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2.2 NRsTIRNY biforn 72 whefa
AR lifoenh 42 whefa
Iruanuian litloend 30 whaefin
3. AT ARNLES Lioani 6  wiaefia
4. wnInEnyssaumsniazan Lioani 6  wiaefia
TG litondn 138 wiaefia
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swuﬁwﬂwé’nﬁm

1. uuae3mdnmdialy
2. MNIITUANIE

Lsitazndn 30 wilaefa
Lsitaendn 96 wilaeia

na}'uimﬁugmimﬁw 24 wibaefia
1000 101 @mmwﬂﬁmmiviml,ﬁmt,l,azmﬂsaLmJ 3(3-0-6)
Tourism and Hotel Industry
1000 102 anm‘mﬁﬂvimLﬁmummiﬁami 3(3-0-6)
s
Tourist Behavior and Cross Culture Communication
1000103 yadnnmuazfiusmedonnsmiy  3(3-0-6)
SWLAMS
Personality and Social Interaction for Hospitality
Industry
1000 104 mmTuIaSmaﬂumﬂﬁm%uaﬂmﬂmmw 3(3-0-6)
maviaafienuaclsous
Information Technology for Tourism and Hotel
Industry
1000 205 AFINENMTLAINMS 3(3-0-6)
Psychology in Hospitality Industry
1000 206 u’i@lﬂﬁm‘q‘sﬁamsﬁamﬁmmz 3(3-0-6)
e P eC SRt fty )
Introduction to Creative Tourism and Hotel
Business Innovation
1000 207 n;m:mmmmismUﬁM‘im%wh 3(3-0-6)
@mmwﬂﬁmmiviml,ﬁmt,l,azmﬂsaLmJ
Laws and Professional Ethics in Tourism and Hotel
Industry
1000208 MsRAMITWeNnENyedmIUgsTa 3(3-0-6)
vinaienuaslsouss
Human Resource Management for Tourism and
Hotel Businesses
HGHL IEYH 72 wkaehia
Iannzlishy 42 wheia
1001 111 Qs‘imam%mzw'ﬁfwmn‘smiﬁmLﬁm 3(3-0-6)
Geography and Tourism Resources
1001 112 mmﬂaﬂwﬂuaﬁmmwmﬁmauﬁm 3(3-0-6)
Thainess in Tourism Industry
1001 113 emadidasdufintugsiafiinlu 3(3-0-6)

Ins. 043-719888

Q

YOFMNIINIBATENUATMS
Introduction to the Accommodation Business in

the Tourism and Hospitality Industry

1001 214

1001 215

1001 216

1001 317

1001 318

Useaenams lnefiamvaadien 3(3-0-6)
Thai History for Tourism

Kussnaumagafiah e 3(2-2-6)
Tour Business Enterprise
m‘m5@ﬂqwéww%uqmamﬂiimaaL‘*‘?; gl 3(2-2-5)
English for Tourism Industry

miﬁﬁaﬁﬁd wagmIeantws lnesns 3(2-2-5)

A a
SQRIaNIT}Y
Flight Reservation and Ticketing
MIARIAUAYITINE UAFANTTNYBITIEN 3(3-0-6)

Marketing and Sales in Tourism Industry

1001 319 Ia?uaaﬂéém%uqiﬁwamﬁm 3(3-0-6)
Logistics for Tourism Businesses

1001311 mswasnTviaafienathadoin 3(3-0-6)
Sustainable Tourism Development

1001312 Inenufeiiisuasdnaiie 3(3-0-6)
mavieafienuasms
Research Methodology and Seminar for Tourism
and Hospitality

1001 413 dneunetr 3(2-2-5)
Tour Guide

1001 414 mmé“aﬂamﬁ'amiﬁamﬂuégmamﬂﬁm 3(2-2-5)
vieafienuazsms
Communicative English for Tourism Industry and
Hospitality

1001 415 miyimmsﬁwuﬁ'aﬂﬂﬂisaumir@‘i“m%w 3(2-2-5)
Integrated Skills for Internship

rnawzidan 30 WwILAR

1. ngaimenaamlaaws

laitaundr 15 wiaeiia

donmeAn Livlound 15 miefa

naxamganariaadie

0101 361

0101 362

1001 363

1001 364

1001 365

maviad Lﬁ ennUszmet 3(2-2-5)
Inbound Tour Management

maviad Lﬁ tnaanUaNUTUINe 3(2-2-5)
Outbound Tour Management
weflenisUfiRemdaemers 3(2-2-5)
Tour Guiding Performance Technique
mi’mLmﬁamﬁﬂu‘qiﬁaﬁa@Lﬁ & 3(2-2-5)
Activity Planning in Tour Businesses
m‘m5@ﬂm:rém%urmﬂ§ﬁﬁmiﬁﬁm 3(2-2-6)

English for Tour Operation
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s
£

ngxIzmsiameaaviangares

Lﬂiiﬂgmam%miﬁauﬁ 2 3(3-0-6)

nauamgsnasenaiin

1001 366 1001 382 mUfANuAMaLWATasn 3(2-2-5)
Tourism Economics In-Flight Service Operation
1001 367 ‘HIHU’]FJLLagﬂ’ﬁaquLNuﬂ’ﬁﬁaﬁLﬁﬂq 3(3'0'6) 1001 383 ﬂ’ﬁﬁﬁﬁaﬂ‘]%ﬂ%ﬂ’ﬁﬂ?ﬂ%u 3(2,2,5)
Tourism Policy and Planning Ground Service Operation
1001 368 vhalggmumavinaifieauaz s 3(3-0-6) 1001384 Tnawimslugsfasnansiig 3(3-0-6)
Supply Chain in Tourism and Hospitality Nutrition in Airline Businesses
1001 369 M3AANIIALN 3(3-0-6) 1001 385 nTMasAERMuUasTEaIeimMEMe  3(3-06)
Spa Management Air Cargo Management
1001 370 MIIAMIURRINTANMILITEIRNENS 3(3-0-6) 1001 386 ﬂjﬁjél@ﬂqwl’ﬁaﬁjﬁqﬂjjﬁu 3(2-2-5)
oy T English for Airline Businesses
Historical and Cultural Heritage Site Management
1001 371 MavipaienBeguntn 3(3-0-6) nq&ﬁmgfﬁw?msﬁ"ﬁn DTMSUAZIASIIEN
Health Tourism 1001 387 MIIAMIARNEIHITA 3(3-0-6)
1001 372 MYIRIHIEM9BIINTG 3(3-0-6) Creative Accommodation Management
Nature-based Tourism 1001388 maufiifenalnslsusadwiugsfie  3(2-2-5)
1001 373 MRINEINMNZALALTILRS 3(3-0-6) Yioadien
Coastal and Marine Tourism Hotel Service Operation for Tourism Business
1001 374 AWIWINMANANUAILNDNAVIDNEN 3(3-0-6) 1001 389 MIdeMsLarmMIinnuEad Y 3(3-0-6)
Outdoor Recreation for Tourism Cruise Line Operation and Management
1001 375 ﬂ‘]cjﬁ@ﬂqiﬂ@'ﬁﬂ’]ﬂﬂajUW’W\'}ﬂ'ﬁ‘Via\ﬁLﬁﬂq 3(3'0'6) 1001 461 @%’JLLaZﬁﬁﬂNmWi 3(2,2,5)
Tourism Destination Management Kitchen and Cooking
1001376 MSNHENeMITAMITMTNENT 3(2-2-5) 1001 462 MdannuamSumsiansivin 3(2-2-5)
uaEUMRIYiDafEN English for Accommodation Management
English for Tourism Resources and Tourist 1002 371 mmﬂwmmzmmiﬁmﬁu 3(2-2-5)
Destination Management Thai and Local Foods
1002 372 Aoy 3(2-2-5)
nzgkﬁmnm)"@nﬁﬁ'nu@f Bakery
a 13 A A Vy
1001377 gafialad 3(3-0-6) 1002373 g3harinmiedashnliueanoaad 3(3-0-6)
MICE Business muaNe e
1001 378 Hsznaunmdamsnuiivesanawey 3(3-0-6) Modern Non-Alcoholic Beverage Service
audludatheaieEsse Businesses
Creative Exhibition and Event Entrepreneur 1002 374 DWNTHAUATDINNNDANINFNAANWFUNNS(3-0-6)
[ a €
1001 379 WN]TWT?NSLHEW‘JVLWE 3(3-0-6) Food and Beverage for Health Balance
Innovation in MICE Businesses 1002 375 WnFIMUnuaEMITAMIgsiaam 3(3-0-6)
1001 380 MIIOMINBNAMARFUALIUDUS  3(3-0-6) Barista Workshop and Café’ Management

1001 381

P00 vejathedlaatdn

Professional Special Festival and MEGA Event
Management
mmé"aﬂqmﬁamiﬁaﬁmmaﬂm’cﬁm 3(2-2-5)
Turudioud

English for Communication and Negotiation in

Events
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Q

NFNATURWIE MENFasiTI seavtindiadnu

1010 621

1010 522

1010 523

1010 525

Development

1010 526

1010 527

1010 530

2. naAnmweaseine

MIAMAMTVIDINENUALATRUN 3(3-0-6)
CVIISIRAETN
Tourism Marketing and Destination Branding
£ [ v
wianTsuazMsdugyUsznaums 3(3-0-6)
a 6 A 6
Q‘s‘ﬂa‘lmuazanum
Innovation and Entrepreneurship in MICE and
Event Business
AN INITNM YR IE TN 3(3-0-6)
Tueersawd 21
Innovation Management for Community Based
Tourism in 21" Century
maRernuguafaviauasmINeaw  3(3-0-6)
WA 1N

Digital Transformation and New Product

MIVAMIM eI ITImTANIAUTITN  3(3-0-6)
Cultural Heritage Tourism Management
MITAMIANNRENLALINOFN 3(3-0-6)

mviad L‘*?; EI’JVLSJE%LLaﬁIN bIN
Risk and Crisis Management in MICE Tourism and
Hotel
msdemsanusathatiin 3(3-0-6)

Sustainable Event Management

laitaundr 15 wiaefia

A
Waauaiw

BaNANINAEEILTENAMARNUEN 1 M U

5 39N 15 Aaenel

2.1 naju'“mmma"anqmﬁaamm'ﬁw 15 w3

1001 231 mﬁ:ﬂ5@ﬂqm5aaﬁuﬁm*§uammwmiu 3(2-2-5)

Vinufien 1

Introduction to English for Tourism Industry 1
1001 232 mﬁ:ﬂ5@ﬂqm5aaﬁuﬁm*§uammwmiu 3(2-2-5)

Viofien 2

Introduction to English for Tourism Industry 2
1001 333 mﬁ:ﬂ5@ﬂam‘17&'aﬂﬁ§aaﬁﬁm%u 3(2-2-6)

qmmmiiwamﬁm 1

Communicative English for Tourism Industry 1
1001 334 mﬁ:ﬂ5@ﬂam‘17&'aﬂﬁ§aaﬁﬁm%u 3(2-2-6)

Ins. 043-719888

YAFMNTINYIBATEN 2

Communicative English for Tourism Industry 2

1001 435 MWAINOEAREMTREE TN

3(2-2-5)
YASMNTINYIDATELN 3

Communicative English for Tourism Industry 3

2.2 mjui'mm‘m&l%‘aLﬁavﬁ'mmm‘iw 15 wwasiia

0105 263 NN N%aLﬂaﬁugm 1 3(2-2-5)
Basic French 1

0105264 NN N%aLﬂaﬁugm 2 3(2-2-5)

Basic French 2
0105 365 mi?ﬁlaﬁﬁm‘mN%Iomal,ﬁamsﬁaaﬁm 3(2-2-5)

warm3laauan 1

Communicative French for Tourism and Hotel 1
0105 366 mi?ﬁlaﬁﬁm‘mN%Iomal,ﬁamsﬁaaﬁm 3(2-2-5)

warmM3laauTn 2

Communicative French for Tourism and Hotel 2
0105 367 mi?ﬁlaﬁﬁm‘mN%Iomal,ﬁamsﬁaaﬁm 3(2-2-5)
warmMIlasuan 3

Communicative French for Tourism and Hotel 3

2.3 ngpAmmiwiasmandn 15 wiaefia

0106970 mAviiugme 1 3(2-2-5)
Basic Chinese 1

0106 971 mwAviugme 2 3(2-2-5)
Basic Chinese 2

0106 972 Mo RwRaMvaNfiEn 3(2-2-5)

warm3laauan 1

Communicative Chinese for Tourism and Hotel 1
0106 973 mi?ﬁlaﬁﬁmwﬁmﬁami‘viaal,ﬁm 3(2-2-5)

warm3laauan 2

Communicative Chinese for Tourism and Hotel 2
0106 974 mi?ﬁlaﬁﬁmwﬁmﬁami‘viaal,ﬁm 3(2-2-5)
warmMIlasuan 3

Communicative Chinese for Tourism and Hotel 3

2.4 ngpAmn i vBRenMa N 15 wiaefia

0163901 meimmAtug 1 3(2-2-5)
Basic Korean 1

0163902 MR 2 3(2-2-5)
Basic Korean 2

0163908 mRoEEMUMMAREMYRNTIER 3(2-2-5)

LLﬁtﬂﬁIﬁ'ﬁ [UPENNI

Communicative Korean for Tourism and Hotel 1

KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

ﬁ navN:llgulazUs:udana uua

E reg@msu.ac.th

fu @1mMsUUaMsaavNvIngImaas (SC3)
83U 1 0.UIWIE8Y D.AUNSITEY D.UKIAISAIU 44150



0163 904 MIFEANTWINMANEMYIBITE? 3(2-2-5)

WASIISUTH 2

Communicative Korean for Tourism and Hotel 2
0163 905 mi?i'amim‘mmeﬁl,ﬁamiviauﬁm 3(2-2-5)

WALIII59UTH 3

Communicative Korean for Tourism and Hotel 3

2.5 mjuf‘mmmqjﬂwﬁmmmﬁw 15 yi2efia

0186 404 mwﬁﬂuﬁujm 1 3(2-2-5)
Basic Japanese 1

0186 405 mwﬁﬂuﬁujm 2 3(2-2-5)
Basic Japanese 2

0186 406 miﬁlamimw@ﬂmﬁamiviaqLﬁm 3(2-2-5)
uazmslsausy 1

Communicative Japanese for Tourism and Hotel 1

0186 407 ﬂﬁﬁlamiﬂw@ﬂmﬁamiﬁaqLﬁm 3(2-2-5)
uazm3laousy 2
Communicative Japanese for Tourism and Hotel 2

0186 408 miﬁlamimw@ﬂmﬁamiviaqLﬁm 3(2-2-5)
uazmslaousy 3

Communicative Japanese for Tourism and Hotel 3

3. wanedrienis laiaendr 6 wefin
WondeunnneinideseulusedulSyyiniae

N o o o e ~ o
AINLRY I@EIW]LL%&MWENBWWH‘%U%T]HW 38 gmniumsdnm

AU NN LA TMNTLTRS

4. wsndmendseaumsaiingw 6 WwILAn

1001491 msfindszaumseBmdwmavioadien 6400 Falug)
Professional Field Experience in Tourism

0199499 FWHAANLN 9(0-40-0)

Co-operative Education

VRNEIMG  * 12737 1001 491 NsinUszaUMspRTEwnIviaafien

uneAniumbeia laudnamasowin S vae U
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LAWNTANA

womsiaiuSsudasmemsfinmmamangas sn3nmsdansmsvisafieouaszms

U9 1 medu

SHHIL Fo3m PWIRUULAR

0041 001 mwnmitawsesmamdas 2(2-0-4)
Preparatory English
yaneRmdnsnly

0043 001 MIAAEIDANULL 2(2-0-4)
Design Thinking
vsneAm@nsinly

XXX XXX o e IO MR AN ) 2
vsneAm Ay

XXX XXX naaitidseN (Fan) 2
yaneRmEnshly

1000 101 aqmammiumwimLﬁmuagmﬂim,m 3(3-0-6)
Tourism and Hotel Industry

1000 102 Wq&mmﬁﬂw’mLﬂﬁ'mmzmsﬁamﬁmi@mﬁﬁm 3(3-0-6)
Tourist Behavior and Cross Culture Communication

1001 111 gimam%uaw%wmmmsviaql,ﬁ‘m 3(3-0-6)
Geography and Tourism Resources
sumbhefafiamadoudeu 17

™ PN N 17

KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

Q Ins. 043-719888 ﬂ novn:Wiguuazus:udana uua E reg@msu.ac.th L L)

3U 1 0.0WEEY 2.AUNSITY D.UKIANSAL 44150




U9 1 madane

WL Fa NwmnILia
MMAnnENaMaReas

0041 002 Communicative English 2(2-0-4)
R AnmT
TnweasTinfaamMIRe LA

0041 022 Digital Literacy and Life for Transformation 2(2-0-4)
wneRmn ANl
naswaLaadLgs (Fan)

XXXX XXX o e S 2
ManennAnmT
naaindsan (Hon)

XXXX XXX ~ 3 2
RNl
yadnnmuasfiriusmedsasdmiuamaims

1000 103 3(3-0-6)
Personality and Social Interaction for Hospitality Industry
mquIa’Q'msaumﬂﬁm%’uaﬁmwmwmsﬁmL‘*?'] EALl T

1000 104 3(3-0-6)
Information Technology for Tourism and Hotel Industry
ansuduln a"luqmammw’m e

1001 112 3(3-0-6)
Thainess in the Tourism Industry
euidasduneniugsiafivnlugasmnssaviaafisaussins

1001 113 Introduction to Accommodation Business in the Tourism Industry and 3(3-0-6)
Hospitality
Mwmmbeiafiamedewden 20

59

P RATHN 37

Q Ins. 043-719888
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SteaN Fad IMwumILia
! An . P A

NANAIATWTIfUALFIASDN (Han)

XXXX XXX - 3 2
wneAmeanmT
NANLIANTINUAEN1SEF 96334 (1Fon)

XXXX XXX n & 2
Wwnedmanmvi bl

1 A v @ A

NANNALNDIINUZY ({Han)

XXXX XXX o K 2
wneAmanmT
nasfimLaan

XXXX XXX - o 2
wneAmeanmT
FINENNTLINT

1000 205 3(3-0-6)
Psychology in Hospitality Industry
wianssngstamvaafisauasmslasuasideaineasadidosdiu

1000 206 3(3-0-6)
Introduction to Creative Tourism and Hotel Business Innovation
UseiGenams inaiansviaadien

1001 214 o A 3(3-0-6)
Thai History for Tourism
menehetsenendiaadu (Mefni 1)

XXXX XXX Basic Foreign Language 3(2-2-5)
AUIPINMENTIUTUN NN UDTN
NuwwmheiafamziduwEen 20

598 - .

PNwmmEAasE 57

Q Ins. 043-719888
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U9 2 madane

SWsM Faim Puwaumheia
naaTIaaN

XXXX XXX ~ o 2
ManeATEnEYA
nasATIaDN

XXXX XXX o S 2
ManeATEnEY b
nasRTIADN

XXXX XXX o e S 2
ManeATEnEYa
ﬂa‘mmaLLaza‘ssmmam’im%wel,uaqmﬁmnﬁumi'w'm Fenuasn sl

1000 207 . o . 3(3-0-6)
Laws and Professional Ethics in Tourism and Hotel Industry
madamanswennaayedimsUgtaviaafienuaslsousy

1000 208 3(3-0-6)
Human Resource Management for Tourism and Hotel Businesses
N o . A
KsENaUMIgINa e

1001 215 3(2-2-5)
Tour Business Enterprise
MISINOEANSUgAMUNTINTIDNNEN

1001 216 A . 3(2-2-5)
English for Tourism Industry
mehtsemeidasdiu (Mednd 2)

XXXX XXX Basic Foreign Language 3(2-2-5)
RNAINMEILsTNEiaNUa TN
TwaefafiameidawiEen 21

59 - T

PWIRLNA AN 78

Q Ins. 043-719888
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U9 3 madu

SteaN Faden INwumIzia

miﬁﬁ@ﬁﬂﬁﬁ LLﬁSm"ﬁ’rﬂaﬂﬁWﬂ@)Hﬁ’]"il,@%a@‘ﬁ%
1001 317 3(2-2-5)
Flight Reservation and Ticketing

mwmmLLasmi‘mﬂugwﬁmmmﬁmlﬂm
1001 318 3(3-0-6)
Marketing and Sales in Tourism Industry

miﬁaﬁ'liﬂ’ﬁ:ﬂGh@ﬂ‘ia'ﬁmﬂLﬁami‘VimL“?NU’JLL’ﬁgm{[ﬁLLﬁN 1
XXXX XXX Communicative Foreign Language for Tourism and Hotel 1 3(2-2-5)

AP TIUTANFNBNUDTN

XXXX XXX ngadmemaanlamy (Medni 1) 3
XXXX XXX ﬂaq'mfimmmaﬂa WINE (AT 2) 3
=) a a n‘
XXXX XXX WANLET (187191 1) 2
XXXX XXX BN (e 2) 2
IwmmeiafameidawEen 19
598 ; .
PAUNILNAF AN 97
1% 3 madae
Eherl a3 I ia

ladaAnddmiuganaviaaiien
1001 319 3(3-0-6)
Logistics for Tourism Business

MIWRMIYRafielaehadetin
1001 311 3(3-0-6)
Sustainable Tourism Development

InensudutINTelarduNwiiomviaafieuazsms
1001 312 3(3-0-6)
Research Methodology and Seminar for Tourism and Hospitality

miﬁaﬁ'liﬂ’ﬁ:ﬂW@ﬂ‘izmmﬁam?ﬁmLﬁU’JLL’GSmiINLLiN 2
XXXX XXX Communicative Foreign Language for Tourism and Hotel 2 3(2-2-5)

AR TIUTANFANBNUDTN

XXX XXX ngadmemaanlaimy (Medni 3) 3
XXXX XXX nasimermaEwlaemn (eAnd 4) 3
XXXX XXX wani (31317 3) 2
wauheiafamadewion 20
7 . T
NwwmENasTEN 117
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s v
19 4 Maak
LY d‘ a J 1 a
UL a3 UIUNAUILAG
Sequet’
1001 413 A 3(2-2-5)
Tour Guide
MdsnnEmitemMItens ugeNI TN LALLM
1001 414 3(2-2-5)
Communicative English for Tourism Industry and Hospitality
9 d‘l A 6a A
MIysanMITinELNaknUsERUMIDAT TN
1001 415 3(2-2-b)
Integrated Skills for Internship
meAesaMEILUssmARaMIvioafieuayms ausw 3
XXXX XXX Communicative Foreign Language for Tourism and Hotel 3 3(2-2-5)
RNPITIMINNILTEMEAB NN TN
XXXX XXX nasAneElaewe (13m0 5) 3
Mwmmbeiafiamedewden 15
598
P NATEN 132
% 4 madana
SwaIT Faim NwUILAR
mIRnUsEauMIRAM IR .
1001 491 T R A 6(400 Falaw)
Professional Field Experience in Tourism
INwmmbhifafiamziduniEan 6
9 : —
PR AA TN 138

Q Ins. 043-719888

KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

ﬁ navn:llgulazus:udana uua E reg@mesu.ac.th

fu @1mMsUUaMsaavNvIngImaas (SC3)
83U 1 0.UIWIE8Y D.AUNSITEY D.UKIAISAIU 44150




WHWMSANHITLULRLAY (Lﬁ&lﬂt‘lﬂj”])

e o
9 1 Mmaan

'
a

sHaIM Fadem PUWIUAUILAG

0041 001 mmﬁqmmﬁam%ammmw%au (Mmmﬁsﬁwﬁﬂmﬁ"ﬂﬂ) 2(2-0-4)
Preparatory English

0043 001 msRadseenuLY (snedminnin ) 2(2-0-4)
Design Thinking

XX XXX nAnaRTITIauaRaiaedan (Ban) (anednineily) 2

XK XXX nepAidena (Ban) manefmdnminl) 2

XXXX XXX nasTIaaN (mneimdnsiiy) 2

1000 101 aqwmwmmmwiaaLﬁml,msmﬂmm 3(3-0-6)
Tourism and Hotel Industry

1000 102 wa@mmﬁﬂvimL‘ﬁmuazmséamﬁm%@uﬁﬁu 3(3-0-6)
Tourist Behavior and Cross Culture Communication

1001 111 Qﬁmam%uazw%wmmmiviaal,ﬁm 3(3-0-6)
Geography and Tourism Resources

XXXX XXX Pehalsenedasds (e 1) 3(2-2-5)
Basic Foreign Language
Y o R E VOB AP
Swumiefafiamadouden 22

e PR ATLEN 22
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K ) =
i z
/ s““ ""'

U9 1 madae

SWaIT fa%m PUIUNILAR

0041 002 mma"am]mﬁami?iami (mneAmanehly) 2(2-0-4)
Communicative English

0041 022 Tinwuaviinaarafiansuaeuas (wmm"imﬁﬂmﬁ"flﬂ) 2(2-0-4)
Digital Literacy and Life for Transformation

1000103 | yednmwuazLniusmedensdmsunuisms 3(3-0-6)
Personality and Social Interaction for Hospitality Industry

1000 104 m@M[aQmiﬁumﬂﬁm%uaqmmwﬂﬁwmw'aaLﬁmmﬂmm 3(3-0-6)
Information Technology for Tourism and Hotel Industry

001112 | emanfulnglugeamnssariaadien 3(3-0-6)
Thainess in the Tourism Industry

1001 113 mmiﬁmé’wﬁaaﬁugiﬁaﬁﬁﬂsluamamnﬁmmLﬁmt,l,aw%mi 3(3-0-6)
Introduction to Accommodation Business in the Tourism Industry and Hospitality

1001 216 ﬂwwwﬁaﬂawﬁww%uq@ﬁwwniimﬁaal;*?;m 3(2-2-5)
English for Tourism Industry

XXXX XXX mmdnﬂssmmﬁaaé’u (iw‘ifm'ﬁ 2) 3(2-2-5)
Basic Foreign Language
aneRT I smeia MW
Sumbhefafiamadowdou 22

o PUIUILAAZAN 44
99 2 madu

SHHIL fa3m PWAUNULAR

XX XXX | NRNWIANTINLATMIEENEEIA (Fen) (sneRmdnninli) 2

woocoac | napandlasdauds (Aen) (aneRndnsniily) 2

1000 205 FeIMenmILEms 3(3-0-6)
Psychology in Hospitality Industry

1000 206 uﬁf@niw‘qﬁﬁamiﬂauﬁmLLazmiINLLsm%aa%naﬁﬁLﬁmﬁu 3(3-0-6)
Introduction to Creative Tourism and Hotel Business Innovation

1001 214 UseSGenam3lnaiamsvinadien 3(3-0-6)
Thai History for Tourism

1001 317 msdhsasfirtauasmaoantaslagansieiasin 3(2-2-5)
Flight Reservation and Ticketing

woxxxx | ngadmemaanlammg (et 1) 3

XXXX XXX msAesMImehasumefiomvoafieauasmslsouss 1 3(2-2-5)
Communicative Foreign Language for Tourism and Hotel 1
MsneATMEE LSRN ueEN
Sammiefofiamadendo 22

N PwanmbENadzaN 66

Q Ins. 043-719888
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@

U9 2 madme

SWsAM Fa3m uwawmheia
XXXX XXX naneWRauarAsndan (Fon) snedndnmin i) 2
) A P A & o

XXXX XXX NANNALNDIINUS (18aN) (aneAmAnENTAlL) 2

1000 207 ﬂg‘wmyLLaxfmmmﬁ?m'ifm%'wsluaqmmmmwmiw'aaLﬁmu,asmﬂia 3w 3(3-0-6)
Laws and Professional Ethics in Tourism and Hotel Industry

1000 208 ma¥emannennsayuddmsuTiaviaafieuatlsousn 3(3-0-6)
Human Resource Management for Tourism and Hotel Businesses

1001 215 Ausgnaumsgsiathifien 3(2-2-5)
Tour Business Enterprise

1001 319 Ia3adnddvsugaiaviaaidien 3(3-0-6)
Logistics for Tourism Business

1001 415 maysomaTinEsieRnUsyaumsaiinGw 3(2-2-5)
Integrated Skills for Internship

XXXX XXX MaFossMIEeLssmAiiaMYiaafieauasmslaausw 2 3(2-2-5)
Communicative Foreign Language for Tourism and Hotel 2
RNAINMTLsTINERa N TN
Pwnmbenafiamedawgen 22

i’au 3 1 a
DRI T T T R Y 88
1 2 maggian

eV ekl Fadan wnnILia

1001 491 mIknUszaumaniindnviaadien 6(400 #2latq)
Professional Field Experience in Tourism
MwanmbeiafamedawEen 6

59 - .

WL NAAZEN 94
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K ) =
i z
/ s““ ""'

U9 3 madu

BTk f93m NG

XXXX XXX naAtidenn (Fan) enefmdnminly) 2

XXXX XXX nasATIaeN (sneAmdnuniialy) 2

1001 318 mimm@LLazmimﬂuaqmmwmwviauﬁm 3(3-0-6)
Marketing and Sales in Tourism Industry

1001 413 Sequen 3(2-2-5)
Tour Guide

1001 414 mma"dﬂqmﬁam‘sﬁamﬂuqmmmmﬁma@LﬁaaLLasu%ﬂﬁ 3(2-2-5)

Communicative English for Tourism Industry and Hospitality

XXXX XXX miﬁaﬁ’liﬂ’ﬁ:ﬂ@i']ﬁﬂiSL“/lﬂLﬂamiVia\ﬁLﬁﬂ’)LLﬂBﬂﬁI‘NLLTN 3 3(2-2-5)
Communicative Foreign Language for Tourism and Hotel 3
MMz U EW

XXXX XXX nasAmemE e (318317 2) 3
XXXX XXX navimeaEslawE (AN 9) 3
Nuwmmefafameidewsen 22
ey - —
NwmNEAndzEN 116
% 3 madae
o d - . A
SWeI Fade uwrumbieia
XXX XXX nRMATHAN 2
oMY
XXKX XXX ﬂajaﬁﬂm Lgaﬂ 2
wneAmanmT
1001 311 MaWeIMviaaiienaehadlotin 3(3-0-6)
Sustainable Tourism Development
1001 312 InensudeINNTeuasdN oM iaaenlarLsms 3(3-0-6)
Research Methodology and Seminar for Tourism and Hospitality
XHXX XXX ngsAmenmE e (3837 4) 3
XXXX XXX nasimenmEulame (318317 5) 3
XXXK XXX FanuEs (3e3i 1) 2
A =) a tﬁ'
XXXX XXX WRANLET (87191 2) 2
XXKX XXX HanuEs (e3h 3) 2
INuwmmefiafameidawEen 22
ey - —
NwwmbeRass 138
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Q Ins. 043-719888

ABsLITIEIM
1. wnaindnsnly Laitaend 30 wibefia
2. ANINIVUANIY laitand 96 wbaefia
néuﬁmwﬁuyuﬁmﬁw
1000 101 ﬂ.ﬂﬁ’l‘lﬂﬂi‘mﬂﬁﬁaﬂL‘?;EI'JLLGZH’WI‘NLWN 3(3-0-6)
Tourism and Hotel Industry
ANNANY @‘I’NNﬁ?ﬁiymaﬁq@ﬂ?%ﬂiimﬂﬁﬁadL‘17;F_I’J
uazmElsausH @mNiﬁmaoﬁ'ﬂszﬂauﬁﬁwﬁmmqmmmﬁwmi
vieafinuarnslasus ﬁﬁaaﬁuawﬂﬁﬁamﬁm NANTENLDY
qmmwmimmLﬁmm'amﬂ:@ﬁa AGHIRETHENIEE G ERtY
wltnedasanmavioad BR93g wmmadm@ﬁu,auaﬂwhmi
W@umqmmmﬂﬁmamﬁ 81 LLﬂ&LL%’JIﬁN“H@GQ@ﬁﬁ‘lﬁﬂiiﬁdmiﬁa%ﬁ 8
LLa%miI‘NLL‘JN
Meaning, significance of tourism and hotel
industry; knowledge in importance components of tourism
and hotel industry; tourism supporting factors; the impacts
of economics, social, political and culture in tourism industry;
government policy to support tourism industry; roles of
government and non-government in tourism development; trends
of tourism and hotel industry
1000 102 wqﬁn‘siuﬁnﬁaoLﬁmuﬁ:mié%ﬁ 3(3-0-6)
eI
Tourist Behavior and Cross-Culture Communication
ANy emNdey asdUssnauuaststlamins
ynfnsasinviaadien thsnvaasinviadien JogusaedlumaLin
mavisafien ﬂaﬁaﬁﬁﬁw%wadawqﬁﬂﬁmaaﬁmia@Lﬁ £ ANNEERY
Ussnm uaemaninmsaosns e sdiuissniTamsTIuasms
ﬁaﬁﬁ ﬂﬁﬁlaﬁﬁ %N’?@NWETS&J ﬂiﬁﬂ’éumiéaﬂﬁﬁu@’ﬂﬂ#LL@W@]IN‘HN
FaDTIN AU S T T maLhzendfemn inTax
SnviefiaiomsfesssiansTuasdaaiNmILAMs
Meaning, significance, components and benefits of
tourist behavior; types of tourists; purposes of traveling; factors
influencing tourist behavior; significance, types and principles
of communication; intercultural relations and communication;
cross-cultural communication; communication process with
cultural differences; culture shock; implementation of tourist
behaviors’ concepts for cross-cultural communication and

service promotion

3(3-0-6)

1000 103 yaAnMWUAzUHTuNUTMTnn

dwsunuuins

Personality and Social Interaction in Hospitality

Industry

amdidasdufentunmims ensdiftiuyedn
ﬂWF_IGl‘H: Myuan mﬁmeﬁuazﬂiuiumma@ MIVIUNUN I
ALLDI miﬁ@m‘a?amﬂuﬂﬁﬁmmmmmﬁaﬁmuﬁwﬁuQﬁmﬂﬁ
s g minnEdeuTugndRast e
vszitula snsermmadsnn wﬁﬂmiﬁamiﬁugﬂﬁw s aUfeaiug
ﬁu@ﬂﬁntazmﬂaﬁavlﬂuﬁaw

Introduction to the service; knowledge in
internal and external personality; analysis and establishment
of interpersonal; self-development planning; communication in
work places and ability to work with others; building customers
relationships; principles of hospitality to make impression; social
etiquette; principles of communication to customers; interaction
with customers and other people in society

1000 104 inaluladisssumadiuiuansunssa  3(3-06)

ﬂ’]i‘l’iﬂ\it"?‘;ﬁl’aktﬁﬂix‘lklﬁﬂ

Information Technology for Tourism and Hotel

Industry

mm%ﬁmﬁmﬁ'mﬁmwummiﬂa@mmumﬂém%m
QmﬁwwﬂiiNHWiﬁaaLﬁmtmzmﬂmm svupUgtiamsdnisagu
Mnaw iwuﬁﬁﬁamiéﬁagﬂLﬁﬂﬂuqmﬂmﬂiimﬁ“ﬂ'a@Lﬁm
uarmslsous edrsoanlaifenisnsnisviosdien wndams
oenuUUADYsrndsniimenisviaadien meabilagsssnunetiion
Sanaaamenvioadien s Himeluladisslonad uasmeluladise
iflendmsunvieadien

Introduction to information technology system for
tourism and hotel industry; office operating system; operating
system for tourism and hotel industry; social media for tourism
management; concepts of designing media publications in
tourism; information technology for tourism innovation; using
Augmented Reality and Virtual Reality for tourism

1000 205 3IGININIFUING 3(3-0-6)

Psychology in Hospitality Industry

ﬂﬁm%ﬁﬂﬁuﬁmﬁu%mﬁiwmmm‘%ﬂﬁ wkfn Ve
ﬁuﬁmﬁmﬁummﬁaamwamﬂﬂa MasL3 Maseus wand ans
fawala mathmauduszndnmemedeinensnyszynd 4 lums

1AmMsgnén uazhamsnAudau msaemenmeuineiions
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a € o
anL18 WeNNIh AILAN LLa%@]aUﬂ%adﬂ’)WN‘ﬁdWﬂiﬂ ﬂ’ﬂN'ﬂ‘i&‘M']_lsLQ

annmslésuuims

Introduction to service psychology; concepts and
fundamental theories of humans’ needs, perception, learning,
attitude, and satisfaction; the implication of service psychology
in customers services and cooperation with colleague; the use
of service psychology in analyzing, predicting, controlling,
and responding consumer satisfactions, impressions from the

services

1000 206 u%mniiuqiﬁnnﬁﬁmtﬁmu,azmi‘[im‘su 3(3-0-6)

Beseassdibosin

Introduction to Creative Tourism and Hotel

Business Innovation

LLmﬁ@ﬁmﬁuqiﬁaﬁﬁmslwi ANNMINE ANNAFTY
UAEMWSINIBIgITaLA el Maaaussiumala mafiadseanuuy
myanunAailasesssiauduazsms mesddlomaas
maduisznaums nsswaumameawianasy LLasmiﬂiwﬁGﬂ%
wianssulumshisusunugsfafusinasmu wianssutimsves
‘Q‘iﬁ’nﬂ‘ﬂ'adL‘*?;H’JLLaEI‘NLL‘iNﬁ’JEmﬁsl,%mﬂI%IﬂaLﬂﬁaHQ%ﬁ

Concepts of startup businesses; meaning,
significance and the overview trends of emerging business;
developing inspiration; designed thinking, idea development
to create new products and services; creating opportunities
for being an entrepreneur; process and implications of using
innovation in presenting a business plan for investors; service
innovation of tour businesses and hotels by using Augmented
Reality and Virtual Reality

1000 207 ng*vmwu,azasimuism'“a‘mﬁwslu 3(3-0-6)

qﬂamniiumsviwﬁmLl,azm‘ﬂimiu

Laws and Professional Ethics in Tourism and

Hotel Industry

m‘ﬂHuﬂﬁ'ﬂ@Lﬁaaﬁuqmamﬂiwmiﬁauﬁmu,ax
malsauss ﬂgwmmﬁ'mﬁuﬂmmﬂﬁ Wasnsrumshidien T
ﬂgwmaﬁlunwﬁauﬁLﬁ'm*ﬁa\‘iLLa3m3ﬂ§ﬂ@mwmamﬁﬁwﬁaa
e mslisnsiiaendauntinviaadion assenussadndnly
Q@]mwmwmiviam,ﬁmt,tas AREIENIT ﬂgwwwaéuq flensny
Hoymmssessssuasimenaut adym

Regulations related to tourism and hotel industry;
laws related to tour guiding, travel agents, hotels, environmental

laws related to tourist police operations; service security for

tourists; codes of conduct for professionals in tourism and hotel
industry; other related laws and regulations; ethical problems

and solving solutions guideline

1000 208 MsdamsnInensARpdvugsRariasiitauas
JERIE 3(3-0-6)
Human Resource Management for Tourism and
Hotel Businesses

ANNAATY UNLN Wi uarasduAnTeUes
muﬁmmﬁ@miw%wmﬂiww‘ﬁm%u‘qiﬁaﬁauﬁmLmﬂmﬁm
nsE MRS IAn I INeNnTAL e luasdng M3

AIINUALN1IANA Lﬁaﬂlqlﬂmﬂi ﬂWiﬂﬂanNLLﬁ&ﬁW%WWﬁﬂmu m3
JaaTaEnauazenauuny MTsuRuNamIURRem MIseiy
Mdelalumstiifnu neeananam ussnudaiug ﬂgimﬁauﬁ
ﬁaﬂﬁﬁ@mzﬂgwmHLmamﬁLﬁlmﬁaq

Significance; roles and responsible duties of human
resource management in tourism and hotel businesses; process
of operating human resource management in organization;
recruitment and selecting employees; employee training
and development; compensation and benefits; performance
evaluation; morale in a workplace; employee resignation; labor

relations; related regulations and labor laws

G s BV 72 WkEnia
Waweddy 42 waehia
1001 111 gfiendmsuacnineInsmsviaadies 3(3-0-6)

Geography and Tourism Resources

ARG ANEYIRInRnERSuazSNeNnIMS
Vioaifien ssnmmSwenmamaviaadien NS ARSI
mviaaii ¥ wwgﬁmﬂm%ﬁ Rendaetfunmviaadien pRsnwel
s Ba e enamslan niwenns
WRYRNTien uasindmaad mmaqimam%ﬁﬁ%a Ve MITNUAY
wasiannRansssmoadien e smnsasiuumamisadien

Meaning, significance of geography and tourism
resources; types of tourism resources; relationship between
geography and tourism; geography factors related to tourism;
geographic features in different regions of Thailand for tourism
promotion; world geographical knowledge; tourism destination
resources; and well-known geographical destinations;
planning and developing tourists” activities that appropriate to

destinations
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1001 112 ansudulnelugasmnssumavieadivs  3(3-0-6)

Thainess in the Tourism Industry

WNNWNTH‘IJBQWNNL‘IGJ%\IWH ﬂ’ﬂNiLﬁ‘H’JﬁU:j@N%ﬁiiN
LLﬂﬁgﬁﬂﬁyﬂﬁ\l‘WH mﬂmuasmmﬁa Fnilaenssn mn LLﬁ&‘/’Jiim@a
wpfaduazauadlng 0ns Faanssa wemawasulssng
Qiﬂmmwﬁaﬁuﬁmawmw TuRdiReumaeadien

Definition of Thainess, Knowledge of Thai culture
and wisdom; religion and belief, architecture, language and
literature, Thai classical dance and music, food, handicrafts,
festivals, and local wisdom in health, in a dimension of Tourism

1001 113 eradidiasdwieaiugsiafiviniu 3(3-0-6)

q@nmwni‘swimv?;mu,azsu%mi

Introduction to Accommodation Business in

Tourism Industry and Hospitality

mmilﬁmﬁwﬁmﬁu‘giﬁﬁﬁmm&qiﬁﬂiaLLiN
Trssasematsmsdamagsnialasuss whil amasufierauzeg
YAAINTuIEAUehs o) masmnidiwnuarmaUfifaurasinunes
N ﬂﬁF_lsL‘HIid bIN

Introduction to accommodation and hotel
businesses; hotel management structure for hotel businesses;
roles and responsibilities of staffs in different positions;
operations and performance in different departments in a hotel

1001 214 vst3denand lneemsvissiiien 3(3-0-6)

Thai History for Tourism

MmNy AMNEET a5 IReNaTS wasamMs
e anins e madles maneses iwswgiia denuasTanssay
e unasvisafiemasyifenam? dssnmunaluTiossnms wiss
Tunmnduazlumaning sowiddrymalsyiGensad nadldnm
maWMuEBaRe st TRemsn Sl sumeline

Meaning, significance of history and the Kingdom
of Thailand development; politics, governance, economy,
society, and culture; historical attractions; types of historical
sites, archaeological sites and antiquities; important historical
sites; case studies of the development of historical attractions

in Thailand

1001 215 @'ﬂiznanmiﬁqsﬁqﬁuﬁm 3(2-2-5)
Tour Business Enterprise
mmiﬁmﬁumiﬂizﬂamiﬁamﬁm TYULLAYMI

VIS mi@‘mﬁmm‘qiﬁaﬂuﬁm madanINRukayE

‘Uaﬂ‘qiﬁﬂﬂ%ﬁﬂ’) NTW?EW%ﬂW‘JﬂiEﬂan;‘JﬁQﬁWLﬁil’.] MINILLNULRNS

msSarimenmhidien MIAAUILALNIAINEDIBIRIND M9

MUY NMIOANALRY ﬂ’ﬁ‘mﬂ‘ﬂadﬁiﬁ’ﬂﬂ?l,ﬁﬂ’& MITUAUMT

Sonhiften Ty u,azLmﬂmﬂmtﬁﬁmmﬁtﬁa'sﬁunﬁ@hLﬁmmmi

Soninfien ﬂﬁﬁ@ﬂ’ﬁﬂﬁmlﬁﬂﬂ%ﬁiﬁﬂm e
Knowledge of tour business; system and

management; tour operation; financial and accounting

management for tour businesses; tour operator standards; tour
planning and a tour itinerary operation; cost calculation and
business negotiation; cost of sale calculation; marketing and
sales of tour businesses; tour operation; problems and solutions
in tour operation; risk management in tourism businesses
1001 216 mwdsnqudwiugamnIIvaadiEs  3(2-2.5)
English for Tourism Industry
mawe Mewe M3ew NSt mndanoe e

‘uwaummﬁi%’v‘hmﬂu‘qiﬁw‘%ﬂﬁﬁLﬁm%mﬁuqmﬁmmﬁmimL*?;m
Listening, speaking, reading, writing in English;

English vocabulary and conversation using in hospitality

businesses in tourism industry

1001 317 ﬂ’]iﬁ’liﬂ\iﬁ‘li@Ltﬂﬁﬂ’]iﬁﬁﬂﬁ'ﬂ‘ﬂﬂﬂﬁ’li 3(2-2-5)
\ndnsdiu
Flight Reservation and Ticketing
mmiiﬁugmﬁmq‘;ﬁamiﬁuQs‘imam%m?ﬁu NYUAL

Tél,ﬁ YUMIATRIVNDINE NTNIMMARAMTLN it‘]JUﬂﬁEiﬁaﬂﬁ

Thasnfesuasmathifindayansans FamaRudutoys it dw

mwwzﬁiﬂugﬁamiﬁu Foth fafamasismazanamatiu maaen

ﬁ@liI@] UANIUATNIIAIWIT ﬂTﬁWiIG] Hﬁﬁlﬂ%aﬂﬁ% JLUUNMIETDY

*?;ﬁdmmwuﬁumaiﬁm
Fundamental knowledge of aviation businesses;

aeronautical geography; air traffic rules and regulations; flight

schedule; Amadeus airlines system and Passenger Name

Records (PNR); airlines information searching; aviation business

terminology, abbreviation, full names of cities and airlines; flight

ticket issuance and air fare calculation; Internet-based flight

reservation system
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1001 318 NMIFARNALATNITU Eﬂuﬁqﬂﬁﬁﬂﬂiiuﬁﬂﬂ W £93(3-0-6)

Marketing and Sales in Tourism Industry

mmitﬁawﬁ”mﬁ'mﬁumimm@miﬂauﬁm ms
"3Lﬂiwﬁﬂﬂ']‘wLL’J@éjaNWNﬂﬁ@ﬁWﬂ MIULIFIUANA MIMNAUA
gnennasithvans mafvuaduwikememaeme sautsean nims
aenenTvieafien Waafmsimemvefien Nt uemen gaama
dadwnhe madaaiumanae §l#iEms nszuaumsliims &
LL’J@&JQN‘HNTW ElﬂWWslei‘U%ﬂﬁ ﬂﬁ“m&liuaq@]ﬁ?ﬁﬂiiNViaﬂLﬁ &1

Introduction to tourism marketing; market
environment analysis; market segmentation, targeting, market
positioning, tourism marketing mix; tourism product, price,
place, promotion, people, process, physical environment for
service; sales in tourism industry

1001 319 Tedatinddwiugshavianiien 3(3-0-6)

Logistics for Tourism Business

ANy PEN¢TY Bsdtsrnauuar Ui aslad
afndemiugsNavias e TINAMTFUNINILN AT mah uag
gatamstin sz AnsHlasss wnansddeylumsiiums ng
sziflauuaeismafumadneansenstsume féwe siela Lay
mwiuiaﬁ‘mqﬁm‘[a?uﬁaﬂﬁﬁm%miﬁwamﬁm

Meaning, significance, components and types of
logistics for tourism businesses; land, rail, water and aviation
businesses; passenger service system; important travel
documents; international travel regulations and procedures;
vocabulary, abbreviated codes and logistics technology for
tourism businesses

1001 311 MsWeMsYiaafizaathedisiu 3(3-0-6)

Sustainable Tourism Development

wnRensWamdein wndauazasdlsenoy
mawasnmsvasfisrathedisin wndemvaadieadine
LL%’A@?@ﬂWiViNLﬁH’J‘WNLﬁaﬂ mwwmmmammﬁwﬁmawmﬂu
LLWHQWQGLWH’J LL%’J@@ﬂﬁWaﬁL‘WH’JT@H“ﬁN“ﬁ% LL‘WA@@ﬂﬁNﬁ’J%ﬁ’JN
%IEI‘]JWEJLLauLLN%ﬂﬁ‘WW‘mﬂﬁ‘WadL‘V|EI’JLLUUEIOEI%in‘I‘LIWWLLﬂUiu@U
WIWITE NITLIUNITIN LLNHLLa&?ﬂﬁﬁ@mTYiaQLﬁUA m‘s@ H%Iﬂiﬁﬂﬁ
Wannmavieafienathatiedn

Concepts of sustainable development; concepts
and components of sustainable tourism development; concepts
of ecotourism; concepts of elective tourism; meaning and
significance of community in tourism sites; concepts of
community-based tourism; concepts of participation; policy

and plans for national and international sustainable tourism

development; tourism planning and management process;
writing a sustainable tourism development project
1001 312 Snenszfien3Tisussdusmiiens 3(3-0-6)

vieafigauasuims

Research Methodology and Seminar for Tourism

and Hospitality

amaditasdufieniumsisedumaviasiienuas
1Anm marhvuetimnside mesanuuuM3de mdiemsidesa
wasafUTene Madeuneamidy mmiuﬁaﬁwﬁmﬁuﬁwm
mavhisua lugUuuumsiadan afue LLﬂﬂLﬂ?ﬂIHHL‘%HuiLLﬁtﬂ’NN
Aol nffusmumInitfagiuesgasmnssumavies
L‘*?; YUATMILIMI

Introduction to research in tourism and service;
identifying research problems; research design; data analysis
and discussion; writing a research report; Introduction to
seminar; presenting in a form of seminar; discussions, knowledge
and opinions sharing in the current situations in tourism and
hospitality industry

1001 413 SiaAunen 3(2-2-5)

Tour Guide

ANy e eysasRanmen usniRuazms
Jlszinmaaslnguen nanszUTesinameridagmamNTINYing
ien ammmiaﬁm%wLmtﬂgmﬁwﬁﬁm%a madinsiataan
U EL %umaumiﬂﬁﬁawfﬁﬁ myudnuazssan ms
udlatiymiamnsh malienaaeedeuriinviaadien mwitﬁ‘m
ﬁuwammwmw’imaﬁmﬁwﬁr;yhﬂ‘g@ w1 MIURUFMTUanamn
i

Meaning, significance of a tour guiding;
characteristics and types of tour guides; guide’s impacts toward
the tourism industry; codes of conduct and related regulations;
coordinating with related departments; tour guide operations’
procedures; transfer in and transfer out; proper solutions toward
unexpected problems; tourist’s security; knowledge of the Grand

Palaces and famous temples in Bangkok; field trips

KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

. 043-719888

QY mmsUgummsnawm\))nmmams (SC3)




Q Ins. 043-719888

1001 414 mndsnguiemsiessluansunsss  3(2-2-5)

vieufigauasLinms

Communicative English for Tourism Industry

and Hospitality

FinwenAessn Sy Ml WA o @ n
qmmmmwviaqLﬁmtmw‘%ﬂﬁ msfinsagafiarhumediag eemi
wasdmudmsLNsRessusnunsalang o MINAFOUTY
MIAANIY ﬂﬁ‘j_laﬂ‘ﬂNLLﬂzﬂﬁiﬁ%@NﬁﬂﬂﬁUgﬂﬁ

English communicative skillsin listening, speaking,
reading and writing in tourism and hospitality businesses;
business dealing via e-mail; English vocabulary and idioms for
communication of various situations: welcoming, making an

appointment; giving directions and service information

1001 415 minﬂimmﬁﬁnmLﬁaﬂnﬂizaumini%mﬁ'ws(z-z—s)
Integrated Skills for Internship
AnuddyrasmIlndssaumaniindnluaniu
1sgnaums ﬂﬁﬁ@ﬂﬁﬂ’ﬂm% TN BN LLaSﬂ’JWNﬂﬁNﬁQEL%
ﬂﬁ‘LIiMWﬂﬁﬂﬁLiﬂ%%i]‘tr{]ﬂ‘]_lﬂﬁwﬂﬂiuﬂ‘j_lmim’.l‘mw/‘l MG
‘Uﬂﬁﬂﬂw\l miﬁamimmamwmamiﬂmm MIFLATNULAY
ﬂﬁﬂ{]‘u@]ﬂ% m{lﬁﬂﬂmimaxwamai mi%mmiﬂamwa
Lﬁaﬂ%mﬂiiéﬁiamiﬁamﬁm*jsﬁﬂﬁaﬁw,taziaﬁuqﬁm@ qUnand
drinom madeulseifes maeiunssiasam melfifauma
ﬂfy]i"l,‘]_l )i ?Ja‘UdﬂUi”‘WANﬂﬁﬂlﬂﬂi"ﬂﬂﬂﬁm’é‘msﬁw NW?EIT‘ASL‘H;EWT%
wmmu memmmi‘mmmm L‘ﬂ%sluilﬂ@@l“ﬂﬂ

