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CHRIS
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A Word from the Editor

Celebrating 32 years of providing quality
news to our readers

Dear Readers of the nation’s premier faith-based and profes-
sional newspaper for winners, Anointed News Journal (ANJ).
I am taking this time personally to thank each and every indi-
vidual that has read the Anointed News Journal. I hope you
have been inspired by the many positive people interest stories,
and stories that have uplifted and empowered our communities.

I am also taking this time to thank our many advertisers that
saw the value in utilizing ANJ to accomplish your marketing
goals for your companies and/or purpose. ANJ remains the
VOICE of Camden city and the SOURCE for connecting peo-
ple together. If you are in business and need to advertise, we
can help. Based in Camden, NJ, the Anointed News Journal
has distribution locally in CAMDEN, BURLINGTON,
GLOUCESTER, SALEM, CUMBERLAND, DELAWARE,
NEW CASTLE, KENT, and PHILADELPHIA COUNTIES.
Since 1995 ANIJ has provided stories and distribution to 28
states across the country and 11 nations around the world.

Getting your message in front of more than 180,000 readers
bi-weekly in print and much more via the world-wide web 1s a
great way to reach the market you are looking for.

I am also thanking those individuals that have given resources
to support our mission of publishing positive press. Your con-
tributions are paramount and my heart continues to be filled
with joy from the smallest contribution to the largest, every
time I receive a contribution, I cannot hold my smile in. I am
forever grateful. For those that have been reading ANJ for
many years and have never given a contribution, now 1s a great
time to do so.

AN is a free publication that i1s supported by its advertisers.
We offer cost effective advertising giving advertisers the op-
portunity to get quality exposure at a comfortable price point.
We offer RISK-FREE Advertising, which simply means if you
are not satisfied, you will receive a complementary ad in an
upcoming edition.

About Anointed News Journal

In May 1994 the CEO/Editor-in-Chief, Chris Collins received
a vision from the Creator to write a business plan to seek fund-
ing for a grass-roots newspaper. For eight months and through
Divine intervention, the business plan was rewritten for the
ministry of the Anointed News Journal. The Holy Scripture
given divinely to Collins was Habakkuk 2:2 (Write the vision,
and make it plain upon tables, that he may run that readeth it.
For the vision is yet for an appointed time, but at the end it
shall speak, and not lie: though it tarry, wait for it; because it
will surely come, it will not tarry). As a result, and with prayer
and secking God’s direction, the name *Anointed” was given.
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Knowing that English was not his favorite subject while at-
tending school, and that his career goal had nothing to do with
journalism, Collins completely trusted in the Creator while de-
veloping this business.

The name “Anointed” comes from the hands that God has
anointed to master this work and profession. Collins left a ca-
reer in law enforcement to pursue the vision he received from
the Creator.

Using his hands cutting and pasting stories and artwork 1s how
it all began. Typing, proofreading, and making sure things were
camera-ready before the layout was the process before tech-
nology was included.

Today, 32 years later, ANJ is recognized as a leader in the
newspaper industry. ANJ was awarded Best100 Small Busi-
nesses consecutively since 2017. In 2021 Chris Collins was
recognized by CIO Magazine as a Top 50 Innovators of the
Year.

Although 1t may seem as if newspapers are becoming obsolete,
ANIJ continues to thrive. As the daily press struggles due to in-
crease rates that have simply priced them out of the market.
Weekly newspapers continue to make their mark serving the
community and its advertisers. Although many have embraced
the digital divide, people still want their physical newspapers.
Because of the types of “Peoples Interest Stories” found in
ANIJ, most readers save their copies for years. Although main-
stream media focus on negative press, ANJ has built its legacy
on positive stories. ““We have written a lot of stories in the past
32 years, and in 32 years we still have not run out of great sto-
ries to write about the great people of Camden and surrounding
areas,” said Collins. “As we look at the rise of Camden, NJ and
the great positive image it has today, I believe we helped to in-
crease that image by sharing the positive stories Camden has
to offer, and we’ve been doing that for 32 years now,” said
Collins.

My Ask!

This is what | am asking from you today. I am asking every
reader of ANJ, those of you who believe in positive press and
grass-roots press to make a financial contribution to support
our mission. Many have been reading ANJ for 32 years and
have never made a contribution but would like to. Now 1s the
perfect time as we have entered into our 32nd season. For those
who are unable to financially contribute, we are thankful for
your continued prayers.

The Holy Scriptures in Matthew 7:7-8 (KJV) states, “Ask, and
it shall be given you; seek, and ve shall find; knock, and 1t shall
be opened unto you: For every one that asketh receiveth; and
he that seeketh findeth; and to him that knocketh it shall be
opened.”

Luke 6:38 (KIV) states, “Give, and it shall be given unto you;
good measure, pressed down, and shaken together, and running
over, shall men give into your bosom. For with the same meas-
ure that ye mete withal it shall be measured to you again.”

I’'m believing in the POWER of God. I'm believing in the
POWER of God’s People coming together. Yes, ['m believing
in YOU.

| John 5:14-15 (KJV) states, “And this is the confidence that
we have in Him, that if we ask any thing according to His will,
He heareth us: And if we know that He heareth us, whatsoever
we ask, we know that we have the petitions that we desired of

Him.”

Please make all contributions payable to: Anointed News Jour-
nal, P.O. Box 309, Camden, NJ 08101. You can also visit:
www.anointedonline.net click on Donation button. You can
also Cash App to SANJEDITOR.

May God continue to bless you! May God continue to bless
this world! May god continue to bless ANJ!

Yours truly,
Chris Collins, CEO/Editor-in-Chief
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Call to Salvation

Have you received your salvation? If not just say,

“Father, forgive me of my sins. I believe that
Jesus Christ died on the cross for my sins and
that He arose again from the grave.” If you be-
lieve this prayer, you are now saved by God's
grace. I encourage you lo get into a Bible teach-
ing church to learn more about our wonderful
Savior Jesus Christ.

Note: Opinions by columnists do not reflect
those of the editor or staff. Feel free to respond.
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Mylestone Catering: The Camden
Restaurant Built on Community,
Respect, & Family Values

Camden, NJ - For many people throughout Camden,
Mylestone Catering 1s more than just a place to grab a meal; it
is a symbol of family, consistency, community, and love.

Founded by Camden native Brian Truitt, the family-

owned business has become known not only for its soul food
and seafood specialties, but also for its commitment to serving
the community through affordable meals, charitable outreach,
and genuine relationships with customers. Truitt was recently
awarded the Camden County Freedom Medal, in honor of Rev-
erend Dr. Martin Luther King Jr., for his community impact.
Truitt has built a legacy rooted in service, respect, and giving
back.

In an exclusive interview with the nation’s premier faith-based
and professional newspaper for winners, Anointed News Jour-
nal, Brian Truitt shares how faith, family values, consistency,
and a passion for helping people have helped Mylestone Cater-
ing become one of Camden’s most beloved community staples.

Collins:
Who 1s Brian Truitt?

