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THE SUIT ALWAYS EMBODIED POWER,
THE POWER WHICH IS ORIGINALLY ONLY
WORN AND OWNED BY MEN.

SO AS SOON AS THE FEMALE REVOLT OF
THE SUFFRAGETTE ROSE FOR EQUAL
RIGHTS, I'T WAS SEEN IN CLOTHING TOO.
THE SUFFRAGETTE SUIT WAS BORN IN
1910, FOR THE WOMEN THAT NEEDED
MORE FREEDOM, DUE TO AN ACTIVE AND
TURBULENT CONTINUING FIGHT FOR
HER RIGHTS.

FEMINITY WAS ALWAYS SEEN AS A
WEAKNESS, THEREFORE WOMEN HAD TO
DRESS UP IN MASCULINE GARMENTS TO
BE TAKEN SERIOUSLY.

TODAY WOMEN ARE CLOSER TO
EQUALITY, BUT ONLY WHEN THEY FIT
INTO A MASCULINE WORLD, LEAVING
FEMALE CHARACTERISTICS BEHIND,
BECAUSE SOCIETY STILL SEES THEM AS
WEAK OR INAPROPRIATE.

BUT I BELIEVE, THAT WOMEN SHOULD
NOT HAVE TO DRESS OR ACT LIKE MEN

TO BE SEEN EMPOWERED. CHERISHING
FEMINITY IS NOT A SIGN OF WEAKNESS,
MUCH MORE IT IS A STRONG
EMBRACEMENT AND PRIDE OF BEING A
WOMAN, RESPECTING AND THANKING
THE WOMEN WHO FOUGHT FOR TODAYS
FREEDOM WHILE SHOWING THE REAL
STRENGTH OF FRAGILITY.

THIS COLLECTION “STRONG FRAGILITY”
PORTRAYS THE INTERPLAY OF THE
MASCULIN-DOMINATED WORLD AND
THE ACTUAL FEMALE STRENGTH, THE
STRENGTH TO SUFFER THROUGH AND
OVERCOME INEQUALITY, VIOLENCE,
DISCRIMINATION  AND RAPE.THIS
CONFLICT IS EMBODIED BY A METAPHOR
OF STRONG MASCULINE SUIT CUTS
PAIREDWITHTHE FRAGILE STRENGTH OF
FLOWERS AND OTHER OBJECTS, WHICH
EACH SYMBOLIZES CHARACTERISTICS
OF FEMALE SEXUALITY. “STRONG
FRAGILITY” SHOULD SHOW THE THE
FEMALE STRENGTH,WHICH IS MISTAKEN
AS WEAKNESS.



AFTER WOMAN,
FLOWERS ARE THE MOST
DIVINE CREATIONS

- CHRISTIAN DIOR
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SYMBOLS




ORCHID

The word ‘orchid’ is derived from
the Greek word orchis which means
testicles, and the name originates from
the shape of the root tubers of the plant.
Orchids have been associated with

FEMALE sexuality in many cultures.

VENUS FLYTRAP

The “Venus” part of its name originates

and strength.

rom the beauty of the flower like the
dess Venus. Symbolizes: Instincts,

ition, empowerment, personal will

PAPAYA

Papayaisarepresentation of the female
organism, wealth, health, favor, and

turn of fortune in a positive manner.

LEMON

Is considered a symbol of longevity,
purification, love. Catholic tradition
linked the fruit to fidelity.

SEASHELL

Seashells are often associated with love
and fertility. In some cases, the seashell

can be seen as symbolic of female

genitalia.

GRAPEFRUIT

Symbolizes: self-love, especially with
regards to loving and honouring
ourselves. Grapefruit encourages us

to look within and address the issues

we’ve been avoiding.