Significance of internship in a company; knowledge
management; individual skills and ability to integrate the
theoretical studies into an internship; personality development;
English communication for internship; job applications and
operations; use of computer software, using digital technology
for designing tourism media in local and regional levels; office
supplies; resume writing; self-preparation for job application;
self-commitment to rules; regulations during the internship

period; work etiquettes and essential working skills in digital era

Frawiziden 30 vEna

1. ngdmenuaulaaws Listaundn 15 wirefia
mju%mﬁqiﬁaﬁaw?im
1001 361 Mavieaifigaudhszine 3(2-2-5)
Inbound Tour Management
MIAAMIUSEMIN Lﬁmwwnm‘qﬁrﬁaﬁwLﬁmﬁmizmﬂ
mderhaEmmhfs et ﬂﬁéaﬁﬁﬁﬁQﬁuﬁ’leuﬁW
Penfifushumaadiesuameshalssme MIABIMILEMIANE
WARRUTINTIYiBNTn woRnTasiviaTienshmnd MIQUATN
vioadien e sumasaadieniemesssamauasSanssal
tsemelne uazRansssmavisadienlumema ImLlssneigLuuy
o) lulsenetlne
Inbound tour business management and
operations; making a tour itinerary; cost estimate; business
communication with travel agencies as trading partners in an
international market; service reservation from tourism suppliers;
international tourists behavior; taking care the tourists; tour
guiding in natural and cultural attractions in Thailand; tourism
activities in various types of festivals and traditions in Thailand
1001 362 Maviaaifiaeanuanyszine 3(2-2-5)
Outbound Tour Management
MIAMTUATMILHNUIBIINNN {fepanuen
Usenel unasviaafieauaudumeviaafisndmiumsviaaisnean
wentsume Mdevhnemshifien meUssanmsmsenlfaedmsy
maiumeehayszme smnpRensas gilene was e G
ATFNLTENE LONEN TNV UNSAUeILTENE MSFR UG LAL
malshasisemer
Outbound tour business management and
operations; tourist attractions and tourism routes for outbound
tour; making a tour itinerary; cost estimate for traveling abroad;
local geography, climate and time; foreign currency; international
travel documents; self-preparation to travel abroad
1001 363 imaftemsufdfnusiaamen 3(2-2-5)
Tour Guiding Performance Technique
weafiauagdslumsuftiaoudaemer manounm
M) menaumMmseRtERhRER WY mslHsms
fmsnsaniuinvisadiensewhanmdums MIQUARNNLaAME
ursrviaafien anaEnIsalmsTaMse s EmEIMS
vioaifien ﬂmﬁmﬂ@mLLazgﬁﬁiiﬂﬁLﬁm%ﬂumiﬁuﬁm
Tour guide technicques and operations; tour guiding

planning; planning a tour commentary in tourist attractions;
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appropriate services for tourists during a trip; tourist’s safety;
ability to organize tour recreation activities; solving unexpected
problems and difficulties during a trip
1001 364 m‘s'mLmuﬁqnﬁﬂuqiﬁaﬁmtﬁm 3(3-0-6)

Activity Planning in Tour Businesses

mm‘wmaLLazmméwﬁmmmﬁaﬂﬁﬂu‘qﬁﬁaﬁaﬁm
L‘WﬂﬁﬂLLﬁ&eJ%‘ﬂﬁsLHﬂﬁaaﬂLL‘LI‘LJﬁQﬂ‘ﬁSJ ﬂﬁ’JNLLNHLLﬂSﬁWWHG‘IEﬂ
WULPRINANTIN mil,(ﬂ‘%ilﬁdaqﬂﬂiﬂi ﬁmuﬁ édéﬁ%’l&lﬂﬂ&lﬂ&@’m ma
Anunen lwmsiatanTs

Meaning and significance of activity in tour
businesses; techniques and procedures of designing activities;
activity planning and identifying types of activities; preparation
of equipment, location, facility; cost estimate in an activity

1001 365 mmé’anqwém%um‘sﬂﬁﬁﬁmi%L°7im 3(2-2-5)

English for Tour Operation

INBYMTE 1MUMAL M URNINSINOEEIUTUNS
PNUHUIAU Lﬁf‘_l’.l ﬂﬁ@ YUNLMIIN Lﬁ&l’éﬁﬁ%%ﬂﬂﬁﬁa%ﬁﬂ’ﬂu
Uaumel wagsheiaeimne Laﬂmiém%fmmﬂﬁﬁ@mimLﬁm e
wnelugsniavios e

Reading and writing skills in English for tour
operation; writing domestic and outbound itineraries; documents

for tour operations; vocabulary in tour businesses

ngNITMsIaMsavaneaEma
1001 366 Lﬁiﬁgmaﬂ%miviauﬁm 3(3-0-6)
Tourism Economics
e ladasdusmudmgenaaimaviandien g
LL‘Ll‘le\‘]LﬂiHj@ﬁﬂ@%%Nﬂﬁﬂadﬁ;m oufuszluunsslna
wauleny asddsznaurasgUasdmensriondinn Taywms
Lﬂiﬁ:}{jmﬂm%ﬂﬁﬁmtﬁmﬁLﬁm‘ﬁaoﬁw%ﬁmmeméa‘viaatﬁm
Introduction to tourism economics; tourism
economic models; theories and models of assumptions and policy;

components of tourism demand; problems in tourism economics

associated with tourism firms and tourism destinations

1001 367 %IEI&J’]FJ HAZANSNNSTBS e

3(3-0-6)

Tourism Policy and Planning

WinMs enuaEey Usenn asddsenay wiliia
maa‘uiammmmwumi‘viauﬁaﬂmsﬁuqmu Usuinet Qﬁcmﬂ 15
WG ﬂﬁ%m‘ﬂ&ﬁ LLaSﬂﬁ’JNLLN%G%%HIHUWEMNﬂW‘J‘ViaQLﬁH’J
Tudhueswgiia doem uarAnnedosamENMaat i
UALNANDITNALA

Principles; significance; types; components and
trends of tourism policy and tourism plan in local, national,
regional, and international levels; analyzing and planning
tourism policy in aspect of economic, social and environment
sustainability and good governance

1001 368 ﬁquﬂmumsviaoLﬁmuazu%ms 3(3-0-6)

Supply Chain in Tourism and Hospitality

mmitﬁaaﬁmﬁ'mﬁum{[ﬁaﬂmuﬂﬁﬂaqLﬁmtmz
133 qﬁmwmmiviaqLﬁmuﬂm%mi FEUUMITRNULIMS
MIFaNEUMILINS aqﬂmﬁmamiviauﬁ BAYLEMS

Introduction to supply chain in tourism and
hospitality; tourism and hospitality supply; service operation
system; service distributions; tourism and hospitality demand

1001 369 M1s3aN15AL 3(3-0-6)

Spa Management

AMNATINE ANNEFTY UaLaIRLTENaLTRIMITAmM
s6th Ysunmuasgtuuumsuimsluath mequageamasdisam
mﬂ%ﬁuﬁammw gausthie mimmﬁ'aqmmw MIAATLULMI
Thanmsh enadGaims el ngasduuasdalfifms
1EMANTENTNANTII0NEE MIRLAN U Quasth madelassats
%a\‘iax‘iﬁfﬁ E'ﬂLL‘LI‘LI 15 zﬁwmwaams‘viaal,ﬁ UL MIReMIMs
vieafienuuuath

Meaning, significance and components of spa
management; types and models of spa services; holistic health
care; hydrotherapy, aromatherapy, health massage; spa service
and operation management; knowledge of using herbs; rules
and regulations of the Ministry of Health; controlling, directing
and maintaining of spa; organizational charts; types and

characteristics of spa tourism; spa tourism management
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1001 370 MsIaNIsUMAssANMIsERAanS

3(3-0-6)
HAZIRILETIN
Historical and Cultural Heritage Site Management
ANAANY UTEnTTBIMaIAnILE SRR SUaY
s3Iy Wisiaafinima sy Renaniuazunasaenian s
nime maSemauvs ey fenaesuay iannTaaita
mvisdien miamﬁﬂﬂma‘a‘viaaL'*‘?;m‘m@ﬂizi@mam%uaxﬁwuﬁiw
Meaning; types of historical and cultural heritages;
historical attractions and world heritage site in each region;
historical and cultural heritage resources management for
tourism; preservation of historical and cultural heritage sites
1001 371 nﬁviaw?;al'wﬁeqmmw 3(3-0-6)
Health Tourism
ATy NNy Taguszaed uazgluuLes
miw'a@Lﬁmﬁ@qmmmmxmwmm NOANTINUAZANNGINMTTBY
mﬁuﬁﬂﬁaﬁ EUTIFIMNUAEANHNN maviaa P EAGHENY i
Tosfumaviaadientue ﬁamiiuL‘ﬁamié\‘uﬂ%mjwmwme‘%aﬂwﬁ@
U welulagmam miviauﬁml,%qejmmw LAYNIIATILNT
ﬁawﬁmﬁﬁqmmwaa‘wﬁla@u
Meaning, significance, objectives and models of
health tourism and beauty;
behaviors and needs of health and beauty tourists; health
tourism linked to other tourism; activities for supporting health
or health therapy; technology for health tourism; sustainable
health tourism program management
1001 372 MavipaiiEaMesTINIG 3(3-0-6)
Nature-based Tourism
MENMYRfiuanTsNNG asdtsznatamsmvios
RenesIsNna MsUsziudnammuvaviafiemsssuena
NP ILAAE AN SUa YA menssnmn@ vénmsiams
sinvieadienluifisssm@ mesafanssurioafieamesssaend wan
SenUFIVATRTER uasEnM s swnadu nnmsdana
VAT Wi aviaali mmaﬁﬁumaﬁéﬁmamismﬂ‘l‘wHLLax
WlsEne wasvhesdiRedag
Principles of nature-based tourism; components
of nature-based tourism, evaluation of potential nature-based
tourism, nature-based tourism planning and management,
principles of visitor management in natural sites, nature-
based tourism activities management, impacts on and basic

assessments of nature-based tourism; principles of nature

interpretation, essential nature-based tourism destinations in
Thailand and other countries, and related agencies
1001 373 ﬂ’]i‘l’iﬂ\iLﬁﬂ?ﬂﬁ@ﬂzkﬁtkﬁz‘ﬂ’mad 3(3-0-6)
Coastal and Marine Tourism
FLUURDFINZ ANNRNY NANMT ANNAATY
Ussnn/gunon wn i amaasefurasnviasftmansiauas
TIUING m‘s"ﬂx‘iLLN%LLﬂSm‘ﬁ@m‘jmiﬁadLﬁ EI’J“MOWE?L&LL&%WH[;EIG m3
ﬂﬂﬂﬁﬂaﬁﬂmﬁmﬂﬁﬁ@ﬁaﬂﬁmﬁ*via\‘iL‘*ﬁmm@ml,al,l,amaﬁjq ms
smbomuanhan meé’ﬂmmﬂﬁmﬂﬂuﬁmuammﬂaatﬁm@ﬁﬁﬂu
LTINS
Marine Ecosystem; meaning, principles,
significances, types, trends, and safety of coastal and marine
tourism; planning and coastal and marine tourism management;
skill practices on coastal and marine tourism; snorkeling or scuba
diving; principles of becoming a diving leader in coral reef
1001 374 ﬁ%‘ﬂu’m’liﬂa’l\iLkgﬂkﬁﬁﬂ'ﬁ‘l’iﬂdk'?;&l’a 3(3-0-6)
Outdoor Recreation for Tourism
ANNNINY NANMT ﬂ’ﬂNéWﬁiy 1avinn LLNQGGLQ 5329
T anaaaadramadnsinfanssasimnmanaiauds ms
MU AMIAanITRMInaaudaftensvieadien
mINnUTRvn MU IIafanTaTimmInINaaudg e
11 mameEamde
Meaning, principles, significances, types,
motivations, trends, and safety of outdoor recreation; planning
and outdoor recreation management for tourism; practices on
outdoor recreation; camping; kayaking
1001 375 ﬂ’]‘ﬁﬂﬂ’lifgmﬂu’lHﬂﬁ’\ﬂ‘l’l’l\iﬂ']iﬁﬁ%ﬁﬂ’i 3(3-0-6)
Tourism Destination Management
FNNANHNY a@ﬁﬂ%namawwwHﬂam‘m@m‘;
Viml,ﬁ 81 aa@ﬁmﬁ@m‘s‘%g@mmaﬂmamqmwim L“?‘;H’J mmmmiﬂu
kgl MIAFNENEUM MR BoRARELNIRMI Y
e mawamERTmImaYiRafien AmMWLiszaUMsHian
vieafien
Definitions; components of a tourism destination;
destination management organisations; destination
competitiveness; destination branding; marketing the
destination; developing destination products; quality of the

visitors’ experience
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3(2-2-5)

wazuvsiaaies

English for Tourism Resources and Tourist

Destination Management

avls navye Mse T Mt il hennank
MINAIND demavhamdmnisianisvieadislumbooums
W@umms‘w‘mLﬁmﬁamﬂ%ﬁtmuaﬂm malEnndana diomsde
eamsnelsuvasioaien

Listening, speaking, reading, writing, specific
vocabulary, and grammar in English for applying in tourism
management of private and government sectors; English

interpretation in tourist destinations

naalgmsiamsdiaug

1001 377 ganalud 3(3-0-6)

MICE Business

mmitﬁawﬁ”mﬁmﬁuaﬁmammiﬂm% RLEIERS EY
asdnT mavieafiaafteiduneta MITAUTLLNINTN NULFAS
Suduasiivasemaunnnd Tadefiinasamsdndula fansa
fustmanmame maUAmMISamIEISaw metmnsgsialad
aafnauasmheuiiedes gafalad szuuladadndlugranmng
suilad mmﬁmiuqmﬁmﬂﬁﬁlu% NI MSLALsEnawAT
anlyd

Introduction to MICE Industry (Meetings, Incentive
Travels, Conventions and Exhibitions); factors affecting MICE
decision making criteria; special marketing events; MICE Events
Management; venue Management; logistic for MICE Industry;
service Providers in MICE Industry; standards Practiced by MICE
Industry; ethics for MICE

1001 378 Rusenaumsiansawiinssdnisuas  3(3-0-6)

NUBIUGRENIFIIFTIA

Creative Exhibition and Event Entrepreneur

UWIAA ANNANY MINHAMILINIMITAM IS
Auszneumslumsdnauiingsems suusnsduduacnudig
@ anNFemMNITaNsuasLIMIITaIMsIAMsMIgsiaat1e
F9FTIR

Concepts, meaning and theories for entrepreneur
management in organizing exhibitions; trade fairs and events;
knowledge management; and concepts of creative business

management

1001 379 winnssulugsfalud 3(3-0-6)
Innovation in MICE Businesses
mm%nu’imﬂﬁmm'f\lamﬁmmﬂigﬁm miaviaaifien

Lﬁmﬂmw\ﬁa ﬂWiﬂiE’qN%W%W‘m@LLﬁNT%ﬂﬁLLﬁ@x‘iﬁﬂiiﬂﬂﬁ ma

Lﬂ’J%TﬂiiﬁL@ﬁH LL%’JREN 13UN mﬁam ﬂizﬂllﬂ’ﬁni mi?%ammwma

wsstiuena la lumessesssd mIsanuuLLWAR e llaBmewamn

WINTsNamILNUMIInaH Uy mviaadieitedumeta uay

NUMILEAIINIIFMS
Innovative creation for Meeting, Incentives Tour,

International conferences and Exhibitions; seminar on issues,

tendency, contexts, experience, interpretation; inspiration in

creativity; concept design, innovation technology development

for organizing conferences; incentive tourism; exhibitions

1001 380 msﬂ"@mse‘mmﬁmaﬁLﬁmsammﬁnuﬁ 3(3-0-6)
s lwgiatheiinardn
Professional Special Festival and MEGA Event
Management
msdamsnulugsfanudinudenalngjuazam
EIMaNLeL ﬂﬁ@ﬁﬁj%ﬁﬂi%UWU’WmfhﬁLLaBﬂ’)’m%ﬂJﬂ(ﬂ‘ﬁall m3
enzianudulyldlumadany mynsuwsunsiaem msdarm
wasthisvadaisualasems %umaumiﬂﬁﬁ@mu madallsunsnnu
MM IRTINN% MITANINTINEMILER MM Uazidaema m3
Useamn MITeTauUsesnm mtssdiuxalasoms
Organizing special festivals and mega events;
responsibility awareness in roles and responsibilities; analysis
of possibility in events; planning events; project proposal
creation and presentation; operation process; programing; guest
operation; activities for guests and tracers and accompany;
coordination; budgeting; project evaluation
1001 381 mmé’anqmﬁanwséammazmsmm 3(2-2-5)
Tuaudiaug
English for Communication and Negotiation in
Events
et s gﬂLmummﬁﬂﬁmmﬂmaﬂﬂﬁuﬁx
01%5 L’J%@FN mIam ﬂ'ﬁ@ HWLASMIWANTIN é”aﬂqwfv'amiﬁaﬁmms
Mg lwndiud ﬁﬂmmm@hﬁﬁmw MU MIFTIL
madugiuiiunems madssga mIsfnauwssmaaTsiaTes
Vocabulary, expressions, and language patterns
used in exhibition and event businesses; reading, writing
and speaking English for communication and negotiation in
events; public speaking skills; presentation; persuasion; hosting;

meeting; discussion; and negotiation
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ngadmgsnasemsiin
1001 382 miﬂﬁﬁ'ﬁmuﬂ%miuum%‘mﬁu 3(2-2-5)
In-Flight Service Operation
amadidinadudummfiRmuumeiaiu magua
duemataendt mataei
Andwidoodh matAmadhuemsuazeRasRs MSLANTSTL
ﬁmém alaransaadiu MaisEs mﬂ%@ﬂﬂinﬁmaﬂuﬂﬁ
AN hadiendu
Principle knowledge of in-flight service; safety and
security; basic life supports; complement food and beverage
services; various types of special services; types of aircraft;
service preparation; service equipments and in-flight service
process
1001 383 miﬂﬁﬁ'ﬁmuﬂ%mimmﬁu 3(2-2-5)
Ground Service Operation
wﬁﬂmiLLazﬁﬂw@iamiﬂﬁﬁaamﬁmimm‘%mm
memsdunaghaimeem npsudeulunadumadivdessn
Ustmemamananna msliuimaglawans mssulatullymuas
glasalums iuims mimuqmﬁmﬁﬂﬁmmis MITmaIaN
lnaIaEMILTE UL BN mIldmmeduuag
qUnanfAniAendas
Principle and skills for ground service operation
of airline companies and airports; international regulations of
immigration; service practices; handling problems and obstacles
in the service operations; weight balance, documentation and
coordination with related agents; timetable and ground support
equipment services
1001 384 lnmnmslugsfasnemsin 3(3-0-6)
Nutrition in Airline Businesses
AR Sumenmsiifinnunsnn
mstiu MsFAvhTEMses VSTl SuAauMINARE SN
BIGESH m‘lﬂﬁiﬂlﬁi@% N']Gﬁﬁ?%ﬂ%’mﬁ‘ﬁ% gﬂl,mumﬁ@m@mmi
WENMILWEINT Uae éwiilunenqeens
Meaning of Airline Catering; process of airline
catering; menu planning; special menu, Halal food and Kosher
meal procedures; airline catering standards; tray decorating

pattern; cooking principles; cooking vocabularies

3(3-0-6)

1001 385 msaudsRumuasWaaImTIMIEINE

Air Cargo Management

sluumMsIamsmsandsiuduazvaeusima
MG M TREYNEMEE T ﬁiﬁumﬁ@ﬁaauﬁwLLaxﬁaGgﬁmsw‘
MM Lasinnasfumuasi ﬁ@ﬁmﬁmammﬂﬁﬁ Adam N
ARaRLN Laﬂmiﬂg‘wmaLmsmiﬂiaﬁuﬁaﬁLﬁ‘msﬁa@ﬁumﬁ@ﬁa ms
AnFMANTEN UAERBMIMIE@NNT UM IasTuh maluladi
Lﬁ‘aﬁaaﬁmwﬁmmimiwﬁ@ﬁuﬁwLl,axﬁﬁ@ﬁmsw‘mammﬂ

Types of freight and air cargo handling scheme;
aircraft and airports used for shipping cargo and air packages;
types of cargo and courier that are shipped by air; warehouse;
legal documents and insurance related to shipping; calculation
of freight and customs clearance to deliver products; technology
related to air freight and cargo management

1001 386 mmé’anqmﬁ'aqiﬁamiﬁu 3(2-2-5)

English for Airline Businesses

mane W 81u L%wmmé"aﬂqmﬁagiﬁamiﬁu ms3
TrAmanlneans mslidass nsquansnlasnsie manseias
T en9naiin ﬂgm‘ﬁwﬁﬁm%ﬂuﬂmﬁwm NETAUNN
mm_l%miwméaq miu‘%miﬁmammmam‘%aa61‘34 ﬂﬁ‘ﬂﬁu‘%ﬂﬁ
AA30978

Speaking, listening, reading and writing English
for airline services; passenger services; providing information;
passenger safety; ticket booking; flight schedule; travel
regulations; travel documentation; in-flight services; food and

beverage service; required special service

ﬂ'si&l%‘hﬁqiﬁ?\m%miﬁﬁﬂ asUATIARasAN
1001 387 MadamsAREIIETIA 3(3-0-6)
Creative Accommodation Management
AMINE LSS MmN Bsanossss e
matfiang lassedesmauimans mavieafisauasiianssnd
Fiendng mamausss MITasELMIYIO W9 WaEms WAmMS
foangasiuamui naIUaNNLaaaY
Meaning, type of creative accommodation;
concepts of operation; administrative structures; traveling and

related activities; planning, organizing, staffing; service that

appropriate to specific type of accommodations; safety standards
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3(2-2-5)

1001 388 msyfiemuimslssusadmiugsia

vieafien

Hotel Service Operation for Tourism Business

mMaUfiRnurasuNunLAMIsmTh Fiavasinein
msdmamiasin mamzdawdn-aaniasin msdamsemnudumsy
M maUssamnsszhelsussiLLS B uavane
matin miﬂﬁﬂa\‘ﬂ%ﬂa\‘iLLN%ﬂ‘LI%m‘imWiLLﬁSLﬂ‘%aG51;84 aunyead
ﬁmmmﬂmxgﬂtmu miu‘%mim%mﬂm‘%@ﬁm miﬁ@Iﬁ:ﬁm%ﬁ
uazgUnseiluguuuuehs o meuddethnluuuy eha q anal
Ao sduasendmiiieaiuirapafn mansaeasan M3 LM
Weaain uasmdnmadamsuazmamifinnulumsianmds
Tamashg o

Operations of front office department: guest
room types, guest room reservation, check-in/check-out,
baggage handling, payment, coordination between hotels and
tour agencies and airlines; operations of food and beverage
department: types of restaurants; service styles of foods and
beverages; table and equipment setting; napkins folding styles,
basic knowledge and vocabulary of beverages; beverage mixing;
beverage service; principles of banquet and catering operations
in various occasions

1001 389 MSIAMISHATAISANAROWEEMY  3(3-0-6)

Cruise Line Operation and Management

Usgdenams HTamnms wiltiy nasuvmaeiin
NUBLEATNITANRN Iamawmﬁmm%w LLa&ﬁﬂiiﬁﬂ‘Uﬂﬁni ‘]jqiiil‘ﬁﬁ
Svswaraneem e laussFad Ty SsumhILY
Sodmgy masgadunarmahauuwiadag madidiumaeu
mwmuﬁaﬁmzy ﬂﬁ‘iﬁim&I@ﬂ%‘W ENNT MIDDNNMOFUIN

History, evolution, recent trends, operating and
marketing procedures; career opportunities and experience;
influential factors affecting passengers’expectation; working
hierarchy in a cruise ship; living and working onboard; food
production in a cruise line; guest speakers; field trip

1001 461 AFIMATMEUFIR NG 3(2-2-5)

Kitchen and Cooking

Ussinmssaensuavemms whivesiinamlua®
grondielunsisznetans anataessiulumsldgunsoieda ns
Lﬁaﬂ%ﬁmqa‘u@wwﬁﬂbﬂf‘mﬂﬁLmzmilﬁu%ﬂmmwg MaAaEE
JampunsniuasInnaulumensznanemns Sumaummsznavaw
ﬁgﬂﬁaamwﬁﬂbﬁmmi maWaLasENaTEN AN N1

Esrluarmstams madwasm mathysSnmuashenaszen
mausuazaUnsoh
Types of kitchens and foods; kitchen crew’s duties;
sanitation of food preparation; safety for utensils use; ingredients
selection based on required nutrition and food preservation
process; utensils and ingredients preparations; cooking
procedure based on a basis of nutrition; menu creation and
implications; serving and services; cost estimate; maintenance
and cleaning of utensils and wares
1001 462 mm5@nqv§m%’umiﬁ"mmsﬁﬁn 3(2-2-5)
English for Accommodation Management
T dau 5@ﬂqﬁ1€ﬂumﬁ@mi‘qiﬁaﬁﬁﬂ
Fnéfnii e ﬂﬁ?ﬁlamiﬁuaﬂﬁw uaewinlsauTN TN
Yinwemais e d1u @em ‘*7%Lﬁ'aﬁaaﬁumﬁaﬁﬁﬂL%aa%maﬁﬁ
Vocabulary, idioms, English use in accommodation
management; vocabulary in room products; communication with
guests and staff members in various departments; listening;
speaking; writing and reading skills on accommodation
businesses
1002 371 a']ﬂ']i\lﬂﬂktﬁz‘il’lﬂ’liﬁlﬁﬂéu 3(2-2-5)
Thai and Local foods
ANNENETY Iondnwol SAuBTTNAYLSUATIRI NS
(ﬂ"]\‘ial‘l«LEWH ﬂﬁNﬂNNﬂ?%ﬁ@u%ﬁii?ﬂ%ﬂﬁﬂi:ﬁﬂaUﬂ']WT‘JI@El‘ﬁﬂl,m
imimmﬁeuuﬁiwﬁme@mﬁmaau@iazgs‘iﬂmmgimmiﬁu
sLﬁLﬁ@LﬁmwHmimmiﬁﬁLaﬂﬁﬂmﬁ,mwwwmtazﬁmmamama
NN miaaﬂLm‘umeﬁ"@Lmaaqmamﬁ%aL@ﬂﬁﬁmmiwaﬁﬂ
fenahavlauasanansovhin uselentwdanded e wénms
ﬁ@Lﬁaﬂimqﬁ‘uLmzmiﬁ@ﬁuﬁgﬂﬁaa ﬂﬁiﬁ@%mﬂq@LLmﬁgﬂWi
Tumstsenavewns ﬁﬂﬁtmiﬂ@ammﬂmﬁgﬂ‘i% mslieddla
LLﬂx@ﬁﬂiﬂﬂumiﬂi&ﬂaumﬁﬁ‘*ﬁL‘VIM%HN MIIAHTUUALMNITIN
Lﬁ%wmmﬂwymNi@uuﬁi‘mmiu‘%ImmmiﬁuﬁmmaaLm‘azgﬁmm
Significance; identity; culture and types of foods
from different regions; cooking based on different cultural roots
of each region to integrate into uniqueness and well-balanced
of taste; designing and adapting traditional recipes to be
contemporary, attractive and commercially use; principles in
the selection of raw materials and storage properly, use of
seasonings and herbs in cooking; proper Thai cooking skills;
using of tools and equipment for cooking properly; serving of
Thai food according to the local food consumption culture of

each regions
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1002 372 PuNdY

3(2-2-5)

Bakery

FRAURLUILNNTDIUUNDLUAZIUNA N @q'ﬂﬂ?ﬂiLLaE
ﬁ’J%NﬁNELHﬂﬁViW%NaU LS TUNANW @ﬁ%’lmﬁ%ﬂ% mmﬁaﬂ«%mms
nuSh ingay miﬂﬁﬁﬂ‘]&%ﬂémﬁam‘%aﬂ% MIANUFNIUNELLAY
PUNTNB MITAEINE MITNLEERENdRRaun kALY
PUHNANW ﬂﬁ‘].l%%ﬁﬁ@ﬂﬁ%?%’ﬂ%ﬁiaﬂ LRSTUNIAN

Types of bakery and desserts; utensils and
ingredients for bakery and desserts; cost estimate; purchasing
and preserving ingredients; equipment and utensil maintenance;
decorating bakery and desserts; sale; preparation before running
abakery and dessert shop; bakery and dessert shop management

1002 373 §sﬁw§n1s|m‘%'aa€1‘u‘1%'uaanaaaé 3(3-0-6)

HERTUREY

Modern Non-Alcoholic Beverage Service

Businesses

asnmrasaasini ifluoanagad Guuduasdan
Yooy main e sdesissditafnfuesashasnaniuen
dha MassRasRsL e eaasRs ST mEan IeasshNL s
i ﬂmﬁaﬂsl%qﬂﬂiniﬁmmmu MAFOEIYU VAN INaA M3
@ﬂLL@iaLﬂéadéﬁ‘mﬁaLﬁwﬁm ANUFYRIAUALETaNE

Types of non-alcoholic beverages; raw materials
selections; practicing creativity to mix different flavored
beverages; cold beverage brewing; hot beverages; blended
beverages; equipment selection properly; cost estimate,
principles of marketing, decoration of beverages for adding value;

cleanliness and Hygiene

1002 374 ﬂ’m’liktﬁzLﬂéﬂ\iﬁls\lL‘ﬁ‘ﬂﬂ'ﬂNﬂNQﬁﬂNﬁ‘ﬂﬂ’lWS(&O—G)
Food and Beverage for Health Balance
vdnlnanms BnuUFtEmsUsenetavsuasmanEs

m‘%aaﬁmﬁaqmmw

miﬁ@mimuqmﬁmﬁﬂ maemeidayamslnminns s

mia'monawﬁasga‘[nbﬁmmi msaen aummiu,azwamm'%a@amm
Tadiaagne neideningiv mehiEugILAHABIAN M
aammuwwﬁaﬁmmw ML §UWl A NETAY
mwﬂaa@ﬁﬂuﬁﬂﬁﬂamu

The principles of nutritions; healthy cooking and
mixing practice; weight management; nutritional analysis
of menus; reading a nutrition label; cooking and mixing in

accordance with customer limitations; ingredients selection;

food and beverage presentation; designing healthy menus; cost

estimate; food hygiene; workplace sanitation and safety

3(3-0-6)

Barista Workshop and Café’ Management

1002 375 %nzemuniazMsianEgsian

wainmIzan1un medamszonuaeheiifals
nssiasamuN maTaeasdsEwlua i bifamEw e
waninawlasu MIimsdama umuw

Techniques of making a perfect shot coffee;
techniques of doing latte art; coffee brewing coffee; and brewing
other decaffeinated drinks; preparation before running a café;

coffee shop management

naadraNE wangasinaui stiutifiadni

1010 521 MIAMAMIYRAIEILAEARUA 3(3-0-6)

ELEREHEREIN

Tourism Marketing and Destination Branding

adilinsdumaemenvinaifien funedaumems
AMA NMIULNEMIMA M MuaNgNhvane MINeEunug
NIMITNA FIUUIZENTNMTING MIIANTNIONG NIVIDI
fien nsnanediinnsefing MIAMEYAVINEUMETNS LVLNTIUGE
ANNAWTEIIDINNAUNARILLILYNI MIFTNANRUMeMINE
Umems medifnnnsensnEamamaviaadi: UAEATAUMYR
UMM

Introduction to tourism marketing; marketing
environment; market segmentation, targeting, positioning;
marketing mix; managing tourism marketing, E-marketing,
destination marketing; the role and importance of destination
brands; destination branding; case studies in tourism marketing
management and destination branding

1010 522 wianssuuasnsidugussnaums 3(3-0-6)

gania duaziioug

Innovation and Entrepreneurship in MICE and

Event Business

ANATANE ARAATLBIRLISENaUMSTaNA WAy
et Tadudvsumadiudseneungsia bduacdinudathsle
0w mahwinnsssan [lumadamauszsifiumaniia luduay
Bud MU IANTTNLALTS MU BN ANNARFE 19§3ANS
dunBaimiuas Smegania buasBioud damisshvguasms
Famatosarina vy lugsiialiduasBioud dasmauagnszuiums
TAmeiasnmesrugafalufuasiioud
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Meaning, characteristics of entrepreneur in MICE
and event businesses; effective factors for being a professional
entrepreneurs in MICE and event businesses; use of innovations
for managing and operating MICE and event businesses;
creation and implementation of innovations for MICE and event
businesses; Artificial Intelligence (A 1) and big data management
for MICE and event businesses; the approaches and service
providing process in MICE and event businesses

1010 523 msfanmuianssnmvieadisagaey  3(3-06)

Tueiorsswdi 21

Innovation Management for Community Based

Tourism in 21% Century

ANNYIHE mwﬁ”wﬁmLLawﬁﬂmﬁ@ma‘viaaLﬁmT@a
°ﬁ3~l‘1ﬁ$ W%ﬂ%‘%’l@]ﬂ“ﬁ&mm Vi El’ﬂu‘ﬁﬁd‘ﬁ%%ﬂﬂﬂﬁ LLH%@@LHEJ’J
ﬂ‘LlWJ@]ﬂ?ﬁﬁﬂ%ﬂﬁ‘u’i%ﬁq(ﬂﬂﬁLL‘Wﬁ\‘i‘WFNIMEI’J NTLLIUMT Wew
wWinnssuaskanfveafiey mahmelladuasuinnssadie
sl AnEnmassrLy masimsdamaviaafinla BNTA NAENT
mstmsnuase sl

Meaning, significance, and principles of
community-based tourism management; innovative cost
of community-based tourism; principles and concepts of
innovation in tourist attraction management; developmental
procedure of tourism products and innovation; use of technology
and innovation to empower the community-based tourism
management system; and new-age management strategies

1010 525 msufusudaadivauaznaWe  3(3-06)

WA lvial

Digital Transformation and New Product

Development

fnm3Taminisvesnaluladdvinlfifams
Lﬂ§auuﬂaaL'w@Jmizﬂﬁﬁwaﬁqmﬁmnﬁmm’ﬂimL‘ﬁ enlan uazana
WAt asTidsHasam ST WINIITNIATING é@ﬂssﬁt@f ma
15m3 vidovnud sl fiRendostumaviaaidien malsausy uasms
13N

Studying on the evolution of technology with
a dramatic change on the milestones of the world’s tourism
industry; the significant changes with great contribution on the
creation of knowledge innovation, invention, novel services and

new theories in the fields of tourism, hotel, and hospitality

1010 526 MsIaMaMsTiBsiaBensANIBILITTH 3(3-0-6)

Cultural Heritage Tourism Management

whReuazmdnmaierfunsviaciienFamen
Sanyas A Ussinnaestinviesfiedenseniamsyss ms
Usefiunsnennsmavisafiendensaniamssan mIdesBn nide
ANV NANTENL M3 UHAELAS AN SUnavieafinida
NIONTAUITIN

Concepts and principles of cultural heritage
tourism; meaning; types of cultural heritage tourists;
cultural heritage tourism resources assessments; promotion,
interpretation, impact, planning, and management of cultural
heritage tourism destinations

1010 527 miﬁmmsﬂ'nmﬁ'mu,az%nqm 3(3-0-6)

YINﬂ’]iYiB\?LﬁEl'ﬂN‘ELLﬁZIN bbIN

Risk and Crisis Management in MICE Tourism

and Hotel

UWIAA VIO MANMILALANNANILYDINITIANT
ﬂ’JWNLgHQLLﬂ%ﬁﬂQWWN ms‘viaol,ﬁ H’J\lﬂJﬁgLLaL’I‘NLL‘JN aaéﬂisﬂa‘u [Y5ab4
ﬂaﬁymmﬁuﬁuﬁmmNaﬂiswwa@mmﬁmuaﬁmm tsgmena
LﬁmLmﬁﬂqﬂuﬂﬁﬂaaL‘*ﬁﬂ’ﬂmﬁt@ﬂi@ WIN PN T IRUEUT
a@ﬂﬁmmmmtmnﬂm LLN%IW@]@UI]T&%HL%% MTTNLAUANINGD
L‘%@d‘m&ﬁ‘m?ﬂ i“El"WﬂNLﬁElx‘iLLa“’mﬂ@] ‘U%G]a%LLﬂ”ﬂ‘i"U’J%ﬂﬁQQﬂﬁ
ﬂ’ﬂNLﬁHx‘iLLﬂ"’JﬂQ(ﬂ L‘ﬂiu@l,l,ﬂ“LW@I‘HI&Hi%miﬂﬂﬂﬁﬂ’ﬂmﬂ&ﬁLLa”
ana@q@uquaimaa

Concepts, theories, principles, and meaning of risk
and crisis management in MICE tourism and hotels; components
and relative factors of risk and crisis in MICE tourism and hotels;
types of risk and crisis in MICE tourism and hotels; correlation
of Crisis Management Plan (CMP), emergency Response Plans,
and Tourism Business Continuity Plan (BCP); a range of risk and
crisis; steps and procedure of risk and crisis management, risk
and crisis management trends and technology in a new normal

era
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1010 530 MsIAMSNWBIRARENIEEW

3(3-0-6)
Sustainable Event Management
WRALAsEN NN nUdoehetlfin neanuLLNToy
LLa&LLW%ﬂWiﬁ@GW%‘{ILGa% ﬂﬁﬁ%ﬁx‘iﬂii@i@%ﬂﬁ@hLﬁHGWHSL’JHG‘W ma
ﬁ@ﬂmmmwﬁmuﬁnuﬁ m‘i%ﬁ L‘ﬂﬂI‘HIﬂﬁ LagMILIMT M3
fommnwiidetu miﬁmmﬁﬂmwgﬁmmmﬂmmaLmuﬂuﬁm
fladgmMwaImer mﬁ@miwamwuﬁ'@Ln@éamaaammmméaa
ﬁu@iamsqmﬁnmﬁﬁ@u MIYNNENWALTILNIFTIAFDLNTIA
vdnudothatiein
Concepts and principles of sustainable event
management; conceptual framework and planning design for
sustainable event management; event creation and operation;
post-event management; sustainable trends, technology, and
communication administration; climate-neutral and climate-
friendly event management; management of environmental
impacts of foods and drink for sustainable events; and the making

of sustainable event report and checklist

2. ngaimmuenedszmaiasuanin lsiaend 15 misefia
15 waefia
3(2-2-5)

na;ufmmmé'anqmﬁmmmﬁw
1001 231 mmé’anqmﬁaw’iuﬁm%uqmmunﬁu
viaufien 1
Introduction to English for Tourism Industry 1
mails Maym Mee s M féwe hennsaimsn
5\‘1m]m5aaﬁuﬁLﬁ‘ﬂﬁmﬁuq@ﬂmﬂﬁwmlﬁm
Listening, speaking, reading, writing, vocabulary
and grammar in English at the elementary level related to tourism
industry
1001 232 n11=né’enqmﬁawf’fuﬁm%uqmamns‘su 3(2-2-5)
viaadien 2
Introduction to English for Tourism Industry 2
daulvasnein : 1001 231 mmé’mqméaaé’u
dmsuaasmnssaviasfies 1
Prerequisite : 1001 231 Introduction to English
for Tourism Industry 1
mawls Maym Mes s M féw hennsaimsn
5\‘1m]ﬂmsﬁuﬁqﬁu Toestumsanmidu o) TufAaseaniu uay
ﬁjﬁa‘ﬁ g ntaaiugmavMnTInTias e
Listening, speaking, reading, writing, vocabulary
and grammar in English at a more advanced level, focusing on
short conversation in daily life and business related to tourism

industry

1001 333 mmanqmﬁ'amiﬁ'amsém%’nqmamnss&la(z-z-s)
viaaifien 1
Communicative English for Tourism Industry 1
mailauaznayamendnge loeldedmiuasamom
ﬁiﬂuqmmwﬂﬁmm Fendmsumsdesmslusnmimanisne g ma
namdusy Matiemsny mItenmaiazms Wdaya matims
Listening and writing in English; using vocabulary
and expressions in the field of tourism industry for conversation
in various situations: welcoming, making appointment, giving

direction and giving information

1001 334 mmanqmﬁ'amiﬁ'amsém%’nqmamnswa(z-z-s)
viaaifien 2
Communicative English for Tourism Industry 2
Lgﬂ%vl‘ll‘llmﬂﬁﬁ‘]ﬂ : 1001333 mmé'anqmﬁ'amsﬁ'ams
’sim%'nq@amnsimiaw?iﬂ'a 1
Prerequisite 11001 333 Communicative
English for Tourism Industry 1
ﬂ'ﬁﬂ%ﬂ‘mﬂTHWé/QﬂZ]HEL%U%_MmiﬂadLﬁEI’JI(ﬂili]o'mad
Amunanishe e TumslBnsuritinviasdien fuasmihidien s
sunain Suens samuivieadien wiaavmsinyamelrsdni
Lﬁm%dﬁugﬁﬁaﬁamﬁm
English for communication related to tourism
management through the role-play classroom involving the
following situations; at travel agency, hotels, airports, restaurants
and tourist attractions, as well as telephone communication for

tourism business

1001 435 mmanqmﬁ'amiﬁ'amsém%’nqmamnswa(z-z-s)
viaaifien 3

Communicative English for Tourism Industry 3

Lgﬂ%vl‘ll‘llﬂﬂi']ﬁﬁ‘]ﬂ 11001 334 mmé’anqmﬁ'ams

ﬁaa1iﬁ1ﬁnqma1wnﬁuﬁaa e 2

Prerequisite :1001 334 Communicative

English for Tourism Industry 2

mia'ml,t,azmil,%amwmﬁ”&mmﬁlams@miammiﬁa

‘viawﬁ F_l’JLLa?éIN SN Lﬁaﬂﬁ%aﬁ?ﬂ%ﬁ’]ﬁﬂm% Lﬁ‘aﬂﬁﬁaumﬁa;ﬁa
ﬁ%ﬁ? LasLane LLaZN’ﬁHTWﬁ’]ﬂ%ﬂWH’WﬂNﬂﬂ']%miﬂi

Reading and writing skills using English for tourism

and hotel business; communication in offices; asking for service;

as well as language etiquette in various situations
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15 #uIENR
3(2-2-5)

ARNAMMIHTUATNDNUDITN

0105 263 ﬂ'ﬂ:‘r’lﬂéﬂkﬁﬁﬁ%ﬁ’m 1
Basic French 1
M3l My mae s madems enéwdt hennsoinn
WSaemdinsdn
Listening, speaking, reading, writing, vocabulary
and grammar in French at the elementary level
0105 264 mm&l?mmﬁugm 2 3(2-2-5)
Basic French 2
Léﬂ%l‘ll‘llﬂdi']&la‘m : 0105 263 ﬂ’l‘l?’\v]éﬂkﬁﬁﬁ%j’m 1
Prerequisite : 0105 263 Basic French 1
M3t My Me s Madems enéwt hennsoinn
Wiueeluaoigetu loetu
miﬁmm%m TuFAaussiiu
Listening, speaking, reading, writing, vocabulary
and grammar in French at a more advanced level, focusing on
short conversation in daily life
0105 365 ﬂ’l‘iéaﬁ’liﬂ’lﬁ']N%ﬂtﬁﬁtﬁﬂﬂ’liﬁa%ﬁﬂ'& 3(2-2-5)
LLaZﬂ']iI‘NLL‘JSJ 1
Communicative French for Tourism and Hotel 1
Léﬂ%l‘ll‘llﬂdi']&la‘m 1 0105 264 ﬂ’l‘l?’\v]éﬂkﬁﬁﬁ%j’m 2
Prerequisite : 0105 264 Basic French 2
msﬂ@uasmm@mwm%qmﬁi@asl,%@ﬁﬁwﬁl,l,axému
ﬁiﬂu@iﬁamiﬁauﬁmms mﬂi\‘mm ﬁ?ﬁ%ﬂéaﬁﬁﬂ%ﬂm%ﬂﬁiﬁ
§97) MENENFEUIL Matiemany MILBnIM M3 IsasaN L3S
French listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel
business for conversations in various situations; welcoming ,
making appointment, giving direction, giving information
0105 366 ﬂ’l‘iéaﬁ’liﬂ’lﬁ']N%ﬂtﬁﬁtﬁﬂﬂ’liﬁa%ﬁﬂ'& 3(2-2-5)
LLaZﬂ']iI‘NLL‘JSJ 2
Communicative French for Tourism and Hotel 2
Léﬂ%l‘ll‘llﬂdi']&la‘m : 0105 365 ﬂ’]iéﬂﬁ']iﬂ1ﬁ']ﬂ%\!kﬁﬁ
Lﬁamsﬁakﬁuwazmﬂ‘mwu 1
Prerequisite : 0105 365 Communicative French
for Tourism and Hotel 1
ﬂﬁﬁ%‘ﬂ%ﬁﬂﬁ:ﬂN%ﬁmﬂiﬂﬂ%ﬂﬂﬂﬁﬂa&ﬁ&l’é LaeN3
Tsausn laedhaassmumanisnen lumsliusmatinvias e fiswna
fu Trouan Svawns S amufiviasdien WEdmidten Hne
Imﬁwﬁ‘*‘?;Lf‘?‘m*ﬁa@ﬁuqiﬁwmﬁm

French for communication related to tourism and
hotel management through the role-play classroom involving
the following situations: at the airports, hotels, restaurants,
shops, tourist attractions, travel agency; as well as telephone
communication for tourism business

0105 367 ﬂ']ialﬂﬁ’ﬁﬂ']ﬁ’lﬂ%:dLﬁﬁkﬁaﬂ’liﬁﬂ%ﬁ&l? 3(2-2-5)
LLaSﬂ’IiI‘NLLiN 3

Communicative French for Tourism and Hotel 3

L‘i'au‘lwaﬁwﬁm : 0105 366 n15§aﬂ1‘amm&l%"mﬂﬁ

Lﬁﬂﬂ']i?iﬂ\‘iL‘?;EI'JLLazm‘SIiGLﬁN 2

Prerequisite : 0105 366 Communicative French

for Tourism and Hotel 2

msgmuazmsdaummasassiiamsinsams

‘Qﬁ?ﬁﬁmaﬁlﬁ EI’JLLG&IN bIN Lﬁamiﬁamﬂuéﬂmm L‘ﬁamiaaumm

ToynAuiuanAms uazansemlums WiaieeRansfinsia

MITINA

Reading and writing skills using French for tourism

and hotel business; communication in offices; asking for service;

as well as language etiquette for contacting in business

15 #uaen6
3(2-2-5)

AguInMAnIRa TN
0106 970 AMIUNUFIH 1
Basic Chinese 1
Madeuan IS IUBW U IIAs
A v X @ oo a ) ¢ A T
UrgnauinssannumduaoneIan Iﬂix‘lﬁi’lﬁ‘l’é HINITDUNINAUY
AT
o
Writing and reading skills using Roman alphabets
(Pinyin); the basic strokes
and radicals forming Chinese characters; Introduction to
Basic Chinese grammar
0106 971 AMNIUNUFIH 2 3(2-2-5)
Basic Chinese 2
awlyvasmein : 0106 970 mu Iumugin 1
Prerequisite : 0106 970 Basic Chinese 1
mavta sy e Fem pstloauashennsainndud
doflasnniugm wiuliiEeussnsnfesmumanmngdus) fisudu
aa o W v 1 1%
slummﬂizmaui@amagﬂmm
Listening, speaking, reading and writing skills;
Chinese sentences and grammar on a higher level than
Elementary Chinese; focusing on enhancing the learner’s ability

to have a short conversation in daily life
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Q Ins. 043-719888

0106 972 MsfedINIAWNAaNM YRR

3(2-2-5)
ﬂ’liI‘NLLiN 1
Communicative Chinese for Tourism and Hotel 1
Lfi'au‘lwamaﬁm : 0106 971 ﬂ1315%ﬁ%§’1% 2
Prerequisite : 0106 971 Basic Chinese 2
ms‘ﬂ\‘imeﬁmmmﬁui@ﬂ%ﬁwﬁwﬁmséwmuﬂ%
slu‘qsﬁaﬂﬁw‘am,ﬁmt,Laz sl viuAems s umanishe
NIVINYIY MIUULNGD MIAANINY NMTLANTN
mInandausy mawsasases mslidayanmatins
Chinese listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel
business for conversations in various situations; greeting,
self-introduction, making appointment, giving information,
welcoming, negotiation, giving service assistance
0106 973 ﬂ’liﬁlﬂa’liﬂﬁﬁﬁukﬁﬂﬂ’liﬁﬂﬁL"?itl’a 3(2-2-5)
LLazﬂ’]‘JIi\iLLiN 2
Communicative Chinese for Tourism and Hotel 2
Lfi'au‘lwamaﬁm : 0106 972 mséamsmmﬁmﬁl
msviw?iuwazmii‘smiu 1
Prerequisite : 0106 972 Communicative Chi-
nese for Tourism and Hotel 1
ﬂﬁﬂ%‘ﬂu?ﬂﬂ:ﬂ":]HSLWJ%UWﬂadﬂﬁ‘ﬂlaﬂLﬁﬂ’lLLﬂ&ﬂﬁ
Tssusn Towshaasamumanione Tumsliamstinvieadien 4
asitiu Tsauss S Sudh snmiivioadien Lssmhidien fin
v_y@%‘gﬁwﬁﬁLﬁm%aslu‘qiﬁa‘*ﬂ‘amﬁm
Chinese for communication related to tourism
and hotel business through the role-play classroom involving
the following situations: at the airports, hotels, restaurants,
shops, tourist attractions, travel agency; as well as telephone
communication for tourism businesses
0106 974 ﬂ’liﬁlﬂa’liﬂﬁﬁﬁukﬁﬂﬂ’liﬁﬂﬁL"?itl’a 3(2-2-5)
LLazﬂ’]‘JIi\iLLiN 3
Communicative Chinese for Tourism and Hotel 3
Lfi'au‘lwamaﬁm : 0106 973 mséamsmmﬁmﬁl
msviw?iuwazmii‘smiu 2
Prerequisite : 0106 973 Communicative Chi-
nese for Tourism and Hotel 2
manvinsemIfe We d1u uasdeunaumedh
Gt dms Baeh uarLmsmnA I luusuneesmaviesfisauay
malssusa denmludmingm uazomussenevieesenaasiom

Practice of listening, speaking, reading and writing
skills using vocabulary, idioms, words and dialogue in Chinese
for tourism and hotel business; for in offices and presenting the

products and service

15 wubaefia
3(2-2-5)

ngaAmM NI RB U AW
0163 901 mmmmﬁﬁuﬁm 1
Basic Korean 1
madenuasmasushinwanva lassediehennaol
mi:mmwﬁ%uﬁuim
Reading and writing skills using Korean characters:
introduction to basic Korean grammar
0163 902 mmmmﬁﬁuﬁm 2 3(2-2-5)
Basic Korean 2
l.?;u‘lmlmsw%m : 0163 901 mmmmﬁwguyu 1
Prerequisite : 0163 901 Basic Korean 1
M3l we o Wow gulsluauachennsalmm
it ntugm il EaumsnAasaumaumadue
fanduludimlasriuldachagndas
Listening, speaking, reading and writing skills;
Korean sentences and grammar on a higher level than Elementary
Korean; focusing on enhancing the learner’s ability to have a
short conversation in daily life
0163 903 ﬂ’]ia‘amiﬂ’]‘lﬂm’mﬁLﬁﬂﬂ']i'(iﬂ%‘?iil? 3(2-2-5)
LLﬂzﬂ'ﬁIﬁQLL‘SN 1
Communicative Korean for Tourism and Hotel 1
l.?;u‘lmlmsw%m : 0163 902 mmmmﬁwguyu 2
Prerequisite : 0163 902 Basic Korean 2
mi‘ﬂameﬁmmm‘mLm‘wﬁI@Hsl%ﬁwﬁwﬁuazéwmuﬁ
GL%ﬂu‘qiﬁ%umiﬁmLﬁmmz mlassdmsAeas lusmumaniehen
MITNME MALLhen MAtanie MTUanMe MINEFausL me
Wwseasas M lsidasamaLims
Korean listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel
business for conversations in various situations; greeting,
self-introduction, making appointment, giving information,

welcoming, negotiation, giving service assistance
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0163 904 ﬂ’l‘iéaﬂ’liﬂ’]ﬁ’]Lﬂ’makﬁ‘ﬂﬂ’ﬁﬁaﬂtﬁﬂ? 3(2-2-5)
LLaZﬂ']iI‘NLL‘JSJ 2
Communicative Korean for Tourism and Hotel 2
Léﬂ%l‘ll‘llﬂdi']tla‘m : 0163 903 miﬁiamsmmmwﬁ
Lﬁlaﬂ’]i‘l’iQLﬁH’JLLazﬂ’I‘JINLLiN 1
Prerequisite : 0163 903 Communicative Korean
for Tourism and Hotel 1
miﬂuwmmmLﬂmﬁiuﬁummmiﬁmﬁ IS
malsausu loedaasanmumeniene TunslAmetnviesdien 7
sowndin Tsauss Smans Sudh somdivioadien 1admiidien fin
ﬁq@IﬂiﬁwﬁﬁLﬁmiaﬂu‘qiﬁaﬁaﬁm
Korean for communication related to tourism
and hotel business through the role-play classroom involving
the following situations: at the airports, hotels, restaurants,
shops, tourist attractions, travel agency; as well as telephone
communication for tourism business
0163 905 m‘séamimmmmﬁLﬁami"/iaal.ﬁm 3(2-2-5)
LLaZﬂ']iI‘NLL‘JSJ 3
Communicative Korean for Tourism and Hotel 3
Léﬂ%l‘ll‘llﬂdi']tla‘m : 0163 904 miﬁiamsmmmwﬁ
Lﬁlaﬂ’]i‘l’iQLﬁH’JLLazﬂ’I‘JINLLiN 2
Prerequisite : 0163 904 Communicative Korean
for Tourism and Hotel 2
midmmzmiﬁaummmmﬁtﬁamiamammiﬁa
Vg Lﬁ El’JLLﬂ%IN LIN Lﬁaﬂ?iéaﬂ?ii%ﬁWﬁﬂdW% Lﬁamiaaumwﬁaga
ﬁuﬁmasu%mi LLﬂ53~JﬁEﬂ‘ﬂﬂ?‘ﬂ%ﬂWHWﬂNﬁﬂ?%ﬂﬁﬂi
Reading and writing skills using Korean for tourism

and hotel business; communication in offices; asking for service;

as well as language etiquette in various situations

15 Wu2ENR
3(2-2-5)

naju?mmmzfja!mﬁamumiw
0186 404 mmnjﬂuﬁugm 1
Basic Japanese 1
N987% WAZNST SUGIN BT MUY AU
et uaelasssslaennantmendiudusivga
Reading and writing Hiragana and Katakana;