Truitt:

I'm Brian Truitt, right here from Camden. I started off growing
up in Parkside, but eventually my family moved to East Cam-
den, where we ended up. | ended up going to McGraw Elemen-
tary, East Camden Middle School and then Woodrow Wilson
High School. Growing up with seven sisters and two brothers,
and my mother and father who were married for 65 years, it
was a lot, but we all learned how to get along. And I'm the baby
of ten, so hey. man, listen, get in where you fit in when it comes
to that.

Collins:
You are also the founder, owner, and operator of Mylestone
Caterers. Tell us, what 1s Mylestone Catering?

Truitt:

Mylestone Catering 1s a family business right here in Camden
City, and we cater to our community. That's why I call it Myle-
stone Catering — we cater to our community. We also do par-
ties and stuff like that, but mostly we cater to our community.

Collins:
And where are you located?

Truitt:
We are located at 321 Market Street in beautiful downtown
Camden.

Collins:

And you talk about family and the importance of family values.
When people walk into Mylestone Catering, the first thing they
see 1s your wall of family photos and portraits. And there's a
sign that says “The Cloth We’re Cut From.” What message are
you giving to the public when they see this wall?
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Truitt:

Well, the message that we're giving here on this wall is that
family is over everything, alright? This here stems from the
1800s onto now. That's our great-grandmother on there. That's
our great-grandfathers, all my aunts and uncles. We learned a
lot of our values from all of this ancestry. It's my ancestry wall,
My oldest aunt is 102, so history is here.

Collins:
Now, what motivated you to pursue a career in culinary?

Truitt:

Well, what really motivated me was that I had a job in 1984 at
a place called The Rivet, and I worked there for a couple of
years. They closed down 1n '95, so | figured, “Well, hey, 1f the
restaurants keep closing down, I might as well stand out on my
own and try to do it myself.” I rented a little kitchen and started
in a nice little spot with one stove and one fryer. Then I even-
tually grew and moved across the street to Sixth Street Lounge.
At the same time, [ was building this right here at 321 Market.
It just kept growing and growing and growing. Then we came
up with Recession Wednesdays, which 1s 50-cent shrimp every
Wednesday, and that took off. Eventually, once the pandemic
hit, after all those years, we decided we could just stay in one
building. Time is way more important than money.

Collins:
So, what makes Mylestone special?

Truitt:

Mylestone 1s special because it's not about the money. For us,
it's about the volume. So we figured if we can get enough peo-
ple to come here to Mylestone, we can keep the prices low. In
our city, that's most important. We have to keep the prices af-
fordable so you can come here every day and get a meal. Also,
we make this food fresh every day. There are no shortcuts.
There's only one way, and that's the way we keep going. It's
that one way.

Collins:
Tell us about your menu and what Mylestone specializes in.

Truitt:

The menu consists of soul food and seafood. We have fried
shrimp, sautéed shrimp; and you can get them eight different
ways. We also specialize in fried chicken, fried wings, salmon,
and whiting. Everything on the menu we can use for more than
one thing, so that's how we try to keep the prices low because
we can always mix and match things. And all the food is made
fresh every day. We boil the yams every day. There's nothing
out of a can here. We have nothing in a can. Everything’s fresh.

Collins:

There was one particular item on your menu that you don't al-
ways have, but whenever you have 1t, it 1s certainly a big treat
to the community, and that's your seafood baked potato. Tell
us about that seafood baked potato, and what motivates you to
be creative to take a baked potato and turn it into a culinary
masterpiece?

Truitt:

Well, the seafood baked potato 1s a 40-count baked potato,
which is the biggest potato that you can really get. It's baked
in the oven, and 1t has four cheeses in it. It’s garlic butter and
Old Bay, with crab meat and shrimp. It’s topped with cheese
and baked in the oven, so it’s a twice-baked baked potato.

Collins:

You mentioned that this 1s a family-owned business, and
throughout just the last year you've seen an increase in staff.
Tell us about your team.

Truitt:

Oh man, my team consists of a couple of my nephews, a lot of
my cousins, a couple of my nieces, and a couple of friends. We
just keep it the same all the time. We don't really have experi-
enced cooks. We teach everybody how to cook that way we’re
all on one page, and we all don’t have bad habits.

Collins:

Recently, you were honored with the Reverend Dr. Martin
Luther King Jr. Freedom Medal of Honor by Camden County.
How did that make you feel?

Truitt:

What an honor, to be mentioned in such prestigious views. |
mean, I've been here for 15 years, and I never thought it would
come down to getting an award like that. That’s a really special
award, and I appreciate it. It really pays tribute to what we
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really do here as far as helping the kids, fundraising for these
kids, helping some of the classes. We fundraise for them and
help them out, and you don’t realize what you’re giving back
until someone tells you that they appreciate what you did for
them.

Collins:

Now let’s talk about the catering side of the house. When I was
first really introduced to your culinary skills, I believe it was
the Camden High School Class of 1986 30-year reunion, which
was ten years ago, and you catered the event at one of the class-
mates” homes. It was one of the most beautiful displays that
I've ever seen. As a result, for the past ten years or so, you've
been exclusively catering the after-party for the Christmas with
Chris Black Tie Gala. So, tell us why it’s important to you not
Just to cater, but to do it on such a high level.

Truitt:

Every time I do that with Chris Collins every year, it is an
amazing, amazing event. We have a ball with it every year. We
change the menu, and it’s not a lot, it’s not anything compli-
cated. It’s something simple, but when people come upstairs
every holiday, they know they're getting ready to get a good
meal. So, to be honest, I put it out for you, bro. I'm not going
to lie to you. I put it out for you. And every year, it’s something
different, something amazing. I think everybody downstairs
looks forward to coming upstairs into that room.

Collins:

And you said it best. It’s not just about an after-party. They
know they’re coming upstairs and they’re going to see Brian
Truitt and Mylestone. They never know what to expect, but
they’'re always treated with love.

Truitt:

They're treated with love, yes. Yeah, and that’s important to
me — not only for your name, but for my name too. When they
come upstairs and say, “Oh man, you know Chris and Brian
are upstairs, so we're going to go up there. We don’t have to
finish this meal down here because we know we’re going to
get a good meal upstairs.”

Collins:

You’'ve done a lot of givebacks to the community, a lot of times
without any compensation. You recently assisted in a fundraiser
for one of our firefighters, Ayshia Williams, who unfortunately
lost her life to cancer. You've helped so many causes, and
yvou’re very unselfish in how you do this. Why is it so important
for you to help your community in such a strong way?

Truitt:

Well, to me, our legacy will not be in the money that we give
or anything like that. It’s only going to be in what they say
about us when we lay down. I haven’t seen anybody with a
hearse carrying money in a casket or anything else. So the love
that we show for our people will be talked about forever, not
what you give somebody. When you show your community
that you’re with them and how you can help them. That’s
everything.

Collins:

What words of advice would you give to a young man or
woman that would like to follow in your shoes and one day
maybe establish their own restaurant or pursue a career in culi-
nary?

Truitt:

In any business: culinary, hairdressing, whatever you do in life
— it’s always about being consistent and being a person of
yvour word. If you say you’'re going to be somewhere, then be
there. If you say you’'re going to have something, have it. If
you say you’'re going to open up at a certain time, open up. If
you say you're going to close, close at that time. It’s all about
consistency. Everything in life is consistency.

