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Congratulations
Congratulations on choosing Living Magazine as the vehicle to market your 

business in the local community. Now that you’ve made the decision to 
advertise, we’d like to help you design an effective ad. First, flip through the 
layout examples—they are sorted by ad size—and pick the style you prefer. 
Next, match the example code with the layout thumbnail. Please note the 
number of pictures and words recommended for the design. Use this Ad 

Strategy worksheet to help finalize your message. 

When it comes time to plan your next ad 
campaign, follow these tips to incorporate an 

inspiring call-to-action (CTA) into your ads the 
right way. A really great CTA will balance your 
goals alongside the needs of your prospects. 

Because your ultimate goal is to persuade 
the reader to become a customer, your CTA 

should compel your prospects to do something 
like register, request information, book an 

appointment, walk in your store, visit a website—
while simultaneously communicating value. 

How to Craft 
a Successful 

Call-to-Action 
Your ad should answer the  

question, “Why call?”

Content
The content of your message should be 
engaging and encourage the prospect 
to act. The body of your message should 
support the CTA.

Color
Use color to draw attention to your CTA 
by designing it in a contrasting color to the 
background. Also consider how well the 
color fits in with your pictures.

Language
To encourage conversions, use language 
that is simple and straightforward. Tell your 
prospect exactly why they should call or 
come in and what they will get after they  
do so. Use strong action-oriented verbs 
to add a sense of urgency. CTAs should 
be direct and answer “What?” “Why?” and 
“When?” in seconds.

Avoid using passive voice. While “call today” 
may seem sufficient, it doesn’t explain the 
benefit of the action and doesn’t encourage 
your prospect to take action. To successfully 
persuade the prospect to act, create a  
sense of urgency by mentioning a limited 
time offer.

Size 
Readers typically scan an ad quickly rather 
than reading each word, so making your 
CTA prominent is imperative. Make sure it 
is big enough to stand out without being 
overpowering. Text size is also vital; a  
font that is legible and properly suited to the 
size and color of the CTA should be used. 
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AD STRATEGY

STEP 1: WHAT IS THE DESIRED RESULT FROM THE ADVERTISING MESSAGE? 
To sell a specific product or service (product flow) 

To increase traffic flow or inquiries (call to action)  

To increase market awareness (company branding) 

STEP 2: WHO IS YOUR TARGET AUDIENCE FOR THIS CAMPAIGN? 

STEP 3: FIND YOUR PRINCIPAL SELLING POSITION (PSP)
Viewed from the buyer’s perspective, what is the most attractive benefit of your product or service?

STEP 4: USE FORMATS THAT PROMOTE
What headline can you use to grab the reader’s attention?

What body copy can you use to support the headline?

What bullet points/call outs can you use to reinforce the benefits?

STEP 5: WHAT VISUALS AND/OR TESTIMONIALS WILL SUPPORT THE
 FEATURES AND BENEFITS OF YOUR AD?

STEP 6: WHAT OFFER CAN YOU USE THAT MAKES IT HARD TO PASS UP?

STEP 7: WHAT DO YOU WANT TO INSTRUCT OUR AUDIENCE TO DO?
 (CALL-TO-ACTION)
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DOUBLE TRUCK

For Voting FZ Dentistry
Best Cosmetic Dentists

10 Years in a Row!
1306 SUMMER LEE DRIVE | FZDENTISTRY.COM | 972-771-4000

DT-001

Largest Pickleball facility in Texas with 42 courts.
8 Covered Courts • 2 Championship CourtsOasis Pickleball Club of Rockwall

Best Pickleball in Texas!

Oasis is the capital for
Texas Pickleball

PHOTOS BY CAREY SCHUMACHER

Courts Open Daily 8am to 10pm 

5757 South State Highway 205, Rockwall

972–772-7768 text/call | oasispickleballclub.com

($10 DROP IN FEE)

DT-002

DT-003

DT-004

DT-001
Pictures: 5
Words: Less than 50

DT-002
Pictures: 6
Words: Less than 50

DT-003
Pictures: 1
Words: Less than 50

DT-004
Pictures: 1
Words: Less than 50
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DOUBLE TRUCK

®

Creating a Stronger YOU & Stronger 

COMMUNITY

NEW PURPOSE
New Year. New You. 

MAGNOLIA
6511 FM 1488

281-259-0779

CONROE
1306 W. Davis

936-756-6000

KINGWOOD
2213 Northpark Dr.

281-359-9911

HUMBLE
9633 N. Sam Houston Pkwy

281-441-4653

FEATURING
• Executive-Style Locker Rooms

• PLAY Kids Area*

• Studio Fitness Classes*

• CYCLE Studio*

• Coach-Led Team Training* 

*Varies based on membership type & location.

• Expert-Guided 
GROUP Fitness Classes

• LADIES LYFT Studio*

• Functional Training Area

• Community Initiative Program

• START KIT: 3D Body Scans, 
Assessment & Fitness Clinic

• Virtual & OnDemand Training*

• Cardio & Strength Training

• Sauna & Tanning Service*

Experience the NEW FITNESS PROJECT, where people come to crush their personal goals & elevate the 

and pr  well as opportunities to support meaningful local community initiatives. 

A NEW Gym. A NEW Approach to Fitness.

