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Client’s goal

A financial services provider aimed to elevate awareness of a
new, high-touch banking solution designed for individuals
seeking a more personalized experience. The team launched a
precision-targeted YouTube Demand Gen campaignh focused on

hyper-local geo-targeting to reach the right audience.

The objective was to connect with affluent, financially engaged
consumers—with an always-on approach. The campaign was
structured to maximize traffic to a dedicated service landing

page, resulting in a 50% CPC achieved efficiency.
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Campaign outcome

50% °4%

We're more than just a bank, we're your

Actual CPC $0.19 VS. Actual Cost per Conversion $5.67 ) financial partner. Experience the
Guaranteed CPC $0.38 Expected Cost per Conversion $12.20

difference of personalized banking.
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conversion-to-click ratio.

Reaching Affluent Audiences Through Affinity Expansion

With the challenge of targeting job titles on YouTube, the campaign targeted content and categories associated with leadership, investing,
and entrepreneurship to connect with viewers demonstrating wealth-building behavior.
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IMPROVE PAID MEDIA PERFORMANCE

START RIGHT NOW


https://strikesocial.com/request-a-demo/