Collins:
How can people acquire your services for catering?

Truitt:

Just call us at (856) 397-5068, and my cousin Rhonda or Mar-
sha will take care of all your needs. There’s nothing too small
and nothing too large that we can do.

Collins:
What’s next for Brian Truitt?

Continued on page 5
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Continued from page 4

Truitt:

I think for me, it’s just to keep building on what we have here
because I don’t desire another store. This 1s a very hard busi-
ness to be in with this economy and the things that are going
on. So to make it better, I think we can just get better. Customer
service 1s everything, and I think that’s what we need to work
on a little bit more — being a little happier in serving our com-
munity and serving our customers.

Collins:

I've watched you make adjustments during the time of COVID,
and many businesses struggled. Many small businesses did not
survive, yet you weathered the storm. You’re still standing.
Would you contribute you and your staff, along with your cus-
tomer service quality, as part of what allowed you to prosper
during a time when others were not?

Truitt:

Yes, most definitely. We don’t really change our prices that
much, so we try to keep them at a certain level. We try to treat
everybody with respect, and that’s one of the most important
things. Pricing is everything in the city of Camden, where 1t’s
really a food desert and jobs are kind of rough here. And not
only that, after 4:00pm, it’s a jailbreak. So now we’ve got to
get people to want to come downtown to buy food from us be-
cause, remember, there’s no retail here, but Mylestone is still
here.

Collins:
Let’s talk about what you offer through your catering: You've
done class reunions, weddings, and repasses.

Truitt:

People call us for repasses, even if they don’t have much, we
still take care of feeding the families. If people are having
something, and we know them as customers that came here,
we always show up with something to let them know that we
appreciated their business and the time they spent with us. So,
for me, there’s nothing too large or too small. If you need me,
that’s what you got me for. I don’t care if you just need me to
fry your chicken; if you need me, that’s what you got me for.

Collins:

The Anointed News Journal has over 180,000 readers bi-
weekly. In conclusion, what do you want to say to the readers
of the Anointed News Journal?

Truitt:

Always support this newspaper. This is one of the staples in
our city, and we love what the Anointed does for us. It brings
us a lot of people.

Conclusion:

Brian Truitt’s story is a reminder that true success 1s not meas-
ured only by profit, but by the impact a person leaves on their
community. Through Mylestone Catering, Truitt has created
more than a restaurant — he has built a gathering place rooted
in family, service, consistency, and love for the people of Cam-
den. As he continues to serve meals, support local causes, and
uplift those around him, Truitt’s legacy 1s proving that caring
for a community can be just as powerful as feeding it.

By Chris Collins

321 Market Street

Camden, New Jerse;ﬂ
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“Michael” Rekindles Jackson
Mania and Reminds Fans Why

the King of Pop Still Reigns

For many fans, watching Michael was more than
simply going to the movies — 1t was an emo-
tional return to one of the greatest entertainers the
world has ever seen.

The highly anticipated Michael Jackson biopic, Michael, re-
cently released in April 2026 and starring Jaafar Jackson

as the King of Pop, has quickly become one of the biggest cul-
tural moments of the year. Directed by Antoine Fuqua and
backed by the Jackson estate, the film has reignited global fas-
cination with the legendary entertainer, drawing longtime fans
and younger audiences back into Michael Jackson’s music, per-
formances, and legacy.

For devoted Michael Jackson fans, the movie may not neces-
sarily reveal brand-new imformation about his life. Most fans
already know the milestones, the music, and many of the defin-
ing moments. What the film does accomplish, however, is
something much harder to achieve: it recreates the feeling of
being there.

From the concert sequences to the behind-the-scenes family
dynamics, Michael places viewers inside the world of Michael
Jackson in a way that makes audiences feel like a “fly on the
wall” during key moments of his rise to superstardom. The
emotional weight of the performances, the recreations of iconic
stages, and the quieter moments behind the fame all work to-
gether to remind audiences why Michael Jackson became a
once-in-a-generation figure.

At 1ts core, the film confirms what millions of fans around the
world have believed for decades — Michael Jackson was not
only a global superstar, but a uniquely gifted artist whose in-
fluence still dominates music and pop culture today.

Much of the praise surrounding the film has centered on Jaafar
Jackson, Michael’s real-life nephew and the son of Jermaine
Jackson. Fans and even members of the Jackson family have
reportedly been amazed at how closely Jaafar embodied
Michael on screen — from the voice and dance movements to
the subtle facial expressions and stage presence.

According to interviews released during the film’s promotional
campaign, Jaafar underwent intense preparation for the role,
reportedly spending nearly two years training physically and
mentally to portray his famous uncle authentically. Videos doc-
umenting his preparation and rehearsal process generated sig-
nificant online attention leading up to the release.

For many viewers, Jaafar’s performance became the emotional
anchor of the film. While some actors imitate legendary fig-
ures, audiences felt Jaafar carried an added layer of authenticity
because he is a Jackson; He was born and raised into the line-
age of this prestigious family.
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The response from fans has been overwhelming. Across social
media, moviegoers have posted videos of sold-out theaters
erupting into applause, audiences singing along to classic
songs, and fans arriving in Michael Jackson jackets, gloves,
hats, and vintage concert attire. Some theaters reportedly felt
more like live celebrations than traditional screenings.

Many fans also admitted that the movie sent them back down
the “Michael Jackson rabbit hole,” revisiting old performances,
documentaries, interviews, and music videos after leaving the
theater. Streaming numbers for Jackson’s catalog have report-
edly surged in the days following the film’s release, further
proving the lasting power of his music and legacy.

Commercially, the film has already made history. Michael
earned a record-breaking $217 million worldwide during its
opening weekend, including $97 million domestically, making
it the biggest opening ever for a musical biopic. The film sur-
passed previous record holders such as Straight Outta Comp-
ton, Bohemian Rhapsody, and even the Oscar-winning
Oppenheimer in opening weekend biopic numbers. (The
Guardian)

The movie also received extremely strong audience reactions
despite mixed critical reviews. Audience scores reportedly
reached as high as 97% on Rotten Tomatoes, while CinemaS-
core audiences gave the film an “A-" grade. (The Guardian)
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The cast surrounding Jaafar Jackson has also received atten-
tion, including performances by Colman Domingo as Joe Jack-
son, Nia Long as Katherine Jackson, and Miles Teller as
longtime Jackson advisor John Branca. (People.com)

Reports have additionally surfaced that the film’s massive suc-
cess has already sparked discussions about a potential sequel,
with future installments expected to continue exploring
Michael Jackson’s later career and global superstardom. (New

York Post)

It’s been nearly 17 years since his passing, and Michael Jack-
son’s influence continues to dominate entertainment world-
wide. From Broadway productions and tribute artists to viral
dance videos and streaming playlists, “Michael Mania™ re-
mains alive and well.

And for fans leaving theaters after watching Michael, the feel-
ing seems almost universal: the movie reminds audiences not
only how talented Michael Jackson was, but why the world
may never see another entertainer quite like him. One thing re-
mains clear — he was, and 1s, and will always be...the King
of Pop.

