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AN INTERACTIVE EBOOK : INTEGRATED MARKETING COMMUNICATIONS
FOR POLYTECHNIC’S STUDENTS

Preface

All praises be to Allah S.W.T. for granting us the strength and
guidance to complete and publish this e-Book entitled Integrated
Marketing Communications. This e-Book is prepared specially for
Polytechnic Malaysia students who are pursuing the Diploma in
Marketing (DPR).

The aim of this e-Book is to provide concise and practical notes on
Integrated Marketing Communications, serving as a reliable
reference to support both classroom learning and independent
study. To enhance engagement, it is enriched with interactive
activities that offer students a more dynamic, innovative, and
enjoyable experience in understanding key concepts.

Our aspiration is that this e-Book will serve as a student-friendly
learning resource that meets the needs of marketing students, while
at the same time promoting active learning through interactive
elements and inspiring the use of technology and innovation in the
teaching and learning process.

We sincerely hope that this work will benefit students and educators
alike, and contribute to the development of more effective and
modern learning resources within the Polytechnic system.

Love,
NOORASHIKIN BINTI HARUN @ CHE ANI
HASLINA BINTI ABU BAKAR



Lecturer in Marketing,Sultan Abdul Halim Mu'adzam
Shah Polytechnic
Master of Science Management 
Bachelor in Business Administration (Hons) Marketing
Diploma in Marketing

Lecturer in Marketing,Sultan Abdul Halim Mu'adzam
Shah Polytechnic
Master of Corporate Business Administration 
Bachelor in Business Administration (Hons)
Marketing
Diploma in Business Studies

Gold Medal - iCompex2024
Silver Medal - Thailand Innovation Day
Recognized for Innovative Teaching and
Digital Transformation initiative
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https://www.youtube.com/watch?v=K2GTIuTEMlI


TOPIC 1
D E F I N I T I O N S

O F  I N T E G R A T E D  M A R K E T I N G
C O M M U N I C A T I O N S



https://www.youtube.com/watch?v=yIUrcJ-GgfA
https://youtu.be/DLpayaZqxnA?si=IWwRbNS2I9g33iA3






https://drive.google.com/file/d/1YquOTIqHM0LF-bFmIbASNnaS0A2NmrVc/view?usp=drive_link






TOPIC 2
B E N E F I T S

O F  I N T E G R A T E D  M A R K E T I N G
C O M M U N I C A T I O N S



https://www.youtube.com/watch?v=yIUrcJ-GgfA


BENEFIT 1:
CONSISTENT BRAND MESSAGE



BENEFIT 2:
STRONGER BRAND AWARENESS

https://www.menti.com/almbfrg5pw43


BENEFIT 3:
COST EFFICIENCY



BENEFIT 4:
BETTER CUSTOMER RELATIONSHIPS



BENEFIT 5:
IMPROVED MARKETING
EFFECTIVENESS





TOPIC 3
T O O L S  O F  I N T E G R A T E D

M A R K E T I N G  C O M M U N I C A T I O N S



























































TOPIC 4
O B J E C T I V E S

O F  I N T E G R A T E D  M A R K E T I N G
C O M M U N I C A T I O N S


















