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THE ZURICH ADVANTAGE
. by Zu rl Ch . Backed by the strength of

a global organization, we
embrace the opportunity
to inspire the growth and
success of our dealer
customers. We are focused
on driving technology

and services that can keep
your business evolving
and thriving in a dynamic
industry.

Bring Zurich’s innovation
to your dealership.

Contact Steve McLaughlin
at 610-716-2609 or visit
zurichna.com/automotive.

ZURICH INSURANCE. o
FOR THOSE WHO TRULY LOVE THEIR BUSINESS. ZURICH

This is intended as a general description of products and services available to qualified customers through the individual companies of Zurich in North America and is provided solely for informational
purposes. Nothing herein should be construed as a solicitation, offer, advice, recommendation, or any other service with regard to any type of insurance or F&I product underwritten or distributed by
individual member companies of Zurich in North America, which include Zurich American Insurance Company and Universal Underwriters Service Corporation (1299 Zurich Way, Schaumburg, IL 60196).
Certain restrictions may apply. All products and services may not be available in all states. Please consult with your sales professional for details.

(C) 2020 Zurich American Insurance Company. All Rights Reserved.
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CPAs = AUTOMOTIVE ADVISORS

Our team has extensive knowledge and experience with the
automotive industry. We have over 30 years of experience
with automotive accounting and related industry and tax
matters. We have the necessary training and skill to respond
1o the diverse needs of our clients.

Please contact one of our partners for a free consultation.

Daniel J. Ferrari, CPA
Amy M. Dillon, CPA
John J. Entz, CPA

2755 Philmont Avenue, Suite 210
Huntingdon Valley, PA 19006
215-914-1400
www.danferrari.com
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FROM THE EXECUTIVE DIRECTOR

Howdy,

There is no better way to start this letter off than by thanking your 2024 Auto Show Chair and current ADAGP &
Foundation President Jason Friedman. Jason has been an unbelievable champion of all things ADAGP over the
last few years. His positive energy and solid counsel are exactly what our staff needed during the planning stages
of our most recent show and Black Tie Tailgate. Therefore, from all of us, thank you, Jason as well as the entire
Board of Directors and Foundation Trustees. We’ve had to lean more heavily on you over the last several months

and that is appreciated more than you know.

Inside this issue you’ll find a "24 Auto Show update with important stats and figures. Please take a minute and

absorb the info. I think you’ll find a few intriguing statistics that remind all of us about the truly important role
that Auto Shows continue to play during one’s vehicle researching process. You’ll also see a recap from CHOP
on how they’ve used donated Black Tie Tailgate funds over the years and how our support continues to make a

real impact on the Hospital and its staff.

Lastly, be sure to check out the good work your Association is doing via the Tech Comp. We’re truly inspiring
future techs via this unique event and I know how important that is to all of us. More than $1 million in
scholarships, tools and prizes is annually awarded via the competition and it’s something that truly fuels us
around the ADAGP offices.

As always, thanks to our advertisers for their continued support of the Driving Force. Enjoy this issue and Happy

Spring to all. Go Phillies.

'/
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GarageShare™

An innovation that will

reshape how you source ' o

inventory, connect

with new service and sales :
leads, and create lifelong

customers.
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WHAT MAKES US DIFFERENT?

We use insurance to create happy, repeat customers and share
valuable insights back to your dealership at little or no cost to you.

Generate Leads Source More Inventory
g Voluabie Insights: Market to your Acguire Vehicles: Search your customer

customers at the most oppotune time base to bulld your precwned Inventory

or source a specihc wehicle,

Increase Service Revenue Grow Customer Retention
} All Vehicles: Data to develop targeted Howsehold Conquest: Service and sell all

marketing toservice all vehicles your customers vehicles
reqgistered al the househald.

Schedule a Demo

n O'Reilly 267-780-7267 Linda Foley - 267-703-4425

boreilly@dealervantage.us Ifoley@dealervantage.us
www.dealervantage.us www.dealervantage.us
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4 AUTO SHOW CHAIRMA]

Fellow Dealers and ADAGP Friends,

I hope your Spring is off to a great start.

It’s been a busy few months at your Association offices. As we’ve worked diligently on officially closing the books
on our 2024 Auto Show, we’ve concurrently held many discussions about early outreach to our dealers regarding our
2025 event. With that said, please be on the lookout for more information coming your way. We have great ideas and
thoughts about ways that all dealer ad groups can participate in our show and no longer miss out on this incredible
marketing opportunity.

Shifting gears to our Foundation, I personally want to thank everyone who came out to this year’s Black Tie Tailgate.
The energy that evening was palpable and a great reminder of why we do what we do. Thanks to the unwavering
support of the Black Tie Tailgate, your Foundation has now raised approximately $2.5 million for the Department of
Nursing at Children’s Hospital of Philadelphia since 2018. That’s simply incredible, well done.

