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Guide to Facebook Ads 2026

Ad Formats and Ad Specs




Audience Engagement

Facebook reaches 3B+ Reels drives rapid growth with
global MAUs, obtaining double-digit YoY increases in
Connectand
media audiences. interactions.

Convert Across . N
Meta’s ~ o
Digital Ecosystem -

Key Innovation
opportunity

Meta'’s creates full-funnel Al-powered delivery unifies
pathways across Feed, Reels, signals across Meta, improving
Stories, Marketplace, and more. targeting, measurement, and

creative performance.
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Meta Objectives & Ad Formats
Post types available What you optimize and pay for

e Imageads e In-stream Video ads . Optimize for- | .
Awareness Brand Awareness, Reach e Videoads e Carousel ads PHMIzE TOr: fMpressions
i  Pay for: CPM
e Storiesads
e Collection ads
I d * Optimize for: Link Click Landing P
Traffic Traffic (Website/App) ° n.1agea > e Carousel ads SR e RIS Rl R =
e Videoads i * Pay for: CPC
e Storiesads
In-St Video Ad
Post Engagement, Video Views, e |mage ads ®  notreamvVideo Ads * Optimize for: Engagement or Video Views
Engagement . . . e Carousel ads
Messaging Conversations e Video ads .  Pay for: CPC, CPE, or CPV (ThruPlay)
e Storiesads
Image ads Call-to-Action ads
) ) ° i = * ! * Optimize for: Leads, Messaging
Leads Lead Generation, Messaging e Videoads e Carousel ads
. * Pay for: CPA, CPL, CPC
e Leadsads e Stories ads
e Collection Ads
I d * Optimize for: C i d Purch
Sales Conversions and Purchase ® ‘mageads e Carousel ads ptimize Tor: Lonversions and Furchase

e Videoads i  Pay for: CPA or CPP
e Stories ads
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Facebook Ad Formats
Image Ads

Image Ads are one of the most widely used formats across Facebook. These single-image
creatives appear seamlessly across Feed, Marketplace, Search Results, and Stories, making
them ideal for awareness, traffic, and conversion campaigns. They provide a clean,
straightforward way to highlight products, promotions, or brand messages across Meta’s

placements..

Appear in Facebook Feed, Facebook Marketplace, Facebook Search Results.

Ad Placements
Delivered across mobile and desktop placements.

Image: Single .JPG or .PNG creative
Primary Text: Recommended up to 125 characters

Assets Overview
Headline: Up to 40 characters (optional depending on placement)

Description: Up to 30 characters (may truncate depending on placement)

Image File Type: .JPG or .PNG

Recommended Aspect Ratios: 1:1 (square), 4:5 (vertical), 16:9 (horizontal)
Minimum Resolution: 1080 x 1080 px (square); higher recommended
Maximum File Size: 30 MB

Ad Specs

facebook

Burger Company
Sponsored -+ (3

Gourmet burgers right in the heart of the city. &

Swing by this weekend and enjoy 10% off ...

BURGER (7"
COMPANY ==

ORDER NOW!

“S\® DELIVERY
‘") TOYOUR

BurgerCompany.com

Flame-Grilled Handcrafted Burgers Leam more

00
[b Like Q Comment @ Send d> Share

& B 2 @

Friends Marketplace Notifications Menu
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Facebook Ad Formats
Video Ads ©Q

Video Ads allow brands to deliver immersive storytelling across Facebook’s
high-engagement placements. This format supports horizontal, square, and vertical video,
making it adaptable for Feed, Reels, in-stream placements, and Marketplace. Video Ads are

ideal for driving awareness, engagement, traffic, and conversion outcomes with dynamic
motion content.

Appear in Facebook Feed, Facebook Marketplace, Facebook Search Results.
Also on In-Stream Video, and Facebook Reels Feed placements.

Ad Placements

Video File: . MP4 or MOV

e Craria Primary Text: Recommended up to 125 characters
Headline: Up to 40 characters and description is up to 30 characters
Thumbnail: Auto-generated or custom upload

Video File Type: MP4 or MOV

Ad Specs Video Length: 1 second to 240 minutes (recommended: 6-15 seconds)
Aspect Ratios: 1:1 (square), 4:5 (vertical), 9:16 (full vertical), 16:9 (horizontal)
Minimum Resolution: 1080 x 1080 px (square); higher recommended

*Video-First Format

facebook

i ‘ ‘; Skin Care & Cosmetics
Y ——y
1 o8 -y

Sponsored - @

Transform your skincare routine into a luxurious self-care
ritual =+ Our skincare line is meticulously crafted ...

SKIN CARE
Bonly i

- — —
yoursitehere.com

Great Skin Starts with a
Luxurious Ritual

o
@ Like Q Comment ﬁ:) Share

x
ﬁ Emily Johnson
- Aheanlutalv in lnve with their ekincare linal @

6 © & @ 4
Home Menu

Video Friends Marketplace Notifications
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Facebook Ad Formats

Carousel Ads

Carousel Ads allow brands to showcase multiple images or videos within a single ad unit.
Each card can highlight a product, feature, or step in a story, creating an interactive,

swipeable experience across Facebook’s most engaged placements. This format is ideal for
product catalogs, multi-step narratives, and campaigns that benefit from presenting more
detail in a single ad.

