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This brand strategy outlines the foundation of VTM
Advertising & PR — our mission, vision, values, voice,
and visual identity — all designed to align who we are
with how we show up in the world. 
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Our Story &
Brand DNA
VTM Advertising & PR  was born out of a deep passion for

helping brands show up online with intention and impact.

After years of watching incredible businesses get buried in

the algorithm or lost in the noise, we knew there had to be a

better way.

We launched with one simple idea: social media should work

for you — not the other way around. Today, we craft tailored

digital strategies that not only grow your audience but turn

them into loyal fans and customers.
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Mission
Statement
To empower purpose-driven brands with strategic, soul-

led social media that sparks engagement, builds

community, and drives real results — one post at a time.

We believe social media should feel aligned, intentional,

and impactful — not overwhelming or disconnected. At

VTM ADvertising we’re here to bring clarity, creativity,

and confidence back to your digital presence.

Vission
Statement
To become the most trusted and loved creative agency

for brands who want more than likes — they want legacy.

We envision a digital world where every brand has a

unique voice, an authentic presence, and a strategy that

works in harmony with who they are. Our goal is to shape

that world by helping brands show up with purpose and

personality across every platform.
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AGE RANGE: 25–45

GENDER: PREDOMINANTLY FEMALE (BUT INCLUSIVE OF ALL)

DEMOGRAPHICS & BASICS

Target
Audience

LOCATION: URBAN AREAS / ENGLISH-SPEAKING COUNTRIES

OCCUPATION: SMALL BUSINESS OWNERS, CREATIVES, SERVICE PROVIDERS 

BUSINESS STAGE: EARLY TO MID-GROWTH PHASE

LOOKING FOR CLARITY,
STRATEGY, AND CONFIDENCE

ONLINE

TIRED OF DIY CONTENT
WITH NO RESULTS



Competitor Overview
A competitive analysis gives us clarity on what's already out there, where the gaps

are, and how we can carve a space that feels fresh, valuable, and distinct.
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TOP 3  COMPETITORS

COMPETITOR NAME WEAKNESSESSTRENGTHS

Social Bloom Studio

The Content Lounge

Vibe Creative Agency

Less flexible, high pricing
for small businesses

Strong aesthetic, curated
client case studies

Offers educational tools &
mini-courses

Strategy often lacks
depth/customization

Trendy visuals, heavy on
TikTok & Reels

Short-term focus, lacks
deeper brand storytelling



Don’t wait for
opportunity. Create it.
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Current Social
Media Audit
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FOLLOWER GROWTH

Percentage to EOQ goal

+10K

120%

Percentage to EOY goal

120%

Percentage to EOQ goal

200K

120%

Percentage to EOY goal

120%

Compared to previous month

6.7%

Above
(Last month = 4%)

SESSIONS ENGAGEMENT RATE



Increase Instagram engagement rate by 2–3%

Reach 5,000 followers on TikTok with consistent posting

Launch and promote a lead magnet (freebie, checklist, or webinar)

SHORT-TERM

Launch a signature service or program

Collaborate with 2–3 aligned brands or influencers

Build a consistent monthly content calendar across all platforms

MID-TERM

Establish a strong personal brand for the founder/team

Position the agency as a thought leader through content marketing &

speaking

Scale content services and hire 1–2 new creatives or strategists

LONG-TERM

Marketing
Goals
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Content Pillars
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Teach, inform, and position

the brand as an expert.

Build trust through

transparency and personality.

Highlight real results and

happy clients.

Engage, connect, and create

dialogue.

Education &
Value

Behind the
Brand

Client Success
& Social Proof

Community &
Conversation



FRIENDLY CONFIDENT EMPOWERING

CLEARSTRATEGIC

MODERN

Brand Voice
Keywords that describe our voice:

 What Our Voice Is NOT:

ROBOTIC OR OVERLY FORMAL

TREND-CHASING WITHOUT SUBSTANCE

 INCONSISTENT ACROSS PLATFORMS
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Your content is your
storefront. Make them
stop, stare, and stay.
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Moodboard



Visual Identity
& Brand
Aesthetic
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CLEAN

At VTM ADVERTISING, our visual style is a direct
reflection of our tone — modern, confident, and
polished, yet warm and approachable. We aim for a
clean and bold aesthetic that feels both professional
and creatively inspired. Whether someone sees our
feed, website, or stories, the look should instantly
feel cohesive and intentional.

Our color palette blends soft neutrals with subtle
accents that create a calming yet modern vibe.
Think muted beige and off-white as a base,
contrasted with terracotta, blush pink, and
charcoal for depth and personality. These tones
help keep our visuals feeling balanced,
welcoming, and elevated — never too loud, never
too dull.

BOLD
POLISHED



SUN MON TUE WED THU FRI SAT

Video

Photo

Graphic

Carousel

Platform 1

Platform 2

Behind the Scenes

Testimonial

Product Demo

FAQs answered

Sale Promotion

Lead Magnet

Tutorial

Definitions

Product Features

Latest Blog

Morning Highlight

Content
Calendar
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PLANNER DETAILS DATE

Content
grid
planner
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At VTM Advertising & PR,  we believe a curated feed should do more than

just “look pretty.” It should guide your audience, showcase your

personality, and support your strategy. A visually cohesive feed builds

brand recognition and makes a strong first impression — which is often

the deciding factor in whether someone hits follow or keeps scrolling.

Feed
Layout
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With strategy in place, it’s time to execute with clarity, consistency, and
purpose. Here’s our next move as a brand.

Action Plan
& Next Steps

1. Implement Our Visual Identity

Update all social platforms, templates, and marketing

materials to reflect our new branding — fonts, color palette,

tone, and aesthetic. Ensure everything feels cohesive and

instantly recognizable.

2. Build a 30-Day Content Calendar

Plan 3–5 posts per week using our content pillars: Education,

Behind-the-Scenes, Community, Social Proof, and Promotion.

Schedule content using Canva, Notion, or Planoly to maintain

consistency.

3. Show Up With Our Brand Voice

Ensure all captions, replies, and emails reflect our brand

tone: friendly, confident, and strategic. Keep messaging

clear, human, and value-driven.
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Success isn’t luck. It’s
strategy, consistency, and

knowing your worth.
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Thank
you.

Email 

jesse@vegastopmarketers.com

Social Media 

VTM Advertising 

Phone

(702) 672-0028




