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A Word from the Editor

Celebrating 31 years of providing quality
news to our readers

Dear Readers of the nation’s premier faith-based and profes-
sional newspaper for winners, Anointed News Journal (ANJ).
[ am taking this time personally to thank each and every in-
dividual that has read the Anointed News Journal. I hope you
have been inspired by the many positive people interest sto-
ries, and stories that have uplifted and empowered our com-
munities.

I am also taking this time to thank our many advertisers that
saw the value in utilizing ANJ to accomplish your marketing
goals for your companies and/or purpose. ANJ remains the
VOICE of Camden city and the SOURCE for connecting
people together. If you are in business and need to advertise,
we can help. Based in Camden, NJ, the Anointed News Jour-
nal has distribution locally in CAMDEN, BURLINGTON,
GLOUCESTER, SALEM, CUMBERLAND, DELAWARE,
NEW CASTLE, KENT, and PHILADELPHIA COUNTIES.
Since 1995 ANJ has provided stories and distribution to 28
states across the country and 11 nations around the world.

Getting your message in front of more than 180,000 readers
weekly in print and much more via the world-wide web is a
great way to reach the market you are looking for.

[ am also thanking those individuals that have given re-
sources to support our mission of publishing positive press.
Your contributions are paramount and my heart continues to
be filled with joy from the smallest contribution to the
largest, every time I receive a contribution I cannot hold my
smile in. I am forever grateful. For those that have been read-
ing ANJ for many years and have never given a contribution,
now is a great time to do so.

AN] is a free publication that is supported by its advertisers.
We offer cost effective advertising giving advertisers the op-
portunity to get quality exposure at a comfortable price point.
We offer RISK-FREE Advertising, which simply means if
you are not satisfied, you will receive a complementary ad
in an upcoming edition.

About Anointed News Journal

In May 1994 the CEO/Editor-in-Chief, Chris Collins re-
ceived a vision from the Creator to write a business plan to
seek funding for a grass-roots newspaper. For eight months
and through Divine intervention, the business plan was
rewritten for the ministry of the Anointed News Journal. The
Holy Scripture given divinely to Collins was Habakkuk 2:2
(Write the vision, and make it plain upon tables, that he may
run that readeth 1t. For the vision 1s yet for an appointed time,
but at the end it shall speak, and not lie: though it tarry, wait
for it; because it will surely come, it will not tarry). As a re-
sult and with prayer and seeking God’s direction, the name
“Anointed” was given.
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Knowing that English was not his favorite subject while at-
tending school, and that his career goal had nothing to do
with journalism, Collins completely trusted in the Creator
while developing this business.

The name “Anointed” comes from the hands that God has
anointed to master this work and profession. Collins left a
career in law enforcement to pursue the vision he received
from the Creator.

Using his hands cutting and pasting stories and artwork 1s
how it all began. Typing, proofreading, and making sure
things were camera-ready before the layout was the process
before technology was included.

Today, 31 years later, ANJ is recognized as a leader in the
newspaper industry. ANJ was awarded Best100 Small Busi-
nesses consecutively since 2017, In 2021 Chris Collins was
recognized by CIO Magazine as a Top 50 Innovators of the
Year.

Although it may seem as if newspapers are becoming obso-
lete, ANJ continues to thrive. As the daily press struggles due
to increase rates that have simply priced them out of the mar-
ket. Weekly newspapers continue to make their mark serving
the community and its advertisers. Although many have em-
braced the digital divide, people still want their physical
newspapers. Because of the types of “Peoples Interest Sto-
ries” found in ANJ, most readers save their copies for years.
Although mainstream media focus on negative press, ANJ
has built its legacy on positive stories. “We have written a
lot of stories in the past 30 years, and in 30 years we still have
not run out of great stories to write about the great people of
Camden and surrounding areas,” said Collins. “As we look
at the rise of Camden, NJ and the great positive image it has
today, I believe we helped to increase that image by sharing
the positive stories Camden has to offer, and we’ve been
doing that for 30 years now,” said Collins.

My Ask!

This is what [ am asking from you today. | am asking every
reader of ANJ, those of you who believe in positive press and
grass-roots press to make a financial contribution to support
our mission. Many have been reading ANJ for 30 years and
have never made a contribution but would like to. Now is
the perfect time as we have entered into our 31st season. For
those who are unable to financially contribute, we are thank-
ful for your continued prayers.

The Holy Scriptures in Matthew 7:7-8 (KJV) states, “Ask,
and it shall be given you; seek, and ye shall find; knock, and
it shall be opened unto you: For every one that asketh re-
ceiveth; and he that seeketh findeth; and to him that knocketh
it shall be opened.”

Luke 6:38 (KJV) states, “Give, and it shall be given unto you;
good measure, pressed down, and shaken together, and run-
ning over, shall men give into your bosom. For with the
same measure that ye mete withal it shall be measured to you
again.”’

I'm believing in the POWER of God. I'm believing in the
POWER of God’s People coming together. Yes, I'm believ-
ing in YOU.

1 John 5:14-15 (KJV) states, “And this is the confidence that
we have in Him, that if we ask any thing according to His
will, He heareth us: And 1f we know that He heareth us, what-
soever we ask, we know that we have the petitions that we
desired of Him.”

Please make all contributions payable to: Anointed News
Journal, P.O. Box 309, Camden, NJ 08101. You can also
visit: www.anointedonline.net click on Donation button.
You can also Cash App to SANJEDITOR.

May God continue to bless you! May God continue to bless
this world! May god continue to bless ANJ!

Yours truly,
Chris Collins, CEO/Editor-in-Chief
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Call to Salvation

Have you received your salvation? If not just say, “Fa-
ther, forgive me of my sins. I believe that Jesus Christ died
on the cross for my sins and that He arose again from the
grave.” If vou believe this prayer, vou are now saved by
God'’s grace. I encourage you to gel inio a Bible teaching

church to learn more about our wonderful Savior Jesus
Christ.

Note: Opinions by columnists do not reflect
those of the editor or staff. Feel free to respond.
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Cooking With Purpose:
Teaspoon of Love Blends Wellness,
Culture, and Community Outreach

CAMDEN, NJ - Teaspoon of Love Cookbook founder

Kenneth E. Savage III continues to expand his mission of
strengthening communities through food education, wellness
programming, and creative outreach. With a focus on con-
sistency and service, he balances the growth of both his busi-
nesses: Teaspoon of Love, and 1 Create—while building
partnerships that bring culturally tailored wellness resources
to neighborhoods across the country. His vision emphasizes
meeting people where they are, adapting tools to each com-
munity’s needs, and nspiring individuals to take small but
meaningful steps toward healthier living.

In an exclusive interview with the nation’s premier faith-
based and professional newspaper for winners, Anointed
News Journal, Savage shares his commitment to community-
centered wellness and his determination to make nutrition
education accessible, adaptable, and empowering for all.

Collins:
Who is Kenneth E. Savage 11?7

Savage:

That's a really good question, especially as we're coming to
the end of this year and reflecting on who I am and who I've
been throughout this year. Ambitious, diligent, community-
minded — an individual who wants to be better than the me
of yesterday and support others in doing the same for them-
selves. I love business at its core: the good, the bad, and the
indifferent. Any chance 1 get to communicate with someone
expressing their goals, chasing a dream, or establishing
something, I light up immediately because it’s a passion of
mine. I do my best to pour my ambition, focus, and diligence
into them.

Collins:
You also mentioned your father, your family man. Tell us
about that.

Savage:

[ have a wonderful wife and two kids. My wife: Damaris
Seguinot; My daughter: LaDarris; She is eight years old.
That's my girl, my firstborn. She's me in female form, and
we are definitely battling. I see all the benefits and all my
weaknesses in her. It’s nice to be able to try to mold that clay,
knowing the potholes I tripped into. And then my son, Ken-
neth E. Savage IV. We didn’t do it right three times over, so
[’'m giving him that pressure. But he 1s the kindest, most gen-
tle individual I've ever met. He 1s his mom’s spitting image.
We were blessed not only with both genders, but with the
ability to have two children who are exact opposites. He’s a
wonderful young man. He’s six, and he’ll actually be seven
at the end of this month. Yeah, we’re in November now.
Goodness gracious.

My kids are the greatest thing I'll ever do, and everything I
do is directly for them — trying to give them something, to
be that next piece of the foundational pyramid so they have

something higher to start with.

Collins:

So you are also the author of a great book called Teaspoon
of Love Cookbook, Volume #4. Tell us about Teaspoon of
Love Cookbook and what motivated you to write this book?

Savage:

So the Teaspoon of Love Cookbook is really a wellness
guide. Not only do you get recipes from the cookbook, but
you gain an understanding of the healthy ingredients as well.
It’s one thing to say, “Hey, this is a healthy meal,” but what
does Swiss chard actually do for the body? It helps with in-
flammation, and it helps with diabetes support by slowing
digestion, and so on. So now you have that knowledge as
you're cooking. When you go back out to shop, you're look-
ing at the ingredients a little differently. You’'re able to con-
nect your personal ailments and your personal health goals
to specific ingredients and understand how they can support
YOLUl.

There’s also a good amount of additional information about
taking what you’ve learned from cooking and saying, “How
can I do this differently?” Maybe you like your eggs fried a
little harder, or you like certain things prepared a specific
way. Now you can adjust recipes to fit your style, learn dif-
ferent techniques, and put them to good use.

Teaspoon of Love itself was born out of COVID. I Create is
my marketing company, and we were approached to support
Roots to Prevention, which was part of PBCIP. Roots to Pre-
vention, “RTP” — was created to address food insecurity. At
the time, pre-COVID, we were brought on to help with mar-
keting, event marketing, and outreach because everything in
the world was still normal then.

During COVID, Roots to Prevention decided to launch the
Farm to Door initiative. They had produce and items that,
when you talk about food insecurity and food access, some
communities and individuals had never seen before. And 1f
you've never seen something before — let alone cooked it,
cut it, or stored it — you’re naturally hesitant. Why would
you want it?

So we decided that when they supplied this produce fresh
from the farms, people needed a cookbook to go with it. And
we took it a step further. Let’s not just give them recipes —
let’s give them knowledge behind the ingredients. Let’s give
them, more or less, a workbook they can enjoy. We wanted
it to be family-focused. Our cookbooks remain bright-col-
ored because we try to attract children.

As a father, I learned quickly: whatever my kids want, I'll go
get it for them. And if they’re pulling out this cookbook be-
cause they want to help me cook and be in the kitchen, I've
realized they’re more willing to try new things. So we wanted
the cookbook to come full circle — a recipe guide, a wellness
guide, and something people can reference.

Collins:

I'm glad you mentioned that this book was designed for fam-
ilies, because that was my next question. Who is this for? As
you look through the book, you see a lot of families together
in the kitchen. Also, you have the book half in English and

half in Spanish. Why was that so important to you?

Savage:

We also wanted to add Mandarin Chinese, but then we real-
ized the book might get a little too big. Really, we just wanted
to reach everybody. It goes back to that question you asked
— who I am and the people around me. Let’s not get it
twisted: I did not do this on my own. There were many indi-
viduals and organizations that supported this as it grew. But
it was about making sure no one felt left out. We wanted this
to be utilized by everyone.

