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About Us

At Business In Focus magazine, we are dedicated to providing you 
with insights into the dynamic world of North American business 

and industry, month after month. 
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FMG Publishing Inc. is the parent company of industry focused 
trade publications - Business in Focus, Construction in Focus, and 
Manufacturing in Focus. 

Our publications are your premier source for insights into 
North American business and industry. Through exclusive 
interviews and in-depth articles, we keep you informed about 
industry trends, success stories, and challenges. From board-
rooms to factory floors to arenas for public policy, we shine a 
light on the stories that impact you.

Our digital platforms serve as your go-to source for staying informed about the 
latest developments and trends spanning the full economic landscape. Through 
exclusive interviews with industry leaders, we delve into the stories behind their 

triumphs, delivering their stories directly to you. 

With a commitment to showcasing the wisdom and experiences of top enterprises 
throughout North America, we offer a clear and comprehensive perspective on the 

entire spectrum of economic affairs. At FMG Publishing Inc., we are dedicated to 
bringing the intricate tapestry of North American business into focus. 

GET ENERGIZED IN MONT BELVIEU
City of Mont Belvieu

ROCKING & ROLLING IN THE ALUMINUM INDUSTRY
Service Center Metals

COMPLETE DOOR OPENING SOLUTIONS
Palmer’s Security Solutions

BUSINESSINFOCUSMAGAZINE.COM

JULY 2024

A NEW HOME AND IMAGE  
FOR NORTHGLENN, COLORADO
FCI Constructors & Anderson Mason Dale Architects

STANDING STRONG IN A 
COMPETITIVE MARKET
Blythe Construction

THE CULTURE MAKES 
THE COMPANY
CCW Inc.

CONSTRUCTIONINFOCUS.COM

JULY 2024

NATURE MAY ABHOR A VACUUM, BUT INDUSTRY LOVES IT
NAVAC, Inc.

EXPAND MACHINERY IS 
LIVING UP TO ITS NAME
Expand Machinery

INDUSTRIAL SOLUTIONS 
FOR SUCCESS
C.H. Reed, Inc.

MANUFACTURINGINFOCUS.COM

JULY 2024

http://businessinfocusmagazine.com
http://constructioninfocus.com
http://manufacturinginfocus.com


Your Storytelling Partner

Our publications are published both as online magazines and high-quality, printed hard 
copies. By publishing online, we are able to extend readership beyond simply a one-
month cycle, keeping our articles available and Google indexed for a minimum of two 
years. We never hide our content behind a subscription paywall, so our clients and 
readers can easily access and share content and reach the widest possible audience. 
We print and distribute a full gloss printed edition every month, and provide a 
complimentary copy to each of our valued feature companies and advertisers. 

We also work closely with our content partners to create a digital standalone brochure 
with a custom front and back cover, a powerful, independent marketing tool that 
allows you to directly reach your audience with your company’s story and any talking 
points you’d like to highlight. 

Your Storytelling Partner
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The Advantages We Bring  

Relevant B2B networking 
opportunities. 

Fresh and modern design 
and media layouts. 

Digital marketing resources (bro-
chures, QR code graphics, etc.) 

Quality storytelling, design, 
marketing, and exposure. 

Working with a professional and 
dynamic team dedicated to show-
casing the best in each client’s story. 

An approach we’ve perfected 
over 12 years in business, in-
formed by consistent leadership 
and core values. 



What You Will Receive 5

A focused interview with an experienced member of our writing team, 
scheduled at your convenience with interview questions available in advance. 

What You Will Receive 

A professionally written and 
edited article, created by our 
in-house design team. 

An opportunity to proofread 
the draft copy and make any 
desired changes.  

A standalone brochure version of 
your story in PDF and digital formats. 

The freedom to share your story in its 
brochure format, with no restrictions. 

A story that is guaranteed to be freely accessible for at least two years 
following publication on our website.



Key Stats

READERSHIP: 

254,800
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CANADA: 28,170 USA: 226,630



Key Stats

ONE OF NORTH AMERICA’S LEADING B2B 
TRADE PUBLICATIONS.

