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The Richmond Chamber of

| Commerce exists to provide
services, resources and
advocacy to foster growth in
the business community and
benefit West Contra Costa

County. We believe a healthy community
can only be maintained by a strong local
economy. The Richmond Chamber
represents and works for our members, which
include businesses and organizations not
only located in Richmond but those located
elsewhere and doing business in Richmond




RIGGERS LOFT

City Pressures Historic Riggers Loft to Vacate for Potential Wind Industry

RICHMOND - In a recent turn of
events, the iconic Riggers Loft Wine
Company is facing intense scrutiny
from the Richmond City Council.
Positioned adjacent to the historic
Red Oak Victory, the loft has long
been a beacon for tourists and locals
alike, offering a range of attractions
including wine tastings, gastronomic
delights, live music, weddings, and
more.

Such establishments are typically

the pride and joy of cities, serving

as key promotional points to boost
tourism and local economy. However,
Richmond’s city officials seem to

have a different agenda. Their eyes

are set on what could potentially be

a booming wind industry, and the
Riggers Loft has found itself caught in
the crosshairs.

The fallout began when the pandemic
hit. Like many businesses, the
Riggers Loft grappled with financial
challenges, making it tough to keep
up with full rent payments. Rather
than finding a middle ground, the
City opted for a hard line, initiating
court proceedings to evict the
establishment. This was despite the
winery’s significant contributions over
the years, which include hefty rent

payments, tax generation, and job creation.

In a twist of fortune, the eviction was momentarily halted. Both parties agreed upon a temporarily reduced rent
scheme and a plan to recover the backlog of rent payments. Business rebounded, and both the City and Riggers
Loft conceded to increased rent, coupled with a faster reimbursement of past dues.

However, the saga hasn’t ended. The city’s legal department seems adamant about ushering the Riggers Loft
out of Richmond. Their hope? To make room for a surge of wind industry firms. This ambition comes without a
confirmed contract from any wind company, and there’s no concrete evidence that such a company is en route.

In essence, Richmond stands on the brink of losing a landmark winery—a place that has consistently drawn
people to the heart of the city. Residents and supporters are rallying behind the Riggers Loft, urging everyone to
spread the word and champion for its survival.



Richmond Takes Action

on Unpermitted Street
Food Vendor

The city of Richmond is
raising concerns over certain
street food set-ups that are
not authorized within city
limits, citing significant
health and safety risks. These
unauthorized vendors are not
to be confused with the city-
approved food trucks and carts,
which adhere to strict health
and safety guidelines.

Various makeshift
arrangements, such as grocery
carts repurposed as food
stations, outdoor cooking tools,
and sidewalk obstructions with
tables and chairs, are among
the prohibited set-ups. Such
configurations have not been
sanctioned by Public Health due
to their potential to compromise
food storage, preparation, and
handling.

Residents should be cautious of
these unregulated street food
vendors. While the allure of a
quick bite might be tempting,
these unlicensed setups can
jeopardize public health.
Furthermore, they operate at
an unfair advantage, evading
taxes and sidestepping health
regulations, which adversely
affects legitimate local
businesses.

The community is urged

to report any sightings of
unauthorized street food
vendors to Public Health. We
also encourage supporting our
licensed local businesses that
maintain the highest standards
of health and safety for all.

WELCOME
NEW GHAMBER
MEMBERS

Young Golden Movers is
becoming the #1 choice for
moving services. We perform
professional residential and
commercial moving services.
We have professionally trained
employees that are prepared to
move your belongings in a safe
and efficient manner. Our rates
are competitive and our services
are astounding.

https://www.younggoldenmovers
info@YoungGoldenMovers.org.

Peer Connections Centers is

a curriculum based recovery
program that is free to anyone ages
18 years and older.