By Christopher Collins 11
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Guinness World Records” Title Attempt

Most Authors Signing The Same Book Simultaneously

Guinness World Record Attempt
Aims to Unite Authors and Build
Legacy in Philadelphia

PHILADELPHIA, PA - A historic literary and leadership

event 1s preparing to make its mark in Philadelphia, as organ-
1zers Jim Hetherington of the Authority Building System, and
Jose Escobar of the Connected Leaders Academy partner to-
gether for an official Guinness World Records™ title attempt
focused on the “Most Authors Signing the Same Book Simul-
taneously.”

Set for May 30, 2026, in Philadelphia, Pennsylvania, the event
will bring together authors, speakers, entrepreneurs, coaches,
and business leaders from across the country for a full-day ex-
perience centered around legacy. networking, collaboration,
and storytelling,

In an exclusive interview with the nation’s premier faith-based
and professional newspaper for winners, Anointed News Jour-
nal, Jim Hetherington shared the inspiration behind the ambi-
tious undertaking and explained how the idea evolved from a
long-standing dream into an international leadership collabo-
ration.

According to Hetherington, the vision first began nearly six
years ago after learning about a previous Guinness World
Records attempt in his hometown of Toronto, Canada. Al-
though he was unable to attend that event, the concept stayed
with him.

“I"'ve always grown up reading the Guinness World Records
books and seeing all the unique things people accomplished,”
Hetherington said. “When [ heard about an event involving the
most authors signing the same book simultaneously, I thought
it was incredibly exciting.”

Years later, Hetherington revisited the idea and began formal
conversations with Guinness World Records officials. What
followed was an extensive planning and approval process in-
volving numerous communications and logistical discussions.

As excitement surrounding the project grew, Hetherington
began sharing the concept with members of his professional
network, including Connected Leaders Academy founder Jose
Escobar. The partnership quickly expanded into a working con-
cept that has connected 130+ authors together for this exciting
opportunity.

The organizers ultimately selected Philadelphia as the host city
because of its historical significance and the nation’s upcoming
250th anniversary celebration in 2026.

“We realized that Philadelphia was the perfect place,” Hether-
ington explained. “The Declaration of Independence was
signed there. The forefathers were building a legacy far beyond
themselves, and that became a major inspiration for what we’re
creating.”

The event’s theme revolves heavily around the concept of leav-
ing a lasting impact through words, ideas, and personal stories.
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Participants will contribute inspirational messages, quotes, or
reflections that will become part of a collaborative book tied
directly to the world record attempt.

For Hetherington and his team, the event represents more than
simply breaking a record; they hope it creates an environment
where meaningful relationships, partnerships, and future op-
portunities are formed.

“We teach authors that they’re not writing just for today,” Het-
herington said. “They’re writing for years from now. They’re
building something that can outlive them.”

The event itself is expected to feature a packed schedule be-
ginning the evening of Friday, May 29, with a VIP networking
gathering for sponsors and special guests. The main event on
Saturday, May 30, will begin around 8:30 a.m. and continue
throughout the day.

Organizers say attendees can expect keynote speakers, leader-
ship sessions, business networking opportunities, discussions
surrounding artificial intelligence and communication strate-
gies, as well as multiple media stations designed to help par-
ticipants create professional photographs, videos, and digital
marketing assets.

“One of the goals is for people to leave with media content they
can continue using for months or even years afterward,” Het-
herington said. “We want people to leverage the relationships,
the pictures, the videos, and the opportunities they gain while
they’re there.”

The official Guinness World Records adjudication process is
scheduled to take place during the afternoon portion of the
event, when participants will gather together for the coordi-
nated signing ceremony and official tally count.

Following the attempt, organizers plan additional networking
sessions and an after-hours gathering to further encourage col-
laboration and relationship building among attendees.

Hetherington emphasized that the project has become a collab-
orative effort involving several leaders and organizers working
behind the scenes. In addition to Jose Escobar’s involvement,
Emilio Roman has also played a major role as a strategic pro-
motional ambassador for the initiative.

Roman previously participated in the earlier Toronto-based
world record event and has been assisting with promotion, out-
reach, and organizational support for the Philadelphia gather-
ing. The event is expected to attract individuals from various
industries who are passionate about authorship, leadership, en-
trepreneurship, and personal growth,

While the possibility of setting a new Guinness World Records
title is certainly exciting, organizers believe the true value of
the experience lies in the unity and inspiration it creates.

As Philadelphia prepares to celebrate America’s 250th anniver-
sary, the event aims to honor the spirit of legacy established by
the nation’s founders while encouraging modern-day leaders
to use their voices, stories, and experiences to inspire future
generations.

By Christopher Collins I1

OFFICIAL
ATTEMPT

GUINNESS WORLD RECORDS®
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Lawnsiders Flock to
100th Anniversary Exhibit

CAMDEN, NI - Nearly 80 people crowded into the museum,
the Sandra Turner-Barnes Room, and Pomona Hall at the Cam-
den County Historical Society on April 26 for the opening of
the 100th anniversary exhibit honoring the incorporation of
Lawnside.

They were impressed by the expansive displays showing pho-
tographs, maps, census data, documents, artifacts and the lead-
ers who exercised their power to create the first Black
incorporated municipality in the North. At right, Society board
members congratulate curator Shamele Jordon, in red beret.

On May 3, more visitors listened to Ms. Jordon and Floyd
Riley share their research on Lawnside and Berlin businesses
listed in The Negro Traveler's Green Book, a guide to places
where Black people were welcome despite Jim Crow and seg-
regation. Lawnside had more than 10 locations over the life of
the guide. Berlin's Tippin Inn, owned by Mr. Riley's ancestor,
was a part of the celebrated Chitlin Circuit.

The free exhibit will be on display through March 2027 with
special monthly programs on the Underground Railroad, Faith,
Education and Government. See photo galleries on the Society
and Around Lawnside Facebook pages.

Ms. Jordon will lead a tour and deeper
dive into the town's history on Sunday,
June 7 from 3 - 4 p.m.
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Your Child’s Health
Starts Here at CAMcare!

No Insurance? No Problem.

Comprehensive
care for infants,
children, and
teens — all in
one trusted 4
place.
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ts Physicals
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Walk-Ins Welcome ¢ New Patients Accepted
CIrY OF CAMDEN CLEMENTON

GATEWAY LOCATION: 817 Federal Street 121 White Horse Pike
EAST CAMDEN LOCATION: 2610 Federal Street Clementon, NJ 08021

Serving Camden & Gloucester Counties with compassionate & accessible care since 1978
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Michaels

COMMUNITIES THAT lift LIVES

The Michaels Organization
Offers Educational Awards to
High School Seniors in the
City of Camden in Pursuit of
Post-Secondary Education

Applications will be accepted through
June 5, 2026 for the 2026/2027 Academic
Year

Camden, NJ - The Michaels Organization, a national

leader in residential real estate headquartered in Camden, New
Jersey, in partnership with Camden Education Fund, 1s pleased
to announce it will be offering educational scholarships to cur-
rent high school seniors in the city who are pursuing post-sec-
ondary education in the Fall Semester of 2026.

The Lifting Lives in Camden scholarships can be used for tu-
ition at any accredited college, university, or vocational school
starting with the Fall 2026 academic year.

