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WHAT GREEN COMMON OFFERS?

Wholesaler and distributor of vegetarian, vegan, organic and natural foods. Our expertise of specialist vegetarian and vegan products enables us to
offer expert advice on nutrition and food service green menu planning.
There are more products in our portfolio. Please contact us for more information. SO |

E-MAIL: DW@GREENMONDAY.ORG  TEL: +852 2263 3101 a nonday. venture



Discover

BEAUTY

Australian Certified Organic Skincare
With Clinically Proven Actives
For Naturally Beautiful Results

Coors Poron &

¢ Certified Organic to COSMOS International Standard

¢ (Clinically Proven Actives For Real Results

W¢ 11 |nternational & Australian Skincare Awards ¢

O ¢ Australian Made at zk’in’s GMP Approved Facility

¢ Dermatologically Tested and Approved Non-irritant certified organic
¢  Online and offline retailer marketing support. S kin care

www.zkinorganics.com.au
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Clinical tests prove it. Women confirm it. Industry accolades award it. We call it Honest Beauty.
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Nature’s Parlour supplies Organic & Natural produces from all around the
world to F&B Industry and direct end user with assurance.

Our experts travel the world visiting our co-op organizations to verify that
their growing and rearing processes match our high standards. Through
the outstanding produces and services, we bring healthy organic
lifestyle to each of our value customer.
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Natural and Organic Global Limited E E

Tel: 852 2494 2214 iy
Email: inm@naturesparlour.com
www.naturesparlour.com E

Australion
Certified
Organic

CERTIFIED ¢ : THE inisia R" ~
PO TIT (REE RANGE ow : ooy L IA MN
Pork PR companvy)y  MONTELLANO  Biotieat :




Creafed by naturopath and herbalist David
Lyons 25 years ago in Ausiralia, Simplicité is an
ethical'skincare brand that makes simple,
luxurious and highly nutritive products for alll
kinds of skin.

Our bottles and fubes and jars are filled with
concenirated, plant-derived ingredients—all
of them exclusively medicinal grade, OGA
certified arganically grown, or handpicked in
the wild and produced in our Queensiand
laboratory.

Sole distributor contact

Wiselife Group (HK, Macau and Philippines)
info@wiselifegroup.com

852-3589-3498
https://www.simplicitehk.com
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Natural Garden Ltd.
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~_ _- at the products
N
core of sourcing yearbook

n at U ra I It is a printed sourcing guide + B2B website for Hong Kong
. buyers to discover the finest natural & organic products and
reta I I services from around the globe.
It is an essential reference guide to sourcing, from natural
healthcare products, healthy foods, through to organic
personal care and eco-household products.

HONG KONG'S TRUSTED ESSENTIAL OIL SOY LOW on energy’

CANDLE BRAND Bodhii Boost - Moringa - nature's multivitamin
Our products are scented Feeling blOated?
exclusively with plant-based Bodhii Core - Assists in stabilizing cholesterol
essential oils sourced from >
around the world, with no Stressed'

Bodhii Calm - Calm yourself naturally

synthetic fragrances added.

Hung over/too much greasy food?
WHOLESALE INQUIRIES: HIeMYBUCANDLE.COM Bodhii Pure - Supports liver balance

Bodhii Pure

NUTRIGAYA

NATURAL HEALTH SUPPLEMENTS

WWW.MYBUCANDLE.COM tel: +852 2157 3700 | e-mail: sales@nutrigaya.com | www.nutrigaya.com




Our Team

Publisher
GO Natural Marketing & PR Co Ltd

Publishing Director
Yvonne Chang

Project Manager
Wendy Wong

Copywriter
Carrie Leung

Translator
Kelly Wong

Editor
Wesley Wong

Art Director
Freddy Fung

Sales Manager
Annie Tsang
Cola Ma
Preshan Lee

Marketing Manager
Prince Wong

IT Manager
Chris Lee

~
wvtlw..NaturalProductsYearbook.com Sa I eS C h a n n e | \
Printing Partner d eve I O p m e nt

Fortune Printing Int’l Ltd -
Tel: 852-2896-0838 ! \ p .
- (viceS 8 marketing & pr \
« €ventmanagement j

Jjohnng@fortune-print.com.hk
MIX \
@ From responsible PRINTED WITH i pr | WA

sources
L FSC™ C001540 soY INK

wwwisc.org

© connecting the
Natural

MARKETING & PR

The content contained in this publication as well as its selection and .

arrangement, is owned by Go Natural Marketing & PR Co Ltd and is

protected by its respective copyright, trademark and other proprietary

rights.

For reprints & permissions, please contact the publisher.

You may not modify, publish, license, transmit (including by way of
email, facsimile or other electronic means), transfer, sell, reproduce
(including by copying or posting on any network computer), create

derivative works from, display, store, or in any way exploit, broadcast,
disseminate or distribute, in any format or media of any mind, in whole
or in part, without the express prior written consent of the Publisher.

To request content for commercial use or Publisher’s approval of any
other restricted activity described above, please contact the Publisher at
info@GoNaturalMarketing.com .

NEITHER THE PUBLISHER NOR ANY THIRD PARTY CONTENT
PROVIDERS SHALL BE LIABLE FOR ANY ACT, DIRECT OR
INDRECT, INCIDENTIAL, SPECIAL OR CONSEQUENTIAL
DAMAGES ARISING OUT OF THE USE OF OR ACESS TO

ANY MATERIAL, AND/OR ANY INFORMATION CONTAINED G g natural m arketing & pr co Itd

THEREIN. )
I www.gonaturalmarketing.com

natvral 185282020126 e info@gonaturalmarketing.com

Our Yearbook is printed on FSC-certified paper with soy ink

[\
e

a -

GO Natural Marketing & PR Co Ltd, the first marketing firm
in Asia dedicated to growing natural brands in the region.

Suite 2201, Tower 2, Times Square,
Causeway Bay, Hong Kong

Tel: 852-8202-0126
info@GoNaturalMarketing.com
www.GoNaturalMarketing.com

9 |NATURAL PRODUCTS | Sourcing Yearbook 2017



for details on
each of our
advertisers’
products
featured in this
yearbook

NaturalProductsYearbook.com

T E
5

LETAMR .
SEARREEA ;

I o am A MR R

DEMEEERREZE  REEESASHKES BE &
PikEem  ALRBESAHAHERNEE -
HBERSEEARRN  2EERERARRE &5
58 BRE - =B - AXSERARTE  RRXWHIE - 2
RERBERBERENELZE -

SRR E
—H&EE, City'super, UNY, SOGO, MARKET PLACE BY JASONS, etc.

BEVEE]

5% 21160028

FAX 21165012

E T info@sarinahenterprises.com

M1ND" g8

™ g iomer,
RESERVE ,
REEE O SRR QA -
RASEEHKRNG Z W%y Em BELE BRKEE
BB - RELDSE S{EEAS LS ¥ o
BESHA B EMBE - g@gﬁg « REEBERS -

Distributor: The Thanksgiving

Tel: 852-62739070

thethanksgiving@gmail.com
https://thethanksgiving.jeunesseglobal.com/zh-HK/




Prologue HijiS

The US meat alternative food maker Beyond Meat is
expanding into its first overseas market, Hong Kong.
The company’s product, Beyond Burger was launched in
Hong Kong-based Green Common’s in-store bistros and
supermarkets last April.

Hong Kong is a small city compared with other Asian
countries. So why did Beyond Meat and other like-minded
overseas companies, big or small, still choose Hong Kong
as their first overseas market?

I think you can find some of the reasons from our
interviews with Prof. Jonathan Wong, the Director of Hong
Kong Organic Resource Centre and Ms. Diane Cheung,
the General Manager of Watsons respectively.

While the localretail sales figures have been so disappointing
in recent years, the sales of natural and organic health
products, on the other hand, have been on the rise and
I believe the trend will continue. As consumers become
more sophisticated, demand for high-quality products is
escalating through the roof.

12 years ago, since I got a chance to be part of the largest
natural products trade show in the world, I have met so
many overseas brand owners and suppliers who ask me the
same question: Is there any cost and time effective way to
break into the Hong Kong market? On the other hand, I
have been asked by countless local buyers for ways to find
their next best sellers.

I believe the answers lie in the Natural Products Sourcing
Yearbook.
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Eat a Bite out of the Lucrative
Organic Retailing

A BRE ik T IR, BEBA AT

NS \ An Interview with Prof. Jonathan Wong
. Director of the Hong Kong Organic Resource Centre

HBARZ RO EREBIRE)

“Organic retailing” has recently become a magic phrase with strong market value. For a reality check, its

market situation i1s somewhat like the story depicted in the famous Chinese classic literature Walled City:
Outsiders find it too attractive to resist and are eager for getting a slice of it. But insiders realize that there is a
long way to go. Professor Jonathan Wong shares his take on the local organic retail market and how HKORC
can help retailers capitalize this fast-growing market in Hong Kong.

AT EATEWIL magic phrase » REFARTFERFEN - IRGEN - EEAM 2 5 R G SR (R
—Fk o SO NSRRI R o — R A SR DA - MRS E B BIERFEE - AR —
T o 7 AR E IR O E SR R BRI o F S AR A S E TGN A - DU B E R FeAh
ERE RS -
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ol Fortunately, the organic sector keeps on growing. According to the survey on the “Local Consumer

e Behavior Towards Organic Food 2015” released by the Hong Kong Organic Resource Centre
L » d (HKORC), around 70% of local respondents had purchased organic products. One-third of them
'?ﬁ ah ':"1.3' -!,ﬁI'E“H purchased organic food “at least once every two weeks”. In 2015, over 2 million households in Hong

o Kong spent around HK$479 million on average a month on organic food, leading to an annual total
i : spending of HK$5.7 billion, which was an HK$1.3 billion increase over the 2012 figure. The annual
= total spending on organic food is projected to exceed HK$6.7 billion in 2016.

As consumers desire to buy more and more organic products, their buying frequency and total
spending are on the rise. How can local organic retailers turn to a more proactive approach to tap
in to this business opportunity? Where can they get the necessary resources to get things done? Are
there any rules to follow? How can they obtain the certifications? How can they formulate a viable

marketing strategy?

HMEEHRBLELARE 'EEERAREBETARBRE2015, e THEEALCEEEHRE
BEDNI1/3ATELE 2 BHEE 1 R, BHRAR 2015 £ 4 200 ZEEEREZED BEGHK
ERMERESERNEA 4 £ 7900 BB 2FE 57 E#w B 2012 FERER 13 BE#w 2016 £2
FHEWHBMEHEE 67 B8 -

BRARRDERERTEDE  ERBEAXNANESENELABY - AHERDERENTE ",
BTY, O BEEEERUA ? BUREURE ? BRKHDE ? MEMBESE ?

ST, T3 o

Who is Best to Help?

HEBEESR SRERP

First stop for assistance with these issues is the HKORC. Those BAER %\E’\J&I?\ ’ %BTiﬁé}%ﬁ%ﬁfﬁqﬂ/D ( HKORE: ) o EREE
who have concerns about the organic sector, especially on AR AABEFREMNASNNE  SRERTONES R B
organic farming, have already found that the HKORC sets the BREF - A8 RUBERREARED  RERFLRE > B8H
starting point at organic farmers. The number of local organic RURE (BEFEK) REMEEZS 2013 £2F 2.56 Eit
farms however is limited. According to the report conducted AAMAEERBEAREDZ0.1 - MRHBEEHE - HOBKET
by the Conservancy Association, around 80% of Hong Kong & - EEEHRERFHOERZRTHEAES  WANKDREDE
farmland was abandoned. The value of farm produce (including P BE#IEREE—L  WI2BNEHER -

the non-organic) in 2013 amounted to merely HK$256 million, RBEE FEAElAe D NETARERE2015, B8 4

accounting for less than 0.1% of local GDP. To survive, organic o3 i s somm | 4 -
farming should look to retailing. Prof. Jonathan Wong, Director BRBEATESE FEANGERR G-

of the HKORC states that the organization’s mission is to 0% AR 88 ) RRFNER

connect farmers with organic retailers. By doing so, farmers are - 77%ALABEEE ZVBRA
ultimately benefited. . BHOSUAREHERBNAERENEARE

The survey on “Local Consumer Behavior Towards Organic
Food 2015, also found that consumers’ misunderstandings
have been common since the launch of green food into the

@‘ L "‘ ________

market: K2

* 30% of respondents misunderstood that “green food” is '
equivalent to “organic food”.

* 77% of them understood organic food as something
absolutely natural.

* 68% of them refused to buy organic products without the
presence of an “organic certification label” on them.



Understand and Promote the Sector

AHEFEERE  mpoRoRm L ?

To build a good rapport with organic consumers, what should

organic retailers do? According to Prof. Wong, understanding
the business ecosystem of organic retailing is the key to the
answer.

1. Consumers will change their purchase intention if they cannot
check the authenticity of organic products. They would rather
simply purchase non-organic items than risk a bad experience.
To enhance public confidence, the HKORC has taken a decade
to promote and refine the organic certification system.

2. Not only can products be certified, retailers can also be
certified. In 2014, the HKORC launched the Quality Organic
Retailers program to regulate the practice of organic retailing
from sourcing to shelves to sales, including the separation
of “organic” and ‘“non-organic” items on the shelves, clear
presentation of organic labels, upfront staff training on accurate
knowledge and capability to explain to consumers the value of
organic products to build market confidence.

EMTEREEBEER "B, (ERTERREETLM ? ERE
B RRAEZERBBERTERRNER

— TREBARER  IRAEHER  BELEEERKRE -
REATTERHY  BAFNELBERSE BBASEE I

oo FTBL RORT 10EREAHRERBCABRITERS - ZN
B RED o

RALRE  TEMMARE - 20145 » HKORCHE "B S
BHRTER, HIE %ﬁ%ﬁ?%mﬁai\ B EZREIHE - MAEHAD
"B, HTEER, BER ROEHATEMBHES
EBIFRANE A8 brﬂi‘ﬁ%%‘% ThEKER  BER  RK
BYMHBELD °

Prof. Wong says that any retailers who meet 80% of the requirements are entitled to the
Quality Organic Retailers logo. It functions as a kind of quality certification like the
“Q-mark” but for organic products, enabling the public to easily identify the quality
retailers. In 2016, there were 45 such retailers. This year, it is expected to exceed 50.
The 2017 assessment will be completed very soon. The judging for the newly launched
TOP Organic Retailers Awards will be completed in May and results will be announced

Y
“a o
in mid-June.