In closing, I’d like to remind everyone to save the date for our Foundation’s next big event, which is our 109th Annual
Golf Outing. The TOURNAMENT as we like to call it, is scheduled for Tuesday, July 23rd, at Union League Liberty
Hill. As a reminder, THE TOURNAMENT is a fundraiser for our one-of-a-kind Driving Away the Cold Program,
which has provided more than 625,000 brand-new winter coats to area children in need. Last year’s TOURNAMENT
raised enough funds to add another 4,000 new coats to the collective effort. Let’s do even more this year. Registration
and sponsorship information will be distributed soon but please hold the date in the meantime!

That’s all from me for now. Thanks as always for your continued support of your ADAGP and Auto Dealers CARing
for Kids Foundation.

-Jason

Wi Y. SN



LINCOLN TECH GRADUATES HAVE MORE DRIVE THAN ANY OTHER
CANDIDATES YOU MIGHT BE CONSIDERING

They are job-ready from day 1, with the skills the position requires. We’ve been
training America’s workforce for nearly 75 years, and we’re proud to say we
graduate dedicated, experienced leaders.

REACH OUT TO US TODAY TO REVIEW YOUR HIRING NEEDS.
CALL 215-335-0800 VISIT LincolnTech.edu

[&] LINCOLN TECH' puurtiiies®

9191 Torresdale Avenue Philadelphia, PA 19136

Lincoln Technical Institute Philadelphia is a branch of the New Britain, CT campus. Financial aid available to those who qualify. 05/153111219-CR2416



FUELING

PHILLY 22

‘24 Show Recap & A Look at ‘25

“Fueling Philly.” That was the theme of this year's Philadelphia Auto Show
and that's exactly what we did,” said Jason Friedman of Colonial Nissan
and chair of the 2024 Philadelphia Auto Show. “Whether it was fueling
innovation, dreams, creativity, or future purchases, you name it and we
fueled it during our 9-day run at the PA Convention Center.”

STORY CONTINUED ON PAGE 10
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Dealer Services

e than
| partner.
nvested one.

True relationships matter. We don't take this lightly. The best are built on a deep
understanding of your short- and long-term goals and always backed by thoughtful,
strategic advice in support of your vision. With full-service financial solutions and a
deep bench of industry expertise, we'll build a team around your organization to focus
on your success. So, let's drive further—together.

Chris Broomhead

Relationship Manager

Dealer Commercial Services

Mobile: 856-220-2213
christopher.broomhead@truist.com

©2022 Truist Financial Corporation, Truist, Truist purple and the Truist logo are service marks of Truist Financial Corporation. All rights reserved. Truist Securities is the trade name for the
corporate and investment banking services of Truist Financial Corporation and its subsidiaries. Securities and strategic advisory services are provided by Truist Securities, Inc., member
FINRA and SIPC. | Lending, financial risk management, and treasury and payment solutions are offered by Truist Bank. | Deposit products are offered by TruistBank, Member FDIC.
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STORY CONTINUED FROM PAGE 08

If you were there at any point during those 9-days (except maybe
the days when Mother Nature turned Philadelphia into a snow
globe), you were able to witness the nearly 134,000 automotive
enthusiasts and in-market consumers who traveled from all
over the region to spend their hard-earned money on tickets to
experience the Auto Show. Just as they have every year for more
than 120 years, area consumers use this event to see, shop and
compare all their vehicle options under one roof.

So, what did consumers have to say about this year’s event?

For 2024, we partnered with Productions Plus (P+) to poll our
attendees about their Auto Show experience. The data that
follows is derived from a representative sample of 3,060 attendees
collected through an online survey, in which attendees were
invited to participate by on-site P+ ambassadors and through a
post-attendance email. The results? They speak for themselves...

take a look.

ame for new vehicles
and technology

e

22%

first-time
attendees

average hours spent
on the Show Floor

average vehicles
sat in/experienced

4.25

show rating from
first-time attendees
(out of 5)

in the market to purchase
a new vehicle

IN-MARKET ATTENDEES

O @

@

Wore
o, o, 0, o abont
44/0 7/0 4/0 100/0 this on
of 2024 attendees found the Show added brands were hoping to see | +he vext
are in the market to helpful in their to their a brand that was not

purchase a vehicle in
the next 12 months

purchase decision consideration list at the Show

®@ O

47% = 76%

actually purchased  said the Show played
avehicle afterthe  an important role in
2023 Show their vehicle choice

FOLLOW-UP SURVEY RESULTS

Before each year s Auto Show, we follow up with
the prior year's survey respondems whether
they reported to be in the market or not) to find
out if they purchased a vehicle in the 11 months

#ls+omall\1,
actual
purchases are
covsistewtly
higher than
intent!

following their show visit.