Collins:

You mentioned that this was an effort of many people who
stood with you on this project. I noticed that this is probably
the first book I've ever picked up where the author’s name is
not present. So again, I'm going to ask you — why was that
important to you?

Savage:

Because it's not about credit. It’s not about ownership. It’s
about moving forward. It’s about being a resource, being a
stepping stone. I mentioned it with my children — and I can
do that for someone else as well, being a piece of the pyramid
that allows them to step a little higher. You can’t claim you're
for the community, doing something for the community,
being a resource for the community, and then try to take the
shine. It’s a beautiful thing to be able to step into the shadows
and receive love simply by seeing the growth, the usage, and
the changes in people’s lifestyles.

Collins:

Okay. So let me go back to the beginning again. Being as
though you were inspired to create this cookbook, 1 would
assume that you're very talented in the kitchen and at culi-
nary.

Savage:

Slightly, not bad if I say so myself! But what inspired me was
the need... being purely honest with you — the need. I think
it's easy to have conversations with folks, especially for a
person like me who loves to talk. We can sit here and talk all
day, but if we have that all-day conversation, it's easy to for-
get. It’s easy not to add it to the list or incorporate it. So, we
needed something beyond the phone call, the conversation,
the notepad. We needed something physical. It also made
things real for individuals in general. It’s different to talk
about “the couch talk,” as a great friend of mine, and huge
contributor to the cookbook, co-founder of the cookbook —
Justin would always say. A lot of us would say, “Yo, let’s not
have this couch talk. Let’s be active.” And I think taking the
element of making something real, something you can put in
people’s hands, opens the mind.

Collins:

What can one expect when they read Teaspoon of Love
Cookbook?

Savage:

Not your average cookbook. As you'll see, you’ll get past the
table of contents and realize this is more than just a couple
of recipes. You're going to get knowledge about specific in-
gredients.

Continued on page 5



ANOINTED NEWS JOURNAL

Continued from page 4

You're going to get hand-holding features like QR codes that
take you to our website or YouTube channel, showing you
other families cooking on the whim. I hope you're going to
be empowered and confident to tackle not only the recipe
you're looking to cook, but also to experiment yourself.

It's meant to be a supportive tool. Something you feel com-
fortable keeping on the kitchen table even after you clean up.
It’s a reference guide. It allows you to jot your own notes and
say, “’I never had fennel before, but after cooking this recipe,
I'm now interested in making a fennel recipe myself.” And
now you’ve learned how to cut it, cook it, store it — and you
can truly utilize this to help you grow and potentially change
generational curses if necessary.

Collins:

It has often been said that when people eat food, sometimes
something 1s missing from the meal. And it’s also been said
that when you're familiar with some of your favorite dishes.
and then you go back and they don't taste the same, that word
“love™ pops up, which many people believe is the secret in-
gredient to the best tasting food. With Teaspoon of Love
Cookbook, what compelled you to choose that name?

Savage:

Because it's the truth. You said it. We have to get outside of
the whole fast-food conversation. We understand what life
and society put us through and the timing constraints we face.
But no teenager 1s going to be able to put love into that ham-
burger when they don’t know you from a can of paint.

Let us all take a moment, close our eyes, and go back to when
our grandmothers, our grandfathers, our mothers, our fathers,
our caretakers were in the kitchen for a specific celebration.
Those are times we may have taken for granted. But the truth
is, that kitchen wasn’t warm because of the heat — it was
warm because of the love they were putting in. The nourish-
ment, the care in every cut and every slice.

I think the name was simply the truth of that. We all have to
remember these things. Remember that what you put in your
body matters. Love your body. And as you're going through
the processes of shopping, which none of us enjoy — and
you're figuring out a meal every day, which we also don’t
enjoy — find the love in it. Whether you turn cooking into a
passion or simply find love in providing for yourself or others
in your household, find that love.

Collins:
How can people get a copy of Teaspoon of Love Cookbook?

Savage:

We are on Amazon, so feel free to search Teaspoon of Love
Cookbook on Amazon. All of our versions are on there, from
the first through the fourth. We're working to continue our
process of releasing a cookbook every June, so be on the
lookout for the fifth one in June of 2026.

What I would love for folks to do is call their municipality,
call their local community organizations. That’s who we want
to partner with. Because the truth of the matter is our com-
munity deserves these things — just like our communities
deserve nourishment, healthy access, food access, and the
elimination of food insecurity. They deserve to have this
bridge and this tool that teaches us how to utilize healthy in-
gredients.

So contact your local organization, your church, your munic-
ipality, and tell them that Teaspoon of Love is looking to sup-
port — because this should be on everyone’s doorstep and
eventually in their kitchen.

Collins:
What's next for Kenneth E. Savage I117?

Savage:

Grreat question. Having this interview near the end of the year
1s a blessing. Honestly, consistency — to remain consistent,
to continue working on my emotional foundation, because
those ambitions and aspirations can definitely start to take a
toll on the mind. I want to continue to grow both my busi-
nesses, Teaspoon of Love and I Create, to support my wife
and family, and to continue supporting the circle. There’s a
lot of brotherhood and community here.

I think being able to take the cookbook, the cooking chal-
lenges we do on our YouTube channel, and our “Veggie Q’s,”
where we go out to the communities during the spring and

summer months to give people an opportunity to taste differ-
ent vegetarian and vegan options — remaining consistent
with all of that, adding more partners and more communities
to our schedule — that 1s the focus and the goal.

Collins:

Okay. And when you say grow your two companies, Tea-
spoon of Love 1s one and I Create is the other. Are you avail-
able to do lectures and workshops, and if so, how can people
reach you?

Savage:

Absolutely. I start with our website,
www.teaspoonoflove.org. For Teaspoon of Love, you can
reach us directly there — all of our contact information 1s n-
cluded. If you're interested in reaching out via email, our di-
rect email is heretohelp(@teaspoonoflove.org — as in “we
are here to help you.”

We are absolutely open to meeting anyone and everyone.
One of the things I mentioned about the goal of Teaspoon of
Love, the cookbook, and the organization itself, is that we
want it to be the skeleton framework. Each community that
opens the door to Teaspoon of Love puts on the muscles, lig-
aments, meat, and skin to fit their community. The cookbook
we distribute in Camden 1s not going to be the same one we
distribute in California. We need to meet communities where
they are.

So we're 100% open to cooking demonstrations, conversa
tions, programming, and support in any way. If there are pro-
grams out there fighting food insecurity, and if this can be a
tool to support new opportunities or strengthen grant appli-
cations, we would love to find ways to make it fit their com-
munity. Absolutely.

Collins:

The Anointed News Journal has over 180,000 readers. In
conclusion, what do you want to say to the readers of The
Anointed?

Savage:

First and foremost, congratulations to The Anointed. That 1s
a task, and to remain consistent at that level is a blessing in
its own right.

I think 1t’s important to remember that it’s way more than
one person. | may be here speaking on its behalf, but there
are so many people and organizations that have supported
Teaspoon of Love and its growth and development. So no
matter who you are or what your focus is as you read this,
understand that there are people out there who want to sup-
port your goals. They want to be there. They want to help.

And secondly, Teaspoon of Love really 1s about the people
— all my people, of all shapes, colors, sizes, genders, and
backgrounds. What we put in our bodies matters. What we
do in the kitchen matters for those who watch us.

This is going to continue to adapt and grow with every vol-
ume to be that tool — that wellness guide, that resource —
that 1s enticing to the youth who may be looking over your
shoulder or under your arm, and something that allows you
to slowly adjust the areas you may need to improve when it
comes to health and what we put in our bodies.

Conclusion:

Savage’s work through Teaspoon of Love continues to
evolve as he partners with communities, churches, and
organizations to fight food insecurity and inspire healthier
lifestyles. His mission 1s rooted in service, empowerment,
and the belief that every community deserves access to
nourishment, knowledge, and tools that meet their unique
needs. As he presses forward with new cookbooks,
demonstrations, and outreach, Savage remains committed
to supporting families, uplifting neighborhoods, and help-
ing people rediscover the love that begins in the kitchen.

By Chris Collins

[CYMI: New Jersey Department of
Education Announces Grant Awards
to Support Student Literacy

TRENTON, NJ — The New Jersey Department of Education

DECEMBER 21 - JANUARY 3, 2025

PAGE 5
(NJDOE) today announced it has awarded almost $13.6 mil-

lion for the first year of federally funded Comprehensive Lit-
eracy State Development (CLSD) grants to improve student
literacy throughout the state.

“My Administration has made it a priority to equip our chil-
dren with the skills and support necessary to set them up for
lifelong success. This includes our work to bolster literacy
education and improve literacy rates among New Jersey stu-
dents, ensuring our young learners can thrive in the class-
room and throughout their academic careers.” said Governor
Phil Murphy. “Literacy is the tool that unlocks the opportu-
nities education creates for our students. These grant awards
will help sustain our efforts to infuse best practices into class-
rooms across our state, uplifting our school communities
with crucial tools and resources.”

“Literacy 1s a foundational skill needed for learning in all
subjects, and these grants build upon our commitment to im-
proving literacy for students across New Jersey,” said Edu-
cation Commissioner Kevin Dehmer. “The strength of this
initiative 1s its comprehensive design. It builds a network of
teacher coaches, equips schools with training and high-qual-
ity materials, and supports readers from birth through high
school.”

“Literacy is the foundation for success in every lesson our
children are taught, and building that foundation requires the
commitment of everyone — parents, educators, and students
alike,” said Senate Majority Leader M. Teresa Ruiz. “These
new grant programs take a holistic approach to strengthening
literacy — training educators to deliver effective instruction,
equipping schools with evidence-based resources, and fos-
tering meaningful familial connections through reading at
home. This is just one of the first exciting strides in what will
be a years-long pursuit to improve our literacy infrastructure
and ensure we meet the needs of every young reader.”

New Jersey was awarded a total of $50 million in the federal
CLSD grant to be used over five years. The first year of New
Jersey’s CLSD program establishes four distinct grant pro-
grams:

« Cultivating Ongoing Achievement through Coaching in Lit-
eracy (COACH-L grants) for teacher coaches: Nearly $6 mil-
lion in grant funding will help 41 school districts and charter
schools hire or train qualified literacy coaches to support
kindergarten to grade-12 educators. Grantees will participate
in a statewide coaching network.

» Reading Intervention for Secondary Engagement (RISE)
for middle and high-school readers: Over $1,000,000 will
provide funding for school districts and charter schools to
implement evidence-based best practices or high-quality lit-
eracy instruction materials identified through criteria set by
the NJDOE. Eligible costs include tutors, literacy coaches,
and staff training. A total of 31 districts and charter schools
have been awarded up to $50,000 in the first round of fund-
ing.

* Instructional Materials for Professional Advancement and
Coherent Teaching (IMPACT) grants for high-quality in-
struction materials and training: This nearly $5 million grant
will help schools implement high-quality instructional ma-
terials and provide professional development to ensure staff
will effectively utilize the materials. Awards have been given
to 25 school districts and charter schools, which range up to
$400.,000.