Japanese words and Introduction to Basic Japanese grammar

3(2-2-5)

0186 405 AMNYUUNUTIH 2

Basic Japanese 2
Fowlavassein : 0186 404 mmsﬁla!uwgugm 1
Prerequisite : 0186 404 Basic Japanese 1
Maem @em LLam@mﬁwﬁﬁﬁm%aﬁumiﬁa@
Weuagnalsouay gﬂﬂiﬂmuaﬂamﬂizﬁmmﬁjﬂﬂ@mﬁumi
fosmumawmaiisiiuludiossaruldochagndag
Listening, speaking, reading and writing;
vocabulary in tourism and hotel businesses; Japanese sentences
and grammar by focusing on the ability to communicate
conversations for daily life
0186 406 ﬂ'liéﬂﬁ’]‘m'lﬁ’lqj‘l!%kﬁﬂﬂ’li’(imL"?;EI’J 3(2-2-5)
LLaSﬂ’liI‘NLLiN 1
Communicative Japanese for Tourism and Hotel 1
Fowluvasmein : 0186 405 mmsﬁla!uwgugm 2
Prerequisite : 0186 405 Basic Japanese 2
My wﬁmmn‘jﬂu Toeeemiuasdmud ¥lu
‘qiﬁamiﬂaaﬁ; el dmsudaa lusmumsoishen
Japanese listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel
business for conversations in various situations
0186 407 ﬂ'liéﬂﬁ’]in'lﬁ’lqj‘l!%kﬁﬂﬂ’li’(imL"?;EI’J 3(2-2-5)
LLaSﬂ’liI‘NLLiN 2
Communicative Japanese for Tourism and Hotel 2
dawlavasnedn : 0186 406 msﬁlamsmmnjﬂmﬁa
n1‘sviauﬁalmazn1ﬂiamu 1
Prerequisite :0186 406 Communicative
Japanese for Tourism and
Hotel 1
miﬁuﬂmmmﬁjﬂuhu’%mmaamiﬁmtﬁmtmami
Tsausn Inedaasanmumanisne) lumsliudnting puifien i
fu Taauan Svawns S amuiiviadien it dne
ImﬁwﬁﬁLﬁmiaaslu‘qiﬁaviml,ﬁm
Japanese conversations in tourism and hotel
contexts through the role-play classroom in various situations:
at the airports, hotels, restaurants, shops, tourist attractions,
travel agency; as well as telephone communication for tourism

business
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3(2-2-5)

0186 408 MsFasmemdiwNanisriadifien

LLazﬂﬁIﬂLlﬁN 3
Communicative Japanese for Tourism and Hotel 3
dawlzaasnedn : 0186407 miﬁlmimmnjﬂmﬁa
msviuﬁumaznﬁi‘mwu 2
Prerequisite :0186 407 Communicative
Japanese for Tourism and
Hotel 2
ﬂ']iﬂ%‘ﬂ%ﬁﬂﬂ:ﬂﬂjﬂ%lﬂlaﬂ?igaﬂWiﬁWHHWiU%ﬂTi
WN‘QiﬁQﬂ']i‘ViaﬂLﬁEl’JLLﬂt’ﬂﬁIidLLiN LLﬂEﬁNﬁHWWﬂW‘ﬂ%ﬂ'}HWﬂN
SoumsoL
Japanese conversation for communication in
business services, tourism and hotel; as well as language
etiquette in various situation
3. ML ARNLS Laitaend1 6 wiaefia
Bandunanmedinddasenlussiulyyiaize
sranende Taasmunshasserndfitinm vie sontumsdnm

A InenduarnanIMNTLIY

6 wEia
6(400 Fals1g)

4. wsneAnRndsssumMsaianan
1001 491 MsilndszaumsaBininisadien
Professional Field Experience in Tourism
dawlazasnein : 1001 415 nﬁuﬂimmiﬁnmtﬁa
Hlnilszaumsaliandn
Prerequisite : 1001 415 Integrating skills for
internship
miﬂﬁﬂam‘ﬂmmuﬂizﬂaumiw%awmmmﬁﬁm

1% |

ﬂuqmﬁmnﬁumwamﬁm me‘%miﬁLﬂ@I@mﬂiﬁ@%m‘l@%ﬂmm
§vinwy waad uas Usvsumsaimsvhamluein Ty
o lusmuLsenaumesarienu masevhmenunan U TRau
7l &susaumang laishnh 3 e e 400 $1ls naninuwfiasls
3y e Wiunan ot/ lsshuno

Working in an organization involving in the field
of tourism industry and hospitality to gain knowledge, skills,
attitudes, and professional experiences which assigned by a
company or an organization; making of an academic report as

assigned for a minimum of 3 months or 400 hours; the assessment

will be Satisfactory (S) / Unsatisfactory (U)

0199 499 FufaFnW 9(0-40-0)
Co-operative Education
mauftiReulusmutsenaunsathefissu lasans

Sflessrhamiinendt fusmudszneums Weamniidalis

mmi‘mﬁmﬂmmzﬁﬂwﬁLﬁaﬁaaﬁumiﬁmﬂuﬂmuﬁizﬂau

m3 ﬁ@m34m34ﬁmhmiﬁ@ummmaﬂm?mmiﬁ@aa'mﬂmwu m3

Jonm madindula inselumsAiensiuamadsudn ifademmm

@m@nmmNﬁaamﬂaqﬁmuﬂszﬂmmi LRSI ALY
Systematic operations in the real establishments

under the collaboration between the university and the

entrepreneurs in order to develop their academic knowledge
and skills related to the actual working environment; having an
ability of self-improvement for systematic thinking, observing,
decision-making, and analytical thinking and estimating skills;
the students haves required qualifications that suit the demands

of the employers and the labor markets
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mnlne
IS

FoulSgyRarananim

mwlny  @oudia)
(%aa'a)
Mg @ouis)
(%aa'a)

Sunmhefienueaeevdngms sninmeiamalsussuaziims bifeun 132 whefa

lasssthavdngas

MheiananguIn
wnaininuinly
RNV URWIL
2.1 ﬂa;m‘ifﬁwv%uiwuisﬁw%w
22 NRNITRANE
QGEES AN
nasATIANIZAaN
WNINIFHADNLE
wnadmindszaumanidndn
FaEna

véngmsfadenaastioufia senimmedamslssusauazims

Bachelor of Arts Program in Hotel and Hospitality Management

FFLL. (MITANNS S9UINUaLLEMS)

B.A. (Hotel and Hospitality Management)

Favenamsrngio (MITamslsisnuazLsms)

Bachelor of Arts (Hotel and Hospitality Management)

PWAUNULAR
Lioani 30 wbiefa
Lioanin 90 wbaefa
laittoanh 24 ywhefia
laittoanh 66 yhefia
laittoanh 36 yhefia
laittoanh 30 ywhefia
Laistaend 6 wiweia
Laistaena 6 wieia
Lioani 132 wbiefa
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e lundnges
1. wnedmAnwvilyl

Laitaendn 30 waefia
2. UNINITUANE Laistaendn 90 waefia
n&juﬁmﬁugm%miw 24 wheha
1000 101 q@ﬁmmmmiﬂa@L‘*?iml,t,azmﬂmm 3(3-0-6)
Tourism and Hotel Industry
1000 102 wnaﬂﬁwﬁﬂﬂamﬁmummi 3(3-0-6)
dosnsiariannTsm
Tourist Behavior and Cross Culture
Communication
1000 103 yadnnmuasfdsiusmedsas 3(3-0-6)
SMSLNULAMS
Personality and Social Interaction for
Hospitality Industry
1000 104 maluladmsamnedmsy 3(3-0-6)
Q@ﬁmmiwmiﬂmﬁmuaﬂmum

Information Technology for Tourism and Hotel

Industry

1000 205 AAMendonmAmMs 3(3-0-6)
Psychology for Service Industry

1000 206 Wimﬂﬁufqiﬁamsﬂa@LﬁaaLLas 3(3-0-6)

mslausGeaessdiiod
Introduction to Creative Tourism and Hotel
Business Innovation

1000 207 ﬂa‘mmauagaﬁmmimﬁm%ﬂu 3(3-0-6)
Q@Wm%ﬂii&lmiﬂadLﬁHQLLﬁﬁI‘NLﬁN
Laws and Professional Ethics in Tourism and
Hotel Industry

1000 208 MEYAMIVENENIUEIMSUIia  3(3-0-6)
ﬁadLﬁH’JLLﬁtI‘NLL‘JN
Human Resource Management for Tourism

and Hotel Business

NRNATUANE 66 WA

- awzdedy 36 waea

1002101 g37ialsousaazLAms 3(3-0-6)
Hotel and Hospitality Business

1002 102 ﬂ?HﬂﬁdﬂﬂWﬁ%ﬁ?%Lﬁ@m%IﬂLL‘SN 3(2-2-5)

UasLIMs

Basic English for Hotel and Hospitality

1002 203 MIAUABNULATN 3(2-2-5)
Housekeeping Operation

1002 204 MITAMTNULIMTFIUNID 3(3-0-6)
Front Office Service Management

1002 206 MIHRNUATI 3(2-2-5)
Kitchen Operation

1002 206 B9ANsUATMIIANTIEsRalsaUsH 3(3-0-6)
Hotel Organization and Business Management

1002 307 msu%mammmmm’%laﬁm 3(2-2-5)
Food and Beverage Service

1002 308 MInAAdVSLITUINLALLEMS 3(3-0-6)
Hotel Banquet and Event Management

1002 409 MsdanTsIMinRLALEIuE 3(3-0-6)

dwsupsialsausy
Banquet and Event Management for Hotel
Business
1002 410 nenszdenAFiTemedennenaas  3(3-0-6)
dwsugsnalsausauas s
Social Science Research Methodology for Hotel

and Hospitality Business

1002 411 FHNWINS SIUINUALLEMS 3(3-0-6)
Hotel and Hospitality Seminar
1002 412 MIGRENANNNTONGD TN 3(3-0-6)

M lasusNaLSMI
Career Preparation for Hotel and Hospitality
Iruaniziaen 30 wiaefia
1. n&juimmwau‘lammz Litaand1 15 wiaefia
Ganmein Biaund 16 whefa
ﬂ’si&l’ﬂa‘mmﬁﬁlﬂﬂ‘ﬁi‘éﬂLLiSJLLﬁZM‘JﬁW%‘]GI%LEN
1002 361 mﬁ@msfﬂ"mnmé’aﬂuqiﬁﬂmlﬁm 3(3-0-6)
LaYLAMT
Environmental Management in Hotel and
Hospitality
1002 362 MadaMIgaNalssussuazLAmMs 3(3-0-6)
WIALEN
Small Hotel and Hospitality Business

Management
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1002 363 a'mLLazmiu%ﬂmﬁaqmmwém%u 3(3-0-6)
g3halsausn
Hotel Spa and Well-being Services

1002 364 M3FAMSTRAMADIME 3(3-0-6)
Resort Management

1002 365 MIN@TWARS B SaUTHUALTIN 3(3-0-6)

A
(N0

Hotel and Alternative Accommodation Product

Development

1002 366 Taiaaslsausa 3(3-0-6)
Hotel Butler

1002 367 Havznmsanuesainauiie 3(2-2-5)
The Art of Handcraft decorations

1002 368 miwﬁLﬁamiﬁamiqﬁﬁal,l,az@uﬂﬁw 3(3-0-6)

Hatus
Speaking for Business Communication and

Customer Relation

1002 479 NAAARATRE MRl 3(3-0-6)
Digital Marketing in Hotel Business

1002 480 Yinweaiadnsugnaeg 3(3-0-6)
Employee Life Skills

1002 481 nagmiamehdmiugshalsuss  3(3-0-6)

Hotel Business Leadership Strategy
1001 389 MITAMIUATMIRIAROWEaTIY  3(3-0-6)

Cruise Line Operation and Management

naja%*mﬂ%"a wazMsLlgaINg

1002 369 a1n3gls) 3(2-2-5)
European Food

1002 370 @1LaIFe) 3(2-2-5)
Asian Food

1002 371 awn3lny 3(2-2-6)
Thai Food

1002 372 auday 3(2-2-5)

Bakery

NANITRINIUALLATION

1002373 ganauimaeeshnlsueanesed  3(2-2-6)
R GEITY

Business in Non-Alcoholic and Fashion Drink

Service

1002 374 mmil,l,am'%aﬁwﬁaqmmw 3(3-0-6)
Food and Beverage for Health

1002 375 TTIMuA Lay MITensuAUN 3(2-2-5)
Barista and Café management

1002376 gawazll 3(3-0-6)
Spirits and Wines

1002 377 mﬁ@%au,azmsmuqmﬁunummi 3(3-0-6)

Lm:m‘%aﬁm
Food and Beverage Purchasing and Cost
Control
1002 482 M¥magsNatsuazamwmLine  3(3-06)
WhBIRNIRANDTRR
Bar and Alcohol Beverage Service Businesses
Management
1002 483 WIaNIINLAYMTWE M3 3(3-0-6)
AAUNUNAENANT

Innovation and Development in Restaurant

Operations

1001 384 lnmmslugsiasnaniiu 3(3-0-6)
Nutrition in Airline Business

neiuimmivimLﬁmua:miﬁu

1002 378 g3namsiu 3(3-0-6)
Airline Business

1002 484 gfamavisafienlafuassouss 3(3-0-6)
MICE Tourism and Hotel Business

1001 371 maﬂamﬁmﬁqq‘ﬂmw 3(3-0-6)
Health Tourism

1001 372 MMOIFAIMIBIINNG 3(3-0-6)
Nature-based Tourism

1001 373 maﬂawﬁ'mﬂmqmmu,az‘myélh 3(3-0-6)
Coastal and Marine Tourism

1001 374 ThamnmInaaudaiamsvinadien 3(3-0-6)

Outdoor Recreation for Tourism
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1001 378 KUsenaumMITamsnuingsems 3(3-0-6)
HaLNUIUAE IR 19ETA

Creative Exhibition and Event Entrepreneur

1001 386 MnSINniagatiamsiiu 3(2-2-5)
English for Airline Services

NANIMIANE unszﬁuajﬁmﬂmﬁnm

1010 521 MINMAMIVIBLAEILALATIRUN 3(3-0-6)

RV gl e
Tourism Marketing and Destination Branding
1010 622 winnssnuavmaduissnaums  3(3-0-6)
3N laduadioud
Innovation and Entrepreneurship in MICE and
Event Business
1010 523 mﬁ@mmﬁf&mmmﬁmLﬁm*qmu 3(3-0-6)
o 21
Innovation Management for Community Based
Tourism in 21* Century
1010 526 mmﬁmumuémﬁ@%ﬁammﬁﬁmm 3(3-0-6)
WA sl
Digital Transformation and New Product
Development
1010 526 mﬁ@ﬂﬁmiﬁfimﬁml,%dm@ﬂ’iwmﬁm(&o-@
Cultural Heritage Tourism Management
1010 527 mﬁ@mimmLﬁ'mn,l,az’mwma 3(3-0-6)
mavinafien aduaslsouss

Risk and Crisis Management in MICE Tourism

and Hotel

1010 530 MITAMINUBUADENIEIEN 3(3-0-6)
Sustainable Event Management

2. nfdnmwensdesmaianuadn 15 uaefia

A & ) A A o
RANANINMIENGNLTENENBNIUDTN 1 M NI
5 31679 15 Uaeie

2.1 nfinmmndangmienuardn 15 wuaefa

1002 231 MRFROFIAMNSINANDTUUNIU  3(2-2-5)
Communicative English for Housekeeping
1002 232 MAROFIAMNSINANDIULEMS  3(2-2-5)

i

Communicative English for Hotel Front Office

1002 333 MadaEIMESINOEANDULEIS

3(2-2-5)
DTUAKABIRA
Communicative English for Food and Beverage
Service

1002 334 msﬁ'amimmé’aﬂqmﬁam‘ﬁna 3(2-2-5)
LALMIAAALILTH
Communicative English for Hotel Sale and
Marketing

1002 435 wdenqugsiadmsuaulssn  3(2-2-5)

WaLLAMS

Business English for Hotel and Hospitality

2.2 naju%mmmsl%"aLﬂal.ﬁ:mmmﬁw 15 w6

0105 263 mmw%f’ﬂmmﬁuiml 3(2-2-5)
Basic French 1

0105 264 mﬁ:rm%f’m,ﬂaﬁuim 2 3(2-2-5)
Basic French 2

0105 365 MIFRENIHNSAFEAANS 3(2-2-5)

vipaifieuazmslaouss 1

Communicative French for Tourism and Hotel 1
0105 366 MIFRENINSAFEAANS 3(2-2-5)

vipafieuazmslaous 2

Communicative French for Tourism and Hotel 2
0105 367 MsApaNsMEIWSaFERaMS 3(2-2-5)
vipaifienuazmslsouss 3

Communicative French for Tourism and Hotel 3

2.3 nguinmminiNanuardn 15 sbefia

0106 970 mm%‘uﬁuﬁml 3(2-2-5)
Basic Chinese 1

0106 971 mm%‘uﬁ@m 2 3(2-2-5)
Basic Chinese 2

0106 972 miﬁaﬁﬁmm%wﬁamsﬁmLﬁm 3(2-2-5)

waem3laausa 1

Communicative Chinese for Tourismand Hotel 1
0106 973 miﬁaﬁﬁmm%wﬁamsﬁmLﬁm 3(2-2-5)
WaeM3laauTH 2

Communicative Chinese for Tourism and Hotel 2
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0106 974 M3FaETMENAUADMIVIDINEN 3(2-2-5)
AT LS9UH 3

Communicative Chinesefor Tourism and Hotel 3

24 mjuﬁmmmmmﬁlﬁ'aamm%w 15 MI8fia

0163 901 mmmmfa’*ﬁugml 3(2-2-5)
Basic Korean 1

0163 902 M mmfﬁﬂﬁ@m 2 3(2-2-5)
Basic Korean 2

0163 903 msﬁ'aaﬁmmmmfa’lﬁami 3(2-2-5)

vipafienuazmslsous 1

Communicative Korean for Tourism and Hotel 1
0163 904 mi?'{amsmmmm&ﬁanﬁ 3(2-2-5)

vinafienuasmslsauss 2

Communicative Korean for Tourism and Hotel 2
0163 905 msﬁ'aaﬁmmmmfa’lﬁami 3(2-2-5)
vinaifienuazmslsouss 3

Communicative Korean for Tourism and Hotel 3

2.5 miu%mmmnj&!w.ﬁmmaﬁw 15 wikaeia

0186 404 mmajﬂuﬁugm 1 3(2-2-5)
Basic Japanese 1

0186 405 mma’jﬁuﬁuﬁm 2 3(2-2-5)

Basic Japanese 2
0186 406 mi?'{amsmmnjﬂwﬁamiﬁmLﬁ'm 3(2-2-5)
uazM3laoUsH 1
Communicative Japanese for Tourism and
Hotel 1
0186 407 mi?'{amsmmnjﬂwﬁamiﬁmLﬁ'm 3(2-2-5)
UAEMSLIIUTH 2
CommunicativeJapanesefor Tourismand Hotel 2
0186 408 mi?'{amsmmnjﬂwﬁamiﬁmLﬁ'm 3(2-2-5)
uazMlaouTH 3

CommunicativeJapanesefor Tourismand Hotel 3

a A v 1 1 a
3. wNIndrLRanLES laikagndn 6 wisefia
A a a A‘ % a a
WanisuuaInTIelIgid @ﬂauﬁlmmuﬂitymmmaa
snende laefuusivag

ca & A o 2 A A a o
21NTLUNYINW %70 FNTUNMTANEIDWNNNINLINY

WNFNTNNTLIDI
4. wedmEndszaunIsatITan 6 ¥uENa
1002 491 MIRNUITELMIDATTN 6(580 7 1349)

miIN [SEN
Professional Field Experience in Hotel
0199499 amfiafinm 9(0-40-0)

Co-operative Education

Vianewe) - * M3 1002 491 maRndszaumsaindnms
[ a L7 1 a A a [ A
Tsausn WumneAaniumiefia laefinamsGewdh S wio U
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U9 1 medu

B ool a3 I ia
MESINEANDGRUNANHNNSDN
0041 001 Preparatory English 2(2-0-4)
A & o
maneAmeanmT
MIAALETIRNLUL
0043 001 Design Thinking 2(2-0-4)
wneAmeanmT
NANAIATWIISATAIASDN (Fan)
XXXX XXX n o 2
WwneAmanmvi bl
I aA v A
NRHNINNAN (1887N)
XXXX XXX o K 2
mneAmeEnmT
1 A v [ A
NANNALNDIINUY (:5DN)
XXXX XXX - o 2
wneAmeanmT
NANIANTINUAENISEF9ET34 (1Fon)
XXXX XXX n o 2
wneAmanmvi bl
aqmmmmwmw’aaLﬁmummﬂmm
1000 101 3(3-0-6)
Tourism and Hotel Industry
nwnfinsarinvinafienuazmsdom s Tausasn
1000 102 . . o 3(3-0-6)
Tourist Behavior and Cross Culture Communication
e fafamedawseu 18
BRI T v P 18
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0041 002 Communicative English 2(2-0-4)
R AnmT
TnweasTinfaamMIRe LA
0041 022 Digital Literacy and Life for Transformation 2(2-0-4)
wneRmn ANl
naswaLaadLgs (Fan)
XXXX XXX o e S 2
ManennAnmT
naaindsan (Hon)
XXXX XXX ~ 3 2
RNl
yadnnmuasfiriusmedsasdmiuamaims
1000 103 3(3-0-6)
Personality and Social Interaction for Hospitality Industry
mquIa’Q'msaumﬂﬁm%’uaﬁmwmwmsﬁmL‘*?] EALl T
1000 104 3(3-0-6)
Information Technology for Tourism and Hotel Industry
pINalsausauazLAmS
1002 101 3(3-0-6)
Hotel and Hospitality Business
mma”@mwduﬁmﬂmmimLL‘;;JLLagU‘%mi
1002 102 3(2-2-5)
Basic English for Hotel and Hospitality
NuwmmheiafamzidunEen 20
IR AOTEN 38
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SteaN Fad INwumIzia
! An . P A
NANAUNINTIALALRIWINNEN (Han)
XXXX XXX - 3 2
wneAmeanmT
NANLIANTINUAEN1SEF 96334 (1Fon)
XXXX XXX n & 2
Wwnedmanmvi bl
meniamILsing
1000 205 3(3-0-6)
Psychology for Service Industry
o a oA A v ¢ X o
mmmaummm‘mmmmuagmiI‘N LINIBIE9E I D961
1000 206 . . . . . 3(3-0-6)
Introduction to Creative of Tourism and Hotel Business Innovation
T
1002 203 3(2-2-5)
Housekeeping Operation
MITAMFNULEMTFIUAN
1002 204 3(3-0-6)
Front Office Service Management
MINTNUTEN BN TN
XXXX XXX o . . A “ . A 3
Wannnngummehalsemeianuan (e 1)
INuwmmeiafameidawEew 19
MU RasEN 57
U9 2 madma
Eherl a3 I ia
nasATHeN
XXXX XXX n K 2
wneAmeEnmT
nasfiTaan
XXXX XXX ~ o 2
WM
ﬂgwms_|LLami‘ﬁmmm‘iﬁm%wﬁluaqmﬂmmmmw’ml:ﬁ LAzl
1000 207 3(3-0-6)
Laws and Professional Ethics in Tourism and Hotel Industry
1000 208 MadammsnennIsyddmiuganaviasfienuaslsaus 3(3-0-6)
Human Resource Management for Tourism and Hotel Business
MITUITIUAT 3(2-2-5)
1002 205 _ A
Kitchen Operation
29ANIUALMIIAMIRITalasuan
1002 206 3(3-0-6)
Hotel Organization and Business Management
MINFNUTENFNBNUTN 3
XXXX XXX A 1 1 A: a a nl
*HENNNNRNMINENIUTEMFNaNUTN (31 2)
e iafamadawEen 19
UL RaFEN 76
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UL a3 PUIUAUILAG
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XXXX XXX ~ o 2
R AnwT
MENGNILITENENBNURTN 3
XXXX XXX ] . . A “ o d
“HaNNNNFNNNENLTNELNDNU TN (318711 3)
MILAMIIMNTURLLAR DI
1002 307 3(2-2-b)
Food and Beverage Service
m‘smmmém%mﬁﬁﬂmLmJLLazu%mi
1002 308 3(3-0-6)
Hotel Banquet and Event Management
nasAmemaslamwe (e 1)
100x xxx “ N “ - oA 3
*Laaﬂ'nmﬂqwmmﬂmm a8 IMNIViaaien
ngsAmemaEulamg (e 2)
100x xxx “ A “ - o 3
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XXKK XXX Bania (e 1) 2
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PN 95
14 3 madaa
SHeI Fada Iuwumeiia
MENGNILITUMENB U TN 3
XXX XXX =) 1 1 4{ a a nl
*FENNNNRNMINENIUTEMFNNUEN (379 4)
mademsandniResiardnudamsugsialssuss
1002 409 _ 3(3-0-6)
Banquet and Event Management for Hotel Business
AnensudunARATemedsanenansdmiugsnalssusauazims
1002 410 3(3-0-6)
Social Science Research Methodology for Hotel and Hospitality Business
ngsAmeNEUlamy (MeAnd 3)
100x xxx “ DA “ - oA 3
*Lﬂaﬂmﬂﬂ@N’J‘MﬂﬁIﬁdLLiN a8 IMIVIANEN
ngaAmemaslamg (Meini 4)
100x xxx “ DA “ o~ o4 3
*Laammnaqmsmmﬂmm 38 IMIVIaaNen
A A a d‘
XXXX XXX WANLET (31873979 2) 2
NuwmeiafiameidawEean 17
IR AAFEHY 111
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1002 411 3(3-0-6)
Hotel and Hospitality Seminar
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1002 412 3(3-0-6)
Career Preparation for Hotel and Hospitality
ngaAmemaalaiam (a3 5)
100x xxx “ A “ o~ o4 3
*Laaﬂmnﬂqmsmm‘ﬂmm %138 ANN1VIagie
A A a d‘
XXX XXX WRONLET (31871 3) 2
NwrumbhefiafameidawEen 14
RWUNWILAAFHN 126
U9 4 madae
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1002 491 o
Professional Field Experience in Hotel (580 smim)
INwmmeiafameidawdew 6
IR AnEN 132
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SPeIM Fadm NuwunILia
MESINEEHADTRINANNNTEN
0041 001 . 2(2-0-4)
Preparatory English (xa@Am@nmia k)
MIfALEIDaNULLL
0043 001 _ . 2(2-0-4)
Design Thinking (sneRm@nmvilyl)
naNAIMNTIaUaRIINARN (Han)
XXKX XXX o 5 2
wneRm ANl
Q@ﬁ’]%ﬂﬁ&lmi‘ﬁadLﬁH’JLLﬁBﬂﬁEGLLW
1000 101 3(3-0-6)
Tourism and Hotel Industry
wpfnsrinviaafienuazmIdomaa Taussn
1000 102 3(3-0-6)
Tourist Behavior and Cross Culture Communication
yadnnmuasfdriusmedsasdmiuamims
1000 103 3(3-0-6)
Personality and Social Interaction for Hospitality Industry
IERIENIEIER e e
1002 101 3(3-0-6)
Hotel and Hospitality Business
mmé@nmﬂﬂ@mﬁamﬂﬂLmLLasu‘%mi
1002 102 3(2-2-5)
Basic English for Hotel and Hospitality
NuwmmhiiafamziduniEan 21
Nwmmhieingza 21
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U9 1 madae

steaN Fadm IMwwmIeiia

MSInNnMiNan e
0041 002 Communicative English 2(2-0-4)
wneAmEn

NuelavInf Ao Ias Ul
0041 022 Digital Literacy and Life for Transformation 2(2-0-4)
wnedmanmvi b

NANAAWTISLALRIIARDN (Fan)
XXXX XXX A & <&
vsneAm AT

L‘w@IuIaQmiﬁumﬂﬁm%uaqmmm‘s‘mmiﬂm L‘ﬁEI’JLLGSI‘N LIN
1000 104 3(3-0-6)
Information Technology for Tourism and Hotel Industry

AIneniansusms
1000 205 3(3-0-6)
Psychology for Service Industry

wWianssngstamMaafisauamalasuasideaineaadidosiu
1000 206 3(3-0-6)
Introduction to Creative of Tourism and Hotel Business Innovation

mi@iu,ﬁmmt,mﬁm
1002 203 3(2-2-5)
Housekeeping Operation

| dl ~
MNEIUTLNENDNUDITN

XXXX XXX “ . . o o o 4 3
“RNAINNANMINGTNLITENENAN U TN (377 1)
NuwwmbhieiafamziduwEen 21
PuaunwIeiadan 42
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Y
LY dl a J 1 a
UL I PwIUNUELAG
NN IANTINLALN 136 19653A (Hen)
XXXX XXX - o 2
wneAmenmvi
1 A v [ A
NANNALNDIINUS (18aN)
XXXX XXX " K 2
wanedmanmvi b
nasIndAN (Han)
XXXX XXX o K 2
e
nasfiTIaaN
XXXX XXX - o 2
wneAmeanmT
nasfiTaan
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[J 1 a Hl a a
PMuwnmenaNamsidewsan 10
RuaunwIeiadzan 52
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1000 207 , o , 3(3-0-6)
Laws and Professional Ethics in Tourism and Hotel Industry
1000 208 madamanswennaayedemsUstaviaafienuaslsausy 3(3-0-6)
Human Resource Management for Tourism and Hotel Business
MITAMINULEMTRIWAN
1002 204 , 3(3-0-6)
Front Office Service Management
méﬂﬂmmﬁmmi@iﬁﬂmLmJ
1002 206 o . 3(3-0-6)
Hotel Organization and Business Management
ngsAmemaEulame (318317 1)
100x xxx a A A a oA 3
*Laaﬂmﬂﬂqmmmﬂmm %38 AMNIVIBINL?
ngsAmenmaElamwe (e 2)
100x xxx “ A 4 a oA 3
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MENGNILITTNENBNURTTN 3
XXXX XXX “ . . o “ a A
“ENANNHNMWITILTENANDNUD TN (117 2)
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WL T NwmnLia
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NANNALNDIINU (18aN)
XXXX XXX A & o 2
waneRmanmT i
AILSMIOMSHALAIIRN
1002 307 ) 3(2-2-)
Food and Beverage Service
MIAUAIUAT 3(2-2-5)
1002 205 , _
Kitchen Operation
manaadsUgsHalsusaLLAMS
1002 308 3(3-0-6)
Hotel Banquet and Event Management
ngaAnenaslamg (Medn 9)
100x xxx d A “ A LA 3
*Laaﬂmﬂﬂqm’a"mmﬂi@m:ﬂ %38 AN1IVIBINLY
ngsAmeNEUlamy (MeAnd 4)
100x xxx a A A A oA 3
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nasTIaaN
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weAmanmT
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XXXX XXX n 3 2
weAmanmT
A ~ a n{
XXXX XXX WRANLET (87191 1) 2
A =) a -el
XXXX XXX WRANLET (87191 2) 2
A =) a tHI
XXXX XXX WRANLET (1873791 3) 2
NwmmeiafamadawEen 10
Nuaunweiasdan 108
9 3 madu
E Bobl a3 NwwmkEia
MeNUsEneNa TN 3
XXXX XXX “ . . o o o d
“RaNNINNFNNMINGNLITENELNDNUNTN (3187339 5)
madamarmiaiResuazanuddmigInalass
1002 409 3(3-0-6)
Banquet and Event Management for Hotel Business
InenszdenATemednnenansdmsuganalausuazAms
1002 410 o o . 3(3-0-6)
Social Science Research Methodology for Hotel and Hospitality Business
M3l UIHLAAMS
1002 411 o _ 3(3-0-6)
Hotel and Hospitality Seminar
mawsEse MmN dnmslsausuaz Ams
1002 412 3(3-0-6)
Career Preparation for Hotel and Hospitality
nasAmemEulam (318317 5)
100x xxx - A “ A LA 3
*Laaﬂmnnqmmmﬂmm ¥38 ANV
e iafamadawEen 18
MU RadEEN 126
9 3 madana
S a3 WU AR
MaRNUsEaUMITRN TN 6
1002 491 o
Professional Field Experience in Hotel (580 ‘ﬁ’ﬂm)
NuwwmbhefafamziduwEen 6
PuaunwIeiagzan 132
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ARELNYTIIM

1. wnedmdnuialy laitand 30 wbaefia
2. MAINIBURNIL
24 wiena

3(3-0-6)

naiu'“mw“"ugm'“amﬁw
1000 101 q@lﬁ']ﬂﬂiiﬂﬂ’]iﬁﬂ%ﬁ&l’aLtﬂ$ﬂ1iIi~1LLiN
Tourism and Hotel Industry
ANNANIEY mwéwﬁzymaqqmamﬂﬁmﬁ‘via@L'*‘?;m
wazmlsausy mmiﬁmaaﬁﬂizﬂauﬁéwﬁmaaaqmmwmimmi
vinafeuasmslsausy ﬁaﬁaaﬁum&mﬁﬁauﬁm NANTENLYDY
aqmmwwiiwiaaLﬁmsﬁami@ﬁa fann MILdlaauasTmusI
uiamaéol,ﬂ%mmiﬂaatﬁmmaﬁg ‘uwm‘wma\‘mm%guanaﬂwslumi
W@%ﬁ@ﬂﬁW%ﬂiﬁNﬂaﬁLﬁ 81 LLaL‘LLWJI‘&Nmaﬁ@ﬂﬁWWﬂiﬁNﬂ?iﬁaﬂL‘*?; 81
15 Eﬁﬂ‘ﬂid bIN
Meaning, significance of tourism and hotel indus-
try; knowledge in importance components of tourism and hotel
industry; tourism supporting factors; the impacts of economics,
social, political and culture in tourism industry; government
policy to support tourism industry; roles of government and
non-government in tourism development; trends of tourism and
hotel industry
1000 102 wqﬁniiuﬁnviaaLﬁﬂ'maznﬁﬁlamiifm 3(3-0-6)
TRIusN
Tourist Behavior and Cross Culture Communication
ANy enNdeTy asdtssnauuasdstlamives
wonTaatinviaadien tssnmasinviaudien Soguisraedlunsiin
ynavisafien ﬁaﬁaﬁiSw%wasiawqaﬂﬁmmﬁﬂﬁaaLﬁm ANy
LsElm uaemaniunTaeans e sdiuiss i TamsTIauasTS
?%am‘s miﬁlaﬂﬁ %N’?ﬁu%ﬁiﬁ&l ﬂ‘a‘b“].l’l%miaaﬁﬁﬁﬂ AMHUFINGIIYIY
FADTIN MU TR maUszgneAewninTsx
Tinviesfieaiomsdesnstsdanssuasdaiunmaims
Meaning, significance, components and benefits of
tourist behavior; types of tourists; purposes of traveling; factors
influencing tourist behavior; significance, types and principles
of communication; intercultural relations and communication;
cross-cultural communication; communication process with
cultural differences; culture shock; implementation of tourist
behaviors’ concepts for cross-cultural communication and

service promotion

3(3-0-6)

1000 103 yaRnMWuazUFTNRUTMaFeen

AUMSUNULEMNS

Personality and Social Interaction in Hospitality

Industry

emadidasdwfentunmams asdfintiuyedn
ﬂWEIsL‘H: mMyuan mﬁmesﬁumﬂmﬁwmaa MIVINUNGI
AR mia@@ia?ﬁlaﬂﬁhﬂﬁﬁmmmsmmimﬁmu‘hmﬁu;ﬁﬁlﬂﬂﬁ
MU wnmadeuugnd st sea
wseiiula snsenmmadons %5ﬂﬂ1§§amiﬁU§ﬂﬁW masofniug
ﬁuqﬂﬁmﬁmﬂ@aﬁﬂﬂhﬁmu

Introduction to the service; knowledge in
internal and external personality; analysis and establishment
of interpersonal; self-development planning; communication in
work places and ability to work with others; building customers
relationships; principles of hospitality to make impression; social
etiquette; principles of communication to customers; interaction
with customers and other people in society

1000 104 inaluladsssumadusuansunssa  3(3-06)

ﬂ']i‘(ia%"?;il’al;t’s!ﬂi\ikﬁu

Information Technology for Tourism and Hotel

Industry

mmﬁé@aﬁmﬁ‘mﬁmzwmmM[aﬁmmumﬂﬁm%u
aqmmwmwmsviaqL‘*ﬁmt,l,asmiimm ssuudftiamsdniSaglu
Frinam iw‘uﬂﬁﬁamiﬁwL%agﬂLﬁﬂﬁu@qmﬁmﬂiwmiﬁmLﬁm
wazmalsausn dedonsaanlavifiansiensnmvieadien wndems
aaﬂLtwﬁlaﬂimﬁxﬁu‘%ﬁw%qmm‘wmiumiﬁaaL‘ﬁm walulad
sEeewianssImImvisadien msinelulafiafionase
wasmeliladasaadiondmiunavioadien

Introduction to information technology system for
tourism and hotel industry; office operating system; operating
system for tourism and hotel industry; social media for tourism
management; concepts of designing media publications in
tourism; information technology for tourism innovation; using

Augmented Reality and Virtual Reality for tourism
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1000 205 RN UNINITUINS

3(3-0-6)

Psychology for Service Industry

mmitﬁaﬁuﬁmﬁuﬁmﬁw ENMILAMT Wafn o)
ﬁuﬁmlﬁ afuemNGRIMITatyaaa MaTud MaGeus waad e
fewala mahvauduszmdnmamsdainensnyszynd 4 lums
13magnem Lm&m’mm'wﬁmﬁu maAminenmaimaitams
2oLy ‘Wmﬂiﬂi AILAN LLﬂ%ﬁ(ﬂaUﬁ%@ﬁﬂﬂNﬁﬁW@iﬂ mmﬂix'ﬁﬂa
anmslésunims

Introduction to service psychology; concepts and
fundamental theories of humans’ needs, perception, learning,
attitude, and satisfaction; the implication of service psychology
in customers services and cooperation with colleague; the use
of service psychology in analyzing, predicting, controlling,
and responding consumer satisfactions, impressions from the
services

1000 206 u‘?@msiuqiﬁamsviaaL°7imuas 3(3-0-6)

s lssusaiBesiessadiinodu

Introduction to Creative Tourism and Hotel

Business Innovation

LLmﬁ@LﬁmﬁU‘qiﬁaﬁLﬁ@im ANNNINE ANNEETY
UAEAITIIBIITAA I Nsarnausstiumala nsAnidsonuu
maauARResIETI I LarIAMs MIsslamanes
madugsneums nssrumImeniansss wasmeszyne 1§
wianssnlumshisusuugsfiafuinamu winnssusmsves
‘qs‘ﬁa‘via@Lﬁmu,as%@mmﬁqHmisl%m'ﬂh‘[aﬁt,aﬁam‘%d

Concepts of startup businesses; meaning,
significance and the overview trends of emerging business;
developing inspiration; designed thinking, idea development
to create new products and services; creating opportunities
for being an entrepreneur; process and implications of using
innovation in presenting a business plan for investors; service
innovation of tour businesses and hotels by using Augmented
Reality and Virtual Reality

1000 207 n;]umtlu,azaismuiimﬁmiw‘[u 3(3-0-6)

q@ﬁ’l‘lﬂﬂi‘iuﬂ’\iﬁaﬂL‘?;EI'JLLGZINLL‘JN

Laws and Professional Ethics in Tourism and

Hotel Industry

mﬁwﬂﬁﬁaﬁmﬁuqmmwmimmiﬁa@L‘*ﬁmuaa
malsausa ﬂgwmmﬁmﬁuﬁmmﬂﬁ Vatnshunsiidien Taua
ﬂgwmH?umﬁ”amﬁﬁm%a@Ltaamiﬂﬁﬁammaasﬁﬁwﬂ'aq
fien msl¥usnsfivaeasiouninvisadien asseussadnanly

Q@ﬂ?ﬁﬂiimﬂ?iﬁaﬂLﬁﬂ?LLﬁS ﬂﬁINLLiN ﬂa%NWﬂéW’] “ﬁ@?i%i?u
Hoymmssessssuasiwmemaut atfymm

Regulations related to tourism and hotel industry;
laws related to tour guiding, travel agents, hotels, environmental
laws related to tourist police operations; service security for
tourists; codes of conduct for professionals in tourism and hotel
industry; other related laws and regulations; ethical problems
and solving solutions guideline

1000 208 Ms3aMsnSwensAREdTwmILssia 3(3-0-6)

Yiﬂﬂk‘?itl')tkaziﬁ%k‘w

Human Resource Management for Tourism and

Hotel Business

ANNAATY UNLN Wi wazesEURnTees
IUMUMIIAMINIA mnimwwﬁﬁm%uqiﬁwaaL‘*?'imuﬁﬂmm
nsTLUmsAiBOU UM an I INennIa luaadng ms
savnuazmadaianyaans mstnausuasiamninnw mada
FeAmsuazeaauumu Matssfiunam oo mese iy
Adelalunedfifng nesananau ussnudaiug ﬂamﬁwﬁ
ﬁaﬂﬁﬁﬁmeg‘mmamwuﬁﬁm%a

Significance; roles and responsible duties of human
resource management in tourism and hotel businesses; process
of operating human resource management in organization;
recruitment and selecting employees; employee training
and development; compensation and benefits; performance
evaluation; morale in a workplace; employee resignation; labor

relations; related regulations and labor laws

NFNITUANE 66 WuENR
aweddy 36 weia
1002 101 ganalsausauazLims 3(3-0-6)

Hotel and Hospitality Business

Unthgganalasusauazims Usunmuazdnwue
GAREIER EREIES uuAsT aasuiuarAnafiAuadadly
QWﬁWWﬂiiNﬂ?iViaﬂ L‘ﬁ & mﬁ@miﬂnx@mﬁu ﬂ’ﬂNLéHx‘i [SGHAQIPREN
Usoadunuanaslsauss wnliingsialsaussuas Smamayasie

Introduction to hotel and hospitality business; types
of hotel and accommodation businesses; hotel and hospitality
product and service in tourism industry; managing emergency,
risk and safety for hotel guests; trends in hotel and hospitality

business
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1002 102 mma"anqmﬁugmtwaam'[sa bbIN LLaZ‘iJ%ﬂ'li(i(Z-Z-E)

Basic English for Hotel and Hospitality
maye s neeu NsdaummSnne e
UWﬁHW%Wﬁ%ﬁW% ﬁWM%UGW%IiOLL‘jNLLaﬁJ%ﬂﬁ
English speaking, listening, reading, writing,
vocaburary, and basic conversation for hotel and hospitality
profession
1002 203 MFEHABNBHATY 3(2-2-5)
Housekeeping Operation
Mﬁ?ﬁLLﬁtﬂi’]M%’Uﬁﬂ‘ﬁaﬂd’]uLLN%ﬂLmﬁ']%Iﬂ L3N MY
Somarusitidlasuay Susaunmeeaiasinuen maguaiud
Mm13ueadlsousn nanmMILIMaLaraSusIINd MLty
INLL?N
Roles and responsibilities of hotel housekeeping
department; hotel housekeeping management; hotel guest room
preparation; hotel public areas maintaining; service principles
and ethics for hotel housekeeping
1002 204 MEIOMTNULEATEIUNIN 3(3-0-6)
Front Office Service Management
whiuaraNSURnseLLHLNLE MLl
MIIAMTNUFIUATN 29TMILEM TSN MIdsawinsin a9
nefiouuazmadevti@gdnin nsdsenldseanddnin ns
ﬂizﬂﬁ%muﬁﬂLLN%ﬂG]IN‘]SLHINLL‘JNLLﬁ&ﬁaﬂ@%ﬂiﬂWH%aﬂIﬂLﬁN AN
MatAmauaraTsTINdmMSLNuLE M unThlsausH
Roles and responsibilities of hotel front office;
managing hotel guests service cycle, hotel booking, guest
registration and account, guest payments; coordinating with
other hotel deparments and outside hotel organization; service
principles and ethics for hotel front office
1002 205 M15ARUNUAT 3(2-2:5)
Kitchen Operation
whiLazaNSURnTELTILAUNAT) MIdeLeRes
wazms aUnanie nsdendauasmaiiuinmams dusou
mMIUsgnauams Ej“ﬂa%?ﬁ&lLLa%ﬂ’NNUﬂa@ﬁﬂi‘%ﬂﬁﬂi:ﬁﬂaﬂmﬁﬁ
ﬂ'ﬁaaﬂLL‘Ll‘LIﬂF_Jﬂﬁa’m’]‘iLLﬁzﬂ’]iﬁT%’)%ﬁ%Vj% PANNITLINITUAY
BUFTINAMTLNUAT
Roles and responsibilities of kitchen department;
kitchen ware and equipment preparation; food purchasing and
storing; cooking process; food hygiene and safety; food menu
design and costing; service principles and ethics for kitchen

operation

1002 206 23ANTUAZMsTAMIgIRalssuan 3(3-0-6)
Hotel Organization and Business Management
winMsdnmsnsinsuazgsia lessansdnsuazms

AONULL M‘L’hﬁuﬂ:ﬁmw%ﬂﬁmﬁaﬂ“ﬂa\ﬁLLNuﬂ@iNﬂGLHINLﬁN RIS

QW%@]INS'}SL%I‘NLLiN ﬂﬁ{i@ﬂﬁﬂ’ﬂllLéﬂdLLﬁ:ﬁﬂﬂ&%ﬂﬂ@] MIANELNTS

Lmtﬁ@umqﬁﬁﬂi@mume%mi@m'mﬁdﬁu
Principles of organization and business

management; organizational structure and designs; roles and

responsibilities of hotel departments; roles and responsibilities
of hotel positions; risk and crisis management; business planning
and development for hotel and hospitality sustainability.
1002 307 ﬂ']i‘lJ%ﬂ’]iﬂ’m’l‘iLLa&ﬂéa\iéN 3(2-2-5)
Food and Beverage Service
Wﬁ?“?;LLﬂSﬂ’MN%U l?l@sﬁa‘]_l%a\ﬁLLN%ﬂmWﬁLLﬁSLﬂ‘%aQ
aﬁi ‘ﬂi&LﬂWﬂFNﬁmm.l%ﬂﬁm%ﬁ%a&ﬂéad6%8»1 ﬂ’)WN?LﬁH’JﬁUiWHm?
mwmmxm‘%aﬁm %umaumiﬁ%mimmmazm%m@ﬁim MIQURLRS
an Lﬁ‘uq‘ﬂﬂ‘miuasL@éaaiﬂuﬂWiu%ﬂﬁmmmmm‘%aa@‘%34 Frawdy
wazamslaaesie lumaLBmsemmuase AR MENMILMIuaY

BTTINEMSLULAN e TTuaeRaIRM
Roles and responsibilities of food and beverage

department; types of food and beverage service operations;

food and beverage menu knowledge; food and beverage service
sequences; maintaining and storing foodservice wares and
equipment; hygiene and safety for food and beverage service;
food and beverage service principles and ethics
1002 308 nsemasuiulssusauazuins 3(3-0-6)
Marketing for Hotel and Hospitality
wdnmsdamamsnana wadnssmesdislan ms

MIHUNG am%mamimm@‘[mmLLﬁm‘%ﬂﬁLﬁmﬁuwﬁmﬁwﬁ TN

waemad by nanennsat lamavmemssana mengitlym

PNMIENA MINNAGATE WHIlEN1IIASIUINUAELEMT
Principles of marketing; consumer behavior;

marketing planning strategy for hotel and hospitality products,

prices, and distribution; marketing forecast and opportunities;
analyzing marketing problems; digital marketing; hotel and

hospitality marketing trends
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1002 409 MSIAMSNUTALRBILAL UG IMTY

3(3-0-6)

ganalsaus

Hotel Banquet and Event Management

minMITamsnuiaAssuaBug mIsenuuy
ﬂamimmmamﬂémém mﬁ@%mmzmuqmﬁmu mIgantuy
@ﬂLL@iGﬂﬂWW?;LLﬂE;J‘]JLLU‘UﬂﬁEUJ@ﬁ']H MIVNUNUMAIAL MIVNT
@ﬂ?@\‘ﬂ%{i@éﬂﬂLLﬂ&,’sL’JH@ﬂNLL‘s‘N qmamﬂmmsmmﬂaamﬁﬂu
NILAMS

Banquet and event management principles; food
and beverage menu knowledge and design; food and beverage
purchasing and cost control; banquet and event site design and
presentation; staffing; banquet and event marketing; service

hygiene and safety

1002 410 Inensuiflnisiemedsanenansdwsy  3(3-0-6)
ganalsausauazying
Social Science Research Methodology for Hotel
and Hospitality Business
Funuazanudrdyasinesuduuisidums
Foanenansdmsuganalasusauasims mmiﬁaaﬁmﬁmﬁu
wANMIUaENszUMNSINY MvuatiymuasTaglssadnisidy
MI0ONHULMIIAE Lﬂéaaﬁa‘iﬁmLasﬂﬁLﬁwﬁaga myeTiuay
ﬂmmamwwmwﬁaga ﬂﬁ‘ﬁﬂLﬂ%@ﬁ&lm%mﬁLLﬂb‘ﬂiEIEI‘ﬁﬁ?laﬂﬂﬁ
e Wussaluneide
Definition and importance of social science
research methodology in hotel and hospitality business;
introduction to research principles and processes; establishing
research problem and objective; research design; research
instruments and data collection; data analysis and interpretation;
presenting research results and implementation; research ethics
1002 411 a’NNuﬁﬂ’]iINLL‘JNLLBﬂJ%ﬂ’l‘S 3(3-0-6)
Hotel and Hospitality Seminar
‘ﬂizLﬁm"mﬁﬂaﬁLﬁm%aﬁuqiﬁ’ﬂiaLLiNLLaw‘%mi
myemeiamMIo el Uﬁﬁﬁm%ﬂNﬁ@i@qiﬁﬂﬂLﬁmm $1ims
matszgndsnAnuasnnedin lUldlumsmnaunmuasianngsie
TsousnuazAms LLmIﬁNu%wIaﬂﬁﬁawa@ia‘q‘a‘ﬁﬂiamu WaELAMS
Contemporary issues in hotel and hospitality
business; situational analysis and factors influencing hotel and
hospitality business; application of concepts and theories in
hotel and hospitality business planning and development; global

trends affecting hotel and hospitality

a v
1002 412 ﬂ’]iLﬂ‘iEINﬂ'J’]NW‘JENdﬂ'ﬂWﬂ'ﬁINLLiN 3(3-0-6)
HAZUENS
Career Preparation for Hotel and Hospitality
ﬂﬁm%&l&lﬂ’ﬂN‘W%@NELHﬂﬁaaﬂﬂﬂﬂ‘j&iﬁﬂﬂﬁﬂﬁ‘m%w
A Y o v o v A A 6a A
eyt NAUEMSURRNNUSEaUMIaNTTN wiyensUsenay
m%wslummmmﬂﬂ LINLAZLSNT YINEEMIANI NI m%w
Tugndaria
Preparation for an internship program; student

internship rules and regulations; career pathway in hotel and

hospitality; job seeking skills; career development in digital era

ngainanwEwlaaNE
nguimmsiamslssusauazmaiemeauias
1002 361 m‘ﬁﬂmiﬁlﬂLL'mgBN‘L%qiﬁQINLLiN 3(3-0-6)
HAZUANIS
Environmental Management in Hotel and
Hospitality
LLmﬁmLLazmmﬁwﬁmﬂﬂa@éqLmﬁamﬁﬁﬁaqsﬁa
TssussuagmILsms mamwm}iﬁﬂi@LLimmtmiﬂ‘%mi@iaéa
LL’J@EQ{BN NWW?ﬁT%ﬂﬁﬁG‘IW‘JéQLL’J@%@N wumaaﬁmaﬁ‘uﬂ%wmz
SmRanadon wnldmdnadonlugiausuama i
Concepts and importance of environmental
issues in hotel and hospitality business; the impacts of hotel
and hospitality operation on the environment; environmental
management standard; roles of organizations in promoting and
supporting the environment; environmental trends in hotel and

hospitality business

1002 362 Msdamsgsialssusauazuimsawiaidn 3(3-06)
Small Hotel and Hospitality Business Management
wnfauarANNdFyLasgINaTWIAEN NANMI
ﬁ@migﬁﬁmﬁm(ﬁu pnuazgUassalumatsznougsianneidn
ﬂgmmﬂﬁﬁmimﬁugﬁﬁ%m@Lﬁﬂ maWRgITRlUINIALENS
awanehedoiu