We understand that everyone’s
journey to recovery is different.
Our programs offer a variety

of different ideas, subjects, and
activities that allow members to
choose the ones that best fit their
interests.

https://peerconnectionsca.org/




Richmond Financial Transparency

Operating Revenue Budget

GENERAL FUND broken down by Categor

SALES & USE TAX
Amended Budget: $56.8 Million

Actual: $37.9 Thousand

SALES & USE TAXI
UTILITY USERS TAX I —
PROPERTY TAXES
OTHER TAXESH

OPER XFERS IN

+ 11 More Categories

Explore more at City of Richmond, California

Operating Expenditure Budget

Operating Expenditure Budget broken down by Department

PUBLIC WORK & ENGINEERING SVCS
POLICE m—
NON-DEPARTMENTAL S—
WATER RESOURCE RECOVERY

FIRE ml

+ 23 More Departments

Explore more at City of Richmond, California

FY 2024

$225.37Million
Amended Budget [l Actual

FY 2024

$555.84Million
Revised Budget [l Actual

Richmond Reports Fiscal Deficit of -$97,300,000 for 2023-2024

Richmond’s fiscal health is under scrutiny as the city reports a concerning loss of -$97,300,000 for the fiscal year
spanning from July 2023 to June 30, 2024. With a general fund operating revenue of $458,540,000, the city’s expen-
ditures far outweigh its earnings, raising eyebrows and concerns among residents.

The general fund, central to any city’s financial health, derives its inflows from a broad spectrum of sources such as
property tax, fees, charges for services, grants, operating transfers, sales taxes, and utility users taxes. These sources

Page 4



collectively constitute nearly 80% of Richmond’s general fund revenue, underscoring their paramount importance
in the city’s financial framework.

A spotlight on revenue measures showcases that Measure U, a business tax initiative, channeled $11,025,000 into
the city’s treasury. Yet, even with such revenue-generating instruments, Richmond found itself in a challenging fis-
cal position.

Total expenses for the fiscal year loomed at $555,840,000. When this expenditure is matched against the city’s rev-
enue, the sizable deficit of -$97,300,000becomes evident.

Diving deeper into expenditure patterns, 26% of the city’s outflows were shouldered by Public Works & Engineer-
ing Sves expense of $114,821,696. This metric further emphasizes the role of the general fund in Richmond’s
overall fiscal narrative.

The question now reverberating through the city’s corridors is: should residents be alarmed at Richmond’s seeming
inability to balance its budget?

A city’s financial well-being isn’t solely determined by a single fiscal year’s performance. However, consecutive
deficits can spell trouble, potentially jeopardizing the city’s capability to finance essential services. This might lead
to service cutbacks, heightened taxes, or a spike in borrowing, thereby pressuring residents.

Given the substantial gap between the inflows and outflows, it’s imperative for Richmond’s administration to me-
ticulously dissect the causes behind the deficit and formulate holistic strategies to bridge the financial chasm. Now
more than ever, there’s a pressing need for increased transparency and a possible overhaul of Richmond’s financial
policies.

$1 1 03 Mi“lOn MEASURE U SALES 2024 ~ July 01, 2023 - June 30, 2024

® MEASURE U SALES broken down by Object

Vithin SALES & LISE TAX and SALES & LISE TX

# Back

The recent implemen-

tation of Richmond’s

Measure U business

tax adds a substantial

$11,030,000 to the

general fund adding an
additional $1,790,000 from previous
business tax. But with the added funds
comes heightened scrutiny and contro-
versy. The tax has ignited debates and
spurred legal challenges, with some
factions of the business community
stepping into the courtroom to dispute
its legitimacy. They argue against what
they perceive as an undue financial bur-
den, especially on smaller enterprises
still grappling with economic chal-
lenges from the past. The effectiveness
and fairness of Measure U will truly be
tested in the coming months.
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The Matrix Consulting Group
found that the current force
of 120 officers, down from an
authorization of 180 in 2015,
struggles to meet the city’s
needs, particularly when
major incidents arise.

Last Friday, nearly all
available officers were
preoccupied with a standoff
situation at Crescent Park
Apartments, exemplifying the
staffing crisis. This has been
a persistent issue, with Police
Chief Bisa French stating

that the force often relies on
mandatory overtime to cover
the city’s beats.