Visit Us at essproject.us For More Details

DT-005

DT-006

560 W. RALPH HALL PKWY. SUITE 104, ROCKWALL, TX 75032
469.402.0024  |   KARENWILLIAMSONDDS.COM

S O  M U C H  M O R E  T H A N  
G E N E R A L  D E N T I ST R Y.

“By offering my 
patients access to 
advanced dental 
technology, I’m able 
to offer them safer, 
more comfortable, 
and more precise 
treatment,” 

– DR. WILLIAMSON 

DT-007

DT-008

Straight Answers.
Client Focused.
Strategic.
Experienced.
Compassionate.

Divorce Planning • Divorce (Contested or Uncontested)
Child Custody • Child Support • Complex Property Division

High Net Worth Divorce • Parental Relocations
Post-divorce Modifications • Paternity and Parental Rights

Visitation Rights • Grandparent's Rights • Adoptions 
Pre-and Post-Marital Agreements • Collaborative Law 

Alternative Dispute Resolution   (Mediation and Arbitration)    

FA M I LY  L AW  A T T O R N E Y
 PLLCNancy L. Rommelmann

Houston’s Award-Winning Family Law

 Attorney

Memorial  City Plaza – Tower Two |  Houston,    Texas     77024 |  713.622.3000 |  AttorneyNancyRommelmann.com

Straight Answers.
Client Focused.
Strategic.
Experienced.
Compassionate.

DT-005
Pictures: 1

Words: Less than 80

DT-007
Pictures: 2

Words: Less than 40

DT-006
Pictures: 1

Words: Less than 150

DT-008
Pictures: 4

Words: Less than 10
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FULL PAGE

6528 Greatwood Parkway, Sugar Land TX 77479
281-277-3326  |  JuliaDeanLaw.com

Secure Your Legacy Today!

• Estate Planning

• Trusts & Wills

• 

• Probate

• Elder Law

• Special Needs Planning

• Guardianships

• Planning for Children

• Business Succession 
   Planning

Dean Law Firm
VOTED BEST 

Fort Bend AGAIN!

FP-103FP-101

Amy Harris 
214.471.7309 
amy.harris@compass.com 

Lynette Sandidge 
214.733.2385 
lynette.sandidge@compass.com

Two top agents. 
One winning
real estate team.

FP-106FP-105FP-104

O C

H E

If you blinked in less than 10 seconds you may have dry eyes.
Schedule your dry eye evaluation in our Dry Eye Spa.

While you were looking at the eye, did you notice the letters in the
corners of this page? If not, we can help improve your visual

performance in our NeuroVision Performance Center. 

LOOK INTO THE CENTER OF THIS
EYE FOR 10 SECONDS.

Other specialties we offer: 

 •  Myopia treatment options (ex. orthokeratology) in young children
 •  Vision training and therapy for athletes at all levels
 •  Surgical Vision Correction co-management (ex. SMILE, LASIK)

15920 Lexington Blvd. 
Sugar Land, TX 77479

281-313-2020
www.horizon-eye.com

    @horizoneyecareoptical

FP-102

FP-101
Pictures: 1
Words: Less than 120

FP-103
Pictures: 1
Words: Less than 100

FP-104
Pictures: 1
Words: Less than 25

FP-105
Pictures: 1
Words: Less than 25

FP-106
Pictures: 1
Words: Less than 175

FP-102
Pictures: 1
Words: Less than 120
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FULL PAGE

FP-107

817.313.9064
AmyFauxEffects@yahoo.com
AmyFauxEffects.houzz.com

Furniture Makeovers Decorating and Design Services

Specializing in Complete Home Renovations!

Kitchen Cabinet Renovations

Best Client Satisfaction
Recommended by Houzz
Over 100 Ideabook Saves

AMY’S PAINT AND
REMODELING SOLUTIONS

FP-108

For over 30 + years, Andrews Financial Services has been working with clients to help navigate their financial choices.
For a complementary review and information regarding our monthly workshops, please contact us at

281-550-3330 or email to 

• RETIREMENT AND INCOME PLANNING
• ANNUITIES AND LIFE INSURANCE
• INVESTMENTS 

INVESTMENT ADVISORY REPRESENTATIVE OFFERING SECURITIES AND ADVISORY SERVICES OFFERED THROUGH CETERA ADVISORS LLC, MEMBER FINRA/SIPC, 
A BROKER/DEALER AND A REGISTERED INVESTMENT ADVISER. CETERA IS UNDER SEPARATE OWNERSHIP FROM ANY OTHER NAMED ENTITY.

17510 Huffmeister Rd, Ste 106; Cypress, Texas 77429 • 281.550.3330 
www.andrewsfinancial.net • www.retirementgirls.com 

Debbie Andrews, FSS
Pr a  Advisor

PROTECT SOME OF YOUR 
FUNDS FROM DOWNSIDE 

MARKET RISK AND IMPROVE 
YOUR RETIREMENT INCOME. 

2002 Timberloch Place, Suite 200, The Woodlands, TX 77380  •  281.550.3330
•  www.retirementgirls.com  

FP-109

• FILLINGS/RESTORATIONS

• DENTAL SEALANTS

• CROWNS

• CHILDREN’S DENTISTRY

• DENTURES

• BRIDGES

• TOOTH EXTRACTIONS 

• ROOT CANALS

• NITROUS OXIDE

• SEDATION DENTISTRY

Imagination, Innovation, Precision

Our Mission is to change lives through the highest quality 
dental care imaginable.