LILY

Theflowersrepresentpurity,innocence,

motherhoadd, and rebirth: in religious

PEACH

In Chinese culture, the peach is
associated with springtime, fertility,

and especially long life



OYSTER FIG

Oysters were a reminder of ancient Given the fig’s prominent role in the
times and symbolized Aphrodite, the generation of humanity as we know
goddess of love, fertility, pleasure, and it, it’s no surprise that figs are often

sex throughout antiquity and all the associated with sex and fertility.

way into Baroque art.

MELON

Lotus

The fast-growing, juicy, large round

melon has, unsurprisingly, been a The Chinese Han and Ming dynastié

symbol of fertility and abundance in relatedthe Lotustotheheavenly vagina;

many countries.

o the term “golden lotus” was used often
in poetry and sacred Taoist texts. [t was
MIMOSA srflid to be the co.re of a woman’s p.otent
yin essence, which keeps the universe
They represent the International Womens in harmonious order.
Day! They were chosen by feminists in Italy as
a symbol of strength for Women’s Day. They
picked the flower in 1946, to mark the first
International Women’s Day after the end of
World War I1.




“No wonder male religious leaders so oIt
humans were born in sin—because we were born/ to
female creatures. Only by obeying the rules of the
patriarchy can we be reborn through men. No wonder
priests and ministers in skirts sprinkle imitation birth

id over our heads, give us new names, and promise

rebirth into everlasting life.”

- GLORIA STEINEM, THE VAGINA MONOLOGUES




CUSTOMER ANA\YSIS

MILEY CIRUS

HIPPIE ANTIWAR

TheAnti-Warmovementwasa developingsubcultureofthelarge Hippie movement
in the 1960s. It began in the United States and then developed throughout the
hippiecounterculture. [treachedits peak duringthe period of escalating American
involvement in the Vietnam War. The Anti-War movement is characterized by the
hippies’ rejection of mainstream American culture and their distinctive marks of
rebellion. During that time these people were fighting for their ideologies and
against actions they called unjust, therefore I believe that today the objectives,
the people fight against have slightly changed, but many women are fighting for
empowerment against the patriarchal system who would feel strong by wearing
pieces of the “Strong Fragility” collection. During the 1960’s people like Janis
Joplin, John Lennon, Yoko Ono, Jimi Hendrix, and Charles Manson defined
this movement. Nowadays idols like Miley Cirus or Kristen Stewart are showing
similar characteristics, by being not afraid to place themselves contrary to social

norms.

BEYONCE

HYPER FEMINITE

Female sexuality has been constructed in the Christian imagination as a repellent,
as an intractable subject that would be the object of supervision, prohibitions,
control, source of temptations of moral decadence. The seductive or sexualized
woman populated the Western imagination, in particular the mythological
creation, the stories, the iconography, the legal measures, or the religious
standards, with fundamental characteristics of the ambiguity between fear and
fascination. Thus, women’s bodies have always been framed in the public space
and their sensuality judged. Today, women’s “success” is based on their beauty,
their sexualization, and their power, notably through music groups such as the
Girl Punks, the Spice Girls, and the Pussycat Dolls or through the media and
series such as Sex and the City. This hyper-feminized style highlights feminine

attributes.

“Strong Fragility” is dedicated to emphasizing female shapes and women’s

empowerment.

LADY G A GY

EXTRAVAGANCE

Extravagance is the triumph of epic style, which is meant to dethrone seriousness
through decadent forms and volumes.

The collection “Strong Fragility” will appeal to extravagant clients, through the
innovative approach of mixing female shapes with the classic suit silhouette, to

achieve something bold and outstanding.
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Gender: Female

Age: 36 years old; Millenial

Ethnicity: European

Nationality: British

Marital status: married

Education: University of Roehampton
Income: Upper Middle-class income

Employment: Brand Strategist at Lovehoney in London

Purchasing motive and behavior: she is buying products that
inspire her, in which brand message and values she can believe in
interests and hobbies: she is a fan of photographers like Guy
Boudin, she enjoys going to controversial exhibitions, trying
out trendy restaurants, reading Books like “We Should All Be
Feminist” by Chimamanda Ngozi Adichie and supports several
women’s empowerment projects

Attitude: ambitious career woman, with high moral values
Shopping mode: a product is catching her interest, and after

looking atthe background information she will buyitifitinspires

her.

