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A world-class digital business ecosystem




Herco Digital

At Herco Digital, we navigate your digital growth, guiding
brands through transformation with clarity, strategy, and
measurable impact. More than executors, we are
marketing consultants and execution partners, sharpening
strategies for in house teams and delivering full scale
execution for brands without acomplete team.

Awarded at the Agency Excellence Awards Southeast Asia
and recognized as a Google Premier Partner Agency, we
treat every project with world class precision and care. Our
proprietary HERCO Framework combines deep analysis,
creative strategy, and measurable execution, proven to drive
sustainable digital growth. With Herco, your brand doesn’t just
adapttochange,itleadsit.

COMPANY PROFILE




Framework

HOOK Build strong impression, interest and
make HOT audiences “want to know more”
E ENGAGE Build actiye gngage.ment and two.way
communication to increase audience trust

R REMIND Remind HOT audiences (shown interest &
engage with your brand) and customers

< : CONVERT Convert or turn prospects into customers
Optimizing customer relationship
O Aol to build loyal customers

COMPANY PROFILE 85 herco



Awards, Certifications,
and Recognitions

20M

Partner  since 2011

Recognized as the first Google Partner in Central Java

I Google ATrusted Google Partner
Ve 2022 N

Meta Certified
Digital Marketing Associate

- 2023
Google Premier Partner Certified Blockchain &

Digital Marketing Professional

=~ . TOP 3% Agency Partnerinindonesia

- TheonlyoneinCentral Java
o J

Meta Certified
Creative Strategy Professional

- J

Ve 2024 ~

Meta Certified
Media Buying Professional

Ve 2025

Meta Certified

WINNER South East Asi
oY astasta Media Planning Professional

AgencyExcellence Award
forSearch Transformation

Google Premier Partner
G - TOP 3% Agency Partnerinindonesia

TikTok Certified
MediaBuying Professional

-The onlyoneinCentral Java

| Finalist Agency Excellence
uu Awards 2024 (SEA)

-Online Sales
ol -Search Transformation
ShortlistedasaFINALIST \_ )
Excellencein Search Marketing
Ve 2026 ~

WINNER Marketeers Meta Certified

SME Award 2025 Meta Aland Performance

Search Engine Marketing Marketing Specialist

CampaignoftheYear \_ Y,

. J
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Our Clients

We are trusted by leading brands and corporations across diverse industries,
ranging from FMCG, finance, healthcare, manufacturing, to technology.
With over 2,300 clients and 11,300 successful projects.

From national giants to global names.
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Services

We provide end-to-end digital marketing solutions, designed to meet

each brand’s unique challenges. As both consultant and execution partner,
we sharpen strategies for in-house teams and deliver full scale execution
for brands without a complete team.

Agency Services Consulting Services
O Digital Marketing Optimization O Marketing Strategy Consulting
- Search Engine Optimization (SEQ) - Digital Growth Roadmap
- Search Engine Marketing (SEM) - Market & Competitor Analysis
- Social Media Advertising - Customer Journey Mapping
- Youtube Ads - Omnichannel Marketing Strategy
O Creative & Branding Service O Brand Consulting
- Brand Development - Brand Positioning & Value Proposition
- Copywriting & Content Strategy - Messaging Framework Development
- Campaign Creative Development - Brand Audit & Communication Gap Analysis
- Photo & Video Production O In-house Team Optimization
- Graphic Design for Digital Assets - Workflow Design & Process Mapping
O Digital Platform Activation - Tools & Martech Recommendation
- Social Media Activation - KPI & Measurement Framework Setup

- Community Management
- Website Development

- E-Commerce Platform Setup & Optimization

Training & Capability Building

O Digital Marketing Training O Customized Corporate Workshops
- SEO, SEM, & Social Ads Mastery - Tailored Training Based on Industry Needs
- Content Marketing & Storytelling - Hands-on Campaign Simulation

- Data Analytics for Marketers
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Our Winning Project@gQ




N
l PERTAMINA

@ pRTLAminG_Tul

| semten
T | Wik
i

) Client
N KA & Q Pertamina Kilang Internasional
powemmaan R VLY HiR, RU VIl Kasim
TemoBASTIC (AU areia
WATER BOTTLEY FN St .  TUMBUW DENGAN Category

¥enapa penting?  Cart tau db s o ! \._ } \ SEMN‘QN‘\

Rheav
. WeE :

Energy & Industrial Sector

o n Ve

®Qv TR oor bk dar K, 0, Kaket

T YOI A, P A Vs adin USRA KHNAD
mE e

D peickok Saget Tingya vhaten Warkest, jdh Sk n Bt

Social Media Activation & Management

A O ® B @

J eccn ommmy -omee=

-~ Background ~

PT Kilang Pertamina Internasional RU VIl Kasim, a subholding of Pertamina
operating in Papua, plays a crucial role as one of Indonesia’s national energy
pillars. They faced the challenge of strengthening their reputation,
engagement, and digital presence in line with their corporate vision. To
achieve this, Herco Digital was entrusted as their partner to manage and
activate their official Instagram and Facebook channels.