41 0/ of attendees were in the
O market at the 2023 Show

So, as you can see, despite what some may believe, auto shows
across the country are very much alive and well. There is literally
no better way to hit such a high volume of qualified buyers,
as qualified as they get, than participating in an auto show. As
shown, one of the most interesting stats is that every year the
percentage of consumers who purchase a vehicle in the 11 months
following the show actually exceeds the percentage who say they
are in the market at the event. Think about that.

Our inboxes, DMs, you name it, have been flooded with consumers
begging for more manufacturers to be at our auto show so they
can continue to experience what they love most about the event as
mentioned above — the seeing, the shopping and the comparing of
the latest and greatest from today’s manufacturers. And, one should
not discount the absence of your brand and the impact it may have.

With that, your ADAGP has found new ways for your brand
to participate in the Philadelphia Auto Show — even if your

manufacturer isn’t currently supporting Auto Shows. .

Here’s the deal. We have partnered up with a local company
who can help us help any dealer ad group develop a display that
meets its respective budget (with not a ton of work required on
your end). Just because your manufacturer says they’re out, that
doesn’t mean your brand has to miss out on the biggest local
marketing opportunity of the year.

As previously indicated, this year’s exit survey alone showed that
approximately 44 percent of in-market attendees added brands to
their vehicle consideration list after visiting the auto show. If your
brand was added because someone saw you there, what happens
if you’re not? As an association that represents the common
interests of nearly all the auto dealers in the five-county area of
Greater Philadelphia, we just can’t let that happen.

We understand that budgets can vary and that financial relationships
between manufacturers and their respective dealers can too.
However, we do believe with our new offering in place, we can
accommodate all. Therefore, you will see a ton of communication
coming from us in the coming months. Please take a minute to
review it with us. Your Philadelphia Auto Show Director Mike
Gempp will be reaching out. In the meantime, he can always be
contacted at 610.279.5229 or mike@phillyautoshow.com. Let’s
continue to work together to give the people of Philadelphia the
most comprehensive auto show around! H

10 BIF



ABSENT BRANDS

Of those in-market attendees, all of whom were hoping to see a brand that was not at the Show...

&

81% 71% 23% 21%

said a brand’s absence were disappointed a are less likely to are more likely to
impacts their purchase brand they wanted to purchase from an purchase a different
likelihood see was not present absent brand brand instead

= 47,550 = M,607 =13,504 =12,330

shoppers \ slnoppers!\ /shoppcrs / shoppers

There is a real opportumity cost associated with NOT participating in auto shows!
That's a lot of potential lost sales... wot to mewtion the missed opportuvity to be
added +o a consideration list.
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Auto Dealers gﬂalns
for Kids Foundation
| for their generous suppart
“on behalf of the children
we serve,

THE IMPACT
! OF THE
BLACKTIE
TAILGATE!

The 2024 Black Tie Tailgate was a raging success! The food, the crowds, and most importantly, the energy
was incredible. The Department of Nursing and Clinical Care Services (NCCS) at CHOP has been our
beneficiary since 2018. We are proud to report that with the success of our 2024 event, our total amount
raised to date for NCCS via the Black Tie Tailgate is now nearly $2.5 million. That's amazing! To show the
gratitude on behalf of the entire CHOP team, Dana Raftas, Associate Vice President of Institutional and
Events Fundraising, recently prepared the following impact report that we'd like to share with you!

Welcome &
Admissions Gonie

THANKYOU

The Auto Dealers Association of Greater Philadelphia (ADAGP) and
Children’s Hospital of Philadelphia have been long standing partners in
transforming pediatric healthcare. The Auto Dealers CARing for Kids
Welcome & Admissions Center at Middleman Family Pavilion provides a
safe and comforting space for families dealing with the stress of having a
child in the hospital.

Through the Black-Tie Tailgate, ADAGP also supports the Department of
Nursing and Clinical Services in its care for patients and their families.
Your impact is profound and can be felt in important areas throughout
the department. Not only has your support provided more professional
development opportunities for CHOP nurses, but it has also significantly
helped shape the patient and family experience here at CHOP.

Nursing and Clinical Services expresses their gratitude for ADAGP and
thanks you for empowering CHOP nurses to be the best.

YOUR IMPACT ATTHE MIDDLEMAN FAMILY PAVILION
The Auto Dealers CARing for Kids Foundation Welcome & Admissions
Center helps patients and their families feel oriented during stressful times.

