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At Manufacturing in Focus magazine, we are dedicated to providing 
you with insights into the dynamic world of North American 

manufacturing and industry, month after month. 
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FMG Publishing Inc. is the parent company of industry focused trade 
publications - Business in Focus, Construction in Focus, and Manufac-
turing in Focus.

Our publications are your premier source for insights into North 
American business and industry. Through exclusive interviews and 
in-depth articles, we keep you informed about industry trends, 
success stories, and challenges. From boardrooms to factory floors 
to arenas for public policy, we shine a light on the stories that 
impact you.

GET ENERGIZED IN MONT BELVIEU
City of Mont Belvieu

ROCKING & ROLLING IN THE ALUMINUM INDUSTRY
Service Center Metals

COMPLETE DOOR OPENING SOLUTIONS
Palmer’s Security Solutions

BUSINESSINFOCUSMAGAZINE.COM

JULY 2024

A NEW HOME AND IMAGE  
FOR NORTHGLENN, COLORADO
FCI Constructors & Anderson Mason Dale Architects

STANDING STRONG IN A 
COMPETITIVE MARKET
Blythe Construction

THE CULTURE MAKES 
THE COMPANY
CCW Inc.

CONSTRUCTIONINFOCUS.COM

JULY 2024

NATURE MAY ABHOR A VACUUM, BUT INDUSTRY LOVES IT
NAVAC, Inc.

EXPAND MACHINERY IS 
LIVING UP TO ITS NAME
Expand Machinery

INDUSTRIAL SOLUTIONS 
FOR SUCCESS
C.H. Reed, Inc.

MANUFACTURINGINFOCUS.COM

JULY 2024

Our digital platforms serve as your go-to source for staying informed about the 
latest developments and trends spanning the full economic landscape. Through 
exclusive interviews with industry leaders, we delve into the stories behind their 

triumphs, delivering their stories directly to you. 

With a commitment to showcasing the wisdom and experiences of top enterprises 
throughout North America, we offer a clear and comprehensive perspective on the 

entire spectrum of economic affairs. At FMG Publishing Inc., we are dedicated to 
bringing the intricate tapestry of North American business into focus. 

http://businessinfocusmagazine.com
http://constructioninfocus.com
http://manufacturinginfocus.com


Our publications are published both as online magazines and high-quality, printed hard 
copies. By publishing online, we are able to extend readership beyond simply a one-
month cycle, keeping our articles available and Google indexed for a minimum of two 
years. We never hide our content behind a subscription paywall, so our clients and 
readers can easily access and share content and reach the widest possible audience. 
We print and distribute a full gloss printed edition every month, and provide a compli-
mentary copy to each of our valued feature companies and advertisers. 

We also work closely with our content partners to create a digital standalone brochure 
with a custom front and back cover, a powerful, independent marketing tool that 
allows you to directly reach your audience with your company’s story and any talking 
points you’d like to highlight. 

Your Storytelling Partner
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The Advantages We Bring  

Relevant B2B networking 
opportunities. 

Fresh and modern design 
and media layouts. 

Digital marketing resources (bro-
chures, QR code graphics, etc.) 

Quality storytelling, design, 
marketing, and exposure. 

Working with a professional and 
dynamic team dedicated to show-
casing the best in each client’s story. 

An approach we’ve perfected 
over 12 years in business, in-
formed by consistent leadership 
and core values. 
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A focused interview with an experienced member of our writing team, 
scheduled at your convenience with interview questions available in advance. 

What You Will Receive 

A professionally written and 
edited article, created by our 
in-house design team. 

An opportunity to proofread 
the draft copy and make any 
desired changes.  

A standalone brochure version of 
your story in PDF and digital formats. 

The freedom to share your story in its 
brochure format, with no restrictions. 

A story that is guaranteed to be freely accessible for at least two years 
following publication on our website.