* Literacy Initiative for Families and Thriving Communities
(LIFT) grants for family outreach: This nearly $1.6 million
mnitiative, led by the NJDOE in partnership with the New Jer-
sey Department of Children and Families, provides funding
of up to $60,000 for 41 districts and charter schools in this
initial year to create programs that develop home-based lit-
eracy habits and encourage family involvement in literacy
development of children from newborns to age 3.

The grants will build upon the recently released New Jersey
Literacy Framework, the NJDOE’s resource that supports
school districts with valuable evidence-based guidance on
the implementation of high-quality literacy screening assess-
ments and strategies for successful literacy instruction and
intervention.

Pending the availability of federal funds, the CLSD grant
program will continue supporting the COACH program for
awarded grantees in good standing for the next four years,
and mtroduce new cohorts of awardees for the IMPACT,
LIFT, and RISE grant programs. The NJDOE also intends to
make an additional round of LIFT grants available this year.
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‘ﬁ' AMERICAN WATER

American Water Charitable Foun-
dation Awards $200,000 through
One Water Street Grant Program

Recipients include 20 nonprofit organi-
zations across the Camden community

CAMDEN, N.J., Dec. 18, 2025 /PRNewswire/ -- The

American Water Charitable Foundation, a philanthropic non-
profit organization established by American Water (NYSE:
AWK), the largest regulated water and wastewater utility
company in the U.S., announced today that for 2025 it
awarded a combined total of $200,000 in One Water Street
grants to 20 organizations serving Camden, N.J.

"The Center for Aquatic Sciences 1s incredibly grateful for
its meaningful, longstanding partnership with the American
Water Charitable Foundation. In 2025 alone, the Foundation
invested $200,000 in Camden, and over the past seven years
has awarded a combined total of $280.000 in One Water
Street grants to support our Community and Urban Science
Enrichment (CAUSE) program,” said Barbara Kelly, Presi-
dent and CEQO, Center for Aquatic Sciences. "This funding
empowers CAUSE teens to engage the Camden community
through free science summer camps and on-water environ-
mental education programs - investments that advance our
mission of inspiring environmental champions within the
Camden community."

The One Water Street Grant is part of the Foundation's Keep
Communities Flowing Grant Program, which focuses on
three pillars of giving: Water, People and Communities. One
Water Street grants support high-impact projects and initia-
tives that benefit Camden, N.J., home of American Water's
corporate headquarters.

"The American Water Charitable Foundation 1s honored to
support the Camden community through its One Water Street
grants," said Carrie Williams, President, American Water
Charitable Foundation. "Together with Camden partners,
we're expanding educational opportunities and creating a
lasting impact for families today and generations to come."

Since 2012, the Foundation has invested more than $20 mil-
lion in funding through grants and matching gifts to support
eligible organizations in communities served by American
Water.

Learn more about this year's grant recipients, the American
Water Charitable Foundation, and the 2025 Keep Communi-
ties Flowing Grant Program here.

Earlier this year, American Water released its 2024 Camden
Community Investment Report, reaffirming its commitment
to being a responsible and impactful corporate citizen in the
community. American Water, New Jersey American Water
and the American Water Charitable Foundation have collec-
tively contributed over $8 million in charitable contributions
to the Camden Community since 2018. Click here to explore
the full report.

American Water Recognized on
Newsweek's America's Most
Responsible Companies 2026 List

Ranked #1 water and wastewater utility

CAMDEN, N.J., Dec. 19, 2025 /PRNewswire/ -- American
Water (NYSE: AWK), the largest regulated water and waste-
water utility company in the U.S., announced today that it
has again been recognized on Newsweek's list of America's
Most Responsible Companies, illustrating its continued com-
mitment to sustainability.

"American Water i1s honored to be recognized by Newsweek
as one of America's Most Responsible Companies for the
sixth consecutive year," said John Griffith, President and
Chief Executive Officer, American Water. "It reflects our un-
wavering dedication to integrating American Water's sustain-
ability principles into every aspect of our operations,
reinforcing our commitment to the communities we serve.”

American Water's sustainability
principles include:

* Financial: We drive financial sustainability through disci-
plined capital investment and regulatory execution, support-
ing business growth and long-term shareholder value. Our
capital program is funded by operating cash flow and a bal-
anced mix of debt and equity issuances structured to maintain
a healthy balance sheet.

* Operational: We focus on delivering safe, clean, reliable,
and affordable water and wastewater services through effi-
cient, compliant operations. Our commitment to safety, per-
formance, and environmental standards aligns with the
values of regulators and policymakers.

* Cultural: We foster a high-performing workforce by attract-
ing and retaining employees who share our purpose and val-
ues. Investing in our people drives innovation, operational
improvement, and quality service for our customers and com-
munities.

Learn more in American Water's latest Sustainability Report.

Recognition was presented by Newsweek and Statista Inc.,
the world-leading statistics portal and industry ranking
provider.

About American Water

American Water (NYSE: AWK) is the largest regulated water
and wastewater utility company in the United States. With a
history dating back to 1886, We Keep Life Flowing® by pro-
viding safe, clean, reliable, and affordable drinking water and
wastewater services to more than 14 million people with reg-
ulated operations in 14 states and on 18 military installations.
American Water's 6,700 talented professionals leverage their
significant expertise and the company's national size and
scale to achieve excellent outcomes for the benefit of cus-
tomers, employees, investors and other stakeholders.

For more information, visit amwater.com and join American
Water on LinkedIn, Facebook, X and Instagram.

About American Water

Charitable Foundation

The American Water Charitable Foundation, a philanthropic
non-profit organization established by American Water
(NYSE: AWK), focuses on three pillars of giving: Water,
People, and Communities. Since 2012, the Foundation has
invested more than $20 million in funding through grants and
matching gifts to support eligible organizations in commu-
nities served by American Water. The Foundation is funded
by American Water sharcholders and has no impact on cus-
tomer rates. For more information, visit amwater.com/awct.

SOURCE American Water

For further information: American Water Media Contact: Ali-
cia Barbieri, Director, Corporate Communications & Exter-
nal Affairs, American Water, (856) 676-8103,
alicia.barbieri@amwater.com; American Water Charitable
Foundation Contact: awcfmedia@amwater.com
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New Jersey American Water Signs Agreement to Purchase
Hopewell Borough Water System

New Jersey American Water to Invest $7 Million in Infra-
structure in First Five Years

CAMDEN, N.J., Dec. 18, 2025 /PRNewswire/ -- New Jersey
American Water announced today it signed an agreement to
acquire the water system in Hopewell Borough for $6.4 mil-
lion. This announcement follows a referendum vote in No-
vember of 2025 in which 58% of Hopewell voters approved
the sale of the system. The Hopewell water system serves
over 880 customer connections.

"We are honored to earn the trust of Hopewell Borough and
its residents," said Mark McDonough, president of New Jer-
sey American Water. "Because we have supplied a significant
portion of Hopewell's water for many years through a bulk
water agreement, this transition will be seamless for our fu-
ture customers. We are committed to investing in the system
to replace aging infrastructure, remove lead service lines, and
enhance reliability, all while keeping rates affordable and de-
livering the high-quality service our customers expect and
deserve."

As part of the agreement, New Jersey American Water will
invest $7 million in infrastructure improvements within the
first five years of ownership. Anticipated improvements to
the system include:

Identifying and replacing all utility-owned and customer-
owned lead and galvanized steel service lines by 2031
Replacing aging water mains

Additional improvements will be identified through a com-
prehensive analysis of the system which New Jersey Ameri-
can Water will conduct upon taking ownership.

"After over two years of analysis, planning, and community
engagement by Borough Council and our town's dedicated
professionals, I am excited for this transformative step for-
ward that our voters chose this November," said Hopewell
Mayor Ryan Kennedy. "Moving forward with this agreement
with New Jersey American Water allows our community to
receive the critical investments we need to modernize our
water infrastructure and help ensure safe, reliable service for
every resident while reducing our water rates. It also allows
us to retire our municipal debt and reinvest those funds in
priorities that strengthen our community. This is not just
progress, it's the start of our ongoing commitment to sustain-
ability and affordability for our entire community."”

New Jersey American Water 1s working with Hopewell to
help ensure a smooth transition for customers. Subject to ap-
proval from the New Jersey Board of Public Utilities (NJ
BPU), the company anticipates completing the acquisition in
the first half of 2026.

About New Jersey American Water

New Jersey American Water, a subsidiary of American Water,
1s the largest regulated water utility in the state, providing
safe, clean, reliable and affordable water and wastewater
services to approximately 2.9 million people.

For more information, visit www.newjerseyamwater.com and
follow New Jersey American Water on LinkedIn, Facebook,
X, and Instagram.

SOURCE American Water

For further information: Chelsea Kulp, Director, Communi-
cations & External Affairs, New Jersey American Water,
chelsea. kulp@amwater.com

NEW JERSEY

AMERICAN WATER
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WATER MAIN

FLUSHING PLANNED
IN CAMDEN

Each year, the City of Camden
flushes its water distribution
(pipeline) system to help
ensure that our customers
continue to receive high-quality
water service.

FLUSHING SCHEDULE

American Water, the City’s contracted water
service provider, will be conducting fire hydrant
flushing for 10 weeks bheginning Sept. 15, 2025,
during the hours of 8 a.m. to 4 p.m.

WHY WE FLUSH

Flushing helps us to clean out any build up of mineral
deposits and sediment inside the pipes. These harmless
deposits can occur when water service demands are
reduced during the winter months. It also allows us to usc
the hydrants to make sure they are operational and 1o
check fire flows.

WHAT TO EXPECT

When crews are in the area, you may experience a drop in
water pressure or discolored water. If discolored water
occurs. let the cold water run until it is clear.

HOW TO PREPARE

Draw water for cooking ahead of time.

* Store a large hottle of water in the refrigerator for
drinking.

* Check for discolored water hetore using the washing
machine or dishwasher.

QUALITY. ONE MORE WAY
WE KEEP LIFE FLOWING.

WATER SERVICE IN THE
CITY OF CAMDEN

AMERICAN WATER

WE KEEP LIFE FLOWING®
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Governor Murphy Announces
Over $22 Million in Funding to
Protect and Grow Reproductive

Health Care Access

Against Anti-Choice Extremism by the Trump
Administration, New Jersey Stands for Repro-
ductive Freedom

TRENTON, NJ - Governor Phil Murphy today an-

nounced the allocation of $22.325 million through the Re-
productive Health Access Fund (RHAF) to protect and
expand reproductive health care services across New Jersey.
Part of a broader strategy to counter escalating threats by the
Trump Administration to reproductive rights, the funding will
support family planning providers, grow the reproductive
health workforce, and safeguard essential medications.