Ad Placements

Assets Overview

Ad Specs

Facebook Feed, Stories, Reels, Marketplace, and Facebook Search Results,
Messenger, and Audience Network.

Up to 10 cards per carousel
o Each card may include, Image or Video
o Headline: Up to 40 characters. Description: Up to 20-30 characters
o Destination URL (unique per card or shared)

Image File Type: .JPG or .PNG, Video File Type: .MP4 or MOV

Aspect Ratios: 1:1 recommended for all cards. Min Resolution: 1080 x 1080 px
Maximum File Size: Images: 30 MB and Videos: 4 GB

Video Length per Card: Up to 240 minutes (recommended 6-15 seconds)

, HVAC Service and Repairs
Sponsored - (&

Stay Cool with Our 5-Star Service!

Call for Expert HVAC
Repairs

OO 15 comments
[b Like Q Comment

Get quote Get A Fre

- Christopher Brown

""” Ry 1h - 3%
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Facebook Ad Formats
Stories Ads ©

Stories Ads deliver full-screen, vertical creative that appears between organic Stories on
Facebook and Instagram. With immersive, mobile-first behavior and native autoplay,
Stories Ads are ideal for capturing attention, driving quick actions, and supporting
awareness, engagement, traffic, and conversion outcomes across Meta placements.

Appears on Facebook Stories and Instagram Stories
Instagram Messenger Stories (availability may vary by region)

Ad Placements

Single photo or video

Minimal text recommended; overlays should be baked into creative
CTA Button: Standard Meta CTAs

Optional: Sound-on creative and minimal captions visibility

Assets Overview

File Type: JPG, .MP4 or MOV
Video Length: 1 second to 120 seconds (recommended: 6-15 seconds)

Aspect Ratios:, 9:16 (full vertical)
Minimum Resolution: 1080 x 1920 px (full screen vertical); higher recommended

Ad Specs

*Video-First Format

#*" Burger Company
=
« . Sponsored

BURGER ("
COMPANY 2“:;:‘

ORDER NOW!

® DELIVERY
&) TOYOUR

Gourmet burgers right in the heart of
the city. £

Swing by this weekend and enjoy ... More

A

& LEARN MORE

. strikesocial



Facebook Ad Formats
ReelsAds O

Reels Ads deliver short-form, full-screen vertical video within the Reels experience on
Facebook. Designed for quick, immersive engagement, Reels Ads autoplay with sound-on
by default and blend seamlessly with organic creator content. This format is ideal for driving
awareness, engagement, and action through highly visual, high-impact storytelling.

Reels Feed, Reels Tab, and Reels Remix surfaces (availability may vary)

Ad Placements
Mobile-focused, short-form vertical content environment

Vertical video ((MP4 or .MOV)
Minimal text recommended, recommended fewer than 70 characters

Assets Overview
CTA Button: Standard Meta CTAs

Optional: Sound-on creative and minimal captions visibility

File Type: JPG, .MP4 or MOV
Video Length: 1 second to 120 seconds (recommended: 6-15 seconds)

Aspect Ratios:, 9:16 (full vertical)
Minimum Resolution: 1080 x 1920 px (full screen vertical); higher recommended

Ad Specs

*Video-First Format

'aAup the barbecue and enjos

Learn more

¢ Sponsored

Add a comment
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Facebook Ad Formats

Collection Ads

Collection Ads combine a hero image or video with a set of product tiles displayed directly
within the Facebook or Instagram feed. Designed for mobile-first commerce and product
discovery, this format helps users browse items quickly and transition smoothly into deeper
shopping experiences. ldeal for retail, e-commerce, catalog highlights, and multi-product
storytelling.

Facebook Feed, Stories, Reels, Marketplace, Audience Network and

Ad Placements
In-Stream Reels (Note: Supports collection video ads only) .

Hero Asset: A large cover image or video occupies the top portion of the ad.
Product Thumbnails: Several smaller product images from your catalog are
displayed below the main cover asset

You can use Advantage+ Catalog to include images of multiple products

Assets Overview

Hero files type: .JPG or .PNG, Video File Type: .MP4 or MOV

Ad Specs Hero: 1:1 (square), 4:5 (preferred), 9:16 (supported)
Maximum File Size: Images: 30 MB and Videos: 4 GB
Minimum Resolution: 1080 x 1080 px

.~ HVAC Service and Repairs
Sponsored + (&

Stay Cool with Our 5-Star Service! We're your go-
to for reliable HVAC repairs. Book now for ...

