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BIG IMAGE has 30+ years of experience working with opera
venues, theaters, film and television studios, retail and event
producers from all over the world, providing high quality, large
format digital prints on soft materials for projects of all sizes and
degrees of complexity.

— WIDE FORMAT PRINTING ON SOFT MATERIALS -

BIG IMAGE
SYSTEMS™

Big Magazine is printed on nordic ecolabel Scandia 2000 (100 % ECF-pulp) to
reduce its impact on the environment.
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“We have tested more than 2000 different fabrics

and now we have added more experts to our team,
so we can increase the pace of testing more new

fabrics and products.”

TEXT /// ANDREAS SKANTZE

Creativity in many
different ways

There are many ways to create unique and
spectacular visual experiences. Throughout the
years we have been fortunate to be a part of a
broad variety of very successful projects.

We have worked with theaters and opera
houses, TV and film productions, festivals and
special events, museum and trade show exhibits,
Olympic opening ceremonies, global expositions,
international fashion retailers, and helium and hot
air balloon manufacturers—just to name a few of
our different types of clients.

Our clients are our best source of inspiration
for developing creative solutions. To name one
example out of many, most of the exciting and
innovative types of fabrics we print on have been
proposed by our clients. We have tested more than
2000 different fabrics and now we have added
more experts to our team, so we can increase the
pace of testing more new fabrics and products.

At Big Image we have always embraced using
different technologies to meet —and ideally ex-
ceed—customers’ expectations. A few examples
are: double-sided printing with different images
on each side, integrated LED-screens in lightbox-
es, 3D-printed parts and accessories for aluminum
frames, gD-shaped inflatable structures and ad-
vanced fabric engineering.

Lately, we have been building dynamic RGB-
LED lightboxes where sections of the image can
be animated and/or highlighted—and the results
are spectacular!

We are also venturing into digital screens for large-
format visual experiences as we see an opportu-
nity in the market for projects that are driven by
highly imaginative content and design.

Let me tell you a big digital secret: We are
experimenting with a flexible, high-resolution
digital display than bends to accomplish almost
any shape you like in gD. Follow us on social
media to find out when we are ready to launch
this fantastic new capability for huge-format,
digital, visual communication!

We would love to help you with your next pro-
ject by sharing the experience and expertise we’ve
acquired since 1987.

rets

Andreas Skantze
SENIOR ADVISOR & PARTNER,
-BIG IMAGE
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The coforful joumey of
owedish designon Yudnun, ojedén,

TEXT /// CECILIA RAMSTROM PHOTOCREDITS /// BIG IMAGE

It’s been 40 years since Gudrun Sjodén’s first collection
saw the light of day. Since then, Gudrun Sjédén Design
AB has grown from a small family business into an in-
ternational design company with 21 of its own stores, a
global web shop and mail-order service and around 400
employees. The company celebrated its 40oth anniversa-
ry with an exhibition that takes a look at how Gudrun
Sjodén’s characteristic clothing has developed over the
years.

work process: from experiencing inspiration through
designing the collections, creating the catalogues, and
marketing on-line. Gudrun Sjédén opened her first store
in downtown Stockholm, Sweden, in 1976. With their
unique patterns, bold colors and pure natural materi-
als, the collections were an immediate success. Gudrun
Sj6dén has received numerous design and entrepreneu-
rial awards and has been at the top of Swedish fashion
brand exports for several years.

Big Image had the opportunity to digitally “Gudrun S]Odé?’l has  “Our colorful customers are all over the

reproduce Gudrun Sjédén’s beautiful pat-
terns and print them on fabric for display

recetved numerous

world,” says Gudrun Sj6dén, owner, CEO
and chief designer. ”They are strong,

throughout the exhibition. The client was design and entrepre-  self-actualized women who express their

very happy with the results and, especi-
ally, with the high-quality color rendition

neurial awards and

personalities. We want to inspire women
to make a statement and be seen. I love

we achieved when producing the fabric /as been at the top Qf contrasts and surprising combinations and
prints. Swedishfas/zion brand using only pure, natural materials. This

At the exhibition, which took place at
Edsvik Konsthall, north of Stockholm,
we learned about Gudrun Sjédén’s

exports for several
years.”

has been my passion and my concept for
over 40 years,” says Gudrun Sjédén, owner,
CEO and chief designer.