“Since the onset of my Administration, we have made it a
priority to not only empower choice in the reproductive de-
cision-making process, but also to strengthen our reproduc-
tive health care delivery system. Through strategic
investments and targeted initiatives, we are working to pro-
vide safety-net family planning services, upgrade facilities,
and grow the reproductive health care workforce,” said Gov-
ernor Murphy. “While states across the nation move to re-
strict access to reproductive health care services and
changing federal policies by the Trump Administration jeop-
ardize the accessibility and affordability of health care ac-
cess, New Jersey is determined to navigate emerging
challenges to continue the positive momentum we have built
over the past eight years.™

For Fiscal Year 2026, the Murphy Administration is strate-
gically using the Reproductive Health Access Fund to ensure
direct care continues to be delivered to vulnerable popula-
tions, grow the reproductive health care workforce, and in-
vest in the State’s reproductive health care infrastructure to
serve more patients. This includes:

» $8 million in support to reproductive health care providers
targeted by the federal government to subsidize care for low-
income patients;

* $5.5 million to enable physical and technological facility
upgrades at family planning clinics;

« $1 million to make security improvements at reproductive
health facilities;

« $3 million through the Primary Care Practitioners Loan Re-
demption Program, with priority given to providers offering
reproductive health services in historically medically under-
served communities;

« $2 million to continue expanding clinical training programs
in partnership with Rutgers University to upskill and train
health care professionals;

* $1 million to fund recruitment incentives to attract special-
ized out-of-state providers, building on a Choose NJ cam-
paign this spring;

« $650,000 to support outreach and public education efforts
to help patients navigate care;

» $500,000 will be dispersed through direct care partners to
continue assembling strategic stockpiles of medications and
related supplies to supplement the over six-month supply of
mifepristone on hand in the event of federal or judicial dis-
ruptions; and

* The remainder ($675,000 of Fiscal Year 2026 funds) will
be held in contingency to allow rapid response to emerging
threats.

“This funding is about one thing: Making sure New Jer-
seyans can still see their doctor and get the care they need,”
said Acting Health Commissioner Jeff Brown. “Left
unchecked, drastic federal cuts to essential health care
providers will strip away access to wellness exams, STI test-
ing, contraception access, and breast and cervical screenings
from everyday New Jerseyans. The Reproductive Health Ac-
cess Fund protects essential care that keeps people healthy.”

“A robust supply of trained health care professionals through-
out New Jersey is critical to ensuring residents can obtain the
reproductive health services they need,” said New Jersey
Higher Education Student Assistance Authority (HESAA)
Executive Director Margo Chaly, Esq. “By offering student
loan redemption to providers in exchange for serving med-
ically underserved communities, our State is working to pro-
vide equitable access to reproductive health care for all New
Jerseyans. The HESAA team will continue to support
statewide efforts to bolster key workforces on behalf of those
who call our state home.”

“Under Governor Murphy’s leadership, New Jersey contin-
ues to set a standard for reproductive health care across our
nation,” said Attorney General Matthew J. Platkin. **As other
states continue to impose draconian penalties on patients and
health care professionals who seek or provide abortion care,
our state 1s taking meaningful action to facilitate unob-
structed access to vital reproductive services for all.”

“Protecting access to care also means protecting the profes-
sionals and places that make that care possible,” said New
Jersey Office of Homeland Security and Preparedness Direc-
tor Laurie Doran. **As part of this investment through the Re-
productive Health Access Fund, facilities will be better
positioned to strengthen their security posture, reduce vul-
nerabilities, and enhance readiness for a range of potential
threats. This support helps create a safer environment for pa-
tients and staff and reinforces the continuity of essential serv-
ices across New Jersey.”

*“The New Jersey Health Care Facilities Financing Authority
(NJHCFFA) fully supports the initiatives this funding will
provide, such as improving maternal, child, and reproductive
health care,” said New Jersey Health Care Facilities Financ-
ing Authority (NJHCFFA) Executive Director Frank Troy.
“It is completely in line with our mission, which is to ensure
that all health care organizations have access to financial re-
sources to improve the health and welfare of the State’s citi-
zens,”

“We applaud the ongoing support and unwavering commit-
ment of Governor Phil Murphy and the New Jersey Legisla-
ture for continuing to prioritize funding that safeguards and
advances reproductive rights across our state. At a time when
access to reproductive healthcare 15 being dismantled in
many states, New Jersey continues to lead the way by prior-
itizing accessibility, equity, and personal autonomy for all,”
said Jenifer Groves, President & CEO, New Jersey Family
Planning League. “We commend the Murphy Administration
for ensuring that all New Jerseyans have access to safe and
effective reproductive healthcare services and supplies. We
look forward to continuing our partnership with legislative
leaders and advocates to protect and expand access to repro-
ductive healthcare for everyone in New Jersey.”

*On behalf of the two Planned Parenthood affiliates, Planned
Parenthood of Metropolitan New Jersey and Planned Parent-
hood of Northern, Central and Southern New Jersey, we want
to thank Governor Murphy once again for his leadership on
protecting reproductive health care and the State Legislature
for appropriating these funds,” said Kaitlyn Wojtowicz, Ex-
ecutive Director, Planned Parenthood Action Fund of New
Jersey. “As the Trump Administration and the Federal Gov-
ernment continue their attacks on sexual and reproductive
health care providers and patients, we are proud to be in a
state that stands up for everyone's right to access lifesaving
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essential reproductive health care services, no matter what."”

Continuing the Murphy Administration’s
Commitment to Reproductive Freedom

The RHAF allocation advances the Murphy Administration’s
comprehensive strategy to protect and expand access to re-
productive health care. Among the first acts of Governor
Murphy upon taking office in 2018 was to restore state fam-
ily planning funding that had been annually eliminated by
the prior administration. Since then, the Murphy Administra-
tion has taken significant legislative, regulatory, funding, and
legal actions to uplift reproductive freedom. Notably, in Jan-
vary 2022, before the U.S. Supreme Court’s Dobbs v. Jack-
son Women's Health Organization decision in June 2022,
Governor Murphy signed the Freedom of Reproductive
Choice Act, codifying the right to reproductive choice in state
law.

The Murphy Administration has made reproductive health
care more affordable through strategies like insurance cov-
erage requirements and convenient access to contraceptives
in pharmacies. Alongside enacting protections for providers
and patients for care administered in New Jersey, the State
has expanded scopes of practice, trained providers, and in-
vested in security and physical infrastructure for care deliv-

ery.

Since 2018, the Murphy Administration has invested $268
million in family planning services and reproductive health
programs. The RHAF was created through the Fiscal Year
2026 Appropriations Act to enable the State of New Jersey
to nimbly address threats to reproductive freedom and con-
tinue expanding access to services. This fund supplements
annual dedicated funding for the State family planning pro-
gram, as well as investments in state-based insurance cover-
age.

Administered through the New Jersey Family Planning
League, the State family planning program serves about
153,000 individuals across every county each year. These 17
clinics with over 60 service sites deliver person-centered
family planning services, including contraception manage-
ment, STI screening, and comprehensive reproductive health
care.

Addressing Evolving Threats to
Reproductive Health Care Access

Through these Fiscal Year 2026 investments, New Jersey will
remain a safe haven for reproductive freedom. The Murphy
Administration prioritized the largest portion of the RHAF —
$8 million — to support continuation of safety-net care for
uninsured and underinsured patients delivered by reproduc-
tive health care providers who are targeted by recent federal
policy changes.

Most notably, President Trump’s One Big Beautiful Bill Act
aims to block Planned Parenthood health centers nationwide
from receiving payment from Medicaid for health care serv-
ices that they provide, including routine and preventive care,
health screenings, contraceptives, and family planning serv-
ices. In New Jersey, roughly 44,000 Medicaid members re-
ceive their reproductive health care at Planned Parenthood
health centers operated by Planned Parenthood of Northern,
Central, and Southern New Jersey and Planned Parenthood
of Metropolitan New Jersey.

The State of New Jersey is participating in ongoing litigation,
monitoring potential changes to federal funding, and prepar-
ing for proposed federal regulatory changes impacting access
and affordability of reproductive health care services. New
Jersey has joined multistate coalitions to defend reproductive
rights at the federal level and against extremists, and to pro-
tect access to evidence-based reproductive health care, in-
cluding mifepristone and Title X services. New lJersey’s
family planning network currently receives $8.55 million an-
nually through the federal Title X program, which covers
contraception, STI testing, life-saving cancer screenings, and
other health care for uninsured and underinsured individuals.
President Trump’s proposed budget eliminates Title X fund-
ing, which could result in significant disruptions to care, re-
duced access to contraceptives, and preventive care services.
The federal Department of Health and Human Services is
considering federal rule changes that could restrict or elimi-
nate access to 340b drug pricing that provides discounted
medications to safety-net clinics.

To learn more visit New Jersey’s Reproductive Health Infor-
mation Hub.



ANOINTED NEWS JOURNAL DECEMBER 21 - JANUARY 3, 2025 PAGE 9

SICKLE CELL DISEASE qMcaro

Facts and Stats veEALTH cOrRPORATION

WHAT?

Sickle Cell Disease {SCD) is a rare, inherited blood disorder in which red blood cells
may become sickle-shaped and haraen. For a baby to be born with Sickle Cell
Disease, both parents must have the sickle cell trait, or one parent has the sickle
trait and the other parent has another abnormal hemoglobin trait. Sickle Cell
Disease is not contagious, and there is no universal cure.

The Facts Y 5 3 years

— B

» Sickle Cell is a rare disease N T life expectancy of
at? « An estimated over 100,000 people in the U.S, have SCD those suffering from
r? « 2,000 babies are born with SCD annually in the U.S. chronic sickle disease
e Average age of diagnosis: under 5 months complications in U.S.

» Sickle cell impacts people of many races and ethnicities

The blockage of blood flow caused by sickled cells leads to
complications including:

= Chronic severe and » Vision problems/blindness » Hip and shoulder joint
unpredictable pain e Lung tissue damage damage

e Anemia » Kidney disease » Skin ulcers

» Frequent infections e Stroke o Difficult pregnancy

« Fatigue « Shortened life expectancy

= Delayed growth » Blood clots

Where?

Sickle Cell Disease is a global health problem

Staying healthy with Sickle Cell Disease involves:

» Pain management e« Prescription treatments such as hydroxyurea,
» Blood transfusions glutamine, and crizanlizumab to reduce the
e Self-care, including eating well, exercising, severity of SCD
and drinking water « Screening tests for early detection of some
+ Preventive antibiotics (when prescribed) sickle cell complications

Curative and Potentially Curative Therapies

No universal cure exists for Sickle Cell Disease; however, the following treatment options are
considered curative and potentially curative.
« Bone marrow transplant (curative)
« Gene therapy (potentially curative)




more than $2.7M in Funding for
South Jersey Community Projects

WASHINGTON, DC - Today, Congressman Donald

Norcross (D-NJ-01) announced $2.737 million in Commu-
nity Project Funding for New Jersey’s First Congressional
District. This funding was secured through the Continuing
Appropriations, Agriculture, Legislative Branch, Military
Construction and Veterans Affairs, and Extensions Act of
2026 (H.R. 5371), which funds programs under Agriculture,
Legislative Branch, and Military Construction—VA through
fiscal year 2026.