READERSHIP: 

90,800
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CANADA: 11,500 USA: 79,300



ONE OF THE LEADING INTERNATIONAL B2B 
TRADE PUBLICATIONS.
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C-Level 
Executives

54%

17% 17% 12%

ManagementOperations Sales, PR 
& Other

Industries

Titles

Automation33%

32%

11%

9%

9%

6%

OEM Manufacturing

Machining & Tooling

Metal Fabrication

Distribution

Plastics



“The team was professional, courteous, willing to engage our staff authentically and very 
generous with their time. FMG did a great job at capturing the essence of where AIS Tech-
nologies Group fit within the North American technology landscape. Since the article was 

published, we have received lots of interaction through our social media profiles and gained 
a valuable piece of content we can link on our website and provide to clients..”

“We have worked with FMG twice now on two articles for our organizational expansions 
that were featured in Business in Focus and Manufacturing in Focus Magazines. I had the 

pleasure of working with [FMG] who were very comprehensive in their work. They gathered 
all the needed information for the articles without imposing on too much of our time. The 
team organized quick, but effective, calls and kept us updated on all the different steps. We 

couldn’t have asked for an easier process and group to work with. Providing photographs 
for the articles was as easy as emailing them to the production team.”

Shawn Horton, Director of Marketing and Business Development

Chloe Nelson, Sales and Marketing Specialist

Polyplex

AIS Technologies Group

“GAINED A VALUABLE PIECE OF CONTENT”

“COULDN’T HAVE ASKED FOR AN EASIER PROCESS 
AND GROUP TO WORK WITH”

8



“Dealing with the Manufacturing in Focus team was a pleasure. They are understanding of time 
restraints on our end and worked hard to make our team look as good as possible. We great-

ly appreciate the feedback and interest they showed, as well as the opportunity to review 
the article prior to publishing to ensure it is “on message” for us. Overall, the experience was 

fantastic. We encourage any company wishing to further their marketing efforts and showcase 
advanced manufacturing in Canada to reach out to them directly for potential engagement.”

“Manufacturing in Focus Magazine was great to work with! Their entire team was very pro-
fessional, always prepared and provided us with an effective marketing tool. We truly appre-

ciate the well-articulated article with an outstanding design!

[They] did a great job coordinating and gathering information for us, he also offered useful 
advice to make the process go as smooth as possible. Nate Hendley made our team feel com-
fortable and was well prepared for the informational interview with our CEO. Nate’s article was 

very impressive, the way he articulated our complex business was simply amazing! ” 

Jeff Killin  Director of Defence Sales – International Custom Products, Inc.

International Custom Products, Inc. 

Josh Anton, Senior Marketing Communications Specialist

Coherix

“PROVIDED AN EFFECTIVE MARKETING TOOL” 

“[FMG] WORKED HARD TO MAKE US LOOK AS 
GOOD AS POSSIBLE”

9
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H Y D R A U L I C  P R E S S E S

WHO WE’VE WORKED WITH
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ASSOCIATIONS & PARTNERSHIPS



•	 Grotnes

•	 Atlas Technologies 2023

•	 Diversified Tooling Group

•	 Aerostar Manufacturing

•	 Aluminum Blanking Company, Inc.

•	 Rock Hard Landscape Supply

•	 Temperform, LLC

•	 Trenton Forging Company

•	 Cobra Family

•	 Ausco Products, Inc.

•	 Lapeer Plating & Plastics

•	 Impact Fab

•	 Dyna Products

•	 Sirois Tool

•	 Hirsh Precision

•	 JV Manufacturing Co., Inc.

•	 Boulevard Machine and Gear

•	 Chick Machine Company

•	 Highpoint Tool & Machine

•	 Bourn & Koch, Inc.

Written by William Young

The Michigan Manufacturing Technology Center (MMTC) 
was founded around 32 years ago with the inception of 
the North American Free Trade Agreement (NAFTA). At that 

time and into the mid-2000s, there was a growing apprehension 
regarding the loss of manufacturers and small-to-medium busi-
nesses across America. To combat this, a manufacturing exten-
sion partnership (MEP) was launched in every U.S. state and 
Puerto Rico, creating a network of organizations. The MMTC won 
the bid to become the official MEP for the state of Michigan. 