In less than a year since its opening, The Middleman Family Pavilion has:
o Served over 86,527 unique patients on this campus

o Cared for over 29,557 unique patients in the Emergency Department

* Performed over 55,173 radiologic studies

e Analyzed over 90,849 laboratory specimens

o Performed over 5,362 surgeries on patients

o Supported over 5,533 inpatient admissions

* Had ZERO serious safety events-a quite noteworthy accomplishment, considering

Looking ahead the hospital is excited about the expansion of the Radiology
Department to include interventional radiology and the opening of an MRI
machine on campus. The Emergency Department will also open eight
additional procedure rooms. The Welcome & Admissions Center has
been able to support these accomplishments while also helping families
navigate the challenging and oftentimes complex experience of a hospital
visit. Because of your support, CHOP continues to look ahead to the many
advances in patient care that will come thanks to our partnership.

DEPARTMENT OF NURSING & CLINICAL CARE SERVICES

Over the past five years, the event has raised nearly $2.5 million in support
of NCCS! These funds directly impacted patient, family, community and
staff programs and initiatives. The ADAGP has been an essential and
valued partner in its support of CHOP nurses.

WITH GRATITUDE

Through the Black Tie Tailgate, the Auto Dealers CARing for Kids
Foundation helps CHOP continue its delivery of exceptional care to our
patients and families. Your overwhelming support of the Department of
Nursing & Clinical Care Services allows CHOP nurses to thrive in difficult
and complex situations. They can provide the best possible care to patients,
because of the programs you help fund. The Auto Dealers CARing for
Kids Foundation Welcome & Admissions Center in the Middleman Family
Pavilion supports thousands of patient families during an otherwise
difficult experience.

Your support can be felt all throughout CHOP — thank you! H

]
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MRIs can be traumatic for kids, Allowing them

&

the complexity of care CHOP provides.

Funds support the addition of
mare nerses for postpartum
group care in the Special
Delivery Unit, supply formula

=

&0 computers and 2 charging stations ware

LL]

Proceeds from the cvent
enahbled the translation of
made than 400 educational
documents bo be uploaded
o CHOP.edu in Epanish,
Arabic, and Chinese,

NCCS funded a 3-vear
nursing fellowship,
educarional modules,
Humeria injection training.,

purchased. By

implemsenting Uhe Press Ganey
MNursing Excellence Frogram, the hospital can now
repart and analyze differant departments nesds

Loy experience Lhe procedure virtually belps
promaote a feeling of controd and results in bess
need for sedation

cortifications, and other
resources toall nurses.

kits to families and trainingof
more RN
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TECHNICIANS

ARE IN DEMAND

Get trained in less then a year.

Since opening our state-of-the-industry campus in Exton, Universal
Technical Institute (UTI) has been helping Philadelphia by training
students to learn the skills that can help keep our community running.

Celebrating more than 220,000 graduates at our campuses nationwide,

much of UTI’s training was created in collaboration with iconic brands. As
aresult, our programs are aligned with employer needs, giving students
foundational skills that can help them be successful in the field.?

UNIVERSAL
- ( I TECHNICAL
Visit ) | INSTITUTE

'Some programs may require longer than one year to complete. 2UTl is an educational institution and cannot guarantee employment or salary.
For program outcome information and other disclosures, visit www.uti.edu/disclosures.
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Custom Alley has been a growing part of the Philadelphia Auto Show for years.
2024 exit survey results show that apart from the new vehicle displays, Custom
Alley was voted the next favorite display amongst showgoers.

“Custom Alley is certainly a growing aspect of our event,”
said Philadelphia Auto Show Director Mike Gempp. “It truly
complements everything we try to do for the industry through the
show, which is ultimately to showcase the latest and greatest from
today’s vehicle manufacturers and expose consumers to all their
vehicle options under one roof. So as our manufacturer displays
fuel what one can buy next, Custom Alley fuels what they can do
with it after.”

Custom Alley, which has become known as the premiere indoor
custom car show on the East Coast, was featured on the Main

Floor of the Philadelphia Auto Show in Hall A of the Pennsylvania
Convention Center this year. With an impressive 130,000-sq.-ft.
exhibit space featuring the latest in aftermarket customization, this
was the largest Custom Alley display in show history. Local Lane
— a key feature of Custom Alley — also returned. Local Lane was
a one-of-a-kind display area made up of approximately 35 of the
most uniquely customized, personally owned vehicles, all from
area residents. Further, an Off-Road segment was added to the
show floor this year to fuel even more creativity. The new Off-Road
Display was in Hall E of the Pennsylvania Convention Center.
STORY CONTINUED ON PAGE 16




YOU CAN HAVE THE BEST
INCOME DEVELOPMENT

No Compromise and No Excuses for Your F&I Program.
Resources Management Group F&l specialists will impact your
dealership’s profitability by implementing positive methods to
change and adapt to any market conditions. Executing at every
critical dealership component: Recruiting, Training, Compliance,
Disruption Strategies, Digital F&l Technology. Results through
best process and practices. Portfolio Dealer Centric Reinsurance
entitling you to every benefit, from day one.