The colonfu] colobrations
continus

On the 8th of March the Gudrun Sj6dén celebration continued with a colorful fashion show, which was also held
at Edsvik Konsthall in Stockholm. This nature-inspired event featured hair, make-up and clothing combinations by
the award-winning stylist Robert Rydberg with live music performed by choir singers. Big Image also produced the
beautiful green banners for this show—which may look like a simple job. However, this required great precision because
we had to achieve a uniform color without any variations.

YEARBOOK - 2018/2019 5



TRANSLIGHT FABRIC PRESERVES IDEAL HUES
AND LUMINOSITY FOR GOODMAN THEATRE

TEXT /// HEATHER BEAL PHOTOCREDITS /// THE GOODMAN THEATRE - CHICAGO, ILLINOIS,BIG IMAGE
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The backdrop used for Act Two of the Goodman
Theatre Chicago’s production of “Objects in the
Mirror” is mesmerizing. The richly saturated blues of
the water are separated from the brilliant hues of the
sky by a whisper of a horizon line.

“The play or opera being presented onstage dictates
everything we do,” explains Scenic Designer Riccardo
Hernandez. “There are two distinct locations for this
play. The first act is set in war-torn Africa. The second
act opens with a panoramic view of the beach in Ade-
laide, Australia. The scenic design creates two complete
opposites by using hard surfaces, such as corrugated
metal and wood, in the opening act
and a large-scale, digitally printed
backdrop of an actual photograph
of the beach for Act Two.

“.Jor Act Two. I chose this
particular photo because it

stage. The sky reminded me of a Rothko painting. The
clouds are peaceful, not threatening.”

The contrast between the action on the stage and this
backdrop is intentional — and poignant.

“The main character in the play is searching for his iden-
tity,” Hernandez says. “He is from Africa, so even though
Adelaide appears to be safe, he still feels out of place. The
fact that there is a clear horizon line, but no distinct sense
of land reinforces this.”

The Goodman Theatre’s Technical Director, Mark Prey,
knew he needed to find the perfect combination of fabric
and technology to preserve color
saturation on the backdrop, which
would be illuminated from both the
front and back.

provided a wonderfully lyrical,

I chose this particular photo
because it provided a wonderfully
lyrical, poetic vista that spanned
the entire width of the Goodman’s

poetic vista that spanned the
entire width of the Goodman’s
stage. The sky reminded

Prey called Big Image Systems
to see what options its staff could
propose.

“The Goodman Theatre had

me of a Rothko painting. The
clouds are peaceful,

YEARBOOK - 2018/2019
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ordered a backdrop from Big Image in the past,” he says.
“So when Riccardo requested a large printed drop for
this production I knew Big Image was the company to
talk to.

“We recommended Translight Fabric for the ‘Objects
in the Mirror” drop because Big Image developed this
double-sided printing technique to
offset the loss of color saturation that
always happens when a backdrop is
lit from behind,” says Olle Lindqvist,
President of Big Image’s U.S. Opera-
tions. “By printing on the front and
back of Cloth 201 HzN, we knew the
backlit colors would be as vibrant as

“The cotton Translight fabric
was quite friendly to light.
The effects we could achicve
were more real, more myste-
rious than if wed used

technology,” Lindqvist notes. “Using Big Image’s wa-
ter-based inks is, in effect, like spraying water on a cot-
ton fabric. The first side is printed and the fabric shrinks
a small amount as it dries. Thus the dimensions of the
fabric and the printed image have already shrunken by
the time the fabric is prepared for printing on the second
side.” So Big Image’s production team needed to pay me-
ticulous attention to sizing, aligning,
and registering the digital art before
printing on the backside of the drop.

“The drop looked great onstage under
light,” Prey says.

Hernandez agrees: “The cotton Trans-

tlllose we used to e’l,chieve printing on another material or light fabric was quite friendlly to light.
vinyl (RP Screen). hi « The effects we could achieve were
tec nlque more real, more mysterious than if

Since Translight drops are printed on

muslin, they are far more durable and easier to work with
than vinyl drops. Big Image can also use its proprietary
Infinitus printer to produce seamless Translight back-
drops that are up to 160’ by 40’ in size.

