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PX INSIGHTS
Primary Goal:  
Provide ALSD members with data points to assess the industry 
as a whole and benchmark their relative status within it


Key Focus Areas: 
• Assess the current state of the luxury seating industry

• Benchmark member performance on key premium KPls

• Understand customer preferences and evolving expectations

• Evaluate operational practices and innovations


Total Responses:  
76 industry venues


Key Definitions:  
Suites seat 9+; Loge/Ledge/Opera Boxes seat 4-8; and Luxury 
Lounges are distinct areas that seat 25+
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PX INSIGHTS
Premium Remains a High-Demand Product
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PX INSIGHTS
Suites are still a Corporate Powerhouse while  
Club Seats Attract a More Balanced Audience 
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Flexibility in Contracts and a Core Set of VIP Amenities 

Define the Current Premium Package 
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NOTE: 78% of venues also permit clients to customize the decor of their suites, reinforcing the feeling of partnership vs. tenancy.
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PX INSIGHTS
Hospitality Operations are Dominated by Third-Party F&B 

Providers and Lean Sales/Service Staffing Models 
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AI Adoption in Premium is in its Nascent Stage,  
with Measured Enthusiasm 
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NOTE: Two-thirds of respondents reported NO CHANGE in audience engagement when using Al-generated marketing content.
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PX INSIGHTS
ARENA Benchmark: A Clear Divide in Pricing and  

Revenue Between Pro and Non-Pro Venues
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Typical Arena Capacity: 53% are 15,001-20,000 seats   Key Tenants: 40% host an NBA or NHL team
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STADIUM Benchmark: NFL and College Football  

Drive Massive Scale in Both Inventory and Revenue
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Typical Stadium Capacity: 36% are 60,000-70,000 seats  Key Tenants: College Football (48%), MLS (38%), NFL (33%).
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Typical Ballpark Capacity: 72% are 30,000+ seats   Key Tenants: Primarily Major League Baseball.

BALLPARK Benchmark: A Mature Market Focused on  
a Core Offering of Suites and Club Seats
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A Snapshot Of The RACETRACK Market Reveals  

A High-Capacity, High-Revenue Model

PAGE 10©  2025 ALSD RESEARCH CONDUCTED IN PARTNERSHIP WITH DREXEL UNIVERSITY'S LEBOW COLLEGE OF BUSINESS

NOTE: Racetrack insights are based on a limited sample size and should be considered indicative rather than comprehensive.


