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Brand
Strategy

This brand strategy outlines the foundation of VTM
Advertising & PR — our mission, vision, values, voice,
and visual identity — all designed to align who we are
with how we show up in the world.
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OurSto
Brand DNA

VTM Advertising & PR was born out of a deep passion for
helping brands show up online with intention and impact.
After years of watching incredible businesses get buried in
the algorithm or lost in the noise, we knew there had to be a
better way.

We launched with one simple idea: social media should work
for you — not the other way around. Today, we craft tailored
digital strategies that not only grow your audience but turn
them into loyal fans and customers.
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Mission
Statement

To empower purpose-driven brands with strategic, soul-
led social media that sparks engagement, builds
community, and drives real results — one post at a time.
We believe social media should feel aligned, intentional,
and impactful — not overwhelming or disconnected. At
VTM ADvertising we’re here to bring clarity, creativity,
and confidence back to your digital presence.

Vission
Statement

To become the most trusted and loved creative agency
for brands who want more than likes — they want legacy.
We envision a digital world where every brand has a
unique voice, an authentic presence, and a strategy that
works in harmony with who they are. Our goal is to shape
that world by helping brands show up with purpose and
personality across every platform.
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LOOK\WNGFOR CLAR\TY,
STRATEGY, AND CONFIDENCE
ONLINE
T\REDOF D\ CONTENT e % —
WITHNORESULTS - |
DEMOGRAPHICS & BAS\CS X |

AGE RANGE: 2545

GENDER: PREDOMINANTLY FEMALE (BUT INCLUSIVE OF ALL)

LOCATION: URBAN AREAS / ENGLISH-SPEAKING COUNTRIES

OCCUPATION: SMALL BUSINESS OWNERS, CREATIVES, SERVICE PROVIDERS

BUSINESS STAGE: EARLY TO MID-GROWTH PHASE
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Competitor Overview

A competitive analysis gives us clarity on what's already out there, where the gaps
are, and how we can carve a space that feels fresh, valuable, and distinct.

TOP3 COMPET\TORS
COMPETITOR NAME STRENGTHS WEAKNESSES
. . Strong aesthetic, curated Less flexible, high pricing
poclalBIoomSHAI0 client case studies for small businesses
Offers educational tools & Strategy often lacks
The Content Lounge mini-courses depth/customization
: \ Trendy visuals, heavy on Short-term focus, lacks
oSG icaltien i dec TikTok & Reels deeper brand storytelling




Don'twaitfor
opportunity. Createit.

WWW.VTMADS.COM
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Current Social
Media Audit

ENGAGEMENTRATE

+10K 200K @

Percentage to EOQ goal Percentage to EOQ goal 6 7 %
([

120% 120%

Compared to previous month
Percentage to EQY goal Percentage to EOY goal A b

1 2 O O/O 1 2 O % (Last month = 4%)
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arketing
oals

Increase Instagram engagement rate by 2—-3%
SHORT-TERM Reach 5,000 followers on TikTok with consistent posting
Launch and promote a lead magnet (freebie, checklist, or webinar)

VTM ADVERTISING & PR
>

~
»

Launch a signature service or program
MID-TERM Collaborate with 2—3 aligned brands or influencers
Build a consistent monthly content calendar across all platforms

Establish a strong personal brand for the founder/team

Position the agency as a thought leader through content marketing &
speaking

Scale content services and hire 1-2 new creatives or strategists

LONG-TERM
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Content Pillars

Education & Behind the Client Success Community &
Value Brand & Social Proof Conversation
Teach, inform, and position Build trust through Highlight real results and Engage, connect, and create

the brand as an expert. transparency and personality. happy clients. dialogue.
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Brand Voice

Keywords that describe our voice: /~

<FRIENDLY> ( CONFIDENT > < EMPOWERING >
< STRATEGIC >< CLEAR >
(MODERN)

What Qur Voice\sNOT:

GOBOTIC OR OVERLY FORMAI)