+ Dealer Directs Investments and chooses financial institution.
« Ability to borrow up to 75% of unearned reinsurance premiums.
* Guaranteed Service Retention: dealership claims tieback.

* Proven process for driving more profits into your dealership
and reinsurance company.

* True Transparency — No Hidden Fees — Accountability.

e Over $2.1 Billion of Assets Created for more than 1,700 U.S.
Auto Dealers.

800.761.4546 | ghoffman@corprmg.com | corprmg.com

Al RMG

DRIVING DEALER PROFITABILITY

It’s Your Portfolio™
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STORY CONTINUED FROM PAGE 14

Led by Custom Alley Floor Manager Hector
Guzman, the interactive displays that guests could
enjoy in Halls A and E this year were organized by
the following: A1 Wrap, Autoholics, Automotive
Training Center, Blessed Society, Bronco Invasion,
Car Effex, Car Drugs, Catch Me In Traffic Apparel,
CC Kustomz, Chop_Shop_NJ, Code Customs,
Crick Life Creations, Cruz Wrapz, Custom Toys,
Elite Tuner, Endless Pleazures, Evolution Auto
Spa, Folded Gang, Fresh Links, Graveyard Shifters,
Highend Car Stereo & Performance, Integrity de,
Jeep Invasion, KO Productions — Microreality
Racetrack, Lincoln Technical Institute, Luxe Wraps,
No Hard Feelings, Oversand Expo, Philly Customz,
Rare JDM Parts, RC Misfits, Stay Fresh Mobile
Auto Detailing, TIS Wheels, TSD Motorsports,
Unbothered Lifestyle, Wheels, Cars & More, Wise
Guy’s Offroad Social Club and Yazzy Fade TV.

“Our event has always been about educating and
entertaining the people of Greater Philadelphia and
this year’s Custom Alley took things one step further,”
said Hector Guzman, Custom Alley Floor Manager.
“We are not only inspiring people’s purchasing
decisions but also celebrating the excitement they
have for their beloved rides. Further, we are doing
it on a local level, which is even more exciting.
We’ve got local aftermarket shops coming together
to support our manufacturer displays and regional
dealer ad group efforts. It’s an invigorating thing and
another example of how we Fuel Philly. ” l
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“IDRIVE

Since 1935, McNees has assisted clients in making critical business decisions
at the

The McNees Automotive Dealership Law Group assists dealers with the host of
legal challenges found in today's highly regulated business environment.

* Buy/Sell Agreements

* Franchise Issues

* Environmental Issues
* Employee Relations

* Consumer Complaints
* New Dealer Formation

* Succession Planning \
* Regulatory Issues I.‘ M
cNees

IN THE AUTOMOTIVE INDUSTRY

For you, it's all about the numbers - turning a profit, meeting
quotas, exceeding customer satisfaction - and ensuring everyone
is on the same track. That's why our Automotive Services Group
has fine-tuned the way we service dealers. Delivering that peace
of mind so you can sleep at night knowing each piece of your
dealership is running smoothly at peak performance.

Michael Mulhearn, CPA, Partner

withum.com

AUDIT TAX ADVISORY




_ ]

SAVE THE I]TE FORE GREAT TIME!

The Auto Dealers CARing for Kids Foundation's 109th Annual Golf Outing, aka THE
TOURNAMENT, is scheduled for Tuesday, July 23rd, at Union League Liberty Hill.

Union League Liberty Hill is an expansive property offering a
variety of amenities. The Club features an 18-hole Gary Player
designed golf course that sprawls across 311 acres. The modern
design features large fairways and greens with scenic views and
beautiful water features near the clubhouse. The golf course
is complemented by a two-tiered driving range equipped with
Trackman Range. Union League Liberty Hill was proudly voted #1
City Club in the Country in 2012, 2014, 2016, 2018, 2020 and 2022.

Dealer Members and outing sponsors are invited to spend the
day on the course, while all members are welcome to attend the
evening’s dinner and awards reception. There, the Dealer Member
with the lowest gross score will be awarded the prized President’s
Cup, while the lowest net scorer will claim the Foundation Cup.

An official invitation will be distributed in late Spring. For
sponsorship opportunities and immediate inquiries, please contact
Kevin Mazzucola at mazz@adagp.com or 610.279.5229.

As a reminder, THE TOURNAMENT is a fundraiser for your Auto
Dealers CARing for Kids Foundation’s Driving Away the Cold
Program, which has provided more than 625,000 brand-new winter
coats to area children in need. Last year’s TOURNAMENT raised
enough funds to add another 4,000 new coats to the collective effort.
Think about that, that’s from just one round of golf! Thanks to our
dealer members and industry sponsors, thousands of underprivileged
children enjoyed the feelings of warmth and confidence every day
of late fall and winter. So let’s raise even more this summer! Save
the date, mark your calendar, put it in your phone, etc. and be there.