- J

Deliverables —
¢ Media Monitoring & Listening to manage public sentiment and issues

¢ Content Production (Press Releases & Interactive Content) aligned
with brand positioning

® Crisis Management to anticipate and respond to strategic issues

¢ Engagement Strategy to enhance interaction with the public
and stakeholders
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Impact ~N

+11,856 +1,1M

Instagram followers Facebook followers
in 90 days in 90 days

32,000+ 2.5%

interactions Engagement Rate boost
within 3 months more than 5x increase
from baseline

4

Through a comprehensive strategy and measurable
execution, Herco Digital successfully elevated Pertamina
RU VII Kasim’s digital presence, while strengthening their
reputation as a transparent and community-driven
energy company.

@ pertamina_ru?

() ENERGI BERKELANJUTAN

PERJALANAN ENERGI,
CERITA HARAPAN
ANAK PAPUA

Tahukah, Kaks?
Setiap tetes energi dari RU Vil bukan

Dl TJSI- & csn cuma isi tangki, tapi isi harapan
AWARD 2025 '
KILANG KASIM

RAIH GOLD MEDJ&%

| : _agusw.csa T
: ".' o "{"! ,q| ..

PROGRAM UNGGULAN
Bukti Nyata Kepedulian Sosial KPl UNIT KASIM

untuk Indonesia Timur : BET pRESTASI
RA AWARD 2025!

..........

Voo Fur
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PUPUK $ KALTIM

Client
Pupuk Kalimantan Timur (Pupuk Kaltim)

Category

Agriculture & Industrial Sector

Social Media Activation &
Digital Imaging Strategy

- Background

PT Pupuk Kalimantan Timur is the largest urea fertilizer producer in Indonesia. With a
vision to strengthenits reputation, digital presence, and audience engagement, they
aimed to elevate their social media channels through impactful creative strategies

and strong visual communication.
Herco Digital was trusted to execute a modern digital imaging approach combined

with interactive content to align with Pupuk Kaltim'’s brand identity.

o

Deliverables

Enhanced productivity in digital imaging design production
Increased output of interactive content to boost engagement
Hashtag research & optimization for stronger organic reach

Continuous creative support to ensure brand consistency and visual excellence
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e Impact

+22.1K followers —— +45.9K followers
(Aug 2020) (Apr 2023)

Stronger brand presence and engagement across social media platforms
Positive recognition with industry awards and corporate achievements
supported by impactful digital communication

Significant contribution to corporate reputation building

-
PUPUK {3 KALTIM SUMN==. PUPUK ¥ KALTIM
Pupuk Kaltim Raih Penghargaan (:t : 1._.7; /._{:J:(.. . f
bngralulalic 75
I,ﬁ,HI 2022, PKT Sabet 2 Penghargaan
T : di Ajang Jambore PR Indonesia
PUPUK {YKALTIM
.'fl Hedapi T
FANTASTIS! DR A Faleaohardacn
PKT Raih Kategori The Best Innovative
Perusahan Terpopuler CEO 2022
#FutureisOurs
-~ “ Client Testimonial Y
Thank you for accompanying PKT over the past three years and bringing
a fresh new look. We have received many appreciations for our social media
appearance that now feels modern and up to date.
Ady Mulyadi,
Corporate Communication Officer of PT Pupuk Kalimantan Timur
- /

~
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PPETINDO

FOOD e CARE e HEALTH

Client CP Petindo
Category Pet Food, Care & Health

< CPAS (Collaborative Performance Advertising Solution) Activation >

e Background ~

CP Petindo, a leading pet food, care, and health brand in Indonesia, aimed to
accelerate online sales performance across major marketplaces while maintaining
strong profitability. With increasing competitionin the pet care category, CP Petindo
needed a data driven advertising strategy that could scale efficiently and directly
impact revenue.

Herco Digital partnered with CP Petindo to execute a CPAS campaign activation,
leveraging marketplace data and platform algorithms to maximize performance
across Tokopedia and Shopee.

-
~~ Challenge ~
» Scaling marketplace sales while keeping advertising costs efficient
» Competing aggressively during major promotional moments (“tanggal kembar”
campaigns and seasonal promos)
» Maximizingreturnonad spend (ROAS)across multiple platforms simultaneously
- /

CPPRETINDO

Fine £uUr ¢ well-being
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-~ Deliverables ~

® CPAS campaign strategy and setup for Tokopedia & Shopee

e Creative asset optimization tailored for marketplace ads

e Performance monitoring and continuous optimization based
on real-time data

® Budget allocation strategy to maximize ROAS during peak
promo periods

tokopedia | cpermwo tokopedia | CREETNES

S Lovs Your fet Indonesia X

DISCOUNT

$50%

L)
22 MEl-6 JUNL

o; DISCOUNT | VOUCHER
i3 URT0 80% URTO100K 8.8 Promo Guncang Tokopedia

SHOP NOW |l CPPETINDO!