MansfieldDentistry.com • 817-473-0291 • 100 Carlin Road • Mansfield, TX 76063

Trusted
For

Generations

• TEETH WHITENING

• DENTAL IMPLANTS

• PORCELAIN  VENEERS

• INLAYS & ONLAYS

• BONDING

• INVISALIGN

• REHABILITATION 

DENTISTRY

• SILENT SLEEP ORAL 

APPLIANCE

Celebrating
40 Years

FP-111 FP-112

Auto I Home I Commercial I Life I Retirement

972-612-2393
1220 N. Alma Dr., Suite 100 • Allen, TX  75013

What is Rate-Shop Guarantee? (RSG)
RSG is our commitment to you that if your auto 
and home insurance premiums increase at 
renewal, we will automatically re-shop your 
insurance without you having to call our office. 
Does your current agent do this?

WE’RE ONE CLICK AWAY,
GET YOUR QUOTE TODAY!

KnowYourAgent.com

Paying too much for auto & home insurance?

PROUDLY REPRESENTING:

Travelers • Safeco • Progressive • Kemper • Hartford • Metlife  • Mercury • Hippo • AIG • Liberty Mutual • Maison • Chubb & More!

As we always say, if you don’t know insurance...
know your agent!

As an independent brokerage, we work for you… not the insurance companies.

FP-110

FP-107
Pictures: 0
Words: Less than 30

FP-108
Pictures: 0
Words: Less than 120

FP-109
Pictures: 0
Words: Less than 150

FP-112
Pictures: 2
Words: Less than 100

FP-110
Pictures: 1 
Words: Less than 200

FP-111
Pictures: 1
Words: Less than 75
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FULL PAGE

Board-Certified
Dermatologists
in Cypress

27700 NW FRWY STE.490 Cypress, TX 77433
Amy Greenwood (281) 895-3376 EXT.5
SHOP.CYPRESSDERMATOLOGY.COM

AGREENWOOD@CYPRESSDERMATOLOGY.COM

Coming next fall

Cypress Dermatology New Facility

 50%OFF
on Emsculpt packages 

Purchase a Skinpen package 
of 3 with free Sculptra add on 

$600 
VALUE 

Laser Hair Removal Packages:
Buy one area, get a second area 

FREE
*of equal or lesser value

All Chemical Peel packages 

20%OFF

cypressdermatologytx        cypressdermtx

JANUARY 
SPECIALS

Dr. Lauren Campbell

FP-115

FP-116 FP-117

LOOKING FOR A TRUSTED
CPA FOR YOUR BUSINESS?

ANDRE     ASSOCIATES PC

��������������������������������
	������

• Serving the local area for over 35 years
•  Tax Planning Strategist-increase profits and cash flow
• State Tax Issues
•  All your business compliance needs, including payroll
•  QuickBooks Training by QB ProAdvisors
•  Financial Statement Preparation
•  Custom plans to fit your business needs and reduce taxes

������������������������
����������������
��� �� ����
��������������

Call Today for your
FreeConsultation

Must mentionLiving Magazine when booking.

FP-113

Dr. Bryan Correa
Board Certified Plastic Surgeon

Slim Waist. 

Personalized, 
Natural Results. 

We’re here every 
step of the way.

Free consultation

Financing available

Rated 5 Stars on Google

4850 West Panther Creek Dr. #105, The Woodlands, TX 77381  |  www.thewoodlandsplasticsurgery.co  |  281.419.9119

FP-114

6704 Sterling Ridge Drive, Suite G  |  The Woodlands, TX 77381

Feel like Family
At Snikeris Family Dentistry, we understand that visiting the dentist can be uncomfortable. 

That’s why it’s our goal to make your visits something to look forward to with a dental 
team you know and trust. We treat every patient like family and deliver the highest 
quality dentistry so that you can smile before, during, and after your appointments. 

WE PROVIDE THE HIGHEST quality CARE.
WE OPERATE WITH integrity IN ALL THINGS.

WE SERVE OUR PATIENTS WITH compassion AND JOY

FP-118

FP-113
Pictures: 7
Words: Less than 40

FP-116 
Pictures: 4
Words: Less than 25

FP-117
Pictures: 2
Words: Less than 75

FP-114
Pictures: 7
Words: Less than 30

FP-118
Pictures: 2
Words: Less than 75

FP-115
Pictures: 3
Words: Less than 50
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FULL PAGE

FP-121

FP-122 FP-123

FP-119 FP-120

FP-124

FP-119 
Pictures: 1
Words: Less than 75

FP-120
Pictures: 2
Words: Less than 50

FP-122
Pictures: 1
Words: Less than 50

FP-124
Pictures: 2
Words: Less than 40

FP-123 
Pictures: 4
Words: Less than 35

FP-121 
Pictures: 1
Words: Less than 75
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   ½ PAGE HORIZONTAL
 

COMING SOON! 
LEARN MORE AT 

GATHERINGS.COM

JOIN THE VIP LIST: 
DFWHOMES@BEAZER.COM 

972-294-7045

Pricing, features, availability subject to change without notice. See New Home Information Manager for complete 
details. © 2017 Beazer Homes. 10/17 150436

Elevator access and  
secure entry

Private balconies

Open living spaces 

Secure garage parking  
for every home

Announcing condominium living for 55+ active-adults, coming 
soon to the new Mercer Crossing development in Farmers Branch.