<TREND-CHASING WITHOUT SU BSTANCE>

CNCONSISTENT ACROSS PLATFORM9




Your content 1s your
storefront. Make themn
stop, stare, and stay.
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POL\SHED

é\J | . l Id t. tm -
At VTM ADVERTISING, our visual style is a direct Our color palette blends sof.t neutrals with suptle

: : accents that create a calming yet modern vibe.
reflection of our tone — modern, confident, and

polished, yet warm and approachable. We aim for a Think muted beige and off-white as a base,
feed, website, or stories, the look should instantly

® : :
. . contrasted with terracotta, blush ink, and
clean and bold aesthetic that feels both professional , P
charcoal for depth and personality. These tones
help keep our visuals feeling balanced,
: : . welcoming, and elevated — never too loud, never
feel cohesive and intentional.

and creatively inspired. Whether someone sees our
W too dull.
> CLEAN
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PLANNER DETAILS DATE
TEXT GOES TEXT GOES TEXT GOES
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Strategy s what makes
0Q teg{[ sugg%’ostmg
without 1t 1S just noise.

changed

everytning
for me

anout

At VTM Advertising & PR, we believe a curated feed should do more than
just “look pretty.” It should guide your audience, showcase your
personality, and support your strategy. A visually cohesive feed builds
brand recognition and makes a strong first impression — which is often

sl Thjsisyoursign to StO]J . Tall 1 i i
II/{VB ekend g snalnd st Pvegota question. the deciding factor in whether someone hits follow or keeps scrolling.
eset

| Review This Week's Analytics Have you thoughl
Clean Up Your DMs & Comments ' | about hiring a social
Audit Your Profile media mauager'?

Plan Next Week's Content

Save Reels/Audio for Inspiration
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QX0 Stahs

With strategy in place, it's time to execute with clarity, consistency, and 1. Implement Our Visual Identity
purpose. Here’s our next move as a brand.

Update all social platforms, templates, and marketing
materials to reflect our new branding — fonts, color palette,
tone, and aesthetic. Ensure everything feels cohesive and
instantly recognizable.

2. Build a 30-Day Content Calendar

Plan 3—5 posts per week using our content pillars: Education,
Behind-the-Scenes, Community, Social Proof, and Promotion.
Schedule content using Canva, Notion, or Planoly to maintain
consistency.

3. Show Up With Our Brand Voice

Ensure all captions, replies, and emails reflect our brand
tone: friendly, confident, and strategic. Keep messaging
clear, human, and value-driven.

L]
ELEEIES

: !iii"Ep




Successisn't luck. It’s
strategy, consistency, and
knowing your worth.

EEEEEEEEEEEE

WWW.VTMADS.COM



LE PETIT ECHO DE LA MODE

Svan T
Trois Parfums: ROSE,VIOLETTE, COLOGNE
Gelde & bage de Glyoérlne et de Miel anglais

| En dépit des saisons, gardez la fraicheur
3 votre teint; la délicatesse parfumée 2 vos
mains; 2 volre peau la douceur du miel,
lncomparable pour la toiletie des Bébés,
VENTE PARTO

Parfrio H\‘MIHE 37, Faube Pn:ssunniem PARIS

-l'oun NE "l‘
URINER ummﬂ'ﬁéﬂ.

Dewuwpzx Nomice: PELAUD,
87,B4de Iuc‘hnpnuo pu-u. |

MAINTENANT VOUS GUERIREZ
N'HESITEZ PAS a demander auw Laboratolrs
dw Sud-Est, & Saint-Priest [Isére) les )nruwis
gratuiles de la guérison de L'EPILEPSIE et

MALADIES NERVEUSES wméme désespérd,

BLANCHIT wzs DENTS
Poudre Boite %ﬂand moje}e Fr 3 50
Poudre Boite en Modéle Fr. 2. —,
ngarl.i Tube ,.._.0.{ ............. o ER 50
LABORATOIRE . 12.Rue Saint- Gcorges

EnVente
partout.