Concepts and importance of small business; basic
business management principles; problems and obstacles
for small business operations; laws and regulations for small
business; sustainable development for small hotel and hospitality

business
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1002 363 sthuasmaUsMEINagEn W M3Y

ganalsausa

Hotel Spa and Well-being Services

mmﬁuﬁ aeuin enfiugsieathlasusymadamagsia
&1 dszinmasmswiesih mmiﬁaaﬂmagﬂwmmﬁnﬁumeﬁ
i miu‘%mil,ﬁaqmmwehaq Tulsusn ﬂgwmmmmﬁmmimﬁ
Aendas gawduazenataandelums isAmegamm

Introduction to hotel spa operation; spa business
management; types of spa massage; knowledge of spa herbs and
massage oils; hotel well-being facilities; spa operations laws and
ethics; hygiene and safety for hotel spa and well-being services

1002 364 MsdamsTRNANEIME 3(3-0-6)

Resort Management

wnANALRUARnmAoIMe Useirmassiisinen
omel AR LALMT BRI nE e MA AL
uazmsiemsTnll Taduitavinademssifinnuasmsinms
fneneMe Madansnanseny m‘maLLN%LLﬂ&W@umﬁﬁaﬁﬁﬂ
MAIME

Concept of resort; types of resort; resort products
and services; principles of resort operation and management;
factors influencing resort operation and management; impact

management; resort business planning and development

1002 365 MINBIWINEAF AT Iseusaua iR atEan3(3-06)
Hotel and Alternative Accommodation Product
Development
AENMTUAEAUTOUMI NI ORI N AR TAT
Tsaussuasivinmadan msnmensadiilyldasmeiannuas
M3vENEINA NAEMENIMIAAA T e (Y
mmazmﬂ*ﬂamiﬁﬂs@LLiNLLazﬁWﬂmdLﬁaﬂ

Principles and processes of planning and
developing hotel and alternative accommodation products;
feasibility study for business development and expansion;
marketing strategy; innovation and development of hotel and
alternative accommodation facilities

1002 366 tiniaaslasuaal 3(3-0-6)
Hotel Butler
Anadyrastiamadlsuy wihfiazenssuie

savmastinandlsausn asdiszneunslsiusmstestiniae o
eduasUfiR mauaasoanamuyadnN mi?ﬁlamﬁwdwqﬂﬂa
winnsAmsTesiaEe s eeaseiu lauruanaslsouss

The importance of the hotel butler, roles and
responsibilities of hotel butler; the theory and practical
elements of hotel butler; personality presentation; interpersonal
communications; hotel butler service principles for guest delight

1002 367 AallznsANuAIINNURLD 3(2-2-5)

The Art of Handcraft decorations

nanussufissmslulsouen mmiﬁmﬁmm
[;»h d?%ﬁ@ﬂaﬂ‘lﬁ meﬂumm maIDanwkuy ﬂﬁLﬁaﬂLLa&ﬂﬁL@%HN
SenguUnaninmsziug I P TR M TWIUGTAYI LATMS
MTUATIN

Handcraft decoration for hotel service; knowledge
of linen, flower and banana leaf decoration; handcraft decoration
design; material selection and preparation; storing the finishing

work; costing and pricing handcraft decoration work

1002 368 mswaranTsAamsgRaNasgnATANUE 3(3-06)
Speaking for Business Communication and Customer Relations
miﬂqmLﬁamiﬁamiﬁw@amﬂuam‘maﬂmﬁ
UsgAninm mevhisuensnuuaslumslszy miﬁqmﬁamiéq
Lﬁ%&lmi‘lﬂEILLa::Lﬁ%mﬂ%mmWﬁﬂHniﬁaLLﬁﬁqiﬁ@n miﬁq@ﬁ'amiﬁu
‘14ﬂﬂaﬁﬁmm‘mmﬂwmamﬁ@uuﬁiimaﬂwaﬁﬂisﬁw%mw
Speaking for effective communication with people
in organisation; speaking for business presentation and meeting;
speaking for promoting sale and building positive business
image; speaking with people from different cultural background
1002 479 M3amaRIVATMIUsAalssuan 3(3-0-6)
Digital Marketing in Hotel Business
RENNLALANNAATYININIIIMAARTA DNTWANT
anfavademsdadnlaresiuilne maUseyndnenaaidiava
Twaemanede Usudu nagnt uazmathmaamedaavia /lflu
ftalaausy
Definition and importance of digital market; the
influence of digital marketing on consumer decision-making;
applications of digital market in various platforms; the key issues,

strategies and practices of hotel digital marketing
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1002 480 vinweTinamiugning

Employee Life Skills

fenuuasanad1FinyzaIgnTIe MINIUHUMIDTEN
MINNU mimﬁﬂmm miﬁ@JJHWﬂ’ﬂNiLLﬂb‘ﬁﬂH&LﬁlaWﬂNﬁW’mﬁW
YIDVTN MILANIMIIUT LA TN eMEY TanEens

Definition and importance of employee; career
planning; job seeking; changing job; knowledge and skills
development for making career progress; individual finance
management; planning for retirement

1002 481 nagniansfrhdusugsialssusy 3(3-0-6)

Hotel Business Leadership Strategy

fienauasanadAnyrasnzih Livnnuasanuog
mamaedih wiuifvesmaduinie nemanidaenines
FAta MeTUaLsERMR9eNS Lﬁamiml,muﬂawﬂumi
Wannasdns WiAaLsyavamm

Definition and importance of leadership; types
and characteristics of leadership; good leadership guide; good
governance-based administration; organizational analysis and

evaluation for effective strategic planning and development

3(3-0-6)

Cruise Line Operation and Management

Ueeidenaas Fawmms uwildia nssuaums
fiflnnuiarmIema lamamsmuaidn uasssaumsol
ﬁaé’aﬁﬁﬁw%wasiammmwﬁfmaa&fﬂmmiﬁaﬁmm deuiu
mavhemunEad ey MIsgaduasmIhauwzad gy
mamifiumssuIuwEad iy maussnalaginenns
MIDANMAFN

1001 389 NSIAMITHAZMITA AWM BEITIEY

History, evolution, recent trends, operating and
marketing procedures; career opportunities and experience;
influential factors affecting passengers’expectation; working
hierarchy in a cruise ship; living and working onboard; food

production in a cruise line; guest speakers; field trip

NANIMATIUAZMTLFIA1MNS
1002 369 awnsylsy 3(2-2:5)
European Food
Ma"ﬂmiu,azmmjwﬂumsﬂimaummia}m
nasUaUMasee maTRiukarmMEaiUnm Ay maeEus
memﬁﬂﬁLﬁmﬂﬁaaﬁ’umﬁﬂizﬂaummiajﬁﬂ ANNSuasingy
MadauaLINUAIINT grandluuazanatasasielumatlsznoy

9193 nénMILIMaLasasusTIN MU TROw

European cooking principles and standards; food
purchasing, receiving and storing process; European cooking
preparation and techniques; food garnishing knowledge and
skill; food hygiene and cooking safety; service principles and
work ethics

1002 370 1WnskaLTE 3(2-2-5)

Asian Food

mm%ﬁl efUiansTINe TR sUsEmelaidy ‘*77%
§mmiﬂi3ﬂa‘1_lmmﬂmLm'azmﬁslw,aL%a ﬂizmuﬂﬁﬁms‘%a mae
a9RsULarMITARLS NN TAn AU nasiesnavmaiiafiiedas
fumstlsznavawnssesudasm@lwaity anuduasinuemsin
KAZANKGIDIYNT MIVNUNULALEBNKULINYEIMITBIARLIG
grewduazanaaendtlumatsznavamns wdnmaimauag
ASupyalumaufoiou

Knowledge of Asian food cultures; basic Asian
cooking; food purchasing, receiving and storing process;
Asian cooking preparation and techniques; food garnishing
knowledge and skill; menu planning and design for different
Asian cuisines; food hygiene and cooking safety; service
principles and work ethics

1002 371 2Wnslng 3(2-2:5)

Thai Food

fiennawnslne lendnuoiiasamssssavnazaslny
mmiﬁmﬁum‘vniLLamﬁﬂ@ﬂmt@iamﬁmmaﬂwﬂ NILLIWMITIA
Fa memesLuamTie WusNIagau newEuawasmsLEnay
21T miaaﬂLL‘J_l‘uLmzﬁﬁLLﬂadqm‘imwmﬁamiﬁmﬁﬁﬁ Framdly
wazanaLaansylumItsenauams ndnmILsmIwazaTusTId
Tumsufiann

Definition of Thai food; the unique and culture
of Thai food; regional Thai food and cooking knowledge;
food purchasing, receiving and storing process; Thai food
cooking preparation and techniques; recipe design and
modification for commercial; food hygiene and cooking
safety; service principles and work ethics

1002 372 FuNaY 3(2-2-5)

Bakery

thsnvaeseutay MIsRNLasmaiamaauey
nasauNTIAee mansRsuuazmsdaiusnmIenau wdnms
JomaNueunay grawduuazannUaondiy nnmMILAMILAY

ASunyadlumaufoiou
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Types of bakeries; baking preparation and

techniques; ingredients purchasing, receiving and storing
process; bakery shop management; food hygiene and safety;

service principles and work ethics

naju'“a‘mm*im‘mazl.ﬂ%"aoﬁ'u
1002 373 qiﬁw%mim%:aaﬁu‘l%'uaanaaaa‘mu 3(2-2-5)

asedie

Business in Non-Alcoholic and Fashion Drink

Service

Ussnveaieiesini sifuoanasod mnURGEMS
gapRasRsLTMIT LR shL ST Eon e shNUssmi M
v MaEsE MIRaniSuT memiasds By alTEH
AnaLlaansy 93853N MMIUFTRau

Types of non-alcoholic beverages; making hot and
cold drinks, smoothies and simple desserts; Use appropriate
equipment; beverage cost calculation; basic marketing; drinks
decoration; hygiene and safety

1002 374 amﬁuamﬂéaeﬁwﬁaqmmw 3(3-0-6)

Food and Beverage for Health

mwﬁﬁ enfuownsustlamnms Ufinsdseneu
m‘WﬁLLﬁ&imiNﬂNLﬂ%adaﬂ%‘ﬂlaﬁ‘ﬂﬂWW ﬂﬁm%ﬂmﬂ‘ﬁaﬁﬂﬂiﬂ‘ﬁ%Wmi
miﬂi:ﬁﬂa‘i_lm%ﬁl,m::Nﬂ&lLﬂéadéN@WN%@ﬁWﬁWﬂad@ﬂﬁW m3ian
ifng@iu mi‘ﬂnLﬂu@mmiuaméaﬁu ﬂﬁ@aﬂLL‘Ll‘LlLN%Lﬁa%j‘ﬂﬂWW m3
FWIAGTUT ST s aazeayaaaselAURTRu

Food and nutrition knowledge; healthy cooking and
beverage mixing practice; nutrition facts label reading; cooking
and beverage mixing for customer with limitations; ingredients
selection; food and beverage presentation; healthy menu
planning; cost calculation; food hygiene; workplace sanitation
and safety

1002 375 singemuw Lag Madamssumun 3(2-2-5)

Barista and Café management

mmﬁﬁﬁuﬁmﬁmﬁumuw m3anasamun Uaa
mMIuazmaiaNITIMUN. FatlemIanuasn I mﬂm‘%aaéﬁiuﬁlu
e lsiflenwiEn wanmssamsuasLEns U maswan
(;]J%VJ% ﬂﬁﬁW‘ﬁ‘%@ﬂﬂWLLﬁtﬂﬁ(ﬂﬁW@%ﬁHﬂ%L‘W LNTNN6IRLaATTN
3t qrevndeuazeanlanasiulumsiims

Coffee knowledge; coffee brewing; coffee making
and barista workshop, the art of coffee making; caffeinated and

non-decaffeinated beverage making; management and service

principles for a coffee shop; costing, pricing and marketing
coffee shop; coffee business expansion guide; service hygiene
and safety
1002 376 gamazlnl 3(3-0-6)
Spirits and Wines
UssnneesgTay i MK R el
LﬁlEJ’Jﬁ‘LliWHmim%ﬁLLﬂSLﬂéadaNﬁﬂLLﬂﬁvlfJ‘liWﬁﬂﬂﬁLLﬁt’%%@a%ﬂﬁ
wAmsgruacht gravndauasesnlannsiylumsusms ngvisne
uazadtmTIA Lﬁm%mﬁumim‘%ﬂmﬁwLmﬁbﬁ
Types of spirits and wines; principle of mixology;
matching food menu to spirits and wine knowledge; spirits and
wines service principles and sequences; service hygiene and
safety; spirits and wines laws and ethics
1002 377 miﬁm%au.azmimuquéiunummi 3(3-0-6)
u,azm%'wﬁ'u
Food and Beverage Purchasing and Cost Control
uwmwmeﬁnﬁmaamamuqmmmmatm‘%aaéﬁ:u
wﬁﬂmiﬁ@sﬁaLmzmuQuﬁwqmwmmmiLLam‘%aﬁm MITETNALY
LLﬂSm‘JﬁWM@iWﬂ?aWWﬁLLﬂSL@%@GaN mimuammmmaam%aﬁu
AIAGa MaSeL LﬁHu@”mnmaqammmsméaa(ﬁ‘Nﬁuﬁuuummim
miﬁmmmﬁwqmmzﬁ Hahwa@mwmmmﬂ%aﬁm
Roles and responsibilities of food and beverage
control; food and beverage purchasing and cost control principles;
food and beverage menu design and pricing; food and beverage
inventory control; comparing actual cost and standard cost; food
and beverage cost and expenses report
1002 482 MsianspsiaLsuazaRIULINS 3(3-0-6)
\insdsueanages
Bar and Alcohol Beverage Service Businesses
Management
WwHAALAIMANMIMIIAMagsNaLSUazanIUL3MS
RasnuaAnagad mﬁmmﬁ‘ﬁ'@Ln@ﬁawwqﬁa MITNUAUTINA
LLaSLgaﬂﬂWHﬁﬂib‘ﬂaU‘q‘iﬁQ miﬁ@ﬂﬁLLNHad@%ﬂiLLﬂ&i‘quﬂa?ﬂi ma
At lsmayu nadasiamInan Siensiigmuarglsse
Tumasznougsi NOVANELAAS TR endosiugshaiuas
SMAUANTLAADRN
Concepts and principles of bar and alcohol bever-
age service businesses; business environment analysis; business
planning and location selection; organization and staffing; profit

and loss analysis; promoting bar and alcohol beverage service
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business; business problem and obstacle analysis; institutes, bar
and alcohol beverage service laws and ethics
1002 483 WiANssUALMSWAIL IMMsAiiuam  3(3-0-6)

Aaeans

Innovation and Development in Restaurant

Operations

AANLUY finweiafusianadonauasmaiams
PANUULMILIMT MINBNgARMNIINARMAT Fousiaimauds
fhaqtiu uaziun thmasgsfainmeans luenan Fmesuianssw
uasmaResesTss i ilgemaiuaemedumaams nagnd
ﬂ']{lﬁﬂ%ﬂﬁ mIganuy ﬂ']iﬂ%ﬁ\‘iLLZJLL‘]_l‘UGgilﬂumiﬂ%ﬂ']il,l,ﬂb’aamlﬂ_m
SPLUMI WSS

Essential skills of restaurant service management
and design; the development of the restaurant industry drawing
on current and historical operations; innovative and creative
approaches to provide service excellence; characteristics and
strategy, blueprinting and system design

1001 384 lnmnmslugsfasnemsin 3(3-0-6)

Nutrition in Airline Business

AR Sumanmsiifinnunsn
mstiu Ms¥AvhTEMseS VST SuRauMINAREIEN
BIGESH m‘lﬁﬁ‘[ﬂlﬁf@% N']Gﬁﬁ?%ﬂ%’mﬁ‘ﬁ% g‘ﬂl,m‘umﬁ@m@mmi
WENMIUWEINT Uae i lunenqeens

Meaning of Airline Catering; process of airline
catering; menu planning; special menu, Halal food and Kosher
meal procedures; airline catering standards; tray decorating

pattern; cooking principles; cooking vocabularies

neju%mmiviaw?;m uazmaiin
1002 378 gsnamisin 3(3-0-6)

Airline Business

ANNINEaLaLAYRIgITaMshu Ut ifaenina
mstu mwsngstiamsiu msLimszessnemsin wasmszudams
amet nnaude uleine ﬁﬁﬁma@mam?ﬁu iRy
T3MAMIDu U IATA, ICAO UaeMILIM I8N emauaLmeeg
Truasmeluanndu

Definition and airline business framework; history
of airline business; an overview of airline business; airline
products and services; aviation logistic; airlines regulations and

policies; aviation institutes; airline ground and in-flight services

3(3-0-6)

1002 484 ganamsvinaifies udualsouss

MICE Tourism and Hotel Business

ANNAETY UYMW aadLlszneumviesdien s uwn
URUARSMsRam TN s3TulltalaNTMEINAYIMTIANTWAY
UtiArmlsduazlsousn numsuansdudn madseguosdng ms
umafiaiunsta ouBudi WAL TN INNG

Importance, roles, elements of MICE tourism; MICE
tourism and hotel protocols in relation to international etiquettes
and modern manners; trade shows; meetings; incentives, special
events and international conventions

1001 371 nﬁviaw?;m@aqmmw 3(3-0-6)

Health Tourism

PATINY ANNENETY Saguszaed uazgluuLes
miviam‘?;mL%ozjmmwuasmmdm anﬂﬁmmzmmﬁaamwaq
nauvinyias LﬁmL%azjmmw UREANHNN MIYiRd LﬁmL%azjmmw fidan
Teffunavisafientun ﬁqmiutﬁamiﬁatﬂ%mqmmwLmt%’%aﬁwﬁm
qamw webalagmedn mi'viauﬁmt%azjmmw UAEMIAATIUMS
Via@l,ﬁml,%ozjmmwaﬂwﬁaﬁu

Meaning, significance, objectives and models of
health tourism and beauty;
behaviors and needs of health and beauty tourists; health tourism
linked to other tourism; activities for supporting health or health
therapy; technology for health tourism; sustainable health tourism
program management

1001 372 MsvieafiEamesssATIR 3(3-0-6)

Nature-based Tourism

VENMYieafinynssTnnd asdiissnoveanvios
WenmasTannd matsuindnenmunasviaafieamesssama
NI TN HLA AN TS UNE DT anT s @ anmasams
Sinviadienliitiiiossmnd maseRanssavieafienmanssaend wan
senuRRUMA BT uasndnmIUssiuasdu ninmsdanmy
NNEITITHER Lma'w'mL‘ﬁmmﬁiwmﬁﬁéwﬁmjﬂmﬂi&mﬂ%mmz
WINLeine LLaEWﬂ’JHm%ﬁLﬁIUﬁQG

Principles of nature-based tourism; components
of nature-based tourism, evaluation of potential nature-based
tourism, nature-based tourism planning and management,
principles of visitor management in natural sites, nature-
based tourism activities management, impacts on and basic
assessments of nature-based tourism; principles of nature
interpretation, essential nature-based tourism destinations in

Thailand and other countries, and related agencies
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1001 373 3(3-0-6)

Coastal and Marine Tourism

FLULRDFYIIEA ANNNNE NANNT ANNEATY
ﬂiﬁm‘ﬂ/:iﬂLL‘Ll‘]_l LL%’JI‘&N mmﬂaa@ﬁwaamiﬁaaL‘*ﬁmmwmmmz
PR MIVNUNBIAEMTIANINIVI Lﬁﬂ’l‘m@ﬂ&ﬁ LLﬂ&“ﬁ']EJ[ﬁx‘i m3
ﬂﬂﬂﬁﬁaﬁﬂmﬁmmﬁ@ﬁaﬂiwm?viaaL‘ﬁ emansiauazeil na
shomuanhAn meﬁﬂmmm‘mmﬁu@muqmmiﬁauﬁm@hﬁﬂu
LTINS

Marine Ecosystem; meaning, principles,
significances, types, trends, and safety of coastal and marine
tourism; planning and coastal and marine tourism management;
skill practices on coastal and marine tourism; snorkeling or scuba
diving; principles of becoming a diving leader in coral reef

1001 374 ﬁwmminamﬁal.ﬁ'amsvimtﬁm 3(3-0-6)

Outdoor Recreation for Tourism

ANNNINY NANMT ﬂ’JTNéWﬁﬂJ suian LLNQGSLQ 3529
T anaaeadsramadnsisfanssasiumnmanaiuds ms
MU anITNIMIMInaaudafiensvioaien
mnUA AT TSI Ransss MR nsseuasd]
mInaEama

Meaning, principles, significances, types,
motivations, trends, and safety of outdoor recreation; planning
and outdoor recreation management for tourism; practices on

outdoor recreation; camping; kayaking

1001 378 msidusilsznaumsiamsnuiinssens  3(3-0-6)

HATUBLINARENIFIFTIA

Entrepreneurship and Creative Exhibition and

Event Management

UWIAA ANNANY VINHAMILINIMITAM TS
Auszneumslumsdnauiingsems suusasduduacaudig
@ anNFemNITaNsIasIIMITaIMsIAMsMIgsiant1e
F9FTIR

Concepts, meaning and theories for entrepreneur
management in organizing exhibitions; trade fairs and events;
knowledge management; and concepts of creative business

management

1001 386 mmé’enqmﬁaqiﬁamiﬁu 3(2-2-5)

English for Airline Services

mIna W9 §1u ﬁwmmﬁoﬂmﬁaqiﬁamiﬁu m3
TsAmanlaens mslidasa nsguansaansiy mBsasaas
du ensemaiin ﬂaiuﬁauﬁﬁ‘wﬁaﬂmmﬁmm LONENTLAUIN
QW%‘]J%HW?U%L@%@Q miu%miﬁmmmimem‘%mé34 ﬂ']ﬂﬁﬂ%ﬂﬁ
MAA38978

Speaking, listening, reading and writing English
for airline services; passenger services; providing information;
passenger safety; ticket booking; flight schedule; travel
regulations; travel documentation; in-flight services; food and

beverage service; required special service

1010 521 mi@nmmmiviaw?;ﬂ'aLtazﬂiﬁuﬁﬁqwmﬂ 3(3-0-6)

Uaene

Tourism Marketing and Destination Branding

mmitﬁaﬁuﬂﬁmammﬁmLﬁm AonedRAIMS
ama Mawdedameme Maruangaid ey manssum
MIMIFAA FINUIZENTNMIOMNS MITAMTINIOAN MBS
fien nsmanedidnnsading MINNAANILLRILN LNUMUEY
ANNE AN AUV LRI MIaS e AU AR
s nsdifnmnsiansMIRmanYiaaien WAYANAUAEN
QRN

Introduction to tourism marketing; marketing
environment; market segmentation, targeting, positioning;
marketing mix; managing tourism marketing, E-marketing,
destination marketing; the role and importance of destination
brands; destination branding; case studies in tourism marketing
management and destination branding

1010 522 u’a’mnisuLl,aznvsu“]w:'ﬂiznannﬁﬁqiﬁa 3(3-0-6)

laduazdiaud

Innovation and Entrepreneurship in MICE and

Event Business

ANNYHE Qmﬁﬂﬁmmadﬁﬂi&ﬂﬂumig‘jﬁﬂxﬁmz
B Tadudmsumadiudissneumsgsie iduasBiudathile
01 Mavhuianasasn i lumsdamsuazeidiunagsia bduay
Bud MIadeuTaNTINuALMT Muas N AN ARSS WEITAN
FunAnfniuas Smagatie duazBiud Tayamisfvguazms
ﬁ@mi%’agamm@slwnﬂu‘qiﬁﬂm%l,mzﬁnwﬁ FOIVNLATNIZLIUMT
I AmeWannEsTULTaTA euazBioug
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Meaning, characteristics of entrepreneur in MICE
and event businesses; effective factors for being a professional
entrepreneurs in MICE and event businesses; use of innovations
for managing and operating MICE and event businesses;
creation and implementation of innovations for MICE and event
businesses; Artificial Intelligence (A.I.) and big data management
for MICE and event businesses; the approaches and service
providing process in MICE and event businesses

1010 523 mafonmuionssamstiaaifigagams 3(3-04)

Turorsswdi 21

Innovation Management for Community Based

Tourism in 21% Century

ANNNINY ANNAARLASANMIIAMIVIDI Lﬁm‘[m
%M“ﬁ% GWWA%‘WJ@]H??N‘HN ﬂﬁ'ﬂadm&’ﬂ%‘fjwﬁ% WANMT LL‘%’J@@Lﬂ 2}
ﬂ‘U‘WA(ﬂﬂiiNsL%ﬂﬁ‘LliWﬁ’lﬂ@ﬂﬁLL‘Wﬂd‘Ha\‘iLWH’J NITLIUMT W
wWinnsmuasnanfoevaafien mavhinaluladussuinnssuiie
alaAvsmmansssy maAmatemasafieala B NAEND
mausmsnuade sl

Meaning, significance, and principles of
community-based tourism management; innovative cost
of community-based tourism; principles and concepts of
innovation in tourist attraction management; developmental
procedure of tourism products and innovation; use of technology
and innovation to empower the community-based tourism
management system; and new-age management strategies

1010 525 msulfausugundivoussmeanann  3(3-04)

WA Lvial

Digital Transformation and New Product

Development

fnsifamnisveanaluladivinlfiAens
wWaemiag mqminiéwﬁtymmq@]ﬂmmﬁumiﬁamﬁaﬂaﬂ LUaEANIN
WAt asTidenasam S e winnssamennag ﬁaﬂizaw;-% m3
13ms viaavod nal fifendstumaviaadien nuslsuss uaems
1AM

Studying on the evolution of technology with
a dramatic change on the milestones of the world’s tourism
industry; the significant changes with great contribution on the
creation of knowledge innovation, invention, novel services and

new theories in the fields of tourism, hotel, and hospitality

1010 526 M5AAMITATIRITALTINTANTAIUGTSH  3(3-0-6)

Cultural Heritage Tourism Management
wfeuasmdnmafierfumaviaafienGasen
Sanpyan name UssinneainviesdfienGenseniamesss ms
UssdiunsnenmsmavieaienBesaniamsyas madusin nde
AMNMNIE NANTENL M3 UHRELASIAn SN ioa i
NIANTAUTTIN
Concepts and principles of cultural heritage
tourism; meaning; types of cultural heritage tourists;
cultural heritage tourism resources assessments; promotion,
interpretation, impact, planning, and management of cultural
heritage tourism destinations
1010 527 ﬂ’]‘ﬁﬂﬂ’liﬂ’ﬂﬂLa.ENLLaZ’AJﬂt]GWI'Nﬂ’]‘S 3(3-0-6)
Yiﬂ@k‘?iﬂ?vlu‘ﬁktﬁﬂi%tiﬂ
Risk and Crisis Management in MICE Tourism
and Hotel
WA MO YENMILAEANNNANLYBINMIIAMS
WﬂNLﬁIHG LLa&?)m](ﬂWN ﬂﬁViadLﬁH’J‘lN‘gLLﬂt’IN SN a@ﬁﬂisﬂautma
ﬂaﬁammﬁmﬁuﬁmaawamzwmaammLémms‘iﬂqm thgamana
L?ﬁlw,l,ax‘iﬂamslumi‘w'aq e lafunelsausa aradatifraaunmins
a@mimmﬁm LLﬁu’Jﬂﬂ@ LLN%I@]GW@UJWYJ;;WWL%% MITNLNUATINGID
L%m%N‘E?ﬂQ 3”H”Q’NS~IL§ENLLE1”’JW]@] TUGDULAZNILLIUMTIANS
mmmwmvmqm L“Ai‘%@LLa”L‘V!ﬂI%IaEli%ﬂﬁQ@ﬂﬁﬂ’ﬂNLﬁEIx‘iLLﬂ“
aﬂqmﬂmuaimaa
Concepts, theories, principles, and meaning of risk
and crisis management in MICE tourism and hotels; components
and relative factors of risk and crisis in MICE tourism and hotels;
types of risk and crisis in MICE tourism and hotels; correlation
of Crisis Management Plan (CMP), emergency Response Plans,
and Tourism Business Continuity Plan (BCP); a range of risk and
crisis; steps and procedure of risk and crisis management, risk
and crisis management trends and technology in a new normal
era
1010 530 msdamsudiudathedsin 3(3-0-6)
Sustainable Event Management
wAauasEnMIMITnauBnudethedsdu s
aamm‘uma‘umewumﬁmmﬁ'ﬁu ﬂﬁﬂ%ﬁﬂii@mﬁ%ﬂﬁ@i%ﬁ%
GW%SL’J%@? mﬁ@mimmwmﬁwuﬁnuﬁ L‘Vﬁ%@i LW@I‘L&I&@ LReNS
133 miﬁ@ﬂmmﬁ glll\‘ig% mﬁmmﬁﬁquﬁmmm‘ﬂmmqLLaz
Lﬂuﬁm@iaﬁmwmmﬂ miﬁ@miwamwuﬁaLn@ﬁamaammmm
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o

m‘%aﬁmiamﬂmﬁ LIUGEN ﬁu MIYNNENULRLNLNIFTIRAEILMT
SomiBmdahadoiu

Concepts and principles of sustainable event
management; conceptual framework and planning design for
sustainable event management; event creation and operation;
post-event management; sustainable trends, technology, and
communication administration; climate-neutral and climate-
friendly event management; management of environmental
impacts of foods and drink for sustainable events; and the making

of sustainable event report and checklist

nguinmmansdsznaianuandn Lifaunda 15 miefia
15 wheiia
3(2-2-5)

najw“rmmmé’anqmﬁaammiw
1002 231 m‘séamim‘mSanqmﬁaammiﬁ'm
Communicative English for Housekeeping
mndanaulugausing o 2aeiasin Sedmnuenm
azennmelulasus uasiesinuan msliusmauangdin ms
NN DRI LA M UA RIS LA MNEL NGNS 9
Tuarinuaseaslauan Buuddoydnunishe o Mdluwresinuas
RN iﬁu‘lﬂﬁmﬁwﬁﬁm A Femnorusnmmwiasin
209l59u3N
English vocabularies describing all sections in
a guestroom; hotel and guestroom amenities and facilities;
guest room service; types of services and facilities in hotel
and guestroom,; signs in guest room and hotel; and glossary for

guestroom status report writing

1002 232 m‘séamim‘m5\1nqmﬁ:aamu%mid'awﬁn(z-z-s)
Communicative English for Hotel Front Office
m‘]:ﬂ5@?\1]‘1:%‘17‘4'@ﬂﬁﬁlaﬂﬁﬁW‘lﬁ%ﬂmiﬁﬁadﬁa\‘iﬁﬂ
Wimatmmauasiaslnadionsu meamadon uaemafurasmin
matsmemelwiosin mausshuaslidoys nsiasndeses ms
FAMIMiEUaUUEIATMSAaN WasMIdNAERULS MM
‘ﬁzaﬁm:mmiy_y@ T MIaU Uagn1den

Communicative English for hotel reservations,
concierge and lobby services, check-ins and check-outs, in-
room services, making suggestions and giving information,
negotiations, handling comments and complaints, and front
office job interview based on speaking, listening, reading, and

writing skills

1002 333 MsRaASMINBINYHNBNULENSANS  3(2-2-5)

Lsazm'%'mﬁlu

Communicative English for Food and Beverage

Service

A 9o 810 waeiden msnSenguiidlunmims
SIUAYeEDIAN MavnMEgNAN MasUass M3 seuushsaay
WA masasBanme ma ey fdwiiReiugUnaol é
ﬁwﬁﬁﬁmﬁmmmﬁavm ﬂWHWﬁGﬂQHLﬁam?éaﬂﬁﬂ?EJGLHLLN‘WW m3
Trndona ‘*‘7;mesﬂuﬁmmuminiuaz@jawm

Listening, speaking, reading and writing English
in food and beverage service; greeting; taking reservation;
menu and products recommendation; selling promotion; giving
information; Tools and equipment vocabulary; food allergen
and intolerance vocabulary; english communication within the
department; appropriate usage of English with different people
and occasion

1002 334 ﬂ']ialﬂﬁﬁﬂ']ﬁ’]a’dﬂi]‘lﬂ‘ﬁ.Bﬂ’l‘i‘ﬂ’l&ltkﬁ$ 3(2-2-5)

mi@nmmiimiu

Communicative English for Hotel Sale and Marketing

@ﬁﬁwﬁmmé&ﬂm:rmﬂuaﬁwmimHLLazmimam
uazu3magnén masamsguassasen 1w lassads Séud
Taennand Fnmymadeiiusiug U AARR NGV T e N
s A se A Wannvinsen sl msaeniEe shides viann
Finshaufuasslumahaudumanauaymanme Seudan
ANNAIGATAINANWE gauTauarmILTILIMNEY

English commercial vocabulary used in sales and
marketing and customers services professions, the language
to handle objections and overcome obstacles; structures,
word order, grammar points, precise writing skills. Listening
skills for effective commercial meetings; enhanced listening,
pronunciation, intonation. develop skills along with authentic
characters for sales and marketing, learn from the successes

and failures, strengths, and improvement all areas

1002 435 mwidanqugsRasmiunulsusauazL3NE3225)
Business English for Hotel and Hospitality
@iwﬁwﬁﬁuﬁmﬁﬂﬁumiﬁ'amﬂuaaﬁﬂmmw‘%mi

gnén MIgwenanamgsiia miﬁ&lmaﬂﬁﬁﬁlaﬁﬁ‘qﬁ%HINGIWF_I
mawatemaveluesinIuarge RS snsemuazaSHDIY

Tumsfeansyania msdessiungaemaneeTRLEII
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Vocabularies commonly used in organization and
customer service; reading business materials and document;
basic writing and speaking for business communication
and customer relations; etiquettes and ethics for business
communication; communication with people from different

cultural background

15 Wubaenie
3(2-2-5)

n'sjuammmN?@Lﬁatﬁamuaﬁw
0105 263 mm&l%amaﬁugm 1
Basic French 1
mails Maye Mee s Maidew féw hennsaimsn
WSaemdiosdin
Listening, speaking, reading, writing, vocabulary
and grammar in French at the elementary level
0105 264 mmal%’maﬁugm 2 3(2-2-5)
Basic French 2
Lfi'au‘lwmmsﬁm : 0105 263 mm&]%"uﬁmﬁugm 1
Prerequisite : 0105 263 Basic French 1
mawla Maym Mes T M féwe hennsaimsn
N‘%@Lﬂﬂimtﬁu%ﬁu Toawiu msmindi lufinusziu
French listening, speaking, reading and writing
skills; advanced French vocabulary and grammar focusing on

short conversations in daily life

0105 365 ﬂ’liﬁlﬂa’liﬂ’ﬁﬂN%\ibﬁﬁkﬁﬂﬂ’]i‘l’iadtﬁﬂulag 3(2-2-5)
ﬂ’ﬁI‘NLIﬁN 1
Communicative French for Tourism and Hotel 1
ﬁaﬂwmmsﬁm : 0105 264 ﬂ’]‘l!”w]%l’\“ﬁﬁﬁuﬁ’l% 2
Prerequisite : 0105 264 Basic French 2
mi‘ﬂmazmiwm@mmN%aLﬂﬁI@ﬂ%@ﬁﬁWﬁLm%ﬁmu
ﬁiﬂu‘qiﬁﬂﬂﬁﬁadLﬁEI’JLLﬁSﬂﬁINLﬁN ém%uﬁamﬂuamumini
697 1% ManaMdusy matiemany mavanyne mslidess ms
15ms e
French listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel
business for conversations in various situations. For example
; welcoming , making appointment, giving direction, giving

information and etc

0105 366 MsFassMHSIARININYasALILGS 3(2-2-5)

ﬂ’]‘SIi\iLLiN 2
Communicative French for Tourism and Hotel 2
Lg%vla‘ll‘llﬂ\ﬁ']tl%‘ﬁ’] : 0105 365 ﬂ’lialﬁ’]in’lﬁ’]N%QLﬁﬂ
Lﬁam‘a‘viuﬁmuaz m‘iIiQLLiN 1
Prerequisite : 0105 365 Communicative French
for Tourism and Hotel 1
ﬂﬁﬂu‘ﬂ‘mﬂW‘]ﬂN%ﬁLﬂﬂi%‘].l%.l‘ﬂm‘ﬂﬂLL‘jSJLLa&,’ﬂﬁ?/iaﬁ
e Tnesasssominss] 699 TumslAmatinvieadies s
T Tsouss Smawns S sonivisaiiien U3smifen aenan
Annelnaewififendasiuphavisaiin dudu
French for communication related to tourism and
hotel management through the role-play classroom involving
the following situations: at the airports, hotels, restaurants,
shops, tourist attractions, travel agency; as well as telephone

communication for tourism business

0105 367 m‘sﬁlamimm&léaﬁmﬁamivimL"?'imuaz 3(2-2-5)
ﬂ’]‘SIiGLLiN 3

Communicative French for Tourism and Hotel 3

L?;u‘lwmsw%m : 0105 366 ﬂ1i§ﬁ’]in’lﬁ’]ﬁ%€kﬂﬂ

Lﬁﬂﬂ’\i?i\ikﬁ&l’atmz ﬂ’]‘iIiGLLiN 2

Prerequisite : 0105 366 Communicative French

for Tourism and Hotel 2

msgmuazndaummsaesiamsfadenma

‘[EiﬁQViaﬁLﬁEJ’JLLﬂ?I‘NLL‘JN Lﬁaﬂﬁé@ﬁﬁi%ﬁWﬁﬂm% Lﬁ'amiﬁaumw

foyafuuazAms uay snsemlums ldmm Wiaieiam st

NITINA
Reading and writing skills using French for tourism
and hotel business; communication in offices; asking for service;

as well as language etiquette for contacting in business

15 Hubaefia
3(2-2-5)

1 a a d‘
ﬂ’siN'J‘ﬂ’lﬂTiS"l'-J%LWﬂd’]%ﬂ’]iW
0106 970 MIUNUFIH 1

Basic Chinese 1
Madeas I NS AUDW N REE M
A o X v o ~ ¢ >
Uitﬂaﬂﬂﬂi&ﬂNﬂ%ﬂ%Lﬂ% mmmaui@mﬂ%ﬁb mmmwﬁmu
AU
of
Reading and writing skills using Roman alphabets
(Pinyin) ; the basic strokes and radicals forming Chinese

characters; Introduction to Basic Chinese grammar
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0106 971 mmfmﬁugm 2 3(2-2:5)
Basic Chinese 2
Léﬂ%i‘]l‘ilm‘i’lﬂ%‘ﬂ’l : 0106 970 mmﬁwﬁugm 1
Prerequisite : 0106 970 Basic Chinesel
il ne as e seloeuach enrITiT A
Gial,ﬁmmmﬁugm Wl S eusansnAam UL du) fiandu
TuiAnszariuldachagndas
Listening, speaking, reading and writing skills;
Chinese sentences and grammar on a higher level than
Elementary Chinese; focusing on enhancing the learner’s ability
to have a short conversation in daily life
0106 972 ﬂ’]‘iali’]ﬁ’liﬂ']‘iﬁ’lsubﬁﬂﬂ’]‘i‘(iﬂdL‘?iEI'JLL'sw 3(2-2-5)
ﬂ’]‘iI‘NLL‘JN 1
Communicative Chinese for Tourism and Hotel 1
Léﬂ%i‘]l‘ilm‘i’lﬂ%‘ﬂ’l : 0106 971 mmﬁwﬁugm 2
Prerequisite 1 0106 971 Basic Chinese 2
miﬂ@Lmzmm@mﬁ:ﬂ%ﬂmﬂ%’@hﬁwﬁl,l,azﬁwmuﬁél%
MqﬁﬁamwimLﬁmmeﬁIﬁLm fim%fuﬁamﬂuamumsai@mq
i Mvinme Msuugiheh mvienang mauanms mslidaya
mMILEMT Wnudu
Chinese listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel business
for conversations in various situations. For example; greeting,
self-introduction, making appointment, giving information,
welcoming, negotiation, giving service assistance and etc
0106 973 ﬂ’]‘ialﬂﬁ’liﬂ']‘ﬁﬁ%Lﬁﬂﬂ’]iYiﬂdL‘?iEI'JLL'sw 3(2-2-5)
ﬂ’]‘iI‘NLL‘JN 2
Communicative Chinese for Tourism and Hotel 2
L?;auvlmmmsw'“m: 0106 972 n’liéﬂa’liﬂ’l‘ﬂ’ls%lﬁﬂmi
Yi'eNLﬁEI'JLLazﬂ’]iIiQLL‘JN 1
Prerequisite : 0106 972 Communicative Chinese
for Tourism and Hotel 1
ﬂ’]iﬁ%ﬂ%’m?ﬂﬁ%i%‘].l%ﬂwﬂaﬂﬂ’]iq/iadl,ﬁEI’JLLaﬁﬂﬁ
Ts9usn lnedaasamumsalenee Tunslhsmeinviaadien wu
snain Tsauss Fanns Sudh soiviaidien Lsimhdienaaan
auftnelnsewififendadugsfaraadien dudu
Chinese for communication related to tourism and
hotel management through the role-play classroom involving
the following situations: at the airports, hotels, restaurants,
shops, tourist attractions, travel agency; as well as telephone

communication for tourism business

0106 974 MsFeEITMWARLNANSYRILHLILAE

3(2-2-5)
ﬂ’liI‘NLL‘SN 3
Communicative Chinese for Tourism and Hotel 3
L‘i'au‘lwaﬁw'“m : 0106 973 ﬂ’lialﬂmiﬂ’lﬁ’ls%kﬁ"ﬂ
msﬁaatﬁmuazm‘ﬂiausu 2
Prerequisite : 0106 973 Communicative Chinese
for Tourism and Hotel 2
msHnTinmeis wo o1u @aumwIudioedny
v oo wazunawn?1FluAuneesmsviosdieauasns
Tsousy doomludniine v uasnmussenevidaesinenaasiom
Practice of listening, speaking, reading and writing
skills using vocabulary, idioms, words and dialogue in Chinese
for tourism and hotel business; for in offices and presenting the

products and service

15 #uaene
3(3-0-6)

ngaBmMwIn IR Ra eI
0163 901 mmmmﬁﬁuﬁm 1
Basic Korean 1
MadauaemIsENEan WA lassadielenneol
mi:mmwﬁ%uﬁ@m
Reading and writing skills using Korean characters:
introduction to basic Korean grammar
0163 902 mmmmﬁﬁuﬁm 2 3(2-2-5)
Basic Korean 2
dawlazasny’in : 0163 901 mmmmﬁﬁuﬁm 1
: 0163 901 Basic Korean 1
maie wa 81U Jeu Eﬂﬂis‘[aﬂu,asvbmmnimm

Prerequisite

Al oA X P 2 g
meawmammmﬂwuﬁm L%%élﬂﬂLﬁil%ﬂ’]é#’ﬁﬂﬂ@ﬂﬁﬂ%ﬂu‘ﬂu?ﬂ%"]
/d‘ o @) Aaa o W 1% 1 v
finduluiiessuldathagndes

Listening, speaking, reading and writing skills;
Korean sentences and grammar
on a higher level than Elementary Korean; focusing on enhancing

the learner’s ability to have a short conversation in daily life

0163 903 miglamsmml.ﬂmﬁl,ﬁlamiviae|,°7;m|,|,az 3(2-2-5)
mslssusy 1
Communicative Korean for Tourism and Hotel 1
Foulavasnein : 0163 902 mmmmﬁv‘ﬁuﬁm 2
Prerequisite : 0163 902 Basic Korean 2
maflauazmanenimva legldedmiuazdum
ﬁﬁl%ﬁlwqiﬁamwimLﬁmuﬁfzmﬂ‘mmm dmisudess luasnmmand
g1 1 mMvinme Mauusthéh maviavng mIuanma M

v a [ v
PBAAMIVINT e
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Korean listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel
business for conversations in various situations. For example;
greeting, self-introduction, making appointment, giving
information, welcoming, negotiation, giving service assistance

and etc

0163 904 ﬂ’liﬁlﬂaﬁﬂ’ﬁﬂLﬂ']ﬂgtﬁﬂﬂ’liﬁﬂﬂtﬁﬂﬂtﬂz 3(2-2-5)
ﬂ’liI‘NLLiN 2
Communicative Korean for Tourism and Hotel 2
Lfi'au‘lwmmsﬁm : 0163 903 n1s§aawmm;.nm§
L‘ﬁlﬂ’li‘(iadt‘?‘il'sktﬁzﬂ’]iti%ki&l 1
Prerequisite : 0163 903 Communicative Korean
for Tourism and Hotel 1

ﬂWiﬂWﬂ%WﬂW‘tﬂLﬂ?%ﬁluﬂ%ﬂ‘ﬂ“ﬂaﬂﬂﬁﬁPNLﬁEJ’JLLaE
mslsauan lasdaasamunsnl o Tunslhsmsinvieadien
v st Tsousa S S snwiiviaadien La shifien

anamaviinyalnadmifinedadugfiaviaadies dudu
Korean for communication related to tourism and
hotel management through the role-play classroom involving
the following situations: at the airports, hotels, restaurants,
shops, tourist attractions, travel agency; as well as telephone

communication for tourism business and etc

0163 905 n1s§aa1smm Lﬂ’mﬁt‘ﬁlﬂﬂ’]iﬁﬂﬂtﬁﬂ') wag  3(2-2-5)
ﬂ’liI‘NLLiN 3

Communicative Korean for Tourism and Hotel 3

Lfi'au‘lmmmsﬁm : 0163 904 mséaawmm Lm‘nﬁ

L‘ﬁlﬂ’li‘(iaﬂt‘?iil'sktﬁzﬂ’]it‘iﬂkki&l 2

Prerequisite : 0163 904 Communicative Korean

for Tourism and Hotel 2

msa‘muasmi@Hummmm‘é‘Lﬁamia@m‘awmqiﬁa

ﬁaﬂtﬁﬂiuﬁﬂi%ﬁm L‘ﬁamiﬁlaﬂﬁ sL%EiTﬁﬂx‘ﬂH Lﬁaﬂﬁﬁaﬂﬂ?ﬁ#%@%ﬁ
ﬁuﬁmazu%mi LLa%SﬂiEﬂWmﬂ%ﬂﬁ‘iﬁ@WNﬂﬂﬁuﬂﬁni

Reading and writing skills using Korean for tourism

and hotel business; communication in offices; asking for service;

as well as language etiquette in various situations

15 Hubaefia
3(2-2-5)

" a ay d a
nqmmmmsyﬂmwaammﬁw

0186 404 n1ﬁ1§jﬁuﬁu§1u 1
Basic Japanese 1
e WeudndnwIEnMuzIaTAMaUY Fenn
uaelasaasbennsel mmﬁjﬂu%uﬁuﬁm
Reading and writing Hiragana and Katakana;
Japanese word and Introduction to Basic Japanese grammar
0186 405 mmxfja!uﬁuﬁm 2 3(2-2-5)
Basic Japanese 2
Fowlvvassein : 0186 404 mmnja!wﬁyugm 1
Prerequisite : 0186 404 Basic Japanese 1
e Wem # me@@ﬁﬁwﬁﬁLﬁ‘m%mﬁumi‘vim
Weuagnmlaouay g‘ﬂ‘ﬂiﬁmmehmﬂinim‘mn‘jﬂui@mﬁumi
omaumsmaiiiiuludiasssriuldahagndas
Listening, speaking, reading and writing;
vocabulary in tourism and hotel businesses; Japanese sentences
and grammar by focusing on the ability to communicate

conversations for daily life

0186 406 nﬁéamimmzf;ji!mﬁamiviwﬁmu,az 3(2-2-5)
s lsauss 1
Communicative Japanese for Tourism and Hotel 1
Fowlrvassedn : 0186 405 mmnja!wﬁyugm 2
Prerequisite : 0186 405 Basic Japanese 2
Ml wﬂmmmﬁjﬂu Toelsemiuaamuildlu
TINAMIvies Wenuasmalauay dviudemslusnuimanishe
Japanese listening and speaking skills; using

vocabulary and expressions in the field of tourism and hotel

business for conversations in various situations

0186 407 nﬁéamimmzf;ji!mﬁamiviwﬁmu,az 3(2-2-5)
ﬂ’]‘éIi\iLLiN 2
Communicative Japanese for Tourism and Hotel 2
dewlzansnedn : 0186 406 miﬁlamimmsﬁlﬂmﬁa
ﬂ']iYiﬂ\‘iLﬁEl'JLLﬁ% ﬂ']iI‘S\!LLiN 1
Prerequisite : 0186 406 Communicative Japa-
nese for Tourism and Hotel 1
miﬁwﬂmm‘mn‘jﬂusluu%uwnaamiviaaL‘*‘7; UIALNTT
Tsausw Tnedaasamnumant 6hae) TunsAmetnvisadien
Japanese for communication related to tourism and
hotel management through the role-play classroom involving the

following situations

KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

- fu 91msUxUGAIsAavYMYINgIMans (SC3)
navn:guuazus:udana uua reg@msu.ac.th - & oy
Bu 1 Q.0IISYY 9.AUNSITY D.UKIEISAIU 44150

Q Ins. 043-719888




Q Ins. 043-719888

0186 408 MsFasmsAmdimNamsriaafisanss  3(2-2-5)

ﬂ’l‘JIisiLLiN 3
Communicative Japanese for Tourism and Hotel 3
dawlavasmedn : 0186407 m‘sﬁlamimmzﬁ'ﬂmﬁa
ﬂ’liYiNL'?iEl'JLLﬁzﬂ’]iIWLL‘JN 2
Prerequisite : 0186 407 Communicative
Japanese for Tourism and Hotel 2
ﬂﬁﬁ%“ﬂ%WﬂWHWajﬂq%Lﬁ@ﬂWiéaﬂWng‘h%ﬂﬁU%ﬂﬁi
‘WNﬁqiﬁﬂﬂﬁ‘ﬂladL‘*?;EI’JLLQL’ﬂW?INLLiN LLa%NWiHWWﬂWﬂ%ﬂWH’]@WN
soumol
Japanese conversation for communication in
business services, tourism and hotel; as well as language
etiquette in various situation
3. waeITRanEE laistaend1 6 wiaefia
BenBewanneinidesenluseiuliygadues
saAnendt Tnedusriestonditinm vie sonthamsdnm
SufinenduamaneaELses
4. mnenHnlszsumssianin 6 WwILAn
1002 491 nwsfindszaumsaBadwmslsousa 6(580 Falas)
Professional Field Experience in Hotel
Léﬂ%l‘ll‘llﬂdi']ﬂ%‘m : 1002 412 mim%emmww%awma
aingomulsousuuazuims
Prerequisite : 1002 412 Career Preparation for
Hotel and Hospitality Workforce
mi‘ﬂﬁﬁﬁmﬂuﬂmuﬂimaumw‘%awmmmﬁﬁ'm
fugatelausiidelamaligdeuldsung fne aaad uay
Usgsumenimaiauluandn sLumixWiﬁ@hm Tusmutlsznay
MIARINUIL miﬁ@ﬁmmmwamiﬂﬁﬁ@mmﬁ'aﬁwuﬁ%ﬁw
asunaumany laishnn 3 Wow v 580 $alas mamsAnwTia
IesurwmalsiSusnunou/ lsdshnaut
Working in an organization involving in the field
of hotel business to gain knowledge, practical skills, positive
attitudes, and professional experiences; making of an academic
report for the assigned profession development for a minimum
of 3 months or 580 hours; the assessment will be Satisfactory (S)