C-Level 
Executives

Manufacturing24%

40% 39%

11% 10%

22%

8%

19%

8%

9% 4%

6%

Management

Health & Wellness

Food & Beverage

Operations

Distribution & Logistics

I.T.

Sales, PR & 
Other

Professional Services

Construction

Economic Development

Industries

Titles
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Testimonials

“We have worked with the Business in Focus team on two articles now, and both experienc-
es have been great. While the process has been simple and straightforward, the team has 
also been very flexible and receptive to input to make the articles more appropriate and 

accurate. Everyone has handled the sponsorship aspect of each project delicately with our 
partners and vendors. Additionally, the brochure created by your team is a ready-made and 
useful marketing tool for us to reach various target markets. Overall, we really appreciate all 

the work that was produced.”

“ I’d like to express my great appreciation to you, Allison and the team for another produc-
tive endeavor. What is immediately apparent in working with FMG is the enthusiasm, dignity 

and grace their team brings to each project. The open collaboration between our organi-
zations was tangible, enabling a highly technical story to come to life. Thank you for the 

attention you gave to our client and project. We look forward to future projects with you.”

Mitch Leathers, Senior Director of Communications

Lauren Nowicki, Chief Communications Officer

Dacon Corporation

SNA Displays

“REACH VARIOUS TARGET MARKETS”

“OPEN COLLABORATION BETWEEN 
ORGANIZATIONS”
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Testimonials

“Scott and the entire team from FMG have shown nothing but professionalism during our 
time together. They provided timely updates on where we were at in the process and gave 
clear action items for us to complete. This made our workload virtually nonexistent, which 
you would never guess when looking at the finished product. Describing our business and 

what we do can be very challenging, but their team was able to simplify it in terms that any-
one can understand. We would recommend Scott, Business in Focus, and the FMG team to 
anyone. Hopefully, our teams will have the opportunity to collaborate again in the future.”

“Everyone in your organization that I interacted with was responsive and professional. I 
was particularly impressed with the way your writer was able to use my input to produce 
an extremely well-written and accurate piece. Also important to me was the professional 

and non-intrusive way your advertising team reached out to our suppliers for support.  We 
truly appreciated partnering with Business in Focus and look forward to using the article as a 

means of promoting our business and company culture to a larger audience.” 

Naomi Nikolas, Digital Marketing Coordinator

Automated Systems Design | ASD

Sue Burt, Marketing Director

Burt Process Equipment

“NON-INTRUSIVE WAY [OF REACHING OUT TO] 
OUR SUPPLIERS” 

“WORKLOAD VIRTUALLY NON-EXISTENT”
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Who We’ve Worked With10

WHO WE’VE WORKED WITH
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Key Partnerships & Associations

•	 Atlantic Tours & Travel

•	 Air Canada

•	 Tourism Industry Association of 
Ontario

•	 City of Welland, Ontario

•	 Confederation Centre of the 
Arts, Charlottetown, P.E.I.

•	 The Growth of Patio Dining in 
North America

•	 Red Deer Regional Airport 

•	 North Cape Coastal Drive

•	 Celebrating Canada’s Indigenous 
Entrepreneurship

Almost a century after its founding, the Tourism Industry 
Association of Canada (L’Association de l’industrie 
touristique du Canada)—better known as TIAC/

AITC—remains dedicated to its vision and mission: leading 
Canada’s tourism industry to be the most competitive in the 
world; serving as the voice of the nation’s tourism industry; and 

“improving its global competitiveness as an international desti-
nation through leadership and advocacy.”

Written by Robert Hoshowsky

The history of the organization goes back to 1930 when it was 
known as the Canadian Tourist Association. One of the coun-
try’s oldest member-based organizations, it was rebranded in 
1977 as the Travel Industry Association of Canada. 

Encouraging travel to and within Canada, the newly-named 
TIAC was committed to increasing the economic and social 
benefits of travel and tourism for all Canadians, promoting the 

growth and development of travel services within the country, 
and increasing awareness at all levels of government about the 
economic and social benefits of travel and tourism to the well-
being of Canada.

About 20 years later, the marketing portion was carved off, 
and a pledge was made to the Prime Minister of Canada at 
the time that TIAC would do everything possible to ensure 
the Canadian Tourism Commission 
(now Destination Canada) became 
a reality by 1995. 