“Achieving precise registration of the images is absolu-
tely critical for successfully employing the Translight

we’d used another material or techni-
que. For decades audiences have seen painted reproduc-
tions of photographs on hard surfaces. Now, though,
the Translight technology directly recreates the photo-
graph and this allows designers to light it in ways that
enrich the storytelling we can do with theater. I would
absolutely use Translight again.”
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Large format news from all around the world

—

Little BIG THINGS

\ Big image’s work can be seen in many places.
Here are some glimpses of different projects

from around the world.

TEXT /// CECILIA RAMSTROM
PHOTOCREDITS /// BIG IMAGE
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Amazing drops for
Samsung Unpacked
event

For the launch of the Samsung Galaxy Note8, the event
producer INVNT NYC asked Big Image US to produce
four very large fabric prints, including the two shown
to the left.

These two gigantic, seamless drops measured 80’-6”
x 39’-3”. Big Image also produced two 76°-7” x 35’-2”
drops that were positioned along the exterior of the
product presentation floor.

02

Stage design for My
Fair Lady

Big Image UK produced several large-format back-
drops for Teatro di San Carlo’s all-new production
of My Fair Lady, with scenic design by Gary McCann,
Most of the backdrops were printed on seamless,
100% cotton fabric measuring 18.5 x 8m. One
backdrop was printed on Rolltex Heavy fabric and
another was a stunning 18m x 10m, seamless gauze
map of London. All of the backdrops were printed on
Infinitus.

YEARBOOK - 2018/2019
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Touring backdrop for
the stage setting of
Material Girl

For the touring production of ’Material Girl’,
Big Image UK created a backdrop that worked
throughout the show, toured well and display-
ed an integrated projection area perfectly. We
printed a seamless, 10m x 8m cotton Horizon
cloth backdrop and provided an unprinted
Voile 216 swath of fabric that was used to
cover the legs at stage left and right.

Lightbox for
Museum in Berlin

Big Image produced a lightbox for the Military
Aviation Museum in Germany to make the back-
ground pop. This exhibition focuses on the expe-
rience of reservist Peter Falkenstein. Each year the
exhibit will be extended by an additional section until
2018. In this way, the military career and the perso-
nal fate of the soldier who went to war as an infantry-
man in the summer of 1914 will be tracked until the
end of the fighting in November 1918.

05

American Mesh for
Madame Butterfly

After seeing the absolutely beautiful backdrops
scenographer Manuel Zuriago designed for the
stage setting of Madame Butterfly, Big Image was
happy to print these drops seamless, on American
Mesh in sizes of 18m x 9m fpr Palau des Artes in
Valencia, Spain. Produced by Big Image Italy,
ARTEFATTO of Reggio Emilia.

YEARBOOK - 2018/2019 ©
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During the first part of 2018, the his-
toric Grand Hotel in Stockholm (es-
tablished in 1874) underwent a major
facade renovation. In collaboration
with facade renovation specialists
Stark Fasad, Big Image Systems cov-
ered the hotel’s exterior with fabric
printed with full-scale images of what
the building would look like once the
work was completed.

This project included sizing and
positioning the artwork to achieve a
precise fit with the scaffolding, printing
and finishing nearly 2,000 square meters
of vinyl mesh and, of course, installing
the huge pieces of fabric at the Grand
Hétel with the help of the Big Image
installation team.

The fabric facade cover turned out
to be spectacular, as noted in several
Swedish newspapers. All renovation
activities took place behind this giant
fabric wrap. We are very proud to have
been a part of this massive project!

The goal of the facade renovation was
to retrieve the original splendor of
the Grand Hotel’s architecture while
achieving a clean-lined classicism that
connects this landmark structure to its

urban context. The existing reddish-
hued stucco was removed and replaced
with stucco of the original “light ochre”
color. Cornices, crown moldings, and
other decorative details were also added.

For those interested in more back-
ground, the Grand Hotel was built
under the leadership of Jean Francois
Régis Cadier, a Frenchman who arrived
in Stockholm in 1852.
After the Stockholm
Exhibition in 1866,
Sweden became more
well known by other
European countries
and by travelers from
around the world. City
leaders realized that
Stockholm had insuf-
ficient hotel capacity
to meet the growing
influx of international guests. A truly
great, high-class hotel was needed.
Cadier was asked to come up with a
solution. Inspired by the Art Nouveau
architecture that had begun to emerge
in Paris, Cadier chose architect Axel
Kumlien to develop the design for this
grand hotel.

