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LINE LYSTER
Director and Founder

E D I T O R ’ S  W O R D S

Dear Readers, 

We hope you survived another crazy summer on the Costa del Sol! As 
always, Redline’s office remained open over the summer months to 
allow us to continue driving results for our clients. We worked on new 
ideas and cooked up some fresh campaigns. Now we go into Autumn 
full of  energy and ready to rock!

Over the last few months we have welcomed a record number of  
interns from many different countries, each eager to learn from our 
team, and at the same time bringing their own enthusiasm and ideas.

Redline has worked on some fantastic digital campaigns to get  
our clients leads. We have launched several new websites and had  
a bumper few months creating web shops. An exciting challenge which  
you can see more of  on our portfolio:
https://www.redlinecompany.com/portfolio/web-design/ 

In this issue of  our digital magazine, we tell you why your business 
HAS to have a digital marketing strategy and showcase some of  our 
latest launches. 

We’re also excited to announce that Redline is offering a FREE one-
hour business clinic. If  your company needs some fuel to recharge 
or you have a brand-new business launching, we can give you 
constructive advice on how to achieve your goals. Completely 
confidential and free. To make an appointment, contact 
info@redlinecompany.com.

Best regards, 

Line Lyster
Managing Director
Redline  
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FLAXMANESTATESINLAND.COM

FLAXMAN ESTATES INLAND

BUY YOUR DREAM HOME TODAY
FLAXMAN ESTATES MARBELLA

Buy Your Dream
Home Today

www.flaxmanestatesmarbella.com

VIEW THE VIDEO TESTIMONIAL HERE: 
HTTPS://YOUTU.BE/JCLDH6GKOWG

Buy Your Dream
Country Home

Get in touch with
Julie & Neil Flaxman today...

Tel: +34 951 198 244
info@flaxmanestatesmarbella.com

www.flaxmanestatesinland.com
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R E A L  E S T A T E
P A R A I S OP A R A I S O

Home to the most 
prestigious villas on the 

Costa del Sol’s
New Golden Mile.

Come see for yourself.
El Paraiso – between 

Marbella and Estepona.

W e  a r e  h e r e  t o  h e l p  y o u

Tel:   +34 952 88 25 48     |     Email:   homes@paraisorealestate.com

www.paraisorealestate.com

The Area, El Paraiso

THE ONLINE EVENTS MAGAZINE

  +34 671 161 512                         Annika@i-Marbella.com
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WHY YOUR 
BUSINESS 

NEEDS A DIGITAL 
MARKETING 
STRATEGY.

“Google only 
loves you when 
everyone else 
loves you first” 
W e n d y  P i e r s a l l 

In order for a business to  
be successful, it needs a 
solid marketing strategy. 
The use of  digital 
marketing is not only a 
decision which will protect 
your investment,  it is also 
an effective marketing 
strategy that will work to 
grow your business. 
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Some companies are still reluctant to 
accept this idea. They think it’s risky 
to invest in digital advertising and 
prefer the traditional routes of  print 
advertising, for example. But what 
they don’t know is that they could be 
losing a large percentage of  prospects 
with their strategy because they aren’t 
present where the customers are 
online.  

It may sound extreme, but the reality 
is that traditional marketing has 
been turned upside down by online 
marketing. If  you have a website, 
ecommerce platform, or you’re 
thinking about creating one, you 
should consider investing in digital 
marketing. Why? 

Because if you don’t 
exist online, you simply 
don’t exist. As simple  
as that… 
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reasons why 
you should 

invest in 
digital 

marketing.

A digital marketing strategy is essential for 
your business to move forward, especially 
in 2018. Today, your blood, sweat and tears 
are not enough to keep your business afloat. 
You need to get familiar with the concepts of  
digital marketing if  you want to survive, and 
this holds true for all businesses across every 
industry.

How Do You Define Digital Marketing?
Digital marketing encompasses all marketing 
efforts that use an electronic device or the 
internet. The key objective is to promote  
brands through various forms of  digital 
media. More specifically, the purpose of  
digital marketing is to connect a business 
or organisation with its target audience via 
digital channels.
Digital has also enabled consumers to self-
educate, and be much more scrupulous when 
making their definitive purchase decision. 
This creates an obligation for organisations to 
acknowledge and adapt to this digital growth 
if  they want to achieve lasting customer 
success and be as profitable as possible. 