R —-ED
EEGRESE SuEE  —EAREETNAEIERN0% RTEE LR T EEAREET B B

RIEREM TBKE , - BEEAREZNAIBKENEHR - 2016 FEE r{gf’fﬁ%@m
. RSNEALE 45 B BEOERER 50 SR MOFNTERETHE - ZOMTREN
"ETop RERRTEMER, » BN 5 AR 6 BPATE
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Premium Agave Products
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Agave Syrup
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Cover Story

Is Green Equivalent to Organic?

BRI ?

There are many labels available in the market. Prof. Wong states

that consumers tend to confuse “organic product” with “green
product” or take “green product” as “organic product” when
they see the advertising phase “natural and organic product”.
But in fact they are not the same.

For instance, gaai choi or leaf mustard is a great summer
produce. How can the vegetable substantiate its “organic” or
“natural” claim?

Prof. Wong explains that gaai choi grown and sun-dried in
a conventional method with the application of appropriate
chemical fertilizers is called “natural leaf mustard”. However,
can it be organic? Certainly not. The natural vegetable fails the
organic certification standard because of the use of chemical
fertilizers and pesticides.

Then, a follow-up question pops up: how can gaai choi grown
with chemical fertilizers have a “natural leaf mustard” claim?
Natural is something that is grown in the ground following the
traditional agriculture method and processed in a natural way
like raw drying in the sun without any application of chemical

fertilizers.

EHROHERG > TAEETY  HEERZEENR Lk THEE
R BR TERER,  XNHEEI "RABHER ., NEETR
B XDk THEER, IR TERER, BEEERBRTLER
fh o

B8P BEREBAE  —BAEEERGEIEHR ? EERRERR?
BYREE DESAERE BHEEXRLYERE  BERESRE

o ERR TRA ?t;l cBERARHER ? ERAR  ARHERY
tERRE  EREENERDBBRE

PWRBAER  BREBRA T LENBEL TRATR, ? RRE
BRAIRE  mEE  REREHEEE  LRATE (KB TA
B) 28 EBRA -

Careful Choice of Words
it 7 )R A s

Prof. Wong reminded retailers of not creating the confusion.

Take “organic aloe vera skincare product” as an example. If
the word “organic” just refers to the aloe vera ingredients, but
not to the whole product, the product definitely loses its claim
of ‘organic’ if chemicals were added during the production. He
also says that over recent years big enterprises tend to stick to
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the fact. For instance, an “organic tofu” with added synthetic
coagulants can only be labeled as a “product made with organic

tE)

soy”.

During the annual “Organic Day” in March, Prof. Wong
identifies some booths selling vegetable with claims that are
not accurate. Even though the retailers didn’t do it on purpose,
they should understand that it is easier to break than to build

consumers’ confidence on organic products.

Long long ago, rural villages ran farm production where passers-
by could see the growing processes. But now raw ingredients
can be grown in Brazil, processed in Indonesia, packaged in
the Philippines and marketed in Singapore. How can consumers
tell if a product in their hand is organic? Therefore, they have
to equip themselves with the necessary knowledge. The mobile
app “Organic Buy” developed by the HKORC provides
convenience to the public to locate organic retailers and farms
on the go.

Experienced organic consumers know very well how to find
genuine products with foreign certifications, such as Ecocert of
Europe, USDA of the US and Soil Association of the United
Kingdom.

Quoting the findings from the survey on the “Local Consumer
Behavior Towards Organic Food 2015 again, 55% of the 764
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local respondents in 18 districts said they have seen the label
issued by the HKORC before - 29% higher than for the USDA
which is second highest.

In late 2014, the IFOAM (International Federation of Organic
Agriculture Movements) strongly advocated “Organic 3.0” to
ensure production transparency, lower operating costs, price
reduction and better sustainability. However, Prof. Wong states
that Hong Kong is still at the stage of “Organic 2.0” because
there are only a few local farmers with the backup of a young
processing industry. But we should not be discouraged nor
be aggressive. Strengthening our certification system, raising
consumers’ awareness of organic products and regulating
the industry are high on the agenda. The integration of the
CSA (Community Supported Agriculture) with the central
certification system is the next goal.
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ERBEHRE HKORC FILMHE » 2014 FE - IFOAM (EIRAH#
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Hong Kong Organic Resource

Centre (HKORC)
v msocanescceome 7 ¥ 1 1 2 O 1/

Established in 2002, HKORC is the only independent
incorporated third party organic certification agent in Hong
Kong. The ORC-Cert was accredited by the International
Federation of Organic Agriculture Movements (IFOAM)
and ISO17065 in 2012. It is set up under the Agricultural
Development Fund to facilitate the development of organic
farming.

ARR2002F 5/ EERRERTOABTERE-—BUNE=ER
URKRBERE ﬁséiﬁﬁ’]“@*%ﬂﬂul%ﬁt’_ﬁ%uﬁﬁﬂ’ﬁ ORC
REN20126BEAFBHEDHE (FOAM) HRTER B
EEZEEKT - PUERRAERRERRESHN E;LM&
WEKERBERS  LE—SHBTHARRRER -
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Professor Jonathan Wong
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* Professor, Department of Biology, the Hong Kong Baptist
University

* Director, Institute of Bioresource and Agriculture

* Director, Sino-Forest Applied Research Centre for Pearl
River Delta Environment

* Director, Hong Kong Organic Resource Centre
- BERGRBENRHK
- BAREREENERARXMAMER
- RAREMERZARGERNAROELE
- BAEHRERTOMAR



AUSTRALIAN
CERTIFIED
ORGANIC

— BY NATURE —

kwheat ==

:ake mi

Global By Nature is a key Health Food wholesaler in Australia of over 200 brands and 5000 natural and
organic foods, supplements, personal and home care products. We can ship regular consolidated
orders of hundreds of products for you on the one invoice, whether by the pallet or by the container.

SOME OF OUR BRANDS INCLUDE

Amazonia, Bee Products, Berringa Honey, Blooms, Brauer, Cabot Health, Charles Jacquin, Dr Wheatgrass,
Dr Bronners, Eco Kid, Emu Fire, Emu Tracks, Flora, Flora Remedia, Floradix, Four Leaf, Go Natural, Grants,
Hemp Foods Australia, Herb Valley, Herbs of Gold, Hilde Hemmes, Just Jerky, Kin Kin Teas, Kolorex, Kuranda,
Leda Nutrition, Longlife Health, Lucas pawpaw, Luv Sum, Manuka Biotic, Marigold, Mayvers, Melrose,
Mobicosa, Monster Muesli, Musashi, Natracare, Naturally Sweet, Natures goodness, Natures Sunshine,
Nirvana, Noosa Natural Chocolate, Not Nuts, Oil Garden, Olive Oil skincare, Orgran, Origin Chocolate,
Planet organic, Pulsin, Pure & Green, Quest Bars, Red Seal, Rochester Ginger, Rochway, SA Shark Cartilage,
Sanctuary Manuka Honey, Sea Shanti, Smooze, Soleo Solutions for Health, Spiral Foods, Springfields,
Stoney Creek, Supercharged Foods, Sunwarrior, Sven’s island, Sweet William, Synergy Natural, The Chia Co,
True Blue, True Fruit, Vida Glow, Wallaby, Weleda, Wotnot, Zk’in

Register at www.globalbynature.com.au | +61 2 94155 200 | orders@globalbynature.com.au



Health & Wellness Trends

A Holistic Detox Program
g TS Ly

The NEWSTART Detoxing & Wellness Program is one of
the initiatives developed out of the NEWSTART Lifestyle
Program. Lasted for 3 days and 2 nights, the detox and
healthcare trip is regularly held at the Dongguan Mission Hills
Resort.

“Recently, there are many studies focused on the Lifestyle
Medicine, which is a scientific approach to decreasing disease
risk and illness burden by utilizing lifestyle interventions such
as nutrition, physical activity, stress reduction, rest, smoking
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Forget everything you think you know about detox. This whole body-mind-
spirit version offered by the Hong Kong Adventist Hosptial is a relaxing,
3-day program that helps participants clear away the physical, mental, emo-
tional and environmental clutters that may be weighing you down so you can
take control of your life.

TRR ] DU LSO AR — ELHVE R 2 Mgk 77 ik - Bl B (ki
=R AR - BBINF R FRHES S0 -

cessation, and avoidance of alcohol abuse. Lifestyle medicine
is the recommended foundational approach to preventing
and treating many chronic diseases, ” said Alan Siu Yuk Lin,
Registered Dietitian and the Manager of Lifestyle Management
Center at the Hong Kong Adventist Hospital.

According to Siu, led by a team of professionals including
physicians, registered dietitians, nurses, therapists, trainers
and counselors, the Program will provide participants with
professional advice on nutrients, workout habits and stress
management and help them to learn special culinary rules,
rainbow diet, hydrotherapy at home as well as some simple



stretch and fitness exercises. All of these remedies enable
participants to change their current lifestyle, so as to achieve

a healthy detox.

TR HERE KRN —@Eh AR ) ST EITAE HRY
nE BFECARRERRAEREESRT  SRZHMA

BEERBRERDEREPOLCERAREEMEEB SRR T
2RZMAFREAVERRLBENMT  REBERKRER
A RAZERE  BE® - BHEE KRS RENELMES
EEAT  KRPRRERIRREENRNEN S -

FOBEL RERLEER  ZMERM L 5FH IR
EMEEHEEMNTET » "HER, FrEDEHER EBE
BNENRESTARESEXER B2 NE2ERANZAR
Al RARRE  REKE  GENRRIEERAEDS X
ZEAMEEEL  BRRRISERE

fel B 2% 24 3l 5%

NEWSTART Lifestyle Program
CPOREES o GERVECEE G

The NEWSTART Lifestyle Program is originated from the
Weimar Institute in California, and is advocated by renowned
doctors and scientists, such as cardiologists Dr. Dean Ornish
and T. Collin Campbell of Cornell University.

“NEWSTART” is an acronym for the eight lifestyle-principles:
Nutrition, Exercise, Water, Sunlight, Temperance, Air, Rest and
Trust in God. Participants stay in a health resort to restore their
physical, psycho-social, and spiritual well being in a ‘lifestyle
reconditioning’ program. The scientifically-supported program
has helped more than 11,500 people attain better health.

THEH ) RRERAEREXEMMN "TBBERR, (Weimar

Institute) » BNREA "ERLERLN ) REHMAFEILRM
R EREZUNZEENNERES  BIORIRREARE

EER Dean Ornish B4 « ZEEHBAEM T. Colin Campbel #
T

HEXLT "NEWSTART, RERTN\BEEXTER  HRIREE
(Nutrition) ~ &) (Exercise) ~ 7K (Water) ~ B (Sunlight) &%
(Temperance) ~ =5 (Ar) ~ K& (Rest) {55 (Trust in God) @ %
EOMELRZRABNERMAETER - "HEH, UREAER
FHLRERINEN 11,5003 MERERE -
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Misconception: Fruit enzymes detox

PeEigat - TACREEE ) PRI

Detoxification has been a hit among health conscious people, and there are many
different approaches to reach the goal. However, Sui points out some of them are
not appropriate at all. Taking the wrong approach in the long run may end up in
health damage.

Take the Fruit enzymes detox for an example, such enzymes from fruits and
vegetables will be destroyed by gastric acid in the gastric juice and intestinal
juice when passing through the digestive system. The human body cannot absorb
the enzymes directly and detox is not possible. Moreover, molds may reproduce
enormously during the fermentation. Fruit enzymes may be contaminated with
toxic bacteria that are dangerous to human health.

HREFFREEREAANGSHE  FEBAESEFSRADBR -
NRMBBERNFENS  EEOIRRRERE - REBRT "L TAREBR, &
bl ELBRARBECER  SRERKERTPHEREE  RACEEERARR

WAEBHS N - MERBBET  ARESILRRARBAERE  REMEMN "X
RER, REIRRIBENSR 98 "8H, - BYHARENEZER -
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SHAVE | FACE | BODY | HAIR | SPORTS
* Made 100% in Sydney, Australia.

¢ So natural, the products are practically edible!

¢ The only premium, all-natural, all-Australian
men's brand in the market.

® Spa-quality product range formulated
specifically to address men's unique grooming
needs, using only native Australian botanicals
sourced adhering to the highest purity and
quality standards.

* Potent organic white tea base has more
powerful anti-oxidants and active skin and hair
benefits than typical water-based products.

B * No harmful synthetie. chemicals, artificial
fragrances or unnecessary colours.

\ 4 .,/_
np O

¢ Free from sulphates, por&bens, pW N
glycols, mineral oil, DEA, TEA, ethafiol and lanolin.
e Cruelty free, never tested on animals.

¢ Environmentally-conscious, fully recyclable
packaging.

vitaman_greater_china

f VitaMan Greater China

e Manuka Honey is renowned for its powerful
anfi-bacterial and anti-ageing properties.

* Improves constitution and boosts immune system.

tichonatt ¢ Builds stronger intestines and relieves stomach
—— discomforts and sore throats.
e Enhances respiratory and lung health.

¢ Helps hydrate, repair and calm the skin.

4

g - e Natural ingredients. l] ° I,.] @
® Biohoney Skincare Line comprises of Natural Acne Cream, ].O Qne }'

Natural Vitaman E Cream and Bee Venom Mask.

* Manuka Honey in skincare products are high strength
manuka honey MG300+ to help calm and repair.

* Uses natural ingredients. ‘. 5y :)i('ahi_lnr';-'
a1 oy} 001 - m‘?‘”
o-Suitable for most skin types. h_d

e Contains no artificial colours or fragrances, mineral oils or
parabens.

4 A ®
Warwick
INNOVATION IN
b , SCIENCE & TECHNOLOGY

Flis



Marketing Strategy

020 Strategy of Watsons to
Help Consumers Make

Healthier Choice

T EEU AN bl 1y

The exponential growth of e-commerce in Asia has led a number of brick-
and-mortar retailers to reevaluate their e-commerce strategy. Ms Diane
Cheung, the General Manager of Watsons Hong Kong, shares with us
about the online to offline marketing strategy of Watsons in Hong Kong.