Two years after Kumlien’s first drawings

were presented, the building was com-
pleted and the hotel was ready to receive
its first guests.

The Grand Hotel is beautifully situat-
ed along the waterfront and has been a
elegant fixture in Stockholm’s city-
scape since it was built. Over the years,
the Grand Hotel has undergone a cou-
ple of renovations. Some say that no

classic building

The completed fabric ~ in Stockholm has
Jfacade cover was specta-
cular, as noted in sever-
al Swedish newspapers.
We are very proud to
have been a part of this
massive project!

changed its appear-
ance more radically
than the Grand Hotel.

For example, in 2004,
the Grand Hotel was
expanded thanks to
its purchase of the
Burmese Palace. It was
renovated in 2006 and
76 new rooms were added as well as a
huge, luxurious suite.

In 2024, the Grand Hotel will celebrate
its 150th anniversary. Plans for renovat-
ing the entrance, repainting the roofs
and installing new lighting are already
being prepared for the sesquicentennial
celebration.

YEARBOOK - 2018/2019 11



Blig limege Stens U fts
Capeilidies-anc-Trechnology

TEXT /// CECILIA RAMSTROM
PHOTOCREDITS /// BIG IMAGE

Rickard Eskilsson, CEO of Big Image Systems, talks about our new equipment investments in Sweden and our
expansion into new, promising market segments.

In the latter part of 2017, three new machines rolled into Big Image Systems’ production facility in Sweden.
These included large inkjet printers—a DURST RHO 312 PLUS and a DURST RHO 512 PLUS.

_.," These 12-pictoliter, roll-to-roll UV inkjet printers feature Durst’s innovative Variodrop technology, which
uses “multi-pulsing” to achieve uniformity and precise spacing of ink droplets. These machines can also
E | print at a rate of up to 350-square-meters per hour with a resolution up to 1200 dpi. Eskilsson says that since
U’_ demand for fast deliveries is growing, Big Image made this investment to help shorten turnaround times. The

third printer is a sublimation machine, Durst Rhotex 325.

“These new machines make it possible for us to print on even more flexible materials via paper transfer so

that we can send the end-products folded in cardboard and without rolling the pictures like we do for many
= customers today.” Eskilsson explains. “Other reasons for making this investment are, of course, to substan-
q tially increase Big Image’s capacity and, simultaneously, attain an even higher resolution.”

- Big Image is keeping its proprietary Infinitus Jr, which is unique because it can print on flexible materials that
B no one else can handle with good results at a width of up to 5 meters.
- Our production facilities are located in Téaby, Sweden and Berlin, Germany. In Berlin, Big Image has two

proprietary Infinitus machines that we built ourselves to produce seamless images with widths up to
approximately 12 meters and lengths up to 50 meters.

"This means we can print just over 700 square meters of material in one piece,” Eskilsson says. “And, as an
added benefit, we also print double-sided in these sizes. The market segments for these prints include TV,
film, theater, opera and major trade shows and events. We produce completely unique products for these
segments that no one else can manufacture in the same efficient way and with the same precision.”

Eskilsson adds that Big Image is also continuing to build on its strong points: “A combination of industrial
manufacturing, craftsmanship and logistics are the strengths of our company.”

In recent years, Big Image has also expanded into producing light boxes, sound absorbers, digital displays
and LED walls.

“Demand for light boxes and sound absorbers is growing fast,” he says. “We offer both customized and
standard light box solutions. We expect the market for digital displays to explode in the next few years.”

Eskilsson concludes by saying that Big Image strives to find segments where it can offer unique products and
services to avoid being swept into a price war that would be devastating for continued expansion and invest-
ment. “We focus on providing the right products that are properly packaged for the benefit of our clients and
the environment while achieving healthy margins,” he says.
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The new super-wide 12 pictolitre roll
to roll UV inkjet printer with Variod-
rop technology, with a Fine Art setting
capable of printing with quality up to
1200 dpi, and a speed of up to 350 m2
per hour.

=

. =

—g W~

RIAOTNENSESZS

Our new Rhotex 325, is a 3.2 meters
printer that combines direct-to-textile
printing with dye sublimation transfer
printing technology. Depending on the
application and fabric, this printing
system can alternate between paper
transfer and direct printing on polyes-
ter-based materials.