“This Thanksgiving, I'm reminded of how important it is to
give back to the community I'm honored to serve. These in-
vestments reflect why voters sent me to Congress: to fight
for working families and strengthen the health, safety, and
quality of life in South Jersey,” said Congressman Donald
Norcross. “From delivering new fire trucks that will make
our communities safer to expanding access to telehealth,
these dollars will make a real difference for our families and
first responders. I'll keep fighting every day to deliver our
fair share of federal resources to South Jersey.”

"The Borough Council and I are grateful to share that the
Borough of Magnolia has been awarded $822,000 in federal
funding to support the purchase of a new fire apparatus. We
humbly thank Congressman Donald Norcross for securing
this funding and for his continued support,” said Mayor
BettyAnn Cowling-Carson. *This investment not only pro-
vides significant savings for taxpayers but also ensures that
our volunteers can continue delivering reliable, professional
emergency services for years to come.”

“Maryville 1s deeply grateful to Congressman Norcross for
his ongoing commitment to expanding access to treatment
across Southern New Jersey,” said Jared Levy, CEO of
Maryville. “This federal support will allow us to strengthen
the systems and resources needed to reach more individuals
struggling with substance use and mental health challenges.
This investment means improved access, stronger recovery
outcomes, and healthier communities.”

“The Borough of Westville, the Westville Fire District #1,
Board of Fire Commissioners along with the members of the
Westville Fire Department extend their sincere gratitude to
Congressman Donald Norcross for his continued support of
the Borough of Westville and our dedicated career and vol-
unteer firefighters,” said Mayor Fritz H. Sims, Jr. “This fund-
ing will allow the Westville Fire Department to continue to
have the resources necessary to operate effectively, serve the
Borough at the highest level, and remain fully equipped to
provide extremely effective, reliable, and professional emer-
gency response services for many years to come.”

Community Funding Recipients and Project Descriptions:

« $822.000 to Borough of Magnolia

» This project will provide the Magnolia Fire Company with
a new fire engine to replace aging equipment and ensure re-
liable emergency response for residents

_ANOINTED NEWS JOURNAL

« $1,015,000 to Maryville Southern New Jersey Telehealth
* This project will expand Maryville’s telehealth program-
ming across Southern New Jersey by upgrading its electronic
medical record system and related hardware, cybersecurity
tools, and IT support.

» $900,000 to Westville Fire District

This project will fund a new rescue pumper for the Westville
Fire District to strengthen emergency response in Westville,
surrounding communities, and nearby highways such as I-
295 and the New Jersey Turnpike.

FY26 National Defense
Authorization Act Passes

House of Representatives
December 10, 2025

WASHINGTON, D.C. — Today, the Fiscal Year 2026

National Defense Authorization Act (NDAA) passed the
House of Representatives.

The FY26 NDAA improves military readiness and strength-
ens American industry by cutting red tape, fixing outdated
systems, and supporting defense innovation. The FY26
NDAA also includes a 3.8% pay raise for all servicemembers
and authorizes $1.5 billion in new construction of barracks,
dormitories, housing, and child development centers.

“The National Defense Authorization Act (NDAA) 1s a com-
mitment to our nation’s security and a steadfast investment
in the courageous men and women in our armed forces. After
a year-long effort, we have delivered a robust bill that ensures
that our troops are manned, trained, and equipped with the
best to carry out our nation’s mission and return home safely.
It provides a $3.8% pay raise to all servicemembers, and 1t
cuts down on red tape to make certain that our men and
women in uniform have the resources they need to keep our
country safe,” said Congressman Donald Norcross. “This bi-
partisan legislation strengthens our industrial base, supports
our allies, and streamlines procurement and decision-making.
As ranking member of the Tactical Air and Land Subcom-
mittee, 1 was honored to work with my colleagues on both
sides of the aisle to strengthen our national defense, invest
in our industrial base, and deliver for South Jersey.”

Fiscal Year 2026 NDAA Priorities Se-
cured by Rep. Norcross:

* Over $618 million for CH-47 helicopters, which will be
manufactured by South Jersey workers.

« Nearly $2.5 billion for the KC-46 refueler aircraft, which
flies out of Joint Base McGuire-Dix Lakehurst.

« Required an Army study to on the consequences of ammu-
nition research and development away from Picatinny Arse-
nal in Wharton, New Jersey.

» Required the Secretary of Defense to submit regular reports
when they are housing undocumented immigrants on military
bases, including 1f migrants are held at Joint Base McGuire-
Dix-Lakehurst.

* $9.9 million investment to enhance Army command and
control for unmanned systems and their defense which will
be developed by South Jersey workers.

Capital One is Again Showing
its Remarkable Support for
Delaware State University.

Capital One’s sponsorship of the Scholarship Ball is a con-
tinuation of the generous support it has provided DSU in re-
cent years. In 2021, Capital One donated its six-floor,
35,000-square-foot Wilmington building to DSU, which has
been renamed DSU Riverfront. In addition, since 2020, Cap-
ital One has granted almost $1.3 million to DSU,
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Other corporate sponsors supporting the upcoming Scholar-
ship Ball include Agilent Technologies, Barclays, Chris-
tianaCare, Delmarva Power, Corteva, Thurgood Marshall
College Fund, Chesapeake Utilities Corp., Wells Fargo, Bank
of America, Nemours, M&T Bank, Incyte, Pepsi Bottling
Ventures, CSC Global, and Breakthru Beverages.

The Scholarship Ball will showcase Grammy Award-winning
artist Avery Sunshine as its featured performer, and the event
emcee will be Jamila Mustafa, who, in addition to being a
DSU alumna, 1s an award-winning journalist, host, and ac-
{ress.

42 Ty, "
o — !

4

""‘

T,

"
§g

=,
e,

i

a

=
B

-1 4

The DSU Scholarship Ball is the first signature university
event for HEHI’}" W. TB.YIOI‘,, who has hit the ground

running with itentional purposefulness as DSU’s new Vice
President for Institutional Advancement and President of the
DSU Foundation.

“The opportunity to highlight the profound importance of
philanthropic support for scholarships that enable our stu-
dents to realize their dream of higher education is what 1s cel-
ebrated,” Mr. Taylor said. “Capitol One, our title sponsor and
Corporate Partner Awardee, will be honored for their gen-
erosity along with many other individual, organizational, and
group scholarship donors, as we will experience a night of
DSU's best and brightest.”

Mr. Taylor — who arrived at the University in September —
brings almost 30 years of professional experience in the
higher education and non-profit sectors. His diverse back-
ground includes fundraising, board development, campaign
planning and execution, alumni/constituent relations, com-
munications/marketing, non-profit management, diversity,
and community partnerships.

As an advancement professional, Mr. Taylor has successfully
solicited more than $75M personally and led teams that have
secured over $250M in a career journey that has included
tenures with Princeton Umiversity, Stanford University, KIPP
Foundation, Level Playing Field Institute, Clark Atlanta Uni-
versity, Agnes Scott College, and Golden Gate University.
His fundraising success is based on a relationship-focused
approach that highly emphasizes the difference between
charity and true philanthropy.

Before beginning his new professional chapter at DSU, Mr.
Taylor served as the CEO of The Obria Group, a Christian
healthcare organization with 17 clinics in five states. His
most recent tenure in higher education was as the Vice Pres-
ident for University Advancement at Golden Gate University
in San Francisco, Calif., where more than $23M was raised.

Mr. Taylor said that he is excited to work with the members
of the institutional advancement team, as well as with other
University colleagues, including many student and alumni
volunteers, to produce an outstanding Scholarship Ball.

“Leading Del State's advancement efforts is an opportunity [
am honored to accept and bring my almost three decades of
professional experience to help us elevate the philanthropic
investments that will ensure the next 134 years of life-trans-
forming education that Delaware State University has pro-
vided since 1891,” Mr. Taylor said.
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| et’s Talk About What

Coping with Grief, lliness,
and Finding Meaning
During the Holiday Seaso

By Phillip W. Heath, MS — President and CEQ, Samaritan

- '

Matters:

We often associate the holiday season with a sense of wonder and joy — time with loved ones,
bright lights and happy gatherings. But for those facing serious or life-threatening illnesses or
coping with the loss of a loved one, the holidays can be a season of mixed, conflicting emotions
— happy times overshadowed by grief, and laughter replaced with sadness.

Grief and loss don't wait for a convenient time — their presence arrives in the middle of seasonal
songs, cultural traditions, and well-meaning invitations. Those wanting to decorate homes, cook

meals, bake cookies, or host parties might feel pressure to “keep things normal,

nothing feels the same.

As the sevanth ef aight children, | grew ug with
boliday traditions of music, ford, laughter and
stories,  Lndzrstand how desply important
rtuals and co obritions are, and howe nard it =
wihzn illr2ss or grief reshase then,

After decades of working in health z2nd

senior care, | now ravigate the holidays with
compassion, uncarstandirg and Hexib lity The
ingivicluals and 2 milies that Szmartzn serves,
ay well s cumnpassionzle c.all, have Laughl

me the value o7 presence, compassion, anc
acceptance. Througn each of them, | Fave
lezarnec that baliday grief is somathiing to hono
with resasct and dignizy. It is not something
you can stimply “fix ”

Today. | share some mportant tpe ler coping
with [oss durirg tha hel day season, in 1 hr:-r“
that you, a riend or levec one may fnd peace
and comret

You Have Permission to Feel: The Power of
Peace & Pause

Cve-y emation is valid. There is no wong way
to 2el, no right way to grieve and no need to
pretend or neroarm | 2ncourage vou Lo seek
joy in the litde things, give vourself grace, and
cmbrice the power of peace ane choice curing
this season of giving,

o Soale back or activit es if you wart to.

* Realiza imis OK to szy “yas,” “ro” cr”|
den't know™ to requests or invitations

o Cwve yourself permission to change your
mind or plar - even al the last mincle.

» Szt boundaries. Know what types anc
sourzes of stress impact you and focus an
preventing oo minimizing tem

o Colckrata or abacrve the holicays an your
terms. Consider treditions you want to
ma ntain and those yod wear to let go,

+ Create now activities that honor your past
and respact your raality,

Give The Gift of Compassion: No Receipt
Required

Thi best anc greates™ gits vou car give othars,
and yoursel?, require no shopoing or spenc ng.
Gilte thal are given “rom e 1earl anc shared
w th compession and urderstanding often have
the biggest ‘mpact and can help you zooe with
lass or lness in the rmost SLFPIFSING wWays.

« Call orwice toa speacial ovad cne or ask
somsone to aelp you do so.

« Shzre a favorile menzoy durirg & quiel
momant.

+ Recorc amessage or story ‘or you ~ family.

« Sxpress your feelings. Othars who are
hurting will oe gratelu to share that
expanence with you

» ourral your experience. Jotting down
words or drawings In a notetoc< can belp
you meve througn your emoticns anc
Process your story,

« 3e patentwith yourself and others, Let
go of oxpoctat ons ans embracs spezial
momeants, no mratte Fow big or small they
may be.