A market research conducted by Watsons in 2016 shows that more than
half of Hong Kong people their health is either poor or failing. And
90 percent of women under 30 have already bought or are considering

buying vitamins and supplements.

ET B fE R R R s A B BT B RSP A4 HL T R o 7 v b ARAR PR R A o RN 0 K
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World Class Products Launching at Watsons
Hong Kong

N LS4 330

In response, Watsons Hong Kong introduced Holland & Barrett,
the world-class health and food supplement brand with around
150 years of history, to Hong Kong consumers in December last
year. At present, a comprehensive range of Holland & Barrett
products are stocked in more than 200 Watsons stores in Hong
Kong and its online store through Watsons.com.hk. Over 70%
of purchasers are new customers.

With a presence in 16 country markets including Singapore,
Mainland China, Middle East and Europe ...
Kong, Holland & Barrett is a well-loved household name in

and now Hong
the UK and Ireland, where there are more than 800 stores.
It’s known for using only the finest ingredients, for product

excellence and for its everyday affordable prices. It has won
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a “Queen’s Award” in the UK for international trade, and was
named “Retail Week’s Speciality Retailer of the Year 2016”.

BRRE  BHAEERREE+ Rl AEBI—B A TEREHN
EFRARERE Holland & Barrette EREREBR_AREER
EAERBYHEEE  EXPATRRTES

Holland & Barrett RREIREBUMEREFBAMIE - Exm(EN
BEHBBO0FEH - mEELRAN REERNABEEMARER
BERER - R2016F  REEERUIREANERRRIHREN '
RETLEL - BREZE )  DRRETEXNNRMER (Retal
Week) % "2016FEEXTEHAL, - HERCRN16E1E
RE BEAME - PENG  PREEN - BABEERETS o



Comprehensive Strategy to Raise Brand Awareness

5 P E RS BSR4

“We know that quality and safety are local consumers’ top
concerns when it comes to their health. Holland & Barrett
products are scrupulously tested for potency and purity, and
we’re bringing their excellent staff training to Hong Kong, to
make sure people get the right product for their needs, “said Ms
Diane Cheung, the General Manager of Watsons Hong Kong”

Watsons has invested approximately HK$5 million on online
and offline marketing campaigns to promote Holland & Barrett
in Hong Kong. The bus and tram advertising early this year
was part of the overall campaign.

“We have also introduced over 150 products from Holland &
Barrett, featuring formulas for cardiovascular, bone & joints,
immune system as well as skin & beauty. Among them, Omega
3 Fish Oil and Vitamin C & Zinc Effervescent are hot items.
They are available in Watsons stores and estore”, said Cheung.

EREERBLERERLIERR: "EERTRIABEEERN
ZERBERE gURERREMABEEERZ © Holand &
Barrett ERELBBREMNERYERMAFENR  BANSIELR
BEEXNETHEIIRRE  FRANEEBREABRREFAERE
B ZtMATRERARNEEERESENER © |

EERERCREMTBERTERR LB TNEEESERBED
Holland & Barrett » BERSFIRABE LT REEESETARE

HEE -

"HEE3IA Holand & Barett H—EETHES  BEHETE

G’

. HOLLAND & BARRETT
L

5 SR Mg

BRES  EREENLREENFFE » EFLERM3IBHLL
HMBCMEARRGE  BEERERSEERAERETFHE
BEo

Online - Wider Choice of Deals
# L WS A )ERE

The online platform has been operating for 3 years where sales
soared by 70 percent in 2016 from the previous fiscal year. A
merchandise mix of approximately 5,000 products was sold
online, including exclusive brands. In coming days, the online
shop will offer a wider range of choice in different categories
and Watsons also plans to extend its “click and collect” services
to its branches in Macao. Not only do its online services provide
customers with delivery services, but also allow them to opt for
the “click and collect” service for a full spectrum of products.
“Watsons offers a more diverse range of products online. Some
customers tend to do purchases via its online platform. Among
40% of transactions, customers chose to collect their goods at
physical stores. This in turn drives the sales growth of physical
stores. We expect to have a double digit increase in the number
of physical stores this year,” said Cheung.

RERTZEMNPLHEY R RFEAMLRREREREAHERSF
BR70% BRETHLTRER SRELEBXE® - AXREER
RBESSEMELARERNEG R » B SRS FARBBENR
BREZAMDE - BERBAEULURMEE LR BREAL
BETBRLE 8T - EREZASTLENEE

RERULIRT 'EERERLRUNEREERETES &
AERHEEERARARERBLYCRE  EPANANIES
BERERRIER BN us TEEESXERR  THE
SEERERERMBNPERTEEUHTF -
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Marketing Strategy

Offline - Concept Store for Experiential Shopping
BT ¢ ) Y i

According to Cheung, Watsons Hong Kong has six types of
physical stores for different purposes, including Watsons Baby,
Watsons Health and so on. Watsons Hong Kong operates in
different store formats to cater the ever-changing market and
diversified customer needs. Watsons has launched the first
GenY Store in Kowloon Bay in September 2016 to meet the
consumption pattern among the young customers.

Covering an area of almost 5,000 sq. ft., the store provides
customers with around 8,000 unique products, of which over
300 are Watsons exclusives. With warm lighting, stylish brick
wall and floor design, as well as the energetic and young staff
in colourful uniforms, the store provides a contemporary and
comfortable shopping environment for the young customers.

Apart from iBeauty and iKiosk that provide digital shopping
experience for our young customers, pharmaceutical and beauty
consulting service as well as in-store haircut are also available
in the GenY Store to meet their needs.

Right now, Watsons Hong Kong offers 200 healthcare brands
where 150 of them are exlusive to the retailer.
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ERBEAH REFRTHREEEERGORERER B
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Raw Organic Honey

100% natural & untreated. Straight from the comb!
Hexapi Honey - Retaining the Blessings of Nature!

Hexap;

Organic Honey

Made in Germany

www.hexapi.com
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SL“"‘PLH Live it Life Is For Excellence — is what we stand for. We are an award-winning brand w

) free of chemicals and additives. L.|.F.E. does the best we can with our organic a
ERZREEAMTED eco-friendly products to make your life a happier and healthier one.

1 iR SEM
salba\,”chia
ik S

* The Highest % of Plant derived
Omega-3 Fatty Acids’

318 1 i Hn £ R 3K hn 3 0% RhBg

¢ The Most Heat-stable Omega-3
up to 220°C? : Q&Y ¢ Y = =
K M3MAE R ESE220C £ f : BN BN AT

Organic Extra Virgin
Coconut Oil

3

Registered

White Chia Seeds
E—erE a3 AT oo
Salba * {iZ ZS28PE - PiEE

Salba® (Sahi Alba 911 & 912 varieties)

NEXSREAPERE201TEHRES
http://medicine.utoronto.c /chia-seeds-p -weight-loss

Chia Seeds Promote
Weight Loss in People
with Diabetes: Study
[+ Yo R

Buthaes b Citi s

. ﬁiﬂa‘%:ﬁi*
-Korean Nataral= =
~Fresze-dried Fﬂj_!ts,f —

*¥ R MR Source:

1 Nutritional facts /10g: Japan Food Research
Laboratories.

AXEmAHtr 22—

2 Japan Confectionery and Innovative Food Ingredients
Research Center
RREFREREl 52—

$NG
o

VERIFIED

LIFE ® Life Is For Excellence Ed— _ : @ +852 6680 3001

AN\
— @ +86 1390 2441 778
P — TR I8 150-158 R R A B 112 (B EATHE)

. T 1/F, Fortune Building, 150 Lockhart Road, f Organic Coconut Ol Shop

Wan Chai, Hong Kong -
—(MTRWanchal Station Exit A1) 783 +852 2111 8288 WWW. CltySuperfoods com

.Si.m.pi.g Live it
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What 3 Dietitians Eat in a Regular Day?

2RI SR 2

Indeed, what a day of eating looks like for our dietitians?
We asked 3 registered dietitians to share their food diary so we could see how dietitians typically eat.

RUHDE & FeRill G0z 518 2
HATEAR 3 fratmhe iAo 22— Tl —RiRE - 2528% -

Chi-Wing Wong #{£44
A Registered Dietitian from the US
K22

Healthy Quick Tip {1

For a start of the day, I always begin with something carbohydrates and protein.
Carbohydrates are found in whole wheat bread, oatmeal, high-fiber cereal,
porridge and noodles. Boiled egg, yogurt, tofu and mixed beans are rich sources
of protein.

KelmKtEaNmMERER—BRN WK LENENBREL2EER &
%%@ CBEERY BRRER ERERYEREE AR DERE
Breakfast 515

High-calcium soya milk and no sugar breakfast cereal with a couple teaspoonfuls
of chia seeds.

REIRNERRERNBMIRRT RN -

Lunch &

I tend to increase my dietary fiber intake during lunch. A typical meal includes
brown rice with tofu with a side dish of vegetables, and it completes with a
bean-based or fruit-based dessert.

T maERn - flm: AKRESEMEE - BNELE / KREME
Dinner M

The portion of this meal should not be too big. I normally have half-a-bowl of
brown rice with a variety of vegetables, such as eggplant and bell pepper that
contain an ample supply of antioxidants. I also make curry with different types
of beans to enrich my protein consumption.

NEBEAS  AERIWAKR  BNBRABENRRAIMN T REE
W EEBAEATE - 55 SRETEME - DURNEREER

My Favorite Healthy Restaurant in Hong Kong $ 55 2 1) fLEjt

I highly recommend everyone have a try of the mobile app “EatSmart
Restaurant” developed by the Department of Health. To become an eligible
EatSmart Restaurant, they have to pass an assessment and ensure they can
regularly offer at least 5 EatSmart dishes which are “More Fruit and Vegetables”
and “3 Less” (less fat/oil, salt and sugar). You should be easy to locate one
nearby, as there are currently more than 600 such restaurants in the region.

FERBAZUZAABLEGENEDORE THERE BARASH
EEEE - Zgh THERE, VABBIGNBEREREMHERN
BExA, B THRRZE, R T3PE, X -2 THERR, BB
600% - BE—HEAEMRME - EBARSE

http://restaurant.eatsmart.gov.hk

Denise Fair

A Registered Dietitian from Canada

INEERGE 5 22 Al
Healthy Quick Tip /ML

I am a big fan of mindful eating. We tend to overeat when we are distracted
(like watching TV, on our phones or iPads). When people pay attention and
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focus on their meals they tend to eat slower, eat less and enjoy their food more.
It really reduces your risk of overeating and allows you to feel more satisfied
with your meal.

FR—BERHIERZIHRROA - ERMADOE  MEBRAFHiPad
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Breakfast 15

My go to breakfast is plain yogurt with berries and a few spoonfuls of raw
muesli. This fills me up and provides lasting power. By adding protein to your
breakfast, you will feel fuller longer.

INFERRHIABEUARRET - BMASRATEER (muesl) - B4
HXRHBEEHNEE - REEM-HEAE  IOBRBERA -

Lunch &

I love eggs! I can’t get enough of them. I usually have eggs of some form
for lunch. They can be scrambled, poached or soft boiled. I tend to put them
on an English muffin or tortilla. Sometimes a throw on a bit of avocado or
cheese in with it. I usually vary up my side dish by rotating from yogurt, fruit
or vegetables.

BE - BNEZ AlZAR | BBERHSEAREZZNESERTE o &
MYE  BMAKERE BMARE  BLEREANRHIE SR EH
b ERREESM—LERRR SN - BEARRSHMEEAR K
REGERIE MBI -

Dinner H%&

Dinners really vary as I have two children but there is either a large salad or
a vegetable soup on the table. It is important to eat with your children as you
are a role model for them on how to eat healthy and balanced. We always have
lean meats, a starch and some vegetables. That doesn’t mean we don’t have an
occasional pizza night though.

RAREMENZ  USEANBREBRERLE  BEENEE—EAY
BYHRES - ARTRRR-HAREZNEE - fUELEY—EREDE

REMBE - BEZMESHENAL  MERBERDNRERR - 78
AFERNERE B AN LE !

My Favorite Healthy Restaurant in Hong Kong $#5 5 2 1) £1Eit

I have a few but [ have been going to HOME recently. They have fresh salad
and sandwiches with a great twist on flavors and combinations. I always add
the egg on top to up my protein and to make sure I won’t be hungry again in
2 hours!
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Tracy Simaika

A Registered Dietitian from Canada and a
Certified Diabetes Educator
ISR MES 2 K a8 vl Wl PRI 05 &

Healthy Quick Tip /Mt

Having a little snack container of mixed nuts or dried fruit like crispy, crunchy
banana chips in my bag keeps crazy hunger attacks at bay for both myself and
my toddler. This allows us to get home to our next meal without picking up a
sweet treat or bakery item and helps keep everyone happy and energized in the
mean time.

BNFREGE—ENRYE  BE-LERRCERNBRMRE » HER
MNEEMBEEEAI - EAEZAMERICILE R RS MRS
EAREBKMABERERTREE °

Breakfast F1&

1 keep breakfast very simple with yogurt containing live cultures, some muesli
with nuts for protein and topped with a good amount of berries and pomegranate
seed. So colorful, delicious, and chalked full of antioxidants.

BNREFBHE - —LHEMREMIE (ve culture yogurt) - RETEEX R
(muesl) ELIRCREAREAE  TMERENRRETNARE  6FE
EXERAO BERENENRALY -

Lunch &

Because I'm busy with kids and work, I tend to use either leftovers or finger
type foods to make sure I have time to eat. Planned leftovers are fantastic way
to cook once and eat twice. If there aren’t any, I often make a little snack platter
for lunch with olives, hummus, cheese, whole grain bread or crackers and cut
up vegetables.

AAIFEEICNERBNG  AUFERASELERFTH "RBEX, &
RULBFRENEERNIUBERAECAREME - RARNXRFRHN
TR R B CWE  MEMAR - MBBBEMRMNGE  AELH
B BRED  ZIFRLSZFERIAME BN EIFNRIRM—
(EELVN- 373

Dinner W&

I’ve been making a conscious effort to have at least 3 different vegetables on the
table at this meal and to attempt one or two vegetarian dinners for my family
weekly. It can be easy to just do meat/fish with noodles/rice/pasta and call it a
day, so adding in colorful vegetables, both hot and cold, is really important for
increasing our variety, fiber, vitamin and mineral intake.

