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BUOR Beauty Under One Roof

Spotlight Patented
Modular Handbag

Fashion serves as a medium for
individuals to articulate their
distinct identities and
personalities.

Shina Xifregas, the brains behind
LVCY PEARL, has created a
pioneering modular handbag
collection.

His patented Building Bags® system allows users to assemble multiple fully
functional clutch handbags into a single personalized piece with a seamless,
merged compartment. The components can be swapped out in minutes,
offering unmatched flexibility in size, style, and design.
Ursan@Gacekz

N"Most handbags give you

one shape, one look, and one
ideo on YouTube purpose,” said LVCY PEARL
founder Xifregas. "Whereas
what I'm bringing to the
market is a bag that, in effect,
can have its size and look

change repeatedly.”

Each component bag is fully functional on its own, enabling users to carry them
separately or combined as needed. The Handbag Reinvented

Media Contact: Michelle Williams

Email: partnerships@urbangeekz.com Website: https://urbangeekz.com/
Shina Xifregas - LVCY PEARL Email: shina@lvcypearl.com Website: https://www.lveypearl.com
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https://edge.prnewswire.com/c/link/?t=0&l=en&o=4571746-1&h=3353784165&u=https%3A%2F%2Fwww.lvcypearl.com%2F&a=LVCY+PEARL

Beauty Under One Roof
Laceless, Glueless wig made by a
Patent-Pending Robot

Wigs have come a long way from visible nets and
heavy adhesives. Renatural — a New York-based
brand launching what it calls the “Signature”
collection — is pushing that evolution a giant step
further: a truly laceless, glueless wig that aims to look
and behave like real scalp and hair, and a patent-
pending robotic process that makes those pieces
consistently, quickly, and at scale.

Precision through Robotics What makes the Renatural wig different?
Patented Technology Injects At the heart of the product is a proprietary base
Individual Hair Strands described by the company as a “skin-replica” — a
material engineered to be three times thinner
than traditional lace while remaining breathable
| and durable. That base features roughly 12,000
% micro-pores and individually injected hair
' strands, designed to reproduce natural follicle
. density, growth direction, and the lighter density
at the hairline that makes a wig look real. Because
the base adheres naturally to the scalp using body
= temperature, Renatural positions the product as
genuinely Glueless and Laceless: no cutting,
tinting, bleaching, or glue required.
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https://buor.etsy.com/listing/4312212867
https://buor.etsy.com/listing/4312212867
https://buor.etsy.com/listing/4320758640
https://buor.etsy.com/listing/4320758640
https://buor.etsy.com/listing/4320727442
https://buor.etsy.com/listing/4320727442
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HOUSTON AREA BUOR
MOBILE COSMO
CEU CLASS

AT YOUR 3
SALON-SUITES

GOT ORMORE STYLIST
THAT NEED LICENSE
RENEWAL

WE MAKE IT EASY!

S DM OR TEXT L
832.303.1583 A =Bmmit
YOUR LOCATION

3" ONLY $30
HELD LICENSE 15 YEARS + ? PRE-PAYMENT REQUIRED
- ONLY 1 CEU HOUR REQUIRE
TDLR Provider LESS THAN 15 YEARS 4 HOURS PROVIDER # 2332 TEXAS STATE
#2332 Course # COURSE #28958

Your Shop Min 5 Barbers
Call for Details - 832.303.1583

2 BEAUTYUNDERONEROOF.COM
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Eden Rule

Becoming an Esthetician: A Journey
of Healing and Connection

Transitioning to a career as an
esthetician signifies more than just a
job change; it is a meaningful journey
of healing and connection. After
years of teaching and overcoming
personal obstacles, | am now
stepping into a role that enables me
to nurture and support others
through  skincare and beauty
treatments. My aim is to establish a
compassionate environment where
clients can experience revitalization,
empowerment, and genuine care,

transforming each treatment into a 000000
moment of personal restoration and 00006060

00000
self-love. 000000

www.BeautyUnderOneRoof.com © 832.303.1583



YOU'RE INVITED TO
CITYWIDE BEAUTICIANS & BARBERS
ASSOCIATIONS

Let's Celebrate the Magic of Christmas Together!