Country: UK City: London

Climate: humid temperate oceanic climate

Residential environment: Hackney, an upcoming neighborhood
in the East End, is home to hip bars under railway arches, fun
nightlife, mouth-watering bakeries, creative restaurants, and
good coffee shops.

Favorite Spots in London: Mildreds — Persephone Books -

Sessions Arts Club - Design Museum London




EXPERIENCEL

Characteristics: Go against the current mainstream, want everything, are spontaneous, see
themselves as very sociable

Demographical

Gender: Female

Geographical
Country: USA; City: New York City

Climate: mid-climate - warm

Age: 28 years old; Millenial

Ethnicity: American

Nationality: American Residential environment: Manhattan, the upper-class

Marital status: in a relationship environment she grew up in, and feels most comfortable

Education: Harvard Law School Favorite Spots in New York: Central park - Hardware

Income: Upper Middle-class income Rooftop -New York Public Library - Equinox Printing

Employment: Highly well-known law family, where she is working House

at the family office

Psychological

Purchasing motive and behavior: she is not in the need anything,
she buys what she likes and not what she needs

Interests and hobbies: she loves luxurious extraordinary things,

going to the gym before work at Equinox Printing House, spicy

food, reading informative articles and biographies of successful
people, kickboxing and pilates, attending social gatherings and
events on the weekends, and having free talk conversations. Strong
sense for cultural things (Art, Literature and Fashion), attends art
auctions

Attitude: power woman, with an affection for luxurious things
Shopping mode: she finds something she wants and will buy it, she

never had to look at the price or save in her life




'ELIEVER

Characteristics: Believe in right/wrong for a good life, want friendly communities,
read romance novels

Demographical Geographical

Psychological
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INNOVATORS

Characteristics: Are confident enough to experiment, are information ready, future oriented,
receptive to new ideas and technologies

Demographical Geographical

Gender: Female Country: Italy; City: Rome

Age: 24 years old; Gen Z Climate: Mediteranean climate

Ethnicity: European Residential environment: Pigneto, has become the
Nationality: Italian hipster capital of Rome because of its wide array of trendy
Marital status: single restaurants and bohemian bars

Education: Sapienza University of Rome Favorite Spots in Rome: Barnum Cafe — Galleria Borghese
Income: supported by her family, upper Middle-class income in —Shari Vari Play House - Via del Governo Vecchio

the future

Employment: finishing her BA in Art History at a wellknown

univeristy in Rome, to later become a successful gallerist

Psychological

Purchasing motive and behavior: she enjoys treating herself with
inspiring purchases, which she even starts saving money for
Interestsand hobbies: shelovesartisticandinnovative things,going
to poetry slams or live music bars, Pop-Up restaurants, reading
philosophical publications, nightclubs and secretly listening to
some tacky love songs.

Attitude: intellectual girl that slips into daydreams, with an
atfection for art

Shopping mode: she finds something she enjoys and she will buy

it, or wait until she can




COLOUR CODES
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PINK PURPLE RED
The color pink symbolizes love, Royalty, transformation, wisdom, The color red symbolizes some
Rindness, femininity, innocence, enlightenment, cruelty, honor. of the most powerful human
and playfulness. Lavender symbolizes femininity, emotions, like passionate love
grace and elegance. or lust. On the other side of the

spectrum, this warm color is
also the color of blood, often
symbolizing anger, danger, and
violence.
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SUIT N'1

SELF-LOVE SUIT




A G

5 6 7 8 9 10 11

4

Woven > Plain > Taffeta
Fiber Content
Synthetic > Nylon(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
128gsm
44inch
0.44mm

Woven > Satin
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
300gsm
57inch
0.38mm

Fabric Type

Cut & Sew Knit > Warp knit >

Lace
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
200gsm
46inch
1.15mm

Fabric Type
Woven > Plain > Organza
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
40gsm
40inch
0.35mm