Mercer Crossingat Mercer Crossingat

MAKE THE NEXT PHASE  
THE BEST PHASE

HPH-203

HPH-204 HPH-205

CENTRAL YMCA
(817)274-9622

COOPER STREET YMCA
(817)419-9629

NORTH YMCA
(817)548-9622

JOIN FOR
$0 IN 
JUNE

SIGN UP FOR DAY CAMP, 
SWIM LESSONS, YOUTH 

SPORTS & MORE!

HPH-201

Allen
(972) 325-1390

Garland – North Garland
(972) 881-8887

Garland – Telecom 
(972) 497-2819

Murphy 
(972) 200-4370

Plano
(972) 509-5070

We Provide Cutting Edge Therapy!
Treat Injuries From Head to Toe • Treating Patients ages 5 - 105 • Sprains / Strains / Post Surgical 
Advanced Manual Therapy • Individualized Exercise Programs • Graston Technique / Cold Laser

Dry Needling • Vertigo Treatment

WWW.ACHIEVE-THERAPY.NET
Locally Owned and Operated Private Practice

Orthopedics | Sports Medicine
Injury Prevention | Manual Therapy

**In accordance with State Law - Your Insurance Company regulations may differ in regards to payment policies. We are happy to assist in verifying your coverage.

Direct Access
Doctor Referral
Not Neccessary

in most cases**

HPH-202

HPH-206

• Laser Treatment

221 Regency Parkway
Ste. 117, Mansfield

(817) 477-3611

3050 S. Center Street
Ste. 140, Arlington

(817) 557-1006

AccentPodiatry.com

Anything from ingrown toenails to foot surgery.

• Wound Care • Bunions

• Heel PainDiabetes.
Outsmart

• Diabetic Care

• Pediatric Foot Care

HPH-209HPH-207 HPH-208

HPH-205
Pictures: 1
Words: Less than 15

HPH-208
Pictures: 1
Words: Less than 35

HPH-207
Pictures: 1
Words: Less than 15

HPH-201
Pictures: 1
Words: Less than 15

HPH-202
Pictures: 1
Words: Less than 25

HPH-204
Pictures: 1
Words: Less than 75

HPH-209
Pictures: 1
Words: Less than 35

HPH-206
Pictures: 1
Words: Less than 50

HPH-203
Pictures: 0
Words: Less than 35
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½ PAGE HORIZONTAL

HPH-210

Invisalign®, the Invisalign logo, and iTero®, among others, are trademarks and/or 
service marks of Align Technology, Inc. or one of its subsidiaries or a�liated 
companies and may be registered in the U.S. and/or other countries.

Sing to the Lord a new song; 
sing to the Lord, all the earth.

Sing to the Lord, praise his name; 
proclaim his salvation day a�er day.

Declare his glory among the nations, 
his marvelous deeds among all peoples.
Psalm 96:1-3

35j a n u a r y  2 0 2 1   |   L I V I N G M A G A Z I N E . N E T

 COP 2021-1.indd   35 12/18/20   5:20 PM

HPH-211

TIPS AND TRICKS TO CREATING
SPACES THAT WORK FOR THE 
WHOLE FAMILY

  BY COURTNEY WARREN 

ARCHITECT

SHADE
OF

STUNNING PATIO ENVIRONMENTS
Creating comfortable and tranquil 
environments with shade, and bringing the 
beauty of the outdoors to be experienced 
with design and function.

Turn your outdoor living space into a 
destination.
• Motorized Sun Shades
• Louvered Roof Systems 
• Retractable Awning Systems
• Sail Shade Systems 
• Aluminum Pergola Systems
• Screen Patio Systems
• Bespoke Parasols and Umbrellas

817-832-2200
ArchitectOfShade.com
tim@architectofshade.com

SHADE
IS A

LUXURY!

Call today to
schedule your
FREE ESTIMATE!

Mention Living 

Magazine for 

20% Off

Installation 

www.FactoryFlooringLiquidators.com
469-583-7053

1500 Interstate 35E #106 • Carrollton, TX 75006

LAMINATE
starting at $2.99/sf 

installed
(Select products only)

HARDWOOD
starting at $3.99/sf

installed
(Select products only)

$299
additional 
discount

on orders of 700+ SF.

Premium Floors - Wholesale Prices

29f e b r u a r y  2 0 2 1   |   L I V I N G M A G A Z I N E . N E T

FM 2021-2 new.indd   29 1/18/21   11:54 AM

HPH-212

4 L I V I N G M A G A Z I N E . N E T   |  f e b r u a r y  2 0 2 1

FB 2021-2.indd   4 1/18/21   3:20 PM

HPH-214 HPH-215

Brighten Up 
Your Look With 
Eyelid Surgery
������������������������
��������������
������	���������	�
�����
��������������������
����������������������
�����������������
�����
������
�������������������
�����
���������������
������
��������������������	�
����
��
���
��������	���������
�����
��	��������
����	� ���������

�����������
���������
������
����
���	����������������
�����������
	������
����	�
�������
��������

��������
����������� �������������
���
�
����������������

����������������������������	��������	�	��

�������
�������������
�� �����
����������������������������
��
���
���������
����	�� �����
��
���������	���������	�������
�����
�����������������������	��
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HPH-213

OLD, UGLY
COUNTERTOPS? 
DON'T REPLACE IT, REFINISH IT!