It prints using water-based dispersion
inks for various printing materials, and
reaches a printing speed of up to 390
m2/hour. It is also equipped with an
integrated hot air dryer.

YEARBOOK - 2018/2019 13
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In Uppsala, Sweden, you can walk through this colorful under-
pass, which is decorated with seven huge posters that Big Image
printed on adhesive film. This material is perfect for adhesion to
smooth surfaces, interior or exterior.

Thousands of school children from the Province of Uppland, Swe-
den, inspired Erik Hedman to create the art for these posters. Hed-
man’s art is characterized by bright colors and engaging details.

— This underpass felt very dark, Hedman explains. I walked past it and
saw that it needed something colorful. I asked leaders of the municipality
and they agreed.

&
AR N
STROM PHOTOCREDITS

The images are inspired by freeze-frames from movies created by
thousands of school kids all over the province of Uppland during
the past three years. The art is temporary due to a major rebuild-
ing that will take place near the viaduct. The Cultural Administra-
tion’s unit for children and young people simply took this unique
opportunity to visually express part of the municipality’s cultural
heritage that is shared by its younger inhabitants.

— Although I have drawn and designed the posters, I have ‘stolen’ images
and characters created by the children. I have fit the characters from their |
movies into the drawings, says artist Erik Hedman.
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This year, “Citykonferensen” (The City Conference) received the prestigious “Meeting Room of the Year” award from Svenska
Moéten, a conference booking company. This prize was for the “Polhemsalen” (which appears above with an image of the his-
toric lunar-landing event). Big Image printed the fabric backdrop and produced large acoustic frames filled with Echostop (a
sound-absorbing material) that were installed behind the backdrop to reduce ambient noise levels.

The inspiration for the space décor was the adjacent gray concrete wall, which resembles the color and hollow, cratered surface
of the Moon. Big Image expresses its hearty congratulations to all who were involved in this project.

We were also pleased to have the opportunity to produce images in acoustic frames and deliver them to the “Celsiussalen”
conference hall. Here the room was filled with scenes of nature (as shown below).




Big Tip boar

TEXT /// CECILIARAMSTROM PHOTOCREDITS /// BIG IMAGE

Here are a few tips that we’ve shared with clients
to make sure every aspect of their project is
thoughtfully resolved - from optimizing the

impact of digital printed.art to makin.g sureitis C h OOSi n g Floo r-
properly mounted, illuminated and displayed. . .
Covering Materials

Selecting the ideal material for custom-printed
floor coverings is essential for achieving a de-
sired impact. Big Image can print on soft polyes-
ter, dance mats, vinyl flooring, carpet and other

materials to ensure that a printed floor cover-
ing is a natural extension of the décor for a stage
production, exhibit, television or movie studio, or
special event. For example Bodentuch is becom-
ing popular because it has a rubber backing that
helps it to stay in place when people or objects
move across its surface. We will happily guide you
through choosing the floor covering material that
is perfect for your project!

Big Image &
Acoustics

Did you know that Big Image can arrange for
acoustic tests and calculations? The size, shape
and furnishings of aroom substantially affect its
acoustical qualities—as does the positioning of
audio sources. Our acoustic décor options allow

you to create a better sound environment with-
out compromising decorative beauty or allure.
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At Big Image, it is part of our DNA to experiment with unusual and varying types of materials and fabric. While
we present examples of these on our website, please don’t hesitate to ask us about other fabrics or to tell us
about new materials you would like us to print on. For example, in the image below we printed on jute fabric
foraclientin Italy.

Special fabrics

SE/S B
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Creating a Translight
Magic Artwork

Translight Magic is Big Image’s latest product
innovation. We print one image on the frontside
of a cotton-based fabric and another image on
the back. These images are transformed based on
how the fabric is illuminated. For example, in the
photo below, backlighting the drop caused the
moon to appear. We will happily help you complete
your artwork & print a test when you order a print
from our proprietary Translight Fabric series.