EXTRA VOUCHER

100.000

..See more
tokopedia | CPEFINGD

DISCOUNI‘

, 50% ! - ! . £, ‘
8 u> voucu o i i _ l':ﬂ

ﬂ Shopee

" 4u'4 s A ."\‘-‘-!‘ i ISCOUNT UPTO QUCHER UP TO
[8igRgmadan 1 ) A !I!g!:!_ ©50% | 100K

DISCOUNT VOUCHER . ™ =1 LA 515 wov 2024
#100.000 o ‘s .

() Comment &> Share

e Impact ~
+39% 33X Rroas

marketplace traffic growth demonstrating exceptional
on Shopee & Tokopedia campaign efficiency
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< shifudo_id

Shifudo
339 7.709 4
posts followers following

Part of @cp_prima

Semua Suka Shifude
Klik untuk belanja onling

See Translation

(2‘1 linktr.ee/Shifudo_id

Client
Shifudo

Category

Following Message

Food & Beverage

g = | Social Media & KOL Activation

~ Background

Shifudo is a seafood and frozen food brand that continues to expand its market
presence by engaging younger audiences and strengthening its positioning as a
fun, creative, and family-friendly brand. With a highly competitive F&B market in
Indonesia, Shifudo needed impactful marketing activations that not only built
brand awareness but also encouraged audience participation and emotional
connection with the brand.

Challenge

How to create engaging campaigns that could differentiate Shifudo from other
F&B players while maximizing brand recall and positioning Shifudo as a fun,
innovative, and approachable brand for all segments.
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-~ Deliverables ~
e Key Opinion Leader (KOL) Activation: Leveraging food influencers and
lifestyle creators to build trust and spread campaign messages.
e Campaign "Makan Steamboat Sepuasnya" Activation: A promotional
campaign designed to attract mass audiences, creating hype and driving
strong awareness through digital amplification.
e Campaign 2 “Shifudo Jingle Contest” A UGC-driven activation encouraging
audiences to co-create with Shifudo, increasing engagement and brand affinity

through music and creativity.

\L J

- Result & Impact ~

- 980,000+ * 1.4 million+

audiences reached campaign video views

e Strong participation in jingle contest, strengthening Shifudo’s image
as a creative and engaging brand.
® Successful positioning as a brand that connects with its audience

through fun and collaborative campaigns.
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SAY
BRE
ADY

Bakery &Cafe

Client Say Bread Category F&B (Bakery & Café)

Content Production & Social Media Activation

-~ Background ~

Say Bread sought support to
strengthenits brand presence by
making the concept of Say Bread
Bakery and Cafe more widely
recognized. The challenge was to
create content that not only
showcased its products but also
resonated with the lifestyle and
emotional connection of its
target audience.

Deliverables

T4
kY

|_:|1 paybeead  ikufi

Creative content production
(photo & video)

Lenghkapt hatimiu dengan Saytrend! & s

Social media strategy Q

& activation
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g Impact ~
The campaign successfully boosted engagement across social
media platforms. Positive interactions showed strong brand recall,
with followers expressing excitement for Say Bread’s products.

< e

saybread s saybread
A Giulio Cercato - Imagination A Giulio Cercato - Imagination

uden.15 Unikk banget ni konsep © % @ LA Mamgueapl o iy o W
. - ) Bw 1like Reply See translation
iw Tlike Reply

Hide replies Hide replies

@ saybread @uden.15 pada suka ya konsep kali ini ; @ saybread 44 noted kak, lagi kita siapin nih &
breadmat ’ 7 iw Reply

Tw  1like

@ laksmanawang Enyaaaaakkk ¢
nia_tanzilah Fresh from the oven, yuhhuuuuwuuwu s & & - ! 7w Reply
b o

w  Reply Hide replies

Hide replies @ saybrea manawang waah, favaritnya yang
- a kak?
@ saybread @nia_tanzilah yuhuy, selalu frash dong , b e ey
@/ pastinya &
4 Renty @ laksmanawang yread mimin balas aku terharu
) - # didaerah ru sampe polo keju. Sbnrnya
double cheese enak tapi kyknya udh ga kelihatan lagi
di daerah ku &

4w Reply See translation
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€bio)

Social Media Activation

Client Bebio

Category Baby Care Product

Community Engagement

Bebio, a baby care brand from PT Ultra Sakti, the company behind FreshCare and
Madu TJ, offers innovative products like Bebio Telon Skincare and Bebio Face & Body
Serum. To meet the growing demand for safe and trusted baby care, Bebio aimed to
build digital trust and educate parents about its skincare benefits.

Herco Digital supported this goal through creative campaigns and community
engagement, positioning Bebio as a trusted choice for moms across Indonesia.