SAVE THOUSANDS!

BEFORE

AFTER

Why Choose Refinishing Over Replacement?

• We repair & refinish the EXISTING countertops in place

• We offer the strongest, most beautiful finishes available 

• Over 30 beautiful stone-look colors to choose from

• Fast 1-2 day process

• Free estimates

• We also repair & refinish bathtubs, tile, showers and vanities

Mention this ad to receive $50 off your complete countertop refinishing. 
Offer expires 02/28/2021

Valid only at participating locations. Each Miracle Method franchise independently owned and operated.

281.201.6788
MiracleMethod.com/houston-sw

27f e b r u a r y  2 0 2 1   |   L I V I N G M A G A Z I N E . N E T

FB 2021-2.indd   27 1/18/21   3:21 PM

HPH-217 HPH-218HPH-216

HPH-211
Pictures: 1
Words: Less than 10

HPH-216
Pictures: 1
Words: Less than 10

HPH-215
Pictures:2
Words: Less than 50

HPH-210
Pictures: 1
Words: Less than 25

HPH-212
Pictures: 3-5 

Words: Less than 25 

HPH-213
Pictures: 1
Words: Less than 25

HPH-218
Pictures: 3-5
Words: Less than 25

HPH-217
Pictures: 1
Words: Less than 50

HPH-214
Pictures: 3
Words: Less than 25
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 ½ PAGE VERTICAL

HPV-303

HPV-307

 whitening in one hour • Invisalign teeth straightening
Implants  • Enjoy sedation dentistry •

6316 Gaston Avenue Dallas, Texas 75214
On the corner of Gaston & La Vista, across from Starbucks

214.823.LAKE (5253)
dentalcenteroflakewood.com

Travis Spillman, DDS

denta lcen te r of lakew ood

Happy New Year!

Spillman Family Dental
Quality Comprehensive Dentistry in Rockwall

SpillmanFamilyDental.com • (972) 771-9311
2308 Ridge Rd., Ste. B

Dr. Spillman and his team made what is 
usually a very unpleasant experience for me, 

a very great one! I would highly
recommend anyone and everyone to see Dr. 
Spillman for any other dental needs. – TM

Travis Spillman, DDS
Life is Good in Rockwall!

We’ll Make You Want To

SmileSmile

HPV-302

HPV-306

HPV-301

HPV-305

HPV-304

HPV-308

HPV-304
Pictures: 1 
Words: 
Less than 100

HPV-303
Pictures: 2-3 
Words: 
Less than 25

HPV-301
Pictures: 1
Words: 
Less than 10

HPV-302
Pictures: 1
Words: 
Less than 50

HPV-305
Pictures: 1
Words:  
Less than 15

HPV-306
Pictures: 2
Words: 
Less than 50

HPV-307
Pictures: 0
Words: 
Less than 30

HPV-308
Pictures: 1
Words: 
Less than 25
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½ PAGE VERTICAL

HPV-311

HPV-315

HPV-310

HPV-314

HPV-309

HPV-313

HPV-312

HPV-316

HPV-310
Pictures: 1
Words: 
Less than 25

HPV-312
Pictures: 1
Words: 
Less than 25

HPV-316
Pictures: 2
Words: 
Less than 75

HPV-314 
Pictures: 2 
Words: 
Less than 50

HPV-315
Pictures: 2
Words: 
Less than 50

HPV-311 
Pictures: 2
Words: 
Less than 25

HPV-309
Pictures: 1
Words: 
Less than 25

HPV-313
Pictures: 1
Words: 
Less than 50



14

¼ PAGE

QP-403

KyotoRockwall.com

KYOTO
Japanese Steak House

READERS’ CHOICE

best of

2013-2020

ROCKWALL
& ROWLETT

Asian Cuisine

1599 Laguna Drive | 214-771-0688

$5 OFF
$25 OR MORE FOOD PURCHASE

Exp: 1/31/21. Excludes holidays 

$5 OFF

QP-402

QP-407QP-406

QP-404

QP-408

QP-411QP-410

QP-401

QP-405

QP-409

FRISCO
&  PLANO

2021

All Subjects, All Ages,
SAT/ACT & ISEE Prep

1-on-1 tutoring, in-home or online

Call for your FREE Consultation!
972-703-9344

tutordoctor.com/frisco

QP-412

QP-405
Pictures: 1
Words:  
Less than 15

QP-406
Pictures: 1
Words:  
Less than 35

QP-402
Pictures: 2
Words:  
Less than 20

QP-407
Pictures: 1
Words:  
Less than 15

QP-408 
Pictures: 1
Words:  
Less than 15

QP-410
Pictures: 2
Words:  
Less than 25

QP-411
Pictures: 1
Words:  
Less than 15

QP-412
Pictures: 2
Words:  
Less than 50

QP-404
Pictures: 1
Words:  
Less than 20

QP-403
Pictures: 4
Words:  
Less than 20

QP-401
Pictures: 1
Words:  
Less than 20

QP-409
Pictures: 0
Words: 
Less than 25
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5”X 9” DAL CARD

DAL-501

DAL-506

DAL-504

POSTMASTER — REQUESTED IN-HOME DELIVERY DATE: MARCH 2-4, 2011

2701 Sunset Ridge
Suite 602
Rockwall TX 75032

WWW.ALLENSMILEDESIGN.COM
1420 W EXCHANGE, #170 | ALLEN, TX 75013

972-954-9728

(New patients only. Valid in absence of gum disease. Must present card to redeem offer.
No cash value and cannot be combined with other offers.)