BETRSHEYD 3 BARBANGER  YEXBSBEAR-—MARRKRE -
MRALABHAEELURR « KRAER R FEHEY  BREEM
AREEFESENGRR - ARALH - EREERRAMAEENIIRESR
MEM 84 - BloeiEDE -

My Favorite Healthy Restaurant in Hong Kong 15 = 21 £ kit

It is the chain Pret A Manger. This is the perfect spot when I’m on the go to grab
a healthy quick bite. They include fresh, simple ingredients and lots of veggies.
My favorites are their pine nut and avocado wrap and the salmon quinoa protein
bowl.

BREBNEBRESER Pret A Manger BHE - thFREMERENE
BERM  BRNHEENRIMIABRR - BNRERMANFARERT
CHEEM=BREDE -

e
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NEW ZEALAND
MANUKA

OUR LAND,
OUR PEOPLE,
OUR STORY.

New Zealand Manuka Group can trace its history
with Manuka all the way back to the beginning of
the New Zealand Manuka industry, established by
Phil Caskey in the early 1990s.

Today, New Zealand Manuka Group is leading the
industry into an ever more exciting future through
investment in product innovations and scientific
research. Taking the ancient Manuka plant to new
markets and customers worldwide.

We invite you to be part of this journey with us and

share in bringing these exceptional Manuka honey
and oil products to the world.

GROUP

e @ B =rame 3
e caringeompany

HONG KONG DISTRIBUTORS/
WHOLESALERS/RETAILERS WANTED

Web. www.kiwimanuka.com.hk

Email. info@kiwimanuka.com

Ph. +852 2547 6219

Fb. facebook.com/kiwimanukahk

Add. 35 Ko Shing Street, Sheung Wan, Hong Kong

™

@M Manuka ="

There is no mistaking that
Manuka honey plays a key
role in this beautiful wine.
The honey imparts a
distinctive character and
texture, with initial impressions
dominated by concentrated
honey flavours. The finish

is refreshingly clean, with a
natural acidity balancing the
smooth honey aftertaste.

www.kiwimanuka.com.hk

LIGHT AND
REFRESHING

desire to produce something
different using a fusion of Asian
and New Zealand M&ori herbal
ingredients that are traditionally
used for healing and wellbeing.
Taha's ingredients include;
organic ginger beer, sustainably
picked kawakawa, Manuka honey
and pure New Zealand water.
Kawakawa leaves bring to you a
refreshing finish on the palate.

SPARKLING TONIC

—

CLEAN TASTING

A smooth, clean tasting golden
coloured ale edged with a

hint of New Zealand's native
Manuka honey. The addition of

aromatic Manuka honey gives

GOLDEN ALE

this beer its distinctive herbal
notes, well rounded mouthfeel

and slight residual sweetness.

Honey

Taha originated from its founders

el

Coro,
sues®

Manuka Co.
New Zealand

ManukaBiotic

A 20 YEARS FAMILY TRADITION

Manuka oil has long been valued for its
amazing health properties and is used in

all of our products along with other natural
ingredients that compliment the Manuka

oil and provide you with an effective natural
product free from nasty chemicals. We hope
you enjoy using our products and find them

SKIN CARE

1

beneficial to your body’s health.
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SECRETS?
~

BEAUTIFUL SKIN THAT ENDURES

Replenish your body daily with powerful
UMF® Manuka Honey that works hard and

deep to provide an intensive long lasting

moisture therapy and all over well-being. Your

SKIN CARE

skin will retain a nurtured and toned look and

feel, and love you more for it!

www.manukalab.com

NATURAL




FOODS + MEDICAL

NATURAL AND AUTHENTIC

Our Manuka honey range is harvested from remote
and untouched forestlands of New Zealand where the
indigenous Manuka bush naturally grow and thrive
under the guardianship of our Maori landowner
partners. All of our Manuka honey are independently
tested and qualified to carry a UMF® quality mark.
The UMF® grading system appraises natural markers
found in Manuka honey, and assures purity and
quality. By seeing the UMF® mark on our label,

you can be sure what you buy from us is authentic
Manuka honey, true to the rating and of the finest
quality. We take great pride in our high-quality UMF®

Manuka Honey.

www.kiwimanuka.com.hk

meLora.

OUR HERITAGE IS YOUR HEALTH

—

PROTECTED AND NURTURED

delivered to your home.

www.melora.co.nz

Melcare markets products for skin care and wound healing. We are also
developing products for eye care and conditions of the ear, nose and
throat. Our products offer therapeutic solutions for the whole family and

healthcare professionals.

www.melcare.com

The meaning behind Melora™ also defines the backbone to our business as ‘Mel' comes from the Latin word meaning ‘honey’ while ‘Ora’ comes from the
Maori word meaning ‘well-being’. Drawing on the traditional Maori uses of the Manuka plant, we have developed these incredible products containing the
same natural properties that have been prized for hundreds of years. Today, our connection with M&ori people remains strong as our landowner partners
provide the land on which our Manuka plantations thrive. Together we are proud to bring you these wonderful honey and oil products source from our land,




Brand Story

—ué&uthentlc Sustainability ! fhé Springboard
for ecostore’s Global Expansion

[ TEHIER W %8 - ecostore
|| GERR I Bk

.| New Zealand eco products pioneer ecostore is well known for its sustamablllty standards and for belng purpose- led
' Qomblned with innovative business development, the company is in a rapid growth phase as it takes its brand to a
growing global audience.

PR R 8% | ccostore DVECKAME + e FREARINTT BHTTRE 4 - 454 LAIRT 19205 2 2,
TR AR RS R A P B Sl LAy e i b i 3 H R W R A BRI BB -
| |

] z

ecostore
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Since it began in the Northland region of New Zealand in 1993,

it has cemented its reputation as a trusted manufacturer of
sustainable products and this has been the foundation of recent

expansion.

From their ecovillage in New Zealand, Rands and his co-
founder and wife Melanie Rands’ original idea was to source
products that could keep the water leaving their land as pure
as the water that came in. As the company grew they started
receiving messages from people who said ecostore’s products
were beneficial for health conditions like eczema and asthma,
so people’s health became as important to the business’ mission

as environmental protection.

Ecostore was also founded as part of a pioneering social action
model — the ultimate purpose through its not for profit arm
Fairground Foundation is to fund projects that challenge the
status quo and encourage businesses around the world to follow
suit and adopt freely shared IP.

IRBIT1993 £ ecostore EHARIBHMELE  HAREER
REBOMURERHE  WEE TZARIFRMIRENER ©

Ry FERRNTERE > RandsEMMNBAAIBA - IHEET
Melanie Rands BERLEES  RERBHKRRLBERAEL 5L
MER BECERE  tARBKEINRE  ecostore ERMFT
B RRERHRPNEBEREEEEREER - BILLIE BEAS
BRENALENGED  BERREGRASKEEEESE -

ecostore EM BER RN B REENFAMMH STHES - REBE
TEBHIFEAFTE TAFRAES | (Fairground  Foundation) & Bf
— AT ERNIER  UEBBERCERHARALZNRER -

Certified Eco Factory
HIEM R TR

“We have come so far in 20 years, from a humble outfit in the
far north of New Zealand to being ready to take on the world,”
says ecostore co-founder Malcolm Rands. “We’ve got the top
scientists and technologists and our manufacturing plant is
world leading. We are actually the most certified eco factory in

the Southern Hemisphere.”

Among the factory’s certifications are Enviromark Diamond,
New Zealand’s highest accreditation available for commitment
to the health of the environment, and CarboNZero, which

recognises carbon footprint reduction.

ecostore BB R A Malcolm Rands %&7& » T HEER » HANRHA
BRIt RRENALE  BRIBSERNDERNEE  ARE
EBEANBRNBEAT  RETRELE2HRELEZY - KAER
M¥ERF  BERLABBNRERIME ©

EEMEE T RESLERE  EHERT R RARE &
R$F | (Enviromark Diamond) 2835 » L& T EHrEER , (CarboNZero)

g
B ° ]
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Brand Story

il ~ # P

Full Disclosure

S E A R Dy EORL

Authenticity and transparency continue to underpin the ecostore
business model. It offers customers full ingredient lists and in
depth information about each ingredient online. Rands says
this is especially important in an industry where greenwashing
is common, and it’s an important opportunity to inform and
empower people to make conscious choices about the products

they buy.

“We have quickly established a reputation that has set us
apart from our competitors,” Rands says. “Our competitors
vary in size, but many are multi-nationals with huge budgets.
We believe our transparency, our authenticity and our ethical

business methods set us apart.

“The level of trust we have established by being so open with

37 | NATURAL PRODUCTS | Sourcing Yearbook 2017

customers is a real point of difference that’s drawn like minded
companies to work with us, and helped us attract some great

people to work with in the business itself.”

BERARENERERERE ecostore MBELR - ZATHE
MIAERRE2ANERANEE  UTHESERANIHAE
A o RandsiB A& - H1F R4k (greenwashing) ER XA+ L RIIHE -
PARBERARNENNBEIRERESR  ABTFTELBEAAT
EETRAS - RREBVE  tHEGENMELARREENE
2o

"AFRRERITHAE - ERARBESLEMORIHTFIHB 8-
RandsEZitE o "HMNBRIHFRERER - ERHARERL% -
BFERANESRE - AARGEERENE ERENFTEERY
NFEBFE  FERABH—’ -

"EMHBERRER  AMEL-ERENEE  EXRAMER
AR B E BB ARG 2B BER M R RBMLBIFS - I
RHEERIREZENAM



Quality Natural Goods
from Worldwide
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| Tasty Super Fruit Snack

D’Noir Prunes
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Assure Company Ltd
Tel : (852) 2388 8839 Fax : (852) 2782 1129 info@assure.com.hk
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Brand Story

Eco-science Innovation

EROEHE I AT

Ecostore has also committed to using sustainably-sourced
plant and mineral-based ingredients rather than petrochemicals
wherever possible and it makes sure each ingredient is safer
for people’s health and for the planet. It uses the precautionary
principle, which means if there is any doubt over the safety of
an ingredient, it simply seeks a safer alternative.

“We will pay a premium for our raw materials just so we can
guarantee that we have got the most sustainable, ethically-
sourced raw material in our products,” says research and
development manager Huia Iti. “ecostore’s innovation really
excites me and we are looking to utilise waste streams which
can be turned into functional raw materials and used in our
products.”

Hong Kong is one of many markets ecostore sells in — including
several others in Asia, as well as Australia and New Zealand.

Ecostore was recently presented with a top national award
— the New Zealand Environment Ministry’s Green Ribbon
Award — for the Carbon Capture Pak. The company converted
from its regular plastic bottles to these new bottles made from
renewable sugarcane that capture carbon dioxide from the
atmosphere as it grows, helping people reduce their carbon
footprint. The bottles are also fully recyclable in the same way
as regular plastic.

ecostore

ecostore

|,‘3=

el:ostore

hand wash

——
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dash liquid

Finding an alternative to the traditional bottles was a big
priority for the company, Rands says. “Plastic is one of the
world’s greatest problems. Finding a safer alternative has been
a priority and with sugarcane-based high-density polyethylene
(HDPE) available to ecostore, we’ve been able to manufacture
plastic bottles made from sugarcane. It’s huge for ecostore and
the world.”

ecostore A RERAMUTREH FXBNENNBNERD RS
BEERALEME  KTEREERHHABRERNNITRELS
i) o ecostore BFBERNANERMERE - BIZAR—BHE MR
MNE2WERE  VEAERA  USKEZ2NERR -

TEMeNEMEMNGE  LURR2REAERANESHESRE
E?ﬁﬁﬁ%ﬁ’ﬂﬁ%ﬁw% J ecostore HEBEAE Hua i HE

Fecostore HIAIHEMS AIRE » HAK ﬂ%ﬁk]\?’%EEfFﬁiﬂMt
REINREMENEME > TRARETERZT

FB- ecostore WIHEMGZZ—  RILLSN - B
M - DIRMNAH AR o

BRRHAMER

BT ecostore BERFABFBAAGL - HREBEY "H##HE,
MFRGHE Carbon Capture Pak HEEMER - ZARABE—BR
MBE  ERAERBENHER - HEERBUAREBN Sk
EAEROREN - HERBE—REN K UR2BERBE -

SRALBMARELBIRZ ecostore BAEBNEABEZ - TREH
BREA FREYBANEEr—  SREZ2NARR—ERHEM
NExXEE  FEMHERBNSRERZHE (HOPE) - EHRMATLL

AEHERRE  E% ecostore MEHREER—BEBMMG © |
Randsf@%5:; o

ecostore

+ safer for you

eucalyptus
Faundry quurd 28

Tonrgh on dirt & staing b
Gentler on sk

P nasty chermcals.ang
3+ 330R e
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CLESIGN PROFESSIONAL ECO SPORTS PRODUCTS
Wwwc1e51gnyoga co.uk Hong Kong | Taiwan | Ph111pp1nes | USA info@clesign.com.hk

Since 1989, we have also been offering products and fitness
equipment for the Pilates body & mind training under the label
CLESIGN® with the high CLESIGN® quality we have own
factories in Philippines and Taiwan - Head Office in Hong Kong
Set off now to successfully capture the market of healthcare,
fitness, and wellness or to strengthen your positioning. We
support you on your way to a flourishing business!

For almost 10 years, we have constantly been setting new
standards in the field of health, fitness, and wellness - with
innovative, practice-oriented products for highest demands.
From tension-free sleeping, healthy sitting and moving to
relaxing massage, efficient hot-cold and portable therapy - we
offer you a comprehenswe product range for a wide variety of

= target groups.