76% of marketers think 
that marketing has changed 
more in the past two years 
than the past fifty, 
which means that continual upskilling is 
essential. A strong digital strategy is no longer 
a luxury for organisations – it’s a fundamental 
element of  any competitive business model.
As consumers become more empowered by 
digital, they rely less on the expertise of  sales 
and more on their own ability to research. In 
response to this shift in power, organisations 
need to revitalise their sales and marketing 
functions and utilise the same channels and 
platforms their customers do in order to reach 
them effectively.
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Currently, there are plenty of  digital techniques 
that can enhance reach, encourage users to convert, 
and increase the visibility of  your business.

Understanding digital 
marketing tactics can help 
you entrepreneurs do several 
things such as:
•	 Connect with customers online
•	 Reach mobile consumers
•	 Increase ROI
•	 Track consumer interactions
•	 Get higher conversions

Here are other stats available to showcase 
the potential of Digital Marketing:

1.	 According to the Statista, there are around 2.46 
billion social media users worldwide, which is 
one of  most preferred promotional techniques. 

2.	 Facebook takes the social lead, with more than 
2.2 billion active users around the globe.

3.	 According to the survey held by Advanced Web 
Ranking, On-Page SEO is the most effective 
SEO tactic in 2017.

4.	 According to the Google Economic Impact 
Report, Google AdWords encourages sales and 
provides an average of  $2 revenue of  every $1 
spend on Ads.

5.	 More than 49%  of  organisations did not 
know about Digital Marketing or do not have a 
performing Digital Marketing Strategy, due to 
which they miss several business opportunities 
and are falling behind their competitors.

It’s clear now that you 
absolutely need to have  
a digital presence. 
An integrated digital strategy will ensure 
that all your digital marketing efforts are 
streamlined. Since the Internet has seeped 
into every possible aspect of  our lives, it is 
imperative that you stay ahead and keep 
up with your competitors. Businesses are 
sometimes reluctant to invest in the digital 
medium, but those investing in digital 
marketing strategies have 2.8 times better 
revenue growth expectancy, according to 
Google. 

Your business's success depends on the 
right type of  strategy, and the right type of  
strategy can in turn lead to higher sales, new 
customers, and long-term growth.

While there are various digital marketing 
certifications and courses which can help 
you get in-depth with the various tools and 
technicalities, it’s still essential that you’re 
aware of  some of  the best techniques and 
practices used by successful organisations.
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The 2 main pillars of 
digital marketing are 
online marketing and 

offline marketing.

Online  
Digital Marketing
Online mediums allow businesses to promote 
themselves and is the most preferred.

Why?
Simply, because there are more than 4 billion 
internet users worldwide who actively surf  
social media platforms, search engines, Google 
partner sites, and eCommerce Portals. By being 
present online, a business can enhance its reach 
towards those users.

The 7 main categories of  online marketing are:

1.	 Search Engine Optimisation (SEO)

2.	 Search Engine Marketing (SEM)

3.	 Content Marketing

4.	 Social Media Marketing (SMM)

5.	 Pay-per-click Advertising (PPC)

6.	 Affiliate Marketing

7.	 Email Marketing
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offline  
Digital Marketing
Offline electronic mediums (a digital medium 
outside of  the Internet), still have their impact 
on human behaviour and can encourage 
users to connect with the brand. That’s why 
many choose to advertise their business using 
digital elements such as; electronic billboards, 
offline stores with digital displays, etc. 

Offline digital marketing can include:

1.	 Radio Marketing

2.	 Television Marketing

3.	 Phone Marketing

4.	 Enhanced Display Marketing

You need to figure out which platforms your 
customers are using to consume information. 
No matter how good your communication is, 
it will go to waste if  your audience does not 
understand it, does not relate to it or worse, 
does not even see it. A clearly defined digital 
strategy will consider the important task of  
understanding your audience, how you can 
make use of  each channel and touchpoint, and 
what message needs to be communicated to 
your potential consumers.