Applications for the Lifting Lives in Camden Scholarships are
being accepted now, through June 5, 2026. To be eligible, stu-
dents must live in the City of Camden, be graduating from one
of the 10 high schools listed below, and hold a GPA of 2.5 or

higher.

* Leap Academy University Charter School
» Camden Academy Charter High School

* KIPP Cooper Norcross Academy

» Mastery High School of Camden

» Camden Prep High School

+ Eastside High School

» Camden High School

« Brimm Medical Arts High School

* Creative Arts Academy

* Camden Big Picture Learning Academy

“Michaels made the decision to move our headquarters to
Camden in 2019, and we are committed to giving back to our
corporate hometown,” said Michaels CEQO John J. O’Donnell.
“We are so proud that we are not only a beneficiary of this great
City’s comeback, but one of the innovators who made it hap-
pen.”

The Lifting Lives in Camden Scholarship Program 1s in addi-
tion to The Michaels Organization Educational Foundation
program that bestows scholarship awards to residents of
Michaels” housing communities, including in Camden.

To apply, Camden High School seniors will need to download
and print the application form and complete all of the require-
ments, including personal and academic information, an essay,
a reference form, and an official grade transcript. All completed
applications can be sent to Courtney Zaccardi, Lifting Lives in
Camden Scholarship Program, at P.O. Box 90708, Camden, NJ
08101, or dropped off in the official drop boxes at their school’s
guidance counselor’s office.

Awards will be announced on July 15th, and funds will be sent
directly to the schools, starting on August 14th.

Applications can be downloaded from michaelsscholars.com.
Any questions can be directed to scholarships@tmo.com

About The Michaels Organization

The Michaels Organization is a national leader in residential
real estate, offering full-service capabilities in development,
property management, construction and investment. Serving
more than 200,000 residents in more than 550 communities
across 39 states, the District of Columbia, and the U.S. Virgin
Islands, Michaels 1s committed to crafting housing solutions
that jumpstart education, civic engagement and neighborhood
prosperity, and to creating Communities that Lift Lives.
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The Michaels Organization is proud to announce a
new scholarship for high school seniors in the city
of Camden who are pursuing post-secondary
education in the Fall Semester of 2026.

Applications are being accepted now through
June 5, 2026

Don’t wait. Apply today!

Head to www.michaelsscholars.com to
download and print the Application Form

= camden

and learn more about the program. il et " :-r.:Fgrp?DIEI:ES
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Any questions can be directed to oA ir—— SCHOI ARSHIP PROGRAM

scholarships@tmo.com
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Sherrill Administration Delivers

More Than $25 Million in Grants

to Clean Up Litter in New Jersey
Communities

TRENTON, NJ - The Sherrill Administration today an-

nounced the award of $25.2 million in annual Clean Commu-
nities grants to municipalities and counties for local litter
removal programs that help keep trash out of the environment
and beautify New Jersey’s communities.

NJCCC grantee receives presentation check

The awards were announced at an event hosted by the New Jer-
sey Clean Communities Council at Kean University’s Liberty
Hall in Union Township, Union County. Grant recipients will
use the funding to educate the public about the environmental
harms of littering, set up volunteer litter cleanups, acquire litter
removal equipment, clear litter and debris from stormwater
drains, remove graffiti, and support enforcement of local litter
laws.

“Nobody likes to see trash-filled roads, rivers, or parks,” said
Acting DEP Commissioner Ed Potosnak. “By partnering with
the Clean Communities Council to provide this critical fund-
ing, the DEP 1s ensuring that municipalities and counties can
keep their communities healthy and clean without bearing the
costs of these initiatives alone.”

The DEP is awarding a total of $22.4 million to eligible mu-
nicipalities and $2.8 million to counties across the state. The
awards are funded by taxes collected from businesses that pro-
duce hitter-generating products and penalties paid for litter-re-
lated violations. The grant awards are prescribed by state law
and are based on population, housing units and miles of mu-
nicipally owned roadways.

The New lJersey Clean Communities
Council

The program 1s overseen by the New Jersey Clean Communi-
ties Council, which manages reporting requirements for the lit-
ter abatement programs in 558 municipalities and 21 counties.
The Council is a statewide, comprehensive, litter-abatement
program that grew out of the passage of the state’s Clean Com-
munities Act of 1986.

“The New Jersey Clean Communities Council 1s incredibly
honored to continue our partnership with NJDEP to advance
litter education and cleanup initiatives across the state,” said
Council Executive Director JoAnn Gemenden. “Today marks
the fourth anniversary of New Jersey's single-use plastics law
- a shining example of the state’s environmental leadership. To-
gether we've made great strides in drastically reducing single-
use plastic bags from littering our roadways and waterways,
serving as a national example of how smart state policy can di-
rectly combat litter. This year’s Clean Communities funding
will continue to help local governments keep their communities
cleaner, greener and prouder.”
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The Clean Communities Council also administers the Adopt-
a-Highway and Adopt-a-Beach volunteer programs to support
groups, organizations, businesses or individuals seeking to or-
ganize trash cleanups at specific public locations.

This year, the Council is partnering with Keep America Beau-
tiful to engage with New Jersey mayors across the state by en-
couraging them to sign pledges to join the organization’s
Greatest American Cleanup in honor of America’s 250th an-
niversary.

Municipalities Receiving Grants Over
$100,000

« Atlantic County: Egg Harbor Township, $130,167; Galloway
Township, $108,916; Atlantic City, $101,602.

* Burlington County: Evesham Township, $119,852; Mount
Laurel, $107,693.

* Camden County: Cherry Hill, $182,922; Gloucester Town-
ship, $151,911; Camden, $145,202; Winslow Township,
$103,052.

» Cape May County: Ocean City, $110,682.

* Cumberland County: Vineland $160,664.

* Essex County: Newark, $533.511; East Orange, $134,036;
Irvington, $109,304; Bloomfield Township, $103,161.

* Gloucester County: Washington Township, $113,594.

* Hudson County: Jersey City, $544,337; Bayonne, $131,530;
Hoboken, $119.453; Union City, $109,397; North Bergen,
$107.875.

* Mercer County: Hamilton, $228,965; Trenton, $170,733.

« Middlesex County: Edison, $217,300; Woodbridge,
$212.949; Old Bridge, $146,114; Monroe Township, $123,753;
Piscataway, $121,525; East Brunswick, $118.417; South
Brunswick, $105.667.

« Monmouth County: Middletown, $185,012; Howell,
$145.251; Marlboro Township, $112,185; Manalapan,
$102,828.

* Morris County: Parsippany-Troy Hills, $133.975.

* Ocean County: Toms River, $267,494; Brick, $200,263;
Lakewood, $171.493; Berkeley, $156,911; Jackson, $140,268;
Manchester, $132,007.

» Passaic County: Paterson, $242,907; Clifton, $166,411;
Wayne, $126,715.

* Somerset County: Franklin, $166,379; Bridgewater,
$118,090; Hillsborough Township, $116,317.

« Union County: Elizabeth, $217,109; Union Township,
$114.878.