We’re looking forward to seeing you. ll

EISNERAMPER F=

MARKETS CHANGE. INDUSTRIES EVOLVE.
COMPANIES TRANSFORM.

Wherever you are heading, the accountants and advisors at
EisnerAmper can connect market knowledge, industry
experience, and personal support to provide solutions for
your business.

In a world of change, let EisnerAmper be your constant.

Learn more at EisnerAmper.com

Dawn Rosoff | dawn.rosoff@eisneramper.com




All the auction excitement
without the all-day hassle.

ACVAuctions.com | 1-800-553-4070

Unbiased Reports

ACV inspectors complete
comprehensive condition
reports at the dealer’s lot.

Virtual Lift™

Delivers a seamless
hi-resolution photograph
of the undercarriage.

AMP™

Allows dealers to hear
vehicle engine sounds
before they bid.

SOLODFOR AUCTION

$22,050 Sold
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® GREATER PHILADELPHIA AUTO TECHNOLOGY COMPETITION o

The Auto Dealers Association of Greater Philadelphia celebrated
its 31st Annual Greater Philadelphia Auto Technology Competition
(Tech Comp) on Friday, March 15. At the event, 22 area high

school seniors put their automotive skills to the test in a hands-on
technician skills challenge and competed for more than $1 million
in scholarships, tools and prizes. First place honors went to Tyler

Lurwick and Benjamin Miller of Delaware County Technical High
School. They were led by Instructor Pete Dillon and sponsored
by Garnet Ford. The first-place duo walked away with more than
$285,000 in scholarships and prizes collectively.

The Tech Comp provides the opportunity for elite teams of the finest
STORY CONTINUED ON PAGE 22
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JUST THE WAY IT’S

Thanks to modern retail, the car-buying journey is more complex
than ever before. That’s why we’ve built three ways for you to
deliver F&l outside the box. With over 20,000 deals (and counting),
over 80% of car buyers agree this is the F&l experience they prefer.*

Seize every growth opportunity you can.

By implementing virtual F&I, you’ll give your team a more efficient
model for delivering deals anytime, anywhere. That sounds like a
win-win to us. jmagroup.com/vfi

*Source: JM&A Group survey of 1700 dealerships %JM A

GROUP

© 2023 Jim Moran and Associates, Inc.




YOUR

DEALERSHIP
WASN’T
MADE

When next steps are critical,
experience & effective analysis is key.

Boyer & Ritter’s dedicated team is a consistent
resource for up-to-date information to help you
drive your decisions.

Contact our
Dealership Services Group

Daniel P. Thompson, CPA
cell: 717-418-1910 | dthompson@cpabr.com

Jay A. Goldman, CPA
cell: 410-790-6928 | jgoldman@cpabr.com

Robert J. Murphy, CPA/ABV, CVA

cell: 717-574-4352 | rmurphy@cpabr.com Bovyer&Ritter LLC

l WWW.CPABR.COM
‘ L]
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STORY CONTINUED FROM PAGE 20

automotive technical students from the region to compete in a timed, hands-
on automotive technical skills competition. Students tested their knowledge
at 10 workstations and performed a Multi-Point Inspection of a new vehicle.
The competing teams were all local and from the following area schools: :
Berks Career and Technology Center — East, Berks Career and Technology
Center — West, Bucks County Technical High School, Delaware County
Technical High School, Eastern Center for Arts and Technology, Middle
Bucks Institute of Technology, North Montco Technical Career Center,
Swenson Arts & Technology High School, Technical College High School
— Brandywine, Upper Bucks County Technical School and Western
Montgomery Career and Technology Center.

Second place went to Hunter Kraeger and Pierce Baringer of Berks Career
and Technology Center-West, which collectively won more than $188,000
in prizes. The team was sponsored by Piazza Honda/Acura of Reading and
led by Instructor Jose Gonzalez. Third place was captured by Kole Lester
and Wyatt Nolan of North Montco Technical Career Center. Instructed
by Joseph Simes and sponsored by JL Freed Honda, the third-place team
walked away with more than $97,000 in winnings.