If  you’re trying to capture a younger audience 
through television commercials, it’s unlikely 
that you’ll succeed. 

Millennials are spending 
more time on their mobile 
devices than the other 
generations combined.
What does this mean for you  
as a business owner?

You need to adapt.
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The property specialist for inland Málaga

Since 2002 Thinking of living in inland Málaga? 
Pop in for a coffee!

 Calle El Burgo 5 29108 Guaro, Málaga

  +34 952 457 761         UK: 01924 688 064  
  grapevineproperties     enquiries@grapevine-properties.com

Contact us

  www.grapevine-properties.com

B E A U T I F U L I S  B E I N G . . .

P L A S T I C  S U R G E R Y  /  C I R U G Í A  P L Á S T I C A

D R . P I E T R O    M A U R O

T H E  B E S T  V E R S I O N  O F  Y O U 

 i n f o @ p i e t r o d i m a u r o . e s
w w w . p i e t r o d i m a u r o . e s

Specialist in Plasti c Surgery 
and Aestheti c Medicine
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ACOOLA.eu
Shade & Outdoor  Fashion Bout ique 
(appointment  only)

San Pedro de Alcántara (Marbel la)
info@acoola.eu

+34 951 569 655

+34 951 272 140   |   info@atlas-group.es   |   www.atlas-group.es
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So, how 
can digital 

marketing be 
broken down 

into different 
specialties?

1 Search Engine Optimisation (SEO) 
One of  the key marketing strategies 
that can help any business with a web 

presence to build their brand is Search Engine 
Optimisation (SEO): the process of  tailoring 
your website to the algorithms that search 
engines use to rank websites. Basically, if  you´d 
like your business ranking on the first page of  
Google, you need an SEO strategy. 

All major search engines such as Google, Bing 
and Yahoo have primary search results, where 
web pages and other content such as videos 
or local listings are shown and ranked based 
on what the search engine considers most 
relevant to website users. There are, on average, 
ten positions on a search engine results page 
(SERP), essentially the pages displayed by the 
search engine  are in response to a query. The 
pages that fill those positions are ordered by 
rank. 

The higher your site is on the search results 
page, the better your click-through rate and 
ability to attract searchers. Results in positions 
1, 2, and 3 receive much more traffic than results 
down the page.

1.	 SEO
2.	SEM
3.	 Content
4.	SMM
5.	 PPC
6.	 Affiliate
7.	 Email
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So, what should you 
consider when creating  
an SEO strategy
Keywords:
Keyword research is the first step to a 
successful SEO strategy but first you must 
understand what people are searching for in 
a search engine. What are the keywords they 
use to drive targeted traffic to their products? 
If  you notice that some keywords are too 
competitive in your niche, for example you 
are a real estate business on the Costa del 
Sol, but Marbella is searched for more than 
100,000 times per month, go with long-
tail keywords (between two and five words) 
which will be easier for you to rank for. The 
longer the keyword, the less competition you 
will have for that phrase in the engines and 
you are more likely to rank for it. 

Meta tags:
Meta tags still play a vital role in SEO. Google 
looks at your page title as a signal of  relevance 
for that keyword. The same holds true for the 
description of  that page. Meta tags are added 
to the backend of  a website, i.e. the part that 
customers can´t see.

Content: Creating quality content is the 
best way to not only rank for keywords, but 
also create a positive user experience on your 
website. Plus, good content will be shareable 
and of  real value to customers.  

Backlinks: 
If  content is king, then backlinks are queen. 
It’s not about which site has the most links, 
but who has the most quality links pointing 
back to their website. So, spam websites 
linking to your website will not count! The 
best way to encourage backlinks is to have 
a media strategy to encourage the online 
press to backlink to your website. Creating 
newsworthy content is vital. 

Social media:
The algorithms have truly changed since 
social media first emerged. Many content 
websites are community-oriented. Therefore, 
e-commerce stores must establish a strong 
social media presence on social media 
platforms such as Facebook, Pinterest, 
Instagram etc. These sites send search engines 
signals of  influence and authority.