County Grant Awards

» Atlantic, $153.815; Bergen, $182,891; Burlington, $208.400;
Camden, $164,105; Cape May, $87,596; Cumberland,
$223.293; Essex, $88,736; Gloucester, $171,307; Hudson,
$23.098; Hunterdon, $100,722; Mercer, $73,889; Middlesex,
$130,291; Monmouth, $156,865; Morris, $118,239; Ocean,
$254,692; Passaic, $101,942; Salem, $148,677; Somerset,
$103,111. Sussex, $129.765; Union, $74.516; Warren,
$108,267.

To find the complete list of municipal awards, visit
njclean.org/coordinators/grant-funding.

Governor Sherrill Announces
Team Morocco New Jersey

“Base Camp” for
FIFA World Cup 2026™

Morocco Among Four National Teams to Base Training Oper-
ations in New Jersey During World Cup

BASKING RIDGE, NJ - Governor Mikie Sherrill

today joined Moroccan Ambassador to the United States
Youssel Amrani and FIFA World Cup 2026™ NYNIJ Host
Committee CEO Alex Lasry to announce that Morocco will
base its tournament preparations at The Pingry School in Bask-
ing Ridge, New Jersey, for the duration of the FIFA World Cup
2026™,
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“New Jersey is thrilled to welcome Morocco — and the rest of
the world — to our state for the FIFA World Cup 2026™. New
Jersey 1s home to almost 10,000 residents of Moroccan descent,
so we are especially honored that Team Morocco has decided
to make our state its home away from home this summer. It is
a true testament to New Jersey's exciting role at the center of
the World Cup,” said Governor Sherrill. *We look forward to
showcasing New Jersey on the global stage this summer and
creating memories that will last a lifetime for our residents and
visitors.”

“It was a distinct honor and great pleasure to meet Governor
Sherrill today. We had very interesting and fruitful exchanges
at the heart of Morocco’s officially announced future team base
in New Jersey, The Pingry School,” said Ambassador Amrani.
“My deepest gratitude goes to the State of New Jersey and The
Pingry School for their exceptional hospitality. Football pos-
sesses a unique power to unite nations, and we look forward
to fostering enduring bonds throughout this journey.”

Morocco will face Brazil at MetlLife Stadium on June 13,
bringing one of the tournament’s marquee Group Stage
matchups to the region.

The Pingry School also served as a training site during the 1994
FIFA World Cup, reinforcing the region’s longstanding role in
supporting teams competing on the world stage. The Miller
Bugliari *52 World Cup Field, home of Pingry Football, has
long served as a training venue for top clubs and was renovated
in 2025. It now features two international-standard grass
pitches, modern amenities, and an athletics center designed for
elite preparation.

In addition to Morocco, three other national teams will be set-
ting up camp in New Jersey, bringing the excitement of the
World Cup to communities across the state. These teams,
which will be announced soon. are set to make Columbia Park
Training Facility in Morris Township, New Jersey; Stockton
University in Galloway, New Jersey: and Rutgers University
in Piscataway, New Jersey, their base of operations throughout
the tournament.

.,
¢ GG [aaeea

Quality Care
{ in the Comfort
of Home.

UNTRY,WIDE &= o .
HOME CARE ‘fmu' ].(WE(] [}n.(:"s‘
Care is Our Priority.

v
~NCO

«Certified, Bilingual Aides : e
*Personal Care S?m?es (Assistance w/ Daily Ajctwitlesj
»Flexible Scheduling (Hourly, Live-in, Overnight
»Private Pay, Medicaid, and LTC Insurance Accepted
»Care Tailored to Each Client's Needs
»Call Today, Care Starts Tomorrow = Fast, & Reliable

-~ MEET THEOW

Support! ‘ é Tﬂ Jhlll:. ?1“ II
L. Call Today: (856) 661-1000

CountrywideHomeCare.com
Servicing N] | Se Habla Espanol
Countrywide Home Care - “Family by Choice”

“Flease Notes The 2i-bear start eption is wvailahle exchesively for private pay clfents. Medicadd cases muy requice additionad proceing time,"




ANOINTED NEWS JOURNAL MAY 10 - 23, 2026
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FLUSHING SCHEDULE

American Water, the City's contracted water service
provider, will be conducting fire hydrant flushing for
approximately 10 weeks beginning the week of April 6,
2026 during the hours of 8 a.m. to 4 p.m.

WHY WE FLUSH

Flushing helps us to clean out any build up of mineral
deposits and sediment inside the pipes. These
harmless deposits can occur when water service
demands are reduced during the winter months. It also
allows us to use the hydrants to make sure they are
operational and to check fire flows.

WHAT TO EXPECT

When crews are in the area, you may experience a drop
in water pressure or discolored water. If discolored
water occurs, let the cold water run until it is clear.

HOW TO PREPARE

- Draw water for cooking ahead of time.

. Store a large bottle of water in the refrigerator for
drinking.

« Check for discolored water before using the washing
machine or dishwasher.

QUALITY. ONE MORE WAY
WE KEEP LIFE FLOWING.

amwater.com/camden
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CITY OF CAMDEN

i wmrﬁwm' “%W Pack =
i ll‘-. L N 1
- | Margan Village
1 fit ' - B
_—f-' . A At
e 1:'-. b ,I.;I.-. : -
[ n
o R

AMERICAN WATER

WE KEEP LIFE FLOWING"®




ANOINTED NEWS JOURNAL

(“hicken Soup
ol for [h-ESOlIl

For the U.S.’s 250th a
Nonpartisan Book from

Chicken Soup for the Soul

America’s favorite storyteller captures the true
spirit of America

COS COB, Conn. - Proud, industrious, generous and
kind—that’s the true spirit of Americans. Chicken Soup for the
Soul selected the best stories from its library to illustrate what
this country is all about—what has always united us. The 101
feel-good stories in Chicken Soup for the Soul: Celebrating the
Spirit of America (May 5, 2026, 978-1-611594621, $16.99)
take us on a tour of the country, from north to south and from
east to west. There’s a chapter about honoring our flag and an-
other about America’s heroes, our service members and their
families. Our tradition of volunteerism and helping those in our
communities is the subject of many stories, as well as our can-
do attitude and ingenuity. There are stories about our proud
new citizens and many stories about quintessential American
traditions, from baseball to fireworks to apple pie to Thanks-
giving. And a moving final chapter includes stories about Sep-
tember 11th 25 years later—and how we all came together as
a nation.

Editor-in-chief and publisher Amy Newmark says, “We wanted
to turn away from the divisiveness out there and focus on the
real America—the way it can still be and the way it is in our
daily lives. These patriotic stories, for readers of all ages, re-
mind us why we love our country. They are our way of cele-
brating the U.S.’s 250th birthday and honoring what America
has always stood for.”

Beth Cato tells us she was the only student in her gym class
who stood and recited the pledge of allegiance when the prin-
cipal came on the P.A. system to start the school day. That was-
n’t “cool,” and the other girls bullied her. She finally told one
of her classmates she was doing this to honor her grandfather,
a veteran. She says, “Grandpa raised me to be proud to be an
American, and that pride didn’t stop because | was in seventh
grade.”