Deliverables

e Social Media Content Strategy & Activation

Creative Campaigns (Community-driven and Educational), including:
#MerdekaBersamaBebio

Coba & Buktikan #TelonSkincareBebio
#PakaiBebioSetiapHari
Baby Star of The Month

Engagement & Interaction Strategy to strengthen brand trust
Digital Storytelling emphasizing skincare benefits in Bebio products

e Community Engagement through interactive activities with Moms & Dads

< bebio.idn

é) linktr.ee/bebio.idn and 2 more

Following

e O

roducts Template  #PakaiBebio

COMPANY PROFILE

BEBIO
IBBebiol N 25K
posts followers i
Health|l ty
: @al aatta @aurelie hermansyah @azuraatta
5 al

i
FAQ

=
b
Challangy ol

-~ Impact ~

Bebio became a Shopee Best Seller

Monthly reach soared to almost
2 million moms & dads nationwide

+17,000 new followers gained,
with 500+ organic new followers
every month

Stronger interaction and community
trust, more moms actively engaged in
discussions and brand conversations
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® SO R

< iﬁ, Clallangs Bebio §Terbak|Labat

< iﬁ, Clallangs Bebio §TerbektlLabat

Key Takeaways

® SO R

& 5] challangs Bebio TeruktlLatit

® S DR

< iﬁ, Clallangs Bebio §Terbkel|sbat

® S DR

||||||

i (el gl yu, stelin challenge
i bkt Bisbla urtuk 2 romin yaes

Through consistent and personalized community activation, Herco Digital and
Bebio successfully transformed the relationship between the brand and its
audienceinto athriving, engaged community.

The trust built through authentic interactions with the Bebimoms community not
only strengthened brand trust, but also drove real conversions, positioning Bebio as
one of the Best-Selling products on Shopee.

S Shopee Mall

@ Hasil pencarian untuk 'hair lotion bayi

Urutkan Terkait

NS EERIO Hair Lotion
- 100m| Perawatan Ramb..

N Baby & Kids Hair
Serum Hydrating Hair Toni...

7p38.760 ax
P Lok
e 49

rp26.899 o

449
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hair lotion bayi

Harga

EEEECD BEBIO Hair Lotion

Twinpack Isi 2 - 100ml

Rp54.000 -+

44

grsantisl o

2>

[0 BEEIO Special
Bundling (Hair Lotion,

ava

&

o e AT
EREE YN

[REIIREET) Kids Hair Scalp
Serum Spray Antl Ketamb..
Rp44.098 4

49

Rp67.999 &

49
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Campaign

Baby Star. of The Month

o | bebio.idn | 2tz | bebio.idn

. Glebis i - @bebioicn
Bebio Mencari Bebio Mencari Lagi

Baby Star of The Month 3 Baby Star of The Month
L >
Bebio Baby Star '/ﬁi:)
July Edition R }s
psilik bisg
Bakl:(yeg?;:‘?gra;ﬁh: i Qg/

E-Certificate of Recognition ~
+ Spotlight Moment ﬂ

g\ 2
- W
'gﬁ r*’! 4
L

X . ) ¢
¢ yang kemarin belum terpilih, "_l_‘, r__.

bisa ikut lagi, Moms! : '3
J | \
T N\

Qrose Qs ) Y 230 |

It Exclusive Gift Package
E E-Certificate of Recognition
= Spotlight Moment

CONGRATULATIONS!

Baby Star of The Month
July Edition

T

Qs Qs rz_ﬂ?m

- vvive oarinut Baiby Stat of The honth Edis
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Campaign

Ut chaije

l"lge
a A
mungkin aky reBebijq

n »
tau kala?f.?k kan

Bbebio gy

. lebih 1,
Ates ‘et higr,
SR T s‘ehﬂl‘lun asi,

bebio.idn

' betiodn

DICARI 10 BEBI BUKTIKAN
#TelonSkincareBebio

Tidak cocok momakal ]?I.Il]uiihl \ O Kl sering fritasl] |
minyoktsion | | o<Btahun || kemerahan

10 Bebi sesuai kriteria berkesempatan
mencoba Minyak Telon uhio@ﬁﬁ:[ﬂ

Qast Qes @ V& 2

\fﬁf
@ Liked by katawebe and others

bebio.idn Apakah Bebi salah satu anak yang punya ciri-ciri di
nas? &

alau iya, cuss daftar challenge #TelonSkincareBebio dengan
ira mengisi form

bit.lyfTelonSkincareBebio ~ Moms!