Today, TIAC and Destination Canada 
work hand-in-hand, ensuring Canada 
is marketed as a destination of choice.

Continuing to grow, TIAC has 
a base of over 600 members and thousands of affiliate 
members across Canada. This encompasses everything from 
large national and multinational companies to medium and 
small enterprises, all contributing to the vitality of our travel 
and tourism sector.

Under the experienced leadership of President and 
Chief Executive Officer Beth Potter, TIAC continues 
to strive for the success and prosperity of Canada’s 
tourism sector, and so, all Canadians. An impor-
tant economic contributor, tourism is Canada’s 
second-largest contributor to gross domestic 
product (GDP) at $40 billion a year, topped 

only by oil and gas. Before COVID, the nation’s tourism 
industry was responsible for 1.8 million jobs and worth $105 
billion in total economic activity.

Since the start of the pandemic, the travel and tourism 
sector has taken a beating like no other. All related indus-
tries, from airlines to hotels, and entertainment venues to 
restaurants, experienced months of on-again / off-again 

closures, safety protocols such as 
occupancy limitations and social 
distancing, border closures, and 
many other problematic issues. 

Today, over three years since the 
first reported cases of COVID-19, 
the Tourism Industry Association 
of Canada continues working on 

behalf of its members in travel and tourism.

In 2021, some of TIAC’s successes included the passing of 
Bill C-2 in late December. This new support—the result of 
months of advocacy—helped to ensure that the country’s 

tourism industry, the ‘Hardest-Hit Sector,’ 
would continue to receive wage and 

rent relief, saving thousands of jobs 
from disappearing. 

That year also saw other major 
advocacy initiatives, as TIAC 

worked with industry partners 

“TIAC has a base of over 600 
members and thousands of 

affiliate members across Canada, 
all contributing to the vitality of 

our travel and tourism sector.”

Beth Potter
President & CEO of TIAC
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•	 Edmundston Madawaska 
Tourism Office

•	 Town of New Glasgow, 
Nova Scotia

•	 How the Hotel Industry Is Taking 
Hospitality to the Next Level 

•	 Tourism Industry Association of 
Prince Edward Island

•	 Tourism Industry Association of 
New Brunswick

•	 Halifax International Airport 
Authority

•	 Tourism HR Canada

•	 GreenStep
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Key Partnerships & Associations

•	 ACO

•	 GNM Companies

•	 City of Chandler, Arizona

•	 Town of Gilbert, AZ

•	 Town of Sahuarita, AZ

•	 Pinal County, AZ

•	  City of Tempe, AZ 

•	 Cochise County Economic 
Development

•	  Town of Fountain Hills, AZ

•	 IOA Healthcare Furniture

•	 Dauphin Americas

•	 Ghent

•	 Symbiote

•	 Spec Furniture

•	 Special-T

•	 ESI

Written by Claire Suttles

Emphasis on education

AAED’s The Academy of Arizona educates 
and certifies the state’s economic devel-
opment professionals. “We recently just 
refreshed that program,” says Kelly. “It 
has seven courses in a variety of differ-
ent topics.” Courses give an introduc-
tory overview of economic development 
in Arizona as well as in-depth studies 
in business retention and expansion, 
taxation, finance and incentives, entre-
preneurship and small business develop-
ment, marketing, and workforce devel-
opment. Professionals who complete the 
six core courses and one elective within 
a three-year period will earn AZED Pro 
certification. Kelly also emphasizes the 
program is not just for economic devel-
opers. “It is important to AAED that all 
of our partners have a great grasp of 
economic development principles and 
how those play out in Arizona.” 

In addition, a new mentoring program 
is helping to hone the skills of young 
economic development professionals. 

“We are pairing up people who are thirty-
five and under, or who have been in the 
profession for less than five years, with 
an economic development profession-
al,” Kelly says. “They’re spending a year 
getting to know them, getting to ask 
whatever questions they want to build 
up their relationships in the economic 
development community. We had a 
pilot program last year and we’re getting 
ready to launch the full program.” 

The pilot garnered enthusiastic, positive 
feedback. “We had a group of five 
mentors and five mentees and they really 
enjoyed the program, so we’re excited to 
launch it on a larger scale this year. We’re 
hoping that helps to further develop 
the talents we have here in Arizona as 
economic developers.” 