The center is funded with federal and state dollars through the 
U.S. Department of Commerce. Center President Ingrid Tighe 
says that, “The MEP network is so important to manufacturing 
in the U.S. and [the MMTC is] more vital now than ever.” 

Today, as Vice President of Business Development and Strategy, 
Jim Gorman says, the center’s role is to lend its expertise to 
Michigan companies that may not be familiar with manufactur-
ing and all that it entails and find affordable ways to introduce 
them to the wider world of that market.

The center has seen a great many success stories in its time, 
which began with its work in costing measures. MMTC helped 
businesses draw a line between business performance and cost 
performance using a ‘transformation planner,’ which gave way 
to modules on core team training, small business training, and 
helping small-to-medium-sized businesses enact a financial plan. 

Currently, Manager of Operational Excellence, Chuck Werner, 
says that three of the center’s main pillars in helping Michigan-
area businesses are technology adoption, workforce, and 
supply chain. The first has to do with addressing the ongoing 
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workforce shortages in businesses, by helping companies in 
need adopt machining and technology solutions, including 
those within Industry 4.0, and teaching them how to imple-
ment these solutions.

Second, the center helps these companies with gaining and 
retaining their workforce. Finally, it educates businesses on how 
to build and pivot into different supply chains—for example, 
automotive manufacturers moving from internal combustion 
engine-powered vehicles to electric vehicles. 

Werner says that businesses, business owners, and business 
leaders in Michigan do not always have time to enact strategic 
or continuous improvement in their businesses, which is where 
MMTC comes in. Center employees like Manufacturing Services 
Manager Bob Scipione help small-to-middle-sized manufactur-
ers select and apply technologies based on the needs of the 
business. This has helped many machine/computer numerical 
control (CNC) shops and community colleges in Michigan push 
further toward initiatives like automation.

The center is also concerned with supply chain matchmak-
ing and curates an extensive database where companies can 
inquire about help for producing a certain device or service. 
The center can identify a match and connect companies in 
industries like defense, aerospace, automotive, and more to 
do business together. 

Tighe says that there is a national push on supply chains regard-
ing matchmaking and identifying gaps nationally and locally. 
MMTC also facilitates grant opportunities for state businesses, 
such as the GoingPRO Talent Fund, which allows businesses 
two annual opportunities to gain up to $2000 per employee 
for use toward training or services; or the GEM (Global Epicenter 
of Mobility) grant, which helps companies pivot and find new 
opportunities in diverse areas.

Ingrid Tighe
President

Jim Gorman
Vice President, Business Development & Strategy

Bob Scipione
Manufacturing Services Manager

Chuck Werner
Manager Operational Excellence

59MANUFACTURING IN FOCUS 

Written by Robert Hoshowsky

For Roger Atkins, 2023 holds a lot of 
meaning for him both personally and pro-
fessionally. This year marks the 80th anni-

versary of the National Tooling and Machining 
Association (NTMA), headquartered in the manu-
facturing hub of Cleveland, Ohio.

A proud, second-generation member of the 
NTMA for over four decades, Roger remembers his 
father joining the Association back in 1967. Today, 
as Association President—a role he has held for 
almost four years—Atkins has been witness to 
many of the changes in America’s tooling, die, and 
precision manufacturing sectors. 

This year’s conference—to be held in 
Indianapolis from October 19 to 21—will be not 
only a time to discuss the future direction of the 
NTMA, but to acknowledge its rich, decades-
long legacy.

“We will be celebrating this milestone at the 
conference,” he says. Along with having both 
newer and well-seasoned members present, 
the event will see articles in The Record, the 
official NTMA magazine, about the Association 
and what it has meant to its members and their 
companies over the years.

NOVEMBER 202384
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•	 Molded Precision Components

•	 International Custom Products, Inc.

•	 IDP Group Inc.

•	 Lorik Tool & Automation

•	 Genecis Bioindustries Inc.

•	 Advanced Test and Automation, Inc.