A Q ® e
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Campaign

#PakaiBebioSetiapHari

o i g\cﬁ"@ = -

[Bebio) DICARI Ik uti Seluruh vuk #PakaiBebioSetiapHari

_L . SYARAT & KETENTUANNYA!
5 Bebi yang Siap
viengikuti Tantangan dari Bebio; oI —— Anak Sehat,
4 -
(3 wike postingon @bebio.dn i Anﬁk Beb'o-’
’ : sobonyak-banyakaya |
15l FORM berikut yoo, Moms! o (D b form melalul ink ! g L.¥
= bitly/PakaiBabloSetiaptor dengan | i G
Bity/PakaiBebisSetiopHar fengkap (LINK ADA DY BIO) ! i =
) setetah isi form. comment Sicp Mut
chafienge ¥PokaiBebioSetiopHarl
dan mention 3 teman BebiMams
Periode :20 Apr 2025

Siap teckma tantongen |
APk miebicSetlaptars |8

, »

Q1080 Qa2 S Ve A
i bebo.i

10.4d0 JANGAN Sanipay KETINGGALAN, Mos 11

Yk, it CHALLEN
i 2 GE #Pakar f ,
ff erat dan ketentyzp o azﬁi"ﬁ‘;f’“e bopbiars

dengan ikuti

JA0GaN lupa ivas i |
| ¥ -
| 193 isi form . MpakaiaebioSen‘apHm
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#MerdekaBersamaBebio

B

Bbebicidr

o
DICARI!

5 Bebi yang Siap lkut Challenge
#MerdekaBersamaBebio

Yuk lkutan challenge
#MerdekaBersamaBebig

a{l?’

| ‘ - |
apatkan 5 Paket Proqy,
%egio untuk 5 Pemencmg,; .

S By B B it e
Isi farm berikut ya,
Momsg|

sjkdp ik g
Tek?

o~
siaP majy
jalan!™

oty 14 P

& balic idr

>
wsyarat dan Ketentliany

e

€ sudah follow @bebio.idn

@) Likes postingan @bebio idn selama bulan
Juli dan Agustus

AGUSTUSAN SERy
NYAMUK MINGGIR DuLy

Lomba Agustusan tetap tenang tanpa
garuk-garuk, Bebic Minyak Telon piyg
siap usir nyamuk

o Mengisi formulir melalui link

bit.ly/MerdekaBersamaBebio (LINK ADA DI
BIO)

o Setelah mengisi form, ¢
I

omment "Aku siap
ikut challenge 3

delkaBerse

E : amaBebio”
dan mention 3 teman BebiMoms

.

S — m——
gk & 1

'

5 i dulu ye ™
\(\99" \ '
\.:‘ﬂo“""k nakal,, =

\! i
TELon
aﬁ ’;g‘ﬂ

gy

L wasnyamuj
ﬂ’ﬁdmpal 8 jam!

. @ L Setiap han,
bek}lﬁ lﬂl\ N“I\\,f 1 an' 7 [mar enaatta

[ ak. 19\0 a daia i = N
aﬁuk dipak i pﬂs \agl Lo} ba gUS usan, -
ferm a i By { n Moms

upays
. wpinyak Telon Plus sup@ it
-oles Bebio Miny : Whawatir 1agh ky
Sepetum \c-’n']tb:;:rfjk sampa 8 jam. Naga¥ ‘
nggak digiaht P
digigit nyamuk &
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Social Media Activation

Client Hufagripp (PT Gratia Husada Farma)

_ YouTube Ads Campaign
Category Healthcare & Pharmaceutical

Community Management

-~ Background

Hufagripp is a well-established over-the-counter pharmaceutical brand under PT Gratia
Husada Farma, trusted by Indonesian families since 1994 for providing quality health
solutions. As the digital era reshaped consumer behavior, Hufagripp needed to
strengthen its online presence, engage new audiences, and differentiate from
competitorsin the highly competitive pharmaceutical industry.

Challenge

» Transition from Traditional to Digital Media: Previously relying heavily on TV
advertising, which offered reach but lacked measurable performance tracking,

making it difficult to optimize ROI.
» Boosting Brand Awareness amid fierce competition within the pharmaceutical
space.
Increasing Engagement & Followers through an active, loyal digital
community.
Driving Campaign Success Across Multiple Platforms, including Instagram,

Facebook, TikTok,and YouTube.
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' ( 16.54
< hufagripp ¢

".l A Obat Flu dan Batug Anak
ot L.-Qjﬂ_ﬂ\») 1.023 42,7k 5

posts
tollawing

followers

Pharmaceuticals

Beda IGe.j_a!a Beda Warna Hufagripp nya
Solusi bijak bagi Bunda Bijak untuk meredakan Flu, Piiek

Filek (BP) serta Demam pada Si Kecll =-‘bl:nda|ll|al:l T
Jalan Dharmawangsa No. 28, Ngempon, Kec. Bergas,
Semarang, Indonesis i

See Translation

(2 linktr.eefhuta

©O000c¢

| fowards GA Winner  Winner Ga...  Give Away  MaskerH

iop)
55|_AMI\T"HAR! AN'A.
SEDUNI
S Leb  _
i A 5 Kech Belum
A pulang Sekolah

Mar fing, ” "‘.\._.
me ungl ok o
"Eka Bisg g, (o 0K Ogar

me""ﬂ‘m!pu[gns; :‘ebah"giu SN
e

*baiknye
)

hak-h

Deliverables
Social Media & KOL Activation
YouTube Ads Campaign
Social Media Ads Campaign