WE OBSERVE STATE MANDATES FOR SAFETY
FLEXIBLE & AFFORDABLE PAYMENT PLANS

MOST INSURANCE ACCEPTED 

$250 OFF

Free Set Of Retainers
Free Whitening

ONLY $79
Comprehensive Exam

X-Rays
Regular Cleaning

Free Take Home Whitening

DON'T FORGET ABOUT YOUR
UNUSED DENTAL BENEFITS

DAL-509

Get

Specials are not valid with any other offers.
Expires 4-15-17

14082 MEMORIAL DRIVE, HOUSTON, TX 77079 | (281) 303-6670 | FLOORINSPIRATIONS.COM

CARPET | HARDWOOD | TILE | WATERPROOF ENGINEERED FLOORS | COUNTERTOPS

4.99$
SQ. FT.

4.99$
SQ. FT.

1.99$
SQ. FT.

2.99$
SQ. FT.

3.99$
SQ. FT.

(Professionally Installed With All Trim) 200 sq ft min.

Waterproof
Engineered Floors

(Professionally Installed With All Trim)

Stainmaster Carpet
(Professionally Installed w/6lb” Pad) 400 sq ft min.

Ceramic Tile Starting at 

Starting at 

(Professionally Installed & Includes Moving Appliances) 200 sq ft min.

Wood Look Tile
(Professionally Installed & Includes Moving Appliances) 200 sq ft min.

25-year Handscraped Hardwood Floors

POSTMASTER — REQUESTED IN-HOME DELIVERY DATE: MARCH 2-4, 2011

0%
INTEREST FOR 18 MONTHS!

ASK FOR DETAILS.
FREE
IN-HOME CONSULTATION

14082 MEMORIAL DRIVE, HOUSTON, TX 77079 | (281) 303-6670

W/
Expires 4-15-17 | Restrictions apply

CARPET | TILE & STONE | HARDWOOD | WATERPROOF ENGINEERED FLOORS | COUNTERTOPS | FLOORINSPIRATIONS.COM

DAL-502

DAL-508DAL-507

POSTMASTER — REQUESTED IN-HOME DELIVERY DATE: MARCH 2-4, 2011

2701 Sunset Ridge
Suite 602
Rockwall TX 75032Bar & Grill

(Must  pre sent  coupon a t  t ime of  purchase .  Va l id  one per  
v i s i t ,  one per  tab le .  Exp i re s  Apr  1 ,  2020)

$5 OFF $25

$10 OFF $50
OR

615  MAIN STREET,  STE 100 •  FR ISCO,  TX 75036
469-200-5476

UNCORKDBARANDGRILL.COM
     /FR ISCOUNCORKD

Bar & Grill

OPENING
ON MARCH 10TH!

Uncork’d serves freshly-made, unique & memorable 
food in a cozy casual dining room. Whether you’re going 
out to lunch with friends, celebrating a birthday or out 

on date night, Uncork’d has you covered with a friendly, 
attentive sta� ready to recommend a variety of wines, 

cra� beers, specialty cocktails or spirits to make 
Uncork’d your home-away-from-home.

Your New Neighborhood Hangout.

DAL-503

POSTMASTER — REQUESTED IN-HOME DELIVERY DATE: MARCH 2-4, 2011

2701 Sunset Ridge
Suite 602
Rockwall TX 75032

COMMUNITY CHURCH
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DAL-505

POSTMASTER — REQUESTED IN-HOME DELIVERY DATE: MARCH 2-4, 2011

6530 Alliance Drive
Suite 110
Rockwall TX 75032

Baker
Bonuses

FREE LOANER CARS FREE CAR
WASHES

FREE TOWING
TO OUR SERVICE

COLLISION DEPARTMENTS

50% OFF
OIL CHANGES

FREE STATE
INSPECTIONS

& MUCH
MORE

OVER A $5,000 VALUE
For more information, contact us:

bakernissan.com | 832-604-2615
19630 Northwest Freeway Houston TX 77065

SHOP
FROM 
HOME

AND
WE’LL DELIVER!

Stay home, stay safe, let us deliver.

START SHOPPING
Bakernissan.com

$191 per month lease. 36 month closed end lease for 2020 Nissan Rogue Sport S. VIN:LW282210.  $4,691 initial down required at signing including first month payment and excludes Tax, Title, and License, and Dealer Fees.   Payment includes $950 
Nissan Lease Cash and $500 Nissan Bonus Cash.  Offer only valid financing through NMAC.  Monthly payments total $6,876 lease based on MSRP $24,985 and $24,467 sales price.  $0 Security Deposit, $650 ACQ Fee. $.15/mile charge in access of 
10,000 mile/year + disposition fee.  Early termination fees may apply. Subject to residency restrictions. Lessee responsible for auto insurance, maintenance and excessive wear /tear.  Late payments may incur fees.  Must take delivery from new 
stock.  Offer ends 3/1/2020. See dealer for details.
 