THE NEWEST TECH & ECO OF NOW
FOR YOUR NEXT OUTDOOR ADVENTURE

Carbon fiber EO

® Yoga Towels
Smallamounts of Carbon fiber

Organic ECO polyester blend
combined with carbon fiber. B
-100% Eco-friendly Materials, Ori g inal Series

Sustainable/ plant-based materials. Eco Yo Sones @ \ k-
2/ Small amounts of Carbon fiber Organic ECO

(3
polyester blend combined with carbon fiber.”
=D 100%Natural Rubber

Sustainable \ Carbon fiber mix eco-polyurethane for
ECO Cork Block the cover surface to keep moisture and

Made of 100% sustainable, all natural sweat from seepinginto the mat and
and eco-friendly cork which offers the o breeding bacteria m
best combination of comfort and :

firmness.

®ECO PROMAT

© e
% &
SEAINLP IR EIYNITNS | WE ARE AMBASSADORS FOR CHANGE / Yy, r, prast

CLESIGN Yoga's products impact the environment in a positive way.

Z
O
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New Product Showcase

New in Natural

3 These product launches captured the attention of us. Here’s why.

ODYLIQUE Gentle Herb Shampoo

R EaV: SV IS

The award-winning organic shampoo is an all-in-one solution that
doubles as a shampoo and conditioner suitable for all hair types and
is recommended for those with psoriasis, eczema, and dermatitis.
Named “Best Shampoo for Sensitive Scalps” in the prestigious
Guide des Meilleurs Cosmetiques 2015-16.
EERINAAKNEEER - BEREEE  LIRRFRE
REAMBSHERNBALER - BEBAXAKRE Guide des
Meilleurs Cosmetiques 2015-16 T AEAGURERERNSER
8K o Page 50

EFEM - EHERE !

.mqu

@ INSECT
REPELLENT

% INSECT
. REPELLENT

baby product awards

ZK’IN Clarifying Exfoliator o e = e [
FHRAEE : :
The COSMOS certified organic .
exfoliator has Oat kernel flour and BABY GAGA Organic Insect Repellent
coffee seed powder that help remove >
dead skin cells and impurities while A BRI R
the high aloe vera content make this Wrroves Shin Tortes A natural, non-greasy balm that protects children
product calming as well as exfoliating. ontin from insects and relieves the skin affected by insect
Free from microplastics. bites. Tt was awarded the Hong Kong Baby Products
BCOSMOSERAE + BAREHT oo Desin Avard 201 by HTDC an Top Chols
WG 888 MR ALS I A eSS Magazines, US,
5. TMBaENEE TS ERE owE e
REAE  ERFAEMEBMKE - Sl B L R i e St L
nes UTREFERRONBIRE - SEZEE ST
ERE20MFEERERRRRREKEET Baby
Maternity Al Creative Chid 2014 4# Top Choice
Award ° Page 52
Y-NOT NATURAL Omega 369

HRE) 7 4%

hours when applied directly.

5 BREEET o Page 18
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Sports Oil Rub with Vitamin E

Australian Aborigines have used one secret ingredient in their
healing arsenal for thousands of years.
comes from the Emu bird, only found in Australia. The Emu oil
significantly reduced swelling from inflammation within 6 to 12

The natural healing

SREREGEAZIMNEERARR  ATRLRER



CLEAR SKIN SEAWEED & T
GREEN CLAY POWDER FACE
e sagm 2o 8

ROSSI UVEMA Seaweed,
Turmeric and Green Clay
Mask

FEIE R B B AR D i

An intense natural cleanser designed to
help problem and oily skin that may suffer
from acne and outbreaks. The blend
includes bladderwrack and kelp seaweed
powder. No parabens, sulphates, petro-
chemicals, PEGs, phthalates, plastic
fillers or other synthetic chemicals.

EAAZEZENMBEMSEMMER
EEREENENEEMmR - BAKA
BEERREERTEEEZERANE
£ (bladderwrack) FIEEMK o B
AEHEERARE  HBE ALE
@ PEG AR HEE BN
HEMEFALEY o Page 3

ﬂgwnnkow

NATIVE ESSENTIALS
Hyaluronic Skin Booster

S VR 1 T L e

As an aromatologist, the founder combined the
initial fascination with Asian and Pacific botanical
wisdom and her long-term passion and knowledge of
European Herbalism and Aromatherapy. The Booster
is a naturally derived, odorless, clear gel that makes
your skin deeply hydrated, toned and more elastic.

RIELMAR—BFTEER  £ANE D KEDH
EMDR - BN EZEFERLINAENSR - &
ENERR—BRA ERMNEFREE  TO0E
REWE  KERERMNELEE o Page 12

Tt 8 A

Nati e
Essentials

Nalive
Fssentlals
Hhahuronic
Shin Bewster
oy

pr——

IHyaluronic
Skin Booster
S retrorma g
L Fescm B Lw S
=i

VITAMAN Deodorant — Ocean

WA LT A E S

deodorants.

Page 24

With 87% certified organic and 99% naturally derived ingredients, it is a
long lasting natural body spray that offers high deodorizing performance
and is the perfect alternative to synthetic chemically based deodorants.
Natural, fresh mint aroma masks body odor longer than conventional

B 87% AHMALM 99% RABBNRRLTERER  F—RIEE
BRNREAL - BHRAWEH  ERULEREREBERA -

SIMPLICITE
Rosewood Face Oil

ALA i 51l PR 3

This  product  contains a
combination of seven plant oils
and extracts. The star ingredient

BATH+BODY OIL
MEADOW
an  aromatically gorgeoy
wanderfully emollient blem
skin-enhancing botanicals

Elaral essences In deen:

nourishing oils for beautifu
healthy & contented skin:

BFL 02/ 237 my

FIG+YARROW Bath+Body Oil {Meadow}
iR {F)5)

This multi-purpose bath & body oil is a rich soothing blend
that’s made with skin-enhancing botanicals and floral
essences. Besides bath soak, moisturizer and massage, it
can be used to as an oil cleanser for face, a hair mask for

dry hair strands, or a moisturizer for dry hands and cracked
cuticles.

EXERENSNRARBEE G VEDLARE
ERBHBIECHERRITRENZR - |RYZA -
BEENERERS  CEALRAFELEE  BZRER
SEFENEFRLEEFNER o Page 50

is rosewood, which is said to
have wound-healing and tissue-
regenerating properties. It can

dsewood

face oi be used to help prevent signs of
aging, as well to reduce the onset
of blemishes and blackheads.

WEREATIEEMHMGE
ZoRBRTEREALAKN
AEEDEORANARARE
AWM - CEALIBIERZT
% DIRBA EBREANEE -
Page 5
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New Product Showcase

ﬁﬁ%ﬂﬂ% CRIEE

GREEN AT HEART Israel Fresh
Medjool Dates

IVRGVIEEL; i35

There are in fact hundreds of varieties of
dates in the world. In Britain it is the ‘king
of dates’, the Medjool — soft and sticky with
a rich, honeyed, almost caramel flavour. Low
calories, fat free, cholesterol free; an excellent
source of fiber and a good source of potassium,

niacin, and vitamin B-6.
2RMEHLIEE - TRBME (Medjoo) E
WERTEHzT, - vRHFEHE - AR
HMERMERER - K22 - | T
Bl UWEEs&ERMEME F - NEBNEMD
#3B-6 ° Page 58
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MATA Manuka Golden Ale
% RigE s

The is a very smooth, clean tasting golden colored
ale edged with a hint of NZ’s native Manuka honey.
The Manuka honey offers the beer some very

unique herbal notes and a slight residual sweetness
which is ready to pleasure your tongue!

ENRRT LAMEE SHEMSENREF
CREBR  REFRER
e A N — E#%ﬁ%% FAERMEENHM
B RIRHRERRIF—RAOREL | Page 33

SNACKMATE Whole Dried Cranberries
(individual packaging)

JEORAL Bz (R E)

Whole dried cranberries, not sliced. With a vibrant red
color, they are plump, sweet and tangy in flavor. The
individually packed snacks are a great way to stay
healthy foods while on the go. No artificial colorings and
flavorings.

AR MR RKA
WERM - BUBKHEET  EARERSTIZEE
FRBHVNE - REANEBRRRFARE o Page 38

GREEN COMMON
Beyond Burger

Sold out in an hour at its US Whole Foods
the very game-changing Beyond
Burger is arriving Hong Kong this April.
Looks, cooks and satisfies like fresh ground
beef, this protein-packed vegan burger is
cholesterol-free,

free and GMO-free.

P EEIWhole Foods Market B & —/NEFA R
EEMKRIEZERBeyond Burger » SE4P &
FEEE o
JEER -
GREEEERBERER o Page 1

debut,

LR R R T

APPLE SWEET Wu San Fuji Apple

Grown in 1,300 meter-height loess plateau in a Yan’an at the
northern part of the Shaxxin province, the apple is fairly large
in size and sport a red exterior with a dense, juicy, creamy
white interior. Passed 194 tests from CASTCO and awarded

organic product conversion certification.

ERRBAEILHILER -

HEMPITE © Page 66

HEXAPI Honey Bee Bears
Sk AR C0

With 11% pure honey, these tasty treats have a subtle
sweetness of honey that is sure to become a family favorite.
The natural remedy works great for a sore throat. Made in
Germany.

R11%48ZERNEZHNE - KENEBH  BEER
ARG B EEY R o BEIENE o Page 28

(5% - WNEERR  AEHILE

antibiotic-free, hormone-

100% ENEE S 5
BYZ MER ERKE 6F

MW@MB

THE B!:YOND
BURGER
PLANT BASED

EHI300KNELR R L - B
BA BREL  WREEANER—K ERNEZ
XAEM - EEBEBBEIRMIECASTCON 19471
B TESRRAAE RNBRATERAR " BHE

SniackiMate
Tasts Super Fruit Snack




NUTRIHKCASA Mexican
Organic Sweet Agave Powder

P4 R B R DA R

Came from the blue agave plant
in Mexico, this inulin-rich organic
sweetener is low on GI and great as a
healthy alternative to sugar and sugar
substitutes.  Soluble in cold water,
allowing it to be incorporated into
cereals, bakery products, and beverages.

HEATERTHRERMKENE KR
®OREEMHR BABEHR (6)
REBENEXAENREZEAR o HK
AME - WHEMARY ~ BEEMTR
Ko Page 16 VMO Hydroponic Ice Plant
R R K UK 5

Fresh, crispy and taste a bit salty. It contains
vitamins, minerals, Inositol, pinitol and beta-
carotene, which helps to promote fat burning,
lower blood sugar and cholesterol. Ice plant is
an ideal source for salad and trendy cuisine.

FHRERDEHE  WELEES - SN S 8L
Z BYE B REBRB-HETER  ERER
Witz « BREMBEEREBERNA - AERDEEMN
HERIENRHM o Page 67

SALBA Organic Chia Whole

Seeds

Salba is the only registered varieties of S alb a ‘ﬂ.
/

chia seeds in the world—®Sahi Alba
911 and 912, which has more Omega-3,
protein and dietary fibre than any
other chia seed. It boasts high levels
of Omega-3 even if heated to 220°C,
making it a perfect fit for any hot dish.

BETFIHEEE—EEMMNET
(911 & 91247) - EEEERENR
K3 LEENEOERERESE -
HBEXMN3 MHBREESERER 220
B RERAAAILANSELERE
Page 29

Orgamic /

PRy I |
L

céréale inFanTile

DOUCEUR TILLEUL

== = PREMIBIO Rice & Tilia Cereals

B BIOGREE FSEA B R BB b B S R
O’ P~ S To help you and your little one enjoy quality
I s sleep that you both so deserve, we recommend

this nighttime cereals with Tilia, a medicinal
flower that can help your baby to fall asleep
and keep sleeping though the night.
SRENKEBNBE RN NEERFZ
B R EHE—8 - REE—BE
RILEEY  TREERER  BRERS
N BEE RS o Page 54

HOBBS FAMILY FARM Australian
Certified Organic Chicken
A B 2 A

The leading producer of organic free-range

chicken is dedicated to rearing premium quality
chicken using strict certified organic farming

methods. The taste and texture is superior, the BIOGREEN O’Tigres Organic Black Bean Powder
meat is lean and succulent. Feed on organic e
grown grain, no growth promotants, no chemical 'ﬁ *%pj:‘ﬂ# LS ]

fertilizers and pesticides, no GMO grain. . .
While all beans are good for your heart, beans with darker seed coats possess the

5@7}‘|‘|H0bb8}%%%'§m% LNEHRENTRY most antioxidants. Black beans are also the only beans that boost your brainpower,
EBRENEUAZZETHERE - BENEH thanks to their being full of antioxidant compounds called anthocyanins.

o RRREEENTIE - ABESERY ERAFETERELEAEI - BREZMTCNHABAZORRNELY -
M BARARRERERMEBER - 2oERE—ALRAKANG  RAEMES—E4A THEE, WRA(
BEESALERAERE - Page 4 Bre Foce 8
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New Product Showcase

IMMUNRISE Formulated Middle PRPAY 08 man
Age Goat Milk Powder Natdbd
B 100

With the Fibersol®-2 and LIPOCAL® added % ﬂ

in the goat milk powder, Immunrise’s powerful Organic

formula is capable of improving your digestive
health and providing good source of calcium to
strengthen your bones.

B2 I\ & = A M 4 Fibersol® 2 K IEENY)
SEMSERLIPOCAL® - BIEBRAR B EEEIRE
HE BEAATEARTEITESE

']E" i o
BIEEH « Foge 62 GOOD DAY Organic Chlorella

Dietary Supplement
100% #EIEA BAkE R IE

Chlorella is powerful detoxifying green algae that are proven
to effectively remove toxins including pesticides, heavy
metals, alcohol, and environmental toxins from the liver and
kidneys. Good Day is certified organic by USDA NOP.

JEUNESSE MIND ER—BARKHSNRRAY  FELENL TR
s h %WTJFE%EE%}? BRRE BB ERNEETH
MIND is a dietary supplement RESE - EMEZBREDEHRDE  Page 471 & 42
featuring clinically shown

CERA-Q that supports menory and
L-theanine that helps reduce mentail

distribution.
A SREREGHERERYNERR
‘ ARG RITREEBEEE EB
HBEL o Page 10

DIETARY SUPPLEMENT

MELORA Manuka Honey UMF20+

T e e i
i Rie®
1FL0Z (3001) Sustainably sourced from vast natural plantations
L in some of the remotest regions of New Zealand.

The honey is guaranteed to be at least UMF®20.
The UMF® grading system appraises natural :
markers found in Manuka Honey and assures ? \ MANUKA HONEY
purity and quality.