American Mesh

American Mesh is a cotton fabric with small
openings. It’s used mostly for stage and theater
design to achieve fade-in and fade-out effects.
For example, a scrim will become opaque when
itis litatasharp angle and the scene behind itis
dark. As the area behind the scrim grows light-
er, the scene will “bleed through” and appear.
When the scrim is no longer illuminated, it will
become virtually invisible. Scrims both reflect
and transmit light.
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dogs called The Barkleys in its
5. We started/thinking of ways to

cept forthe premie 3 atured a family ¢
itat the Los Angele ds for Several yea
and so wa : eti Xe everage this.”
ighly imag

HanSen and team gvanted to keep the presenc
of ghe dogsfin the car a s,écret to add an element
siirprise @nd delight to the moment when the Asce
vas officially anno ceq;
uilt excitemen !
eXterior concept i - 2 “We also wanted t0 make sure the car was the star,
or|/congept in the Hansen says. “My
launch of the Asce suggested using a
le ever, this interna L : i drop. This drop wo

1 event fto match. front and a differe

| o‘\ uction designer, Duke Durfee,
pecialty fabric for the main back-
ave one set of art printed on the
on the back. I was intrigued.”

y message was that this ight-pe i Big Image Systems aé\ selected to produce all of the
i printed drops for th mé\jnstage of the show. This inclu-

ded not only
the 20°X60’
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mask the ‘area where the
arked |offstage and an L

location of this event, Big Ima
ntracted Hot Rod Shop, Inc.,

es for the fabric-covered flats
latform masking wall. Hot Rod
-site installation assistance.

soon as Big Image Systems received the artwork,
taff created a quick Photoshop overlay of the two
ges that were to be printed on the front and
back of the Translight Magic drop. “This allowed
to digitally view the transition,” Bloom explains.
ur staff in Berlin also insisted on producing a
ull-sized test section of the drop so we could test
he changes in real life and identify where the
trouble spots would be.”

recommended ' using
agic for the mainstage
e the idea was to trans-
al home with a white
into the Barkleys’ dog-
ew this could be accom-
thly by front lighting
e first scene and then
he same 'drop when the doghou

This interim step proved to be very valu-
able. The results from lighting the test
section of fabric made clear what worked
and what didn’t. Fortunately, the art was
digitally composed.

scent” appeared above wh
be parked on stage.

‘The ability to achieve this transformation
m]&ly by using lighting was amazing,” Hansen
S. \\fﬂUsing a Translight Magic fabric backdrop
e bled us to authentically accomplish what we
t to do. It provided a cost effective, visually
; : \(3 ‘w‘ay to achieve different looks from a single
m iy —ty = ' rop. It also allowed us to evolve the set design
S t]é’élt kept the focus on the car and the dogs.”

en /éays.
&
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TEXT /// CECILIA RAMSTROM PHOTOCREDITS /// GRJAN KARLSSON

Is there an issue you are willing to fight for? Perhaps an injustice that has you vexed? How and where do you make
your voice heard above the clamor of opinions? Astrid Lindgren knew. Throughout her life, she addressed issues such
as children’s rights, world peace, the environment, animal rights and the natural world. Her voice was strong and she
was counted among the most important opinion leaders in twentieth-century Sweden. Thus, the idea of producing
an exhibition about Lindgren’s engagement in and impact on political discourse took root and Annmari Kastrup at
Actit Kommunikation was commissioned to accomplish this.

“It is election year in Sweden and we wanted to raise the issue of the democratic discourse and the importance of enga-
ging, taking a stand, and demonstrating civic courage. Using Lindgren’s social activism as a point of departure, the
exhibition seeks to examine what it means to make one’s voice heard and why this is important for a democratic society,”
says Karin Eliasson, project manager at Astrid Lindgren’s Nis, in an article published by the newspaper Ostra
Smaland Nyheterna.

Initially a working title, #nopieceofdirt became the name of the exhibition. As plans progressed, the working title
seemed increasingly more appropriate until, finally, it was adopted as the exhibition’s official name. It is inspired by
Astrid Lindgren’s book titled The Brothers Lionheart, in which Jonathan says: “But there are things you have to do,
otherwise you’re not a human being, just a piece of dirt”.

In addition to Annmari Kastrup serving as the producer, the project team included designers Anders Rabenius and
Anna Asker, graphic designer Karin Brodén and project manager Karin Eliasson. Together, they came up with the
concept and sets were constructed based on three major themes: children’s rights, wildlife, nature and peace, and
democracy and justice. Each theme was assigned its own color—red for children’s rights, turquoise for wildlife and
nature and yellow for peace, democracy and justice. A film kiosk at the beginning of the exhibition offers an overview

of Astrid Lindgren. Then, the space opens out into the three themed areas.