In such a big country, there are bound to be some misunder-
standings around accents. Dr. Susan Jensen moved from New
York City to North Carolina and encountered a language prob-
lem during her first week at her new job. Her patient was hor-
rified when Susan suggested he buy a used television at a pawn
shop. It got worse when she told him she frequented those
shops all the time. Apparently, the pronunciation of the word
“porn” in North Carolina sounds exactly like a New Yorker
saying “pawn.”

Rabbi Frank Stern recounts how a Mormon church hosted its
lewish neighbors for 14 months after fire ravaged their syna-
gogue. When the synagogue was ready, “Both Mormons and
Jews marched the mile and a half from the church to the syna-
gogue, carrying six Torah scrolls... We had discovered that a
kind act is not a matter of belief. It is an expression of love
from one human being to another.”

ABOUT CHICKEN SOUP
FOR THE SOUL

Chicken Soup for the Soul publishes the famous Chicken Soup
for the Soul book series. With well over 100 million books sold
to date in the U.S. and Canada, more than 300 titles, and trans-
lations into more than 40 languages, the phrase *““chicken soup
for the soul” 1s known worldwide and 1s regularly referenced
in pop culture. Today, 33 years after it first began sharing hap-
piness, inspiration and hope through its books, this iconic
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storyteller continues to publish a new title a month. It has also
evolved beyond the bookstore, with a podcast, education pro-
grams, dog and cat food, licensed products, and the Chicken
Soup for the Soul streaming service.

For a review copy of this book or an interview with Amy New-
mark or one of the contributors, please contact Sarah Wilson
at (512) 298-4081 x707 or sarah(@zilkermedia.com.

ELECTION DAY

By Jacqueline Minniti

Every November, when Election Day comes around, I think of
Grandpop. Vincenzo Gramenzi, my maternal grandfather, was
born in 1887 in Piano Piccolo, a tiny village high mn the hills
of Abruzzi, Italy. His parents were “contadini,” tenant farmers
who worked the land for the wealthy “padrone” in exchange
for rent and a small portion of the crops they grew. Life was
hard, and there was little opportunity for improvement. Only
landowners had the luxury of pursuing an education, advancing
their social standing, or having a voice in their government.
The only thing the contadini could look forward to, and the
only thing they could offer their children, was more of the same
hard-scrabble existence. But my grandfather was an industrious
young man who dreamed of a life where he could be the ben-
eficiary of his strong work ethic and have the opportunity to
steer his own destiny. Fortunately for him, fate intervened in a
very unexpected way.

One day, his older sister Grazielle— the only girl in a family of
nine children — went out to buy wine and never came back. My
grandfather later learned that she and her boyfriend, a young
man the brothers didn’t approve of, had run off to America to
be married. Although this incident caused a major family scan-
dal, my grandfather secretly kept in touch with his sister.
Through her letters, he learned about a country where he could
pursue his dreams; where a person’s future was not limited by
the circumstances of his birth. He made up his mind that some-
how he would find a way to join his sister in America. Grazielle
offered to sponsor him if he could manage to get to a place
called Philadelphia. Defying the odds, he scrimped and saved
until he finally scraped together enough money to buy a pas-
sage in steerage on the Verona, a trans-oceanic freighter. And
s0, on a day in early spring, my 24-year-old grandfather left
his family and the land of his birth and never looked back. He
took with him only a battered suitcase holding his few posses-
sions and his dream of a brighter future. The voyage was long
and difficult, but he was sustained by the vision of a land of
unlimited opportunity that awaited him at his journey’s end.

When he arrived in the United States in April of 1911, Grand-
pop dove headfirst into the melting pot and set to work becom-
ing a “Merigan” (American). He moved in with his sister and
brother-in-law and took a job as a plumber’s apprentice in order
to learn a trade. He struggled to master English, this strange
new language that sounded so different from the round, musical
tones of his mother-tongue. A few years later, after saving
every penny, he was able to move to New Jersey and a place
of his own. There he met and married a pretty young girl from
the neighborhood who went on to bear him four daughters and
five sons (four of whom later distinguished themselves in battle

during World War II).

My grandfather now had nine more reasons to want a better
life. After much hard work and sacrifice, he started his own
plumbing business, a legacy he could eventually pass on to his
sons. And on January 9, 1923, Vincenzo Gramenzi officially
became a citizen of the United States of America. Now he
could even have a voice in his government. He would actually
be allowed to vote. His dream had become a reality.

On Election Day, my grandfather set aside his trademark denim
overalls and plaid flannel shirt and put on a dark suit, button-
down shirt and tie he had purchased especially for this momen-
tous occasion. He donned a porkpie cap and walked proudly
to the polls to cast his ballot. A non-smoker, he even bought a
single cigar to smoke on the way home. Back at his house, he
poured himself a small glass of anisette and drank a toast to his
new country. For this one day, he was transformed into some-
thing more than Vincenzo the Plumber. He became Vincenzo
Gramenzi, American Citizen: an important part of the
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democratic electoral process. To him, the right to vote was a
sacred honor that deserved special recognition.

He was to repeat this Election Day ritual without fail for the
next fifty-five vears, until a thief named Alzheimer’s stole the
last shreds of his memory. | was about five years old when |
first became aware of Grandpop’s Election Day tradition. Sur-
prised to see him all decked out in his suit, hat and tie, I asked
him why he was so dressed up. He sat me on his lap and, with
a twinkle in his eye, explained that today he was going to
“pick-a da presidente,” a man named “Icenhower.” I can still
remember the pride in his voice as he explained to me, in his
broken English, how important this was and how honored he
felt to be a part of it.

My grandfather’s story isn’t much different from that of mil-
l1ons of other immigrants who came to the shores of America
“yearning to breathe free.” But it is a uniquely American story,
one that bears telling, especially at a time when the average
voter turnout in a national election 1s less than 50%. Maybe we
need to be reminded that not everyone is fortunate enough to
have a voice in a government “of the people, by the people,
and for the people.” This precious right was hard won, a priv-
ilege many sacrificed their lives to secure.

So each Election Day, | think of Grandpop. And if my lLife
seems too hectic to take time out to go to the polls, or if I'm
not really crazy about any of the candidates, or if I think that
my single vote 1s too insignificant to matter, I picture him in
his dark suit, tie, and porkpie hat. And 1 go “pick-a da presi-
dente” or senator or governor or mayor or committeeperson
because I understand that the right to vote 1s a priceless gift
that must never be taken for granted - an invaluable lesson I
learned at my grandfather’s knee.

Delaware Farm Bureau Invites
Amateur Photographers to Enter
2026 Photo Contest

CAMDEN, DE — The Delaware Farm Bureau (DEFB)

Promotion and Engagement Committee (P&E) 1s now accept-
ing entries for its 2026 Annual Photo Contest. The contest is
open to amateur photographers of all ages who have a passion
for capturing Delaware agriculture.

Participants are mnvited to submit their best agriculture related
photographs to DEFB between May | and October 31, 2026.

Winning photos will be announced during the DEFB Annual
Banquet in December 2026. The top four entries will receive a
monetary prize and will be displayed at the DEFB State Office
in Camden and the Delaware Agriculture Museum in Dover.
In addition, six honorable mention winners will receive a cer-
tificate of recognition.