**MSRP $24,985, Baker Discount $3,804, Nissan Rebate $3,500.  Stock# 402335. Must purchase from new dealer stock. Excludes tax, title, license, and dealer installed equipment. 0% Financing is subject to NMAC credit approval for 
well-qualified buyers.  Rebates subject to change.  Not all applicants will qualify. Can’t be combines with Nissan Customer Cash Rebate. Residency restrictions apply. See dealer for details. Offer ends 3/1/2020

NEW  2020 NISSAN ROGUE SPORT S
Lease $191 per month 36 month lease  10,000 miles per 

year…vin LW282010
or

$7,304 Total Savings OFF MSRP or Sales Price $17,681 or 0% 
for 60 Months + $1,500 Nissan APR Cash

832-604-2615 
19630 Northwest Freeway Houston TX 77065

DAL-501
Pictures: 1|1
Words: Less than 50

DAL-506
Pictures: 1|1
Words: Less than 70

DAL-502
Pictures: 1|1
Words: Less than 40

DAL-507 
Pictures: 5|1
Words: Less than 40

DAL-503
Pictures: 1|1
Words: Less than 50

DAL-508
Pictures: 1|4
Words: Less than 50

DAL-504
Pictures: 3|1
Words: Less than 40

DAL-509
Pictures: 2|0
Words: Less than 70

DAL-510
Pictures: 1|3
Words: Less than 40

DAL-505
Pictures: 1|3
Words: Less than 20

DAL-510

POSTMASTER — REQUESTED IN-HOME DELIVERY DATE: MARCH 2-4, 2011

2701 Sunset Ridge
Suite 602
Rockwall TX 75032

Allen, TX | West Plano, TX | Frisco, TX | McKinney, TX | 469.312.5225
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The Power of Color
SETTING THE TONE WITH COLOR
Have you ever considered the importance of color in branding? The proper use of color is vital to 
creating a positive image among consumers. Furthermore, color plays a huge role in memory recall. 
It stimulates all the senses, instantly conveying a message like no other communication method.

Choosing the right color scheme for your brand is crucial. The color you choose should set you 
apart, work with your industry and image, and tie to your brand promise. It should also take into 
account color psychology, which is fairly complex. Colors can mean different things depending on 
the culture, situation, and industry. 

COLOR TERMS

HUE 
Color (blue, green, red, etc.).

CHROMA 
The purity of a color (a high 
chroma has no added black, 
white or gray).
 

SATURATION 
How strong or weak a  
color is (high saturation 
being strong).

VALUE 
How light or dark a color is 
(light having a high value).
 

TONES
Created by adding gray to  
a color, making it dull.
 

SHADES
Created by adding black to 
a color, making it darker.
 

TINTS 
Created by adding white  
to a color, making it light.

PICKING YOUR PALETTE
Creating a color scheme is essential to good design.

MONOCHROMATIC COLORS
Monochromatic color schemes are made up of 
different tones, shades, and tints within a specific 
hue. These are the simplest color schemes to create, 
as they’re all taken from the same hue, making it 
harder to create a jarring or ugly scheme (though 
both are still possible).

COMPLEMENTARY COLORS
Complementary schemes are created by combining 
colors from opposite sides of the color wheel. In 
their most basic form, these schemes consist of only 
two colors, but can easily be expanded using tones, 
tints, and shades. 
However, using colors that are exact opposites with 
the same chroma and/or value right next to each 
other can be very jarring visually (they’ll appear 
to actually vibrate along their border in the most 
severe uses). This is best avoided (either by leaving 
white space between them or by adding another, 
transitional color between them).

TRIADIC COLORS
Triadic schemes are made up of hues equally 
spaced around the 12-spoke color wheel. This  
is one of the more diverse color schemes.

ANALOGOUS COLORS
Analogous schemes are created by using three 
colors that are next to each other on the 12-spoke 
color wheel. Generally, analogous color schemes 
all have the same chroma level, but by using tones, 
shades, and tints you can add interest to these 
schemes and adapt them.
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Cool blue is perceived as trustworthy, dependable, fiscally 
responsible, and secure. Blue relates to the mind, so consumers 
associate it with logic and communication. Strongly associated 
with the sky and sea, blue is serene and universally well-liked. 

Blue is an especially popular color with financial institutions, as 
its message of stability inspires trust.

BLUE TONES

Red activates your pituitary gland, increasing your heart rate and 
causing you to breathe more rapidly. This visceral response makes red 
aggressive, energetic, provocative, and attention-grabbing. Count on 
red to evoke a passionate response, albeit not always a favorable one. 

RED TONES

Cheerful orange evokes exuberance, fun, and vitality. With the 
drama of red plus the cheer of yellow, orange is viewed as 

gregarious and often childlike. Research indicates its lighter 
shades appeal to an upscale market. Peach tones work well with 

health care, restaurants, and beauty salons.

ORANGE TONES

PURPLE TONES
Purple is a color favored by creative types. With its blend of 
passionate red and tranquil blue, it evokes mystery, whimsy, 

sophistication, spirituality, and royalty. Lavender evokes 
nostalgia and sentimentality.

In general, green is the color of money and envy, but it also signifies 
health, freshness, the environment, and serenity. Deeper greens are 
associated with wealth or prestige, while light greens are calming. 