— SUN - DEC 14, 2025

o) 3:00PM - 5:30 PM
- 6210 S DAIRY ASHFORD RD
SPLASH BEAUTY BAR

o - Enjoy a joyful evening - e
filled with:

3 Lite Bites & Libations

#¥ Networking, Games & Special Presentatio

¥ Unwrapped Gifts for Buckner House Kids

3 Music, Dancing, and Lots of Fun!

AUTUMN AYRI - CHAIRMAN DENEKA DOVE CO CHAIRMAN

VENDOR RSNV  pOPUP BANNER DISPLAY
SPACE AVAILABLE




It'sa
5 O R Set Up For Success

Barber
Cosmo

Innovation Camp Experience

Immersive summer camp designed for cosmetology and barber students to
explore the future of beauty through creativity, technology, and hands-on
learning. Students will sharpen their technical skills while discovering how Al,
digital media, and STEM are shaping the modern salon and barbershop

industry. CLICK HERE

.'

‘ i Marketing
Leadership
Cut Color
Leadership
Mindset
Cosmetic Lab
,l;siness - Nex Gen ) Do \_ Life Skills
Entrepreneurs Financial Management

Branding Social Media
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Black beauticians & barbers have always been a strong power
' our the community!

Inside Black salons & shops we’re organized political
campaigns, power civil rights activism, been the hub of
economic independence and a place for emotional healing.

A safe place where we control the narrative, the book Beauty Shop Politics by
historian Tiffany Gill:

“Show black beaduticians in the Jim Crow era
parlayed their economic independence and
access to a public community space into
platforms for activism. Tiffany M. Gill argues
that the beauty industry played a crucial role

in the creation of the modern black female
identity and that the seemingly frivolous

space of a beauty salon actually has stimulated
social, political, and economic change.”

| believe we should look at our current political and
economic strengths and use them like we did generations
ago. It’s the perfect time for a grassroot movement that A1

1) That empowers black & brown salons and shops as
resource centers

2) To breakdown the economics why we must vote t o

3) To get clear answers from current political officials (Republican &
Democrat) showing results on political efforts they’ve achieved that benefit us

4) Helps us understand the power of vote in local, state and federal elections

This are just a few things that will get us the Black Brown Beauty Barber Industry
to stand as leaders in our communities and will help children, grand children and
generations to come.

Earker Coleman
Beauty Under One Roof
BeautyUnderOneRoof.com
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https://www.tiffanymgill.com/books
https://www.tiffanymgill.com/books

The World’s First Al Powered Hair
Clipper for Professional Barbers

TENSOR |

My-Blades, a German manufacturer of premium razor blades and professional barber tools, today announced the
launch of Tensor 1, the world's first professional Al-powered hair clipper designed specifically for barbers. Combining
artificial intelligence, precision engineering, and ergonomic design, Tensor 1 delivers a next-generation haircutting
experience that adapts in real time to hair type, texture, and cutting style.

Tensor I: The world's first Al-powered hair clipper for professional
barbers.

Developed in collaboration with professional barbers across Europe
and the U.S., Tensor 1 automatically adjusts to different hair types,
textures, and cutting techniques—providing barbers with a truly
personalized haircutting experience. Delivering up to 26,000 strokes
per minute (SPM) and built with a durable aircraft-grade aluminum
body, Tensorl offers exceptional power, speed, and long-term reliability. T
Multiple sensors—including heat detection and performance
monitoring—ensure consistent, high-quality results, prevent I
overheating, and maintain peak performance throughout the day. i
“Tensor 1 was built for barbers, by barbers” said Moritz Neugebauer,
CEO and Founder of My-Blades. “We wanted to create a tool that adapts

to the barber, not the other way around. By combining Al technology
with professional craftsmanship, Tensor 1 redefines what a hair clipper
can achieve and represents a new era where intelligent grooming
technology supports the barber’s craft instead of replacing it
My-Blades first gained international recognition for its professional
razor blades, widely adopted by barbers worldwide, and was awarded North America:

Best Razor Blade in Germany in independent testing. With distribution Craig Whitely

actoss Europe, North America, Asia, and the Middle East, the company ~ Media Contact — North America, My Blades

. o . . Email: craig@my-blades.com
continues its mission to push grooming technology forward with Website: www.myblades.us
purpose-built professional tools.