Arizona has a remarkable track 
record when it comes to 
economic development. In fact, 

the International Economic Development 
Council (IEDC) recently named the 
Greater Phoenix Economic Council the 
top economic development organiza-
tion in the entire world. “We’ve got top 
notch talent,” says Arizona Association 
for Economic Development (AAED) 
Executive Director Carrie Kelly.  

But Arizona is not resting on its laurels. 
As the state’s unified voice advocating 
for responsible economic develop-
ment, AAED is still hard at work. AAED 
accomplishes its economic develop-
ment goals through professional edu-
cation, public policy, and collaboration. 

“Our organization is where everybody 
comes to play nice,” Kelly says. “We all 
work together, and everyone can share 
ideas and best practices.”
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Marking its fiftieth anniversary, not-for-profit BIFMA 
International—the Business and Institutional 
Furniture Manufacturers Association—plans to 

kick off 2023 by celebrating the milestone at its annual 360 
Leadership Conference at The Ritz-Carlton on Amelia Island 
January 23-25. The conference is BIFMA’s signature event, 
bringing industry leaders together around current topics 
facing the industry.  

The association was founded in 1973 from a general industry 
need to define uniform safety and performance standards 

Written by Jen Hocken

for the furniture industry. BIFMA’s mission is to manage and 
develop furniture standards that embody safety, ergonom-
ics, health, sustainability, and performance. The organiza-
tion further provides market data, thought leadership, and 
industry outreach celebrating the significant influence fur-
nishings have on people’s daily lives. 

“First and foremost, our role is to maintain the industry 
standards that define safety and promote performance 
for the furniture industry. These standards provide cus-
tomers and designers who specify furniture the ability to 
make confident procurement decisions in the furniture 
that they select,” explains President and Chief Executive 
Officer, Deirdre Jimenez.

BIFMA further understands that the relationship between 
interior design and furniture design is collaborative and 
celebrates the design and innovation that its members 
contribute to the evolution of the built environment. 
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Furniture products change as society changes and our 
environments evolve. For that reason, ANSI requires that 
each standard is reviewed every five years, to determine 
whether it should be reaffirmed or revised. 

The same drivers that cause existing standards to be 
revised can also give rise to new standards. BIFMA cur-
rently has four new standards in development. Two of 
these standards are being created to acknowledge the 
increased popularity they gained during the pandemic. 
The exterior commercial furniture standard supports the 
expanding use of outdoor areas, capitalizing on open 
air circulation, and a standard for personal privacy pods 
supports the desire for spatial separation indoors. 

Also heightened by the 
pandemic, BIFMA is 
elevating two existing 
guidelines into stan-
dards. The furniture 
surface cleaning 
standard addresses the 
focus placed on cleaning, 
sanitizing, and disinfect-

ing surfaces without destroying materials. The purpose of 
this standard is to protect products as new chemicals and 
cleaning protocols are being introduced into every type of 
environment, not just healthcare. Ergonomics, while around 
for decades, is benefiting from ESG conversations support-
ing employee wellness. The ergonomics guideline became 
more essential as people transitioned to different working 
areas, including their own homes. 

Already widely known in North America, BIFMA’s standards 
also compare favorably to other international furniture 
standards. BIFMA is active in the International Standards 
Organization (ISO) and holds the North American voting seat 
for all furniture categories. BIFMA is actively engaged with ISO 
to work toward globally harmonized standards in the future.

One standard that is moving in this direction is the ANSI/
BIFMA e3 furniture sustainability standard. Europe’s 
standard, managed by FEMB, references it and the two 
groups are collaborating on their respective revisions. 
BIFMA’s LEVEL certification program is based on the ANSI/
BIFMA e3 furniture sustainability standard and aims to 
provide a free and transparent method to evaluate the 
environmental and societal impacts of manufactured 
furniture products. The e3 standard examines furniture 
through the lens of sustainability, and the LEVEL certifica-
tion program evaluates products in achieving the criteria 
established in the standard.  

