The IRF 2025 Top Performer Study

Support for Incentives & Rewards is
Strong in Top Performing Companies

Executive Support of Rewards Programs 64%
Staffing to Support Rewards Programs 64%
Programs Budget to Support Rewards Programs 62% 4
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Aligned to Corporate Goals

Programs Reflect Company Identify

Executives View Rewards and Recognition 53%
as Key to Performance Management °

Top Performers Take a
More Holistic Approach to
Incentive Trip Qualifications
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When determining qualifications,

Top Performers are more likely to
include both performance metrics
and customer relationship measures.

Top Performers Prioritize Flexibility and
Personal Relevance in Their Rewards

Top Performers Offer Diverse
and Flexible Reward Options
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Reward has high
perceived value
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Gift Award
Cards Points
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Allows flexibility
for participants
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Provides unique
experience
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Top Performers allocate significantly higher-value rewards
across both travel and non-travel programs.
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