FLEKIBLE POWER SYSTEM

SEAMLESS SWITCH BETWEEN CORDED AND

SMART SENSOR SYSTEM
WONITORS TEMPERNTURE, SPEED,
AND RESISTANGE,

AI-POWERED CONTROL

REAL-TIME POWER AND SPEED ADJUSTMENT.



https://www.globenewswire.com/NewsRoom/AttachmentNg/b870b107-6841-4977-8ebc-6f92013593f7
https://www.globenewswire.com/NewsRoom/AttachmentNg/b870b107-6841-4977-8ebc-6f92013593f7
https://www.globenewswire.com/NewsRoom/AttachmentNg/b870b107-6841-4977-8ebc-6f92013593f7
https://myblades.com/

DISCUSSION

THE MIS-EDUCATION
OF THE BARBER

<

WRITTEN BY
VTN II()‘l’i'lfl I

281-553-2287
JONES.ASSOCEOUTLOOK.COM

Media Marketing
Commercial & 7 Entertainment
Residential Services Services
Lawncare & High Quality

Landscaping Custom T Shirts




How Head Shape Can Make or Break a Haircut

In the beauty industry, cutting hair isn't just about technique—it’s about architecture. The shape of the head is the
foundation of every haircut. Mastering head sha&ae can turn even a simple trim into a custom, flattering design. Ignoring
head shape, well that’s how good haircuts go bad.

Why Head Shape Matters
Every client's head is a unique landscape made up of curves, corners, flat spots, and protrusions. These structural
differences affect:
How the hair falls
Wherle Weight buﬂdsc]il ]orgollapses HOW TO PICK THE BEST HAIRSTYLE
How layers move and blen

How s}}]ape reads from every angle FOR T
A technically perfect haircut can look completely wrong if it fights against the Sl -
client’s natural head shape.

BIRCHEOX+ MAN

Characteristics of head shape: Back of head does not protrude; hair tends to collapse.
Horrible haircuts happen when:
Weight is removed without intention.

Short cuts are taken up too high, exposing flatness.

Creates great haircuts when:
Additional weight is built to create the illusion of roundness.

Layering is minimized or strategically placed.

Graduation adds shape and support.
The “Danger Zones” Every Barber Should Know Parietal Ridge

If you cut too short above 1t, the sides will stick out.

[f'you leave too much weight below it, the head will look wider. S
QOccipital Bone: TRIANGULAR OVAL
Cutting too high can expose flat spots.

Cutting too low can create bulky, shelf-like shapes.

Crown

Misjudging growth patterns here is the #1 cause of holes, sprigs, and “this spot
won't lay down.”

Your client looks and feels more polished and confident with a Great Hair Cut.
This is why head shape analysis separates the average stylist from the expert.
Final Thoughts

Head shape is the secret language of haircutting. Once you learn how to read the skull, you can design shapes that
complement any client—making you 2 more intentional, confident, and in-demand beauty professional.

Master the head shape, and you master the haircut.

Build loyalty by remembering client details and offering value beyond the cut, turning clients into

advocates through word-of-mouth and reviews.

Client Experience X Retention

Personalize: Remember names, family, and preferences; take notes/photos
for consistency.

Elevate the Space: Ensure cleanliness, comfortable ambiance, and friendly staff.

Offer Perks: Provide drinks (coffee/water), product samples, or small extras like a free beard trim.
Communicate: Educate clients on styling and products; build relationships, not just transactions.
Be Present: Arrive early, stay late; consistent availability captures more walk-ins.
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