Not only is the association a resource for the industry itself, 
but BIFMA is also highly valuable to the stakeholder com-
munity who depend on the furniture industry. The asso-
ciation’s outreach provides both customers and designers 
with the resources to distinguish and identify furniture 
products that conform to industry standards. BIFMA also 
offers its LEVEL certification program to clearly identify fur-
niture products that have achieved rigorous environmental, 
social, and health and wellness criteria.

“While interior design creates the aesthetic and circulation 
of a space, furniture activates the space. By nature of its 
function and tactile connection to people who use the 
space, furniture plays a significant role in the human experi-
ence,” says Jimenez.

BIFMA is accredited by 
the American National 
Standards Institute 
(ANSI) to develop the 
furniture industry stan-
dards. BIFMA Director of 
Safety and Performance, 
Anthony Serge, explains 
the lengthy protocol involved in developing these stan-
dards. “We are accredited and audited to follow ANSI 
Process. This begins by convening a broad representation 
of stakeholders to provide input. This may include educa-
tors, government, manufacturers, suppliers, consultants, 
test labs, et cetera,” he says. 

Once the criteria are defined and the content has been 
written, the standard proceeds through a debate and voting 
process that ultimately results in consensus. The effort 
to maintain the standards is in large part credited to the 
numerous member volunteer committees. BIFMA collabo-
rates with a multitude of industry groups and government 
agencies utilizing its committee structure. Nineteen active 
volunteer member committees work on various standards 
and topics that continue to be of interest to the industry. 

The ANSI/BIFMA standards are voluntary and not mandated 
by the government. However, they are internationally rec-
ognized by government, public, and private organizations 
who require new furniture purchases to conform to the 
published standards.  

BIFMA manages 20 standards and guidelines for lounge 
seating, desks, tables, panels, work surfaces, and storage 
units. In addition to product standards, there are non-
product standards and guidelines for ergonomics, emis-
sions, sustainability, textiles, and color measurement. 

“Heightened by the pandemic, BIFMA is 
elevating two existing guidelines into 

standards. The furniture surface cleaning 
standard addresses the focus placed on 

cleaning, sanitizing, and disinfecting 
surfaces without destroying materials.”

5
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JANUARY

JULY

Editorial Calendar 2026

Small Business & 
Tourism in Canada

Keeping Cold

From Farm to Table

The Gig Economy, 
Grown Up

FEBRUARY

AUGUST

MARCH

SEPTEMBER

Home Security for the 
Modern Age

Shades of Green

In Transit

The Business Opportunities 
Airports Bring

Lessons from the Non-
profit Sector

The Future of Retail

Workplace Wellness

A Place for
Hydroelectricity
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THIRD QUARTER



Editorial Calendar 2026

JUNE

DEC-JAN

APRIL

OCTOBER

MAY

NOVEMBER

Family Matters

Self-Care for Self-Starters

Travel Trends

Businesses Built for an
Aging Population

Supply Chain Challenges

The (Alternative) Meat Market

Retail Realities - The Future of 
Shopping

The Pros, Pitfalls, and Evolution 
of the Franchise Model

Restaurant Wins 
& Woes

Winning Big

The Year in Business: 
Lessons That Stuck

Franchising in Focus
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Your Advertising Partner

Our philosophy is simple: the effectiveness of advertising thrives with reach and 
sustained exposure. At FMG Publishing Inc., your advertisements will enjoy exten-
sive visibility through our monthly print and digital editions, as well as a sustained 
presence on our website where they will be featured for a minimum of two years. 
Partnering with us means access to our skilled in-house design team who can craft 
your advertisement at no extra cost. Plus, unlike other publications, you retain full 
reproduction rights for your custom advertisements beyond our platform. 

At FMG Publishing Inc., it is our business to help promote your business. Our sub-
scriber base is one of the strongest in the North American market, giving your 
ads a broad reach at a competitive price. Our informative corporate profiles and 
thought-provoking features grab the interest of both vendors and potential clients, 
bringing the two together in a winning combination for advertisers.