Community Management to foster trust and engagement

- Impact ~

67% increase in 20% monthly

Instagram followers engagement rate

Successfully transitioned from untrackable traditional TV ads
to measurable, data-driven YouTube Ads campaigns,
enabling precise audience targeting and improved ROI
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Campaign BernyanyiBersamaHUFAGRIPP

#BamyonyiBarsamaHUFAGRIFP

H.jagripp
< Bﬂ‘—'ﬁhﬁa #BemyanyiBersamaHUFAGRIPP
b FB:.,";Q”? ' Yuk, Bunda ajak Si Kecil
) 15 Hafalkan Jinggle Hufagripp

dan ikuti Kontes

Sudah ikutan belum Bunda?
Yuk ajak Si Kecil ikutan

# BernyanylBersamaHufagripp
v
HUFA ._"
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Campaign BundaBijakBertindak

{tuun. hufagripp & aee t:ﬁ hufagripp &

&5
" Horeee!®
Selamat Yq!

Pemenang Bunda Bijok Berani

BT, GRATIA HUSADA FARMA () TUARA RESSUMEH PT GRATIA HUSADA FARMA o U
SEMARANG . INDONESIA L/ e vearacy SEMARANG - INDOMESIA AR

Qs Qe f;’_, Ve | Qs Qe er V3 [

t'."‘ hufagripp & aee Q.wa. hufagripp &

‘Congrats Pemenang
*Giveaway Hufagripp!

e

CEK NAMA BUNDA DISINI r

PT, GRATIA HUSADA FARMA

PT, GRATIA HUSADA FARMA )
AR SEMARANG . INDONESIA

SEMARANG . INDOMESIA

Qs Qs Ry T N Qess Qsso Y .‘7443 N
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kimia farma

Toll ManufaKtur

Business

Innovation

Kimia Fama 108l Manutae taring wikt IRftistoa in 2096 which nas naw
ErsmuFarmud prbo coris b in mensfust or s alwin
othar incon campary.

Client SEO Optimization
Kimia Farma

Content Placement
Category
Healthcare & Pharmaceutical

Manufacturing Website Content Strategy

-~ Background ~N

Kimia Farma, a leading pharmaceutical company in Indonesia, has developed its Unit Toll
Manufacturing since 2016 to facilitate partners in producing high-quality
pharmaceutical products. To strengthen its positioning and ensure long-term visibility in
the digital landscape, Kimia Farma entrusted Herco Digital to optimize its organic brand
presence on Google.

Challenge

» Increasing Organic Visibility for highly competitive pharmaceutical-related
keywords.

Building Long Term SEO Value to establish credibility and authority in the
healthcare sector.

Optimizing Website Content to align with both audience needs and Google’s
ranking algorithm.

COMPANY PROFILE 85 herco
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Deliverables

e Strategic SEO Optimization tailored for pharmaceutical manufacturing.
® Content Placement across relevant and authoritative platforms.
* \Website Content Optimization to enhance readability, keyword integration,

and organic traffic growth.

-~ Impact ~N
increase in impressions targeted keywords
28'OOO+ within 6 months. 7OO+ reached
Strengthened brand authority and visibility in the pharmaceutical
manufacturing sector.
- >
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Keuntungan Menggunakan Jasa Tol/
Manufacturing

S

rti yang telah dijelaskan, manufaktur toll adalah layanan produksi produk untuk perusahaan lain atau biasa

disebut bentuk bisnis BZB (Business to Business)

Anda tentunya bisa mendapatkan banyak keuntungan dari kerja sama tersebut seperti yang sudah kami
rangkum di bawah ini!

1. Hemat Biaya dan Waktu

Salah satu keuntungan utama menggunakan jasa ini adalah hemal biaya dan waktu. Anda tidak perlu

mengeluarkan biaya untuk membangun pabrik, membeli mesin, dan mempekerjakan karyawan

2. Fokus pada Pemasaran dan Penjualan

Dengan menggunakan jasa manufaktur toll, Anda dapat fokus pada aspek lain dari bisnis Anda, seperti
pemasaran dan penjualan. Anda tidak perlu khawatir tentang proses produksi dan dapat mengalihkan sumber

daya Anda untuk mengembangkan strategi pemasaran yang efektif

3. Kualitas Produk Terjamin

Penyedia layanan toll manufacturing yang te

fasilitas modem dan memiliki tim quality co

A Keunggulan Toll Manufaktur PT Kimia
4. Fleksibilitas Farma

Bagi Anda yang saat ini sedang berencana untuk mengembangkan produk farmasi, herbal maupun kosmetik

Karena kendali akan bahan baku dipegang ¢ :
dengan kualitas yang unggul, maka jasa produksi toll man

- dan kondi faktur dari Kimia Farma bisa dijadikan sebagai
permintaan dan kondisi pasar
solusi terbaik.