DE REINS

Peu importe si la douleur est algué
ou fsourde, persistante ou intermit-
tente, la seule ehose & retenir, lorsque
vyous souffrez au bas du dos, c'est que
vos reins sont malades. Or, ne laissez
jamais aggraver une maladie de relns, .
mais soignes-la dés le début en pre-
nant les

B PILULES FOSTER

=== POUR LES REINS /55

Elles font disparaitre I'ilnflammation
et rendent l'activité nécessaire nux-
relns et & lavessie pour chasser du
sang I'aclde urique en excds qui
pourrait provoquer de graves désor-

dres dans |'organisme. | L

La Bolte: 3.50 0 Boltes: 20 fr.,
fmpét em plus 0.40 par Bolte.
Dans toutes les Pharmacies ou franes
IC BINAC, Pumu-b
mm-.—d,

ommummmnu
FABRIQUE DE CHAUSSURES
EXCLUSIVEMENT POUR DAMES

L.&E.HAYON

a Limoges

!

rimngaes
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'PRINTEMPS-ETE g PRINTEMPS-ETE
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Lol Lol

“LAVALLIERE "
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En toutes nuances

s
BoTTE En toutes nuances
= ks “ CLASSIQUE "~ LIS

GRANDE

'y SN ENENOCONENN00PRN0N00RNCI0NN0IE0NNERODINDBENBEEBEES

OCCASIONS DE PARIS

Comparez ces prix & ceux que vous trouves
partout ailleurs

+ NOS TISSUS

Diagonale marine n” 890, hrgeux I m, GS
Petite étoffe trés pratiq comma
doublure chaude, et anssi pour wbe: denfants, petits
tabliers, etc.
Le milire, france .. . .. . 7 francs
Les 3 métres, franco gare. .. 20 fr. 50
Les 5 mélres, franco gare. .. 34 fr. »

Polo n® 3400 pure laine, largeur 1 m.20, en noir at
en bleu marine, mple. chaud, seyant.
Le mdire, franco. . . . . . 23 francs,
Les 3 méires, franco gare . . . 68 —
Les 5 miires, franco gare . . . 110 —

TISSU POUR DEUIL

Crépe de laine, largeur 1 mew.be]]aqup!ﬂé
Le méire, franco. . . SodteiE 9 fr. 78
Les 3 méltres, franco gnra . wow 286 5D
Les 5 métres, franco gare . . . . 46 fr. 25

SERVIETTES NIDS D'ABEILLES

‘ Serviettes nids d’abeilles n® 3200, coton blane,
belle qualité.

La douzaine, franco gare. . . . . 25 francs,
La 1/2 douzaine, franco gare. . . . 13 francs,
BAS

Bas en coton noir trés souple, belle qualité, article
de durée.” Taille moyenne seulement. X
La paire, franco recommandé, 5 francs; 2

Les 3 paires, franco rteommann'e i4 fmru:s.
Can articles sont uﬁb&u Lmun.luul en argent. Los

wmwhdmiumﬂm
Lemaignan, Paris (XIV),

NOTICE GRATUITE
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oo EN VENTE

:: : dans toutes les bonnes maisons ::
iz 11 de chaussures et de Nouveautés :: .:

N

Exiger la marque ci-contre chez votre fournisseur.

SOUVENEZ-VOUS

De celui vous

mer son alliance en |oli:e M us pon‘rez:.;n: ::
ou

Hommo avec phrre du mois a0 -

ba, acec le méme cl comwam LVinscription
'l&'l-w m’ L'EXCELLENTE PATE DENTIFRICE

FolimISE@rS DENTOX
5 AVANT "uf&am ﬁ Apnits pliqu déter-

CEEEE RN

@esccesosasce

Vos dents doivent Etre solgnées toute Ia vie
T

’ Avec ecusson

GUE ds BIJOUTERIE OR =t HORLOGERIE IIVB. agréablement romatisée. En vente
llfWr_:!::,":u‘"cﬂ & uﬁﬁ?ﬂ,r.ﬂu'rmple Paris(i*étage) pamuv. Pelll nme : 0 fr. 90, grand
M99 FRANCAISE FONDEE num— nes 1