•	 Cassidy Manufacturing

•	 Arshon Technology Inc.

•	 CCRM

•	 ARxIUM, Inc.

•	 iWALKFree, Inc

•	 ESBE Scientific Industries

•	 Photodigm, Inc.

•	 Torvan Medical

•	 PAMA Manufacturing and Sterilization

•	 SterileCare Inc

•	 NephroCan Inc

•	 Life Sciences BC

•	 bioLytical Laboratories Inc

NOVEMBER 202138

Written by Allison Dempsey

NGen’s mission has long involved strengthening the development of world-
leading, advanced manufacturing capabilities in Canada through the pro-
motion of technology, protecting the environment, and securing supply 

chains through funding and supporting industry clusters and Supercluster projects. 
Now NGen is turning its skills and knowledge to bolstering the manufacturing work-
force’s future through education, awareness, and collaboration between various 
industries to address shared issues and interests.

“Workforce was the number one thing we heard from manufacturers across the 
country when we were doing round tables,” says Stewart Cramer, Chief Manufacturing 
Officer. “There’s a lot of concern about an aging workforce and about kids going into 
manufacturing as a career, so we’re approaching it on a number of different levels.”

NGen’s first approach involves attracting more young people into manufacturing 
through an initiative called Careers of the Future (www.careersofthefuture.ca). This 
program offers outreach to young people in elementary and secondary schools to 
better understand what manufacturing looks like as a career, and to help shift the 
perception of manufacturing.

“One of the things we really want people to understand is that manufacturing is 
STEM,” says Cramer. “It’s modern, clean and safe, and it’s very sophisticated. We’ve 
had an amazing response so far.”

The website has garnered hundreds of thousands of views — including from young 
women. “It’s exciting that we may have gotten some messaging out there that will 
really make a difference in the mid- to long-term for our workforce,” says Cramer.

The campaign started with public opinion research that NGen issued with one 
of its campaign partners targeting teens, their parents, and educators such as 
guidance counsellors and teachers, to gain perspective on their views of the man-
ufacturing space and whether or not they saw opportunities in terms of careers 
for young people there.

“Really everything we did as part of this campaign was to move the needle on 
what we heard in the discovery phase,” says Robbie MacLeod, Director, Strategic 
Communications & Corporate Secretary. “We did see some great success. There 

was also a bursary component, comprising 10, $10,000 bursaries. We were 
looking to students themselves to say what they would do in a career in 

advanced manufacturing, and what sorts of challenges they would solve 
as part of that.”

39MANUFACTURING IN FOCUS 

Written by Robert Hoshowsky

Canada’s medical technology sector is one of the 
finest in the world. With more than 35,000 men 
and women working in the industry and over 2,000 

companies operating in the nation, Canada’s medtech 
market is the eighth largest globally, representing a total 
Canadian market value of $7.8 billion and growing.

Although competition is fierce within the industry, this 
sector is reaping the rewards of coming together to 
advance its interests in the interests of all Canadians 
through an active national medtech association.

With a history going back 50 years, Medtech Canada is 
the sole national trade association in the country focusing 
exclusively on the medical technology industry. Governed 
by a board of directors representing the unique perspec-
tives of members nationwide, Medtech Canada represents 
about 120 medtech companies, from small and medium-
sized Canadian-owned businesses to multinationals. 

Working closely with various levels of government, health 
professionals, patients, and stakeholders “to deliver a 
patient-centred, safe, accessible, innovative, and sustain-
able, universal healthcare system supported using medical 
technology,” according to the association, Medtech 
Canada’s mission remains steady: developing and advanc-
ing the country’s dynamic medical technology industry.

When it was created in 1973, Medtech was originally called 
the Canadian Association of Manufacturers of Medical 
Devices (CAMMD). 

“It was founded primarily to engage with the Canadian 
government on matters relating to the regulatory envi-
ronment for medical devices,” says Gerry Frenette, Vice 
President of Public and Member Relations. “It was ben-
eficial for the government and industry to be able to 
engage through a single body, and the association was 
born out of that.”