5. Risiko Lebih Renc ... ... i

Berbeda dengan jenis manufaktur lainnya, €

Sien peianacen ke menceasn e 1 M@Nyediakan Fasilitas dan Layanan Terbaik

Fa

bihan yang akan Anda dapatkan jika bekerja sama dengan kami kut contohnya!

itas dan layanan yang Kimia Farma sediakan adalah yang terbaik. Antara lain meliputi uji penelitian dan

Memilih jasa tolf manufacturing dapat menji

pengembangan produk melalui riset formulasi, proses produksi, pasokan bahan atau material, proses uji coba

lavanan manufaktur toll di luar sana, tapi lik )
i standar.

Apa Saja Obat Produksi Kimia Farma? | .gkap

Setidaknya ada 4 jenis produk yang disediakan oleh Kimia Farma, termasuk obat tradisional dan kosmetik =
- i lengkap sehingga bisa Anda sesuaikan dengan kebutuhan

seperti Marcks dan Venus. Berikut ini informasi lengkapnya

k yang bervariasi, liguid yang merupakan sediaan cairan

-
1. Generlk ni solid berupa bentuk semi pada seperti krim dan salep

Setidaknya ada 2 jenis obat generik dalam obat produksi Kimia Farma, yaitu obat generik dengan lego yang

)gi Modern

didistribusikan dengan merek serta kandungan zat aktifnya dan obat generik dengan merek dagang

logi modern dalam proses produksi dari awal sampai akhir

00 obat generik berlogo merek Kimia Farma, seperti

Jumleh obat generik yang disediakan mencapai konsisten dan menghasilkan produk yang benar-benar

Arnoxicillin dan Paracetamol.

2. OTC dan Herbal ian Internasional

OTC atau obat over the counter merupakan jenis obat yang bisa dibell konsumen tanpa perlu resep dokter. Oleh

karena fasilitas produksi sudah lengkap dengan

karena itu, obat ini dapat dengan mudah ditemukan di apotek terdekat.

. . 2 Ki 1
Baca juga: Butuh Produsen Obat Terbaik? Kimia Farma Jawabannya! alam negeri maupun luar negeri, sertifikasi CPOB, CPOTS,

I
Dalam hal ini Kimia Farma juga menyediakan OTC dan herbal yang akan membantu dalam mengatasi masalah
ke hatan maupun meningkatkan daya tahan tubuh, seperti Fituno dan Enkasari o . . . .
= : iemilih PT Kimia Farma sebagai partner andalan, Pionir

Jkan lagi kualitas produksinya

3. Etikal
Ada lebih dari 100 obat produksi Kim

didapatkan di apotik-apotik seluruh Indonesia.

Jenis

Lipid

ngi kami untuk info lengkapnya ya!

ia Farma jenis produk etikal dengan kualitas yang terjamin dan bisa

obat ini ditandai dengan lingkaran merah bergaris tepi hitam dengan huruf K hitam di tengah. Contohnya

avir, Kifarox, Alergine dan lain-lain.

Kualitas dan Jaminan Mutu dengan
Unit Research & Development

Unit Research & L

velopment pada perusahaan farmasi kami berfungsi untuk melaksanakan penelitian serla

pengembangan produk baru dengan fasilitas laboratorium yang lengkap.

Mulai dari laberatoriumn formulasi, analisis hingga ekstraksi dan perkebunan tanaman obat dengan luas

mencapai 5 hektar.

Unit ini akan melakukan penelitian mulai dari formulasi untuk farmasi maupun herbal, pengembangan tanaman

obat, sintesis kimia sederhana serta pengembangan produk kosmetik

Nah, mengenai kualitas obat produksi Kimia Farma tentu tidak diraqukan lagi. Percayakan kebutuhan produksi
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VISION

Client Vision+
) ) KOL Activation
Category OTT Streaming Platform (Entertainment)

= Background "

Vision+, aleading OTT streaming platform and home to original Indonesian content,
launched its original series DENDAM. To boost the show’s visibility and audience
engagement, Vision+ sought a creative approach to stand out in the competitive
digital entertainment landscape. They partnered with Herco Digital to execute a
targeted KOL Campaign Activation in Bandung.

Challenge

» Generating strong buzz and awarenessin a saturated streaming landscape.

» Capturing the attention of digitally savvy viewers, especially fans of thriller
and drama genres.

* Drivingrapid viewership and engagementimmediately after launch.

COMPANY PROFILE




-~ Deliverables ~

e KOL activation campaign featuring influencers and creators aligned with
thriller/drama audiences.

® Teaser content roll-out and immersive storytelling on social media,
highlighting suspense and action from DENDAM.

e Digital amplification via Vision+ official channels and influencer networks
to funnel audiences toward the series premiere.

Impact
R 4 4 interaction cost proving strong
p audience interest and active engagement.
Achieved budget efficiency far exceeding industry benchmarks
(typically Rp100-150 per reach and Rp80-100 per interaction).

Demonstrated not only high reach but also meaningful engagement
at scale.

Collaboration with local KOLs ensured cultural relevance and trust,
driving organic buzz and community word-of-mouth in Bandung.

NOW PLAYING ® ..