As always, the Tech Comp would not be possible without the unwavering
support of our Chair Bob Rafferty of Rafferty Subaru, committee members,
sponsors and prize donors. With that, thank you to the following:

SCHOLARSHIP PROVIDERS:

Automotive Training Center ¢ BMW of North America

Chapman Ford Philadelphia ® Community College of Philadelphia

Lincoln Technical Institute © Ohio Technical College © Universal Technical Institute
Volvo Car USA

BREAKFAST & LUNCH SPONSOR:
BMW of North America STEP

PRIZE DONORS:

ACV e Ardex * Ardmore Toyota  ASE Education Foundation * Audacy
Automotive Training Center ¢ Beasley Media * Bergey's * Bryner Chevrolet
Castrol » Chapman Auto Group © DealerVantage ¢ Endless Decals ® Enterprise
Fred Beans Automotive Group © Garnet Ford  Gary Barbera's on the Boulevard
Glanzmann Subaru « iHeart Radio * Keystone Volvo © Lexus of Chester Springs
Lincoln Technical Institute  Matco Tools ® MayoSeitz Media © Mopar © Nissan
Penske Racing © Rafferty Subaru ¢ Team Toyota of Langhorne

Thompson Organization © Tri-State Toyota Dealers Association © TSD Motorsports
Universal Technical Institute * Viamedia

g
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THE GO TO PEOPLE

RECON
DETAIL
GET READY RECOMMENDATIONS!

We offer Consulting Services

* Design and layout recommendations for new or existing reconditioning facility

* Training is not an event; it's a process

* Basic detailing, advanced detailing, paint correction, wet sanding, odor removal & ceramic coating application

Dealership Revenue Generating Activities

* Paint and fabric sealant programs with guarantees
* Retail Detail programs

¢ Ceramic Application training

Game Changing Fixed, Cost Per Vehicle Programs
* Never pay for your products ever again

Automatic Car Wash Chemicals and Service Programs
* Free with program, chemical services, and usage monitoring

State of the Art Reporting
* Web based dashboards on every route service truck
* Monthly expense and usage reporting

Take 2 minutes to speak to Shawn. Call for a free on-site survey and
recommendations for your dealerships @ 215-768-4927 or take my call soon.

MANUFACTURER LOCATED RIGHT HERE
IN PHILADELPHIA FOR OVER 70 YEARS! \"i = ITA"

SELLING DIRECT INTRI-STATE AREA .1 Ill! BTN

—--—-—-l

THE FINEST PROFESSIONAL DETAIL PRODUCTS LABORATORIES
Call Shawn 1.800.442.7339 ardexlabs.com the better solution




$1,000

TOOL GRANTS

FOR NEW TECH HIRES

.

FROM PAR

Reminder! The PAA Tool Grant Program is available to technicians at new car, truck,
and powersports dealerships! To date this year, PAA has awarded $116,000 to new
service technicians employed by Pennsylvania franchised car, truck and powersports
dealerships. How cool is that!?

The program runs year-round and restarts annually.
Eligibility Criteria for the Tool Grant Program:

* One tool grant awarded per dealership rooftop applicant, per calendar year.

' Mew Car and Truek Dealerships

PAA hosts a golf tournament annually to support the Tool Grant Program. Details
include the following:

The 11th Annual PAA Golf Outing will be held Wednesday, May 22nd, at the
Hershey Country Club — West Course. As stated, all proceeds will benefit the PAA
Tool Grant Program.

Sponsorships are available and silent auction donations are being accepted — consider
donating sporting event tickets, a block of time at your vacation residence or any
other valuable item to raise funding for the tool grant awards. Registration and

* New techs must be employed for a minimum of 90 days and not longer than 1 year.  sponsorship information may be found at paa.org/golf. Questions on the Tool Grant

+ Online application must be submitted by the service manager or other dealership ~ Program? Email toolgrants@paa.org. u

management and is available at paa.org/toolgrants.

Mergers & Acquisitions M Financial Reporting & Projections/Forecasts
Accountants & Management Advisors

. Lifo Inventory Applications M Tax & Estate Planning & Reporting
to the Auto Industry since 1954

Cash Management & Budgeting ® Performance Evaluation

Cost Analysis ™ Buy/Sell Agreements & Succession Planning

VOYNOW BAYARD WHYTE
AND COMPANY, LLP

CERTIFIED PUBLIC ACCOUNTANTS

The Northbrook Corporate Center ® 1210 Northbrook Dr., Suite 140, Trevose PA 19053
Contact Hugh Whyte, Randall E. Franzen, Robert P. Seibel or Robert S. Kirkhope:

215-355-8000 ® voynowbayard.com




WHO'S IN YOUR SERVICE DEPARTMENT?
I |

From front left to right (by row) Brian Logan (2005) Jorge Sanchez Garcia (current Student) Craig Reichert (Service Manager) Yovani Castaneda Cordova (2016) Robert Killian (2006) Zachary Giersch (2021)
Carlos Alba (2014) Donnell Wright (2021) Matt Costa (1996) Eric Groff (2014) Andrew Lawton (2019) Luis Huertero (2019) Michael Alvisi (2002) Fabian Juarez (2020) Not pictured Logan Vied

has been a tremendous resource providing
qualified entry-level technicians for us to hire.

ATC students stand out from others because of their preparation for the
“real would” and their commitment to learn and grow their future. We
currently employ 14 ATC graduates and current students working as
technicians at both our Nissan and Subaru dealerships.