27MANUFACTURING IN FOCUS 
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FEBRUARY

JUNE

OCTOBER

MARCH

JULY

NOVEMBER

Plastics & Injection Molding

A Look at Lightweighting

Pulp & Paper

Sustainable Manufacturing - 
Consumers Are Calling for It

To be Determined

To Be Determined

To be Determined

To Be Determined

To be Determined

To Be Determined

To be Determined

To Be Determined
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APRIL

AUGUST

DECEMBER- JANUARY

MAY

SEPTEMBER

Built to Last

All In the Family

To be Determined

To Be Determined

To be Determined

To Be Determined

To be Determined

To Be Determined

To be Determined

To Be Determined
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Our philosophy is simple: the effectiveness of advertising thrives with reach and 
sustained exposure. At FMG Publishing Inc., your advertisements will enjoy exten-
sive visibility through our monthly print and digital editions, as well as a sustained 
presence on our website where they will be featured for a minimum of two years. 
Partnering with us means access to our skilled in-house design team who can craft 
your advertisement at no extra cost. Plus, unlike other publications, you retain full 
reproduction rights for your custom advertisements beyond our platform. 

At FMG Publishing Inc., it is our business to help promote your business. Our sub-
scriber base is one of the strongest in the North American market, giving your 
ads a broad reach at a competitive price. Our informative corporate profiles and 
thought-provoking features grab the interest of both vendors and potential clients, 
bringing the two together in a winning combination for advertisers.

Your Advertising Partner 

Everybody at INTEC Engineering GmbH who was involved in the cooperation with 
you regarding the placement of our ad within the Polyplex publication was pleased 

with the way we worked together and appreciated your support and quick re-
sponses to our questions and requests. Most of all, we were glad about your free of 
charge advertisement design service which was a big help for us in a busy time and 

with a tight schedule. And when we could only send you our picture rather late and 
then also had some last-minute requests for modifications, we valued a lot that all 
of this wasn’t a problem for you. We are definitely looking forward to working with 

you again when the opportunity arises.

INTEC Energy Systems
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Nicole Merz, Sales and Marketing





Double-Page Ad

CytoFLEX SRT Benchtop Cell Sorter 
POWERFUL & ACCESSIBLE: Cell sorting is complex but your 
sorter doesn’t have to be. The CytoFLEX SRT instrument 
offers sorting experiences that enable even novice users to 
have confidence in their data—with automation and without 
compromises on cell integrity and purity. Use the same antibody 
panel on your cell sorter and your analyzer since the CytoFLEX 
SRT sorter and CytoFLEX flow cytometers are a perfect pair!

Cell samples for 
flow analysis: 

blood/CAR T-cells

DURAClone reagents  
provide you with 

dry antibody 
panels that enable 
standardization of 

your assays

Automation 
Assistant for the 

CytoFLEX platform 
increases sample 

throughput by 
automating plate 

loading

Cytobank cloud-
based platform 
transforms your 

data into actionable 
information with 

autogating capabilities 
and validated 

algorithms

CytoFLEX flow 
cytometers deliver 

powerful performance 
in a compact, easy- 
to-use instrument –  
with tools that help 

enable 21 CFR Part 11 
compliance

Biomek i-Series 
Automated 

Workstations  
help you replace 
manual sample 

preparation steps

62 4 531

For Research Use Only. Not for use in diagnostic procedures. © 2022 Beckman Coulter, Inc. All rights reserved. Beckman Coulter, the stylized 
logo, and the Beckman Coulter product and service marks mentioned herein are trademarks or registered trademarks of Beckman Coulter, Inc. 
in the United States and other countries. All other product names and brands are properties of their respective owners.  

Contact us to learn more about 
automating your cell therapy workflow.

becls.co/automated-flow-cytometry

At Beckman Coulter Life Sciences, we provide flow cytometry 
solutions that enable efficient workflows. Supporting your cell 
therapy development in R&D, Analytical/Process Development 
and QC, our products enable traceability, reproducibility and 
scalability. From instrumentation to reagents, analysis software 
to automation, we’re here to help you accelerate answers.