Product images:
When many consumers search for products in 
the search engines, not only are they looking 
at the “Web” results, but they’re also looking 
at the “Images” results. If  you have quality 
images of  that product on your site, and the 
files’ names contain relevant keywords, these 
images will rank well in search engines. This 
avenue will drive a lot of  traffic to your site, as 
potential customers will click on that image 
to find your store.

In addition to optimising these six areas of  
your site, 

analyse your competitors 
and see what they are 
doing in terms of on-page 
optimisation, off-page 
optimisation and  
social media. 
If  your business has an online presence, you 
cannot afford to miss out an SEO strategy. 
We´re specialised in SEO, contact us today to 
find out how we can help your business get a 
boost.
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2 SEM “search engine marketing” 
generally refers to paid search marketing 
and it is a powerful tool for businesses. 

It allows you to pay for advertisements that 
are pre-screened to interested parties based on 
what they are searching for. Best of  all, you only 
pay if  the customer clicks through the ad and 
takes the first step down your sales funnel.

Keywords are the foundation of  search engine 
marketing. Your choice of  keywords and 
phrases to target has a huge impact on your 
overall conversions. The trick is to identify 
specific things your business does that people 
are likely to be searching for, but to know when 
a key-phrase is getting so long and specific that 
it’s unlikely someone will actually type it in. 

SEM usually works out slightly more expensive 
than SEO practices as you will need to pay for 
certain paid listings and advertisements. But it 
is certainly worth it! Thankfully, there are now 
many tools and platforms, such as.. .

Google AdWords and Bing Ads 
which can help you keep your 
SEM expenses relatively low.

3 Content marketing is a strategic 
marketing approach focused on 
creating and distributing valuable, 

relevant, and consistent content to attract and 
retain a clearly defined audience. 

Through content marketing you are providing 
truly relevant and useful content to your 
prospects and customers to help them solve 
their issues and to engage them in wider topics 
related to your business.

Businesses that use content marketing report:
•	 Increased sales
•	 Cost savings
•	 Loyal customers who typically buy again  
	 or continue to use a service

Regardless of  what type of  marketing tactics 
you use, content marketing should be a core 
part of  your digital marketing strategy. 
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“What makes my brand so 
interesting that people will 

want to talk about it and 
share it with their friends?”

The question marketers must ask themselves is: 

4 SMM (social media marketing, for 
example, Facebook) 
You can’t succeed in social media if  you 

don’t have something interesting to say. Social 
media is the vehicle for communicating and 
distributing interesting stories (content) across 
the Internet. 

You should work to grow an audience and feed 
them interesting content, relevant to their 
interests. Your competition isn’t the guy or 
girl who sells the same stuff  that you do. Your 
competition is every person, every brand, every 
small business, every big technology company, 
every politician and every celebrity who has 
something interesting to say.

That’s why it’s important  
to have a plan.
Content marketing can be pulled through to  
social media but it can also survive without it. 
Social media on the other hand, would not be 
popular without interesting, informative or 
humorous content. Before entering the social 
media space, you need a plan to figure out how to 
deliver interesting content on a consistent basis 
so that you may attract and retain the attention 
of  your target audience. That is your content 
strategy.
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Pizza Vader
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5 PPC stands for pay-per-click, a 
model of  Internet marketing in which 
advertisers pay a fee each time one of  

their ads is clicked. 

PPC is all about relevance. 
Search engine advertising is one of  the most 
popular forms of  PPC. It allows advertisers 
to bid for ad placement in a search engine’s 
sponsored links when someone searches on 
a keyword that is related to their business 
offering. In a PPC campaign when someone 
clicks on your ad, you pay the current cost per 
click (CPC) from your budget. Once your budget 
has been depleted, Google ceases to run your 
ads until you replenish your fund. When PPC is 
working correctly, the fee is trivial, because the 
visit is worth more than what you pay for it.

A lot goes into building a winning PPC 
campaign; from researching and selecting the 
right keywords, to organising those keywords 
into well-organized campaigns and ad groups, 
to setting up PPC landing pages that are 
optimised for conversions.