/ Unsatisfactory (U)

0199 499 Fufadnw 9(0-40-0)
Co-operative Education
muftifmuluamussenounsathefissu losans

Sflesshanende fusmudsznaums Wewasniida i

mwimﬁﬂmmmasﬁﬂwﬁLﬁlm%aoﬁ‘umiﬁmﬂuﬁmuﬂizﬂau

ma Sjﬂ’N3»1EﬁNﬁﬂiuﬂﬁ‘ﬁ@‘m@]%mﬂ%gﬁumiﬁ@aEi']dﬁit‘i_l‘j_l ma

Funamant dedula aaenawinuglumsliengsiuarmatsnin

R 7 SR AN T ASINA NGB TR SFT LIS AL UAE

AAALLIINU
A systematic provision of work-based learning in

the workplace forstudents with the cooperation between the

university and the workplaces to allow the students to develop
both academic and work-realted skills in the workplaces. This
procedure will help the students in self-development in terms
of systematic thinking, observation, decision making, analytical
and evaluation skills. Also it will result in high quality graduates

who are most suitable for the workplaces and the labour market
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wangasAalenanstodio
Bachelor of Arts
MNUNITINFIANTMIFTHANLALUTNTWIMIIG (MFNFATANNEING)
International Tourism and Hospitality Management (English Program)
(nangnsilduilse w.el. 2565)
(Revised Curriculum 2022)

Yandingms (Title of the Program)

mmlne : NANgAsARUFMEnTIMNN sAnmMsamsnTviaafitnuas AN mnnd
(MangRIMINEINg)
m‘maudﬂqw : Bachelor of Arts Program in International Tourism and Hospitality Management
(English Program)
%aﬂ%mmnuazawﬁm (Title of the Degree)
mwlne  Gadn) : Aauenaeaidia (MademamaveafisussAneunnd) (MANATAMNBING W)
@ode) : ey (MadenMmavaaiitaussAmIImIG) (wngmIMIINew)
m‘mé’am]w (%a L&N) : Bachelor of Arts (International Tourism and Hospitality Management)
(English Program)
(%aa'a) ; B.A. (International Tourism and Hospitality Management (English Program)

v 0
nangns (Curriculum)
Fwumbeiasinaaaanangns Liffund 126 wihefia

Total number of credits 126 credits

Iﬂix‘iﬁ%‘]&%gﬂqm (The Curriculum's Structure)

1. waedmdnsily laivkoandn 30 waena
General Education Courses no less than 30 credits

2. RAITUANIE Laistaendr 84 WA
Specialized Core Courses no less than 84 credits

21 mjﬁmﬁ@m‘ﬁfm%w Lo 24 mhefia
Professional Core Courses nolessthan 24 credits

22 NANITIeNE bifoenh 60 mhefia
Core Courses nolessthan 60 credits

1) Aneweiaey ladstorn 30 whena
Required Core Courses nolessthan 30 credits

2) Aewzien laittound 30 Wi
Elective Core Course nolessthan 30 credits

3. WNIAMLRANLES laitoandn 6 wuIeia
Free Elective Courses no less than 6 credits

4. wedmindsesumeniimdn Laistaendr 6 wulEia
Professional Training Courses no less than 6 credits

TG lithent 126 wbaefia
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iy,
<\

518791 (Subjects)
1. yanadndneiialy laitand 30 sniaefia
General Education Coursesno less than 30 credits
2. RAINILUANIL laitandn 84 siaefia
Specialized Core Courses no less than 84 credits
21 naju%«mﬁugm%m‘i’w 24 whehia
Professional Core Courses 24 credits
1000 101 QWG'MWS‘SNTWTM@QL“?;El’JLLagﬂﬁI‘NLLiN 3(3-0-6)
Tourism and Hotel Industry
1000 102 wqanﬁuﬁﬂﬂmuﬁmtﬁzmi 3(3-0-6)
domnsthaameTan
Tourist Behavior and Cross-Cultural
Communication
1000 103 YARNMWEWMSLNULIMIUGE 3(3-0-6)
UiFaiusmadana
Personality and Social Interaction for Service
Industry
1000 104 meluladiansasmnedmsy 3(3-0-6)
QWﬁ?Wﬂ‘S‘SNm‘M@QLﬁEI’JLLGSINLL‘SN

Information Technology for Tourism and Hotel

Industry

1000 206 3eAneLoMILAMS 3(3-0-6)
Psychology for Service Industry

1000 206 u’?mﬂﬁu‘qsﬁam‘mmLﬁmuagmi 3(3-0-6)

Tousndessasmsdidasdn
Introduction to Creative Tourism and Hotel
Business Innovation

1000 207 ﬂgwmmmmﬁmmmﬁﬁﬁﬂu 3(3-0-6)
QWGWWS‘SNN‘M@QLﬁEI’JLLGSINLL‘SN
Laws and Professional Ethics in Tourism and
Hotel Industry

1000 208 MATAMITTNENNEAYEId MU 3(3-0-6)
VimL‘*?;EJ’]LLa%INLLﬁN

Human Resource Management for Tourism

and Hotel Business

2.2 nidnawe 60 WuILNG

Core Courses 60 credits

(1) Fanizdsdy 30 wuILN6

Required core courses 30 credits

1003 111 gﬁmﬂm%uaw%wmﬂimiviam,ﬁ'm 3(3-0-6)
Geography and Tourism Resources

1003 212 NfinuazMIAM3ivin 3(3-0-6)

Accommodation Operation and Management
1003 213 nanMsgsiaviaafienuasLsmsiossii3(3-0-6)

Tourism and Hospitality Business Principles

1003 214 niemsladsfnduazgsamsiin: - 3(3-0-6)
Airline Business and Logistics Management
1003 315 Masidinsmgsiariaaiien 3(3-0-6)

Tour Business Operations
1003 316 AaUrmsLsznauavnTLazIAaRSan 3(2-2-5)
Culinary Arts and Master Chef
1003 317 MINIUNMLAERINSYRATEN 3(3-0-6)
othaisfu
Sustainable Tourism Planning and
Development
1003 318 NI UeMIaeMsIamMsneenas  3(2-2-5)
UaLLNS
Restaurantand Bar Operation and Management
1003 419 M3¥AMHARSETIMIMYiRafiEn 3(3-0-6)
CRaraNarral
Creative Accommodation Design and Planning
1003 420 InenszdetitiNouasdnsndmiy  3(3-0-6)
msviaadien
Research Methodology and Seminar for

Tourism
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30 wiuaenNa

2) Srewiziden

NRAITMTUEMS

Elective Core Courses 30 credits Hospitality Courses

(2.1) najuﬁmmwaﬂamww 1003 371 MIUHTRNUUNUNGTaUTF AT 3(2-2-5)
Elective Major Course Front Office Operation
Toudandeuwnnngumeinealyil Tidoand 15 1003 372 MaUfifRemimaeaasiiu 3(2-2-6)
PNe In-flight Service Operation
Select from the following course groups no less than 1003 373 MevANIRsiamugEIe 3(3-0-6)
15 credits Wellness Business Management
1003 374 MITAMTUATMIMIARNBEaSNY  3(3-0-6)
naiuf‘mmsviml,ﬁm Cruise Line Operation and Management
Tourism Courses 1003 375 Blnduazmasans s 3(3-0-6)
1003 361 Lﬂsﬁgmaw%msﬁauﬁm 3(3-0-6) Event and MICE Management
Economics for Tourism 1003 376 MIUJTAMIUATMTTAMENUUNTIL  3(2-2-5)
1003 362 Sumnmanaaaiamaviaadien 3(3-0-6) Housekeeping Operation and Management
Outdoor Recreation for Tourism 1003 377 MILSmsnuliaLaas 3(2-2-5)
1003 363 NaANTIEANAaMIYiRaLfien 3(3-0-6) Butler Service
Heritage Management for Tourism 1003 378 mﬁ@ms‘qiﬁﬁmm@Lﬁﬂéluaqmmniw 3(3-0-6)
1003 364 mﬁ@mimmLﬁyaiuaqmﬂWWﬂssm 3(3-0-6) lausy

Yinafieniassms Management for Small Business in Hospitality

Risk Management in Tourism and Hospitality
Industry

1003 365 N1Vl IMITTTNNG 3(3-0-6)
Nature-based Tourism

1003 366 mﬁ@miﬂgwmmﬂmmmqmiﬁamﬁm 3(3-0-6)

Tourism Destination Management

1003 367 ‘ulamamei’mumuﬂﬁﬁauﬁm 3(3-0-6)
Tourism Planning and Policy

1003 368 M3viBaifieBeetroassh 3(3-0-6)
Creative Tourism

1003 369 miﬁauﬁamamauasﬂmaﬁd 3(3-0-6)
Coastal and Marine Tourism

1003 370 Nvaviaafienmsenaalafiets 3(3-0-6)

Special Interest Tourism

1003 379 msﬁwmmmmLLazm%wéluaqwﬁmmim 3(3-0-6)
vioaftenuasmains
Personal and Career Development in Tourism
and Hospitality Industry
1003 380 msy}wﬁanﬁ?}amiqﬁﬁmaz 3(3-0-6)
qnendaing

Speaking for Business Communication and

Customer Relations

NgATIMeUEMIAINIUALIATRIGA

Food and Beverage Operations Courses

1003 381 MnsAADIRNaEhTlan EN 3(2-2-5)
Mixology and Cocktail Master Class

1003 382 Tanzadht 3(3-0-6)
The Universe of Wine

1003 383 MILUILNaUIWNIWINTG 3(2-2-5)
International Cuisine Operation

1003 384 dh3ulne 3(2-2-5)

Royal Thai Cuisine
1003 385 FatemIenusamsarMIhEua  3(2-2-5)

Food Styling and Presentation
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4 a3
/ <

1003 386 LUINDILALNAL 3(2-2-6)
Bakery and Pastry
1003 387 MyzsmMullazmsIamsgsnaed  3(2-2-5)

Professional Barista and Café Management
1003 388 DWNTUALLATANANNBANNENGS  3(3-0-6)
mdﬁ‘ﬂﬂﬁ‘w

Food and Drinks for Wellness

(2.2) nguITMesaEmANanua N

laitaendn 15 wiaeha
Foreign language for Professional

Field no less than 15 credits
A& \ A ~

I@ElLaaﬂﬂmﬂﬂﬂ:ﬂ@ﬂdﬂizm@TLWQGW%BW‘H‘W 1 M

laiound 15 wheda
Select 1 of the following foreign language groups no

less than 15 credits

nfNAnMSngmNanuaIn 15 wlagfia
English courses for Professional Field 15 credits
1003 241 MESINOEAMTUNM VLY 3(2-2-5)

WINTA 1

English for International Tourism 1

1003 342 MmdsnnuamSUwnNulasIy 3(2-2-5)
English for International Hotelier
1003 343 MSsnquEMTLOWIaMMI 15 3(2-2-5)

LRSNUATD

English for Restaurant, Bar, and Kitchen

1003 444 mmé’mqwﬁm%umsﬁauﬁm 3(2-2-5)
WA 2
English for International Tourism 2

1003 445 mmé’aﬂqwﬁm%miﬁamsﬁmL‘ﬁm 3(2-2-5)

WaLLAMS

English for Tourism and Hospitality Business

mjuf‘mmmNéuﬂmﬂ‘aemmﬁw 15 wiuaena

French Courses for Professional Field 15 credits

0105 263 mmw%}mﬂﬂﬁu‘;‘yml 3(2-2-5)
Basic French 1

0105 264 mﬂ_«rm%’mﬂﬂﬁuﬁm 2 3(2-2-5)
Basic French 2

0105 365 MsAoansmEWSaeaioms 3(2-2-5)

vinaienuazmslsauss 1

French Communication for Tourism and Hotel 1
0105 366 MApaNsMEWSaieaiomS 3(2-2-5)

vinafienuazmslsauss 2

French Communication for Tourism and Hotel 2
0105 367 MApansmEWSaeaioms 3(2-2-5)
vinaifienuazmslsauss 3

French Communication for Tourism and Hotel 3

nsiu%mmmﬁmﬁmmmﬁw 15 wba8fia

Chinese Courses for Professional Field 15 credits

0106 970 mmﬁuﬁugml 3(2-2-5)
Basic Chinese 1

0106 971 mmﬁuﬁugm 2 3(2-2-5)
Basic Chinese 2

0106 972 ma?&ammmﬁmﬁamiﬁmL“?;m 3(2-2-5)

waemalsausn 1

Chinese Communication for Tourism and Hotel 1
0106 973 ma?&ammmﬁmﬁamiﬁmL“?;m 3(2-2-5)

WaeMIlsauan 2

Chinese Communication for Tourism and Hotel 2
0106 974 ma?&ammmﬁmﬁamiﬁmL“?;m 3(2-2-5)
waem3laausn 3

Chinese Communication for Tourismand Hotel 3
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najuf‘mmmLmﬁﬁl,ﬁ"aammﬁw 15 MEia

Korean Courses for Professional Field 15 credits

0163 901 ma:nmmé‘ﬁugml 3(2-2-5)
Basic Korean 1

0163 902 ma:nmmé‘ﬁugm 2 3(2-2-5)
Basic Korean 2

0163 903 miﬁaﬁﬁmmmm&ﬁams 3(2-2-5)

vipaieuazmslsouss 1

Korean Communication for Tourism and Hotel 1
0163 904 maﬁamamm mm&ﬁams 3(2-2-5)

vipaiienuazmslsouss 2

Korean Communication for Tourism and Hotel 2
0163 905 maﬁamamm mm&ﬁams 3(2-2-5)

vipaiienuazmslsouss 3

Korean Communication for Tourism and Hotel 3
mjuf‘mmmzﬂa!mﬁ"aammﬁw 15 wibaeia

Japanese Courses for Professional Field 15 credits

0186 404 mmm’jﬂuﬁugm 1 3(2-2-5)
Basic Japanese 1

0186 405 mmm’jﬂuﬁugm 2 3(2-2-5)
Basic Japanese 2

0186 406 miﬁaﬁﬁmmajﬁw,ﬁamsﬁmLﬁm 3(2-2-5)

WaEMIlaauTH 1
Japanese Communication for Tourism and
Hotel 1
0186 407 miﬁaﬁﬁmmajﬁw,ﬁamsﬁmLﬁm 3(2-2-5)
WAEMIIT9UTH 2
Japanese Communication for Tourism and
Hotel 2
0186 408 miﬁaﬁﬁmmajﬁw,ﬁamsﬁmLﬁm 3(2-2-5)
WAEMIIS9UTH 3
Japanese Communication for Tourism and

Hotel 3

lsistaandt 6 wiseia

3. uNIeITLHaNLES
Free Elective Courses no less than 6 credits
A a a [ a a dl a
WaniFeunnnednsedulTyuaindesanly
NAIVENRENMETON I@mﬁwLmzmmaammiéﬁﬂ%ﬂmm%a
FTUMSANINAUANINANENSUNMANTANTLTE
Select with the advisor’s advice from the bachelor’s
degree courses offered in Mahasarakham University or in

other institutions approved by the university

4. wnadmindszaumeniindw litaend 6 wiria
Professional Training Courses no less than 6 credits

*1003 491 MskinUszaumsninin 6(400 $21319)

mavieafieuasLims

Professional Training in Tourism 6(400 Hours)

and Hospitality

WA * 1831 1003 491 MsRnuszauMsDiInEn
maviaafieuas SmsdiueAniumieia lesinamsEon
W Svite U

Note : *A subject 1003 491 Professional Training in
Tourism and Hospitality is non-credit; student’s learning

outcome will be marked with S (Satisfied) or U (Unsatisfied)

KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

ﬁ navN:llgulazUs:udana uua

E reg@msu.ac.th

fu @1mMsUUaMsaavNvIngImaas (SC3)
83U 1 0.UIWIE8Y D.AUNSITEY D.UKIAISAIU 44150



K ) =
i z
/ s““ ""'

LABNSANIA

Study Plan

TNUERUNUN AN luudasmAnTSRNIRmEngasAaUeaasToiia s inmsiamsmaviefisauazSms

WG (ANgaTmSINaE)

The followings table the contains the classroom management in eachsemester of the Bachelor of Arts Program

in International Tourism and Hospitality Management (English Program)

9 1 madn
Year 1 Semester 1
WL Faim Pwmnleia
Subject Code Subject Credits

MINSINOMANDMITONT (NN ALIITHEET 1371 1)

0041 002 2(2-0-4)
Preparatory English
N%HﬁLLﬁt@’ﬂNMmﬂMmHW?@%@@NLLG&’E@N%‘B‘S‘SN

0045 005 (nauAndInN AT 1) 2(2-0-4)
Humans Social and Cultural Diversity
aqmﬂmmmmiviam:ﬁml,l,azmﬂmm

1000 101 3(3-0-6)
Tourism and Hotel Industry
LVlﬂI‘l/lIagﬂ']iﬁ%mﬂﬁWM%ﬁJQ@mWﬂiiNm?ﬁmLﬁﬂ’)LLﬁxINLLiN

1000 104 3(3-0-6)
Information Technology for Tourism and Hotel Industry
yeanmwamsunuAmsuazLENTEmMdsnn

1000 103 3(3-0-6)
Personal and Social Interaction for Service Industry
pRMERSUazNINENNIMIYiafen

1003 111 3(3-0-6)
Geography and Tourism Resources

Pwanmbaiafameden 16
PN AFZEN 16

Q Ins. 043-719888
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9 1 marae
Year 1 Semester 2
W™ Faan NWIUNUILNG
Subject Code Subject Credits

mmasnnHiomsFoas (NGuMmuaemMIiosns 1311 2)

00041 002 2(2-0-4)
Communicative English
maviaaieadyiaussn (NaaIndaN 1311 2)

0045 009 2(2-0-4)
Cultural Tourism
vinwiasTiaRaTaamaLAsuilas (Mgainenenansuasmalulad :eAnd 1)

0041 022 2(2-0-4)
Digital Literacy and Life for transformation
amauslnauanAaT g N

0042 006 (NENAAN G RIWINTaN 317 1) 2(2-0-4)
Consumption of Pharmaceutical and Heal
wofinsstinvinsfientasmINos N TausI TN

1000 102 3(3-0-6)
Tourist Behavior and Cross-Cultural Communication
nmeiNamILins

1000 205 3(3-0-6)
Psychology for Service Industry
ma¥amaninennsayudamsupaviaafienuaclsousn

1000 208 3(3-0-6)
Human Resources Management for Tourism and Hotel Business

Pwmmreiafiameiden 17
PUIILANFTAN 33

Q Ins. 043-719888
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19 2 maan
Year 2 Semester 1
WAL Fa%an MM
Subject Code Subject Credits

M3AAEIRINULIL (NN IANTINLALMIET9ETIA AT 1)

0043 001 2(2-0-4)
Design Thinking
gafReanlal (NgauinnIuaymMIsassd Meini 2)

0043 006 2(2-0-4)
Online Business
mwdnqudmiuindumnseulan

0041 010 (NGaRDNLRNIAN 31371 1) 2(2-0-4)
English for World Travelers
mmsnnENamMahEUIEATMS

0041 011 (NANHaNALFN 31317 2) 2(2-0-4)
English for Academic Presentation
winnssugatamaviaafienuaclsausnidessassnidasd

1000 206 3(3-0-6)
Introduction to Creative Tourism and Hotel Business Innovation
ngwmaLLazassmmim%sm%whaqmm‘mﬂﬁmmiw’mLﬁm waglsauan

1000 207 3(3-0-6)
Laws and Professional Ethics for Tourism and Hotel Industry
MIMANULAZNIIAM TN

1003 212 3(3-0-6)
Accommodation Operation and Management

Mwammbeiafiameden 17
PWIUMILAATZEN 50

Q Ins. 043-719888
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% 2 madana
Year 2 Semester 2
SN Fam NwUUILAA
Subject Code Subject Credits
IS0
0042 002 (NENAAN WG RIWINTaN 1317 2) 2(2-0-4)

Health Awareness
FEATNTEIN UM TR N E

0044 006 (nguwaiaaduwds a3 1) 2(2-0-4)
The King’s Philosophy and Sustainable Development
ghmaBenulas (ngamaidasdauds e 2)

0044 002 , 2(2-0-4)
Leadership for Change
(nauiaNaLdia 137 3)

XXXK XXX A 2(2-0-4)
Elective Course
wanngsiaviosfienuazLsnmidasein

1003 213 , o , o 3(3-0-6)
Tourism and Hospitality Business Principles

(% a A 6 a a

madamsladsfnduargsiamain

1003 214 o , o 3(3-0-6)
Airline Business and Logistics Management
MNBINOHEMILMVaITWWNG 1

1003 241 _ , ) 3(2-2-5)
English for International Tourism 1

Nuwmmheiafiamzidon 17
nWNEAATLEN 67

Q Ins. 043-719888
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14 3 madu
Year 3 Semester 1
SweIT Fan NwIUUILAA
Subject Code Subject Credits
XXXX XXX (NANHNANGN 318317 4) 2(2-0-4)
maefinamgsiariodien
1003 315 3(3-0-6)
Tour Business Operations
farsmadsenauemsuazanainasion
1003 316 3(2-2-5)
Culinary Arts and Master Chef
MESnaESLTLIaMAT SuATNuaT
1003 343 3(2-2-b)
English for Restaurant Bar and Kitchen
nasAmemasvlamwe (e 1)
XKXXX XXX 3(3-0-6)
Elective Course (1)
ngsAmemaEulam (M1e317 2)
XXXX XXX 3(3-0-6)
Elective Course (2)
Nwwmheiafiamziden 17
BRI IO PR 84
% 3 madana
Year 3 Semester 2
SWeIT Fae N ia
Subject Code Subject Credits
MINGHBLATNAIMSYIBINenaehadsdn
1003 317 3(3-0-6)
Sustainable Tourism and Planning and Development
matffmsuaymadamsiamenauasing
1003 318 3(2-2-5)
Restaurant and Bar Operation and Management
mndanaudmsuninaulsausy
1003 342 3(2-2-5)
English for International Hotelier
ngsAmenmaElamwe (e 3)
XXXX XXX 3(3-0-6)
Elective Course (3)
ngsAmemaEulam (a3 4)
XXXX XXX 3(3-0-6)
Elective Course (4)
nasinemasulamwe (e 5)
XXXX XXX 3(3-0-6)
Elective Course (b)
Mwammbeiafiameden 18
nwmNEAGTLEN 102

Q Ins. 043-719888
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1% 4 Mmaan

Year 4 Semester 1

ST Fadmn NwwnkEia
Subject Code Subject Credits

MY AMIHAAUIINIM VI NBIF9ETTA
1003 419 3(3-0-6)
Creative Accommodation Design and Planning

InensudutdITTeuardndmSumaviesien
1003 420 3(3-0-6)
Research Methodology and Seminar for Tourism

MENBINOHANTLM VDI 2
1003 444 3(2-2-5)
English for International Tourism 2

mMmSNnudTLTINAMYaafieauasLaN g
1003 445 3(2-2-5)
English for Tourism and Hospitality Business

Hanie (183791 1)
XXXX XXX 3(3-0-6)
Free Elective Course (1)

Hanie (Me3n 2)
KXKX XXX 3(3-0-6)
Free Elective Course (2)

e iafiamadan 18

NuunUERaFEN 120

U9 4 madma

Year 4 Semester 2

SHHIE fa3m PWIRUULAR
Subject Code Subject Credits
mefindseaunsaBrdnmsviesfienuazims 6(400 ‘T}ﬂm)
1008 4t Professional Training in Tourism and Hospitality
Swaumbhefafismaden 6
PWIUNBAATZEN 126
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A125U185189%7 (Courses Description)
1. vaaedndnssily Taistanndn 30 wizefia
General Education Courses no less than 30 credits

2. WNIITUAWIL Taistanndn 84 wizefin

Specialized Core Courses no less than 84 credits

21 naju%«mﬁugm%m%w 24 whehia

Professional Core Courses 24 credits
1000 101 E!G]ﬁ’lﬂﬂﬁ‘iuﬂ'ﬁ‘(imLﬁFJ’QLLazﬂ’I‘iINLL‘iN 3(3-0-6)

Tourism and Hotel Industry
AITNIANY ﬂ’ﬂNﬁ?ﬁiy‘ﬂ@ﬁQ@lﬁWMﬂiiNﬂ?i

Hioafieauazmalasay @mNisnmaaﬁﬂigﬂauﬁﬁwﬁmaa

@@mmﬁumiﬁauﬁ EUALMSLIINTN 17 ‘qsﬁamﬁﬁm PR

Tsausw p3fiamaauds gafeewsuasAnmens Usznmeas

ySwennIIYiBaien T aﬁﬁuawmivimlﬁ B WANTENLYDY

Q@ﬁmﬂﬁuﬁamﬁmﬁalﬂiﬁgﬁa faaa MIiaduas TaunIIn

wlennedsiy maviaadien 28953 LYILYITBIMATUALiONTU

1%ﬂ13WGJJHWE}@ﬁW%ﬂ‘J‘JNVim L‘?;EJ’J LLGSLL%’JIﬁN SUENE}G]m‘Mﬂ‘ﬁN
m‘iﬁadLﬁﬂ’JLLﬁ%ﬂﬁIﬁdLﬁN ’ammmit@m%wﬁmmsﬁm L‘*?i )

LLa%miI‘N LIN

Definition, significance of tourism and hotel
industry; knowledge of importance components of tourism
and hotel industry such as tour business, hotel business,
transportation business, food and restaurant business; types
of tourism resources; tourism supporting factors; the impact
of economics, social, political and cultural factor on tourism
industry; government’s support policy; role of government
and non-government in tourism industry development;
trends of tourism and hotel industry; Code of ethics of career
in the tourism and hotel industry

1000 102 wqanssuﬁnvimLﬁmuazmséams 3(3-0-6)
aiaiussn

Tourist Behavior and Cross Culture

Communication

ANamang asdiUsenay anNddmyuactseluml

YaamnnTINTYiBafien Ussinmuas shviaaidien Saqiszan

Tumadurmavisafien ﬂaﬁa*ﬁﬁ@w%wa@iawqﬁnﬁmmﬁﬂﬁm

ien ANNEIATY daznm uasvdnlumsaeans anadaiig

S TRUTIINLAY NIRRT MIRemT SaTeunTan

NTYLABMIARENTILANNUGNGNY TUTITH MSFUaTEAUN

MITAUTIIN miﬂiwqﬂm‘l,mﬁ@wqam‘amﬁmﬁaaLﬁ‘lml,ﬁami
dosnshsienmTmuatdusiumaLams [fathamsneasuass
tagAnamn

Meaning; components; significance and
benefits of tourist behavior; types of tourists; purposes of
traveling; factors influencing tourist behavior; significance;
types and principles of communication; intercultural rela-
tions and communication; cross-cultural communication;
communication process with cultural differences, culture
shock, application of the concept of tourist behavior for
cross-cultural communication and appropriate and efficient
promotion of services
1000 103 YARAMWEMTLOUUTMTUAL 3(3-0-6)
Ufaiutmaedena
Personality and Social Interaction for Service
Industry
amsdidosdufientiuneuing evsdifent
yadnmaly meavan mdengd uazssilumies T
PNUNWRRIES MIfinFados e TaENTD
vy daulFeheilhednBnm masedais
fugnérmeluuazmenen winnEdevsUgndNase A
vseivla emnafilng ssemmadeen vhavhishaom wian
matAmseansemensidining wé’ﬂmi?}amiﬁuqﬂﬁw m3
shalfiiuiy gndussyraarhllludens

Introduction to the characteristics of service,
understanding Internal and external personality; establish-
ment of Interpersonal relationship with customers; princi-
ples of hospitality to make an impression; Thainess; social
etiquette; exquisite gestures; effective communication
which contribute to interaction with customers and other
people.

1000 104 waluladasawnadwmdy 3(3-0-6)
qmmﬂnisumsﬁaatﬁmLLazIsau,iaq
Information Technology for Tourism and
Hotel Industry
e faedwimiussuumeluladsssumne

Fwsunvieaftauazmalas svuufiiamadisaglin
frinam stupdfieined L%agﬂLﬁa{’l%ﬂuaqmamﬂﬁmmiﬂm
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enuas Tsousy fedormmenlalifiomsdanismavieadien
wRenTeENuUL B EEme M3 ieadien melilad
asEneiansanImmImvoadien

Introduction to Information technology system
for tourism and hotel industry; Office operating system; Op-
erating system for tourism and hotel industry; social media
for tourism management; Media design concept for tourism
industry; Information technology for tourism innovation

1000 205 3a3neiamsudn 3(3-0-6)

Psychology for Service Industry

mmiﬁmﬁwﬁmﬁuﬁmﬁwmmiaﬁmi finin
wikfa Vo) ﬁugwmmmmﬁmms P3YANS MI3L3 N3
Geus anad eNAane [ MavhvineuasmanmIaReinen
ssgend AU ILAMIgnd wesmahonidaaiugiu Tas
dremsiiftasting vhine ALAN LALADLEYIUMS
ssemuianela enwdseilannmslesunsms

Fundamental knowledge of service psychology;
The principal concepts and theories of humans’ needs,
perception, learning, aptitude, and satisfaction; An
application of psychology principles and theories in customers
services and cooperation with colleague by analyzing,
predicting, controlling, and responding humans’ needs and
expectation to increase their satisfaction and impression

1000 206 u%'ﬂﬂ‘z‘mqsﬁams?iaetﬁmu.az 3(3-0-6)

s lssusaiBeathessadidnsdu

Introduction to Creative Tourism and Hotel

Business Innovation

u,mﬁ@ﬁmﬁuqiﬁaﬁl,ﬁ@w ANNNIE AN
&y nfenmeaeesgsiafialn msshausetiumala
mafaidseanuuy maeuwAa duiuduasisms ms
sdlamevas madudulssnaunt Snieusnamnssaums
WWG%}J/WT]TENLLaﬁiﬂﬁ‘ﬂSSQﬂﬁ%ﬂ%@ﬂiiﬁmﬂﬁﬁ%ﬂ%a LLINTh
gINANUINAYK

Principles of starting a business, the overview
trend of emerging business related to Tourism and Hospital-
ity industry, Design Thinking, ideas development to create
new products and services, potential opportunities for being
an entrepreneur, an application of innovation strategies in

creating a business plan for convincing investors

e
L

1000 207 ngmmu,azassmussm%m‘iw‘lu 3(3-0-6)

qmamnsiaqmsviaaLﬁu'al,l,aznvﬂsawsu

Laws and Professional Ethics in Tourism and

Hotel Industry

sufouyfia ﬁmaﬁuqmawwﬂiiuﬂwsﬂaﬂLﬁaa
wagmalaouan nguanEnAeafiy Saquer UsEndaunwh
dien Tsausn ngrsnedanadenfifiedesuasmaugifon
98061572 viaafien nalemsaensiauninvioadien as3en
Ui‘im’j‘m%ﬁ/ﬂuqGlﬁmﬂﬁ&mﬁ“liadL‘ﬁlEI’]LLﬁSm‘iI‘NLL‘iN NN
Bu e fienamy a1 waenadiyaagsnavh uﬁ'ml,mzﬁﬂ@mﬂﬁ
warTwtTyEAins lsaus wasmetyal@seunadon nsdidnm
omymeaTessnuazumamIun ity

Regulations related to tourism and hotel
industry including laws related to tour guiding, travel
agents, hotels, environmental related laws and tourist police
operation, security service for tourist, codes of conduct for
professionals into tourism and hotel industry; other related
laws and regulations such as Tourism Business and Guide
Act, Hotel Act, and Environment Act; case studies related
to ethical problems and solving solutions

1000 208 MFIAMSNEWENTARYET I 3(3-0-6)

gsﬁaviauﬁmuaﬂsm‘m

Human Resource Management for Tourism

and Hotel Business

ANNAIFTY UMURsTh e MEmmIiemS
“n%fwmmmwﬁém%uqiﬁaﬂamﬁmuaﬂmm NIYUIUMS
fiflunueumsiamaminenaayedluasdng samiems
FITNUALI AARENLASINT MIBUINNGH MITAETHAMS
madsefiunamItfoiinu mssheetymddlaly maUgiia
N4 MIDDNNNNY WSINUTNRUS ﬂ@mﬁauﬁﬁmﬁﬁﬁuaz
ﬂgwmml,mqmﬁﬁm:ﬂm

Importance, role and responsibility of human
resource management in organization; general human resource
management functions including employee recruitment
and selection, employee training and development, and
employeeresignation; compensation and benefit; employment

practices in organization; industry relations
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2.2 NATUANIE 24 whEne
Professional Core Courses 24 credits

(1) Fnawizdsdy 30 waEna
Required core courses 30 credits

1003 111 qﬁmaﬁ%ua:ﬂ%'wmnsmsviauﬁsn 3(3-0-6)

Geography and Tourism Resources

A A

eudeunfienaaslan uazamwnfienansia
enauaneheiuluisiazgimavaslan agmmﬁmqﬁmﬁm%
fumaviaadin w%‘wmmmw’mLﬁaﬁquiﬂﬁdaqwawul,l,mﬂmﬁ
uasurAmsaenymagfenan nitades

Geographical knowledge of the planet Earth
and geographic science of the world towards the different
regions of the world; The perspectives of geography and
tourism; Tourism resources including national parks, famous
geographical destinations

1003 212 MaTTRTMLAZMSTAMSAWA 3(3-0-6)

Accommodation Operation and Management

nufuac§iid ums uimegnédnrhetasin
asRtsznaushesfasin mamfunuuasmasamsasusitin
PO UMDY MU TRLAZ I AN TLNN G AU A1
wih nagmimsfvuemen nsdamsmeald maeueuduw
MY N RN Ua AN A

Theory and practices in guest services of room
division; Components of room division; Housekeeping op-
erations and management; Scope of works in a housekeep-
ing department; Practice and Management in a Front Office
department; Pricing strategies; Revenue management; Cost
containment; Interactions between the rooms division and

other departments

1003 213 ué’nmiqiﬁaﬁmw"ism.l,azu%nﬁl,ﬁaaé'fu 3(3-0-6)
Tourism and Hospitality Business Principles
SnwarrsIdmILarNsTamS lugIiamves
Wenuagmarin NILLIMMIIOMIVTING WAAUaY
weilamaimsnuase v ndnmsSmematuua sﬁiy%l,ﬁad
6 wﬁﬂmwm@LLasz@ﬁﬂﬂﬁmﬂuaqmﬂmmmmiﬁauﬁm
uaLRILAMI NeeangaAaTa anadle lumauduavU i
Aenfiumdemsmene neldanmeme lulsusslag Wnsdl
Fin wagInennsuTIEne

Concepts of organizations and management
applied to tourism and hospitality organization, process
of management; roles of the administrators in planning,
managing an organization, basic accounting, financing;
marketing principles and sales techniques in tourism and
hospitality industry; digital marketing; Understanding of
sales management theories and practices; sale revenues
in hotels through case studies, and guest speakers
1003 214 Madamslads@nduazgsfiansiin 3(3-0-6)
Airline Business and Logistics Management
amuinlufeugataaaniu madausulu
panRememsiiv Lsmanemsin wansTuuavaaiv LA
matudn Aamsnsaewdndles mdwiuazmnd [¥doans
Maqwﬁmmwmiﬁu maAnmmIsendeiesin stuuma
Frasuaiasiu mi@’mm‘ﬁ’asﬂaLmzmmmmumiaaﬂéﬁ
Wil Shurmimasmhediniostusarnisdsadaeias
Tueaulat

General knowledge airline business; hospital-
ity in airline business; airline companies; aircrafts and
airports; ground service; immigration affairs; vocabulary and
language used for communication in aviation industry; Air
ticketing Services; Global Distribution System for airlines;
searching airlines information; itinerary planning; Passenger
Name Record; Internet reservation system and Online travel

agency
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1003 315 ms@htﬁmmqsﬁwiml,ﬁm 3(3-0-6)

Tour Business Operations

ANAMany ANNEETY Anwow waswaLsvlemd
agatavhifien ptaTiRendas aradiasnuefiandudmiy
Fudsnounagsuhiien madaulsunsnhidienssnn
hae) MM maAadvui s ez vue
i wanmsaeumer whfuaremusuiaoy Tinuuay
mmé’ﬁ%ﬁwLﬂuélumiﬁmulﬂuﬁmmﬂfﬂuﬁmumiai@m qlu
aqmmwmmmiﬁml,ﬁm

Definition, significance, types, and benefits of
travel agents; related tourism sectors; knowledge and skills
required for entry-level work as a travel agent; package tour
planning; costing, pricing and profiting calculation; princi-
ples of tourist guides; roles and responsibilities; the skills
and knowledge required to work as a tour guide in a range

of settings within the tour industries workplace context

1003 316 Aademstsenauansuaznainasiana(2-2-5)
Culinary Arts and Master Chef
seifemauaniagdiamnmszasnmatlsznay

213 laseaauasmIUged aueda femriiAeatiuns
U9ENauams MavaeaeniagAuuasmInTIafumainas
ﬂﬁ%ﬂ (7N} LLﬂS%%@]a%ﬂﬁﬂizﬂaUmWﬁWN%ﬁﬂIﬂ‘ﬁ%ﬁmi ma
ALITUFTUYI MENMTDBNULLINY MINANNEZIAUWAEMI
ﬁwgﬁnmaqﬁmniuazm%aﬂﬁu@%’; FUWINE ANNFLRALAE
amssaasluiuiGou madamanuresFTugud
Culinary history and revolution; Kitchen opera-
tion and structure; Culinary terminology; Materials prepa-
ration and inventory; Measuring and cooking procedures
based on nutrition; Food product and cost control; Menu
planning; Maintenance and cleaning of kitchen equipment
and appliances; Food hygiene; Workplace sanitation and

safety ; zero waste management

e
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1003 317 m‘meLmuuazﬁmmm‘sﬁaasﬁm 3(3-0-6)

athadistiu

Sustainable Tourism Planning and

Development

fisn AMNENFTY LwnAa YL warasRlsenay
ganmeMviaafienathaisiu thisfidumasamadisa
TnnauasmeMavisafienathatifin neananx
WABNET MILBSTANSMAMANEIIALE Ustavanens
vioafieathdiofiu miviam,ﬁa’ﬂ@y‘gmu mavieafiaaths
$fiemay mavieadienbueinssed 21 mmgml,ﬁ'mﬁu SHA;
SDGs, GSTC

Background, significance, concepts, theory,
and components of sustainable tourism development; In-
fluential factors on successful sustainable tourism planning
and development; Fairness and good governance within
sustainable tourism management; Type of sustainable tour-
ism; community-based tourism and responsibility tourism;
tourism in 21st century; Indicators related to SHA standard;
SDGs; GSTC

1003 318 maUfjdiinmauaznsiamsinmens  3(2-2-5)

wazng

Restaurant and Bar Operation and Management

mmiﬂﬁugm dasm Tosesfauazasdng 1hen
fusfamensuazing mmifﬁ’ﬂﬁLﬁaaﬁuaWMWiLLazLﬂ%aﬁu
msUftiAnsuazmeims grewdeuaclnanms metims
Famsan lugsfiasmmensuazind nmAmsdamsnatselemn
ot uazasssIN luneUsznaugshadamensuazing

Types of Restaurants and Bars; Organizations
and structures; Food and beverage knowledge; Food and
beverage operations and service; Food hygiene and nutri-
tion; People management; Restaurant profitability, sustain-

ability, and ethical practices
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1003 419 MsdemsrBaSTMImEYanfiss  3(3-0-6)

Bessesesa

Creative Accommodation Design and Planning

wianTssmawan inniEesthessse uwdlis
mawlAuudasiivinmedon msmausmazaanIULTNE
AFNEIA MITUHUNITEND MINBUANEANA MIVANS
YANINT

Overview of innovation and accommodation
development; Trends in alternative accommodations; De-
signing and planning creative accommodations; business
planning; marketing and sales in creative accommodation;
organizing and staffing

1003 420 InenszidenItIenazdauaws sy 3(3-0-6)

msviaaifien

Research Methodology and Seminar for

Tourism

AR ANl AR umaYiag
WeuaymaEms FUULUMSITesEnmend o) wanmsyade
inadu mafumumadoys masamauadinssitays ma
Fenmerumyive neefny mabsueide Ussduiih
ﬁﬂﬂuﬁa@ﬁmaaaqwﬁmmww’aaLﬁm AAFMMNIINLIMS

General knowledge of tourism and hospitality
research methodology, research types, principle of research
process, data collection, data analysis, research reporting;
discussion; presentation of the topic; current interesting

issues in tourism and hospitality industry

(2) Irnamiziden 30 wiaefia
Elective core courses 30 credits
(2.1) n&juimmwau‘lammz
Elective Major Course
neiu%mmivimtﬁm
Tourism Courses
1003 361 LAsugAIFRSMaHBAITiE) 3(3-0-6)

Economics for Tourism

mmL‘ﬁﬂaLﬁaw’fuﬁmmﬁﬁgmam%miﬁmLﬁm
mmﬁ@gﬁLmumamwimﬁm%mamiﬁamﬁm ety
noeusvsUuuumsLAlneuazulenny asdisznanvasglaed
Lmsaqﬂwmmaﬂﬁﬁamﬁa’; ﬁagwmmmwgmﬁm%ﬂﬁﬁamﬁm
ARendasiunAsnuasunasvinadien

Introduction to the main issues in tourism
economics including theoretical models; understanding
of different theories and models underlying assumptions
and policy implications; the main components of tourism
demand and supply and the main economic problems as-
sociated with tourism firms and tourism destinations

1003 362 TuvwmMsnaaudaiamsvisadies  3(3-06)

Outdoor Recreation for Tourism

ANARIE BanMT anEey dseinn/gy
i wssgsla wnlida emtasade sasmadhsiafansas
TUIIMINANUAY M TN MIIANS AN TSNS
nenaudadiionavioadien metinUftavnueedmmsdafansay
Smnnsnaauds msseuest memaBaende

Definitions, principles, significances, types,
motivations, trends, and safety of outdoor recreation;
Planning and Management skills in outdoor recreation for
tourism; practiced skills; camping, kayaking

1003 363 M3TamsasanIREMEYagiEa 3(3-0-6)

Heritage Management for Tourism

AT VIDINIANT TANUDITHLAY
NIANMNETTINIG eNNFNRUTTEnhaNsaNMITausTI LAY
BINTFUMMBAAE UM MsADeNAMANE WANSENY
nsudeums A IE AT BB
AEANMIBTTNNG Wdviaaien fifedaslusuneneiay
FaLlaine
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Definitions and types of cultural heritages and
natural heritages, the relationship between cultural and
natural heritages and tourism; roles, interpretations, im-
pacts, legislation, and management for cultural and natural
heritage that related to tourism destinations in Thailand and
worldwide

1003 364 msé’@msmwLéﬂﬂuqmmunﬁu 3(3-0-6)
vioafiauazudms

Risk Management in Tourism and Hospitality

Industry

VM3 W wasmnei Innfmoifidais
e aviesditn Myl wagARMSHymaningdiann
amwgﬁmmmﬂﬁ@uuﬂm Aupynnd lseszine madlas ms
omatelufiGewRanadon CRTREIGRAGH

Principles, concepts, and theory of crisis which
affecting tourism; analysis and management of climate
change, disasters, plagues, politics, terrorism in aspects of
environment, economics, and society

1003 365 Maviaaifizamesssnma 3(3-0-6)

Nature-based Tourism

anMYieafiemesTssmd ssdLlsnoLans
vieafienymanssamd madszdiudnanmuvasiaafieama
3TN MENMIMIUHAE ST TIUME IR T as TN
winmsdamstinviefien luuisssand msiafanssw
VioafienmIsTsNma WansEnUsounamaafieuammann
Usuifindiasdn vénmsferamnessnnd unasviaafien
m@'ﬁﬁmﬁﬁﬁwﬁmmﬂsmﬂ”lmmmzmmﬁizmﬂ AL
g

Principles of nature-based tourism; com-
ponents; evaluation of nature-based tourism potential;
nature-based tourism planning and management; visitor
management; nature-based tourism activities management;
principles of nature interpretation; nature-based tourism
destination in Thailand and other countries, and related

agencies

e
L

1003 366 msﬁmmsqwmm]mﬂmemsviaev?;m 3(3-0-6)
Tourism Destination Management
flnuenavany a9dLlsznouIesgansnELa
mamavlaaiien aaﬁmﬁ@mi@wmaﬁammamiﬁam‘ﬁ'm
ewEIIn lumsuded masdeaniud manana 8990
yaneLmens maviaafien mawamNEAToEMIMaviaafien
QmwwﬂizﬁumiaimmﬁﬂﬁmLﬁm

Definition of tourism destination; Basic Ele-
ments of the tourist destinations; Destination management
organization; Destination competitiveness; Destination
branding; Marketing the destination; Developing destina-
tion products; Quality of the visitors’ experience

1003 367 ‘HIEHJ‘]?JLLﬂZﬂW‘J’JNLLN%m‘JYiNLﬁH’J 3(3-0-6)
Tourism Planning and Policy
WanNMs ANNEAY Ussinnuasguuy 096

sznay wnlia wleinsuazinm mﬁﬁamﬁmszé’uqmu
sydUsmer szdiupAmeauarsziiummn® myeneh uas
nmaussleteTImavieadien Muieisrgia Fonn Lavis
wpdanmamsnMIRae e sBuamman 533ALA
Principles, significances, types, elements, and
trends of local, national, regional, international tourism
policy and planning; Analyzing and planning tourism policy
in relation to economic, social, and environmental sectors
toward sustainable development and good governance
1003 368 maviaafigaBesinessss 3(3-0-6)
Creative Tourism
ANNNINE ANNENTY BIAUTENEY AnNMIAY
sasinvieadiediaduassd mfidmmnzesinvioadien
Featesssdivanmivioadion wnlimasmvieadinads
53 WwrmauasRanssnmveafienesessse s
nal

Definitions, significances, components,
characteristics of creative tourists; Participation of creative
tourists with tourism destinations; creative tourism trends;

creative tourism route and activities in each continent

KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

ﬁ navN:llgulazUs:udana uua

E reg@msu.ac.th

fu @1mMsUUaMsaavNvIngImaas (SC3)
83U 1 0.UIWIE8Y D.AUNSITEY D.UKIAISAIU 44150



Q

Ins. 043-719888

Zx
W,

1003 369 Maviaafigamenziauazanile 3(3-0-6)
Coastal and Marine Tourism
FYULTRFMINUR ANNANY YANMI ANNEATY

Uszim/guun ualiin eonsiaaese gasmaieafiamansia

LASTIEYNA MITILHIAE S IANTSMYoafienmasiauay

Peils miﬂﬂﬁﬁﬁ@ﬁﬂmé’wumﬁ@ﬁmiwmiﬂaqLﬁmmq

VEALaEE Msh LLazwé’nmmm‘milﬂuw:’muqmmsﬁm

Fenesilu Ao smss
Marine Ecosystem; Definitions, principles,

significance, types, trends, and safety of coastal and marine

tourism; Planning and management skills in coastal and
marine tourism; practiced skills on snorkeling or SCUBA
diving and diving leader in coral reef
1003 370 Maviaafigamuanaulaiay 3(3-0-6)
Special Interest Tourism
Anuvang MadulauasiamnsraImyias

Aenemuemaalafivens uuuluiagiuiacamaavasms

vipafienmuanaaulafie mavisafiendanuns maviag

TenBanany mﬁﬁmﬁmﬁaqmmw mavieafienduda

MaviaafienBamneuaSuassinasn nsviaadien owns

M3oafienEeivh uanssuEe N AR YoaTiEma

analafiensin 9 wavlaafisamsnnualafivensly

Usemelneuasinlan
Definitions, the growth, and development of

special Interest tourism; Current and future forms of special

interest tourism; Agrotourism, Adventure Tourism, Health
and wellness Tourism, Dark Tourism, Film and literature

Tourism, Gastronomic Tourism, Sport tourism, and other

trends of special interest tourism; special interest tourism

destinations in Thailand and worldwide

NRAIMMSUTMS

Hospitality Courses

1003 371 msufifenuununcaududiunin  3(2-2-5)
Front Office Operation

Tsssmasunundausudiumt wihilvasyaanauwun

Fousudumiiovan unrdos damaseunmedu winam

SumnsarinuasdRanmsusundousud i nindunaums

UfiRmumasumundaususmmh woliaihgtilumsusne

W WIANTINEMSUMTUATRNALN AU TR AT AR

sasiosaanlatt uazmdnms nagns madamsmalé

Front office duties of all front desk personnel; cashier, night

auditor, reservations clerk and the front office manager;

principles of front desk operational procedures; current

trends in guest services; innovention for front office

operation; online distribution of room inventory; principles

of revenue management strategies

1003 372 nﬁﬂg‘jﬁ'ﬁamﬁnﬁumﬂéaaﬁu 3(2-2-5)

In-flight Service Operation
amudifasdudumaifoumedasiu ne

auadeaUae Mt

U
A

Andwidosdu neusnedmesuaseRasAN M3LiMs
fuetwsudu o wlenaaeiesiin mawusam nalégunand
Sumeumslsiusmasswhadiendn wWIanNTINEMTUM UG
veasdn

Principle knowledge of in-flight service;
safety and basic life support; foods and beverage services;
various types of special services, types of aircraft, service
preparations; service equipment and in-flight service
process; innovention for in-flight service operation

1003 373 MFIAMTTINAGUFLAE 3(3-0-6)

Wellness Business Management

A LA N T I T A aT R
Auadugania mavhaaBRumwuazmawInthiia e lums
ThAmagné ssuunmameiifedasiugafagunms Wenn
amnaufuflen in matBesenamdan umumlugmzdisznoy
nwasHUf RN %uwaumiﬂﬁﬁ@ anuUaaanufniums
Jonmeanmuazmeldledn-19 uwalitaqihuasanunssl
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Definition and overview of healthful living
and business; meditation, wellness, and massage therapy;
Marketing in the relation of wellness business; Develop
professionalism and preparing roles as both entrepreneur
and practitioner; Safety procedures for quality management
and COVID-19; Current trends and global circumstances

related to wellness business

1003 374 MsdamsuazMsANRRNWEENY  3(3-0-6)
Cruise Line Operation and Management
Useidenaas Famms uwldn nssuaums
sfimmauaznaaaa Tamamednodn enadilaludas
dsvaumaniuasiadeiifdrinadanmumeniasdlosss
Sodmy éwﬁu%umiﬁmuuwﬁ%aﬁﬁmg MIBEYDTLUALMT
MOUUBEDITIY MIRIUMIMUIIUREaMTIY MI
ysstneTAne NSRBI/ sssun el

Overview of cruise industry; history, evolution,
recent trends, operating and marketing procedures, and
career opportunities; Understanding the influential factors
and memorable cruise experiences that create expecta-
tions of passengers; Hierarchy of a Cruise Ship; Living and
working onboard; The operation of the Cruise Lines; Food
Production Department; Guest speakers
1003 375 BlaUAKALMITIANS 3 3(3-0-6)
Event and MICE Management
WAANTSTURAEN SIS TaLA T3
T hemsdhlaumimuazenadaivduosdfidmldsmge
Tupsfalsduazainud fnmemnnddnyasgsialaduardimd
asdsznotuasnsrummsfifordadlumswasnuasiidin
MITANMALEIIR HE MININATMITAILAL DI
mSudndssmBusiaryaielad nadamBudiaryiie
ladeaulad

Concepts of Event and MICE business;
Understanding the roles and relationships of the major
players in MICE and events businesses; The components
and processes involved in developing and conducting
events and MICE business; Planning and Organizing events
and MICE businesses; Catering operation; for event and

MICE businesses; Online event and MICE management

e
L

1003 376 MsUfTAnIsuaznIsIaNIsNUISILI 3(2-2-5)
Housekeeping Operation and Management
MIAUABNULETI MAeFuNiRRn wanms
MaNNaz9 mﬁ@wnLwidﬁnaﬂuﬁmﬁﬂﬁmmmmgmﬁ
e wEnMIguarEWgRY nathyesnmgdnanhiegesld
melukain ndnde navhiineasdunsmoneiadld
MANMIQUATIUA TR A9l MITAMTIIMITIaL
PINUN MILTNTIUME UTBILHUN MIUTEENTNUTINTL
wHUNU MESUA SN ansosuasaMaNT AR IwsY