PUSSY PINK

PERIOD RED

FANNY PURPLE

BAJINGO PINK

LADY BITS RED

FOOF PURPLE

VAJAYJAY PURPLE




SUIT N2

ORCHIS SUIT




FABRICS

COLOR OPTIONS

2N

Animal Alternatives > Vegan lea-
ther
Fiber Content
Regenerated > Viscose ra-
yon(100%)
Solid / Pattern PERIOD RED
Solid
Weight / Width / Thickness
340gsm
54inch

0.61mm MUFF PURPLE

Woven > Satin
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
300gsm
57inch
0.38mm

BAJINGO PINK

Woven > Satin
Fiber Content
« Synthetic > Polyester(100%)
- Solid / Pattern
g Solid
Weight / Width / Thickness
104gsm
58inch
0.24mm

1.15mm PRIVATES PINK

FOO FOO PURPLE

A
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APHRODITE SUIT




1/

% . Woven > Plain > Taffeta MEEEEOURECE
= - Fiber Content
=— Synthetic > Nylon(100%)
= Solid / Pattern
g— o Solid PERIOD RED
= q Weight / Width / Thickness
o = L%

@v —— © 44inch

=] 0.44mm
=

4

Woven > Satin FOO FOO PURPLE

Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern

Solid BAJINGO PINK

Weight / Width / Thickness
300gsm
57inch
0.38mm

5

Woven > Satin
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
104gsm
58inch
0.24mm
1.15mm

—\

Fabric Type
Cut & Sew Knit > Warp knit >
Lace
Fiber Content PERIOD RED
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
200gsm
46inch
1.15mm

VULVA PINK




VIRGINITY SUIT




FABRICS

Woven > Plain > Taffeta
Fiber Content
Synthetic > Nylon(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
128gsm
44inch
0.44mm

Woven > Satin
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
300gsm
57inch
0.38mm

Woven > Satin
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
104gsm
58inch
0.24mm
1.15mm

PERIOD RED

CROTCH PURPLE

VAG WHITE

DOWN THERE PURPLE

BITS BEIGE

VAJAYJAY PURPLE




UIT NS

UTERUS SUIT




FABRICS

COLOR OPTIONS

BEAVER PINK

Woven > Plain > Taffeta
Fiber Content
Synthetic > Nylon(100%)
Solid / Pattern
Solid PERIOD RED
Weight / Width / Thickness
128gsm
44inch
0.44mm

DOWN THERE PURPLE

Woven > Satin
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid BAJINGO PINK
Weight / Width / Thickness
300gsm
57inch
0.38mm

Woven > Satin
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
104gsm
58inch
0.24mm
1.15mm

Fabric Type
Cut & Sew Knit > Warp knit >
Lace
Fiber Content
Synthetic > Polyester(100%) VAJAYJAY PURPLE
Solid / Pattern
Solid
Weight / Width / Thickness
200gsm
46inch
1.15mm




FERTILITY SUIT




Animal Alternatives > Vegan lea-
ther
Fiber Content
Regenerated >  Viscose ra-
yon(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
340gsm
54inch
0.61mm

VAJAYJAY PURPLE

Woven > Plain > Taffeta
Fiber Content
Synthetic > Nylon(100%)
Solid / Pattern

Solid PERIOD RED
Weight / Width / Thickness
128gsm
44inch
0.44mm DOWN THERE PURPLE

Woven > Satin
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
300gsm
57inch
0.38mm




PURIFICATION SUIT




COLOR OPTIONS

g— . Woven > Plain > Taffeta BEAVER PINK
=a Fiber Content

_ET = Synthetic > Nylon(100%)

= Solid / Pattern

—— Solid

;i o Weight / Width / Thickness

E 128gsm

E o 44inch

% . 0.44mm

=

Animal Alternatives > Vegan lea-
ther
Fiber Content
Regenerated >  Viscose ra-
yon(100%)
solic/ Pattern VAJAYJAY PURPLE
1
Weight / Width / Thickness
340gsm
54inch