Your Advertising Partner 

Everybody at INTEC Engineering GmbH who was involved in the cooperation with 
you regarding the placement of our ad within the Polyplex publication was pleased 

with the way we worked together and appreciated your support and quick re-
sponses to our questions and requests. Most of all, we were glad about your free of 
charge advertisement design service which was a big help for us in a busy time and 

with a tight schedule. And when we could only send you our picture rather late and 
then also had some last-minute requests for modifications, we valued a lot that all 
of this wasn’t a problem for you. We are definitely looking forward to working with 

you again when the opportunity arises.

INTEC Energy Systems
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Nicole Merz, Sales and Marketing
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Ad Specifications: Double-page

Double-Page Ad

11MONTH 202110 BUSINESS IN FOCUS 

As Canada’s national HR organization 

working for the tourism sector, our goal 

is to support the recovery and growth of 

Canada’s visitor economy with a skilled, 

diverse, inclusive, and resilient workforce.

TOURISM
EMPLOYMENT 
TRACKER

A free guide to help employers 
attract and retain workers in a post-
pandemic environment.

TourismHR.ca/NowHiring

PropelCareers.ca

emerit.ca

TourismHR.ca/Tracker

Access wage subsidies to connect 
with early talent and support a 
student with hands-on learning.

Developed by industry for industry, 
emerit offers flexible training programs 
designed to create high performance 
teams by elevating the skills of new staff 
and industry veterans. 

Updated monthly, this ongoing tracker 
summarizes key points obtained from 
Statistics Canada on employment 
estimates for Canadian industries.

Now Hiring

elpr
Launching Careers in Tourism

POWERED BY TOURISM HR CANADA

p

Tourism HR
Canada

Program Overview

Renishaw (Canada) Limited, 2196 Dunwin Drive, Mississauga, Ontario, Canada. L5L 1C7        ++1 905 828 0104         canada@renishaw.com
© 2023 Renishaw plc. All rights reserved.

   www.renishaw.com/mtp

We are proud to be celebrating 50 years of engineering innovation.

Over the past 50 years, Renishaw products have revolutionised key aspects of 
component manufacturing and scientific research, contributing to the ability to  
make the high performing, precision products that we use in our daily lives. 

Why compromise Full Page A3 (CN).indd   1Why compromise Full Page A3 (CN).indd   1 15/05/2023   07:34:0715/05/2023   07:34:07

420 mm / 16.54 in  

297 mm
11.69 in

All ad bookings include the design of your ad-
vertisement by our in-house design team. We 
will work with you to develop artwork for your 
ad space at no additional cost.

Here are some examples of 
double-page ads in previous 
editions. Click to view within 
the magazine.

1818

Size
420 mm x 297 mm | 16.54” x 11.69”
Ensure a 3mm/ .4in document bleed is 
included on all sides.

File Format 
PDF - JPG - INDD - PSD - AI
Please include all links and fonts.

Submit to
Design@fmgpublishing.com

https://mags.businessinfocusmagazine.com/e_mag/BIFNADec2021/#page=54
https://mags.businessinfocusmagazine.com/e_mag/BIFNADec2022/#page=38
https://mags.manufacturinginfocus.com/mag/MIFJun2023/#page=50


Ad Specifications: Full-page

Full-Page Ad

Noeleen Furlong  |  nfurlong@hertz.ie  |  **353 53 915 52552

WELCOME TO HERTZ IRELAND CAR HIRE
Rent a car online now from one of our worldwide locations. With 100 years’ 

experience in car hire and van rentals, take advantage of our large vehicle rental 
selection and make your booking online instantly.

DRIVE OUR
BEST FLEET EVER.

WWW.HERTZ.IE

PACKERS
STRONG
ALL YEAR LONG
V ISIT•SHOP•DINE•TOUR•EVENTS

PACKERS.COM

2804 Business in Focus Full page Ad.indd   12804 Business in Focus Full page Ad.indd   1 3/15/23   9:25 AM3/15/23   9:25 AM

210 mm / 8.27 in  

297 mm
11.69 in

All ad bookings include the design of your ad-
vertisement by our in-house design team. We 
will work with you to develop artwork for your 
ad space at no additional cost.

Here are some examples 
of full-page ads in previous 
editions. Click to view with-
in the magazine.
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Size
210 mm x 297 mm | 8.27” x 11.69”
Ensure a 3mm/ .4in document bleed is 
included on all sides.