Housekeeping operations; cleaning process;
room preparation standard; room maintenance; laundry
process; reports; maintaining common areas; housekeep-
ing management; scheduling; coordinating with other
departments; responding guest requests; housekeeping’s
characters
1003 377 mavAimsnuiaaes 3(2-2-5)
Butler Service
whAauazndnmslumslismauarusmsie
mauwiiaaed waed enmdlauasaefidecitedelums
#Bms yadinam LmmﬁﬁamimNmmjmmiu%mmmu
onaes

Concepts and principles of service and man-
agement in Butler styles; Attitudes and knowledge develop-
ment required in the service; Personality improvement and
communication skills related to Butler service and luxury

services

1003 378 M3damsganarwIaEniugAsuUNTIN 3(3-0-6)
Glausy
Management for Small Business in Hospitality
ANAMANBTDIRINANAEN BANMITAMITENa
ioadiu wnnuavinunreagiaugaa ISy ms
TNURKIND MINBALANIINIIMINMa TiBuasniain
*ﬁujm masanaduuasneld winnssiomaWanigaia
m¥enmynenthdiiu
Definition of small business; introduction to
businesses management principles; concepts and charac-
teristics of businesses in hospitality; business planning; sale

and marketing activities; basic accounting and finance for
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small business; managing cost and revenue; innovation for
business development; management for business sustain-
ability
1003 379 msﬁmmmmmuazm%w‘lu 3(3-0-6)

aAUNTINYIR iauazmsuims

Personal and Career Development in Tourism

and Hospitality Industry

mwwmﬂwmam%whamﬁmmwﬁmLﬁ'mu,az
%au%u mmmmumam%w MINNNU MIABANIINNU NI
wWasumeadw mavhanaduagines U lfiiedusdtuamy
Arwihvmeanin mavhewieradiga mawsesesmEes
FAMOUIINU meamiﬂ’@umm%ﬂuqwﬁmﬂﬁmimL‘ﬁm
WaYeauTy

Introducing various jobs in tourism and hospi-
tality; career planning job seeking, job resigning; mastering
knowledge and skill for career progress; work skills for suc-
cess; career preparation for entering labor market; guideline
for developing careers in tourism and hospitality

1003 380 mswﬂmﬁ"amséiamsqsﬁau,azqnéh 3(3-0-6)

Huwus

Speaking for Business Communication and

Customer Relations

UntMuazAAEARasm A lLEin sy
mi‘wm@Lﬁanﬁ?}aﬁﬁﬁummﬂﬂuaaﬁm MINUEUD TN
warlumatsegn mayaitansiesatugné naliteys
Fumuastams mmmﬁ'amiﬁﬂ WENMINY MIFEHA N
é’ﬂmiﬁﬁmqiﬁa mm@Lﬂ'aﬁamiﬁum@aﬁﬁmmwmﬂwms_l
mMeTansTINae el RME NN

Role and importance of speaking in everyday
life; speaking for communication with people in organiza-
tion; speaking for business presentation and meeting;
speaking with customer; speaking for delivering goods and
service information; speaking for promoting sale; speaking
for building positive business images; speaking with people

from different cultural background

naiu%mmsn%msmmsu,azm%"aaﬁu
Food and BeverageOperations Courses
1003 381 M3nEAIasADENeTDR TN 3(2-2-5)

Mixology and Cocktail Master Class

s ARaasmaSnsieRasha 1sunvaaseins
Al NsELIUMSMINAALeRIRN udasafin NELfusneans
Aausaaiin WhTvaeminOMNg MITaLEBENINS Tiorat
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PTG TR mﬁ@%mmzﬁwmmﬁmu mMIAAYh
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Beverage service history; Types of drinks;
Production process of drinks; Storage of different types of
drinks; Bar staff responsibilities; Bar preparation before and
after serving; Equipment used for serving and mixing drinks;
Drinks mixing practice; Purchasing and cost calculation;
Daily sales reports and inventory check; Laws and regulation
in beverage service; Ethics for beverage service providers

1003 382 lanzaslas 3(3-0-6)

The Universe of Wine

UseSGemanfiuan Auiidia uasissnmaashal
Sumaumanin mefusm nMesuRmNLaMIAsNED M3
denhuilimsneasntuawns mameseudalt madawasms
Gl emadGeslnifugenm madnmeuasmaema
TuRudeends ngmneuasdatieslumslisnsesesis
assmmm‘naavﬂﬁu‘%mim‘%aﬁm

History, origin, and types of wines; The process
of production; Wine storage; Labels reading and purchasing;
Wine and food pairing; Wine tasting; Wine opening and
serving; Knowledge of wine and health; Price calculation
and inventory check; Laws and regulation for alcoholic

beverage service; Ethics for beverage service providers
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1003 383 N15UsLNAUDIMISTWINTIA 3(2-2-5)
International Cuisine Operation
MaRnUsENaueMs enEmaINvaEgas g A

WIWN& MadanaIsiagiu MILUTENauaIMININIEN

Tnminms mawlyeey gea 8a swmBambeosuazemmea

wan madasud auﬁuﬁﬁﬁﬁ@mu MAANUGIILALMINLEUD T3

FiuShmownsuazinghu madien gUnsolachamanyas ms

DENUULIAYMANEN s M Maswnidiw gaewdly enal

azm@memmﬁaa@ﬁﬂuﬁﬂﬁﬁﬁam
Cooking techniques practices; Variety of inter-

national ingredients; Selection of ingredients; Cooking on
the basis of nutritions; Cooking soups and sauces, salads,
appetizers and main dishes; Mise en place; Dish decoration
and presentation; Food and materials storage; Appropriate
selection of kitchen utensils; Nutritional menu planning;
Cost calculation; Food hygiene; Workplace sanitation and
safety
1003 384 eh3ulne 3(2-2-5)
Royal Thai Cuisine
msinusgnavamsinameasns o maldanass

Sonavrasing matssnauawsmadnlnmnms mavhams

Beumhton awnsamdnuazasmmilneg msdasudeuid

UARaw mInnudsuazmMahiEwe MIuSnEamIuLe:

JonAu maden|fgunssiachamsnsas nMsaanuULLEYmN

MANLATMS MDA §BWT ANNFYDIRLAZAIN

ﬂaa@ﬁﬂuﬁﬁﬁﬁ@am
Thairegional cuisines cooking practice; Selec-

tion of Thai ingredients; Cooking on the basis of nutrition;

Cooking appetizers, main dishes and dessert; Mise en place;

Dish decoration and presentation; Food and materials stor-

age; Appropriate selection of kitchen utensils; Nutritional

menu planning; Cost calculation; Food hygiene; Workplace

sanitation and safety

e
L

1003 385 RAUZNISANLGIAIMITHAZNITULEUD  3(2-2-5)
Food Styling and Presentation
audifasduiuatumannudsams winms
uazasdilsznoudatiiomsdeanuans nsidonlnuduasms
Bonmaus neadisiasnlfonsiamam mediemsin
NUDWNT Waliamsthamwavns malfinauladisionads
Tumarhiaueavns

Introduction to Food styling, Principle and
composition for plating, color scheme and plate selection,
create a scene and story for photography, plating
techniques, photography techniques; the usage of AR in
presenting foods
1003 386 LUINBAUATYUAIDY 3(2-2-5)
Bakery and Pastry
fdwimaay gunaol andisududunen
mefinrasmsau masnusts uil wie Wn §nT e msua
gemmhimassussauasmalfutlifivsnsas

Baking vocabulary; Equipment; Knowledge
required in baking; Techniques of baking; Decorating;
Dough; Pie; Cake; Cookies; Tarts; Conversion of the recipe;
Function of the ingredients and the use of suitable dough
1003 387 mazsmuWazmsdamsgsnand  3(2-2-5)
Professional Barista and Café Management
wademszemun mefliamszemunacholidaly
msssmurlaheilnammn masseSasnsduluemitlad
AMNEY MINLNWasENTNewda wayMILSITaMS
Frumun

Barista workshop, perfect shot, coffee and latte
art, coffee brewing, and other decaffeinated drinks served
in a café, and preparation and management of coffee shop

1003 388 mmmazm%‘aeﬁ'uw‘u‘amwamqa 3(3-0-6)
MEFUNN
Food and Drinks for Wellness
wanlnwnms Anufiamstsenavemauasms

wamm‘%ﬁﬁﬁﬁaqmmw msmu@mﬁmﬁfﬂ MAAATZATeYA
mﬂn‘ﬁmmﬂum% midwmmﬂ%aajab‘ﬁmmi madsenay
DMUALKREALAE YRR TATesgné madenTanhu

KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

- fu 91msUxUGAIsAavYMYINgIMans (SC3)
navn:guuazus:udana uua reg@msu.ac.th - & oy
Bu 1 Q.0IISYY 9.AUNSITY D.UKIEISAIU 44150

Q Ins. 043-719888




Q

Ins. 043-719888

Zx
W,

miﬁnLﬂuaammmzm’%aﬁm miaamt,uumkuﬁaqmmw ma
AU T ANEEALALANNLREAST AT
NI

The principles of nutrition; Healthy cooking and
mixing practice; Weight management; Nutritional analysis
of menus; Nutrition facts label reading; Cooking and mix-
ing in accordance with customer limitations; Ingredient’s
selection; Food and beverage presentation; Healthy menu
planning; Cost calculation; Food hygiene; Workplace sanita-

tion and safety

2.2 mjuf‘ammmshaﬂizmmﬁ"aamm%w
Foreign Language for Professional Field
naju%mmmé"anqmﬂ"aammﬁw
English for Professional Field
1003 241 mmé"anqvém%’umiviauﬁm 3(2-2-5)
WIKITIA 1
English for International Tourism 1
3 We 1 @em mnSnaedmEumvaaiien
W@ NMsadinednELUgnaANTTAYDS e Snivese
uaIviaalien fies uasmmanen mawSeufisudees osingy
Fovas mié’dﬁmmaﬂnﬂqmw anweemuauazeimate
MIABUMMNNBENIFNN mﬂ%@hé{"m,l,azﬁmaamqmw
English listening, speaking, reading, and writ-
ing for international tourism; describing job skills and job
routines, resources and features, location, and timetable;
comparing things; asking questions politely; open and close
questions; responding politely to questions and requestions;
giving orders and stopping people doing something
1003 342 mwdengqudwsuwinnulsausn  3(2-2-5)
English for International Hotelier
e yn 81w e wazdnmendng duom dselee
v e Flulsouan vanuazaSinemsiden 4Ly
mslrlsfmnzaniuseumssl madenldmen shidies
Aen vhms Tdssnzaniusziuyaeauazlama
English speaking, listening, reading, and writ-
ing for hotel business; vocabulary, idioms, expressions, and
conversations used in hotel business; appropriate usage of

language forms for various situations; appropriate usage of

intonation, gestures, and expressions for different kinds of
people and occasions
1003 343 MWBINHAUTUNUNAATS 3(2-2-5)

Suaznuaia

English for Restaurant, Bar, and Kitchen

mndaneelumsufifnumatms uwinmens
1N5UAZIUATY L%auiqﬁﬂiaiiwamiammmzm’%flaﬁmLﬂu
mmdsnge Maws e s Weu mndenge e
g tselon uvssmnd Wl s Tismsludinmens Uriuse
w1 madennustiuunnachamsnzasiluamumsnl
fuanehari

Provide the restaurant, bar, and kitchen in
English operations; A range of food and beverage items
in English; English listening, speaking, reading and writ-
ing for restaurants, bar, and kitchen; Vocabulary, idioms,
expressions and conversation used in restaurants, bar, and
kitchen; Appropriate usage of language forms for various
situations

1003 444 mmé"anqssém%’unﬁviaasﬁm 3(2-2-5)

WA 2

English for International Tourism 2

Ml ye 81s e mendena lusmunmsniehs
N i’mﬁdmiﬂaﬂﬁﬂmd Lmzquuaﬂmimé"au{m MILUIN
washisuaRuen m3lidmuushuastara msadineewns ms
ADLNEUNUITL MIROLEUBIFOANNABIMTALEE NMTadine
3UN9 ey WA RIS MIEANAYAN uazms Fuaseues
L@%mmJama:nw’nﬂizmﬂhmwamuawiaﬁzym@m 9

English listening, speaking, reading, and writ-
ing at different situation including giving directions and
preposition of movement; recommending and promoting;
advice and obligation; describing food; making predictions;
explaining arrangements; responding to special requestions;
describing dimensions, capacity, facilities; and using and

controlling a language translator in responding to problems
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1003 445 mmé’anqa&ém%’uqiﬁamivimL‘ﬁ"m 3(2-2-5)
HAZUENS
English for Tourism and Hospitality Business
finen URUR dwannesndenns ldlumsdass
Tuanumsniehe o megstia Ainmsswenansvmagstia lawan
dsgmer e nawl Fvuems dududayamegafiannda
shen madeuldnaumensiia mesummalnu mesteumm
Tuamumsniieasuiialsziu uaclugiadans dmsh
BiahppoRaRhN
Study and practices of English idioms and
expressions used for communication in various busi-
ness situations; practices in reading English business
documents, advertisements, tables, graphs, and schedules;
data searching via various medias; writings of business
correspondence, job interviews, spontaneous role-play in
daily-life and dummy business operations; presentation of

dummy business operations

najuf‘mmmN%"al,ﬁal,ﬁ"aamm%w
French for Professional Field
0105 263 mmﬂ%'maﬁugm 1 3(2-2-5)

Basic French 1

m3ils Mawa masn Msidie e Tennsad
mmw%;’amaﬁugm

Listening, speaking, reading, writing, vocabu-
lary and grammar in French at the elementary level

0105 264 mmﬂ%'maﬁugm 2 3(2-2-5)

Basic French 2
awlazasmein : 0105 263 mm&l%"uﬁmﬁuﬁm 1
Prerequisite : 0105 263 Basic French 1

m3ils Mawa mast nsidies e Tennsad
mnsSasdlusziuiigan nasunssunmndu o uile
lvdin

Listening, speaking, reading, writing,
vocabulary and grammar in French at a more advanced

level, focusing on short conversation in daily life

e
L

0105 365 n1s§amsnm1el%"aLﬁaLﬁiamsvimﬁm 3(2-2-5)
waeMIslsausal 1
French Communication for Tourism and Hotel 1
awlvaasmein : 0105 264 mam]%"amawgug‘m 2
Prerequisite : 0105 264 Basic French 2
miﬂmazmiwmmmmw% it Toeldenédwiuay
ﬁTuﬂ%ﬁiﬁuﬁiﬁﬂmiﬁadL“?]IEI’JLLﬂEm‘iINLL‘iN dmsuRemslu
HOWMIDIENa 7 19U MINEMFEUIL MIAnaN MILaNM
mslidayamsrAnms Wi
French listening and speaking skills; using
vocabulary and expressions in the field of tourism and
hotel business for conversations in various situations. For
example; welcoming, making appointment, giving direction,

giving information and etc.

0105 366 msﬁlamsmmﬂ%"aLﬁal,ﬂ:amsvimﬁm 3(2-2-5)
waeMIslaausu 2

French Communication for Tourism and Hotel 2

awlvasmein : 0105 365 msdamsmunelias

Wamsvisaifizauaznislasuss 1

Prerequisite : 0105 365 French Communication

for Tourism and Hotel 1

MIFAUNHNEN N%ﬂ mﬂsluu%ﬂ_mmﬂm FANLRENNT

vioadien lnesaessnmmsning 9 Tl Anminvieafien

s st v Tsaus Smenns Séh snmfiviaadien u3dmi

e areeaviinya nsswiniRdastugsiaviaadien dudu

French for communication related to tourism

and hotel management through the role-play classroom

involving the following situations: at the airports, hotels,

restaurants, shops, tourist attractions, travel agency; as

well as telephone communication for tourism business
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0105 367 mséiamsmmBJ%"aLﬂaLﬁamiﬁaaLﬁm 3(2-2-5)
waeMIslssusu 3

French Communication for Tourism and Hotel 3

awlazesein : 0105 366 msResnsmuaSaie

Wansieaifizauaznslssusy 2

Prerequisite : 0105 366 French Communication

for Tourism and Hotel 2

M asmIE NS eEiomsRnsars

qiﬁaﬁam,ﬁml,l,aﬂmrm emadeansludinam: woms

deumadayeRuduazim uas snsenmumsinseaes

Lﬁamia@@ia‘md‘qiﬁa

Reading and writing skills using French for

tourism and hotel business; communication in offices; ask-

ing for service; as well as language etiquette for contacting

in business

naju%mmmﬁw,ﬂ"aammﬁw
Chinese for Professional Field
0106 970 mmﬁ‘uﬁ”‘ugm 1 3(2-2:5)
Basic Chinese 1
MATEuaENTIENE TR Lé’uﬁugmuaz
dnsenoviivsraniudduingnesiu Tassadahonsel
mﬁzrﬁu%uﬁuﬁm
Reading and writing skills using Roman alpha-
bets (Pinyin); the basic strokes and radicals forming Chinese
characters; Introduction to Basic Chinese grammar
0106 971 mmﬁ‘uﬁ”‘ugm 2 3(2-2:5)
Basic Chinese 2
awlazesmein : 0106 970 mmﬁ'uﬁugm 1
Prerequisite : 0106 970 Basic Chinese 1
il e 8 e gseloeuas hennsaiam
o d

Auddaifiasaniiugu Wil

fauusnsnandasaumammndu q Anduludiasssriule
SEANaGLN

Listening, speaking, reading and writing skills:
Chinese passages and grammar on a higher level than
Elementary Chinese; focusing on the ability to correctly

short conversations and passages using everyday

0106 972 MsFeasMMITWNaMTREINaE 3(2-2-5)
M5 lsausu 1
Chinese Communication for Tourism and
Hotel 1
4 a a &
Waulywassgdn : 0106 971 ANIUNUGIU 2
Prerequisite : 0106 971 Basic Chinese 2
a Y o o '
ﬂﬁﬂdLLﬁEﬂﬁWﬂ@ﬂ?EW% I@ﬂéﬁmﬂwmaz
. A - A o o A
mmmﬁl‘ﬂummmiwmmmu,az miIiGLL‘i&I mm‘uaamﬂu
ADWMERieha ) i MaTinme MIuugheh matievany ms
vanms m3lidayamsuims Whid
Chinese listening and speaking skills; using
vocabulary and expressions in the field of tourism and
hotel business for conversations in various situations. For
example; greeting, self-introduction, making appointment,
giving information, welcoming, negotiation, giving service

assistance and etc

0106 973 msﬁlamsmmimﬁamsvimLﬁ"mu,az 3(2-2-5)
nsleausy 2
Chinese Communication for Tourism and
Hotel 2
fewlazesmein : 0106 972 msdesmsmuduiie
maviasfiauazmslseusy 1
Prerequisite : 0106 972 Chinese Communica-
tion for Tourism and Hotel 1
mssumnmeiakliusumsesnsvieafieuas
malssusn leedaasamumanishen Tumslrusmesinyias
Fier g swnn Taousn Smamns $mdh sowfiveadien
Vathmidien maamuﬂﬂwm@%iﬁwﬁﬁ Lﬁ'm%aﬂquﬁwim fien
g
Chinese for communication related to tourism
and hotel management through the role-play classroom
involving the following situations: at the airports, hotels,
restaurants, shops, tourist attractions, travel agency; as

well as telephone communication for tourism business

KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

ﬁ navN:llgulazUs:udana uua

E reg@msu.ac.th

fu @1mMsUUaMsaavNvIngImaas (SC3)
83U 1 0.UIWIE8Y D.AUNSITEY D.UKIAISAIU 44150



Q

Ins. 043-719888

0106 974 msﬁlamimmﬁmﬁ"amﬁvimLﬁmu.az 3(2-2-5)
A5 lsauss 3
Communicative Chinese for Tourism and
Hotel 3
dewlazasein : 0106 973 msdessmuiuiie
maviaaifiauazmslsousy 2
Prerequisite : 0106 973 Communicative Chi-
nese for Tourism and Hotel 2
maindinueis wa 914 WoummIuaiee
vt s Baedn uasumayn A 4w Auveasmavisafien
LLﬂBﬂﬁIﬂLlﬁ&l Lﬁ'amuéluﬁwﬁmm meumimw%aa%ma
AR
Practice of listening, speaking, reading and
writing skills using vocabulary, idioms, words and dialogue
in Chinese for tourism and hotel business; for in offices and

presenting the products and service

NN \nWAReUAEN
Korean for Professional Field
0163 901 mmmmﬁv:u‘ugm 1 3(2-2-5)

Basic Korean 1

MTeuuazMIs mianETNva lassais
Vlammzﬁm:ﬂmmﬁ%uﬁugm

Reading and writing skills using Korean char-
acters: Introduction to Basic Korean grammar

0163 902 mmmmﬁﬁugm 2 3(2-2-5)

Basic Korean 2
awlaasmein : 0163 901 mmmmﬁﬁuﬁm 1
Prerequisite : 0163 901 Basic Korean 1

mails e 81 den gseloeuas hennsalanm
mmﬁﬁeimﬁmmnﬁujm il Bensnanan e aunau
S Asniubi@ieuse nldeathogndas

Listening, speaking, reading, and writing
skills: Korean passages and grammar on a higher level than
Elementary Korean; focusing on the ability to correctly short

conversations and passages using everyday

e
L

0163 903 msﬁlaaﬁmmmmﬁLﬁ"amsviaw?im 3(2-2-5)
waeMIslsausal 1
Korean Communication for Tourism and Hotel 1
dawlvaasmein : 0163 902 mmmmﬁﬁugm 2
Prerequisite : 0163 902 Basic Korean 2
mseuazmayameinua laglmdniuay
éwmuﬂ%ﬂwqiﬁamiﬁa@uﬁ'ml,mz mlsouss dwidesnu
AOWMIRIENa ©) 1 Mavinma M3uuziheh matienany M3
vanma m3WdayamsLAns Whid
Korean listening and speaking skills; using
vocabulary and expressions in the field of tourism and
hotel business for conversations in various situations. For
example; greeting, self-introduction, making appointment,
giving information, welcoming, negotiation, giving service

assistance and etc

0163 904 msﬁlamsmmmmﬁLﬂ:am‘svimv?im 3(2-2-5)
Korean Communication for Tourism and Hotel 2
Wawlaasein : 0163 903 msdemsmunvd

Wamsvisaifizauaznislasuss 1
Prerequisite : 0163 903 Korean Communication
for Tourism and Hotel 1
msﬁwnmmmmmﬁhu’%ummmwiamﬁmLLaz
mslsausy laedaasamumanisnen Tumslrusmasinviaa

e i s Tsouss S Séh somifivioadien

Uamifien maamuﬂﬂm@%iﬁwﬁﬁLﬁm‘ﬁ'aﬂuqsﬁwm

ier Fud

Korean for communication related to tourism
and hotel management through the role-play classroom
involving the following situations: at the airports, hotels,
restaurants, shops, tourist attractions, travel agency; as well

as telephone communication for tourism business and etc
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0163 905 mséaaﬁmmmmﬁl.ﬁ;amsﬁaeL*?'im 3(2-2-5)
waeMIslssusu 3

Korean Communication for Tourism and Hotel 3

fewlazesein : 0163 904 msfasmsmunnva

Wansieaifizauaznslssusy 2

Prerequisite : 0163 904 Korean Communication

for Tourism and Hotel 2

mMssmuarmMIdeunsinmaiemsinsie

wnqiﬁaﬁamﬁmLmﬂmﬁu: demaemsludine: i

maseumadayafufuarims way snsennmsldmmms

FoumInt

Reading and writing skills using Korean for

tourism and hotel business; communication in offices;

asking for service; as well as language etiquette in various

situations

naju%*mmmqjﬁw.ﬁmmmﬁw
Japanese for Professional Field
0186 404 mmnjﬂuﬁugm 1 3(2-2-5)

Basic Japanese 1

MIDW DEuISNEAENMUZLAZMmaUE
o waelessardhoennantmendudufug

Reading and writing Hiragana and Katakana;
Japanese word and Introduction to Basic Japanese grammar

0186 405 mmnjﬂuﬁugm 2 3(2-2-5)

Basic Japanese 2
awlazesein : 0186 404 mmnjﬂw?':ug‘m 1
Prerequisite : 0186 404 Basic Japanese 1

e e e uaswaedniAiReadastums
Vioufenuasmalauay Eﬁﬁi%I&J@LLaBVL’JEﬂﬂiﬂimHmjﬂ%I@H
il Beusmnamniossunaumidu Adulidinss
Suldaehagndias

Listening, speaking, reading and writing skills
by easy vocabulary and expressions in the field of tourism
and hotel business. Japanese passages and grammar; fo-
cusing on the ability to correctly short conversations and

passages using everyday

0186 406 msﬁlamsmmsﬁ'ﬂmﬁ‘amsvimLﬁm 3(2-2-5)
waz1slseusal 1
Japanese Communication for Tourism and
Hotel 1
fewlazesmein : 0186 405 mmaja!uwgugm 2
Prerequisite : 0186 405 Basic Japanese 2
s wonendilu laeldidmiuasd oy
M‘qiﬁamiw‘mLﬁml,t,azmﬂiqmm dwsuRens sl
69
Japanese listening and speaking skills; using
vocabulary and expressions in the field of tourism and hotel

business for conversations in various situations

0186 407 msﬁlamsmmsﬁ'ﬂmﬁ‘amsvimLﬁm 3(2-2-5)
wATMSlsIusH 2
Japanese Communication for Tourism and
Hotel 2
dewlazesmein : 0186 406 msﬁlamsmmmfﬂmﬁa
maviasifiauazmslseusy 1
Prerequisite : 0186 406 Japanese Communica-
tion for Tourism and Hotel 1
msﬁmmmma‘jﬁﬂuﬁummmiﬁamﬁmu,ax
miINLlﬁ&I I@ yémammmmﬁ
69 Tunslhsmeinvieadien
Japanese for communication related to tourism
and hotel management through the role-play classroom

involving the following situations

0186 408 msﬁlamsmmsﬁ'ﬂmﬁ‘amsvimLﬁm 3(2-2-5)

wasMslsausa 3
Communicative Japanese for Tourism and

Hotel 3
fewlazesein : 0186 407 msﬁlamsmmmfﬂmﬁa
naviasiEawazslseuay 2

Prerequisite : 0186 407 Communicative Japa-
nese for Tourism and Hotel 2
mmmmmma‘jﬁwﬁami?}amiﬁmﬂﬁﬁmi
ma‘qiﬁamiviamﬁ EALIFISIIN WaesnTENMIIEmenena

ST
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Japanese conversation for communication in

business services, tourism, and hotel; as well as language

etiquette in various situation

a a K3 1 1 a
3. ﬂN’Jﬂ’J‘HWLRBﬂLﬂ% VLNWEIEIﬂ’J‘] 6 NWIIEUNG
Free Elective Courses no less than 6 credits
A a a (% a a c!l a
WaniFeuannednseiudSyuaindasanly
NANENENIMEN TN IOEALTETh
€A R A o 2 A A a o
2290717 NUINENIDFIUUNITANEDUNNINING I Y
NMETNTUTDS
Select with the advisor’s advice from the bachelor’s
degree courses offered in Mahasarakham University or in

other institutions approved by the university

4. wnaimindszaumeniindw liteand 6 wirefia
Professional Training Courses no less than 6 credits
1003 491 msfinyszsunsaBandn 6400 #2lus/hours)
sluaqmmnﬁmimLﬁml.l.azu%ms
Professional Training in Tourism and
Hospitality Industry
miﬁlﬂﬂﬁﬁﬁ[’lmmmmm@%fgw%maﬂ‘m 4
Tudssmelnauasarsseme lagldsuanadiusauan
aAnendy namsaneiasldsy sovmalddusnontla
BN
Professional training in the government or
private sectors related to tourism or Hospitality industries
in Thailand or other countries under the approval of the
university the assessment will be Satisfactory (S) / Unsat-

isfactory (U)
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/ <

wangnsAadeanstndia
man"amﬁaﬂzmsﬂyawmsu,azmsﬁ'mmsu%msé’w‘lm%ﬁm
(dnges visi .6 2566)

A

4 o

Tanangns
mwnlng wingesRavenamstiuia suindatsmatgsemauasmadaneAneie uesie
mmﬁmqw : Bachelor of Arts Program in Culinary Arts and Hospitality Management

FoulSgyRarananim

mnle  @oda) - Aavenamstiudia @dymasewnsusrmatamssmade ueain)
@edo) ey (FaLmatpemanazmadiamatimace luaiie)
mmﬁmqw (@@ Lﬁ&l) : Bachelor of Arts (Culinary Arts and Hospitality Management)
(@ath) B.A. (Culinary Arts and Hospitality Management)
wingas

TUIINEANTINARDANANGNT 125 Mikiena

lasssthavdngas
. . mmtﬁmmsgwwé"ngm«umnszwszaﬁnm%ms . .
ALY TIIA . PWAUNULNG
(Mkaefia)

1. wanedmanuialy laistorndi 30 30
2. WAL UANY laistoanin 72 80
(1) miuimﬁuﬁm 24
(2) ngsATNAWIE 56
2.1 NQIATEN (A zilaAL) 38

2.2 NQAATTEN (Anzdan) 18

3. MR RN 6 6
4. wanedmEndszaumeaiindn - 9
52 (wbaefio) Taitaend 120 125
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swuﬁwﬂwé’nﬁm

1. vaneimdnuiialy Taideand 30 waefia
1.1 ngavinezmsBeniaanadia lifaunt 6 miefia
111 msuasnaes laitoent 4 mhefin
112 3nenenamiuazmelulad lataand 2 miefia
1.2 ngemsnniisuarAanedon laaunh 4 mheda
13 nganianssauasneadesssn  sifaend ambefia
1.4 ngamaidadauds lsifoent amiefia
1.5 ngaitideas lsitoant 4 miefia
1.6 NaRoNkAsF Lo 8 wiefia
. wnedrawe laifeend 80 waefin
2.1 nejuﬁmﬁugm 24 whena
1004 101 emesitfosduientiugaamnaanny - 3(3-0-6
vinafiamaimauaza
Introduction to Tourism Hospitality
and Food Industries
1004 102 MMINGWILARNNTWUAEMIHTNANIN

Siutsznhayang

3(3-0-6)

Personality Development and

Interpersonal Relationships

1004 103 emsitfosduiieniinghuuaendn  3(3-0-6
mamaknnms
Introduction to Raw Materials and
Principles of Nutrition

1004 104 MIFNNLALALINTUREANE 3(3-0-6)
Sanitation and Safe Food

1004 205 WeANIINALEINA 3(3-0-6)
Consumer Behaviors

1004 206 WiANTIUUALNA UlaETEWNe

ﬁwm%uaqmammmmsaﬁmmagmmi

3(3-0-6)

Innovation and Information
Technology for Hospitality and Food
Industries

1004 207 ﬂgwmmmmﬁmmsmﬁﬁm%wh 3(3-0-6)
E}@]ﬂ’]ﬂﬂiﬁﬂm’i‘i.l%ﬂﬁLLaSE]Wl’l’i
Laws and Professional Ethics in
Hospitality and Food Industries

1004 208 mmﬁanawﬁugmﬁm%uﬁaﬂsmiﬂwgd 3(2-2-5)
DMIATMILIMT
Basic English for Culinary Arts and
Hospitality

2.2 QAT UANE 56 WG
2.2.1 ngadndn Griawetisdy) 38 wikEnia
1004 111 'wa”ﬂmil,mzﬁﬂmmiﬁ@@mmsdﬁaaﬁu 4(2-4-6)
Principles and Basic Culinary Skills
1004 212 MIUFIBWNINLIUNN
Western Cookery

1004 213 NANMILALINEEMITNIUN U@ 4(2-4-6)

4(2-4-6)

Principles and Basic Bakery Skills

1004 214 MU pamIIRITE 4(2-4-6)
Asian Cookery

1004 215 ML INey 4(2-4-6)
Thai Cookery

1004 316 MIAMAER MsismsURIAEINS 3(3-0-6)

WALEAMYINTINMILIMS
Modern Marketing for Food Business
and Hospitality Industries
1004 317 m‘smuquﬁmuamnaLLa:m‘%mﬁlzn 3(3-0-6)
Food and Beverage Costs Control
1004 318 MyVNupUgsiadmsusEnaums  3(3-0-6)
Business Planning for Entrepreneur
1004 319 miﬂ%’lﬂﬂ’ﬁﬁﬂEJTT]iEﬂW]iLLﬁ%mi

AONLULATY

3(3-0-6)

Menu Creation and Kitchen Design
1004 420 Maduawazinensudenisivy
MNITININIUALLIMS

3(3-0-6)

Seminar and Research Methodology
in Food and Hospitality Businesses

1004 421 mi?%amimméaﬂqwém%u
AUssnatams

3(2-2-5)

Communicative English for Chefs

2.2.2 N§ATAN (awiziian) 18 wiaefin
1. naNAManaaziuan

1004 331 maﬂ@@mmm%um%u@q
Advanced Western Cookery

1004 332 ﬂﬁﬁjd@?%ﬁﬂ%ﬂlﬂﬁ
French Cookery

1004 333 MIUp@NIBIMALL
Italian Cookery

1004 334 MU MTENTTM
Mexican Cookery

1004 335 FatemILsa0wnIny IuanTINEsy

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

Contemporary Western Culinary Arts
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1004 336

1004 337

1004 338

1004 339

1004 340

1004 341

1004 342

1004 343

1004 344

1004 345

1004 346

1004 347

1004 348

1004 349

1004 350

1004 351

Ins. 043-719888

2. N INsiate

JRUDTINUAEMILI TN 3(2-2-5)
ASEAN Culture and Cookery
JRUDTINUAEMILIFIMNIAU 3(2-2-6)
Chinese Culture and Cookery
ARUDTINAEMILI RN 3(2-2-5)
Korean Culture and Cookery
MuﬁﬁuLLazmiﬁ@ammiajﬁu 3(2-2-5)
Japanese Culture and Cookery
TRUDTINUAEMILROMIBWAY  3(2-2-5)
Indian Culture and Cookery
SampasauasmaLuo sy SiAsua:  3(2-2-6)
AL THANNAN

Tyrkiye and Middle East Culture and
Cookery

3. ﬂ’sj&ﬁ‘ﬂ‘lﬂ‘lﬂ‘]‘ﬂ‘ﬂ&l

sttt 3(2-2-6)
Regional Thai Cookery

gusllney 3(2-2-5)
Thai Desserts

miﬂﬁ;ammﬂm%uqa 3(2-2-5)
Advanced Thai Cookery
fatsmaunsadnsinuasna i 3(2-2-5)
Arts of Vegetable and Fruit Carving
alndaans e 3(2-2-5)
Thai Chef’s Table
fatemstsenauansdan 3(2-2-5)
Isan Culinary Arts

4. NRAITARNAY

MIFRENYUND LA IUNNEY 3(2-2-5)
Pastry and Pie Preparation

RERIGEGIN 3(2-2-5)
Bread Baking

LANLAYMTANLGIATLAN 3(2-2-5)
Cake and Cake Decorating
PNFINUALEZNIIAMTIUNUN 3(2-2-5)

Barista and Café management

1004 352

1004 363

1004 354

1004 365

1004 356

1004 357

1004 358

1004 359

1004 360

1004 361

5. NNITTINTIONS

T KTt 3(3-0-6)
Introduction to Accounting

MITANTINI e 3(3-0-6)
Human Resources Management
nagnEATIZED 3(3-0-6)

Leadership Strategy

mITeMIuarmImIinnwEes Ny 3(3-0-6)

Cruise Line Operation and Management

arinain 3(3-0-6)
Airline Catering

LT e e 3(3-0-6)
Basic Restaurant Design

6. NRAITIMNIUINNS

m‘wimt,ﬁml,%amwﬁ 3(3-0-6)

Gastronomy Tourism
HNIa3090193 3(3-0-6)

Food Storytellers

MIUAMIYNTHALLATRIAN 3(2-2-5)
Food and Beverage Service
MILAMITALRE 3(3-0-6)

Catering Operation and Service

7. ngadmuianssanazinaluladduiy

Qﬁﬂ'\‘l’lﬂ‘i‘iﬂ 2119

1004 362

1004 363

1004 364

1004 365

1004 366

weluladiasfelnaidmiugasmnass  3(3-0-6)
213

Modern Technology for Food
Industries
JLUUTINAIMNIDRIELE 3(3-0-6)
Food Business Intelligence
fatematnavensszsulaena  3(2-2-5)
Arts of Molecular Gastronomy
WIANTINAWNTIINNG 3(3-0-6)
Plant-based Food Innovation
Fadzmannueisang 3(3-0-6)

Arts of Food Styling
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Q

1004 367

1004 368

1004 369

1004 370

1002 363

1002 366

1002 374

1001 371

1001 377

1001 380

8. ngwizlnauenans

AnenenansMInmsiladiu 3(3-0-6)
Introduction to Food Science
MIIAMITLLUMILEMID WS 3(3-0-6)
o

Walnmnms

Food Service System Management
In‘ﬁmmiﬂ_gma 3(3-0-6)

Personalized Nutrition
mslélsunsudiFagilunulngnms 3(2-2-5)

LaEMIMAWAR1NT Application of
Computer Program in Nutritional and

Dietetics

9. mjummﬁmmﬂ"ﬂmﬂiau,sw,l.aza.l%ms

ﬁmuammﬁﬂmﬁaqmmwﬁm%uqiﬁa 3(3-0-6)
Tsausw

Hotel Spa and Well-being Services
tinaaslsaus 3(2-2-5)
Hotel Butler

QWMWiLLazLﬂ%aaamLﬁaqmﬂww 3(3-0-6)

Food and Beverage for Health

10. néummﬁmmsﬁ'@nﬁﬁmLﬁmuaw%mﬁ

miviam,ﬁmn,%aqﬂumw 3(3-0-6)
Health Tourism

it lad 3(3-0-6)
MICE Businesses
MITAMTNUNFMANLFHIAE 3(3-0-6)

a 6 ] ] A A
NRiZh| L’M@]‘?MWGWGL%Q_,IBHNNBQW‘HW
Professional Special Festival and

Mega Event Management

WEe) : * NN TNIRrNzden AinmansniieniFeunein

U U AI A A a a A
EL%ﬂEjNGL@ﬂQNW%ﬂ NIDRDNLTLUNLITIANNYNNYNIT I@FJ

e BeuneAnngulangamii dadlsiiosnd 9 miwdn

Ins. 043-719888

a A K3 1 1 a
3. BNIedT AN haithaend 6 LA
A a a ASI a (% a a
WenSuunnnedniideseulusefulTynasees
ATIendy lnafuushaasaandnuinm wa amiums
Fnn AN InendusmanTINSUTa

4. v ImEnyszaumsaiizdn 9 Wbaena

*1004 291 MIRNUsTAUMIARANTN 1 3(450 $2l9)
Professional Field Experience 1

*1004 491 M3RnUszauMIaITEN 2 6(900 #21319)
Professional Field Experience 2
D)

*1004 492 MIAUA DT 6(0-12-6)
Independent Study

0199499 dwafinm 9(0-40-0)

Cooperative Education

A
%38

NAEWG @ * AT 1004 291 msinUszaumsnimdn
1, 11831 1004 491 MIRNUIEFUNMIAINTN 2 uaeeAn
1004 492 maduaNdsse HuneAnsiumbeia loaing
MBSy =S via U
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K ) =
i z
/ s““ ""'

WEAILABNTANIN

uﬁng@sﬁaﬂmamsﬁ'mﬂm mmﬁ‘mﬁaﬂzmsﬂgemmsuaznﬁﬁ'@nﬁu%ﬂﬁ@’{w‘lum%ﬁm

s20Un6
o v
9 1 Maan
SWaI Fae N ia
0041001 | MmasnnmileleFunananion 2(2-0-4)
Preparatory English
A & o
MeneAm AN
0043 001 MIAATIDBNLLIL 2(2-0-4)
Design Thinking
A & o
e
! An N P A
XXX XXX | DRNOMEIRLALRAIAREN (Han) 2
WaneAmAnv
wox x| NRNANEIRN (Han) 2
A & o
MeneAmANA
1 A v [~ A
XXX XXX | NANWALNDIUNUN (1§an) 2
A & o
e
XXX | NANWIANIINLATMIETeETsa (Fon) 2
e
1004 101 anagidasieiugaaMnTINM Yo afieaneuanIwase s 3(3-0-6)
Introduction to Tourism Hospitality and Food Industries
1004102 | MIWGOLARNNTWUAZMING WA MM UE I Iynas 3(3-0-6)
Personality Development and Interpersonal Relationships
NuwmmefiafiameidawEen 18
P indEs 18

Q Ins. 043-719888
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@

U9 1 madma

SN fa3m PWIUUUEAR
0041 002 mmﬁmqmﬁamsﬁami 2(2-0-4)
Communicative English
vsneAm @iy
0041 022 vinsuasiinaaTaian s At ias 2(2-0-4)
Digital Literacy and Life for Transformation
vsneAm @iy
o xxx | ngawaiiaadnwds (don) 2
vsneAm @iy
oo xxx | NRNANEeN (Han) 2
vsneAn @l
1004 103 mmil,ﬁm(ﬁwﬁmﬁu"imq@uLLawé’ﬂmimﬂmmmﬁ 3(3-0-6)
Introduction to Raw Materials and Principles of Nutrition
1004104 | MIgnAtauaTaINIRanY 3(3-0-6)
Sanitation and Safe Food
1004 111 ‘wé’ﬂm=§LLaxﬁﬂmmiﬂﬁ;aammﬁaﬁu 4(2-4-6)
Principles and Basic Culinary Skills
Sumbefafiamadoudeu 18
PWIUNBAATLEN 36
U 2 madu
SYa fa%m PUWIURUILAG
woocoa | NRNgMIWERTLaZRNAnRoN (Fan) 2
vsneRmanhll
WO XX | NENwIANTINLAEMIRE1eETI6 (o) 2
vsneRmanhll
oo x| NeiTi&en 2
vaneRmansnl
1004205 | wyfinsswgislng 3(3-0-6)
Consumer Behaviors
1004206 | wimnssauazmaluladansaumedmugnamnssNn LA EIaze TS 3(3-0-6)
Innovation and Information Technology for Hospitality and Food Industries
1004212 | MIL§90 IR IUaN 4(2-4-6)
Western Cookery
1004 213 MENMSUALTNEE MY e L Bad 4(2-4-6)
Principles and Basic Bakery Skills
Samiefofinmadende 20
PUWIURILAATZEN 56

Ins. 043-719888
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e,
L

U4 2 madae

W fo3m WUNILAR
wox x| nepnden 2
vaneRmAnH )
ook | nenGen 2
vaneRmamsnl
1004 207 NOVANENALATIENLTAN I MgmaNTINMILAM AT T 3(3-0-6)
Laws and Professional Ethics in Hospitality and Food Industries
1004 208 ﬂwwwﬁaﬂqwﬁuﬁwuéww%uﬁaﬂmﬁﬂ@@mmmmmsﬁmi 3(2-2-5)
Basic English for Culinary Arts and Hospitality
1004 214 Mats NIl 4(2-4-6)
Asian Cookery
1004 215 miﬂjammﬂm 4(2-4-6)
Thai Cookery
Sumhefafismadewdou 18
NuUILANFTAN 74
i 2 maggaaN
SHHIL fo3m PWAUNULAR
1004 291 mIrnUsEEUMInAIIN 1 3
Professional Field Experience 1 (450 %’ﬂm)
Swammiefafiamadendo 3
PwAUUEAAFZEN 77
U9 3 madu
SN fa3m wUUILAG
1004 316 manmagAlmldmsUTIiRn M ELAtgMEANTINMILIMS 3(3-0-6)
Modern Marketing for Food Business and Hospitality Industries
1004 317 mimmmﬁwuawmmmm’%adéﬁlu 3(3-0-6)
Food and Beverage Costs Control
xoxox | naaATEN (awsden MeAni 1) 3
XHXX XXX NN (amsden T 2) 3
XXKK XXX NN URNIER 1 3
Sumbhefafiamadouden 15
PUILAnFTaN 92

. 043-719888
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@

U9 3 madme

S fa3m WU
1004318 | MyvNwHUgsiadwmsLssenauns 3(3-0-6)
Business Planning for Entrepreneur
1004 319 MIESNETIATIUMIOWNTUALMITRANULLAS) 3(3-0-6)
Menu Creation and Kitchen Design
xoxox | NANATEW (wengden e 3) 3
xoxox | NANATEW (wengdan e 4) 3
oo | Benis (AT 2) 3
Sumbhefafiamadowdou 15
PWAUNBAATLEN 107
U 4 madu
UL fa3m WU
1004420 | ndnuaeinenssdatAnidemegsiaemauasmaims 3(3-0-6)
Seminar and Research Methodology in Food and Hospitality Businesses
1004 421 miﬁlamsmmé’amwﬁm%u@ﬂszﬂaumms 3(2-2-5)
Communicative English for Chefs
ook | NENATTEN (evnsiden AT 5) 3
ook | NERATTEN (evnsiden AT 6) 3
Swumbhefafiamadowdou 12
Mwmmbhenaseas 119
94 4 mavane
SN fa3m PWIRNULAG
1004 491 meinUsyaUmMIaRTEn 2 6
Professional Field Experience 2 (900 %ﬂm)
D)
1004 492 manuaaesy 6(0-12-6)
Independent Study
Sumbhefafiamadonden 6
PWIUNBAATZEN 125

Ins. 043-719888
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K ) =
i z
/ s““ ""'

ﬂﬁngﬂsﬁaﬂmamsﬁmﬂm mwﬁmﬁaﬂzmsﬂgemmsLLazmsﬁ'@msu%msé’w‘lm%ﬁm

STUUNLAY (Wauwh)

ad v
I 1 Mmanw

SHEIL fa3m PWAUUULAR
1004 101 mm%ﬁmﬁmﬁmﬁuqmﬁmmﬁmmiﬂa@Lﬂ‘mmiu%mmazmmi 3(3-0-6)
Introduction to Tourism Hospitality and Food Industries
1004102 | mavamyAENMNLAEMIENeNHENTUBszreaaa 3(3-0-6)
Personality Development and Interpersonal Relationships
1004 103 mmﬁﬁm(ﬁwﬁmﬁui’wq@uLLawé’ﬂmimﬂmmmi 3(3-0-6)
Introduction to Raw Materials and Principles of Nutrition
1004 104 mIgNaazaNILaandE 3(3-0-6)
Sanitation and Safe Food
1004 111 wé“ﬂmil,l,a3ﬁnmmiﬁ§amwslﬁmé”m 4(2-4-6)
Principles and Basic Culinary Skills
oo | waeAmnanswhly 6
Sumbhefafismadewdou 16-22
PIURILANFTAN 22
# 1 magae
SHEIL Fa3m PWAUUUILAR
1004205 | wofinaswiislag 3(3-0-6)
Consumer Behaviors
1004 206 W'imm‘mLL@SL%@IuIa5aﬁaw;wﬂﬁm%uqmﬂmﬂﬁmﬁ‘u'%mit,l,a3awm 3(3-0-6)
Innovation and Information Technology for Hospitality and Food Industries
1004 208 mmﬁaﬂmﬂﬁugmﬁm%uﬁaﬂxmsﬂ@dmmmazmsu%mi 3(2-2-5)
Basic English for Culinary Arts and Hospitality
1004 212 MIUJIMIRLTUNN 4(2-4-6)
Western Cookery
1004213 | vénmsuasTinuemaThause U 4(2-4-6)
Principles and Basic Bakery Skills
1004214 | MatgeewnTedy 4(2-4-6)
Asian Cookery
SumbeRafismadewdou 21
PIURUILANFTAN 43

. 043-719888
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@

o v
4 1 mengIan

B ner ! a3 N ia
A & o
KXKX XXX weImeanmvi 10
o 1 a d‘ a a
NunrIeianamnsiiewsan 0-10
MuaunwIeiaaan 53

*nsifiafioulauneAndnwinluldnnn 10 mihefa lsfiudasamadensaulumemsanmii

SHeIM fa%m WIUWARUILAG
1004 207 ﬂg‘wmaLLaxaﬁ‘sawmim’ism%wsl,uaqmﬁmmwmiﬁ%mﬂmmwm 3(3-0-6)
Laws and Professional Ethics in Hospitality and Food Industries
1004215 | mavlqsanstneg 4(2-4-6)
Thai Cookery
1004 316 msmm@aqﬂslmiﬁm%u‘giﬁaamml,azaqmammimﬁu‘%mi 3(3-0-6)
Modern Marketing for Food Business and Hospitality Industries
1004 317 mimuqmﬁwuawmmmLﬂ%a@@'%m 3(3-0-6)
Food and Beverage Costs Control
ook | waeAndnswily 8
Swumbhefafiamadondeun 13-21
PUWIURILAATZEN 74
9 2 magne
UM fa3m PUWIRUUEAR
1004 318 maawRUgIiad MRSy naums 3(3-0-6)
Business Planning for Entrepreneur
1004 319 MIFFIIATIUMIBNIUAEMIBBNULLILAT 3(3-0-6)
Menu Creation and Kitchen Design
XXXX XXX NANITEN (Wnziian) 0-9
XXXX XXX vaneRm@nsnly 0-6
Swamiefofiamadende 6-21
PWIUNBAATZEN 95
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KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

ﬂ navN:llgulazUs:udana uua

E reg@msu.ac.th

fu @1mMsUUaMsaavNvIngImaas (SC3)
83U 1 0.UIWIE8Y D.AUNSITEY D.UKIAISAIU 44150




K ) =
i z
/ s““ ""'

19 2 megaian
k']

ST a3 Pwmmeia
= €A a
1004 291 MIKNUTERUMIATITN 1 3
Professional Field Experience 1 (450 ;ﬁ’ﬂm)
INuwmmefafameidewseu 3
MWUNWILAAFLHN 98

*matifiafieulouneAnmsinusraumsnanawldannn 3 wihede lsfudasamadendoulumenmsanmii

U9 3 maau

SN §a%m WIUNRUILAG
1004 420 mafuswaInen et Tidanegstiae wnsuasmILims 3(3-0-6)
Seminar and Research Methodology in Food and Hospitality Businesses
1004 421 mi?i'aaﬁmmé’mmém%uQ"ﬁﬁz:ﬂa‘ummi 3(2-2-5)
Communicative English for Chefs
XXX XXX NRIATTN (wwzian) 0-9
XXXX XXX Nan 0-6
Sumbhefafiamadouden 6-21
PuruIERnaaN 119
¥4 3 mevane
SUHIL Fo3m PWAUNKLAR
1004491 | mskinuseaumsnifiangn 2 6
Professional Field Experience 2 (900 :ﬁ“ﬂm)

Q Ins. 043-719888
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Q

Ins. 043-719888

MadugseIn
1004 101 mwi’sﬁaeﬁmﬁmﬁuqmamnﬁu 3(3-0-6)
mavieaifitamsusmauazatns
Introduction to Tourism Hospitality and
Food Industries
amadidiasdwiuatugasmnasamviodies
MILEMT kazavns enanduan fSeama wasuRnE ey
‘Hmaq(ﬂm%ﬂﬁmmiﬁadl:ﬁl g7 MILAMT Laza s Iﬂiﬂﬂ%?dl,l,ﬁz
ixuﬂumﬁﬂmiqwﬁmmmmw’m1,1'71" 27 MILINT WAz
waﬂiwwadqmmmﬁmmiﬂmLﬁm MILIMT Laea1ne
dairagia deom uavdawandan wliamosgaamnasnly
aUINEG
Introduction to tourism, hospitality, and food
industries; history, definitions and significant concepts of
tourism, hospitality, and food industries; structure and
management system of tourism, hospitality, and food
industries; impacts of tourism, hospitality, and food
industries on economy, society, and environment; trends
of the industries in the future
1004 102 ﬂ‘]‘iﬁ@l%ﬂ{ﬂﬁﬂﬂ‘]wLkazm‘éﬁ%"lﬂ 3(3-0-6)
anadRuszwIsyAAa
Personality Development and Interpersonal
Relationships
amsdidosdufientuyaannm arudifen
YaAnME U MEUan MIIATIEAUALLTURUAMDS MTVIUHY

3

1% a

WRIU1 1L mw@@iaﬁ'aﬁﬁhﬂﬁﬁmmmzmmimﬁmm’m
fufaule masthemeefaiusiugn vinmadausugné
astsrmassiula amsemmedons wé’nmsﬁamsﬁuaﬂnﬁw
s fiiugnéuasyena i ludoon
Introduction to personality; knowledge of
internal and external personality; self-analysis and
assessment; self-development planning; communication in
workplaces and ability to work with others; building
customers relationships; principles of hospitality to make
impression; social etiquette; principles of communication
to customers; interaction with customers and other people

in society

e
L

1004 103 mwis’uﬁmé‘fwﬁmﬁ'u%’mqﬁuuaz 3(3-0-6)

winnEMelagwinig

Introduction to Raw Materials and Principles

of Nutrition

mmiﬁugmiumﬁﬁisﬂauLgazﬂmazuﬂa‘naa
Fanaudsznovanns mefiams@andauasmaien i ingiu
Tumtsznauems anwddradlnmnms anwdasmasns
ownsuas Banasnsansfiens lesudatu unimuaswin
YDIENTAT ﬂiymﬂmmmiLLaz@’amvl,aiﬂmgama@msmmi
DMIRWIENEN LASMITUNNTS