AUTOMATED 
FLOW CYTOMETRY 
FROM RESEARCH 
TO ANALYTICAL 
DEVELOPMENT

THE FREEDOM WAY

Protect your supplychain 
from disruption.

Inventory programs that 
match your product lifecycle.

Freedom partnerships 
solve problems

Flexible and nimble services from 
a true global distribution partner.

Customer centered principles. 
When you call we answer.

Global Component Distribution

 www.freedomUSA.com11225 Challenger Ave., Odessa, FL. 33556 | sales@freedomusa.com | 1-800-260-8830

Global Distribution

Renishaw (Canada) Limited, 2196 Dunwin Drive, Mississauga, Ontario, Canada. L5L 1C7        ++1 905 828 0104         canada@renishaw.com
© 2023 Renishaw plc. All rights reserved.

   www.renishaw.com/mtp

We are proud to be celebrating 50 years of engineering innovation.

Over the past 50 years, Renishaw products have revolutionised key aspects of 
component manufacturing and scientific research, contributing to the ability to  
make the high performing, precision products that we use in our daily lives. 
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420 mm / 16.54 in  

297 mm
11.69 in

All ad bookings include the design of your ad-
vertisement by our in-house design team. We 
will work with you to develop artwork for your 
ad space at no additional cost.

Here are some examples of 
double-page ads in previous 
editions. Click to view within 
the magazine.
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Size
420 mm x 297 mm | 16.54” x 11.69”
Ensure a 3mm/ .4in document bleed is 
included on all sides.

File Format 
PDF - JPG - INDD - PSD - AI
Please include all links and fonts.

Submit to
Design@fmgpublishing.com

https://mags.manufacturinginfocus.com/mag/MIFDec2022/#page=10
https://mags.manufacturinginfocus.com/mag/MIFMar2023/#page=36
https://mags.manufacturinginfocus.com/mag/MIFJun2023/#page=50


Full-Page Ad

argent-international.comwww.3m.com

Working together
for over 42 years

to  nd the right solutions
for our customers

INTELLECTUAL PROPERTY 
– IT’S WHAT WE DO

Intellectual 
Property

WWW.CPSTIP.COM

With over 120 years of combined experience among its professionals, CPST 
provides the highest standard of legal advice and client service.

Our agents and lawyers
provide clients with strategic, 
business-focused advice for 
protecting their intellectual 
property assets domestically 
and globally. We handle all 
aspects of IP protection and
enforcement including:

PATENTS

TRADEMARKS

COPYRIGHT

LITIGATION

LICENSING YOUR IDEAS 
OUR FOCUS

210 mm / 8.27 in  

297 mm
11.69 in

All ad bookings include the design of your ad-
vertisement by our in-house design team. We 
will work with you to develop artwork for your 
ad space at no additional cost.
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Size
210 mm x 297 mm | 8.27” x 11.69”
Ensure a 3mm/ .4in document bleed is 
included on all sides.

File Format 
PDF - JPG - INDD - PSD - AI
Please include all links and fonts.

Submit to
Design@fmgpublishing.com

Here are some examples 
of full-page ads in previous 
editions. Click to view within 
the magazine.

https://mags.manufacturinginfocus.com/mag/MIFJul2021/#page=44
https://mags.manufacturinginfocus.com/mag/MIFJun2023/#page=22


Half-Page Ad
(Horizontal)

Accurate Sheet Metal, Inc. is a custom sheet metal manufacturer celebrating 50 years 
of Precision fabrication. ASM is a 3rd generation family-owned business proocient in 
traffc control, medical, and defense products. Specializing in aluminum, steel, and 

stainless steel fabrication, Accurate Sheet Metal can maintain tolerances of +/- 0.005” 
and offer short lead times on high volume or high variation products.