In 2021, the city council
slashed the police budget by
$3 million, resulting in the
departure of 24 officers and
the elimination of 12 vacant
positions. While 17 new
officers were hired this year,
the department is functioning
with approximately 110
deployable officers due to
injuries.

The decrease in officers has
significantly affected public safety.
Notably, proactive policing, which
targets repeat offenders and hotspots,
has been significantly hampered.
This proactive approach, according
to French, has been pivotal in the
declining crime rates witnessed over
the years in Richmond.

The Matrix report highlights that
Richmond Police spent only 30.5%
of their time in proactive activities,
below the recommended 35-40%
range. It further recommends the
hiring of an additional 40 officers and
emphasizes filling vacancies in both
patrol and investigations units.

Aside from staffing issues, the high
overtime costs are also a financial
burden, averaging almost $9
million annually, as stated by City
Councilmember Doria Robinson.

@ What can we do?

In the ever-evolving business landscape, attracting new customers while retaining the old ones is both an
art and a science. With the competition stiffer than ever, how can businesses stand out and magnetize a
larger clientele? Here are some proven strategies:

1. Cultivate an Online Oasis: In the digital age, your online presence is your calling card. Ensure that your
website is user-friendly and engaging. Tap into the power of social media to create a two-way communica-
tion channel with your audience. Regularly share valuable content and spotlight customer testimonials to

build trust.

3. Community is Key: Engage locally. Attend or host community events, partner with nearby businesses
for collaborative promotions, and be visible in local media channels. The community will be more likely to
support businesses they feel are invested in them.

In conclusion, attracting and retaining clients requires a mix of modern strategies and timeless principles.
As businesses adapt and innovate, the heart of the matter remains: value your customers and they will

value you in return.
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STRONG

REASONS to be a

. MEMBER of the RICHMOND
CHAMBER OF COMMERCE

GROW your
BUSINESS

Tha CHAMEER provides » whols boot
af sarvinos you coi i in PREMSTE
your buminess, sni wacken your
FRODUCTS AND SERVICES

ECONOMIC ‘ Stay
GROWTH | NFORM ED

We provide VALUABLE information
and data to keep your BUSINESS
Pt fate and BUCCESSFUL

apart e LOCAL

SATISFACTION
GUARANTEED

an AFFORDABLE
INVESTMENT

I youu are et happy Wiih the resulis
of your MEMBERSHIP BENEFITS
we will refund 100% of your

annual dues, no queEstions.

ashed

WWW.R
3825 Macdonald

One year has swiftly passed since Baltic Kiss, the brainchild of the dynamic
Tony Carracci and his partner Miss Suzie, began its culinary journey in the

Point. The venue quickly became a hotspot for those in search of a hearty CHAMBER OF c%ﬁqlim'gggg
Southern comfort menu, delectable cocktails, and captivating live music. It’s Membersti L evels

been a year of providing locals and visitors alike with memorable nights out.

Small Business Level
$199

On Friday, August 25th, starting at 6 p.m., the Richmond Chamber of
Commerce in conjunction with the Point Richmond Business Association,
held a spirited “One Year Party” to commemorate the occasion. The event,
open to the public without any admission fee, was a delightful blend of
laughter, dance, music, and gastronomy.

=3 Opportunities per year to
share on eblast

« Host a Mixer

= Discount 1o attznd the Mixer
= Ribbon Cutting Celebration

Power Networking
Level §1,050

As the celebration carried on into the late hours, guests were serenaded by
musical talents Cassandra Lewis & Graham Patzner. With such a triumphant
first year behind them, it’s evident that Baltic Kiss will remain a pillar of
entertainment in our community for years to come.

Marketing Level $2,550

All benefits of the Power
Matworking level plus:

= Receive 50% off the [argest table

price al the annual special

Tundraiser event.

» Bponsorship of a ne'w member

orientation, thanks for giving
Executive Level Iuncheon, and first responders
£5,050 appreciation BEG,

= your logo dispiayed at all

chamber events.