0.61lmm PERIOD RED

Animal Alternatives > Vegan lea-
ther
Fiber Content
Regenerated >  Viscose ra-
yon(100%)
Solid / Pattern
Solid MUFF PURPLE
Weight / Width / Thickness
340gsm
54inch
0.61mm

BAJINGO RED




PLEASURE SUIT

=
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QOLOR OPTIONS

FABRICS

A g

4

g 7 8 9 10 17

5

Woven > Plain > Taffeta
Fiber Content
Synthetic > Nylon(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
128gsm
44inch
0.44mm

Animal Alternatives > Vegan lea-
ther
Fiber Content
Regenerated >  Viscose ra-
yon(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
340gsm
54inch
0.61mm

Woven > Satin
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
300gsm
57inch
0.38mm

Fabric Type
Cut & Sew Knit > Warp knit >
Lace
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
200gsm
46inch
1.15mm

PERIOD RED

PUSSY PINK

VAJAYJAY PURPLE

PUSSY PINK

VAJAYJAY PURPLE

PERIOD RED
VULVA PINK




SUIT N9

OVARIES SUIT




FABRICS

COLOR OPTIONS

1/

Woven > Plain > Taffeta

10

=5 Fiber Content

= Synthetic > Nylon(100%)

% Solid / Pattern

= = Solid ORCHIS PINK
= Weight / Width / Thickness

= 128gsm

E o 44inch

_;j . 0.44mm

="

Animal Alternatives > Vegan lea-
ther MUFF PURPLE
Fiber Content

Regenerated >  Viscose ra-
yon(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
340gsm

54inch
0.61mm PERIOD RED

Fabric Type
Cut & Sew Knit > Warp knit > VAJAYJAY PURPLE
Lace
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
200gsm

46inch
1.15mm PERIOD RED




VENUS SUIT
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VENUS SUIT




FABRICS

COLOR OPTIONS

Woven > Satin
Fiber Content
Synthetic > Polyester(100%)

Solid / Pattern
Solid BAJINGO PINK
Weight / Width / Thickness
300gsm

57inch
0.38mm

DOWN THERE PURPLE

Woven > Satin BEAVER PINK
Fiber Content

Synthetic > Polyester(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
300gsm

57inch
0.38mm MUFF PURPLE

Animal Alternatives > Vegan lea-
ther BEAVER PINK LIGHT
Fiber Content
Regenerated >  Viscose ra-
yon(100%)
Solid / Pattern

PRIVATES PINK
Weight / Width / Thickness

Solid
340gsm
54inch
0.61mm VAJAYJAY PURPLE

BEAVER PINK
Animal Alternatives > Vegan lea-
ther

Fiber Content
Regenerated >  Viscose ra-
yon(100%)

Solid / Pattern
Solid
Weight / Width / Thickness
340gsm
54inch
0.61mm

PERIOD RED







VIVA LA VULVA SUIT
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FABRICS

COLOR OPTIONS

Fabric Type
Woven > Twill > Tweed
Fiber Content
Synthetic > Polyester(100%)
Solid / Pattern
Miscellaneous
Weight / Width / Thickness
308gsm
58inch
1.12mm

BEAVER PINK

Animal Alternatives > Vegan lea-
ther
Fiber Content
Regenerated > Viscose ra- PERIOD RED
yon(100%)
Solid / Pattern
Solid
Weight / Width / Thickness
340gsm
54inch
0.61mm

VAJAYJAY PURPLE

MUFF PURPLE




LINING PRINT OPRTIONS




FINAL PRINT TECHNICAL PETAILS

COLOURS: TRUE SIZE:

PANTONE P 65-3 C

30 cm

PANTONE P 71-5C

PANTONE P 75-13 C
60

cm

PANTONE P 76-6 C

PANTONE P 45-16 C

Non repetitive print

PANTONE P 30-6 C
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