Be Open to Receiving Support: Wrap Yourself
in Love and Care

VWien the Folidays feel haavy, refocus on
yourself and vour cwn wellbeing. Being atturad
w0 yedr own errations, teelings and needs helps
direc vou towards & path of hezling end growt.

" even when

» Rost when you necd to - phys cally,
rentally ard emaotionally

o Asefor help - or solitude = w thout needing
to justify cr anolagize.

¢ Consicer vour losses and nesds, |7 fatigue
rakes attending winter festivale or holiday
markels too tax ng, choose meaning .l
alteratives, like listaring to musiz or
watching movios.

* [rezthe deeply while focusing on the
Qresent.

o Pracess your thoughts anc concems with &
trusted friend, family mamber, or healthcare
arcfessions . This s ong of the mosl
atfective ways 1o prectica compassicnate
salf-care.

Grigl is Lniversal but highly pzrsonal. ILis

a physical, ermctional, spirirual, sooal ard
behevioral experience, Yet, it is important to
emember that grig’ is not sonething you have
to cxporcncs and fooe on your awn. Fram
aved ones, Irends and lamily o prolessionz!
Ggre” counsalors and support found through
arganizzticns such as The Semraritan Center
for Grief Suppet ar our Sodial Conections
pregrams, there are many rasaarces right in
your community 1o provide care, counsel, and
comfort as you navigate Your ¢e” exper snce,

The holiday seasan might not leck or feel

ke it orce did, and that is perfactly OK. Your
expetience matters and vour grief is <e2l, bur
you raver have 12 go ‘thr":-uq'n it all on your cuwn.

Samaritan

LIF=-ENHANCING CAR= FOIR _.?{:-) YEARS

To learn more about Samaritan's Center for Grief Support, Social Connections and other services, call our care team today at (856) 596-1600.
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¥ Virtua

Health

Virtua Health Named a Top 10
Healthcare Organization by Forbes

Not-for-profit Virtua 1s the only N.J. represen-
tative 1n its category

MARLTON, N.J., - Forbes has recognized Virtua

Health on its 2026 list of America’s Best Companies. The
Marlton-based health system 1s among 11 healthcare and so-
cial-services organizations nationwide that are included on
the ranked list. Virtua is also the only New Jersey healthcare
firm named to the list.

The complete Forbes ranking features 500 companies and or
ganizations representing more than 50 industries. According
to Forbes, the selection process encompassed more than 100
metrics across 11 categories, including financial perform-
ance, customer sentiment, employee ratings, and media sen-
timent.

“We partnered with a half-dozen data firms, collected hun-
dreds of measures of company quality with millions of data-
points, and turned them into an index to evaluate thousands
of the largest public and private companies in America,” said
Alan Schwarz, assistant managing editor at Forbes, on the
company website.

This recognition adds to Virtua’s growing list of national hon-
ors. Earlier this year, Virtua earned its seventh consecutive
appearance on Forbes’s list of America's Best Employers in
New Jersey. Virtua is also featured on Newsweek’s 2025 list
of America’s Greatest Workplaces and its inaugural list of
America’s Greatest Workplaces in Health Care. Modern
Healthcare also selected Virtua as a Best Place to Work 1n
Healthcare in 2025.

“Virtua remains that trusted choice for personalized, com-
passionate care for the people of South Jersey and beyond,”
said Dennis W. Pullin, FACHE, president and CEO of Virtua
Health. “Our commitment to excellence and the evolution of
clinical capacities is driving national recognition like never
before. It is a testament to our workforce and the ways they
show up each day with pride and purpose.”

About Virtua Health

Marlton, N.J.-based Virtua Health 1s an academic health sys-
tem committed to helping the people of South Jersey be well,
get well, and stay well by providing the complete spectrum
of advanced, accessible, and trusted healthcare services. Vir-
tua’s 16,000 colleagues provide tertiary care, including
renowned cardiology and transplant programs, comple-
mented by a community-based care portfolio. In addition to
five hospitals, two satellite emergency departments, 42 am-
bulatory surgery centers, and more than 400 other locations,
Virtua brings health services directly into communities
through Hospital at Home, physical therapy and rehabilita-
tion, mobile screenings, and its paramedic program.

Virtua has 3,000 affiliated doctors and other clinicians, and
its specialties include cardiovascular and gastrointestinal
health, orthopedics, advanced surgery, and maternity. Virtua
1s academically affiliated with Rowan University, leading re-
search, innovation, and immersive education at the Virtua
Health College of Medicine & Life Sciences of Rowan Uni-
versity. Virtua 1s also affiliated with Penn Medicine for can-
cer care and neurosciences, and the Children’s Hospital of

Philadelphia for pediatrics.

As a not-for-profit health system, Virtua 1s commutted to the
well-being of the community and provides innovative out-
reach programs that address social challenges affecting
health, most notably the “Eat Well” food access initiative,
which includes the unparalleled Eat Well Mobile Grocery
Store. Discover more at virtua.org.
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Three Virtua Hospitals are Recog-
nized as High-Performing in U.S.

News & World Report’s 2026 Best
Hospitals for Maternity Care

CAMDEN, NJ - U.S. News & World Report, the global

authority in hospital rankings and consumer advice, has
named Virtua Voorhees, Virtua Our Lady of Lourdes, and
Virtua Mount Holly Hospitals as High-Performing hospitals
for Maternity Care n 1ts 2026 Best Hospitals for Maternity
Care report. This designation, the highest award a hospital
can earn in this category, marks the fifth annual edition of
the study.

Since 2021, U.S. News has evaluated hospitals nationwide
that provide labor and delivery services, analyzing detailed
data submitted by each institution. For the 2026 rankings, ap-
proximately 900 hospitals participated. The ratings are de-
signed to help expectant parents, in consultation with their
prenatal care providers, make informed decisions about
where to receive maternity services that best meet their fam-
1ly’s needs.

All three of Virtua’s hospitals that provide maternity services
earned the High Performing designation based on key meas-
ures of maternity care quality, including:

* C-section rates among lower-risk pregnancies

« Severe, unexpected newborn complication rates
* Exclusive breast milk feeding rates

+ Adoption of birthing-friendly practices

"Being named a High Performing hospital for Maternity Care
by U.S. News & World Report affirms Virtua Health’s un-
wavering commitment to mothers, babies, and families
across South Jersey,” said Nicole Lamborne, MD, Vice Pres-
ident of Clinical Operations, Virtua Women's & Children's
Services. “This recognition reflects the dedication of our
physicians, advanced practice providers, nurses, and care
teams who provide safe, compassionate, and evidence-based
care every day. We are honored to be trusted by expectant
parents during one of life’s most meaningful moments, and
we remain focused on advancing maternity services that sup-
port healthy beginnings and lasting wellness."

About U.S. News & World Report

U.S. News & World Report is the global leader for jour-
nalism that empowers consumers, citizens, business lead-
ers and policy officials to make confident decisions in all
aspects of their lives and communities. A multifaceted
media company, U.S. News provides unbiased rankings,
independent reporting and analysis, and consumer advice
to millions of people on USNews.com each month. A pil-
lar in Washington for more than 90 years, U.S. News 1s
the trusted home for in-depth and exclusive insights on
education, health, politics, the economy, personal finance,
travel, automobiles, real estate, careers and consumer
products and services.

DECEMBER 21 - JANUARY 3, 2025

PAGE 14

Do Care Doula Foundation Inc. /
Growth: Family Resource Center
Announces Expansion and
Relocation to Larger Facility
in Downtown Dover

Dover, DE — Do Care Doula Foundation Inc. is proud

to announce that the Growth: Family Resource Center will
be relocating from its current home at 125A W. Loockerman
Street to a significantly larger facility at 202 W. Loockerman
Street, Dover, DE 19904, beginning January 2026. The new
space—more than double the size of the current center—
marks an exciting step forward in expanding services and
strengthening support for families across Delaware.

The new facility features a former pharmacy area that will
serve as a dedicated storage and distribution space for all
food/basic needs pantry items and the full diaper bank. Ad-
ditionally, a large open seating area will provide families with
a comfortable indoor waiting space during pantry hours,
eliminating outdoor lines and improving safety and accessi-
bility. This expanded area will also allow the Foundation to
host larger events, workshops, and community programming
to better serve families.

Since opening the Family Resource Center in 2024, Do Care
Doula Foundation’s community outreach had grown signifi-
cantly. This expansion will position the organization to
deepen that impact.

2025 Milestones & Impact Highlights:

* Trained the organization’s 100th doula, advancing birth eq-
uity across Delaware

» Served 85-100 families weekly through the Food/Basic
Needs Pantry & Diaper Bank

 Supported 166 overnight stays for pregnant and parenting
families through a partnership with the New Castle County
Hope Center

« Hosted multiple community baby showers featuring partner
resource tables, nutritious meals, family fun activities, free
baby essentials, and raffles for large baby items

* Provided childbirth, lactation, and parenting education to
support maternal and infant wellness

To support this expansion, Do Care
Doula Foundation is collecting donations

of:

» Diapers (all sizes)
» Baby wipes

* Dish liquid

* Laundry detergent
* Toilet paper

Financial contributions to help stock the new center can be
made securely at dedfde.org.

About Do Care Doula Foundation Inc.

Do Care Doula Foundation Inc. is a 501(c¢)(3) nonprofit
organization dedicated to holistically supporting families
during pregnancy, birth, and beyond. Through its Family
Resource Center, doula training, maternal health pro-
grams, and community outreach efforts, the organization
works to reduce maternal health disparities and uplift un-
derserved families across Delaware.

For more information, please contact:
Erica Allen
erica(@docaredoulafoundationinc.org
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Quality Care
in the Comfort

“NCOUNTRY,WIDE B
“—JHOME CARE Your Loved One’.
Carc 1s Our Priority.
« Certified, Bilingual Aides

«Personal Care Services (Assistance w/ Daily Activities)
«Flexible Scheduling (Hourly, Live-In, Overnight
*Private Pay, Medicaid, and LTC Insurance Accepted
«Care Tailored to Each Client’s Needs :
«Call Today, Care Starts Tomorrow — Fast, & Reliable
support! @~ MEET THE OWNER
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(i = FHOme Lre
eracountvawidenjcom |

IJ»% v dcle
. ' Joncaacdlerac
] | F T a H

(.Call Today: (856) 661-1000

CountrywideHomeCare.com
Servicing NJ | Se Habla Espanol

Countrywide Home Care - “Family by Choice”

*Please Note: The 24-hour start option is available exclusively for private pay clients. Medicaid cases may require additional processing time.*




Alternative Healing Brings
New Hope to Sports Injuries

SOUTH JERSEY - When South Jersey athlete and

business owner Khristopher Inman tore his Achilles tendon
in September 2024, he faced what many athletes dread—a
long recovery, heavy reliance on medication, and the possi-
bility of surgery. Unsatisfied with traditional hospital ap-
proaches, Inman turned to holistic medicine and connected
with Dr. Gordona Ilijevska, whose hands-on healing and ho-
listic practices at Divine Global Healing brought surprising
results. From walking without a boot and crutches within 30
minutes to lite jogging again in just two weeks, Inman’s story
highlights the power of faith, mental strength, and alternative
healing.