Green is attractive to youth and to those who enjoy life.

GREEN TONES
Pink’s message varies by intensity. Hot pinks convey energy, 

youthfulness, fun, and excitement and are recommended for less 
expensive or trendy products for women or girls. Dusty pinks 

appear sentimental. Lighter pinks are more romantic.

PINK TONES

This earthy color conveys warmth, simplicity, durability, and stability. It 
can also elicit a negative response from consumers who relate to it as 
dirty. Certain shades of brown, like terracotta, can convey an upscale 
look. From a functional perspective, brown tends to hide dirt, making 

it a logical choice for some trucking and industrial companies.

BROWN TONES

In every society, yellow is associated with the sun. Thus, it 
communicates optimism, positivism, light, and warmth. Certain 

shades seem to motivate and stimulate creative thought and energy. 
However, choosing a wrong tone of yellow in a color scheme can 

cause fear and anxiety. The eye sees bright yellows before any other 
color, making them great for point-of-purchase displays.

YELLOW TONES

Black is serious, bold, powerful, and classic. It creates drama 
and connotes sophistication. Black works well for expensive 

products, but can also make a product look heavy.

BLACK TONES
White connotes simplicity, cleanliness, sterility, and purity.  

The human eye views white as a brilliant color, so it immediately 
catches the eye in signage. Visually, white gives a heightened 

perception of space. White is often used with infant and health-
related products.

WHITE TONES
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Find your perfect font pairing!
Because of the overwhelming amount of font choices, and keeping in mind how precious your time is, 
we’ve used our creative experience to suggest a few suitable font combinations that will help you choose 
a look for your brand.

Heading One
heading two

This is an example of  the body copy pairing 
with the heading typeface. You’ll be able to see 
that it is easily readable in a paragraph setting.

Heading One
heading two
This is an example of the body copy 
pairing with the heading typeface. You’ll 
be able to see that it is easily readable in 
a paragraph setting.

HEADING ONE
heading two

This is an example of the body copy 
pairing with the heading typeface. You’ll 
be able to see that it is easily readable in 
a paragraph setting.

HEADING ONE
heading two
This is an example of the body copy 
pairing with the heading typeface. You’ll 
be able to see that it is easily readable in a 

serif
This typeface has “feet” 

that project out at the 

end of its stroke. It’s 

often considered to be 

traditional.

sans serif
A typeface that does 

not have any stroke 

embellishments.

Script
A linked typeface that is 

best to used as an elegant 

element in headers. Mostly 

related to decorative 

handwritten fonts.

slab serif

This is mostly a thick 

block-like serif. 

TYPOGRAPHY GLOSSARY

Choosing A Font Style

TRADITIONAL
Classic, Sophisticated, Informative

PERFECT FOR: Legal, Medical, Fashion, or 

Classic Brands

LUXURY
Formal, Chic, High-end

PERFECT FOR: Jewelers, Real Estate, 

Financial, or General Business.

MODERN
Edgy, Crisp, Mindful, Industrial, Elite

PERFECT FOR: Technology, Contractors, 

Medical, or Professionals

ACTIVE
Impactful, Masculine, Bold

PERFECT FOR: Sports, Outdoors,  

Automotive or Manufacturing
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Heading One
heading two

This is an example of the body copy 
pairing with the heading typeface. You’ll 
be able to see that it is easily readable in a 
paragraph setting.

HEADING ONE
heading two

This is an example of the body copy 
pairing with the heading typeface. 
You’ll be able to see that it is easily 
readable in a paragraph setting.

HEADING ONE
HEADING TWO

This is an example of the body copy 
pairing with the heading typeface. You’ll 
be able to see that it is easily readable in a 
paragraph setting.

Heading One
heading two
This is an example of  the body copy pairing 
with the heading typeface. You’ll be able to see 
that it is easily readable in a paragraph setting.

Heading One
heading two

This is an example of the body copy 
pairing with the heading typeface. 
You’ll be able to see that it is easily 
readable in a paragraph setting.

Heading One
heading two

This is an example of the body copy 
pairing with the heading typeface. You’ll 
be able to see that it is easily readable in a 
paragraph setting.

LIGHT ITALIC BOLD BOLD ITALIC CONDENSEDREGULAR

MENU
Simple, Functional, Readable

PERFECT FOR: Food and Beverage, Health 

Care, or Retail Brands

HEADLINE
Editorial, News, Important, Strong

PERFECT FOR: Exhibitions, Art, Schools, 

Medical, or Media 

LEISURE
Travel, Adventure, Fun

PERFECT FOR: Tourism, Retail, Cooking, 

Hotels, or Home Design

ELEGANT
Soft, Feminine, Creative

PERFECT FOR: Spas, Boutiques, OB/GYN, 

Beauty, or Lifestyle

COMMON
STYLES

FUN
Youthful, Happy, Friendly

PERFECT FOR: Schools, Churches, Child 

Care, or Activities

CREATIVE
Structured, Balanced, Functional

PERFECT FOR: Events, Art, Restaurants,  

or Businesses



L E A R N  M O R E  A B O U T  W H A T  M A K E S
 L I V I N G  M A G A Z I N E  U N I Q U E ! 

livingmagazine.net

Thank You for choosing Living Magazine