All benefits of the Marketing
Leve! plus!

« Sponsarship of the Annual
Summit fincludes a table),
and gne monthiy Breakfast
for Business of your choice,

» Receive 50% off the largest
table price at the Annual
Special Fundraiser event.

» Receive Online Banner
Advertising Including;
‘Featured and Popular Banner

President's Circle $10,050

Al benefs of the Executive Level plus:

= Receive all versions of Online Banner
Advestising including:

Premium, Featured, and Popular Bannes
Ads [customized to your specification).
= Your logo featured on the

Chamber's website homepage linked fo
your website,

= Your logo featured on the
“Membership Insider" email newsletter,
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Coming Your Way: The Best of Richmond - A

Celebration of Local Businesses

Richmond, a vibrant city known for its diverse
community and thriving business scene, is gearing up
for an exciting event that will showcase the very best
that the city has to offer. The Richmond Chamber of
Commerce is proud to present “Best of Richmond,” a
unique initiative that puts the power in the hands of its
residents to recognize and celebrate their favorite local
businesses.

The Best of Richmond aims to honor excellence and
recognize the outstanding contributions made by
businesses across various industries. From restaurants
to dry cleaners, retail stores to service providers, this
event encompasses the rich tapestry of offerings that
make Richmond a truly exceptional place to live, work,
and play.

What sets the Best of Richmond apart is that it allows
the residents themselves to decide which businesses
deserve recognition. Rather than relying on a panel
of judges or industry experts, the community is

®~ Search Richmond Business Online

/" Best a&
RICHMOND

2023

invited to cast their votes and have a direct say in
which businesses will be celebrated. This democratic
approach ensures that the awards truly reflect the
preferences and experiences of the people who call
Richmond home.

Once the voting period comes to a close, the
anticipation builds as the Chamber of Commerce
meticulously counts and verifies the votes. The winners
will be announced at a special awards ceremony, where
business owners, community leaders, and residents will
come together to celebrate the best of Richmond. It will
be an evening of recognition, networking, and forging
new connections, all while showcasing the exceptional
businesses that contribute to the city’s prosperity.

So, mark your calendars and be prepared to cast your
votes for the Best of Richmond.

The Richmond Chamber of Commerce offers a local business directory of
local businesses, making it a valuable resource for individuals seeking a wide
range of services. Whether you’re in search of enticing places to dine or reli-
able contractors for your projects, the Chamber’s website is the go-to destina-

tion. By visiting our website

RCOC.COM

Richmond Chamber of Commerce

https:/www.rcoc.com/membership-directory-2/

We are a voice for each of our members and encourage participation by all. We are an excellent resource for
anyone wanting information about Richmond and its business opportunities, policies and trends.

Executive Committee

Chair: Hakim Johnson (Chevron), Vice-Chair Wally, Sarah (PLANN-A Development, LLC), Chair-Elect: Doellstedt,

(Sims Metal)
Board Members

“Richmond,

CHAMBER OF COMMERCE

Rich (Richmond Wholesale Meat), Operations Ziesenhenne, John (M.A. Hays Insurance Co.) Past Chair: Jill Rodby

Anderson, Ahmad, Brown, Kevin (Riggers Loft Wine Company-R&B Cellars), Burrell, Y’Anad (EBMUD), Harris,

Tiffany (Bay Area Girls Club, Lau, Ryan (AC Transit), Melissa, Macho (Prologis), Ochoa, Gonzalo (GO Tires), Portillo-

Phone: (510) 234-3512
Website: www.rcoc.com

E-mail: staff@rcoc.com  Staff

James Lee (President/CEQ)

Knowles Andrea (Richmond Main Stret), Saballos, Guillermo (Mechanics Bank, Shiloh, Tamara (Multicultural
Books), Whitmore, Vernon (Whitmore & Majors)

Sofia Lopez (Membership and Events Director)

RICHMOND CHAMBER OF COMMERC

3925 Macdonald Ave. Richmond CA 94805