: Upera|
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The project team decided to build the exhibition using ceiling-hung, fabric banners because these made it easy to
create spaces within spaces, were cost effective, and would be easy to disassemble, transport, and install in other
locations if the exhibition went on tour.

Big Image was chosen early in the planning and design process to produce the banners, which include one printed
with a continuous image that is over 65 feet long and that runs through a large part of the exhibition.

A number of schools have engaged with #nopieceofdirt and a variety of collaborations have arisen around the content
of the exhibition. It has also stimulated debate and discussion regarding our modern media society, source criticism

and how we can make our voices heard.

Kastrup says she appreciates the skill demonstrated by Big Image, which is apparent in the quality of printing and
the dedication of our staff towards the project. “You are in safe hands when working with Big Image,” she adds.

The exhibition is produced by Astrid Lindgren’s Nds, a cultural center in Vimmerby, on behalf of the Foundation for
the Preservation of Astrid Lindgren’s Achievements. The main funding for the exhibition comes from the Swedish

Postcode Foundation. The exhibition is open from June 9 until November 4, 2018 at Astrid Lindgren’s Nds and will
subsequently travel to a number of locations around Sweden.

“You are in safe hands
when working with
Big Image*
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The exhibition “100% Fight — The History of Sweden”
was displayed at The Swedish History Museum from
February until December 2018. Big Image participated
in the production of this exhibition by printing images
on wallpaper.

by several organizations that contributed to the
exhibition. We’ve used a lot of images and photos.
The light pink used as the base color not only rela-
tes to one of the stories in this exhibition, but also

is symbolic for several groups whose rights

“The [zght pznk used as have been questioned throughout history.

We were happy to have the opportunity
to pose some questions to Susanna Zidén,
project leader, and Pernilla Tenje, produc-

the base color not only

What has the response been for “100%

relates to one Ofﬂw Fight — The History of Sweden”?

tion leader, about the design of the exhibi-  sfories in this exhibiti-
tion and how it has been received. on, but also is sym bo-  Wehave received a lot of media coverage by

What can you tell us about the design of

lic for several groups

several Swedish newspapers, radio stations
and trade magazines. The reviews have been

the exhibition? whose Tig/ll‘S have been  mixed. The main criticism is that the exhibi-
qugstioned ﬂlroug}wul‘ tion can be perceived as telling young peop-

The exhibition “100% Fight - The Histo-
ry of Sweden” is a touring exhibition and
Tekla Eveleina Severin developed its de-
sign and color palette. At each new touring location,
we have added something to the original exhibition
while working with Tekla’s colors and design expressi-
on. Her concepts for the demonstration placards and
strong colors and light were based on wishes expressed
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history. “

le what is right and wrong, others think it is
inspiring and very moving emotionally. The
media generally agree that the exhibition
presents surprising new knowledge and
engages visitors. High schools, which are
one of the exhibition’s target groups, have
shown great interest. Sessions that could be
scheduled in advance were basically fully booked.



Since Big Image has produced many printed images
on different materials and fabrics for ongoing exhibi-
tions at The Swedish History Museum, we were curious
to know what they like best about our collaboration!

When it comes to exhibitions at The Swedish History
Museum is there something, in particular, you appre-
ciate about working with Big Image?

We really appreciate how flexible Big Image is when
responding to the variety of our orders. Sometimes we
need detailed artwork from you and other times you’ve
provided support for our graphic designers. Being able to
collaborate on so many different levelsis invaluable. We also
appreciate your focus on quality when it comes to material
selection. You have been fantastic and able to produce and
deliver nice products—even in a very short period of time.

“We really appreciate how
flexible Big Image is when
responding to the variety of

our orders. Sometimes we
need detailed artwork from
you and other times you’ve

provided support for our
graphic designers. Being able
to collaborate on so many
different levels is invaluable.
We also appreciate your focus
on quality when it comes to
material selection.
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BIG IMAGE

TEXT /// CECILIA RAMSTROM PHOTOCREDITS /// BIG IMAGE

About us

We have 30+ years of experience working with opera venues,
theaters, film and television studios, retail and event producers
from all over the world, providing high quality, large format
digital prints on soft materials for projects of all sizes and de-
grees of complexity. The upbeat, adventurous attitude Big Image
was founded upon still pervades all aspects of our business. It is
sustained and fueled by the imaginative ideas of our clients and
staff. We constantly strive to think outside the box to ensure that
we can offer state-of-the-art printing technologies, techniques,
and materials. We have applied our extensive knowledge of tech-
nology, craft, and artistic expression to design and implement
new systems for mounting and presenting prints as well as new

inks, fabrics, software drivers and printers.