Basic knowledge of raw materials’ compositions
and properties; techniques in purchasing and selecting raw
materials for cooking; importance of nutrition; nutritional
requirements and daily nutrients; roles and functions of
essential nutrients for body; nutrition problems and
imbalances; food for specific persons and food allergy

1004 104 MagNANAUAZAWNTRRANY 3(3-0-6)

Sanitation and Safe Food

NANMIFNALIGIMIUREANNLADAN 2D
owns matuidionuazidalseluatms qmﬁmaﬂmuﬁ'm%mm
Ugnay Uarimhee s MIQUaTNINFINWILALHR MY
SIUYAARTAIKLITENEUMEUWALHLENTIMT MIQUASNIN
gawdllumsdaifiuans nefmanvezaaey

Principles of food sanitation and safe food;
contaminants and pathogens in food; sanitation of food
preparation, cooking, and distribution sites; maintaining
health and personal hygiene of food processors and food
service providers; maintaining hygiene in storage; solid
waste disposal

1004 205 wa@nssagu3laa 3(3-0-6)

Consumer Behaviors

ANUNINY ANNARY WazaInUITnauYad
woEnaanguslne mauundsuanaasdisln Jeduid
drbwariomadindulavassfuilne msmeansaingdingsu
AuAlnalaeseendnnuimedainen fsasfinen smypweiinen
uauTHgenERS Watssyndgmanme uwalimgfnssumes
Aualnemdsmaundssnazasgalzalein-19 uasngugnéy

WMENgY
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Meaning, significance, and components of
consumer behaviors; types of consumers; factors influencing
consumers’ decision making; predicting consumer
behaviors by integrating theories from psychology,
sociology, anthropology, and economics to be applied to
marketing; consumer behaviors’ trends after the pandemic
of COVID-19 and niche market

1004 206 winnssuuazinaluladsnsswnd  3(3-0-6)
ém%’suq61a'mnssun'ﬁu%n’ﬁuazam'ls

Innovation and Information Technology for

Hospitality and Food Industries

ANNTNY LWIAA LATLNLNYYDINIONTINIAL
wmaluladsagfiansuinisuazemns msldmelulad
AL Laz e NG IIRIgnAn MaWan
L@%mﬁaLLazmmﬁ@ﬂ%waﬁﬁﬁﬁﬂﬂgjmiaanLLUUW'S@mﬁm
ELuﬁﬁﬁaammmzmiu%miumﬁujmmwm'faﬂmﬂadgné’w
maeuATmTnSRumMatigan

Meaning, concepts and roles of innovation and
information technology to hospitality and food industries;
employment of information technology to identify trends
and customers’ needs; development of tools and creative
ideas leading to design innovative services based on
customers’ orientation; protection of intellectual property

1004 207 n;]wms.lLLaza'a‘smuiimﬁm?sw‘lu 3(3-0-6)
qmwmﬁumsu%msua:mms

Laws and Professional Ethics in Hospitality

and Food Industries

nonaig LLaBNWﬁﬁ’]%ﬂ’DU@Nﬂ’]iNﬁ(ﬂaWﬂi
mmm@mmm:mm‘mmmmgwmymummmi &ﬂ@]iﬁ?u
BIMTLRSNI NN EJ‘Vl Lﬂ EI’D"IJ DIMTUMINRALALINUI DI
BANNITA mmmﬂaam a‘nmmmiwﬂmmw NUsene
AU EIQW%G%%T]{]MN?EJLLa%N’]Wig']%mﬁmi NHNA EJ'FEN@?EN
Aualne assenussadininlugesmnssamaLAmsuazaivng

Laws and standards governing food production;
importance of food standards and quality control regulations;
laws related to producing and selling foods; principles of
food safety in Thailand and other countries; sectors
involving food laws and standards; consumer protection

laws; professional ethics in hospitality and food industries

&
1004 208 MwEsNgURUTUTNTLRAENELTY 3(2-2-5)
21MSWAZNITLENS
Basic English for Culinary Arts and Hospitality
AT MANA MSE% wagMEdauMINEInas
o o oy EAAd o ¢ A A A Yo A
1%@‘3’3 mﬂwwmmmnuaﬁﬂmmmawam3m% ’JG]Q@‘]J (15
mstsznatams magwwasduugasawns maduuiudin
A 4 ¢ o - ava
Lwaﬂamimﬂmmummzaa@m L‘ﬂﬂaﬂammuawgwmm
MIUFAIANN AR
Listening, speaking, reading, and writing
English related to a kitchen; vocabularies related to kitchen
tools and appliances, raw materials, and cooking methods;
reading and writing food recipes; writing memo to
communicate within departments and organization;

understanding following commands; express opinions

1004 111 ué’nmsuazﬁnmmsﬂiammsLﬁaaé'n’u 4(2-4-6)
Principles and Basic Culinary Skills
(Foulavesmedn : 1004 103 enwdidiasduiienty

Jaghuuazusnmamalaguins

(@naBeundaniulé)
Prerequisite 11004 103 Introduction to Raw
Materials and Principles of
Nutrition (Concurrence with
1004 103 Introduction to Raw
Materials and Principles of

Nutrition)

astsznauuaznmENT AT s MIUAAzLEIN
nesAtuameiinlunsLsenoue o ménimedn
1%ﬂ1‘§°ﬂi5ﬂa‘]_lmﬁmi MITNUHBMILTZNaUIMILRENITAA
witsiRausLsnetans msldsiauasmsudacdi
mawsuiagavdmiulssnauams manusnmuasms

DN M3 e NEYe R UasiLShm qﬂmzﬁm’%aﬂ%

dwsunadsenauaivng

Compositions and characteristics of each type
of food; basic cooking methods and techniques; technical
terms in cooking; cooking plans and cooking sites
preparation; culinary arts knife cuts and basic cutting;
ingredients preparation for cooking; storage and preservation
of food; using, cleaning, and keeping equipment, tools,

utensils for cooking
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1004 212 M31l5921M5ALTUAN 4(2-4-6)

Western Cookery
aulawassedn : 1004 111 wﬁnmiuazﬁnmnﬁﬂﬁa
z v a v (2 A
awsiiinsdin (1aiFundasinld)
Prerequisite : 1004 111 Principles and Basic
Culinary Skills (Concurrence
with 1004 111 Principles and
Basic Culinary Skills)
o o 6 A 9 A
wdnMaUgsIayuen gUnsel Leasld 1ndas
Uuazia3aame dnSUmILpamnInsiuen massuswas
MILPAWNITUTUATAER MTETUNUATIILIIMIL e
a 6a \ A o
1 MAGRLNLERMTLISTNTEN ) MsUsznauawnsianan
louazuils
Principles of Western cookery; utensils,
appliances, seasoning and spices in cooking Western
cuisine; preparing and cooking a variety of salads; preparing
and cooking a variety of soups; preparing a variety of

sandwiches; cooking food made from eggs and dough

1004 213 WdnMsuaTn¥E MUY 4(2-4-6)
Principles and Basic Bakery Skills
winmTuseudinsdu Faniu qunanl wiedld
Tmavhansey wanmate me ¥a medlamanasudls weiie
naf wallamsavany walamseds wallamag wede
miammmhm ﬂTiﬁW%%NBUWW&QWiNWW?ﬁW% RGN
YUNDL

Basic principles of bakery; ingredients, utensils,
appliances in making bakery; principles of scale and
measurement; mixing dough techniques; whisking
techniques; melting techniques; creaming techniques;
rubbing techniques; baking techniques; making a variety

of bakery with standard recipes; bakery decoration

e
L

1004 214 Matgeanaiaidy 4(2-4-6)
Asian Cookery
fewlzanenedn : 1004 111 winmsuastinyen s
st @adeundasinlé)
Prerequisite : 1004 111 Principles and Basic
Culinary Skills (Concurrence
with 1004 111 Principles and
Basic Culinary Skills)
mmiﬁugmﬁmﬁumwmaL%a TadeBvEwatiss
KasoDINTR@RMUNNAMA WiTuasTuean Wilueyuaan
LaEJGGL(;lJ L'P]L%Eﬂ(;f LLa%L@L%EJ’?%a@ﬂﬂaN Laﬂﬁﬂﬁiﬁﬂmm%ﬁu@iﬁ%
foudt BvEwaruGedaiamsssNaMsREY WEnMUsney
ammaﬁaﬁugm mefiamagUnaniuasesasil masaanusts
La‘ngW‘i RUDIINLALATEIMMITULTEMUIIe L%EJ
Basic knowledge of Asian cuisine; influential
factors affecting Asian cuisine divided by geographies, East
Asia, Southeast Asia, South Asia, and Middle East Asia;
identity of cuisine in each area; impact of beliefs on Asian’s
cuisine culture; basic principles of Asian cuisine cooking;
using equipment; food presenting and serving; dining
culture and etiquette of Asian cuisine
1004 215 MsUgsanslng 4(2-4-6)
Thai Cookery
dawlvaasnein : 1004 111 wanMawastineemsLse
amnsidacdn @nadeuwdasinld)
Prerequisite : 1004 111 Principles and Basic
Culinary Skills (Concurrence
with 1004 111 Principles and
Basic Culinary Skills)
Jausyanans e UseifenansuasiTamnms
maamm‘ﬂm Gﬁﬁml,azﬂimmaamwﬂw méa@ﬁauaz
qﬂmrﬁﬁm%uﬂixﬂaummﬂm NIYLIUMINILUIZNALD NG
e eéwifiReadastiuammlng Lﬂ%‘amﬂl,t,azﬁsguvlwsvlm
matfifuasmaiialumaesuauasmslsenatems e
Usznmengs) mavhiauaawns e
Thai food culture; history and evolution of Thai
cuisine; types and classification of Thai cuisine; equipment
and utensils for cooking Thai food; Thai food cooking
methods; technical terms related to Thai food; Thai spices
and herbs; practicing and techniques for preparing and

cooking different types of Thai food; Thai food presentation
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1004 316 msmm@qﬂ‘lmiém%'uqsﬁammmaz 3(3-0-6)

QAMUNTTNMILIMS

Modern Marketing for Food Business and

Hospitality Industries

@m;mmmmsmmﬁwﬁma@mimm@ Lifa
wasnuimInaaadelng SvEwavasnsamafisinasie
madindularasgnén maukdmnaa madenaaavang
MITNABAGTIAUINNMINAA FIUUTEHNNIINITEAA
mmhiaﬁmamwm@ mzmumm’%mimwm@Lﬁaaé’m
PIYHTIHINUNMIFAG

Meaning and importance of marketing;
concepts and theories in modern marketing; influence of
marketing on customers’ decision making; segmentation;
targeting; positioning; marketing mix; marketing technology;

marketing management processes; and ethics of marketers

1004 317 msmuqué’quumuﬁua:m‘%‘aaﬁlu 3(3-0-6)
Food and Beverage Costs Control
m\‘m‘mLgawﬁwﬁ'ﬂuads’JmmuqmammLaméaq
fias ¥ aehumIETaTL msﬂuaa%ﬁams%a NILLIUMSI
$ofta manTiasy medaniu madindie nemeus MIAILAN
PRGN miﬁmumwmmwﬂﬁmmzﬁmﬁmmm MIAILAN
omuAHAIBIRNAIRSY MIEuudu Uz A
m%aﬁmﬁuﬁwquwmgm M ENUAUYULALT LA EYD
DINSUALLFRRIRY

Roles and duties of food and beverage costs
control; counting management; requesting purchase
approval; purchasing process, receiving, storing, disbursing
, planning, price control; food pricing related to its value;
food and beverage inventory control; comparing the cost of
food and beverages with standard costs; reporting the cost
and expenditure of food and beverages

1004 318 MINNUNUINATUTLEsENAUMS  3(3-0-6)
Business Planning for Entrepreneur
VENNIUWASIAAMITLURNLYIND TNETTUA

dhwsnegsiia mamslassadnaununsiia mevsuiiulamauay
Ua33AMIINa AT GUIIgINAUALANHADINTIB
anen Madamaninens LLazmiﬂmﬁummLﬁmqsﬁa
AIILNUIINVRINTINA

Principles and concepts of writing a business
plan; setting business goals; structuring business plans;
evaluating business opportunities and threads; analyzing
business competitors and customers’ needs; resources
management; business risk management; entrepreneurs’
ethics

1004 319 ﬂ‘lia%"l\ia‘éiﬁi‘ltlﬂ‘ﬁﬂ‘m‘ﬁiLLa&’ 3(3-0-6)

N1508NWULAS

Menu Creation and Kitchen Design

AN IRIMIFIEITALAYABNULLTIENS
o3 Tadefidonasion s nIuNHILALEENULITI BN
wdnmssonuuLkasasa Tadefidenasonseenuuuess
mIanusse wuazmesan whaamsienlnud ndnms
BONULLSEILTN Uy WasnTvaienwermer mavlseynd 1y
TUsunsutazeanuuLiasnsy

Importance of creating and designing food
items; factors affecting menu creation and design;
principles of kitchen’s layout design; factors affecting
kitchen design; interior and exterior designs; concepts of
color tones painting; principles of water, lighting, and
ventilation systems; application of computer programs in

designing kitchen

1004 420 MadNaw ATzl ITITamegaia  3(3-0-6)

2INTHATNTLINTG

Seminar and Research Methodology in Food

and Hospitality Businesses

ﬂizlﬁuﬁ'amﬁaﬁLf’%m*ﬁmﬁuqiﬁaammmzmi
15ms mmi‘lﬁaﬁuﬁ ENTTUVANMIUALNIELIUMTIAE FYILe
Tymuas aguszaamside msoonuuumsidy whnsieise
waznaiivdaga mydenziuazmsulannananedoys
mathisuensnuHaLassrlaTiraimidy ASussanlums
POl

Contemporary issues related to food and
hospitality businesses; introduction to research principles
and processes; establishing research problems and
objectives; research design; research instruments and data
collection; data analysis and interpretation; presenting

research results and implementation; research ethics
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1004 421 msﬁlamsmmé'anqﬁém%u 3(2-2-5)
Kilsznavanng
Communicative English for Chefs
mﬁﬂqu,axmm@mm@”@mﬁ%ﬂumﬂﬁu’%mi
Paunune$I MaRemInNSnnEiugnd madayagndn
amuTay TN@ATYeL mawiaws naidayaReatums
Usenavawns naL Jandu siagnen
English listening and speaking used in the
services of the kitchen department; communicating in
English with customers by asking customers information,
preferences, tastes, food allergies; providing information
related to cooking methods and ingredients to customers
o
1004 331 M3UFIIMNIALIRANTUFS 3(2-2-5)
Advanced Western Cookery
ARAMILGEENUATMITLFIDMNTULLAL TUAN
%%Ejﬂ miﬂimaummﬂ@amm%’au%u miﬁizﬂa‘umﬁmﬂ@a
ANNTOUL MIUTENaLIMIIALANHNS BULLL NN NG
msm’%wLmzmiﬂ‘gammimﬂﬁmq@umnlﬁaé{’@imamismw
mdeusaitormunudadou naeRtauszmaLgeiiadein
MIGELNLALNITLIRMIIVED MIANUGNANUINT
Advanced Western preparation and cooking
techniques; cooking by humid heat; cooking by dry heat;
cooking by mixed heat; preparing and cooking various
meats; portion-controlled meat cuts; preparing and cooking
poultry; preparing and cooking seafood; plate decoration
1004 332 msﬂgammsﬂ%'ema 3(2-2-5)
French Cookery
FaunssumasudssmuannanS e L@éﬂdﬂ?@
Pi30ane aqﬁmnil,mzﬁfm]@uﬁm%uﬂizﬂaummm%mﬁ
matsenata s mav%ujm mawisesianhu ddimedia
M WSaesfifieaiumalsnatos Fasmmvee s
WSaesnL S RsmazaiTe sl amwm%j“maélmwiasgﬁmﬂ
French dining culture, seasonings, spices,
equipment, and raw materials for French cuisine; basic
French cooking; preparation of raw ingredients; French
technical vocabularies related to cooking; evolution of
traditional and modern French cuisine; French cuisine in

each region

e
L

1004 333 Matlgearinadaien 3(2-2-5)

Italian Cookery

TAAUALLTUNYIUDID WNIDINELY AN AR
mBINRW IeRAU m‘%mﬂ’g@ nasUaEmAiiamMILsEnay
awnaBaiden gasmg e eamiden madssyndanns
ﬁemﬁauﬁummﬁaaﬁ'u ﬂ'li‘lj;’]Lﬂ%aLLaZﬂﬁLﬁi‘Wa’lMﬁ
S

Types and categories of Italian cuisine;
characteristics of [talian cuisine; ingredients and seasoning;
Italian cooking methods and techniques; standard Italian
recipes; applying Italian cuisine to locals’ cuisine; Italian
cusine presentation and serving

1004 334 MmsUgeRNEIANGTin 3(2-2-5)

Mexican Cookery

wanMmanasImusTINeIMndAngiu Tagdu
m’%amqﬂLLazm'%'aamﬂhﬂﬁﬁwmmilﬁﬂ%ﬁu mavhudlinos
A mavhresdadafiase o Luwﬁ@msﬂmmwmﬁﬂ%ﬁu
muhiEsaLamM AN TG

Principles and culture of Mexican cuisine;
ingredients, seasoning and spices in cooking Mexican
cuisine; making Tortilla dough; making a variety of Salsa
sauces; basic menu of Mexican cuisine; Mexican cuisine
presentation and serving

1004 335 Aadzmstgeannsasiuanaaade  3(2-2-5)

Contemporary Western Culinary Arts

faLeMInaNULLOMT TNUITINIDIWNIUGAY
RO TUNN ms’»«a@mﬂLm@ammmumiﬁiuaﬂ@]ammmﬂm
QRHGHER miwﬁuwmmmamuLLa.,w@]aumimwmmmm
Lﬂ%@]m%(ﬂﬂ GLWL%WﬂUﬂi%mﬂi%ﬂmNﬂW@a% GG ONART APt
mmﬂmﬁﬂumsﬂsmaumvm mﬁ@mnu@iqmmﬂﬁﬁmm
wlanlval Tasuau uazansas ﬁﬂmi’i@qﬁu%wﬁﬂhmi
13Enaumg

Arts of food design; culture of cuisine in each
Western nation; food decoration and application of new
cuisines according to the modern era; combining western
ingredients and cooking methods with other regional
countries; food colours and culinary refinements; decoration
of the food to be unique, outstanding, and beautiful; finest

ingredients selection in cooking
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1004 336 %@J%ﬁ‘a‘i&lLkazm‘éﬂ‘éﬂa‘m‘ﬁmﬁ&l%
ASEAN Culture and Cookery

3(2-2-5)

mmiﬁﬁujmﬁmﬁmf@mﬁﬁmmzmmimL%au,
TRy Lﬂéadﬂi;d o aagulns gUnsel dwdunmsvnoy
oA Bvidwarasesanana nfmao g inUid
miﬂixﬂaummimL%muaamﬁmmmmmmmzﬁmmﬁa@ﬁu
Basic knowledge of ASEAN culture and
cuisine; raw materials, seasonings, spices, herbs,
equipment for ASEAN cooking; influence of halal food in
ASEAN region; practicing popular ASEAN food cooking as
appropriate locally
1004 337 Jussnnazmalssawnsin 3(2-2-5)
Chinese Culture and Cookery
mmﬁﬁugmlﬁlmﬁuiwuﬁﬁmmzmmﬁu
AnnusddtyrnIMITU Senau L@'%'mﬁg‘a wGame aaglng
aunsol dmSunstsznouemmiu mellauasAsnsdszneu
mmﬁuﬁﬂuﬁﬁw%uﬁ@m mamwmﬁuﬂixwmmmﬁu
Basic knowledge of Chinese culture and
cuisine; important characteristics of Chinese cuisine;
ingredients, seasonings, spices, herbs, equipment for
Chinese cooking; basic popular Chinese cooking techniques
and methods; Chinese dining etiquette
1004 338 %’muﬁswLLazm‘sﬂ@ammsmmﬁ 3(2-2-5)
Korean Culture and Cookery
mmé’vﬁuyuﬁmﬁﬁ@mmmLLazmmammﬁ
anwueddyraseanma Jaghu Lﬂ%@dﬂ?ﬂ RBame
daplng gunsel dwsumadssnauemnamvd Sandas
ownanma mefleuasianmLssnauomnainmanidnines
%%ﬁ%j?% kNP mwmﬁuﬁizwmmmimmﬁ
Basic knowledge of Korean culture and cuisine;
important characteristics of Korean cuisine; ingredients,
seasonings, spices, herbs, equipment for Korean cooking;
Korean food side dishes; basic popular Korean cooking

techniques and methods; Korean dining etiquette

1004 339 ‘huﬁﬁuLLaznﬁﬂ?emmscﬂa!u 3(2-2-5)
Japanese Culture and Cookery
mmi’fﬁ@mﬁmﬁu’iwmimLmzmmiajﬂu

é’ﬂwmzﬁwﬁmaammizﬁﬂu el m'%ami;a i3nanel

sagulns qunael dwsumaLssnava s mavhg S

¢4 aima‘m’jﬂu m@fmu,ax"i%miﬂizﬂauammjﬂuﬁ e

%uﬁugm mwmmﬁuﬂwwmmmm’jﬂu
Basic knowledge of Japanese culture and

cuisine; important characteristics of Japanese cuisine;

ingredients, seasonings, spices, herbs, equipment for

Japanese cooking; making Sushi and other Japanese-style

rice; basic popular Japanese cooking techniques and

methods; Japanese dining etiquette
1004 340 JussIuuaMITLzIRINTBMGE 3(2-2-5)
Indian Culture and Cookery
mmiﬁ@mﬁmﬁﬁmuﬁﬁmmzmmiﬁwﬁy
anwnedAyzesoMIBuaY Jaghu m'%f'am?a \RBame
dapalns gUnsal dmSumstsznavemsude wineIT

AW SINAFIRMIDWAY MIDBNLLLINYEIMNT naiia

matstnavamnsamie madon gdnsniuasmezaesowns

BuRe A mMsTUdsEmue v Itude
Basic knowledge of Indian culture and cuisine;

important characteristics of Indian cuisine; ingredients,

seasonings, spices, herbs, equipment for Indian cooking;
impact of beliefs and religion on Indian food; Indian food
menu design; cooking methods and techniques; cutlery and
chinaware for Indian food; Indian dining etiquette
1004 341 ‘3@1%55534LLaznﬁﬂ@emmsﬂﬁLﬁﬂ 3(2-2-5)
HAZAZINDDNNAT
Tirkiye and Middle East Culture and Cookery
mmiﬁ@mﬁmﬁuﬁwmswLLazmmi*g%Lﬁa
wazaziuoannals anemrdAgyYeIaInIsysAsLay

AriveannaN Innay L@’%mﬂﬁgd wEawne apulns gnsal

dmumstszneuomsySifsuasas fuaonnans metiauasas

miﬂixﬂaumwm%lﬁmam:ﬁfuaaﬂﬂmaﬁ'Lﬂuﬁﬁam%uﬁugm

)EEmMIUssueay SRsuaas Tuaannag
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Basic knowledge of Tyrkiye and Middle East
culture and cuisine; important characteristics of Tyrkiye
and Middle East cuisine; ingredients, seasonings, spices,
herbs, equipment for Tyrkiye and Middle East cooking;
basic popular Tyrkiye and Middle East cooking techniques
and methods; Tyrkiye and Middle East dining etiquette

1004 342 ﬂ‘l‘iﬂ‘zjda’lﬂ‘l‘ﬂ‘l’lﬂﬁlﬂdﬁl% 3(2-2-5)

Regional Thai Cookery

ANaEdy iendnwl JannTn 2asevns nelu
wiazgime Usuanens damdsznay 35metys msld
L@%mﬁaLLasqﬂﬂmﬂumiﬂisnaummi nIRALRENA LAY
masaEs owns inemaansssumaualneluustas oot
miﬂisnaummiﬁa@fﬁ‘mmmﬁa mﬂ@s’iuaamﬁmmﬁa me
nAW LaLA 6l

Importance, identity, culture of Thai cuisine
in each region; types of food; ingredients, cooking method;
using cooking tools and equipment; preparation of food
trays and serving; Thai cuisine according to the culture of
consumption in each locality; cookery of northern,

northeastern, central and southern regions

1004 343 2 lneg
Thai Desserts

3(2-2-5)

mmiﬁ@mﬁmﬁmuﬂm nfadanIegaU
Tumsvnauslne Qﬂﬂiiﬁm‘%aﬂﬂ%ﬂﬁﬁ’]sﬂw\lﬂﬂ weiia 35Ms
s naadiaeng o maviesunedeluaes madaenusa
mimiaﬁ%ﬂmﬁu%nmwﬂwavlﬂé’fmml,asgﬂqmé“ﬂwmz
Basicknowledgeof Thaidesserts; rawingredients
selection; tools for making Thai desserts; methods of many
types of Thai desserts; wrapping Thai desserts with banana
leaves; ideas for decoration and preserving Thai desserts
for a long time in hygienic conditions
o
1004 344 Msulgea N Ineduge 3(2-2:6)
Advanced Thai Cookery
nENMIwaLmeainmslsEnataims ineain
imﬁuﬁl,mrm'm MIEIUQMAT T61E FFUIDIIMS
matlsznatens enndagAumenn mstsend liagdu
nazUmMIEnUiEnmRen TeanAundn mawsusuazLsznay
m‘miv[wa%uqa

e
L

Principles and techniques of cooking Thai food
from different raw materials; preserving nutrients, taste,
and color of food; cooking Thai foods with rare ingredients;
application of using alternative raw materials; process of
raw materials selection; advanced preparation and cooking
Thai food

1004 345 Aavlsmsunzadnsinuaza lal 3(2-2-5)

Arts of Vegetable and Fruit Carving

anaaéy enandusnuasUsslunivasmaung
aendnuaeNa b nsideninndu NN M3 E maguasnm
SengUnsoldfiAmsuncadniinuasg sl nungaEnan
Fomnusenuanauasidumaugldonns madanahu mase
FAUAILLILIEN mmLmzﬂmmmﬁﬂam%uﬁugm

Importance, background and benefits of fruit
and vegetable carving; raw materials selection, preparation,
usage and maintenance of fruit and vegetable carving tools;
carving for decorating dishes and food containers, stripping,

trimming and carving basics

1004 346 winidians ing
Thai Chef's Table

3(2-2-5)

wnAnuazmdnMaEiis wediamsienEa
TNYRIBINT ﬁfm@uﬁaﬁumm@ma MIANUFIRNT Inaia
mahidueawns nanmssaniuumyanmia ﬂmﬁmja@h
T ne

Concepts and principles of Thai chef’s table;
food story telling techniques; local and seasonal raw
materials; food decoration; food presentation techniques;
principles of chef’s table menu design; adding value to Thai
food

1004 347 Radlzmslsznavainsdsnm 3(2-2-5)

Isan Culinary Arts

anafuan 1fia wavdseinnease msdsu
AMANBIALYDIDIM e TanAy ﬁsgﬂwmmzm%aaﬂ@ﬂ
nITLIMATINALaMILIENaLAMIBA M INATIUNEMT
Uszendigmsnmsdanu mahisuauazmsiianemsda
Qm@hmﬂmﬁmmiLLazﬂmﬁmﬁa@thiﬁmu
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History, types, and categories of Isan cuisine;
the characteristics of Isan cuisine; ingredients herbs and
seasoning; cooking methods and techniques; standard and
applied Isan cuisine recipes; Isan cuisine presentation and
services; nutrition of Isan cuisine and value added

1004 348 ﬂ‘ﬁt@l%ﬂ&l‘ﬂ%&lﬂﬂtlﬁﬂl%&l?ﬂﬁl 3(2-2-5)

Pastry and Pie Preparation

THALALLITUNYTBIIUNDLUALIUNNEY TARGL
aunsoi winsldlummhmumeuuazeuamng wefiems3eudls
wellamsen i maflamsauausme mIvanHERAITLaE
Us3iaimnaoy

Types and categories of pastries and pies; raw
materials; tools and equipment used in making pastries and
pies; dough rolling techniques; stuffing techniques; pie baking
techniques; products development, and pastry packaging

1004 349 MsaUANT 3(2-2-5)

Bread Baking

ﬂamﬁu,asﬁﬂmvﬁ@wﬂuﬂﬁﬁwuuﬂq vidnms
Sadifuamunasiluauails manasiaguse o msldaunsal
uauisaasld mm?ﬁaamﬂwﬁ mavhmlerd #flaehs o) maanues
guntls ManuoNuTls MIsenUULLTIYTMN

Basic knowledge and skills in making bread;
principles of using yeast as an ingredient in bread mixing;
raw materials mixing; using tools and equipment; knowledge
of gateaux; making different types of gateaux; bread
decorations; bread preservation; packaging designs

1004 350 LANKAZNITANLGIUIILAN 3(2-2-5)

Cake and Cake Decorating

wanmIezmatinnMINaarnTfiaeng o nadan
wasiUS T eniu madanfesasiiouavauinnt manea
LLa%ﬂWiaULﬁﬂ Uizmwmsmmm'mﬁﬂ BANMILaLNaia
MaeNUATEAN MIonUULLEmITLEN U339 mada
G MRYAEY

Principles and techniques of the production of
different types of cakes; raw materials selection and storage;
tools and equipment selection and usage; maxing and
baking cakes; types of cake decoration; principles and
techniques of cake decoration; designing cake decoration;

packaging, costing, selling

1004 351 ¥nFINNLazNSIONIT WA 3(2-2-5)
Barista and Café management
mmiﬁ@mﬁmﬁmmw MIANATHNIUA

watamsrsmunltlazanmeny ¢ ademsanusianii mass

W3asfsEuludmmun nanmsTamsuasLEMsF MmN

MAWIUGIYI AU IMNUAENIINIATIUNN W1

M3saLaaMIgIna grawdsuazaNaLaanie U MU
Basic knowledge of coffee; coffee brewing;

techniques in making different types of coffee; arts of coffee

making; making other drinks in café; principles of café
management; cost calculation, pricing and café marketing;
business expansion guidelines; hygiene and safety in café
1004 352 ué’nmsﬁnﬁuﬁaeéfu 3(3-0-6)
Introduction to Accounting
mmﬁﬁaﬁuﬁmﬁumiﬁm’% ANNEY RIS
Yy et nasuaumal® wodafeiumsiesh
eememsiin maDauwedayamematingd msdselomi
nnmatiytumaduizesfiams
Introduction to accounting; importance of
accounting; accounting equations; accounting processes;
concept of financial reporting preparation; accounting
disclosure; use of accounting information to own a business
1004 353 MEIANISNIWENTARYE 3(3-0-6)
Human Resources Management
ANNAATY UVILM v uasesEURnToLY0S

TUUMIIAMITINENTHLEE NSELARMIR RO

JamanSnennanyed luesdng massImuazmadaidan

yaans matneusauasiammiingu nmedesiadnsuazen

AaUUYY MILziuNamILATRNY aTymaslalumesufod

N1 MIBaNNNNL ussnudsius ngsuluuuasngvany

wsermiReadae
Importance; roles, duties and responsibility of

human resource management; process of operating human
resource management in an organization; recruitment and
selection of employees; employees training and development;
welfare and compensation; performance evaluation; morale
in a workplace; employee resignation; labor relations; related

regulations and labor laws
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1004 354 nagNEN1EH 3(3-0-6)
Leadership Strategy
fnauasanadfyraInih Ussnnuas

Srsosananmsgih wiyfifusematuinia mauimen

FrevdnsIsniite mIdemeiuassufivasdng Wams

MauEmRAEMS lumIWarasAns A szAvE
Definition and importance of leadership; types

and characteristics of leadership; good leadership guide;

good governance-based administration; organizational
analysis and evaluation for effective strategic planning and

development

1004 355 MsdamsuaznsaniuNwEasag  3(3-0-6)
Cruise Line Operation and Management
Useifenaas Wannms wmlineasgsiabe
AT MIELIUMITOULEEMIAMA lomamasuaTn
wazLlszaLN T30, ﬁaé’aﬁﬁﬁwﬁwa@iammmwﬁwmEﬂ@mmi
Bady a“wﬁu%umiﬁmumﬁaﬁﬁw MIBLAELAE
MINNULWEINTIY MasfnmIauesLsEes Y

History, evolution, and trends of cruise line
leisures, operating and marketing procedures; career
opportunities and experience; influential factors affecting
passengers’ expectation; working hierarchy of a cruise line;
living and working onboard; food production on a cruise
line
1004 356 A5IMFd 3(3-0-6)
Airline Catering
AN TH ARS8 0
st MIseYTETE NS SIS Sume UMK ARE S
A uaz amnslazes snesguasan i guuuunsdame
91N3 MANMSUTI0 WIS MTaiy uaznsEsw

Meaning of airline catering; procedure of airline
catering; menu planning; special menu, Halal food and
kosher meal procedures; airline catering standards; tray
decorating pattern; principles of cooking, storing and

serving

e
L

1004 357 MsaanuuLE e IS BsdL 3(3-0-6)
Basic Restaurant Design
mylaniriiafigodion 093N UM

maanngaithnsnemMIMIna1n MIeNzingAnTsagnen

nseanuULSewNILRNH whdinlunseanuUuSemNs

e mesUaEMsuL LT Faee i ismsaonuuy

$ns medenzienadinlldlumsasmu
Location analysis for a restaurant business,

target marketing, customer behavior analysis, basic
restaurant design, restaurant concepts of restarant design,
restaurant layout and function zoning, restaurant design
trends, feasible analysis in investment
1004 358 MatiaaifizaiBearms 3(3-0-6)
Gastronomy Tourism
AnamAERIMYie A oS Snuauay

Lﬁ@ﬂaﬁuaaﬁﬂﬂauﬁa’a annaviasiiu masaddnamalna

asndenslnal Tadefivhlfifinenamseddlunssu

Ussmuanstesinvieaiien unswisadieadionns
Meaning of gastronomy tourism; characteristics

of tourist motivations; locals’ food; food neophilia; food

neophobia; factors influencing tourists” memorable dining
experience; tourist destination related to gastronomy
1004 359 HniEhiFasanns 3(3-0-6)
Food Storytellers
e M EasFeseungd e

Aneunsdudsedu maFsudasdrduanufnae1el

dsgArBmm msldiidus vivns yeannm dwh seelu

maehidaslimangan e gUrstlasmadie s

Bormothassasssd
Developing storytelling skills to match the

target audience; practice catching up on topics; smoothing

out the order of thoughts effectively; using tones, gestures,
personality, facial expressions, eyes contact on appropriate
storytelling; using media, equipment, and techniques to

present stories creatively
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1004 360 nﬁn%nﬁmmmazl.ﬂ%'aeﬁ'u 3(2-2-5)

Food and Beverage Service

T e e T SR T S T 2
6‘1'&1 ﬂigmqﬂsﬂadﬂﬂ’]%‘]_l%ﬂﬁaWMﬁLLﬂZL’ﬂ%a\‘ia{N ﬂ’]ﬂNiLﬁIEI’JﬁU
iwmimmmazm%aﬁm %umaumiu%msammmm’%flaﬁ34
m‘i@yLLﬁLLﬁE‘:)‘@Lﬁ‘]_lE}‘ﬂﬂiikaLﬂ8Lﬂ%aﬂ‘ﬂ%ﬂ’ﬁu%ﬂﬁm%']iLLﬁZ
wRashn growdlauazanudaandslumstimsamsuay
L'ﬂ%aﬂéw FANNITLANIAYAI T TINE MTLIULAN T TILAY
m‘%f'adéﬁ':u

Duties and responsibilities of food and
beverage department; types of food and beverage service
operations; knowledge of food and beverage menu; food
and beverage service sequences; maintaining and storing
foodservice wares and equipment; hygiene and safety for
food and beverage service; principles of food and beverage
service and ethics

1004 361 MavAMsTALALS 3(3-0-6)

Catering Operation and Service

U9eh ‘ﬂizmwLLasgmLuumﬁmwmém
miaaﬂu,mmamimwmazm'%'mé“ﬁlm MIMUIULFINUDIMNT
mimwgmmmﬁsm@LLazmmﬂaaGm”a MIANLULANLGN
o FUMULMEIANT MINBUAEMITUIDI MO
MTNINUTIRIAL mié’l‘i’)’éﬂLLﬂ%mi’JNLLN%ﬁWM%{Umiﬁ@Lgm
uaﬂﬁmuﬁ'

History, types and categories of catering; food
and beverage menu design; calculation of food intake;
cleanliness and safety control; venue and layout design; event
arrangement; sales and booking, cost management;

manpower planning; survey and planning for off-site catering

1004 362 waluladadie lmidwsuaasmunssnens 3(3-0-6)
Modern Technology for Food Industries
wdafizafumaluladasdelnddinsy
Qmmﬂﬂiﬂ\lm%ﬁ mmwmmazmmﬁwﬁnﬂaamaiﬂa ﬁuﬁaﬂ
[50h) ‘St‘i_l‘]_lLLaSﬂ’]‘i‘*/luW\‘i'lWUENUt‘%E]ﬂL°IT°H> mﬂ%mﬂiﬂaﬁﬂﬂﬂmi
Tugasmnsne s natidnniifendas

Concepts of modern technology for food
industries; meaning and importance of blockchain
technology; system and functionality of blockchain; use of

modern technology in food industries; relevant case studies

1004 363 SLULFINAANTAINTEE 3(3-0-6)
Food Business Intelligence
LLmﬁ@LF%mﬁuqﬁ?ﬁamwﬁm%mixuumi&mmﬂ

dwmfugsfaemsdanios ssuuaiuayun1sdindule

maAeTidagagsneoms miﬁwmmuﬁwaamﬁaaﬁuﬁw
msdiadula ueudlugsiaowns mssansumslduendiu
93N WNITBI[NAN
Concepts of food business intelligence;
information system for food business intelligence; supporting
system of customers’ decision; food business data analysis;
developing models to support decision; robots in food
business; customers’ acceptance in employing robots in food
businesses
1004 364 ﬁaﬂzmsﬂsznanmms’szé’u‘[&Laqa 3(2-2-5)
Arts of Molecular Gastronomy
ninmsrasmahamsseiulaians madla
v%ugmiumﬂ%%mqﬁuLLazdmwﬁN dautlsgnaumanil
msmé"ml,mmmﬂmﬁuawmmmmwma@mmi MINENIN
HARTUTENT MIPILANANHLUAY T RO IN AR 5K
femufirsuacindifesiusTinnd maflamsdauazanus
owssrsulaiena fAewitedisananii
Principles of molecular gastronomy; basic
techniques for using raw materials and ingredients;
chemical and physical changes of food; food product
development; controlling the appearance and taste of the
product to be special and close to the original nature;
molecular food preparation and decoration techniques;
changing the texture of products
1004 365 WIANTINDINFINNY 3(3-0-6)
Plant-based Food Innovation
waRafenuomn ANNAATYVDIDINT

Pnfissodunadon madennantnsiammsanies wiliy

LLﬂSLLNQGELT\]SL%ﬂﬁU%Iﬂ@E)'Wiﬁf\]'mﬁ‘ﬁ ﬂﬁﬂ?dm%ﬁmﬂﬁ‘h’

Qmﬁwmﬂm‘mmi JofleseTedmumadeanTutssmuamns

SUNTES
Concepts of plant-based foods; importance of

plant-based foods to the environment; plant-based food

products selection; trends and motivation in consuming
plant-based foods; cooking plant-based food; nutrition;

precautions of plant-based food consumption
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1004 366 AaLzN1SANLEIDIMG 3(3-0-6)

Arts of Food Styling

ﬂ’NNﬁﬂN%‘ﬁW%Lﬂ YANUMIFNUENDINT NANMILAY
aa@ﬂimauﬂaﬂ LWE)TW?‘E’Q@]’%]’]%@WW’]? miLaBﬂI‘ﬂ%ﬂLLaumiLﬂBﬂ
maug mimml,mammwal,ﬁwam MIANUFINUDIMNT
L‘ﬁ@ﬁ’]ﬂﬂ?‘w L‘Vl@flaﬂﬂ’ﬁﬁ@\mum‘wW{L%LL@]IGZI@TT]H Lazivadia
MIMENWINT

Basic knowledge of food decorating; principles
and composition for plating, color scheme and plate
selection; food stylist for value added; food stylist for photo
shooting; food plating techniques for varied occasion and
photo shoot techniques

1004 367 fmmﬁ'lam%msmmstﬁméfu 3(3-0-6)

Introduction to Food Science

@NN‘WNWEJLLa3@1WN§NW%‘J§‘H@G%W81@WG@§
msmmil,mﬂmmms Lma'nawnmazmmé’aams‘nawwﬁ
Qmauﬂ@LLazwﬁwﬁma@mimﬁﬂizﬂaumwa? BRI NI A o
aanqw%mm%mw msmﬁ'aul,mammmmﬂmmmi mah
Lﬁﬂ"ﬂmE]’]‘WﬁLLﬁzmiﬂ’JUQNﬂﬁLﬂéEJ%LLUEN‘IJENE’WW]? ﬂﬁsL%
Anenenandiiomanuasa s mauLlszL uasnsiiusnm

Meaning and relationships of food science and
nutrition; food sources and human needs; properties and
functions of food composition substances; additives and
bioactive compounds; changes in nutritional value; food
spoilage and control of changes in food; using sciences for

food preservation, processing, and storage

1004 368 N5AANITTLUUNITLINSAINNG
&
LWEIIﬂ‘JIW‘Iﬂ']‘i

3(3-0-6)

Food Nutrient Service System Management

WANMIIAMITTUUMILIMIIMS Wgnwan
Tnawnms lusontiu sonuysenaums lsswentna medewieh3u
LLﬁSQmﬁ']‘VlNIﬂ“ﬁ‘mmisLﬁLMNWSﬂNﬁUﬂﬁwaﬁlaWWﬁ’ﬂﬂW%’D%NW
madamaugAtnamsuazeNdaaasiyluowns mevh
svuenedd lhavandlflumatneanns

Principles of food nutrient service system
management in institutions, establishments, and hospitals;
preparation of recipes and nutritional values suitable for
mass food production; food sanitation and food safety

management; applying HACC system to food service

e
L

1004 369 ‘[ﬂ*ﬁmmsqﬂﬂa 3(3-0-6)
Personalized Nutrition
annddgraslnawdegunnyaaa AN

osmssmamias Bnnisnsamaniens dsudai unum

LLagﬁﬁTﬁ‘ﬂadﬂﬁm‘ﬂﬁ@iaﬁﬁmEJ mméwﬁmmmﬁﬂm@w

Toséa lasiu Benain indous shuasdidinlas lad Homlnrnms

wazanallaiannauassnsans ownsuaclnauhiie
Importance of nutrition for personal health;

needs for nutrients and the amount of nutrients daily; roles
and functions of nutrients for the body; importance of
carbohydrates, proteins, fats, vitamins, minerals, water, and
electrolytes; nutrition problems and nutrient imbalances;

food and nutrition therapies

1004 370 ms‘lﬂﬂitmsuéw@agﬂslmm‘[mmmﬁ(2-2-5)

HAZASAUUARING

Application of Computer Programs in

Nutritions and Dietetics

@mmiﬁugml,f”ﬁ'mﬁﬂﬂmﬂwﬁwL%agﬁslmm
Immmmamﬁﬁmu@mm‘s Iﬂ‘iLLﬂiN%%ﬁW%ﬂﬁﬁ@miiﬂu
Foyadmlarnms Wsunsuewnlnsnms meengh
foyauarmnenunananfinmosldsunsudularnmsuas
MINAUADINT

Basic knowledge of computer programs in
nuition and dietetics; basic program of nutrition databased
management; programs in calculating nutritions; analyzing
data and reporting results from nutritions and dietetics
computer programs

1002 363 aahLLazm‘m‘%msLﬁ'a'sgalmwa"m%'n 3(3-0-6)

§€ﬁQIiGLL§N

Hotel Spa and Well-being Services

mw%fl,ﬁméfw,ﬁ:mﬁumﬁaaﬂﬂmm NIAM3
‘Eiﬂﬂaﬂm ﬂsymwnaamm’maﬂw ﬂﬁ?NiLiadﬁmﬁN%\lWﬂLau
%WN%%’NWN’J mi‘]ﬁﬂ’l‘SLWE)ﬁﬂﬂWWW@‘”] sL%I‘NLL‘EN NONANELLRS
a‘s‘smmimwmmmm Q?JE]W]NEJLLﬁ;‘jﬂ’)’mﬂﬁa@ﬂﬁiuﬂﬁiM
WIMagEnw

Introduction to hotel spa operation; spa
business management; types of spa massage; knowledge
of spa herbs and massage oils; hotel well-being services;
spa operations laws and ethics; hygiene and safety for

hotel spas and well-being services
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1002 366 tiniaaslaaua 3(2-2-5)

Hotel Butler

AL AN TR ERTEY v AuasAEL
Ragourastiaaaslsausy asdtsenaums Wiusmavastiowaes
%@L%ﬂmwﬁu,amﬁﬁﬁ MIUFAIDANAUYARNN msAesns
TENNYAAR YANMILAM VBTN woditestsemaiseiula
wikanzaslsauss

Importance of hotel butler, duties, and
responsibilities of hotel butlers; theories and practical
elements of hotel butler services; personality presentation;
interpersonal communications; hotel butler service
principles to impress hotel guests

1002 374 mﬁﬁl,l,azl,ﬂ%flaaﬁutﬁ"aqmmw 3(3-0-6)

Food and Beverage for Health

mmilﬁlmﬁuammmﬂmmmi YIS
ﬂizﬂauammmmimﬁmméadéﬁ‘lmLﬁaqﬂnmwmia‘mmm
%asjac[n‘ﬁmmi MR UL NENAADIPNmRRR
209gnA1 M3tdaniagav mMsiiEueaIMIULALLAIa AN
miaammumwﬁaqmmw AWMU gramdly any
ﬁsmmLLazmmﬂaa@ﬁmﬁluﬁﬁﬁﬁﬁ@m

Food and nutrition knowledge; healthy cooking
and beverage mixing practice; nutrition facts label reading;
cooking and beverage mixing for customers with
intoloerances; ingredients selection; food and beverage
presentation; healthy menu planning; cost calculation; food
hygiene; workplace sanitation and safety

1001 371 nwviaw?im&aqmmw 3(3-0-6)

Health Tourism

AMaAE eNNENdEY Sanuseaee wazgioy
madmiviam:ﬁ'mL%aqﬂnmwmzmwmm NOANTINUALANN
ﬁmmwadﬂa‘imﬁnﬂmLﬁmﬁ@fg‘umwmzmwmm maviaudien
L%d?j‘ﬂﬂﬁwﬁL%a&liﬂdﬁ‘i_lﬂﬁ‘ﬂ'adl,ﬁH’JSIW’] Aanssuiiie
madasinganmuazdothiagunw melwladmedm ms
ﬁamﬁmﬁaqﬂumw LLazmﬁ%'a’mwmiﬁaqLﬁHQL%aqﬂuﬂwwamq
ot

Meaning, importance, objectives and models
of health tourism and beauty; tourists behaviors and needs
of health and beauty; health tourism linked to other tourism;
activities for supporting health or health therapy; technol-
ogy for health tourism; sustainable health tourism program
management

1001 377 g5falad 3(3-0-6)

MICE Businesses

amadidasdufentiugasmnmsalad (mavseg
aefins mavlafieaitadunsta NIALTEINITAN TTUUER
Fudnuaziingsemannmd) Tadeffinadamsdnaula
Aanssufietsmemaama seuuladadndlugaanunssalad
snasguelugaemnaanlad asseussdmuduseneugsiia
lad

Introduction to MICE business (Meetings,
Incentive Travels, Conventions and international
Exhibitions); factors affecting MICE decision making
criteria; special marketing events; logistics for MICE
businesses; MICE business standards; ethics for MICE
business operators

1001 380 NMFIAMFTNWNAMANLALAL 3(3-0-6)
nulaudawe ngatheilanin

Professional Special Festival and Mega Event

Management

nmafamanulugsianudiudaneliguay
anemafivets maassin i fuasanaSUReey
mytengienudululdlumsdany menausumsianu
mitaruaviiauadaiaualasans %umaumiﬁﬁﬁaam
mMdallsunsaam MIdaMsRINeM MedaRanssadnsy
KTIR wag@ama natlssanunu madevisudssann
matsediuxalasems

Organizing special festivals and mega events;
awareness in roles and responsibilities; analysis of
possibility in events; planning events; project proposal
creation and presentation; operation process; programing;
guest operation; activities for guests and attendees;

coordination; budgeting; project evaluation
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1004 291 MsEinUszEaUMEHIATIEIN 1
Professional Field Experience 1
msinutiFnuluamudssnaumeSevhenu
fifugeamnIIImIa s was Anaidelama FiEen
Id5uemng vinwe aed waz dszaunsaimavhanluenin
mumzmihiohs 7 luamudsenaumsvisarhanu meda
ﬁmmmmamsﬂﬁﬁ@dmﬁ‘[é’%ummm:ms_l

Practicing in an organization in the field of food
and hospitality industries to gain knowledge, skills,
attitudes, and professional experiences assigned by a
company or an organization; conduting of an academic
report
1004 491 nsfinuszsumsaidndn 2 6(900 Falag)
Professional Field Experience 2
msinutiFnuluamudssnaumeSemhenu
fifeugesmnIIImIa s was Anaidelama FEan
Id5uemng vinwe aed waz dszaunsaimavhanluenin
mumzmihiohs 7 luamudsenaumsvisarbheanu meda
ﬁmmmmamsﬂﬁﬁ@dmﬁ‘[é’%ummm:ms_l

Practicing in an organization in the field of food
and hospitality industries to gain knowledge, skills,
attitudes, and professional experiences assigned by a
company or an organization; conducting of an academic
report
1004 492 M3AUANDHTY 6(0-12-6)
Independent Study
maeua 505 e duemeidoyamme
Gas matoussauien fogluemuaulavasdBeu meld
mIussheaen a3 fiinm shisuanant

Researching, collecting, analyzing, and
synthesizing thematic information based on topics and
scopes that are in the learners’ interests; under the guid-

ance of advisors; project presentation

0199 499 dwhadnu 9(0-40-0)
Cooperative Education
msBeusannmaufifemlusnudsznoums

ae9flsruy lapauTanilasend e amAnenduty

ADUUTENIUMT MIRAWINUDI LUA1UN1IAALTILLN

MIdanaE RN TR I miﬁ@ﬁﬂaﬁamqﬁma e

T SR sEnsNID ImsUsu e

a4 EMULUTENOUMILBLHIALIN
Systematic work-based learning in a

workplace through co-operation between the university
and enterprises; self-development to enhance and sharpen
positive thinking, insightful observation, sensible
decision-making, and analytical skills; to assess the

workplace and job market demands
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51831 0041 014 M Awitersdesns 2(1-2-3)
1. nguinpensiseuinaantin 6 wkaEfa Chinese for Communication

1.1 NgNAMUASIS RS 4 wheha 0041 016 MMRANENNDS 2(1-2-3)

Emﬁﬁmm’[ﬁ’ﬁamnmﬁmaamsﬁw;’%w Korean for Communication

0041 001 MEnSannEaRENANANSoN 2(1-2-3) 0041 016 Mwelijwiomstaans 2(1-2-3)
Preparatory English Japanese for Communication

0041 002 mmé’qngmﬁamiﬁlams 2(1-2-3) 0041 017 M3eemaiiomsiess 2(1-2-3)
Communicative English Vietnamese for Communication

SmfirvuelinaadanSen 0041 018 MwaasEMAas 2(1-2-3)

0041 003 mmﬁmamﬁamma}imw&lmwwé”m Khmer for Communication
Nyeenaa LAz 2(1-2-3) 0041 019 Mwmshiamsdass 2(1-2-3)
English for Humanities and Social Sciences Myanmar‘for Cgmmunication

0041 004 ﬂﬁ:ﬂé@ﬂamﬁamma}iawwamﬁmx 0041 020 AMWATIHEMIHOENT 2(1-2-3)
fiinenenamsuasnalulad 2(1-2-3) Laos for Communication
English for Science and Technology 0041 021 ﬂﬁﬁﬂN%ﬂLﬂﬁLﬁﬂﬂﬁﬁﬂﬂﬁ 2(1-2-3)