File Format 
PDF - JPG - INDD - PSD - AI
Please include all links and fonts.

Submit to
Design@fmgpublishing.com

https://mags.businessinfocusmagazine.com/e_mag/BIFNAFeb2024/#page=70
https://mags.businessinfocusmagazine.com/e_mag/BIFNAApr2023/#page=78


Half-Page Ad
(Horizontal)

Quinn Company is proud to partner with Caglia Environmental;
providing Cat equipment, parts and service.

Cat is the industry leader in
durable and reliable equipment;

keeping your operation and
equipment running at

peak performance.

1.888.987.8466               quinncompany.com

Cat Equipment   |   Reliable Performance

CONNECTING 
CAVENDISH FARMS 
PRODUCTS TO THE WORLD
CONGRATULATIONS ON THE ANNIVERSARYCAVENDISHFARMS.COM

Davis Metal Works LLC has been family owned and operated since 
1991, sourcing American made materials and local services where 
available. We pride ourselves on unparalleled quality with an 
exceptional eye for accuracy. We offer complete, turn-key 
production fabrication services. From our customer’s conception, 
to implementation, every detail of every project is a priority.
For Davis Metal Works, “Quality is Not an Option”. 

O. Ray Davis II 
ray@davismetalworksnc.com
davismetalworksnc.com
336-474-2028
5095 Prospect Street
Thomasville, NC 27360

SERVICES
• Tooling
• Cutting
• Drilling
• Punching
• Sanding
• Bending

• Ring Rolling
• Forging
• Welding
• Metal Finishing
• Wheelabrator Cleaning 
• Powdercoating

210 mm / 8.27 in  

145 mm
5.7 in

Size
210 mm x 145 mm | 8.27” x 5.7”
Ensure a 3mm/ .4in document bleed is 
included on all sides.

File Format 
PDF - JPG - INDD - PSD - AI
Please include all links and fonts.

Submit to
Design@fmgpublishing.com
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All ad bookings include the design of your ad-
vertisement by our in-house design team. We 
will work with you to develop artwork for your 
ad space at no additional cost.

Here are some examples of half-
page horizontal ads in previous 
editions. Click to view within 
the magazine.

Ad Specifications: Half-page Horizontal

https://mags.businessinfocusmagazine.com/e_mag/BIFNAApr2024/#page=32
https://mags.businessinfocusmagazine.com/e_mag/BIFNAApr2022/#page=40
https://mags.businessinfocusmagazine.com/e_mag/BIFNAOct2022/#page=26


Half-Page Ad

102.5 mm / 4.04 in  

297 mm
11.69 in

BC’S #1 INDUSTRIAL
& SAFETY SUPPLIER

EQUIPMENT RENTALS & REPAIR
INSPECTION & RECERTIFICATION
ON-SITE DEMO & TRAINING
VENDOR MANAGED INVENTORY
PREMIUM PRODUCTS
SAFETY SOLUTIONS

1 800 665 2658 (BOLT)  |  www.raiderhansen.com

It’s time to add  
creativity to hygiene

Use custom faceplates to  

communicate with dispenser users 

directly, promote adjacent business 

services, monetize your restrooms  

with advertising and more —  

the possibilities are endless. 

Visit the ICON™ Marketplace  

to upload your custom faceplate  

design or place an order. 

SCAN 
HERE 
TO GET 
STARTED

®/™ Trademarks of Kimberly-Clark Worldwide, Inc. or its affiliates. Marques de commerce de Kimberly-Clark Worldwide, Inc. 
ou de ses sociétés affiliées. © KCWW.  T2345L  12/23

Size
102.5 mm x 297 mm | 4.04” x 11.69”
Ensure a 3mm/ .4in document bleed is 
included on all sides.

File Format 
PDF - JPG - INDD - PSD - AI
Please include all links and fonts.

Submit to
Design@fmgpublishing.com
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All ad bookings include the design of your ad-
vertisement by our in-house design team. We 
will work with you to develop artwork for your 
ad space at no additional cost.

Here are some examples of 
half-page vertical ads in previous 
editions. Click to view within 
the magazine.