Big Impact, Small Ecological Footprint

We try to create the biggest possible impact with the smallest
possible ecological footprint. This means that we consider the
potential environmental impact of every step in the design, pro-
duction, shipping, installation, and storage (or recycling) pro-
cess. Our operations are carbon-neutral and ISO 14001 certified.
We offer eco-certified materials and printing methods that use
water-based inks.
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About the Translight Fabric series

One of our rather recent innovations has been to develop the
Translight Fabric Series to preserve the color saturation of back-
lit drops and enable scenic designers, technical directors and
others to achieve a range of effects by varying the way a single

fabric print is illuminated:

e Translight Fabric was the first in this series of products
created by Big Image. We print the same motif on both
sides of a cotton fabric to keep the colors vivid and eliminate
glare. When a Translight Fabric print is produced on one of

our proprietary Infinitus printers, we can make it seamless.

e Translight Fabric Day-to-Night makes it possible for a
scene to shift from day to night in the blink of an eye — or
as gradually as desired. We print a day image on the front
of the Translight Fabric and a perfectly matched night
image on the back to give designers and technical directors
the ability to achieve the precise transformation they have

envisioned.

e Translight Magic entails printing one image on the front
of Translight Fabric and another image on the back. When
the fabric is frontlit only the first image is visible. When
backlighting is added, the second image magically appears!
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INFINITUS

the World's largest printers

TEXT /// CECILIA RAMSTROM, PER WRANGENBERG PHOTOCRERBITS /// BIG IMAGE

IT’S FINALLY DONE. Before we introduced Infinitus in
2013, we had already invested three years of research and
development time and 500,000 Euro to build the world’s
largest textile printer — one that could produce seamless
prints up to 600 squaremeters in size! The capabilities of
the first Infinitus were impressive. The work had been hard.
Here is a recap.

Without a doubt,
the results are
convincing. The
colors are radiant.
or manager Werner Schifer. In the middle of  1/2¢ finest linesand
details/are pregise.

2012: The men are relaxed on the executive
floor. Right beside them is the in-house labo-
ratory and nothing seems to be brewing there
today. “It will be soon, though,” grins seni-

June 2012, the Technical University of Berlin
/ (TU) sends a truck with the equipment that
/ will insert, electronically scan, pull straight
/ and spool material for printing. By then, one floor below in
: /- the production department, all of the components for the
/4 12-meter-wide printer called Infinitus must be ready to go.
Klaus Miiller, technical head of the project, calls what follows
“awobbly time® - three steps forward and two steps back. The
battle to achieve a suitable color mixture gives the qualified
theater painter a few extra wrinkles. After the decision bet-
ween Piezo and airbrush is made infavor of the clear inkjet

INFINITUS

print, the next objective is to create luminous colors - ones
even more brilliant than those produced by airbrush printing.
Yet, at the same time, the ink must flow smoothly through 256
nozzles per print head, each 52 microns in size, to produce so-
lid color without spillage. The planned half-year development
period for perfecting colors soon becomes two.

2013: Without a doubt the results are convin-
cing: The colors are radiant. The finest lines
and details are precise. The collaboration with
TU is a success. It’s clear the project would not
have been possible without the scientific and &
technicallknow-how and the manpower of the
team led by Professor Henning Jiirgen Meyer, ¢
head of the faculty for the construction of ma-
chine systems.

2017 By this year, demand for large scale, seamless prints on
soft materials is so great, we integrate all the knowledge we
have acquired while fine-tuning this pioneering printing tech-
nology to develop a second Infinitus. In total, Infinitus has
produced approximately 240,000 square meters of prints since
its creation! | Now we can't help dreaming of an Infinitus 3...

Status: Largest textile printer in the world
Partners: Big Image, TU Berlin

Printing technology: Piezo

Printing performance: 100 m2/h

Printing width: 12 m

Colours: Transparent, water-based,
ecologically degradable

Textiles: Cotton, projection film




BIG IMAGE
SYSTEMS”™
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