Search engines reward advertisers who can 
create relevant, intelligently targeted pay-per-
click campaigns by charging them less for ad 
clicks. If  your ads and landing pages are useful 
and satisfying to users, Google charges you less 
per click.
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6 Affiliate marketing is one of  the 
most popular ways people make 
money online.  It’s the practice of  

recommending a company’s products or 
services to potential customers, generating a 
sale and earning a commission in return.

Affiliates can earn commissions on a one-time 
purchase or recurring income through sales 
of  subscriptions or membership programs. 
After being accepted into an affiliate program, 
marketers receive a unique URL that includes 
their affiliate ID. They share that unique URL 
with their subscribers, site visitors, and social 
networks via text links or ads. When someone 
clicks on that link, affiliate software records 
that click and any resulting product sales in the 
affiliate’s account. When commissions reach a 
pre-determined threshold, the affiliate is paid.

7  Email marketing is one of  the most 
cost-effective ways to promote your 
business and also helps you to connect 

with your audience to promote your brand and make 
future sales.  

Email marketing is used by 
thousands of businesses of  
all sizes across the globe.
When you want to communicate something about 
your brand or sell your products/services, email 
marketing is one of  the most cost-effective ways to 
do so. 

Here are ten reasons why email marketing is seen by 
many as the most effective marketing channel:
1.	 low costs
2.	 reach an already engaged audience
3.	 deliver targeted messages
4.	 drive revenue
5.	 easy to get started
6.	 easy to measure
7.	 easy to share
8.	 reach a global audience
9.	 instant impact
10.	 unrivalled return on investment

D i g i t a l  m a r k e t i n g  i s  e v e r y o n e ’ s  b u s i n e s s
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Do we have your attention?

Think your business could 
benefit from a digital 
marketing strategy? 

So, that´s a quick run through digital marketing for business. 

Speak to Redline NOW to find out how we could help:  
info@redlinecompany.com



22
–  page www.redlinecompany.com

home
&lifestyle
m a g a z i n e

Thousands of copies distributed all over the Costa del Sol 
and Gibraltar every two months

Loyal affluent readers who are homeowners and passionate about design

Great value advertising rates

Find out how Home & Lifestyle Magazine can benefit your business by calling us today! 

Tel. (+34) 951 38 38 97  Email. advertising@homeandlifestyle.es

Home & Lifestyle Magazine
The Power of

A couple of weeks after our ad was published in Home & Lifestyle Magazine, we got a 
guy entering the shop with your magazine in his hands pointing with his finger at our ad. 
He said, “This is exactly the pergola I want for my home”. 

The deal was closed the next day. So thank you again.

       Daniel Rodríguez López, 
      - Director of Outdoor Concepts -

Home & Lifestyle for Redline Agosto17.indd   1 8/8/17   13:20

A hand-picked 
selection of homes  

The best of the Costa del Sol

Contact us:
+34 634 034 577

info@christensestates.com

www.christensestates.com
Our agents speak Dutch, French and English
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Logo in white

TRUSTED
To achieve results

-  A L L I A N C E  G R O U P  -

“  T h e  wo r l d ’ s  m o s t  v i s i t e d  i n t e r n a t i o n a l 
i n s u r a n ce  i n t e r m e d i a r y ” 

-  C O N T A C T  U S  -

w w w . w e l c o m e t o a l l i a n c e . c o m
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 

L A U N C H I N G  A  S U C C E S S F U L  P R O D U C T 

O R  S T A R T U P  H A S  L I T T L E  T O  D O 

W I T H  L U C K .  A N Y  B U S I N E S S  T H A T 

G A I N S  T R A C T I O N  O N  T H E  M A R K E T 

I S  T H E  R E S U L T  O F  V E R Y  C A R E F U L 

S T R A T E G I S I N G  A N D  M A R K E T 

A N A L Y S I S ,  N O T  T O  M E N T I O N  T H E 

D E V E L O P M E N T  O F  A N  O R I G I N A L 

P R O D U C T  O R  S E R V I C E .
by Fabrizio Moreira


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N e w  L a u n c h e s
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N e w  L a u n c h e s
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T R A V E L L I N G  B A B E E
www.travellingbabee.com