In an exclusive interview with the nation’s premier faith-
based and professional newspaper for winners, Anointed
News Journal, Khristopher Inman shares how his journey of
faith, openness, and holistic healing at Divine Global Healing
restored his body and strengthened his mission to help others
seck better health.

Collins:
Who is Khristopher Inman?

Inman:

I am a South Jersey resident. I'm just a regular human being.
I have a company where | take care of folks with disabilities
on a day-to-day basis. I'm also an athlete—I enjoy playing
basketball, football, and baseball. That's about it I'm just liv-
ing the journey and living life.

Collins:
What lead you to seeking doctor Gordona? What took place?

Collins:
And you say you decided to try holistic?

Inman:
Yes, alternative medicine.

Collins:
And what was it about your diagnosis—was it a career-end-
ing situation, or what gave you the greatest concern?

Inman:

[ didn’t like the way they were trying to handle the issue.
There was a lot of medication being pushed on me, and I just
didn’t think that would solve the problem. There was a lot of
waiting and not much urgency. That’s what you tend to get
when you go to the hospital—you’re not always going to be
put first.

What I needed was urgency in actually taking care of the
issue, not just passing out medication. That wasn’t what I
was looking for. I got tired of that, so I wanted to take a dif-
ferent route. Not only that—going to the hospital 1s very ex-
pensive.

Collins:
Did you think your future in sports was about to come to an
end?

Inman:

Yes. I definitely thought it was going to slow me down. I was
preparing my heart and mind to be out for at least two years,
because most athletes who suffer this type of injury are out
for at least that long, trying to rehabilitate and get the Achilles
back to full strength.

So I was already preparing myself for that depressing mo-
ment. I thought I was going to be done with sports for a
while—if not forever—because mentally, it can really break
you down.

ANOINTED NEWS JOURNAL

Collins:

When we first spoke, you mentioned that through Doctor
Gordona’s therapy you were able to get you back on the
court. As a result, you felt you wanted to let everybody know
about her. Why is that important to you—to let the world
know about Doctor Gordona?

Inman:

Well, the way I look at it is when you’re hurt, it’s like a time-
out. You ve got nothing but time to think and process every-
thing. During that time, I felt like God was talking to
me—Ietting me know that through faith and trust in Him, you
can do anything.

That was one of the first things she told me when I met her—
that taking this route was going to require faith, and my men-
tal strength would have to be strong. During that “timeout,”
[ felt it was important for everyone to know about her, be-
cause not a lot of people realize that the body can heal itself.
Many people think medications heal you, but the truth 1s,
they don’t. They may relieve pain temporarily, but you never
really come off them, and that’s where the problem begins.
The more you take, the more they damage other parts of your
body and make you weaker.

The goal 1s to feel young and strong, and 1 want to share that
information with other athletes and with people in general
who are sick—that there 1s an alternative route. It all starts
with your mindset. Not a lot of people want to try things
without medication.

Collins:
And what did some of your therapy consist of?

Inman:

So, the holistic route requires healing of the hands. She’s a
person who heals with her hands. She also used a cream she
makes from her garden, with different plants, vegetables, and
fruits she grows herself. I've even helped her make some of
it, so I learned a lot during the process. It’s called 911
Cream.” That’s her emergency cream, and that’s what she
used on me.

Collins:
Okay. And this cream was able to effectively help with your
achilles?

Inman:

Yes.

Collins:
Okay. And Doctor Gordona, good afternoon. How are you?

Ilijevska:
I’'m good. Thank you.

Collins:
Who 1s Doctor Gordona?

llijevska:

I am a doctor from Europe, born in Macedonia. [ live in the
Netherlands and travel the world helping people in many dif-
ferent countries. I've been helping sick people for 48 years.
If you visit my website, Divine Global Healing, you can see
everything about me there.

Collins:
What 1s your website?

Ilijevska:
www.divineglobalhealing.com

Collins:
And you say you were born in Macedonia and lived in the
Netherlands?

[lijevska:

Yes, I was born in Macedonia, and I have lived in the Nether-
lands. I have traveled for 48 years helping people around the
world, and for the last seven years ['ve lived in America. |
came here to help people as well,
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Collins:
When you met Chris, what was unique about his diagnosis?
Why did you feel you would be able to help him?

Ilijevska:

Because I practice energy healing. I am a doctor—my pro-
fessional background is as a doctor in Europe, and I am also
a doctor in America. I am a functional medicine doctor, a nat-
ural medicine doctor, and a holistic doctor. In America, [ hold
diplomas and licenses as well.

From a young age, I was born with a gift from God. I speak
with God, and I can scan people and see what they have.
Sometimes, just by talking with someone or hearing their
voice, I can tell them everything about what they are experi-
encing. | also ask questions to understand the problems peo-
ple face, and I have even foreseen health problems people
would have in the future.

Collins:
How long did it take for Chris to recover?

Hijevska:

He started to walk the very first day. He came in with a boot
and crutches, and after 30 minutes of working with him, he
no longer needed them. After five days, he was walking bet-
ter. Within two weeks—because I always give people a two-
week trial period—he was able to run.

Collins:

Okay. How can people contact you for your services?

Ilijevska:

Through my website. People can book directly online, or they
can call me by telephone. The first 15 minutes of consultation
is free. After that, if someone wants to make an appointment,
it is $100 for an in-person visit.

Collins:
What do you want people to know about your practice?

Ilijevska:

That this 1s often the last chance for people. Because if God
1s not going to heal you, nobody can. This 1s the last
chance—so make the choice and give it a chance. I am here
for everybody in the world to help. For me, it does not matter
what your religion, color, or background is. What matters to
me is that people are healed.

At Divine Global Healing LLC, our mission is to restore bal-
ance and harmony within the human body through the heal-
ing power of nature, the guidance of Spirit, and the proven
wisdom of holistic medicine.

Collins:
Well, thank you, Doctor Gordona, for your time. | appreciate
YOUL

So, Chris, as you said, most athletes with an Achilles injury
usually need surgery. But Doctor Gordona said that in about
30 minutes, you were able to get out of the boot and start
walking without it. What was going through your mind when
that started happening?

Inman:

That was crazy. That’s just not what we’re taught here. I came
to her with an open mind—that’s the first thing it takes. You
have to understand that she comes from a country where
things are done totally differently than they are here. And like
she said, you need to have a strong mental mindset to work
with her. Honestly, at first, I thought she was crazy—but |
did it. And that’s what caught my attention.

Collins:
And then two weeks later, you were actually running again?

Inman:
Yes, a little jog.

Collins:

That 1s absolutely amazing. In my opinion, that has to take
some supernatural or divine intervention. So when you say
you have to be strong-minded, what do you want the public
to understand about that?

Inman:

It’s about being open-minded; having an open mind and
wanting to find different alternatives instead of just accepting
the one we’ve been spoon-fed. Being open-minded means
being willing to try new things, and trying something new
doesn’t make you weird. Everyone won’t see it the same way,
but the first key to having a strong mind is being open.

Continued on page 17
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Continued from page 16

Also, trust God. You trust God first, then keep an open mind,
and keep your faith. For example, when you’re given the
boot, you're told to sit down and not move. But during that
time, she had me moving. Yes, I rested, but we also kept my
leg active. Because of that, my calf is still the same size as
my right leg.

| tore my left Achilles, and if you look at most athletes when
they come back, that leg is usually smaller than the other be-
cause 1t hasn’t moved for months. But we kept mine moving,
kept it strong, and now my leg looks identical to my right.

Collins:

There are a lot of people curious about holistic approaches.
But there are also many who are negative and don’t neces-
sarily believe in them. Some medical professionals have even
been banned because of their holistic practices. What do you
say to all the skeptics?

Inman:

People will leave a review, and sometimes just one review
can stop someone from receiving their blessing. Some things
you have to try for yourself. If you go only by what everyone
else is saying, you could be stopping your own blessing and
missing out. All you can say if you never try 1s that you don’t
know. So why not find out? Someone else’s experience may
not be yours.

Collins:

You’ve met someone you have confidence in, and through
your faith in God, He led you to this woman. What do you
want to say to other athletes who may be looking for a fast
recovery or just want to get back to normal?

Inman:

Well, like I said, most athletes are tied to trainers who prefer
them to see doctors. So I know it’ll be hard for some of them
to even want to take this route because it’s all they know. But
again, I would say to them—be open-minded. Know that the
body can heal itself. I can’t be clearer about that—the body
heals itself. Medications can’t heal you, and believe it or not,
surgery can’t either.

Think about it: you're already hurt, then you lie down on the
table and allow them to cut you open. Now there’s another
injury, and with surgery, there’s always the risk of infection.
So why not take an alternative route—one without surgery,
without cuts—and build up your mental strength at the same
time? We all could use a stronger mind. We all could be better
in the brain. So it’s really doing multiple things at the same
time.

Collins:
So Chris, the Anointed News Journal has over 180,000 read-
ers. In conclusion, what do you want to say to our readers?

Inman:

I just want to say that God has placed gifted people here on
earth. It’s our job to open our eyes and see what He has put
before us. If we truly have a relationship with God, like we
say we do, then we will open our eyes, trust Him, and not be
afraid to take certain journeys.

The God I know and serve—IJesus Christ—was not afraid to
take on journeys, to open His mind, to meet people, and to
do new things. We have to do the same. Being closed off and
not trying new things won’t get us anywhere.

I want to see everybody healthy. I want to see people in tune
with their bodies, eating better food, drinking water, and liv-
ing stronger lives. Too many of our people today are sick.
I've lost a lot of family to cancer, diabetes, and other ill-
nesses. These hospitals are just taking us out. So 1t’s our re-
sponsibility to wake up and do something about it.

Collins:

And are you available for people to contact you for words of
encouragement or to hear your personal testimony? If so,
what is your contact information?

Inman:
Oh, for sure. You can contact me by phone at (856) 434-1856.
Thank you!

Conclusion:

Khristopher Inman’s journey demonstrates that faith, mental
strength, and openness to alternative healing can transform
even the most daunting injuries. Through Dr. Gordona Ili-
jevska’s holistic practices at Divine Global Healing, he re-
gained strength and mobility far sooner than conventional
medicine predicted. His story encourages others to trust their
bodies, explore holistic options, and embrace the power of
faith in the healing process.

By Chris Collins

Chestnut Hill’s Historical
Impact on Our Eagles

PHILADELPHIA, PA - It was back in 1935 when

my grandpop decided to take advantage of a chance to see
the Eagles up close. Philadelphia’s newest football franchise
was only two years old—replacing a former NFL Champi-
onship Team in the (Frankford Yellow Jackets.) During the
first two vears of Eagles existence—the team has retreated
to an AC resort to prepare for the upcoming campaign. Now
they had returned with pre-season workouts having been re-
located to (Chestnut Hill) Academy.