0041 005 mmé@nqmﬁamma{mwamww French for Communication
FMAANEeER SN 2(1-2-3) 1.2 neju%wmmam%uazmah‘[aﬁ 2 wkaEna
English for Health Science 31!1"7;ﬁmu@Tﬁ'ﬁﬁmnmﬁmamuﬁw@w

0041 006 ma:n5@nmﬁanwsl,m‘%yg¢@qqmw%ay 0041 022 TseuaeAinnaTAMan T AsLlas 2(2-0-4)
Tumsisznauein 2(1-2-3) Digital Literacy and Life for Transformation
English for Career Preparation St iidaiianien

0041 007 mendnneamILUAD 0041 023 WaLaIAaTTn 2(2-0-4)
LAYANNTIALTNENNS 2(1-2-3) Digital Citizens

English for Global Media and Entertainment
0041 008 MHSINYEMTVEE WA
Lﬂiamﬁlaﬁmw 2(1-2-3)
English for Social Media Content Creators
0041 009 mmﬁanawﬁm'ﬁuéﬂizﬂaumiaaﬂaﬂi 2(1-2-3)
English for Online Entrepreneurs
0041 010 mmé’anawﬁm%’uﬁﬂLﬁmmiaﬂaﬂ 2(1-2-3)
English for World Travelers
0041 011 m'}:ﬂé@ﬂnmﬁamiﬁwLﬂuaﬁjﬁmmi 2(1-2-3)

English for Academic Presentation

0041 024 lsunaanlavanddmsudsinnufara 2(2-0-4)
Digital Office Software Application

0041 025 MsARLATMLLLASINFNERSE s 2(2-0-4)
Logical Thinking Based Problem Solving

0041 026 m'ﬁmezﬁuazmimLﬁuaéﬁagmﬁmﬁu 2(2-0-4)
Basic Data Analytics and Presentation

0041 027 AowMMLAYARRAYR 2(2-0-4)
Content and Digital Media

0041 028 Snenenamdasielmsiuaswinnmiio®in 202-0-4)

Modern Science and Innovations for Life

0041 012 M nenronmaitemaeEaeamsanl 0041 029 AernaaluinLlydniu 2(1-2-3)
mMILsEnauan 2(2-0-4) Everyday lEngineering
Integrated Thai for Career Preparation 2. miuqnm*lw‘i'“muazaawmé'au 4 wkaeia
0041 013 mi:n»lmaﬂixqﬂﬁlﬁammqmmz 0042 001 Yazanalan 13lsa 2(2-0-4)

ANNARNFIFTTA 2(2-0-4)

Applied Thai for Happiness and Creativity

Global Health and Disease Prevention
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0042 002 FI¥AUN3ITDIGLMNW

2(2-0-4)
Health Awareness

0042 003 ﬂ']i@LLaLLﬂtm’iﬁ%’]dLﬂ%mﬂ‘ﬂﬂ’lw
WLLBIRTI 2(2-0-4)
Holistic Health Promotion

0042 004 MIQUAFIMNUGRETIITE 2(2-0-4)
Health Care for Different Age Groups

0042 005 mmﬂmzmmaﬂﬁﬁamaﬂa@mmw
URYANHNNN 2(1-2-3)
Food and Exercise for Health and Beauty

0042 006 aeneLAlARENUALNARS I 2(2-0-4)
Consumption of Pharmaceutical
and Health Products

0042 007 MIBEuT AT IWAOFU T 2(2-0-4)
Inter-professional Learning for

Community Health

0042 008 YN 2(2-0-4)
Life Skills

0042 009 umﬁmmmﬂ‘ammﬁmﬂuﬂuﬁ@m 2(2-0-4)
Personality for Socialization

0042 010 HVAnnaRLRITG 2(2-0-4)
Disaster Survivor

0042 011 38TReRTInsHUAnEex 2(2-0-4)

Environmental-Friendly Lifestyle

0042 012 mﬁmﬁagmﬁaLﬁaLﬁ%Na%anww%ﬁm 2(2-0-4)
Home Arrangements for Life Quality
Enhancement

0042 013 e 2(2-0-4)
Cannabis Science

0042 014 §nSiAneLERM 2(2-0-4)

Pets and Life

3. nguwinnssauazMSEEeHTIA 4 wbehia

Fitiua lridannaudasamedewda

0043 001 MIAALTIDDNLLIL 2(2-0-4)
Design Thinking

Sofimvue iaadaniaausman 2 whefia

0043 002 MIFAMIANNAAFIFITAURE
WINNTIN 2(2-0-4))

Creativity and Innovation Management

0043 003 MIAMUBEITYANO 2(2-0-4)
Smart Investment

0043 004 FUszneumagmens 2(2-0-4)
Young Entrepreneurs

0043 005 Ksenaunmvmsiny 2(2-0-4)
Social Entrepreneurship

0043 006 g3naaulath 2(2-0-4)
Online Business

0043 007 uAuMIEUEaEhInsath 2(2-0-4)
Essence of Pitching

0043 008 MIRUAMYAAR 2(2-0-4)
Personal Finance

0043 009 MIANEINSARIEL 2(2-0-4)
Smart Living

0043 010 WIFNIINNHEITUAYDINTT 2(2-0-4)
Food and Agricultural Innovation

. naawailasidaude 4 wheha
0044 001 WWBRRANMINENSNLYNTY 2(1-2-3)

University’s Mission and Community

0044 002 FhmaiAeauag 2(1-2-3)
Leadership for Change

0044 003 waidlaaiilan i fdlye 2(2-0-4)
Citizenship for Well-Being

0044 004 NOVNELALMIITAND MTAesedTu  2(2-0-9)

Laws and Everyday Rights

0044 005 ﬂgmmﬁumiﬁisﬂaum%‘w 2(2-0-4)
Laws for Employees
0044 006 FANEFSNTEITITUMIHRWATE N 2(2-0-4)

The King’s Philosophy and Sustainable
Development
0044 007 FNEWIALMIEIMAWANEMIMTTIR 2(2-0-4)

Religion and Reasoning for Living

0044 008 FIavaudge 2(2-0-4)
Life and Peace

0044 009 FBLeRMTin 2(1-2-3)
Meditation for Life Development

0044 010 AnNENEILINADH 2(2-0-4)

Environmental Volunteers
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5. NgxInHaMal 4 whefia

0045 001 fateiuain 2(2-0-4)
Art Appreciation

0045 002 AuFRLALAaUEMSLEAIDN L 2(2-0-4)
Music and Isan Performing Arts

0045 003 Qﬁﬁiyiyuﬁaqmww%ﬁm 2(2-0-4)
Wisdom for Quality of Life

0045 004 SanaFem 2(2-0-4)
Introduction to ASEAN

0045 005 NyMETUANAMANIALTIFIAN
LAY IUDIIN 2(2-0-4)
Humans and Social and Cultural Diversity

0045 006 wniwumamﬁuﬁﬂm 2(2-0-4)
Plural Culture of Mekong Region

0045 007 Bsuviulan 2(2-0-4)
Globalized Isan

0045 008 NMALINITAMTIGIUTTIN: NS
Yamsssanduduen 2(2-0-4)
Cultural Management: Cultural
Commoditization

0045 009 MIviaLfEF T mmMETIN 2(2-0-4)

Cultural Tourism

0045 010 DWNIHAATBIRNIINDRTER UL 2(2-0-4)

Food and Beverages from Local Wisdom
0045 011 HRfyauasuianasarveda 2(2-0-4)
Wisdom and Innovative Isan Textile
0045 012 WaseossEna Mmydemeiuasouintg 2(1-2-3)
Siam Amulets: Identification and Conservation
0045 013 ﬂ@mmL%amziuaaﬂﬁww%uﬂﬁag'awﬁa 2(2-0-4)
Eastern Beliefs for Living
0045 014 mm%mﬁ@mmﬁﬁﬂﬁﬁmﬁu 2(2-0-4)

Management of Local Landscape

wangug : danausednifsdaen s smhefio
lungaAnd 1 - 5 1éur 1. ngaTinsemaBeulenasiia
2. ﬂejmmmw%%ml,azﬁmfmﬁam 3. NRNUIANTTHLAY
MIH9ETIR 4. ngunailaaduuds uay 5. nguAtideas
delfmizefamaladenndt 30 misefia villkerlu
AAUNAAVDIAUENITNMITLIMINANFATUARENANFAT
TysedvtSwanes
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e
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BAWNITANA

Y aa P
FULN 1 NAG

weBzEnutia ) (fuFuilss w.e. 2563)
nejuf‘a‘mﬁnmﬁ"a‘lﬂ NunnUILG

0041 001 mﬂ:né“aﬂqmﬁam‘%wmmw%au 2

Preparatory English
0041022 vinwsuasiiasaailamsasulas 2

Digital Literacy and Life for Transformation
RennauaunRauaraLIndon 2
RGAPGAGH 2

59 8
Y ad
Fuiln 1 Madae
weBzEnmta (afuFuilss w.e. 2563)
miu’“a*zﬂﬁnmﬁ"’a‘lﬂ NuwnMUILG

0041 002 mmé“aﬂqmﬁamiﬁaﬁﬁ 2

Communicative English
0043001 MIAAITIDDNLLLL 2

Design Thinking
RanngnwaliiaadNud 2
RAGAPGAGH] 2

T 8
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W,

AB5UIE5187%

1. niafinensiFeuinaandin 6 wanfia
1.1 NfuAmUaznIsdos 4 whefia

"amﬁﬁmuﬂ‘lﬁﬁamnnﬂué’maamﬁam’%‘u%
0041 001 Mudsnguiaiedeseuwdes  2(1-2-3)

Preparatory English

e dnu leseaatlszlunmendsno
Lﬂ‘ﬁaaé’mﬁamiﬁ'amisl,u%‘i@mizéﬁu MIANILNFUNI
Hasdudaivlanny nmssmdeanaviaiioméu o
Wermsdhla

Basic English vocabulary, expressions, and
sentence structures for daily-life communication;
listening to basic conversations for main ideas; reading
short messages or texts for comprehension

0041 002 mmé’anqmﬁan’liéami 2(1-2-3)

Communicative English

ﬁﬂﬁzﬂ’]ﬁﬂﬁﬂﬂi}ﬁlﬁaﬂﬁéﬂﬁ’]iL‘Aﬁﬂ‘Uﬁm’m’li
Toams Fenemdt s uashennsoifinudeslusommsnl
o3 o madana Enitauagldnauusmumanishs q magu
L‘ﬁa‘ﬂ'lL‘ﬁaﬂ’ﬂNL%’]SL’%LLGSL%EMGIQUI&TLLUU%% N

Integrated English communication skills
by using vocabulary, expressions, and grammar
frequently found in different social situations; practice
of listening and responding in various situations; reading
for comprehension and writing short messages in

response to texts

Siimvue WRdadeniFen
0041 003 n‘m‘né’anqmﬁam‘mq’wu’m 2(1-2-3)
mwwé’mmqkwma@l%uazﬁmumam%
English for Humanities and Social
Sciences
ﬁﬂmmﬂﬁﬁ’mm5mnmﬁami§ami
Badrnisuaznisviansd laluemansamsdu

NymenEnSuaYFINENaS

Skills in using English for academic
communication and comprehension in a specific field of
Humanities and Social Sciences

0041 004 mmé’anqmﬁ‘amwajwmﬂ 2(1-2-3)
wziuinanmsasuazinalulad

English for Science and Technology

ﬁﬂmmﬂﬁﬁmmﬁmqmﬁamiﬁami
B9 INITUAZNITHIAN L‘ETWGLQGL%@TW ﬂ(ﬂ{Lﬂ‘WﬁjﬁW%
"Ewmmam%uazmmiﬂaﬁ

Skills in using English for academic
communication and comprehension in a specific field of
Science and Technology

0041 005 mmﬁ'anqmﬁamwag:wma 2(1-2-3)
WWIZMWINEENERSEIA

English for Health Science

ﬁﬂmmﬂsﬁmmé’aﬂnmﬁ'ami?ami
L%ﬂ%“ﬁ']ﬂ?iLLagﬂWi‘ﬁ’]ﬂ’NNLGIEJJ'IGL’QEL%@TWET@]‘AEL%WWSV%/’]%
Anenena@sgmnIn

Skills in using English for academic
communication and comprehension in a specific field of
Health Science

0041 006 mmé’anqmﬁanﬁm%ﬂu 2(1-2-3)

ansmanlunisdsenavanin

English for Career Preparation

amnudamadlalumaldmmnsannmile
mawsTNeNanSanlumIUsEneuadnluamnas umm
a”aﬂqwﬁslsﬂumiﬁummiam msfessluesding nadesns
AUQNA LasMILAUMS

Understanding uses of English for career
preparation for future careers, such as English for job

interview, office communication, and travel
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0041 007 Mudsngudmiuiauas 2(1-2-3)

ANNLBAIEINA

English for Global Media and

Entertainment

ﬁwﬁwﬁuazﬁwmumma"dﬂqw?iwﬂuﬁaLLax
ANNLTAIENNS Iﬂ‘sda%’ﬁbmmniuazgﬁﬂiﬂaﬂﬁugm
MEBINDE MINLAENIUEDNREIM SN Walia
messfornadiladosdi

English vocabulary and expressions found
in global media and entertainment; basic English
grammatical and sentence structures; English listening
and pronunciation; basic techniques of reading for
comprehension

0041 008 MBeNRUMSTLNFNSETIA  2(1-2-3)

\amdagens

English for Social Media Content Creators

@hﬁwvfu,asﬁwmummé’mamﬂ'a
msssusTIRomandnn mmé&mmﬁ‘ai@qﬂismﬁ
Tumsusseny wesanuazlifainla mmdenomite
ﬂﬁgaﬂﬁ%wﬁwuﬁiﬁN

English vocabulary and expressions for
social media content creation; English for narrative,
descriptive and persuasive purposes; English for
cross-cultural communication

0041 009 MdsnguiwsURsEnauMms  2(1-2-3)

sawnlail

English for Online Entrepreneurs

FMefnm LLagémmwm5@ﬂamﬁ'ami§ami
ymegshaidisedu msdeuiussnefuduasAmaidiasdu
malémeuAmamegiiadasdiu nndnnmiamatess
PNINUTTIN

English vocabulary and expressions for
basic business communication; basic writing for product
and service description; basic business email
correspondence; English for cross-cultural

communication

e
L

0041 010 MSsnguawTUENGUMsaulan 2(1-2-3)
English for World Travelers
@iwﬁWﬁLLazﬁwmmwmé’aﬂqmﬁamiﬁam{m

smwnsaimvieafienshs 9 weafamssnaiionnadla
Wasdu natlauarneanifssmmnnmitomsaasnsii
UseBnSmw m‘m5@ﬂamﬁ"amiﬁaaﬁsﬁmﬁmuﬁﬁm
English vocabulary and expressions for
various travel situations; basic reading techniques for
comprehension; English listening and pronunciation for
effective communication; English for cross-cultural

communication

0041 011 mm5&nqmﬁam‘sﬁ1Laualﬁla'“mms 2(1-2-3)
English for Academic Presentation
@ﬁﬁwﬁuagéwmmwma"mqmﬁamiﬁnLaua
@AM ﬂ’]iﬁﬁLLagﬂ’l‘SaaﬂLﬁﬂdﬂ?ﬂ?gdﬂQHLﬁﬂﬂﬂiéaﬁﬂi
fAflszavEnm mefiamssmsmmanmsfieensdhla
daedu madonddnmatiosdin

English vocabulary and expressions for
academic presentation; English listening and
pronunciation for effective communication; basic reading
techniques for academic text comprehension; basic
academic writing
0041 012 ﬂ'li‘l"leYlﬂyﬁm’]ﬂ"l‘ikﬁaﬂ’l‘ik@ﬁ&lu 2(2-0-4)
ﬂ'mlw%'aﬂumsﬂsznanm‘iw
Integrated Thai for Career Preparation
LL%’W]Nl%ﬂﬁW@MW]ﬁﬂH&ﬂWi:ﬂvl,‘ﬂEJL%W’]S(;]JT%
%ﬂﬂ?iﬂd ﬂW‘JK\JJ@ ﬂ?iéW%LLaSﬂﬁﬁ EIWWHW\’L‘V]H MITLITWINT
ﬁﬂH&ﬂ']H’WVLVI & Lﬁlaﬁ%ﬁ LeRnen Hﬂ']‘WﬂﬁﬁlaﬂﬁLLag Iamzﬂ,u
maweendn luasdnsmesguazmawenmu uave indasy

Approaches in developing specific Thai
skills including listening, speaking, reading and writing
Thai; integration of Thai skills for communicative
competence enhancement and opportunities in career
development in public and private organizations;

self-employment
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0041 013 nmﬂwaﬂszqnﬁtﬁaqumu,az 2(2-0-4)
ANAANFI19593A
Applied Thai for Happiness and Creativity
’5/@»1%‘]3?‘5&1LLaEﬁaﬂEﬂ’liéﬂﬂ’]‘Sﬂ’]HW\lﬂH
Lﬁlaﬂ%dmﬁﬁmmﬁfﬂLLa:mm%mNﬂw%wﬁmﬂwa
ﬂ?iﬁ%’mﬂii@imgﬂﬁa3Lal‘1/lﬂ’INﬂT]:ﬂLLaBﬂﬁﬂigquﬂ@ﬂ‘gﬁ/Lﬁa
sugaeuaswiansan luSundsnariuadiouasiesugio
96536
Culture and communicative arts for
happiness and pleasure creation in Thai social contexts;
creativity and language play; applications for value and
innovation creation in modern and creative business
contexts
0041 014 mmﬁmﬂiamsﬁ'ams 2(1-2-3)
Chinese for Communication
vinwein lraanmdn Snwslsiuiiliung
Wesndiyauy §52 19Imananan ($nws Pinyin) 1
ﬁugmmmé’nmﬁu MIvinme Msuughén Ln3agd
$ntiy nMsvenua fesden msiEen souiie
NAANENAE §IUe1 ©) 20T
General characteristics of Chinese; Roman
alphabets used to transcribe sounds of Chinese
consonants; vowels and tones (Pinyin); basic lines of
Chinese alphabets; greetings; introducing; counting;
time; classroom activity; studying; places in university;
various parts of body
0041 015 mmmmé‘;ﬁanﬁﬁlami 2(1-2-3)
Korean for Communication
et Smnuazunamn i Ueyludie
Uardnin Lﬁamiﬁamimmmmﬁ%mﬁugm MIGeus
*Esuuﬁﬁml,azﬂmwniﬁéwﬁiy
Korean vocabulary, expressions,
conversations often used in daily life for basic
communication; learning of culture and prominent

traditions

0041 016 mmsﬁ'a]wﬁamsﬁ'aaﬁ 2(1-2-3)
Japanese for Communication
e ém'mt,t,azuwammmmzﬁﬂuﬁﬁnﬂu
umashmeiialssariv maGeudiaunsrauarLrsweli
Fendas
Japanese vocabulary, expressions and
conversation necessary in daily life; learning of culture
and relevant traditions
0041 017 mmﬁy@mmﬁamiﬁ'am‘s 2(1-2-3)
Vietnamese for Communication
@i?ﬁWﬁLLagﬂﬁéﬁﬂ'ﬁ:ﬂﬁEJ@%WNLﬁaﬂ'ﬁgaﬂﬁ
FAnusn U MG TansTanasemdifinedas
Vietnamese vocabulary and language use
in daily-life communication; learning of culture and
relevant traditions
0041 018 ﬂ‘]iﬂl;‘llu‘itﬁaﬂ’l‘iéﬂﬁ‘li 2(1-2-3)
Khmer for Communication
@ﬁ?ﬁWﬁLLﬂZﬁﬂWiEL%ﬂWHW L‘ﬂNiLﬁaﬂWiéaﬁWi
uFAaarariu naduud Tansrassundlfineadas
Khmer vocabulary and language use in
daily-life communication; learning of culture and relevant
traditions
0041 019 mmw&inﬁamsﬁlams 2(1-2-3)
Myanmar for Communication
Feiuaems Fmwmshitemsdesnslndie
Useaniu maBeudTanoran uaslssndifiiendos
Myanmar vocabulary and language use in
daily-life communication; learning of culture and relevant

traditions
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0041 020 M AINaN15RRES 2(1-2-3)
Laos for Communication
AMemTiasmslEmmaniamsdoansuzie

Uszdiu maGendTansssnuavlssmdiiiendas
Laos vocabulary and language use in

daily-life communication; learning of culture and relevant

traditions
0041 021 M SaLAFNaNsTaS 2(1-2-3)
French for Communication
o o '3 v 6
AEINN I@iﬂﬂ‘a‘?d\l’)‘iﬂﬂim fﬂiﬂd ﬂ?i‘Wﬂ@
! a A A Aa o v
msmmmzmmymwammamﬂummﬁimnu
Vocabulary; grammatical structures;
listening, speaking, reading, and writing for daily life

communication

12 ngxinenesasuazimalulad
e iidannaudasameidewdon
0041 022 ¥inuzuardindaviawioms 2(2-0-4)
Wisuulas
Digital Literacy and Life for
Transformation
mslanuaaniaeas msFnudwmaside
msl¥emiavaionnuiunslasnds ensensnsolums
¥de mildgUnsninonfnasuasqunanidosissan
¢4 o) MIAUAL Aemzi dazilueh Anduayneseassa
M3l lUsunsstszanad msldldsunsaensadiuan
msilsunssmsiiaeny myldlsunssethedodada
Wosdu mavhousasiusuaenlar R DGR e TTie et
LLasmm%f‘uﬂeramaa@mmﬂwqﬁﬂﬁmﬁﬁ'ami NHNNE
uarasunTIn mlan@ara
Computer applications; internet usability;
digital security usability; media usability; computer and
communication device usability; searching; analyzing;
evaluating; rights and creativity; text processing

usability; Spreadsheet program usability; program

e
L

usability; digital media creation program usability; online
collaborative work; awareness of ethics and self
responsibility from communication behavior; digital laws

and ethics

Seditvue Wiadaaaniaan
0041 023 WaLlasRatia 2(2-0-4)
Digital Citizens
ANNANE ﬂ’NNﬁWﬁmvLLa&L%’lﬁ@‘ﬂad@’ﬂNLﬂ%
NaLladfana nwraudunaLlesddvia n1sSnm
dndnuoiwalsfidvia masndesasaush mafeRnzA
DN I MITRFITIEMINRD MISLREMIANAN
¢ v > AX Ve ¢
mﬂaﬂaaﬂau N3NNI as&awmi’mﬂaﬂaaﬂau
msSnmenntasadelulanaanlat msldinaluladoehs
Ha3w553 Vinweuaznagvhviuasauwme &a wazhava
MIAUAUETMTIHNU MIsEIaTIduianTIN wndnwol
Aa a v a v d‘ A d‘
LLaEﬁQMﬂWWﬁ’m ﬂﬁLﬁ?EluEWlﬂI%IﬁEl mﬂ“mmawaaami
| A aa o A Aaa v
él%ﬂ'ﬁi’mNBGLWH’NM?SQ']’JWH@GWGLN?NGWVIG
Definition, importance, and concepts of
digital citizenship; digital citizenship skills; digital citizen
identities; privacy management; critical thinking; screen
time management; cyberbullying management; digital
footprints; cybersecurity management; digital empathy;
information, media, and digital skills and literacies;
searching and usage; innovation creation; identity and
quality of life; technology learning; digital citizens’ use

of technology as tools for daily life cooperation

0041 024 IﬂJiLknsuﬂizqﬂﬁém%'néﬁmm 2(2-0-4)
favia
Digital Office Software Application
ANNRNNLLALANNE AT TLUUFITAULNE
Gﬁ'aaﬂaLLazmiaumﬂhaaﬁm MITAMITELLENTEWNE
mslinaluladassuwmeaeeftsedniamw maldam

lusunsudiSaglussinaudava
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Definition and importance of information;
data and information in organization; information
management system; effective use of information
technology; digital office tools usability

0041 025 MsAALAIYMNUUUATINENERS  2(2-0-4)
daedu

Logical Thinking Based Problem Solving

mmiﬁugmﬁmﬁ’umiﬁm%aﬁmm msl¥
WRHAITInIINg Toymid1 nadws Sumowituazms
uitiym maldlsunadiSagitemamasounaudla
Iy

Basic computational thinking; logical
reasoning; input; output; Algorithms and problem
solving; use of package software in problem solving
testing

0041 026 MsAANIUATMTUNTURTEND  2(2-0-9)
daedu
Basic Data Analytics and Presentation

1%

ANAINETRINITIeITAToYR anadTy

o

T99MIARTRTaga Ussnnaesdaya Mmdnneidaya

1 ' v dl A o5 @ a (53 °
athahe nsldiedasfiodiFaglumsAienzidays mah
nadagameunmwlssameng o) matssiingssininn

maAensiteys NTdiAnm

Definition of data analytics; importance of
data analytics; types of data; basic data analytics; data
analytical tool usability; data presentation using graphs;
data analytics evaluation; case studies

0041 027 PEMMUGLAZEAETA 2(2-0-4)

Content and Digital Media

mwmmwaﬁa@%ﬁa Uizmwmumw‘maz
d0fava naNMIuasnARluMToINULLLAEMIEENS
Ao tndasfiouaclsunsnnanfiamesdi 4 sd
AowTUUA A RATE ﬂ?iﬂi&ﬁqﬂ@ﬂ%ﬁ@@%ﬁﬁL‘ﬁamiﬁﬂ%ﬁ

WargIna ﬂg‘mmm'?;Lﬁ'miaaﬁumiﬁmﬂaumwﬂmz
fofaria

Definition of digital media; types of content
and digital media; principles and approaches in content
design and creation; tools and computer software for
content and digital media creation; applications of
digital media for learning and business; relevant laws on

content and digital media creation

0041 028 SnenenaaiadeIvsinasuionssn  2(2-0-4)

We3a

Modern Science and Innovations for Life

Anenenamiuasiinnasaiiari il
WmMe Neaundiadaasey A0aiaaavanazinalulad
WIaNTINNE e Alene adlaeanSieNeEIn
TufsruilRqiimacanan

Science and innovations for mega trends;
smart life development; digital lifestyle and technology;
renewable energy innovations; D.I.Y; mathematics for
life development in present and future society

0041 029 3eanssu ludindazdrin 2(1-2-3)

Everyday Engineering

sl mafasns maldgUnantlnihachs
Usendanaany m‘ﬂ%uaz@ua’%mmL@%mﬂauﬁ’ma%
mslfuazihyesnmsndnsenueud saeud wnsinana
BT ﬁm@mﬂmmﬁaﬂ%’m seuuysvthuasgniua
Wosdu msdamsdanadesludinlseiriu mssems
sezgarlay analaansielunisham

Electrical system; communication; use of
energy-saving electrical devices; use and care of
computers; use and maintenance of motorcycles,
cars and agricultural machinery; fundamentals of
construction; basic water supply and sanitation systems;
environmental management in daily life; solid waste

management; safety at work
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2. naju@nmww?ﬁmtazalamﬂﬁau
0042 001 Yszanslan 15lsa 2(2-0-4)

Global Health and Disease Prevention

TR "IJ@‘LJL?JG]ﬂ’D’INWNWEIQ?Jﬂ’]WﬂiESﬁ’miIﬁﬂ
ﬁzymmmLﬁ‘mé"mqmmwnaaﬂismﬂﬂaﬂ aduanulal
whilesshunnFnsssdenauasesegia ssuusumsunme
LLazﬂﬁﬂ’]‘Eﬁmq% Naﬂ‘iSVl‘Ll"ﬂa\m’]’]?dﬁﬁﬂ%WH’]ﬂ?‘ZJENIﬂﬂ
Siesanelazinms lanlinsuuweu massineelsa
Nnsvsulsumeguwnmad lsaifinannmsldtindsyiniu
luyadddvia wiansanuazimalulad lunsdasiu
massaadegun il Ardndumnsoigy mauwnd
nenena@SEInW wagiennassavhauieusens
Iﬁﬂ@]’]NU%‘]JVl?JENﬁQﬂN

Definition, scope and meaning of global
health; risk and problems of international populations;
inequality in social and economic behavior; medical and
public health system; effects of natural resource
limitations; borderless globe; disease epidemics from
national to international levels; digital-age lifestyle
diseases; disease prevention innovations and
technology; health promotion in areas of public health;
context-specific collaborations of medicine, health
science, and engineering for global population health

0042 002 BsEUingiFasgun W 2(2-0-4)

Health Awareness

LIAA @’NN%NWEJLL@S@’MNE%']&Q,I‘HQG
AnssaUMsugaam lumesam g Maa 9N
UMW uariloariulsa ineédinm MIlganeIIanay
mMstrefuindndosdu mi@LLamuLaaL‘%aam‘%aﬁN
uoanegon MM%LLHSEHQU mﬁuﬁa;ﬁasﬂnmiﬁmﬁuejmmw
sunnmlumsdieduladugummuazmaunmdmadon

Concepts, definition and importance of
health literacy in health management, health promotion
and illness prevention; sex education; first aid care and

basic resuscitation; self care in alcohol, cigarette and

e
L

tobacco consumption; perception of health information;
judgment in decision making regarding health;
alternative medicine
0042 003 ﬂ’]‘iﬂgLLﬁLLﬁzﬂWiﬁ%”NLﬁ%NEﬁm’]W 2(2-0-4)
WUYBIATIN
Holistic Health Promotion
WAAMIQUAFINMNULLILDINTIN §Ua1Ne
LLaBﬂﬁﬁadﬁ%Ii@ nmag LLan‘fm']WﬂWHLLagﬂﬁﬁadﬁ%IiﬂﬁWU
vaelugaeTeshs o Tuseéiu asdu MILTURUFIMNIAURE
mﬁ@miﬁmvmqmmw?mLﬁya@éfu ANHFNAUS AN
MIFTUNANNNTDNFMINATOUATILATNITIIWHY
AOUATD ﬂgwm51*7;Lﬁlm%aaﬁumm"mauﬁ@mnLwﬂ
ﬂﬁi@LLaﬁ‘ﬂﬂW‘W@y’J quﬂﬂmtyw\lwmmxmﬂam ole
Mé’ﬂLﬂi‘}:@ﬁawaLﬂmﬁaamé’aoﬁuu%uﬂwauazﬁﬁ%%iwa
ﬁw%ﬂigﬁuqmmwhﬂismﬂ%auasﬁw%uaswﬁwﬁmaw:iﬂ’m
Concepts of holistic health promotion;
hygienic and disease prevention; basic health care and
disease prevention in different age groups; basic mental
health evaluation and management; relationships, love,
preparation for family establishment and family planning;
laws involving sexual abuse; health care under the
principles of Thai traditional medicine; sufficient
economy and Thai’s life style; health insurance rights
in Thailand and patient’s rights
0042 004 MIQUAFUMWHGRLTIITE 2(2-0-4)
Health Care for Different Age Groups
nswasuuasdmemauaranlausay
H9¥e Tsm 0193 Aansss MIguasnEgumwma g
uarMILIANENLAUGAL Ty
Physical and mental changes at different
stages of life; illnesses; food; activities; physical and
mental health care, and first aid care for people of

different age groups
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0042 005 2195HANNSARNMAINTE 2(1-2-3)
Lﬁa’sj‘ﬂmwua:ﬂ'n&mu
Food and Exercise for Health and Beauty
Wﬁﬂiﬂ‘ﬁ%ﬁﬂﬁ ﬂ’]iLaaﬂ@Wﬂi E]’]Wliﬁ@%ﬂ%
nITLEANNLL mimuqmmmﬂﬁaamﬁmﬁﬂmem 9
wé’ﬂmmagmmﬁwé’mjﬂaafej‘nmwLLazﬂmsamwmama
ﬂ’lﬁ@%LﬁaﬂﬁWﬂﬂﬁﬂﬁBBﬂﬁWﬁdﬂﬂEJ MIDONMAINMLLAE
miﬁnﬂgjﬁ@ﬁmLﬁaqmmwuazmmam NTNIUHULAE
nstsufiunanisesnmdime nMidasianadnfee
ﬂﬁaaﬂﬁwﬁamaLLazmi‘r?JnﬂﬁﬁﬁﬁWWLﬁaqmﬂWWLLazﬂawmawm
Nutrition; food selection; popular food;
dietary control for weight loss; principles and importance
of health and physical fitness; doing exercise and playing
sports for health and beauty; exercise planning and
evaluation; promoting positive attitudes towards doing

exercise and playing sports for health and beauty

0042 006 aaev3langnuazaAAAATHUNN 2(2-0-9)

Consumption of Pharmaceutical and

Health Products

winmslgenily msldeuasnandmeg
Ejﬂnmwsl,umi%fﬂmmmmaﬂi@ﬁﬂﬂ ToviaassnInaaian
nevns wﬁmﬁmﬁm’%aaéwmw’%ﬁjmamﬁwﬁqmmwéu 9
'?iagﬁluﬂml,aﬁauLLa5ﬂm§aﬂsl%mt,t,azwamﬁmfm‘qﬂnmwaFJ'N
EXGLRETATALANY

General principles of drug use; use of
pharmaceutical and health products in treatment of
symptoms and common diseases; facts on popular dietary
supplements, cosmetics and other health products;

choosing drugs and health products with discretion

0042 007 MSLFLUTINAWILITN 2(2-0-4)
Lﬁ'aqmmw&!mu
Inter-professional Learning for
Community Health
WnfnEaInssamsinsuunawisan
winMEnTMansAsaUnT MesanuuUThulazL S vt
matanaRunadeniiegueu grnwniaden lnandes
dom mafesaruding madhgamu enuavalarasiuy
ﬂ']i’)'mLLN‘LL@JLLan“ﬂﬂWW“D;Nsﬁ%LL‘]J‘]_IaW%’JN mﬁ@ﬁn%@uaz
Bevsalunmierinde ansdaand dlums|¥gunsntluchu
Concepts of inter-professional education;
principles of family medicine; house design and
landscape development; environmental management for
communities; one health; transmitted diseases from
animals to humans; communicating with patients;
community visits; local medicine and herbs; holistic
community health promotion planning; media creation
and ethics in media creation; safety in use of household

appliances

0042 008 YinwedIn
Life Skills

2(2-0-4)

ANaTag ANNERLAaIRUIYNaLTd
Vinwedia ludaassed 21 Fnsemsfauaznisdesule
MIARFNIETIA MIAAEILIN MIAPATL aNNAMA
ynaensael MW Anie s senaE s
AR mwﬁma\lmém\mﬁamm%ﬂ MINITINUANNIN
msiRengasas maasenfduiumsla maedguazioms
ANNRANTS ANNEINTD wMTuA ltlyvdia ldatha
98536

Definition, importance, and components of
the 21% century life skills; thinking and decision making
skills; creativity; positive thinking; critical thinking;
emotional quotient; life skill development for
interpersonal relationships; Triangular Theory of Love;
positioning oneself in a romantic relationship; spouse
selection; resilience quotient; facing and coping with
disappointments; constructive life problem-solving

abilities
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0042 009 yARNMWIRBANNFNWS Tudsan 2(2:0-4)
Personality for Socialization
WIRRLAEANNRATYYRIYARNNGNRE
i’]Nﬂ'LINa% ﬁQQHwNBWﬁWﬂWSUﬂaﬂﬂ’]W ﬂ'liLﬁiNEﬁ’N
umﬂmwmamwaﬂwmﬂ@ ﬂmml,l,a“wmzwwuﬁmau €
Wﬁdeﬁ%Nﬂ?iW@&l%W@]%LadLLagﬂ’NNﬁ'lLiﬂi%a'l“ﬁ‘w imm
msmwmqﬁqmLﬁlmﬁ“‘uﬂmﬁﬁﬁmmiﬂismmmiﬁa
RO ROLELITEARE N HRE (TR 9 qﬂﬁﬂmmﬁa
iR U Buath sl s A m

Concepts and importance of personality;
factors influencing personality; personality improvement
for enhancing positive image; other skills for
self-development and career success including general
social etiquette associated with business meetings,
events and banquets; personality for effective
interpersonal relations
0042 010 ehInHANLNLG 2(2-0-4)
Disaster Survivor
mwiﬁmﬁuﬁaﬁﬂ@ NANTENUADFUNIN
sypduaranadon naffuasnmd snnslanfau
ﬂmﬂé‘muuﬂmamwgﬁmmﬂ nawEUaWIaNURagTNTY
e Sedfe nadiisnauedadiu atffmgnranes
ﬂi%LLﬂvLWﬁWﬁ@’Nf\]i IV NI

Knowledge of disasters; impacts of disasters
on health and environment; global warming; climate
change; preparing for floods, storms, fires, man-made
disasters, traffic accidents, electrical short circuit, toxins
and riots

0042 011 3883afufinsfufewandas 2(2-0-4)
Environmental - Friendly Lifestyle
ﬂﬂ?%ﬂ?iﬂi ﬂ?LMQLLﬁ%Nﬁﬂi%WU‘HaQﬁQ&MW

5@LL’J@1é’aﬂmsﬁuﬁmuLLamzﬁﬂaﬂ MINTURATU
masensNai womamswiymaanedesedidu

adaa 1% ‘:il [ a ! :&I b9
INTIGUNEANWEUSYDITHNTUN Wudleaseadanngay

e
L

Situations, causes and effects of
environmental problems at the community and global
levels; collective responsibility for pollution management;
sustainable solutions to environmental problems;
environmental-friendly lifestyles and communities
0042 012 Nsdafiaganduiatuans 2(2-0-4)

AMMNEIR

Home Arrangements for Life Quality

Enhancement
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Gardening and arrangements of rooms,
doors, windows, furniture, lighting, colors, aperture for
ventilation and temperature for ergonomics; life quality
enhancement

0042 013 figy1INeN 2(2-0-4)

Cannabis Science
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History and knowledge of cannabis;
relevant laws; cannabis strains; cannabis propagation,
breeding, planning and care; extraction of cannabinoid
oil; phytochemical qualitative and quantitative analysis
of cannabis related compound and contaminant;
applications in cannabinoid medicine; cannabis

innovation
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0042 014 §adifeerudia 2(2-0-4)
Pets and Life
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Benefits of companion animal and livestock;

classification of companion animal and livestock; pet and

livestock selection; breeding, feed, raising and livestock
management of companion animal and livestock; health
care; animal welfare; important zoonosis, vaccine and

prevention for companion animal and livestock

3. nauwIaNsTNLATISHE9ESIA
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0043 001 NSAALZIDDNLUY 2(2-0-4)

Design Thinking
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Conceptualization, applications, and
understanding of problems; design; large-scale
problem-solving; using creativity and different
perspectives to construct problem-solving methods;
method testing and redefining; developing innovations
to address users’ needs and problematic situations; user

experience design

Siimvua linaadanden
0043 002 MIAAMIANHAAHIIHTIA 2(2-0-4)
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Creativity and Innovation Management
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A study of models and methods of
creativity and creativity management through which the
creative process can be encouraged and increased for
enhanced organizational effectiveness using sound
management techniques

0043 003 MFAIUBENMYRAAA 2(2-0-4)

Smart Investment
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Business data; types of investment; finance
theories related to investment; risk management;
analysis of investment for cost effectiveness; evaluating
rate of return; presenting business data; data analysis

for decision making

KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

ﬁ navN:llgulazUs:udana uua

E reg@msu.ac.th

fu @1mMsUUaMsaavNvIngImaas (SC3)
83U 1 0.UIWIE8Y D.AUNSITEY D.UKIAISAIU 44150



Q

Ins. 043-719888

0043 004 Fsznaumsgmen’ 2(2-0-9)
Young Entrepreneurs
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Innovation and creativity; creative economy;

idea evaluation process; trends; startups; business

opportunities; translating ideas to products and services;
writing business plans; analyzing business possibilities
0043 005 Hilsznaunisneean 2(2-0-4)
Social Entrepreneurship
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Entrepreneurship and social problems;

adding value to social entrepreneurship; principles of

social entrepreneurship; business process management
for social change and social capital construction with
priority given to community benefits over personal profits;
seeking innovative ideas to solve problems with the aim
to further develop the community
0043 006 gshaaulast 2(2-0-4)
Online Business
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Introduction to business and online
business; business opportunities; sales content creation;
revenue generation models; marketing; auction; trading
and online business laws and ethics

0043 007 LARMIUILEUDRE19ATITN 2(2-0-4)

Essence of Pitching
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Pitching business ideas to attract
interested customers or investors; showcasing
a company’s capabilities and expertise; types of
communication; written and spoken communication;
communication techniques for entrepreneurs;
negotiations; persuasion; successful communication
skills; personality development

0043 008 MILIUFIUYAAA 2(2-0-4)

Personal Finance
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Personal financial planning techniques;
systematic financial planning; personal budgeting;
personal financial planning; insurance; savings;
property and securities investment; personal income
tax; asset and liability management; financial planning

for retirement
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0043 009 MaMFITINDIRTYL 2(2-0-4)
Smart Living
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Application of information and

communication technology in smart living; smart living

infrastructure and platforms; standards of communication
and networking system; internet of things; privacy and
data security; case studies of the application of
information and communication technology in smart
living
0043 010 WIANTTNLNWATHAZAING 2(2-0-4)
Food and Agricultural Innovation
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Importance of agricultural and food

innovation; agriculture and Thai society and future
changes; safe food production; smart farming for food
production from plants and animals; current trends in
food product development; technologies in food
processing and preservation; innovation in food
packaging; food labeling; Good Manufacturing Practice

(GMP), biotechnology innovation in food production

4. ngawaudisaiduude
0044 001 WusNANMAINNALTUANTW 2(1-2-3)

University’s Mission and Community
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Definition and importance of the
University’s mission; roles of the University in serving
communities; collaborations with communities and
stakeholders; community-based learning with the
integration of diverse disciplines to strengthen
communities; development of public-mindedness;
applications of knowledge for community service in
accordance with Mahasarakham University’s philosophy
and identity

0044 002 FimsilAeuutlas 2(1-2-3)

Leadership for Change
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Leadership; leaders in the disruption era;
the characteristics and roles of leadership for change;
the roles of team leader; building an effective team,;
personality; leadership techniques; creating team pride
and building team spirit; conflict management;

team-based problem-solving and decision-making
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Citizenship for Well-Being
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Definition and meaning of citizenship;
characteristics of citizenship; promoting an awareness
of current issues at the local and national levels;
promoting public-mindedness; understanding of plural
culture and society; citizenship with an orientation
towards well-being; capabilities in seeking peaceful
solutions to problems

0044 004 ﬂ;,]wmmLaznﬁT%'aﬂ%Tuﬁm 2(2-0-4)
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Laws and Everyday Rights
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General knowledge of laws; legal
proceedings related to exercising constitutional rights
and freedom; justice; rights in criminal proceedings;
rights in civil proceedings; rights in administrative
proceedings; claiming rights in an effort to denounce
injustice and denied compensation; consumer’s rights;

disability rights; rights of accident victims; human rights
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0044 005 Aguse lumsilsznauardn 2(2-0-4)

Laws for Employees
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General knowledge of laws and law
enforcement; laws related to daily life; relevant laws for
employment such as laws related to civil servants, labor
and social security laws, business laws, tax laws,
information technology laws, and intellectual property

laws

0044 006 FFASWIT T RUNSWRMTIS B 2(2-0-4)
The King's Philosophy and Sustainable
Development
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Biography of His Majesty King Bhumibol
Adulyadej The Great; the King’s philosophy; His
Majesty the King’s Working Principles; philosophy of the
sufficiency economy; New Theory Agriculture;
sustainable development goals; application of the King’s

philosophy in sustainable development
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0044 007 mau’nl,azmﬂ%’mqwa 2(2-0-4)

\Ramsesedia

Religion and Reasoning for Living
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Definition and development of beliefs and
religions; religions and daily life; reasoning and analyzing
religious and belief diversity; understanding of self and
others to foster peaceful coexistence

0044 008 Hiuazdudige 2(2-0-4)

Life and Peace
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Human brain and human learning; physical,
mental and cognitive development; the understanding
of self and others through contemplative education and
dialogue; transformative learning ; being able to set life
goals; practicing holistic thinking for peaceful
coexistence

0044 009 SanFLREWRIWITIR 2(1-2-3)

Meditation for Life Development
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Mindfulness; concentration; the meaning
of mind power; the benefits of meditation in daily life;
the relationship of mindfulness, concentration and
wisdom; emotional management; mindful listening;

meditation and world peace

0044 010 SmarehAsmandan 2(2-0-4)

Environmental Volunteers
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Principles, concepts, theories of
environmental volunteerism; understanding the
principles of environmental volunteerism; creating
concepts and processes for environmental volunteerism
in the community; service activities, volunteerism;
volunteering with the community; promoting

environmental volunteerism

5. NNINHIAN
0045 001 Aavziudia 2(2-0-4)
Art Appreciation
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Aesthetics in Visual Arts, Musical Arts and
Performing Arts; skills and process of Fine and Applied
Arts creation and innovation in the 21° century;
integrating learning with the application of Thai and
foreign cultures to achieve sustainable development of

quality of life and social quality
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0045 002 AUALAZRALTMITHANSDI 2(2-0-4)
Music and Isan Performing Arts
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Introduction to regional music and

performing art; definition, importance, background,

development and types of music and Isan performing
arts; culture of clothing; biography of most outstanding
artists; commercialization of entertainment business
0045 003 nﬁﬂmomouﬁaﬂmmwﬁ% 2(2-0-4)
Wisdom for Quality of Life
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Definition, condition and types of wisdom;

wisdom and its relationships with beliefs, culture and

Isan traditions; environment and natural resources in the

community; application of knowledge of science and

technology embedded in local wisdom in daily life
0045 004 33naNTew 2(2-0-4)
Introduction to ASEAN
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Basic information of ASEAN; the social,

economic, political and cultural characteristics of

ASEAN member countries; commonalities and differences
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0045 005 ywdiuAMAMAINUMEMSTInA  2(2-0-4)
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Humans and Social and Cultural Diversity
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Social and cultural diversity; important
characteristics of Eastern and Western cultures; humans
and values and beauty in the midst of cultural diversity;
human adaptation and existence under the constant
social and cultural change
0045 006 wq%musﬁmjuﬂ?ﬂm 2(2-0-4)
Plural Culture of Mekong Region
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Background, relationship, ethnicity;
settlements in relation to geography; wisdom; art and
culture; autobiography of local dignitaries; thought
processes; co-identities among Mekong countries;
regional development for cultural heritage; tourism
business development
0045 007 Ssnusiulan 2(2-0-4)
Globalized Isan
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Isan in a globalized context; sociocultural
groups; local wisdom; livelihood and cultural capital;
a transition from classical to modern Isan; resource
allocation; creative economy, cultural products and

healthy Isan
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0045 008 NIFUIUITAANITIMIUTFFA: 2(2-0-4)
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Cultural Management: Cultural

Commoditization

mm‘wmmﬁmamﬁwuﬁi‘swmzmwL%a
Tulantfagifuuaznsuimsinnsdunumeiaussss
ioss9aeh

Cultural diversity and beliefs; management
of cultural capital to create value

0045 009 MstiaaifitaLBeimussan 2(2-0-4)

Cultural Tourism
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Definition, importance, elements, and types
of cultural tourism; tourist attractions and organizations
involved in cultural tourism; cultural and tourism
management

0045 010 mmsu.aztﬂéaaﬁumnqﬁﬂ:ymﬂ 2(2-0-4)
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Food and Beverages from Local Wisdom
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History, importance and wisdom of food
and local beverages; process and hygiene in the
production; benefits and nutrients; innovation and
appropriate packaging of local food and beverages for

value addition

0045 011 Hiilsyguazuionssaninadann  2(2-0-4)
Wisdom and Innovative Isan Textile
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Introduction to regional textiles; history,
background and wisdom of Isan textile; innovation and
Isan textile product development for value creation
0045 012 WsziARRIEEIN MFAATIEH 2(1-2-3)
wazauiny
Siam Amulets: Identification and
Conservation
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Principles, definition, history, development,
and types of Thai Buddha amulets; preservation
techniques; production methods; materials used to make
amulets; amulet identifications and confirmation by using
scientific methods, marketing and businesses related to
Thai amulets; case studies of Thai amulet conservation
and preservation
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Eastern Beliefs for Living
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The origin and logic of the Eastern beliefs

for living and trading; feng shui based on strategic
locations; building orientation and location selection;
space design for different areas of the house and
workplace by considering good and bad power and the
mixed methods; applications of design principles in

daily life and work
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Management of Local Landscape
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Concept and wisdom; management of
environment, residential and community landscapes for

value addition
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English for Daily Communication
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Digital Literacy and Life for Transformation
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Personality Improvement for Positive

Self- Image in Modern Thai Society
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Design Thinking for Agricultural and Food

Innovation
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Sustainable Development Goals
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Thai Language for Communication in
Cultural, Social, Environmental,

and Tourism Contexts
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English for Daily Communication
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Useful English vocabulary, expressions and
grammatical structures for daily communication;
integrated English communication skills by practicing
listening, speaking, reading and writing through English
texts on everyday topics
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Digital Literacy and Life for Transformation
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Computer applications; internet usability;
digital security usability; media usability; computer and
communication device usability; searching; analyzing;
evaluating; rights and creativity; text processing
usability; Spreadsheet program usability; program
usability; digital media creation program usability; online
collaborative work; awareness of ethics and self
responsibility from communication behavior; digital laws

and ethics
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Personality Improvement for Positive

Self- Image in Modern Thai Society

LLmﬁ@LLazmméwﬁi;yﬁmﬁumiﬁwm
q@ﬁmmmﬁaﬁ%amwﬁﬂmﬂﬁa LARNMINAWMIUGNNE
wazgUanmobMaman NIRRT TN EEN
ynawvhiishaalusnmmanisne QEGEANUR T IE
ms?%amaszwhmmaLLasaqﬁm miu%wmﬂﬁﬂmwmﬂu

(@@tlynn nsuel wasvieuad) maUsudalmdntiuann

nedosuazdsanea

The concepts and significance of
personality improvement for positive image; grooming
and physical appearance; maintaining social etiquette
and proper conduct; good postures for different
situations; building human relationships and
interpersonal and organizational communication;
internal personality management (intellectuality,
emotion, and attitude); self-adaptation in modern
society and surroundings
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Design Thinking for Agricultural and Food

Innovation
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Importance of agricultural and food
innovation; agriculture and Thai society and future
changes; innovation creation and business model
generation through conceptualization, applications, and
understanding of problems; design; problem-solving;
using creativity and different perspectives to construct
problem-solving methods; method testing and redefining;
developing innovations to address users’ needs and
problematic situations; idea evaluation process; trends;
startups; business opportunities; translating ideas to
products and services
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Sustainable Development Goals
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Sustainable development; sustainable
development goals; the King’s philosophy; philosophy
of sufficiency; new theory of agriculture; the King’s
philosophy and sustainable development; University

engagement
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Thai Language for Communication in

Cultural, Social, Environmental, and

Tourism Contexts
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Basic listening, speaking, reading,
and writing skills in Thai language; Thai used for

communication in cultural, social, environmental, and

tourism contexts

KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

ﬁ navN:llgulazUs:udana uua

E reg@msu.ac.th

fu @1mMsUUaMsaavNvIngImaas (SC3)
83U 1 0.UIWIE8Y D.AUNSITEY D.UKIAISAIU 44150



@

ununsAnwitiacemd enundngaswiwizd

v
o o

Fuln 1 Madu

weAzEnvialy (@dutfudse w.e. 2563)
mju%*mﬁnmﬁﬂﬂ AURULAR
0045015 M IneifiamsFosns MUSUnmMeTmusan e amnwindas 6
wazmaviaadien ne 6(6-0-12)
Thai Language for Communication in Cultural, Social,
Environmental, and Tourism Contexts
0041 030 AdannuiienResslutindsyiiu 4(4-0-8) 4
English for Daily Communication
59 10
Fuilf 1 madae
weAzEnuvialy (@dutfudse w.e. 2563)
ngaimdnunialy Nwuasia
0041 022 YinwelazEAIaRaTaNoMIIALMILAg 2(2-0-4) 2
Digital Literacy and Life for Transformation
0042015 ypAnMMINDENsWANNA [udsns Inuynlvsl 6(6-0-12) 6
Personality Improvement for Positive Self- Image in Modern Thai Society
39 8

Ins. 043-719888

KaNgmsMSANIS=AUUSIYRYINS UMSANL 2567 UK1INENAgUMASAIY

ﬁ navn:llgulazus:udana uua E reg@mesu.ac.th

fu @1mMsUUaMsaavNvIngImaas (SC3)
83U 1 0.UIWIE8Y D.AUNSITEY D.UKIAISAIU 44150




Ul 2 medu

w203 dnwsia (adualSurles w.e. 2563)

naiu’imﬁnmﬁﬂﬂ NWIUURILAG

0043011 MIAATIDONUULNOWIANITNINHATUAZDINT 6(6-0-12) 6

Design Thinking for Agricultural and Food Innovation
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