FARBN AN —LARENRNRABER
MEZ  TEREREARENUSENL  -BERE
EO9E UMFO20 12 © UMF® FRRAER
KT GEEEE SRR RRNAAS R AE
2 REABENRE - UMFPRBHBRRE
E#E o Page 34

HEALTH HARVEST NUTRIGAYA Bodhii Calm
Rainforest Honey

U TRIGAY A

It is a natural health supplement made of

ﬁ%‘%ﬂjﬂ\@fﬁfﬂ%g Ashwagandha root powder extract. Known for

) ) its relaxing and fortifying effects on nervous
Sialang Honey (Tualang Honey) is produced by an system, it is used to protect against stress, support
Asian type of bee called Apis dorsata, in nests hanging immunity, promote longevity and enhance i
from the high branches of the tualang trees found in the overall energy and well-being. Bodhll Calm
tropical rainforests in the Southeast Asia region. So raw = T o= Femms | 2 7T i
in nature with enzymes, vitamins, minerals, antioxidants BERARER® & B ITHEA Z J_‘_‘ZTé i) $olmyoarasE AAtERY
and aromas 100% reserved. ASQN%Qaﬂdha Ezﬁﬁ‘ﬁﬁ%ij’?*@ﬁ ° bxﬁgﬁ

. N = (AL A4 5 A ”w 7] =

REREEARTHORENBLSERE - THK s O R
B o REMAFMMT - 100% RARBEENHE - AR S

2E BERZ BE #thd BUSERRANE
L o Page 60

FUMNT
RETWT. g (4020
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LESIGN Eco Yoga Mat
TR O o 24

Say goodbye to those bunched up towels
during hot yoga class or hesitating
in postures because you are afraid of
slipping. The cork surface of our mats
is comprised of suberin, a natural waxy,
oily substance providing unparalleled
grip even when completely submerged
underwater.

DRRANEFEAFERENT Y
BOEMESEBEEM AR BELESE
- HAMRRAMBERAME—ER
suberinBUEMALEY  T7KHA | o Suberin
RARAEENE  FETRREKE
A AR MERNME N o Page 40

MYBU French Lavender, Geranium &
Forest Pine Soy Candle

EBIA AR ~ R IR RS

This blend is simply divine! Soothing and calming,
the non-toxic scented candle delights you with
aromatherapy from 100% pure essential oils. The
creator of MYBU crafts each of her candles with great
care and passion.

EERENREERST | AA—ERSFENTENR
B ERMBEHNATEBLII00% BHnEER HE
& AABEENE - S HMBRAEEAFROTLE
ik BABEBEE o Page 8

TOR & FAONT LOAGER

ecostore

+safer for you

lemon
laundry powder

Tough on dirt & stains.
Gentler on skin.

32|64

s munty chamicals arg.
Thg i Wdes

PURE DIRECT Free
Standing RO System 7572

i 13 BV A Bk R HET572

Using the Reverse Osmosis (RO)
technology, the filer equipped has a
pore size of approximately 0.0001
micron that can remove bacterium,
viruses and dissolved heavy metal
effectively. It supply high quality
hot, room and cold drinking water for
corporations.

RENESERBEERSNESE
it (BILEMHKN1/10) BERR
BHE - mE - KALESE Al
ERUTBERMS B RHAEK -
Page 69

ECOSTORE Lemon Laundry Powder
(Top & Front Loader)

EEEBE LR Gl b ORI B e 2K

It is safely super concentrated to give you up to 64 washes (front loader)
per 1 kg pack. Essential oil based fragrances used are compliant to
International Fragrance Association Standards while minimizing the
number of allergenic fractions they contain.

WERNERTBRE 1 TRV RREERN64R - KEE
o BRARNBRRAREBERHERE  BOSI RUROKE -
Page 71
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Organic Dietary Supplement
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Market Research

Natural-& Sustainable C

iy

S AT (G

Predictions for p.

2017+

Ecovia Intelligence gives its prediction for sustainable cosmetics for 2017

Ecovia Intelligence M55 47484 B R IR B vl 48 AL il v 253 FO P

Natural & Organic Cosmetics — healthy growth is continuing in the global
market. North America and Europe have the largest markets, however the highest
growth rates are envisaged in Asia. Greenwashing will remain a major industry
issue, with many brands opting for certification to legitimise their natural and
organic marketing claims...

RBAHBRIGHO - R2FHSEFRELRR - LENBNDBRERA - B
Bt DIEHERESR « TR DAREANIENE  $H2RREERERETSD
& ARREREFARANERERNEBE

Green Certification Schemes - Natural and
organic will remain the main certification schemes for
green cosmetics, however fragmentation is expected
to continue. Organic Monitor finds there are currently
over 30 such standards for cosmetics and personal care
products, with most in Europe. COSMOS and Natrue
will vie for leading standard spots in Europe, whilst
NSF ANSI 305 and USDA NOP are popular schemes in
North America.

*%@;E?i HEfRRNHREEERANEHRAE B

RERAB-—KBENRINEAANER - BRARFEEH
iﬂ_%. BERABAANERANEAZEEERNEE
MAZERELREBMNEIHEE  EHERM COSMOS
NatrueZEE B E i - TINSF ANSI 305F1USDA NOPEIFETL
EEZEM -
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Ethical Labels - the number of ethical labels is predicted to
rise this year, with more crossovers from the food industry. The ‘free-
from’ craze is expected to continue; expect to see more gluten-free and
non-GMO claims on product packs, as well as the traditional paraben-
free, silicone-free, SLS-free claims.

AR - BEEReEaRn
BHNRARNBAEREE] Gl
EREEENBERTSFELA -
BU“9Exxx” 3 “RExxx” Bl COSMOS

USDA ORGANIC

SN T & a0 0 T4
SERE RS ML - Bl Wﬁso%
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Made in
USA

HI, WE HAVE SOMETHING NATURAL FORYOU ...

MOA The Green Balm

Crammed with yarrow, this
magical multi-purpose
balm is a little saviour for
your skin

FIG+YARROW Facial Serum

A blending of precious essential Made in
oils to give your skin UK
nourishment and regenerative

power

ODYLIQUE Gentle Herb Shampoo

Bursting with natural herbal

ingredients, it is the first shampoo . _@\q?f?-
ever achieved Soil Association Q? ..... S
approval %\*/ _
’ )\(\g:*:;.f’.":
AND MANY MORE..... S
Made in 3
UK %

F|ND US AT:

ﬁf\uwww GOOSEBERRYBEAUTY.COM

UNIT 1841, 18/F, ETON TOWER,, & HYSAN
AVE., CAUSEWAY BAY, HONG KONG

+852 6094 0663
INFO@GOOSEBERRYBEAUTY.COM



Market Research

Sustainable Sourcing - more investment will go into
sustainable sourcing of natural ingredients. Organic personal
care brands such as Neal’s Yard Remedies, Weleda, and L’ oreal
have been the frontrunners with such projects; expect to see
more large cosmetic firms and ingredient firms make sustainable
sourcing commitments.

ARFEERIE - CERERATSRERRARMBMASE
KB flrBREAANLEERESRME Neal s Yard Reme-
dies  WeledafIERSEHE » HPITRET B ELMAR L mARNEN
BARSEHTRERBNAR - 20165 BERER TARHEL
BaEES, BE TAREXAR,  URGENBREERERDE
BRIMRAVERL -

Green Materials — the range of green materials will
expand this year. A number of renewable feedstock is now
being used to develop green cosmetic ingredients: algae, food
waste / byproducts, tobacco, as well as traditional plant-based

materials. However, the use of these green materials brings
many technical issues when formulating products.

RREEHE - SEREESRMRERRAREEME - fi
8 RmER/AER  BELREMERNEDENR - A
EERELEEMRANHERS  RFASKEHFLRMILR

& o

Sustainability Metrics — metrics will continue to gain
prominence as large cosmetic firms look to measure and reduce
their environmental footprints. Carbon footprints are the most
widely used, however more companies are likely to consider
energy, water, resource usage, waste and social parameters.

W REEE IR - BEAR MR LESREENAL LBE
RY - IRARREBZHIERAE - REDRRETHEANER

A AELARGEREMBERR - BERR K EREM
BONHE2H -

An update on the natural & organic cosmetics market, certification schemes, green materials and sustainable packaging will be

given at the Sustainable Cosmetics Summit. The next edition will be hosted in Paris on 6-8 November 2017.

TAFECREEIER ) SRESERANER TS « SERETE « REFMANIHREENSHDHRRENE - T-ERN2017EN

R6ZE8AMEZRETT -

www.sustainablecosmeticssummit.com

iy

i
Renewa! biodegradable,

sustainably sourced and derived
from quinoa husk in Boli

REBFMATBE  ATEYRE
RignRE R

Photo courtesy : L’Oreal

Sustainable Quinoa Husk Sourcing
Program by L’Oreal

Quinoa husk (the shell that protects the seed) was
previously considered as a waste of agro-food
industry and was therefore not used. Since 2015,
L’Oreal has partnered with Bolivian growers for the
sustainable sourcing of quinoa husk, which is used
as an exfoliating ingredient in skin care products.
The programme allows 250 families of Bolivian
growers to benefit from training in sustainable
farming practices and, from an additional income.

BURTER R R AR IRERET B
RERBE—ERDTAERERMIENEY Rt
RLIFIFER - BERHB 201 SR EERFFM T EIEES
fE LRI EHERIE N B H R E RORRE R EER
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Ask the Expert

How to Create your Own Brand
with Contract Manufacturing?

I ERR iz UR ST e SYAS BT e

If you start a small business that markets your product designs, you will most likely begin by manufacturing the items yourself.
However, growth will quickly make that impossible. We have invited an industry expert from New Zealand to provide practical

answers to your toughest questions about contract manufacturing.

WSRO R A H S8 i BRI A/ SE - 0 R R L AR B 1 7 B i

i U RERT P B TR RS - A PR A I R R R (Y 2% R e

1. What is contract manufacturing?

Contract manufacturing is working with brand marketers,
wholesalers, distributors, and retailers who want products made
with their own label but do not want the added expense of
having to set up their own manufacturing facilities and quality
systems.

Other customers may source their own raw materials for the
contract manufacturer to manufacture into a finished product
form. This is sometimes known as toll manufacturing.

1. tEREEOHIE?

AOREBMREREEHEAE  HBE - 2EE
MHEERREBERENER IS 4 \/E\.tﬁg/d“
FMEN BEIMIFE o

BLEFHABECHRMNERAARRETETEE  E-RHE
M T EERE -

2. How is contract manufacturing different from private
label service?

EmaE i
ﬁﬁ%ﬁ&$d?

Contract manufacturing is the process of outsourcing the
manufacturing of your company’s products to another company,
typically under contract. For the agreed-upon price, the contract
manufacturer acts as your factory, producing and shipping units
of the product on your behalf.
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PRI » SEBHGR IR TR SIS B BT - AT

This allows the product owner to be able to offer a wide range
of products under their brand names without the need for
investment in full scale manufacturing capability.

A private label service company, on the other hand, has a stock
of formulas ready to be bottled and sold under your brand name.

2. BEREREAREA IRERATRA ?

FERERMINAR  BESERFHNERRENE  BETAR
ARNER  BNRBREPNAL %ﬁﬁ EEREZTTEML
5 EBFRARERE

ERARmER I REBUEARE —RFINET 7 #
FRasfIEE  DIRPHIMEREL TS o

RPEE - Bk
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APIS CERANA

ORGANIC FOOD "ﬁ NATURAL PRODUCTS

Laughter is brighter where food is best

FILL

Prémibio - Organic Baby Food from France
Prémibio is an innovative French baby food producer commit-
ed to offer the highest quality organic Ingredients to bables.

Founded in 200/, it is now the fastest growing organic baby

food producer in France ‘ ‘

Dao - Organic Biscuits made in Provence ‘ ‘

Dao Biscults are hand-made in a family owned biscuit factory

in Manosque, Provence, Dedicated to provide a tasty experi
ence and using exclusively the highest guality ingredients
Dao cffers a beloved range of delights, in sweet and savoury

Form.

WEIGH

products.

ProNatura - Organic Fruit and Vegetables (dry & juices)
"Choosing to distribute fruit and vegetable only from organic
farming, ProNatura defends a lifestyle, a mindset, where the
notion of durability prevails over productivity, where the

attachment to the land is a shared feeling”, ‘ ‘
Henri de Pazzis, Founder of ProNatura

La Finestra sul Cielo ‘ ‘

Since 1978, La Finestra sul Cielo selects high guality organic

food for the well being of its consumers and in harmony with
nature. All products from La Finestra sul Cielo are free-from :
sugar and sugar derivatives, milk & dairy preducts, eggs and
products of animal erigin.

Be bold, be green : go Bulk !
A unique shopping Experience

A natural way to shop, with benefits for customers, operators and the
environment, is how available in Hong Kong !

Retailers, restaurants, hotels, schools, hospitals and every community
operators now have a new solution to satisfy their customers needs and
meet their environmental pledge.

Apis Cerana offers turnkey bulk solutions, from concept design to store
fitting, combined to the supply of high quality organic and conventional

Zero Waste - Unpackaged
Cheaper, Fresher, Greener !

A
APIS CERANA

SEEANIE FOOD K MATURAL FPROBUETS

Apis Cerana is also the exclusive
distributor of selected organic
brands from Europe.

Contact us for more information :
« tel: (852) 3484 2088
« email : acl@apiscerana.com.hk
« website : www.apiscerana.com.hk

Mention this guide to receive a free sample pack.

We also provide OEM - Private label solutions

® QUINTESENS &

'3%23“ -

Quintesens - Organic oil blends & Seasunings‘ ‘
Quintesens organic oil blends are the first oil blends covering
the specific nutritional needs of its consumers and guarantee
them an appropriate supply of essentlal fatty acids such as
Omega 3,6,9 as well as Vitamin E and DHA




Ask the Expert

3. Are contract manufacturing services only for cosmetics?

Not at all. There are so many contract manufacturers available
in the market who specialize in custom manufacturing almost
any type of consumer product including dietary supplements,
complementary medicines, therapeutic goods and personal care
products.

They should also be capable of managing everything from
ingredient sourcing and formulation, through to testing,
documentation and international compliance for you.

