETHING?

Certified

Corporation

100% Fairtrade

Increase spend and serve
coffee from the UK’s Largest
Fairtrade coffee brand

Barista quality coffee at the
touch of a button. Low
maintenance, fresh milk, your

tariff, your profit.

LIKE TO KNOW MORE?

Gary Ayley
gayley@cafedirect.co.uk

David Turney
dturney@cafedirect.co.uk

Peak
‘& Partner

Supporting the Peak District National Park Foundation

Q

FAIRTRADE




IN THE NEWS...

THE UNIVERSITY of Worcester's Hangar Bar
gol some greal press coverage in August following
a triple win at the Trading Awards and achieving
Best Bar None Gold accreditation for the seventh
year, Here's what the team rom Worcester had to
say...

Matt Birbeck (Bar and Events Manager) and Nick
Ward (Venue and Events Supervisor) commented:

“We joined the trading consortium as it gives us a
platform to grow ourselves as a business, Without
the support from NUS, this may have been a
struggle being a students’ union. The access Lo
suppliers gives us the opportunity to build strong
relationships and [urther grow our business, as
well as provide high quality products that we can
give to our students. The opportunity to work as a
charity also allows us to have a closer relationship
with our students and the wider community,
giving back to the very people that keep our union

going.

“The Best Bar None scheme enables us to
converse and communicate with other SUs,
making changes in accordance with current trends
in the market and from consumer demand, with us
all being structured to a similar business scheme.
This - along with the strong blueprint NUS
provides - enables us to scale our performance
within a structure that allows for healthy
competition as well as commercial growth.

“The BBN programme has given us a high
standard to strive towards. One of our student
employees; Ella Page used the NUS cocktail
development programme Lo create a cocktail menu
that won her an award in the Student Input and
Feedback category™.

Sophie Williams, Chief Executive said:

“Being a member of the NUS Trading consortium
is part of our belief in collectivism and sharing
knowledge and experiences within the sector. The
purchasing consortium allows a two-way
communication with others in the movement and
buying prices that are more manageable in these
difficult times. We do not have the resource
internally to routinely compare prices or seek new
contracts with suppliers. Running commercial
outlets, as we all know, is not easy at present, and
this provides much needed support to our venue



Nature plays a major part
in our production process

|
Our water is naturally filtered through g
solid layers of limestone rock for 15 i ﬁ W J .
years before it finally makes its way to { ' / \ )
the surface where we bottle it at the J
source. So, we want to do everything ‘
we can to protect it. That means taking i '.mli&;_ B
full responsibility for our environmental "BRECON, =
impact and doing everything we can to hﬁﬁ;ﬁ ERECD
protect our planet. |

Our Water Footprint

Thanks to our ‘Raintrain’ system (a
separated drainage and purification

I -

100% Recyclable

We're extremely proud of our water and,
like many of us, we're also passionate
about the impact of packaging waste.

We're proud to say that every bottle of system), we're able to monitor and
Brecon Carreg is 100% recyclable -
including labels and lids!

process all water usage on our site.

| Through monthly readings, we are able
el o e . = to analyse and improve our water

- Certified Ethlcal Company i management. Anything we don’t use is
_f then sent back to nature via the

o v+ Raintrain system.

N

Since 2016, we have been independently
¥ accredited by the Ethical Company

, Organisation - a detailed study
focusing on environment, animals and
people. We are proud to have scored

Zero waste to landfill

o

*l We're proud to have been a zero waste
to landfill company for over 6 years.
That means that nothing we use is

highly on the Ethical Index NOPRly,.
Score year-on-year, $

S
ensuring that our brand is ; ?’
%

IO

enlisted in The Good s b .~ incinerated or ends up in landfill -
Shopping Guide. 4 ('mtﬁ? 'gl instead, it's either reused or recycled.
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A Nalional Favouride
FOOD-TO-GO
SANDWICH MANUFACTURER & SUPPLIER

FOR OVER 30 YEARS, WE'VE BEEN THE TRUSTED CHOICE FOR UNIVERSITIES, CATERERS, SCHOOLS, HOSPITALS,
AND MORE. OUR PRODUCTS ARE MADE WITH QUALITY INGREDIENTS AND COME WITH FULL NUTRITIONAL AND
ALERGEN INFORMATION, SO YOU CAN SERVE THEM WITH CONFIDENCE. WE UTILISE THE NUS FRAMEWORK T0

DELIVER OUR PRODUCTS AND SERVICES TO YOU. GET IN TOUCH BELOW.

TALK T0 OUR SALES REPRESENTATIVE.
JULIECRIMLISK  RSJJULIE@SANDWICHKINGUK.COM ~ B4 0113 242 6031 EXT 2
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Pentel EVERTGED

The original quick drying, smooth
writing liquid gel ink, reduces
smudging on hands and paper
Perfect for right or left-handed writers

IF YOU LOVE IT,
REFILL IT

Many models made with recycled content an'd‘refillabl'e' | e |

Choose Pentel for writing,
drawing, designing, marking,
correcting, filing and more.

More information from your Pentel
sales representative.

f @ X B8 @

WWW.PENTEL.CO.UK




LOOK OUT FOR OUR OCTOBER DEALS
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WHITLEY NEILL GIN

THE UK'S MOST LOVED GIN
FOR A FOURTH YEAR IN A ROW

ALSO AVAILABLE IN | =
ALCOHOL FREE 0.0% SSCERIEET

wh|tleyne|II com
bedrinkaware.co.uk