Enlevés rapidement avec la
- Poudre toire INovella™,
Reine des poudres de ce genre.
Simplicitd dapplication. R u.I.hl
garant! l N“ ionn- Jjamais di
rouge de bouton
La bo[re 0 & GD (J'rﬂﬂ,caa 7T !\‘}

=
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SANTE pes DAMES

A tous les Ages par VELIXIR de

VIRGINIE NYRDAHL

qui fait disparaitre les accidents de la Formalion et du Refour ddge tels
que : Hémorragies, Congestions, Vertiges, Etouffements, Palpita-
tions, Gastralgies, Désordres Digestifs et Nerveux.

Ce médicament guérit également les Varices et Ulocdrea varique
la Phlébite et les Hémorroides. T
En découpant ce Bon [_5_] et en I'adressant &

PRODUITS NYRDAHL, 20, rue de La Rochefoucauld, PARIS
on recevra gratuitement et franco une intéressante brochure de 150 pages.
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ﬁ“ ulm la chi
ntée sar hljnnx. or on § — contrilés pat L'Etat —
alisman. N

ells constitus un vﬁllhlo T

attestations. Domandez lo Livmd’uret Ia plqmma

trée. Envol sous pli fermé, 50 cont. Siméon BIENNIER.
Bijoutler - Lapidaire, 48, mn dos Gras, Iﬂ, soction 20.
Clermont - Ferrand  (P.-de-D.). Maison créée en Igor:

Malames w FOMME

La famme qui voudra dviter
las Maux de tits, 1a Migraine,
les Vertiges, les Maux dereins

Y qui accompagnent les régles,

j| s'assurer des époques régu-
liéres, sans avance ni retard,
devra faire un usage constant
at rdgulier de la

Exigar oo portrait JOUVENCE do I'Abbé Sonry

De par sa constitution, la ferome est sujetie 4 un
grand nombre de maladies qui proviennent de
mauvaise circulation du sang. Malheur 4 celle qul
ne s sera pas soignde en temps utile, car les p
maux l'attendent.

La JOUVENCE de I'Abbé SOURY est com-

& posés de plantes inoffensives sans aucun poison, et
toute femme soucieuse de sa santé doit, au moindre
malaise, en faire usage. Son rd!e est de rétablir la
garl‘mu du lnns el ; .Iu

le fait at
duméme coup,les Malndiasinldneurel. les Métrites,
Fibromes, Tumeurs, Cancers, | Mauvaises nmm de
Couches, les
Phldlutea Hémorroides, sans comp&er les Mlladull
de 'Estomac, de I'Intestin et des Nerfs, qui en sont
toujours la conséquence. Au moment du Retour
d'Age, la femme devra encore faire usage de la
JOUVENCE de I'Abbé SOURY pour se débar-
ragser des Chaleurs, Vapeurs, Etoulfements, et
éviter les accidents ot les infirmités qui sont la
suite de la disparition d'une formation quia dmi
i longtemps.
La JOUVENOE de I'Abbé SOURY sa trouve
ans toutes les Pharmacies : le flacon, & francs;
franco gara, 6 fr. 60, Les quatre nmm: 20 frnm:u
fanco gare contre mandat- 5
Pharmacie Mag. DUMO! l‘! Rouen.
(Ajouter O fr. 50 par flacon 'pour impbL).

Bien exiger la Véritabls JOUVENCE do I'Abbé SOURY
avec la m;tm Illt\- wuom
(Notice onnaa«m nmlipnmuu gratis)
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Thank

You.

Email

jesse@vegastopmarketers.com

Social Media
VTM Advertising

Phone
(702) 672-0028
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