3. REREERRLMmES ?

ERAR - ARREHIAREARBENEER -
B wBEm - BENRNEASEER
AT ATFRERERE - BRRMRE Eh
& WRENEFEHERENREENXY -

BRERKTE

RERERA

4. How much should I expect to pay if I use a contract
manufacturing company?

A number of factors contribute to the ability of the contract
manufacturer to be competitive in pricing. For examples:

* Currencies fluctuation

» The experience and knowledge of the contract manufacturer

* Contract manufacturers’ proximity to raw material sources
and air & sea shipping facilities as this will affect handling

costs.
4. NRHEMEROHEFEE  BEIASLERIR?
LEREEFERBKE - fim :

- SMERBE

RBREBRABHEBENRIFERREAS

RBREBRARIEMAEDT - LERRRZS
BENEBHA o

5. How do I choose a contract manufacturer?

This choice is entirely dependent on the type of product you
as the brand marketer wants to make and the markets you are
trying to access.
You need to choose a contract manufacturer that...

* Has a wide range of capabilities

* Can supply the required export documentation to access
all markets

* Can offer the quality you can trust, as well as being a
reliable service provider

* ‘New Zealand Made’ label can be used if the contract
manufacturers are Kiwi-based

5 MﬂEEﬁﬂﬂLﬁ7

RERARTHERFERDS - REWFABREBFABUTE
- BESHEN  RERENEE

- IS HARER D ZREBEE OO
-h&ﬁ&%%ﬁ’ﬁgﬂ%

- MREABREBRAARAR  HARY THARRE, NEE

6. Do contract manufacturing companies require that I give
them my recipes? How do I protect them, if so?

In a contract manufacturing arrangement, you share your recipe
with the contract manufacturer and they make it for you.

In this case, it’s better to chose a manufacturer who offer
no code products or stock items of their own so they are not
competing with you in the market place.

In addition, we encourage all brand marketers should have
a confidentiality agreement or non-disclosure agreement to
protect your recipe and other confidential business information.

6.RABNERERRRERRS ? BEANAREREOFREELR ?

NRELERUERESNE  ARREEFRAONERDUL

GREREGE ERENFEINE -
%%’EEE%%F7@%%%EE%EE%%%%@%ﬁ’ﬁ@ﬁ
FHe -

Information Provider

~
Alaron

Alaron is New Zealand’s leading New Zealand Ministry of Health and Australian Therapeutic Goods
Administration (TGA) , Good Manufacturing Practice (GMP) Certified, Private Label, custom contract

manufacturer.
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Do you want a New Zealand Ny
based GMP Certified Manufacturer @M@
with quality you can trust and
experience you can depend on?

At Alaron we are the ideal partner for all your needs.
Whether you have your own formulas, or would like us to
create a range of natural products, we will guide you through
from inception to shelf.

We specialise in custom manufacturing of
dietary supplements, complementary
medicines, therapeutic goods
and personal care products.
We are trusted by companies
globally to deliver outstanding
and reliable products. We PURIFYING MANUKA
can manage everything HONEY HONEY &

from ingredient sourcing and EACE GEL KANUKA
formulation, through to testing

and international compliance.

We have been producing
high-quality products for our
clients for 25 years. Our focus on
quality and exceptional customer . AND
service means you can rely on NEw zgaLaND 'BAckcuRrRRANT
us to produce a compliant, safe CREEN LiPPED e e

MUSSEL
product to take to market. CAPSULES

ClETARY syppLE
60 CAPSULES

MANUKA HONEY
* POHUTAKAWA
LIGHT DAY CREME 4

~
Alaron

Product Concepts Only

alaron.co.nz | +64-3-548-5875 | inquiries@alaron.co.nz | Nelson, New Zealand
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More than a Ir

ingredients...
Innovation.....

§

oW —

Natural Products Expo West

IF— BT -

< VY AR P im P B

Having engaged in the tradeshow business for over a decade, I
have attended a host of international fairs around the globe as
part of my job exposure. All tradeshows I visited have health
and beauty in focus, such as foods, cosmetics, green, natural
and organic products. Among them, Natural Products Expo
West is one my favourites. I give a thumbs up to the event not
only because I was the organizer of the fair, but also because it
is more than a tradeshow -- the most representative of its kind
for our industy to celebrate, connect and have fun.

Anaheim, California is famously, home to Disneyland, one of
the happiest place on Earth. However, thousands of visitors
who came to Anaheim on a hot weekend in mid-March found
their happy place at the city’s convention centre where is home
to Natural Products Expo West.

RRBETLERREETENEED  DHBEEER LARNE
ERRBIFN—H2 - MAERBEL2EBEHRR  tim
BRIXAEHRERRENRED  'XEARRAERBEES
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(Natural Products Expo West) —EREBEENEEey— | fA
CRREERESIMREN—I T REARLRRLMN - EFE
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ZNEI (Anaheim) REEMMENE2AHT > BRY ZINMELE
SEMWFTEIN  ER Expo WestBHMMT » SF3AREAN—E
REBERXR - TSIHLUBEARKEE -

One of the best parts of Expo West is the complimentary early

morning yoga. Expo days are long, so start the day off right
and get centered and rejuvenated before embarking on the
show floor. Held on the Grand Plaza Main Stage from 7:30 to
9am every day during the show. The sessions are followed by
brand-sponsored breakfast. This is a free breakfast open to all
attendees and exhibitors of the show! Many vegan and gluten-
free options are available.

ERLFIRIENEABSERLETHREBRAMILZ Expo
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U R
i

l'?ﬁ




Fﬂll‘_\ig..&ﬁ A~ OYT - s
‘ EW%WE\BEE”‘?& ..;=i=i|5_1ﬂ6()lf§

Supplying over 60 certified organic fresh fruits and
vegetables from Holland, Spain, andPeru

FRYLF & s

Spanish Organic Lemon

D5 e (’ﬂ nEnHtas
Israeli Organic Medjool Dates / Peruvian Organic Avocado

Our Best Sellers

- & axsmemElER

South American Dominican

HESIHEE ._i Vo \merican
Peruvian Organic Ginger i ey ] o Republic Organic Banana

p 3
: ; TR B RT3 5R
Dutch Organic Beetroot

%321F55§ﬁ#_55100$§9€9fﬁ1ﬁ§nn » B1E...
2EREAE =B FAMEE - £2C - H - BEX B BESF
SREM ! /x,d‘blﬂﬁiiﬁeﬁﬁ MEXRFE=VA  REAF

EOTERIE  BEHRAMRNES

Retail and wholesale are welcome; please contact us for a full price list

.
cv Gri—;% Heart Whatsapp: 9779-4606 Tel: 2330-5719 / 3919-5834
B X% BEER Email: greenathearthk@yahoo.com.hk website: http://www.greenatheart.com.hk

Organic, Natural, Premium Foods




West —EHRERMNHE - FREM  TEKEBRE  MURL
Rigfgmm - BS0EREE - BRI —RER - BEE - &
RAARAARENNEES  RESREMR2EM - RUL2HHRR
MLERSE

REBEMEN  BPERRRNASHE | ER
BABRETUZRELRERE -

If you are a retailer looking for ways to boost your store’s
flair, The Retail Store Tour provides an good opportunity to
immerse yourself in the natural retail landscape as industry
experts provide tips and in-person examples that illustrate how
to merchandise products and run a successful retail business.
Editors from the organizer act as your intrepid tour guides,
who offer snacks, insights into the natural retail landscape and
hilarious jokes throughout the day. They’ll bring you back to
the convention center that afternoon for more trade show fun.

This year, 145 attendees joined the Tour which made three hour-
long stops a three distinct retailers, Clark’s Nutrition in Chino,
Sprouts Farmers Market in Huntington Beach and Mother’s
Market & Kitchen in Santa Ana, each offering their own points
of distinction that have helped make them key establishments in
their communities over the years.

MRIFETER -

BAEEMERIANE N Hink  BKHEH
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Each evening, from Thursday through Saturday, the organizer
schedules free live music parties (along with food and drinks) at
the Grand Plaza to entertain the attendees under the California
sky each night. The outdoor music arena was a great place to
unwind and listen to some tunes.

Between the after-show festivities, dinners, exhibitor events
and networking parties, sometimes, it can be hard to decide
what to do.

REERBEMAR  ERPNOREEER | {2HNEH R
REGLETNRERSERLREBRSIETRALRM - MM
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Fast Facts - Natural Products Expo West 2017

Organizer E3#: New Hope Network

Year of first show BEE{TER: 1981

Location 12 : Anaheim Convention Center, Anaheim, California, USA
Show floor square footage FEEEMIfa: Over 1 million gross &&100&F AR
No. of industry attendees HEEZEE: 80,000+

No. of exhibiting companies 2EHEE: 3,100

No. of countires of represented K EEZEHE: 1

2018 Dates MEREEHH : 7-11 March 2018
WWW.eXpoweSt.com

Photo courtesy : Natural Products Expo West



J&E R HeatrnHarvest o

QAlexis

p/‘&/ﬂ/v'd//fz/ natural raw materials

We provide the key to the very best that Indonesia has to offer in terms
of natural raw materials. We serve the needs of Health Food, Food &
Beverage, Bakery & Confectionery, Ice-cream Production and
Pharmaceutical industries with locally sourced and processed raw
material products supplied in 8 key food product groups.

(WINNER

Best New
Natural / Organic
Food

Gold Honey Black Honey Red Honey Yellow Honey
(bitter taste)

Precious wild honey species of Apis Dorsata

Wild harvesting from tropical rainforest area of Sumatra

100% raw, unpasteurised and unfiltered

Active nutritional content and rich in nectar and pollen

100% organic certified by USA NOP : Handling & Wild Crop Harvest

High medicinal value and anti-microbial ability :
Escherichia Coli reduced by > 99.99% in 24 hours
Staphylococcus Aureus reduced by > 99.99% in 48 hours

|

OUR BRANDS

NATURAL SWEETENERS

Acacia Honey, Honey Spray Dried Powder, Coconut
Sugar, Coconut Syrup

COCONUTS

Virgin Coconut Oil, Coconut Cooking Oil
Spray Dried Powder : Coconut Milk, Coconut Water

FUNCTIONAL INGREDIENTS

Spray Dried Powder : Turmeric, Ginger, Red Ginger,
Cinnamon, Green Coffee, Mangosteen Rind and more

VANILLA & COCOA

Vanilla / Cocoa : Liquid Extract, Spray Dried Powder,
Oleoresin, Oil ; Chocolate : Liquid Extract, Syrup

TEA & COFFEE o

Black Tea / Green Tea : Spray Dried Powder
Robusta / Arabica Coffee : Concentrate, Liquid Extract

FRUIT & VEGETABLE ‘
Spray Dried Powder : Coconut Water, Strawberry, w

Orange, Sour Lime, Avocado, Mango and more

SEASONING INGREDIENTS

Chili, Turmeric, Ginger, Tamarind, White / Black Pepper,
Red Ginger, Cinnamon and more

RAIMPGREST HOHTY

QAlexis

=]

CERTIFICATIONS

PACKAGING SOLUTIONS

We work with our partners to provide innovative
food packaging design solutions to our customers.
We collaborate on ways to improve safety,
freshness and convenience, and to create the
most desirable packaging that highlights the
customer brands.

Available in :
Sachets, Capsules, Glass / Plastic Jars, Doypacks

USDA ORGANIC

EU ORGANIC USA NOP ORGANIC FSSC 22000:2010

ISO 14001:2004 1SO 9001:2008 HALAL MUI

SOLE DISTRIBUTOR : HEALTH HARVEST FOOD LIMITED

Workshop 9, 13/F, Mega Trade Centre, 1 Mei Wan Street, Tsuen Wan, Hong Kong
Ph. +852-24760128  Fx. +852-24760120 info@healthharvestfood.com  www.healthharvestfood.com
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Vegetable Marketing Organlzatlon
(Since 1946)

 BERER - BE8HR

W ole sale ° Premium Vegetables , Accredited Vegetables ,
BT - KPR
IS Elll/ i 7 Elll/ ~
Organic Vegetables , Hydroponic Vegetables
AMERER

H on
o?ggmc Vggetables

BihiiGsRE FhefEIE

Downlond, ond ovder via “Local Veggie Fresit’,
Local, vegetable freshly delivered.

aeel ek [FiFREE]

ARG TS0 !

43t: wwwyvmoorg A 23874164 H: 27251860 &EE: pvsevmoorg ilt: FENEERIEZALAIETSTH
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Children
- z@éﬂ%ﬁlﬁ%ﬁ cont  Milk...
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100% NEW ZEALAND ."' .

PR ETH RS &

GOAT MILK POWDER RANGE
EIJ%E% $ﬂﬁ*ﬁ IMMUNRISE FORMULATED MIDDLE AGE GOAT MILK POWDER ‘|r;11‘“ —"

EEHEARBEMEANELERADE CRARNEIEN ., HEEPFINTFIBERSOL-2, E2B/]
—EenEaRIEadEE, TTLIBYNEE N EELRSR . BEPEMANTLIPOCAL, —BIBAE =
HAYES, LB EEBEETIREG . IENELERENEEND, Sl HPEFABME.
QOur Middle Age formula contains a rich set of Vitamin A, D, E, € and Zinc, Magnesium, Iron for nutritonal
needs. FIERSOL-2 is added, which is a great source of dietary fiber that help to improve digesgive
system. The addition of LIPOCAL, a great bioactive Caldum is enriched to support one and joints. All of
. \ihese ingredients are great nutrition for middle aged people.

\ %’(f'_ %Eﬁuﬁ*ﬁ IMMUNRISE FORMULATED FAMILY GOAT MILK POWDER i %;‘3?: e

Il

RO EBEBFHERCHE, EMRARROMKLMEE. FEEDHINTFIBERSOL-2, B2 M

Eﬁu-iimnuﬁﬁmﬁﬁfﬁ*ﬁﬁ I LABREMREA RSB RE S - iE'J'J'EF'laJ'JD)\TLIPOCAL ok o

%@EEEET}% BILAERAILEBIRIRE . RERNEKLEEENEZ, BEERARMH, 3

- "" Our family formula contains VITAMIN € and VITAMIN E to support immunity and skin health. FIBERSOL-2

“is added, which is a great source of dietary fiber that help to improve digestive system. The

" addition of LIPOCAL, a great bioactive Caldum is enriched to support bone cmc? joints. All of these ®
== ingredients are important for the whole family.