NFL football wasn’t broadcast on TV in 1935—and for those
who were fortunate enough to see the team’s preparation for
the season—caught the only glimpses until the team opened
regular games at the Baker Bowl. NFL Training Camp in the
1930s resembled almost nothing of today’s experience for
both fans and NFL teams alike. No throngs of people flock-
Ing to see the team compared to today’s standards, minimal
security measures taken at the event, and Tramning Camp 1t-
self served to get players back in shape (many of whom had
offseason jobs.)

Like many great institutions in America—Chestnut Hill
Academy started in the same year as the American Civil War
—and was the as the oldest, continuous all-boys school in
Philadelphia—one focused on college prep. Chestnut Hill
Academy’s first years of operation were amid an area that
was being utilized as a center for caring for the wounded
from a time of War. CHA even taught a Prince of Siam.

Chestnut Hill Academy also has a deep connection with the
nearby historical Wissahickon Inn. Henry Howard Houston’s
1884 vision of a summer retreat would become a magnet for
the “leisure™ elite classas well as the home of the Philadel-
phia Horse Show for some sixteen years starting with some
ten thousand spectators in 1892, Developed on a 3,000-acre
plot that Howard acquired in the 1870s—and turn it into
what we know today and is registered on the National Reg-
istry of Historic Places.

Right after its opening—The Wissahickon Inn was some-
thing to behold. Deigned by George and William Hewitt—
the Gilded Age resort had two hundred and fifty rooms, was
three stories, and featured a grand, paneled lobby—designed
in a U-Shaped Queen Anne’s Style. Houston would die in
1895—and three years later—Chestnut Hill Academy even
occupied space in the Inn during the offseason—Dbefore buy-
ing it in the year 1900. CHA still occupies some of its build-
Ings today.

Grandpop did end up seeing the Eagles at Chestnut Hill
Academy back in 1935, He would relate those memories to
me fifty years later with glee, even eating lunch on the prac-
tice field not far from the players. The team would only go
4-7 that year and it would be another nearly decade before
they posted a winning season. But he got his chance to see
the Eagles—having to only travel across Philadelphia to
Chestnut Hill Academy.

Michael Thomas Leibrandt lives and works in Abington
Township, PA.
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A Taste of Tradition:

Family Memories at The Pub
PENNSAUKEN, NJ - If your family was like mine

growing up—gatherings were some of the most treasured
memories. It’s difficult to understand in your youth how
much you’ll treasure those precious memories when in-
evitably some of those beloved family members are no
longer with us. And if your family gatherings were like mine
—that meant a trip to The Pub in Pennsauken, New Jersey.
And now—after nearly three months—The Pub in
Pennsauken 1s open once again.

It’s been one hundred years since New Jersey’s first traffic
circle began at the convergence of US Route 30, Route 38,
and US 130—and it in-fact began as an airport. Originally
opened in 1929-—Camden Central Airport was offered an ex-
perience unlike any other in the United States with its termi-
nal on southeast corner of the circle until it’s closure in 1957.

In 1951—the Pub first opened its doors in a building that was
originally a 1930s Neil Deighan’s Nightclub when three fam-
ilies combined for the purchase of the building. When fire
destroyed the structure in 1960— the new home of The Pub
opened with incredible style complete with medieval decor.

Approaching the Pub form any direction gives you the op-
portunity to see the massive sign standing tall in the New Jer
sey air. Upon closer inspection—as you approach the
cobblestone Tudor-Style facade—stands out with an intrigue
that draws you in almost immediately.

Inside The Pub—massive Open-Hearth Grills set the back-
drop of the dining room like the suit of armor that sits just
inside the doorway and appears 50-feet tall when you are a
kid while you wait for a table due to its popularity. And if
you like steakhouse food—you are in for the biggest treat of
all. The filet minion, crab-cakes, and ribeye steaks are
scrumptious—especially when paired with the Famous Orig-
inal Snapper Soup. But the best combination for this historic
area—turns out to be one enjoyed with family.

By Michael Thomas Leibrandt, who lives and works in
Abington Township, PA.

Delaware Farm Bureau (DEFB) is
proud to once again offer
FFA Blue Jackets to deserving
Delaware FFA members through its
Blue Jacket Bonanza program.

DOVER, DE - Over the past decade, DEFB has pro-

vided more than 600 blue jackets to students across the state.
DEFB President Bill Powers shared “this program has given
many students the opportunity to receive a blue jacket per-
sonalized with their name; something they might not other-
wise have.”

For FFA members, the iconic blue jacket represents leader-
ship, career development, and a commitment to agriculture.
Through this program, DEFB ensures that students who may
not be able to purchase their own jacket can still proudly
wear this symbol of achievement.

Aubrianna Pedigo of the Caesar Rodney FFA Chapter, a 2025
Blue Jacket Bonanza Recipient. shared that the blue jacket
“is something that has been passed down by generations and
something that I can continue with my family. She continued,
“I believe that this was earned through hard work and I
wanted to show that.”

Delaware FFA members can apply online at defb.org/blue-
jacket-bonanza. Jackets are awarded one time only and ex-
clusively to high school students.

Applicants must also have their FFA advisor submit a rec-
ommendation. Both the application and advisor’s recommen-
dation must be submitted by 11:59 p.m. on Sunday, February
1, 2026.

For more information, visit detb.org/blue-jacket-bonanza,
email Jaiden Cain at jaiden.cain@defb.org, or call the DEFB

State Office at 302-697-3183.



ANOINTED NEWS JOURNAL DECEMBER 21 - JANUARY 3, 2025 PAGE 18

PREMI JM
EXPERIENCES

FREEDOM MORTGAGE®

PAVILION

2026 SEASON TICKET
WAITLIST IS NOW OPEN

PREMIUM SEATING | VIP PARKING | PRIVATE ENTRY
VIP CLUB ACCESS | IN-SEAT WAIT SERVICE
DEDICATED CONCIERGE | PREMIUM AMENITIES

JOIN THE
PREMIUM
WAITLIST

MARTINALVAREZ@LIVENATION.COM
(202) 730-3339
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131 Sourh Broad Stmet Penns Grove, New Jersey 08069

Phone: 856-299-1611 Fﬁf%ﬁ 9-7665
Email; bagwellfu_;'h m 1104
R
Maintaimng
the highest
standard of quahity
al reasonable prices
for over 25 yearS.
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Lamar R. Bagwell C. Stephen Bag wéﬁ Liston Smith IT1 Constance Creamer
Manager Funeral Dirccmr Funeral Director Funeral Director
NJ Lic. No. 3468 NJ Lic. Na. 3697 NT Lic. No. 3708

NJ Lic. No. 5109
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What We Do

The Camden Education Fund (CEF) is a non-profit organization dedicated to
accelerating progress in Camden’s public school system. CEF works with families,
school partners, and community leaders to identify citywide needs in education.
CEF then provides grants and develops strategic partnerships to address these
citywide needs. Grantees may include schools, non-profits, and universities.

Camden will be home to a vibrant public school system that inspires all
students and prepares them for success after high school.

To sustain and accelerate progress in Camden’s public school system.

I

Talent Equity Engagement
Recruiting, developing, Ensuring a great Creating opportunities
retaining, and school for every for parents and
appreciating excellent  child and services community leaders to
teachers that meet all shape a system that
| children’s needs meets families’ needs
o
s -
Instructional Quality Post Secondary
Providing all students with Developing structured pathways
access to high-quality, rigorous, for post-secondary success,
and relevant curricula including college and career
E Z E Fo I;nw Us :im
- Social Media!
WWW.CAMDENEDFUND.ORG oclalMedia
) CamdenEducationFund

INFO@CAMDENEDFUND.ORG E ©) camdenedfund_n|
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OPENING APPOINTMENT ONLY
JAN21,2025  856-246-1028

Tel: 856-203-3548
Cell: 856-906-0225

Email: Margarita@starsamdc.com
1470 HADDON AVE. CAMDEN, NJ 08103

BANQUET HALL

AVAILABLE FOR ALL OCCASIONS

Weddings, Birthdays, Baptisms, Graduations,
Bridal & Baby Showers, Business Meetings,

Private Parties and Much More!!!
Repass Services

Fax: 856-203-3582 « Email: Margarita@starsamdc.com

1470 HADDON AVE. | starsradio.fm
CAMDEN, NJ 08103 Live365

lins

Adult Resident_ia? fCare, LLC;

We Pour Love Into
A Warm Heart

Community Based
Services

Individual Supports
Respite

Development
Job Support

(856) 780-3090
www.njresidentialcare.com

Lloyd D. Henderson

Attorney-At-Law

CALL US! BECAUSE NOW YOU HAVE A
FIGHTING CHANCEI]

'Former Assistant County Prosecutor
‘Former Municipal Public Defender
'Former New Jersey State Parole Board Member
'Former Assistant City Attorney
'Former 1st Vice President New Jersey State NAACP
'Former Moorestown, Edgewood & Camden
HighSchool Mathematics Teacher
'Founder/Director — Camden County East
Institute on Race, Religion & Public Policy
'Eagle Scout Special Areas of Concentration:
'Criminal Law - Includes Adult Charges,
Juvenile Charges & Municipal Court
"‘Civil Rights — Incdudes Discrimination,
Police Excessive Force
"Education Law — Includes Special Education,
‘Suspensions, Expulsions, Bullying & Harassment
'Personal Injury — Includes Auto/Truck/Bike
Accidents, Slip & Falls, Wrongful Death
'Legal Counseling — Other Areas

Law Office of

Lloyd D. Henderson & Associates
1209 Mariton Pike, Cherry Hill, NJ 08002

New Jersey 08034 / 856-534-0846
LdhendersonAssoc@amail.com
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SHARING, YOUR MESSAGE
WITH@THE%W[IRI.‘D!

F’hone: 8956-209-3565
Email: collinsdigitalservices3@gmail.com

Judith Diaz 2
CAMDEN

| Personal Development Consultant ' K

sayitoutloud7@gmail.com '

856-520-1209 Notary Public

Say It Out Loud Jiji LLC (o]
a0
Empoderamiento Empieza Conmigo! EE.:A

il
WWW.SAYITOUTLOUDJIJI.COM

Empowerment Begins With Me!

]

PER CHILD (AGES 3- ‘I'I-"]'
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MONTHLY PRICE Why J°|n1’

Jﬂﬂﬁwﬂanﬂdenﬁﬂﬂmaﬂdwhckendbr fL
Dive into our amaang pool, aush your goals in
fitnes CEF‘[ETEH’]G Ehmﬁaﬁ-..ESEl'ﬂEl:D'ﬂllEﬁfﬂ
all ages, s H.H JLI:-.:L ernbership—its your tickel o a
yibrant comemunity ar hu stop good times!
-mmcmcpm?nuysmwm

= AllGroupExercise Classes Included

* Year-Round Water Park & Lane Pool

= Discounted Swim Lessons & Sports Leogue Sessions
= Early Registration for All Programs

PROPERTY MANAGEMENT
* Open Basketball & Pickleball

SCAN QR CODE TO VIEW AVAILABILITES
888-445-0036 | info@Camdend4Rent.com e

E n'cH: uama
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We are passionate about our mission to do more and to do better
through innovative value creation. No matter where we come from,
we're here to put our efforts toward building a smarter, more
sustainable world.
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