LAURA . ATA Wiy g4 Keseruan ku nonton bareng di Gala
Premiere Screening Of "Dendam Series”
with Cast Dendam Series! &

— e
R

diHomeTV

Present The Screening Of

wsm?hj:_musmmj

E rezkyrs @ Jdw .

¢ Super seru banget nonton series yang / _ (R
satu ini. series nya bener-bener keren W A A
bangat, apalagi akting para pemain nya
duh & 4
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OTORITAS
JASA
KEUANGAN

Client OJK (Otoritas Jasa Keuangan)
e Educational Video Production
Category Government Institution

Background

As the regulatory body overseeing Indonesia’s financial services sector, OJK
recognizes the growing threat of cyberattacks and the critical need for internal
awareness. To strengthen digital vigilance across its organization, OJK required an
educational content initiative that would effectively inform and trainits internal teams
about cybersecurity risks and best practices. Herco Digital was entrusted to produce a
comprehensive series of educational videos.

= Challenge

» Delivering highly technical information in an engaging and easy-to-understand
format forinternal staff.

» Ensuringstrict accuracy and compliance with cybersecurity protocols.

» Executinglarge-scale production within tight time and resource constraints.
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-~ Deliverables ~

® Production of 11 educational videos covering various aspects of
cybersecurity awareness.

®* Two-day intensive video shoot, optimizing production efficiency while
maintaining high quality.

e Complete post-production, including editing, motion graphics,
and final mastering.

N J

Impact

11 videos in just 2 days of shooting,
demonstrating efficiency and strong production planning.

Delivered the finalized videos within 30 working days,
meeting OJK’s urgent timeline.

Enabled OJK to strengthen its internal cybersecurity culture by providing
staff with engaging, practical, and easily accessible learning content.

Set a benchmark for producing impactful educational materials within
' government institutions under tight schedules.
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~|UNNES

UNIVERSITAS NEGERI SEMARANG

Client Universitas Negeri Semarang (UNNES)

Category Education Institution

SEO Optimization YouTube Ads Campaign

Background
UNNES, one of Indonesia’s leading state universities, aimed to increase visibility and

attract prospective students for its flagship study programs. To compete with other
top universities in the digital space, UNNES partnered with Herco Digital to optimize
their online presence through a combined SEO strategy and YouTube Ads
campaign.

~~ Challenge

» Increasing online discoverability of UNNES flagship study programs among
prospective students.

» Competing with other universities that have strong digital marketing
presence.

» Buildingtrust and engagement with a young, digitally native audience.
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8 Buka 2 Jalur Masuk Mandiri, Peluang Masulk . . .:{1,: st LG 1
UNNES Jadi Besar! - = ; .\
: f unnes.ac.id
EDEaENE -

9 Jalur Masuk Mandiri UNNES yang Bisa Dipilih
®

a § tew O @
&2 UNNES
u Fiirs A e T gt »

Pty s s Bormy

radicimpdureiell 19  UNMES Buka Fakultas Kedokteran, Benarkah?
. Inilah Faktanya!

Serba-serbi Fakultas Kedokteran UNNES

-~ Deliverables ~

e Comprehensive SEO optimization for targeted education-related
keywords.

¢ YouTube Ads campaign to showcase UNNES flagship programs
with engaging video storytelling.

¢ Continuous campaign monitoring and optimization to
maximize impact.

- J

Impact

230,000+ audiences 53% view rate

actively searching for higher on YouTube Ads campaign
education opportunities. indicating strong audience
interest and engagement.
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PUPUK ¥ KALTIM

Thank you for accompanying PKT
for the past three years, bringing

a fresh new look. We've received
lots of appreciation for the modern
and updated appearance of

our social media.

Ady Mulyadi
CCO PT Pupuk Kalimantan Timur

) BoLITEKNIK
\(>) NEST

We already got one client convinced
until appeal stage. Thank you so
much, the beginning already looks
very promising!

Lidia
Marketing Head - Politeknik Nest

il
BAL

Bl
iR
i

The latest ad report looks very
satisfying. In August, we managed
to hit our sales target, and it seems
the ads had a role in it.

Since launching the ads, the number
of people contacting our customer
service has been consistently high.
Thank you so much !

Nabila

Marketing Manager - Metro Parcel Service

COMPANY PROFILE

coway

I'm satisfied enough that | even
want to recommend your digital
marketing service to some of
my colleagues.

Coway

J L, PT. Kartika Madya Perkasa

On our very first opening day, we
already gained several new customers
for the Bandung route. Thanks to the
Herco Digital team for handling our
promotions so well!”

Imelda Herlambang
Owner - PT Kartika Madya Perkasa

SMOOT
elektrik

“l sincerely thank Herco Digital for
helping us introduce Smoot Oto
Semarang through social media,
especially Instagram.

The achievements even exceeded
my expectations in July 2023. Now,
people have started to recognize our
Smoot electric motorcycle dealership
under CV Oto Berkat Sentosa.”

Rudy Santoso
Owner - CV Oto Berkat Sentosa
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