ENGINEERING • PUNCH • LASER • FORM/ROLL • WELD • HARDWARE/RIVET • PAINT/POWDER COAT

6610 S Dateland Drive
Tempe, AZ 85283

(480) 820-4256

Sales@AccurateSM.com

www.AccurateSM.com

WWW.INDYWIRING.NET

YOUR GO-TO SOURCE FOR
HIGH-QUALITY MOTORSPORT

WIRING HARNESSES.

Davis Metal Works LLC has been family owned and operated since 
1991, sourcing American made materials and local services where 
available. We pride ourselves on unparalleled quality with an 
exceptional eye for accuracy. We offer complete, turn-key 
production fabrication services. From our customer’s conception, 
to implementation, every detail of every project is a priority.
For Davis Metal Works, “Quality is Not an Option”. 

O. Ray Davis II 
ray@davismetalworksnc.com
davismetalworksnc.com
336-474-2028
5095 Prospect Street
Thomasville, NC 27360

SERVICES
• Tooling
• Cutting
• Drilling
• Punching
• Sanding
• Bending

• Ring Rolling
• Forging
• Welding
• Metal Finishing
• Wheelabrator Cleaning 
• Powdercoating

210 mm / 8.27 in  

145 mm
5.7 in

Size
210 mm x 145 mm | 8.27” x 5.7”
Ensure a 3mm/ .4in document bleed is 
included on all sides.

File Format 
PDF - JPG - INDD - PSD - AI
Please include all links and fonts.

Submit to
Design@fmgpublishing.com
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All ad bookings include the design of your ad-
vertisement by our in-house design team. We 
will work with you to develop artwork for your 
ad space at no additional cost.

Here are some examples of half-
page horizontal ads in previous 
editions. Click to view within 
the magazine.

https://mags.manufacturinginfocus.com/mag/MIFAug2023/#page=68
https://mags.manufacturinginfocus.com/brochures/2024/08/rayfast_usa/#page=4
https://mags.businessinfocusmagazine.com/e_mag/BIFNAOct2022/#page=26


Half-Page Ad

102.5 mm / 4.04 in  

297 mm
11.69 in

Size
102.5 mm x 297 mm | 4.04” x 11.69”
Ensure a 3mm/ .4in document bleed is 
included on all sides.

File Format 
PDF - JPG - INDD - PSD - AI
Please include all links and fonts.

Submit to
Design@fmgpublishing.com
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All ad bookings include the design of your ad-
vertisement by our in-house design team. We 
will work with you to develop artwork for your 
ad space at no additional cost.

(Vertical)

1 4 7 0 0  1 7 2 N D  D R .  S E  S U I T E  2   M O N R O E ,  W A  9 8 2 7 2

S A L E S @ M C L A N E - M F G . C O M

 4 2 5  ·  3 5 9  ·  0 2 7 6

PACKAGING 
MACHINES

Rotary PreMade

VFFS

Linear PreMade

WEIGH 
SYSTEMS

Combination Scales

Bulk / Batch Weighers

INSPECTION

Metal Detection

X-Ray

Optical Sorting 

SLICING SYSTEMS

PRODUCT
STORAGE

Hoppers / Tanks

Conveyors

SIFTERS & SEIVES

BLENDERS & MIXING

CUSTOM SUPPORT/
ACCESS STRUCTURES FOR
CRITICAL LOCATIONS ON 
YOUR EQUIPMENT. 

Popular Non-Ferrous Products: 
Crucibles, Grain Refinement Flux, 
Graphite Filters, Exothermic Hot 

Top, Riser Sleeves, Mold coatings, 
Graphite Degassing Shafts and 

Rotors. Several warehouse 
locations that allow for

1-2 day lead times.

WWW.WMSINC.COM

Drew Weaver VP Sales & Marketing
drewweaver@wmsinc.com

716-664-5315

WEAVER MATERIEL SERVICE 
HAS BEEN SERVING THE 

FOUNDRY INDUSTRY
SINCE 1944.

Family owned and operated we 
supply high performance 

consumable products and state 
of the art foundry equipment.