Expert HVAC Repair | Get Free Quote Today

yoursitehere.com
5% HVAC Service and Repair Book now

@ 8 & &8 0 @
Home Video Menu

Friends Marketplace Notifications

. strikesocial



Facebook Ad Formats
Lead Ads

Lead Ads enable brands to collect customer information directly within Facebook or Meta
overall through a native, pre-filled form. These ads reduce friction by eliminating the need

for external landing pages, making them ideal for sign-ups, registrations, inquiries, and
qualification-based lead generation.

Facebook Feeds, Facebook Search Results, Stories, Reels, In-Stream Reels,

Ad Placements
and Audience network.

Single Image or Video creative

Primary Text: Recommended up to 40 char, Headline: Up to 55 char

The Instant Form (For Form-based Lead Ads) This form generally includes four
sections: Intro, standard event questions, Custom Questions and CTA.

Assets Overview

Hero files type: .JPG or .PNG, Video File Type: .MP4 or MOV
Hero: 1:1 (square), 9:16 (preferred)

Maximum File Size: Images: 30 MB and Videos: 4 GB
Minimum Resolution: 1080 x 1080 px

Ad Specs

= facebook

- HVAC Service and Repairs
Sponsored

]

Stay Cool with Our 5-Star Service!

FORM
5% HVAC Service and Repair

Services in the State

dH263 Qa7
-~
(Q‘“ Linda Clarke
4 22h-@

Next stop tomorrow—let's see where this adventure

HVAC Service and Repairs
Hi Linda,
Welcome to HVAC Service and Repairs

Stay Cool with Our 5-Star Service!
We're your go-to for reliable HVAC
repairs. Book now for ...

What are you looking for?

HVAC Installation
HVAC Maintenance

Corporate Solutions
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Facebook Ad Formats

I =f k o (~
Click to Message Ads aceboo ® Q
@ HVAC Service and Repairs e X

Click-to-Message Ads drive users to start a conversation with your business through iolarmetiie HAregthn Hookinowior ndoowing

Messenger, WhatsApp, or Instagram Direct. These ads appear across high-engagement
placements and open a chat window instantly, making them ideal for lead generation,
inquiries, customer support, and conversion-focused interactions that require real-time
engagement.

Feeds, Stories, Reels, Search, Audience Network, Marketplace and Video

Ad Pl t
acements Feeds

Opens in Messenger @ Send message

Single Image or Video creative, 9:16 (Vertical), 1:1 (Square) standard; 1.91:1

~
‘Qg\ Linda Clarke
. " 16h-Q@

Next stop tomorrow—let’s see where this adventure ...

Leave roughly 14% (250 px) of the top and 20% (340 px) of the bottom free

Home Reels

Friends Marketplace Notifications

Hero files type: .JPG or .PNG, Video File Type: .MP4 or MOV
Ad Specs Hero: 1:1 (square), 9:16 (preferred), 4:5 (vertical)

Maximum File Size: Images: 30 MB and Videos: 4 GB

Minimum Resolution: 1080 x 1080 px
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Advantage+ Product Comparison Table (2026)
Wt

Advantage+ Audience

Advantage+ Placements

Advantage+ Creative

Advantage+ Catalog Ads

Advantage+ Campaign
Budget Optimization

Expands targeting beyond your selected
audience using ML signals

Automatically selects and shifts delivery
across Feed, Stories, Reels, Search,
Marketplace

Auto-crops, adjusts colors, creates
templates, enhances images, generates
creative variations

Automated product selection,
recommendations, and personalization

Automatically reallocates budget
between ad sets for best performance

Primary Objective

Conversions, Traffic, Leads, Sales

All objectives

All objectives (especially Traffic,
Conversions)

Sales / Catalog-driven conversion

All lower-funnel objectives

How it works

Meta identifies people most likely to convert, even
outside your chosen audience,
and reallocates delivery.

Meta tests all eligible placements and sends budget
to the lowest-cost / highest-intent placements
without manual restrictions.

Meta generates multiple creative versions and
delivers the top-performing variant to the most
relevant audiences.

Meta uses catalog data + browsing behavior to show
users the most relevant products (remarketing +
prospecting).

Meta shifts budgets across ad sets in real time based
on performance signals, removing the need for
manual control.
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Manual Buying:
Strategic Control
for Precision &
Compliance

While Advantage+ prioritizes Al-driven
efficiency, Manual Buying remains essential for
campaigns that require strict control,
compliance, and targeting accuracy.

Manual setups preserve Audience Controls
rather than Audience Suggestions, making sure
budgets are spent exactly where intended

Key use cases for manual buying:

Strict Retargeting

Advantage+ Audience is not recommended for remarketing. Manual
buying ensures delivery is limited exclusively to defined custom
audiences without prospecting expansion.

Brand Safety & Placement Exclusion

Manual placements allow advertisers to exclude specific
environments (e.g., Audience Network, certain devices or placements)
to maintain brand-safe delivery.

Demographic Hard Limits

Manual setups are required when targeting restricted age groups
(e.g., under 18), as Advantage+ Audience does not support these
constraints.
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