(Vertical)

Ad Specifications: Half-page Vertical

https://mags.businessinfocusmagazine.com/e_mag/BIFNAMar2024/#page=82
https://mags.businessinfocusmagazine.com/e_mag/BIFNAFeb2024/#page=86


Ad Specifications: Quarter-page Horizontal

Quarter-Page Ad
(Horizontal)

Visit Us at (16427 W. Colonial Drive
Oakland, FL 34787  |  407.347.3663  |  floridapaints.com)

Winter Garden
We’ve Got Your Color

Let TeamLogic IT manage your 
technology so you can focus 
on your business success.  

Local support with a 
national presence.

www.teamlogicit.com/BayAreaTX   |   (281) 839-2829   |   thart@TeamLogicIT.com

Copyright ©2022 Michelin North America, Inc. All Rights Reserved. 

Michelin’s innovative tires and solutions reduce total cost of ownership 
and support line haul and regional fl eets mile after mile, year after year.

Keeping Fleets Moving 
for 130+ Years

Discover Fleet Solutions 
business.michelin.ca

180 mm / 7.09 in  

66 mm
2.6 in
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All ad bookings include the design of your ad-
vertisement by our in-house design team. We 
will work with you to develop artwork for your 
ad space at no additional cost.

Here are some examples of 
quarter-page horizontal ads in 
previous editions. Click to view 
within the magazine.

Size
180 mm x 66 mm | 7.09” x 2.6”
Ensure a 3mm/ .4in document bleed is 
included on all sides.

File Format 
PDF - JPG - INDD - PSD - AI
Please include all links and fonts.

Submit to
Design@fmgpublishing.com

https://mags.businessinfocusmagazine.com/e_mag/BIFNAAug2021/#page=42
https://mags.businessinfocusmagazine.com/e_mag/BIFNAJul2024/#page=76
https://mags.businessinfocusmagazine.com/e_mag/BIFNAOct2022/#page=82


Quarter-Page Ad
(Vertical)

87.5 mm / 3.45 in  

130 mm
5.12 in

A family farm, a love for 
chocolate, and a passion for 

sustainable business.

www.emkaofoods.com

BC’S FIRST SUSTAINABLE, 
FAIRTRADE, SINGLE SOURCE 
CHOCOLATE MANUFACTURER

Congratulations to 
Urchin Property Management 
on their continued success.

Harlin Hayes, B.Comm., CAIB; Senior Account Executive
902-464-4000

 macleodlorway.com

281-426-2740

www.currysitework.com
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All ad bookings include the design of your ad-
vertisement by our in-house design team. We 
will work with you to develop artwork for your 
ad space at no additional cost.

Here are some examples of 
quarter-page vertical ads in 
previous editions. Click to view 
within the magazine.

Size
87.5 mm x 130 mm | 3.45” x 5.12”
Ensure a 3mm/ .4in document bleed is 
included on all sides.

File Format 
PDF - JPG - INDD - PSD - AI
Please include all links and fonts.

Submit to
Design@fmgpublishing.com

Ad Specifications: Quarter-page Vertical

https://mags.businessinfocusmagazine.com/e_mag/BIFNAAug2022/#page=86
https://mags.businessinfocusmagazine.com/e_mag/BIFNAJul2022/#page=38
https://mags.businessinfocusmagazine.com/e_mag/BIFNAJul2024/#page=74


Contact Information

BusinessinFocusMagazine.com

300-7071 Bayers Road, Halifax, Nova Scotia B3L 2C2 Canada  

LinkedIn @Business in Focus Magazine  |  Instagram @businessinfocusmagazine

SALES

sales@fmgpublishing.com

902-298-1036

CONTENT DEVELOPMENT

cd@fmgpublishing.com

857-297-9360

PRODUCTION

production@fmgpublishing.com

647-479-2164

ACCOUNTS

accounts@fmgpublishing.com

647-479-2163

DESIGN

design@fmgpublishing.com

647-479-2164

GENERAL INQUIRIES 

info@fmgpublishing.com

647-479-2163

EXPLORE OUR OTHER PUBLICATIONS.
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http://constructioninfocus.com
http://manufacturinginfocus.com
http://businessinfocusmagazine.com
http://BusinessinFocusMagazine.com
https://www.instagram.com/businessinfocusmagazine/