Here are some examples of 
half-page vertical ads in pre-
vious editions. Click to view 
within the magazine.

https://mags.manufacturinginfocus.com/mag/MIFOct2023/#page=54
https://mags.manufacturinginfocus.com/mag/MIFAug2022/#page=22


Quarter-Page Ad
(Horizontal)

TO LAST
BUILT

Our Gearboxes Are

Congrats 
Nick Martin!
We’re proud to partner with 
Midwest Press & Automation

616 949 9000   |   616 949 9568   |   330 Broadmoor SE Ste. E, Grand Rapids, MI 49512   |   Doyle-Ogden.com

GREATER SUDBURY'S PREFERRED MACHINE SHOP

CNC Machining          Manual Machining          
Repair & Re-manufacturing           Custom Machining

705-673-5250 | info@velcomachining.com | velcomachining.ca

180 mm / 7.09 in  

66 mm
2.6 in
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All ad bookings include the design of your ad-
vertisement by our in-house design team. We 
will work with you to develop artwork for your 
ad space at no additional cost.

Size
180 mm x 66 mm | 7.09” x 2.6”
Ensure a 3mm/ .4in document bleed is 
included on all sides.

File Format 
PDF - JPG - INDD - PSD - AI
Please include all links and fonts.

Submit to
Design@fmgpublishing.com

Here are some examples of 
quarter-page horizontal ads in 
previous editions. Click to view 
within the magazine.

https://mags.manufacturinginfocus.com/mag/MIFApr2022/#page=80
https://mags.manufacturinginfocus.com/mag/MIFOct2023/#page=30
https://mags.manufacturinginfocus.com/mag/MIFDec2022/#page=47


Quarter-Page Ad
(Vertical)

87.5 mm / 3.45 in  

130 mm
5.12 in

440-781-0619  |  recognitionrobotics.com

Recognition Robotics is the 
high-value provider of 
breakthrough, user-friendly robotic 
guidance solutions that increase the 
production and profitability of any 
automated line or process.

519-836-4811      triumphtool.com

Wishing Hydra Dyne 
Technology Inc. 
continued success!

A custom-engineering group 
providing creative answers to your 
industrial yarn requirements.
    Braid Products
    Hot Melt Products
    Specialty Products

EY TECHNOLOGIES

EY Technologies is proud to support 
MNStar Highland Holdings, LLC with 
their braid yarn needs providing 
Exceptional Quality and Service!

www.eytechnologies.com
1 508 673 3307  /  eycs@eytechnologies.com
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All ad bookings include the design of your ad-
vertisement by our in-house design team. We 
will work with you to develop artwork for your 
ad space at no additional cost.

Size
87.5 mm x 130 mm | 3.45” x 5.12”
Ensure a 3mm/ .4in document bleed is 
included on all sides.

File Format 
PDF - JPG - INDD - PSD - AI
Please include all links and fonts.

Submit to
Design@fmgpublishing.com

Here are some examples of 
quarter-page vertical ads in 
previous editions. Click to view 
within the magazine.

https://mags.manufacturinginfocus.com/mag/MIFFeb2022/#page=33
https://mags.manufacturinginfocus.com/mag/MIFMay2022/#page=33
https://mags.manufacturinginfocus.com/mag/MIFJul2022/#page=64


ManufacturinginFocus.com

300-7071 Bayers Road, Halifax, Nova Scotia B3L 2C2 Canada  

LinkedIn @Manufacturing in Focus Magazine  |  Instagram @manufacturinginfocusmagazine

SALES
sales@fmgpublishing.com

902-298-1036

CONTENT DEVELOPMENT
cd@fmgpublishing.com

857-297-9360

PRODUCTION
production@fmgpublishing.com

647-479-2164

ACCOUNTS
accounts@fmgpublishing.com

647-479-2163

DESIGN
design@fmgpublishing.com

647-479-2164
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info@fmgpublishing.com

647-479-2163

Discover our other publications by clicking the links below. 
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http://constructioninfocus.com
http://businessinfocusmagazine.com
http://manufacturinginfocus.com
http://BusinessinFocusMagazine.com
https://www.instagram.com/manufacturinginfocusmagazine/