Redline Company planned, designed, wrote, printed, 
executed and produced the following:
•	 Designing the company´s logo
• 	 Branding
•	 A new, fully responsive website
•	 Project management
•	 Design social media styling banners
•	 Blogs
•	 Press releases
•	 Brochure 
•	 Business cards
•	 Stickers
•	 SEO optimisation
•	 Social media posts
•	 Online marketing campaign

N e w  L a u n c h e s

VIEW THE VIDEO TESTIMONIAL HERE: 
HTTPS://YOUTU.BE/R3Y9JF3BNSE

 

Redl ine Company is  ful l  of  wonderful  surpr ises 
and excitement and seems to  have an exhaust less 
capacity  for  ideas.  They quickly  implemented my 
marketing strategy,  especial ly  in  social  media 
marketing.  L ine is  a  true professional  that  gets 
results !  Her  team offers  a  fresh perspective  among 
al l  the onl ine tools .  I  h ighly  recommend Redl ine 
Company to  anyone looking to  grow.

Ana Laura Juvino, Director of Travelling Babee


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M I R A B E L L A  H I L L S 
www.mirabellahills.com

Redline Company planned, designed, wrote, printed, 
executed and produced the following:

•	 Clean company´s logo
•	 Website design and programming 
•	 Branding
•	 Billboards
•	 Brochure
•	 Business cards
•	 Email marketing
•	 SEO optimisation
•	 Online marketing campaign



Redl ine Company greatly  helped us.  Their 
competent  set  of  ski l ls  and experiences  were 
exact ly  what  we needed.  We appreciate  their 
attention to  detai l  and creative  approach. 
They del iver  effect ive  solut ions  that  work 
and del iver  results .  They l isten to  your  needs, 
make recommendations  based on those needs 
and work with you on a  tai lored act ion plan. 
Working with Redl ine was an eye-opening, 
productive  and successful  experience.

Marina Sidorova, Director of Mirabella Hills



N e w  L a u n c h e s
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C O S T A  D E N T A L 
www.costadental.es

Redline Company planned, designed, wrote,  
printed, executed and produced the following:
•	 Cleaning company´s logo
•	 Design and programming website
•	 Project management
•	 SEO optimisation
•	 Business cards
•	 Brochure
•	 Social media styling design
•	 Google adwords campaigns
•	 Facebook campaigns
•	 Email newsletters

 

Redl ine Company with i ts  awesome team made 
sure  that  I  found the perfect  solut ion.  They 
provided valuable  ins ight  and expert ise  in  the 
areas  of  communications,  SEO,  promotions  and 
media.  Thoroughly  responsive,  intel l igent  and 
professional !

by Bogdan Dolynnyy, Director of Costa Dental



N e w  L a u n c h e s
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www.atriumhr.com

The one-stop solution for managing your globally mobile 
employees, maximising efficiency and saving costs. 

Remote Leadership Training & Development

Get the best performance and results from your 
international staff

Global Wellness

Improve staff retention and performance by providing 
bespoke wellness programmes

International Recruitment Services

Save time and money by using global HR specialists for 
your executive and expat positions

Expat Employee Benefits

Save money by accessing discounts and preferential 
deals on life insurance, health insurance and pensions

Atrium HR Consulting |  p e o p l e  a t  t h e  h e a r t
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
+ 34 951 435 227

+ 34 663 625 200

info@costadental.es

Laboratorio dental   

+34 951 563 202                             www.vip-environment.com

FULL INTERIOR DESIGN 
SERVICE AVAILABLE 

GERMAN QUALITY
AND DESIGN
ON THE COSTA DEL SOL
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Renting high quality baby equipment  
to keep you and your family busy bees!

www.travellingbabee.com

Contact:
+34 665 440 572 
hello@travellingbabee.com

STROLLERS AND TRAVEL | PASEAR

CAR SEATS  |  COCHE

FEEDING | COMER

SLEEPING | DORMIR
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Take your 
business 
through 
the roof.

GET NOTICED WITH
www.redlinecompany.com

#itisajungleoutthere 