Craig Reichert - Service Manager: Concordville Nissan & Concordville S, ,

PREPARED, PROFICIENT, PROFESSIONAL.

These are words that describe the graduates of ATC. Smart
employerschoose ATCgradsbecausetheyexpectthebest.Our
graduateshavecommittedthemselvestoexcellencebyinvesting
time and money into their automotive and/or collision career.

For more information contact our Career & Student Services Department.
877-411-8041 (Warminster) Trish Devine: tdevine@autotraining.edu
800-411-8031 (Exton) Rachael Gonzales rgonzales@autotraining.edu

For program disclosure information, please go to www.autotraining.edu/consumerinformation. AU TOT RAI N I N G- E D U




HOW AUTO DEALERS CAN PROTECT
THEIR GREATEST ASSET

*This article is provided by NJM Insurance Group, 2024 Philadelphia Auto Show Premier Sponsor

Life rarely goes according to plan, so it is important to be
prepared for when the unexpected happens. If you’re an auto
dealership owner, you know that your most valuable asset are
your employees. That’s why it is critical to protect them from
workplace injuries.

Dealerships have unique hazards that may increase the chances
of on-the-job accidents occurring, such as employees being
struck by vehicles in the lot, slips and falls, and strains related
to overexertion. Workplace injuries result in more than just
employees losing time at work, they can also include medical
expenses, prescriptions, and lost wages. Having the right
coverage when one of these incidents occurs will ensure your
employees receive proper medical treatment so they can return
to work promptly.

Choosing the right workers’ compensation carrier is a crucial
decision that can provide dealerships peace of mind — for
themselves and their employees.

Dealers should consider a carrier that offers programs and
services that will keep their employees safe. After all, the best
way to protect employees is to prevent accidents from occurring
in the first place. Dealerships should adopt best practices to
mitigate risks, educate employees about workplace hazards,
and implement a culture where employee safety is a workplace
priority. From your sales team to your service technicians, safety
should be a central part of your on-the-job training.

For 110 years, NJM has been one of the most trusted names in
workers’ compensation insurance. Business owners founded
NJM to provide affordable workers’ compensation coverage
with an emphasis on safety and service. Available to dealerships
and other businesses in Connecticut, Delaware, Maryland, New
Jersey, New York, and Pennsylvania, we will provide you with
the proper coverage to respond to workplace accidents.

To learn more visit www.NJM.com/ADAGP.



It’s better to be safe than sorry,

that’s why you thought of everything to make your dealership a
safer workplace, but you didn’'t think about that peanut butter
pretzel that a toddler dropped across the street, which attracted
a squirrel, which attracted a hungry alley cat who chased the
squirrel up into a tree, knocking down a branch that fell on the
sidewalk in front of a skateboarder who jumped into the street
causing a car to swerve, which just missed a hotdog stand where
the frightened vendor squeezed a bottle of mustard so tight the
condiment went flying into your lot right as your.number one
salesperson approached, and the moment before she slipped
in the mustard is when you realized you thought of almost

everything to protect your business,

but how protected are your employees?

provider for auto dealerships, our specialized loss prevention

When the unexpected happens to your business, NJM will go Insurance
above and beyond for you. As a premier Workers’ Compensation Group

experts can help you make your workplace safer, help keep

your employees protected, and help keep your costs down. BUSINESS INSURANCE

NJM. We're more than you'd expect from business insurance.
EST. 1913

Learn more or find an agent at njm.com.

©NJM Insurance Group. All applications for insurance are subject to underwriting guidelines and approval. Coverage and discounts are subject to policy terms,
exclusions, and effective dates; limits and deductibles apply. Coverage is not available in all states. Insurance underwritten by New Jersey Manufacturers Insurance
Company and its subsidiaries, 301 Sullivan Way, West Trenton, NJ 08628.



PROFITABILITY
MULTIPLIED

pesLerviaX I () Allstate.

THE EXPERTS THE BRAND
DEALERS TRUST CUSTOMERS TRUST
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NEW SEASON. NEW SOLUTIONS.
DOWNLOAD & DISCOVER EXPERT STRATEGIES!

DEALERMAX.COM/PROFITBUILDERS
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DEALERMAX BY THE NUMBERS:
e #1 NETWORK OF PROVEN PROVIDERS
5 DIAMOND ELITE ALLSTATE AGENCY
e 40+ YEARS OF DEALER SUCCESS
e #1DOWCIN THE INDUSTRY
e #1 BRAND IN F&I

COMPARE YOUR PRODUCT PRICING
TO MAXIMIZE YOUR PROFITS IN 2023!

DEALERMAX.COM/COMPARE

DEALERMAX.COM | 1.800.222.5127 | TM and © 2023 DealerMax - A Maxim Family Enterprise. All Rights Reserved. 0 0 @ O



