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GENERAL INSPIRATION.

REALITY IS MERELY
AN ILLUSION, AL-
BEIT A VERY PER-
SISTENT ONE.

ALBERT EINSTEIN

OUR PERCEPTIONS ARE FALLIBLE. WE SOME-
TIMES SEE WHAT ISN'T THERE. WE ARE PREY
TO OPTICAL ILLUSIONS. OCCASIONALLY WE
HALLUCINATE. WE ARE ERROR-PRONE.

-- CARL SAGAN
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OPTICAL ART IN £l
FASHION

N a5 S

| BELIEVE THAT FASHION IS A SOCIAL PHENOMENON, WHICH DESCRIBES
HISTORIC EVENTS AND IDEAS AND EXPRESSES FULLY THE PERIOD WE LIVE
IN. IN THE 1960S POP ART INFLUENCED SOCIETY AND FLOW OF IDEAS, WHE-
REAS OP ART CONTAMINATED FASHION.
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STARIGHT LINE
ILLUSIONS.
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OPTICAL ART [N

PRINTS

OUR PERCEPTIONS ARE FALLIBLE. WE SOME-
TIMES SEE WHAT ISN'T THERE. WE ARE PREY TO
OPTICAL ILLUSIONS. OCCASIONALLY WE HALLU-
CINATE. WE ARE ERROR-PRONE.

CARL SAGAN

ILLUSIONS.
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wrecHuse oF VIRTUAL REALITY.
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RE MODERNIST CREATES MOVING OPTICAL ART GIFS
AND 3D ANIMATIONS.
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= THE ORCHID
PRINT

THE ORCHID IS THE SYMBOL FOR
LOVE, FERTILITY, PERFECTION
AND BEUATY.

TICLES, AND THE NAME ORIGINATES FROM
THE SHAPE OF THE ROOT TUBERS OF THE
PLANT. ORCHIDS HAVE BEEN ASSOCIATED
WITH SEXUALITY IN MANY CULTURES. MY
PRINT SHOULD EMBODY THE BEAUTY OF
FEMALE SEXUALITY, BECAUSE THIS IS STILL
TODAY A CRITICAL TOPIC IN MANY SOCIET-
\\ IES AND LEADS TO OPRESSION OF WOMEN.

OPTICAL ART

PRINTS "




A

(

el

:
%ﬁﬁ e é////,ﬂagvv%
m (@5 -

)
| g
ﬁ

%

COLOR VARIATI



\ SN ‘,l SOUND

SOUND WAVES CAN CONNECT US TO PEOPLE, NATURE AND EVEN

OUR OWN BODY. THIS PRINT STANDS FOR UNITY, IF WE STOP FO- WAV E S P R I N T ]

CUSING ON WHAT DRIVES US APART AND START CONECTING WE
CAN ALL MANAGE TO BE ON THE SAME WAVELENGTH.
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CHESS
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EMPOWER PRINT.

OPRESSION IS SADLY e e e——

A COMMON PROBLEM ——— =

IN TODAYS WORLD. MY e e B
PRINT STANDS FOR THE o —
OPPOSITE, IT SHOULD e " e

INDICATE A HUGE e :3§§§\
STAIRCASE, TO SHOW

THE MANY STEPS PEO- EMWE@

PLE HAVE TO TAKE TO e

REACH EMPOWERMENT. R —

OUR SEPARATION FROM e o
FACH OTHER IS AN OPTICAL " — e
ILLUSION. . — T T
~ ALBERT EINSTEIN — —
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BY USING THE TECHNIQUE OF

|
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DRAPING THE VOLUME OF THE -
BOMBER IS COMING TO LIVE. . ‘

RECTANGULAR
PATTERN BASE
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13IMOVI ¥3aN08 FTVLAYIVA

BY USING THE TECHNIQUE OF
DRAPING THE VOLUME OF THE
BOMBER IS COMING TO LIVE.

C I |

CIRCULAR
PATTERN BASE
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TEGCHNICAL DRAWING FAIRYTALE BOMBER
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HRIKIIAREALISATION
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FAIRYTALE BOMBER

BOYFRIEND JEANS

PATTERN IN
CLO3D

TTTTTTTTTT

PRINTS




(-]
-
s
(o
-
=]
-
—

[—
—
(o
(=



THE ORCHID
PRINT N°1
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THE ORCHID
PRINT N°2
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THE ORCHID
PRINT N°3
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WAVES PRINT




THE SOUND WAVES
PRINT N°1
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PRINT N°2
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THE SOUND WAVES
PRINT N°3
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THE CHESS
DECONSTRUCTION
PRINT
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THE CHESS DECON-
STRUCTION PRINT
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THE CHESS DECON-
STRUCTION PRINT
N°3
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THE EMPOWER
PRINT N°1




THE EMPOWER
PRINT N°2
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THE EMPOWER
PRINT N°3
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A VIRTUAL PLATFORM TO SHOW ART
WORK IN A GALLERY STYLE WITH THE
OPTION OF SELLING. | L
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13IMOVI ¥3aN08 FTVLAYIVA

A VIRTUAL PLATFURW
FOCUSING ON T

RETAIL OF FASH POINGS==
BEAUTY AND LIFESFLYE
PRODUCTS.
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LILMIQUELA

TIME

MEWSFEED « INTERNET

The 25 Most Influential People
on the Internet

TIME STAFF

For our fourth annual roundup of the most

influential people on the Internet, TIME

evaluated contenders by looking at their global 5y of @lilmiquala
impact on social media and their overall ability

to drive news. Here's who made this year's L1l the makings of an Instagran

unranked list.
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BEE_NFLUENCER

bee_nfluencer & Nachrich
q 139 Beitrige 254K Follower 421 abonnier
B.
[ o Guter Zweck
- I'm the 1st bee influencer! #y ~ Follow me guys: th

more we will save bees! #BeeFund x @fondationdefr
nft.carrefour.com/nfbee

culturafoaod, theotficialsellridges und tyraba

@0 & 5 & romm PRINTS

MFBEE @ Danate Storles Praject 0§ Project )







PLACEMENTRU SR

TTTTTTTTTT

-
PR 1IN T S s . o E E
-



14N 40 LNJN3IV'1d

UPOLADING NFT TO SPATIAL, FOR A GREATER VIRTU-
AL EXPERIENCE.

CREATING NET
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CONTINUED

ON WHAT ON WHAT WE LOOK FOR.

- JOHN LUBBOCK

€ ¢ WHAT WE SEE DEPENDS MAINLY
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