N

ﬂ Fﬂi%ilﬂ’]*ﬁ IMMUNRISE FORMULATED CHILDREN GOAT MILK POWDER 2
Y PO EEBB1 2 EEFERRE, EPntBiatRiaiHEn, JLBERERELRS, RERBHICEbE M=
NEAREOEAEETE, RmASHERE(ER. ihPESEHESDHAIRERS , RS RiSDHATT IR
MEAINEE, MTSEDHARBYIDHAE S S REIEHLIRK . ¢ﬁﬁ$ﬁ§f]$§@.ﬁﬁ§ﬁ%ﬁ*ﬂ§§ﬁa S—HHElbE
HEF'JEHH/\?LIPOCAL, —EBEEIERES, AILIBMREESIEIGEE . SERRLF, BERSABERT &
SEETEARNTR, TR EEEEIRE, HEI B A EFR OB B L B A

Our'Children Goat formula contains BB-12 Probiotic and FOS to support digestive health. Algae DHA is added to
assist in brain development. Taurine os enriched to support eye health. T?le addition of LIPOCAL, a great bioac-
- tive Caldium is enriched to assist bone development. All of these ingredients are grec:i nuirlhon 'for chi dren

lﬂ;“
EERMZ: Iﬁﬁiﬁg‘ﬁnu’ﬁﬁﬁ’\—l (G EFERER ) Manufactured in New Zealand by: Amrita Nutr f‘TmrIed (ULI 22£V
itk : 59 Druces Road, Wiri, Auckland 59 Druces Road, Wiri, Auckland, New Zealand

#atk:  www.immunrise.co.nz Mobile: +64211049990 Email: michael@amritanutrition.co.nz



Trade Show Calendar

TRADE SHOW CALENDAR 2017

JUNE

1-2

SUSTAINABLE FOOD SUMMIT (EUROPE
EDITION)

Amsterdam, The Netherlands
www.sustainablefoodssummit.com

8-11

BIOFACH AMERICA LATINA - BIOBRAZIL
FAIR

Sao Paulo, Brazil

www.biobrazilfair.com.br/2017

20-22

HEALTH INGREDIENTS /FOOD
INGREDIENTS CHINA

Shanghai, China

www.figlobal.com

20-22

HEALTHPLEX & NUTRACEUTICAL CHINA
Shanghai, China

www.hncexpo.com

20-22

CPHI CHINA
Shanghai, China
www.cphi.com/china

25-27

SUMMER FANCY FOOD SHOW
New York, USA
www.specialtyfood.com

25-28

IFT

Las Vegas, Nevada
www.ift.org

JULY

4-5

SCS NATURALS IN COSMETICS
London, UK
www.naturalsconference.com

6-9

VII HALL OF COCOA & CHOCOLATE
San borja, Lima — Pera
www.salondelcacaoychocolate.pe

10

2017 COSMETIC INNOVATOR OF THE YEAR
AWARDS

Las Vegas, USA
www.icmad.org/events/icmad-city-awards

12-13

ORGANIC PRODUCE SUMMIT
MONTEREY, USA
www.organicproducesummit.com

AUGUST

17-21

HONG KONG FOOD EXPO
Hong Kong, China
www.hktdc.com

22-24

HI KOREA
Seoul, Korea
www.hi-korea.net

24-26

BIOFACH JAPAN / ORGANIC EXPO
Yokohama, Japan

organic-expo.jp

29-31

WELLNESS INDIA EXPO
New Delhi, India
www.wellnessindiaexpo.com

30 Aug—1 Sep

NATURAL & ORGANIC PRODUCTS ASIA
Hong Kong

www.naturalproducts.com.hk

SEPTEMBER

5-6

VITAFOODS ASIA

Marina Bay Sands, Singapore
www.vitafoodsasia.combiofac

6-8

ASIA FRUIT LOGISTICA
Hong Kong, China
www.asiafruitlogistica.com

8-11

SANA
Bologna, Italy
www.sana.it

14-16

NATURAL PRODUCTS EXPO EAST
Baltimore, USA
http://www.expoeast.com

14-16

BIOFACH AMERICA LATINA
Baltimore, USA
https://www.biofach-america.com

16-19

CHFA EXPO EAST
Toronto, Canada
www.chfa.ca

18-20

SUSTAINABLE FOOD SUMMIT (LATIN
AMERICAN EDITION)

Sao Paulo, Brazil
www.sustainablefoodssummit.com

20-21

IN-COSMETCS LATIN AMERCIA
Sao Paulo, Brazil
latinamerica.in-cosmetics.com

26-27

NATURAL COSMETICS CONFERENCE
Berlin, Germany
www.naturkosmetik-branchenkongress.de

26-30

SUPPLY SIDE WEST
Las Vegas, USA
west.supplysideshow.com/

27-29

EXPOALIMENTARIA

Lima, Peru
www.expoalimentariaperu.com/en

OCTOBER

7-11

ANUGA

Cologne, Germany
WWW.anuga.com

9-11

BIOFACH INDIA
Delhi-NCR, India
www.biofach.de

11-12

IN-COSMETICS NORTH AMERICA
New York, USA
northamerica.in-cosmetics.com/

19-21

PMA FRESH SUMMIT
New Orleans, USA
www.freshsummit.com

22-24

NATEXPO

Paris, France
WWW.natexpo.com

31 Oct -2 Nov
IN-COSMETICS ASIA
Bangkok, Thailand
asia.in-cosmetics.com/

NOVEMBER

34

VEGANFACH
Cologne, Germany
www.veganfach.com

9-11

19TH ORGANIC WORLD CONGRESS
New Delhi, India

owc.ifoam.bio/2017

12-13

SUSTAINABLE COSMETICS SUMMIT (ASIA
PACIFIC EDITION)

Hong Kong, China
www.sustainablecosmeticssummit.com/Asia/

14-17

COSMOPROF ASIA
Hong Kong, China
Wwww.cosmoprof-asia.com

15-16

NATURAL PRODUCTS SCANDINAVIA
MalmoMassan, Sweden
www.naturalproductsscandinavia.com

28-30

FOOD INGREDIENTS / NATURAL
INGREDIENTS EUROPE

Frankfurt, Germany

www.figlobal.com

DECEMBER

8-10

RRAW FOOD & ORGANICS
The F1 Pit Building, Singapore
www.rrawfood.com

Disclaimer: No responsibility is taken for the correctness of this information. Errors and alterations excepted. Fair dates and exhibition sites are subject to

change by the respective trade fair organisers.
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Asia-Pacific Aromatherapy

Established in 1999, APA is a one-stop aromatherapy school with the
vision of promoting the benefits of aromatherapy in the Asia-Pacific
region through the training of top quality professional aromatherapist.

Journey into the art of aromatherapy!

World Wide Accredited Course

- Our Professional Diploma course is one of the most comprehensive in Asia offer in
both Chinese & English

- IFPA (The International Federation of Professional Aromatherapist)

- NAHA (The National Association for Holistic Aromatherapist)

- NZROHA (New Zealand Register of Holistic Aromatherapists Inc.)

APA World Expert Series
- We bring regularly world-renowned aromatherapy educators to share their knowledge
with our students and graduates

Therapeutic Oils for Professionals
- We provide full range of over 160 essential oils and base oils from all over the world
with top quality and great therapeutic value.

APA Therapist Team
- Our team comes from our diploma graduates working in different clinical settings
providing aromatherapy treatments to their clients.

Trusted by our students and clients and
together we grow

Website : www.aromatherapyapa.com Email : info@apagroup.com.hk Phone : (852) 28822444



n Croton Consultant
oot BEWMABMAERA D

BENE8RE  KEEmMARBmEEL - FERE RS RIS

Consultation and Training of Food Labelling, Green Product and Service

‘Serlviceléiiﬁ%ﬁﬂ.%'

A5 58 Consultation

KRB R EEEREE Food & Nutrition Information Labelling of Hong Kong
- KIEY) R EEY)E B Local food & drugs law

- ARE /& f) Undesirable Medical Advertisements Ordinance
- FPZREYIZEEEERE Consultation of food products registration slotting to retail shop and chain store
- P HRE 2 BB FEEE Apply local business registration

ﬁ. B nm\%u&in ;J"&IE E
Wellness Training & Project
-EEAEBRERAAE

Corporate Wellness & Training
Rt EREEESFIER

NGO & Local Project
EEMEEEEERE

Design Corporate Social Responsibility

(CSR) Programme

R *’m‘:“.:':f:

canngcompany

Hong Kong's Green Awards 2010
Caring Company 2010-14 Green Office Management Bronze SME

#HelEEEARAT
BBPIERRBEEA999520182001F

Tel: 2868 9803

FHERET RmhE 1L
Graphic Design & Branding
CEHEERE

Graphic Design
- BIRRRE

Packaging Design
- BNl R 2 F

Printing & Producting

- EmmhE 1

Product Branding

BRONZE e
o [——
Hong Kong Grecn Awards 2011

Hong Kong's Green Awards 2011
Green Office Management Bronze SME

Hong Kong's Most Valuable Companies 2014
Green Solutions & Advisory Services

Website: www.hkcroton.com

Fax: 2868 9211 E-mail: info@hkcroton.com
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Advertiser / Brand Index

Advertiser Index EHE & PG|

Advertiser

Alaron Products Ltd
Amrita Nutrition Ltd
Apis Cerana Ltd

Apple Sweet Workshops Ltd

Asia Pacific Aromotherapy
Assure Co Ltd
Beautyology Int’l Co Ltd

Charlottelin Int’l Holdings Ltd

Croton Consultant
Global By Nature Pty Ltd
Gooseberry Beauty
Green at Heart

Green Common

Health-Way Health Foods Ltd

Health Harvest Food Ltd
Hexapi (HK) Co Ltd
lidea (HK) Ltd

Jasmine Int’l Ltd

Life Is For Excellence Ltd
MYBU

Natural and Organic Global Ltd

Natural Garden Ltd

New Zealand Manuka Group

Nutrigaya Ltd
Pristine Living Ltd

Pure and Green Organics Pty Ltd

Pure Direct Air (HK) Ltd
Rossi Uvema Ltd

Sarinah Enterprises Co Ltd
Shawganic Ltd

Sparadise of HK Ltd

The Thanksgiving

Vegetable Marketing Organization (VMO)

W Int’l Investment Ltd
Warwick Int’l Ltd
WiseLife Group
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54
66
64
38
30

65
20
50
58

41 & 42
60
28
16
18
29

33 & 34
24

Brand Index fiEZ 5]

Brand

Apple Sweet
Baby Gaga
Beyond Meat
Biogreen
Biohoney
Califia Farm
Clesign Yoga
Color Magic
Common Good Juice
Daiya Foods
Dao

Ecostore
Evoluer
FIG+YARROW
Good Day Health Products
Green at Heart
Health Harvest
Hobbs Family Farm
Immunrise
Jeunesse

Kiwi Manuka
Manuka Biotic
Manuka Lab
Mata Beer
Melcare
MELORA
MiIND

MOA

MYBU

Native Essential
Naturel Agave
Nutrigaya
Nutrihkcasa
ODYLIQUE
Prémibio
Pronatura

Pure Direct
Quintesens
RESERVE
Rossi Uvema
Salba Chia
Simplee Aloe
Simplicite
SnackMate
Sunsweet
TAHA
VITAMAN
VMO

Y-Not Natural
ZEN BODI
ZK’in

Category
Food
Baby
Food
Food
Health/Beauty
Beverage
Health
Beauty
Beverage
Food
Food
Home
Beauty
Beauty
Health
Food
Food
Food
Food
Health

Food / Beverage

Beauty
Beauty
Beverage
Health
Health
Health
Beauty
Home
Beauty
Food
Health
Food
Beauty
Baby
Food
Home
Baby
Health
Beauty
Food
Beverage
Beauty
Food
Food
Beverage
Beauty
Food
Beauty
Health
Beauty

Page
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4 stages RO System 75GPD 5 stages RO System 75GPD

with booster pump with booster pump H&M TRER=E
Size: 30W x50D x119H Size: 42W x50D x146H TR \

ize X X cm ize X X cm HEIYNE « B > TN ESIEG) E .
THAE (B8 BRAT

EE : 852- 3598 6228 'i ,O Pure Direct Water
SENEIEEAAE23-25%  13/F,William Enterprises Industrial Building, 8K : 852- 3598 6201 : ol
B IEXRE13ERE 23-25 Ng Fong Street, Sun Po Kong, Kowloon,HK B : info@puredirectwater.com  www.puredirectwater.com E



Advertise §
Reach over 10,000 buyersin HongKong ;.

Natural Products

Sourcing Yearbook
Spring / Summer 2018

For more than 10 years, we have connected
natural & orgnaic products buyers to the trends,

products and knowledge they need to stock their e o e é.éf_? -«

. O TP
shelves and increase ROI. w

Our advertising and content-marketing opportunities can help your brand excel
in the natural products industry.

More Bang for Your Buck

Your ad reach doesn’t end with our print issue.

Qualified buyers outside Hong Kong can
download our digital Yearbook all the year
around.

Our Digital Edition :

Booking deadline Publication date

8 September 2017 8 November 2017

Act fast! info@GoNaturalMarketing.com

Bought to you by

(«5\@' Stay in-the-know between issues

tural www.NaturalProductsYearbook.com




For a safer & healthier home

ecostore’s range of plant & mineral-based
products are safer for you, your family
and our planet, without compromising on
performance.

Our products are economically concentrated to
be great value for money, while making it easy
to create a clean home with products which are
safer as well as hard working.

O O didyou know?
Our ultra sensitive range is fragrance-
free and designed for anyone with
allergies or extra sensitive skin.

Our full range of household, personal care and
baby products are proudly made in New Zealand
and are available in supermarkets and health

stores throughout Hong Kong and by direct order.

ecostore

Sole distributor for Hong Kong:

Shawganic Ltd.
ecostore@shawganic.com
+852 9855 6558
www.ecostore.nz
facebook.com/ecostorehk

ecostone

-

R