DEFB President Bill Powers will also select a President’s Pick,
awarding DEFB branded swag to his favorite photo’s photog-
rapher.

“We look forward to seeing how photographers capture the cre-
ativity, dedication, and tradition behind Delaware agriculture,”
said P&E Member Casey Collier-Betts. “It’s always mspiring
to see our industry through other perspectives.”

The Delaware Farm Bureau Promotion and Engagement Com-
mittee partners with Delaware farm families to create relation-
ships with our neighbors, the consumer, to promote Delaware’s
number one industry and educate the public and farmer alike.

For contest rules, submission guidelines, and additional details,

visit www.defb.org/promotion-and-education/photo-contest/.

Questions regarding the photo contest may be directed to

[DEFB Assistant Executive Director and Marketing Coordina
Mikayla Paul at mikayla.paul@defb.org.
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Welcome to You Are Our Top Priority
Bell Pharmacy Contact Information

For questions related to our products and
services, please don't hesitate to contact us for

Welcome to Bell Pharmacy, the best assistance.

place to get all of your pharmaceutical
products and needs. We strive to

Camden’s Original Neighborhood

17201 Haddon Avenue
Camden, New lersey 08103

Pharmacy Since 1931

provide our customers with the highest

Phone: 8556-9563-4747
Fax: 856-541-8580

guality products and services, at the

best price. We are here to make your

pharmacy experience as convenient
as passible. If you ever need assistance,

Email:
info@ bellpharmacycamden.com

feel free to contact us at

856-963-4742 Looking for a better place to
* fill your prescriptions?

Bell Pharmacy has served as

Camden's original

neighborhood pharmacy

since 1931.

Where Innovation

PHILLY

i ey . . = I
FAVORITES . Transter your prescriptions today!

TTYL ST Meets Tradition

Bell Rexall Pharmacy o et 7 P
Voted Favorite Pharmacy % - .,. = g {7~

dhy }Tﬂ.l’-l'-."l.pl'll nﬂJ g

e Rl — | Call Us Taday:

: T Scan the QR code - 32 ATAD
Qur pharmacy is at your N to become a new patient 85(} 065-4742

service. Feel free to browse our info@bellpharmacycamden.com
website to learn more about our products.
www.bellpharmacycamden.com

Proudly serving patients

_ www.bellpharmacyvcamden.com
in Pennsylvania & New Jersey

Cl C t Workers Compensation Your Long Term Care
@
earc os Pharmacy at Home Solution
At Bell Pharmacy
A new approach to the prescriptions you need., At Bell Pl‘lﬂl‘l‘l‘lﬂty, our Afﬂ you a visiting nurse or t:ki“E care of a
mission is to free uUp your frlend or loved one n} home? Bell thrmnf}r :
. _ . v is here to help! We will handle all your patient's
Our direct to patient model provides valuable time so You can e
transparent, low-cost medication without the meaitetion nesas £0 yatlican focus oy olir
concentrate on recovery. patient's care. We offer home delivery,

need for insurance. Simply pay our wholesale

cost for your medication, plus a small fixed fee. Here's how we make o custom "bubble packing" of medication, and

dmﬁrﬁﬂtﬁ: at home vaccination services. Bell Pharmacy

is a certified Long Term Care at Home Pharmacy
We offer 3 different ClearCost Plans tailored ta you. serving New Jersey & Pennsylvania patients.
Our Effortless Authorization:
closely with attorneys and insurance
' cﬁ’;ﬂ :::ﬁtﬁ: =] = ,:a‘:tr: F;fr ' cnr';f; i ::tﬂ:“ companies to expedite prescription
30-day suppl 90-d e
: A-Hafi::ul 35 fee aupply ane SAfr | LiFiee usﬂﬁﬁng approvals.
for prescriplions up on up to ¥O-day every 30-days M
to PO-days + Free USPS every . Mo guartarky = 1 : = b
+ Free USPS dalivery 30-days membership fee Direct-to-Patient Medication Delivery: 2 E.nf 1
N prescriguons - - " -
every 90 days | R We ship medications directly, with zero
maembership fes > &
upfront costs. Even in the event of a claim -
denial, we ensure patients receive their Marian K. MDI‘tOIl, RPh

medications. President, CFO

For more information, please contact us!

National Reach, Local Care:
Bell Pharmacy provides delivery in 35 - e
states, including PA, NJ, NY, & DE. We also Anthony V. Minniti, RPh

provide express delivery on medications Vice President, Pharmacist in Charge
selected from the formulary we've

developed.

Controlled Substances Made Easy: Allen R. Morton, RPh

We handle controlled substances Executive Director in Charge of Long

responsibly, ensuring secure delivery Term Care at Home and Remaote
with the required patient's signature, Fulfillment Services
giving you peace of mind.
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Susan Young Browne, DSU’s
Oldest Living Graduate
Celebrates 108th Birthday

The Dover resident graduated from what
was then Delaware State College 1n 1945.

DOVER, Del. - More than 130 people gathered on May 2

for Susan Young Browne’s 108th birthday for a Celebration
Dinner at Whatcoat United Methodist Church of Dover.

The attendees — which included Delaware Gov. Matt Meyer,
and Levy Court Commissioners Joanne Masten and Terry Pep-
per —, united in love, profound amazement, and heartfelt ad-
miration for the currently oldest living resident of Dover, Del.,
(that, according to Dover Mayor Robin R. Christensen, who
also took part in the celebration).

She still walks very well — as she proved when she strolled into
the event escorted by her son James W. Young. Her mind and
her articulation skills are still good. And according to her
daughter Lynette Young Overby (who served as the event’s
emcee), Mrs. Young still drives her car.

Gov. Meyer could not stay away from the event. “I came to
learn from you what [ need to do to live so long.” he said to
Mrs. Browne.

Born April 24, 1918, in Lincoln, Del., Susan was the 10th of
12 children of her parents, George and Susie Brown. By the
time she was school age, her father — a tenant farmer — had

moved the family to a 40-acre farm located between Houston
and Milford, Del.

Educated in the segregated education system of those years,
Mrs. Browne attended a one-room school in Houston, Del., and
then attended the high school on the campus of the then-State
College for Colored Students. She then enrolled in that College
and graduated in 1945 with a Bachelor of Arts in Elementary
Education.

After beginning her teaching career in 1945 with brief periods
at Ellendale Elementary School and John Wesley Elementary
School in Milford. Ms. Browne then taught at Lockwood Ele-
mentary School in Hartly. Del., from 1946 to 1956. She then
taught at Booker T. Elementary School in Dover while also
serving as the business manager for her husband’s school bus
service.

With that district’s end of segregated education in 1965, Susan
was reassigned to teach at Fairview Elementary School, where
she taught until her retirement in 1977 — which completed a
30-year teaching career.

In a 2020 interview, Mrs. Browne said that after having been a
teacher in segregated and integrated schools, she said that she
preferred teaching in the colored schools but had no problem
teaching white students. “I had to adjust the same as the chil-
dren had to adjust,” she said. “Students accepted you as their
teacher. I didn’t have any problem with them.”

As a retiree, she became a world traveler, taking trips to Cali-
forma, Hawaii, Alaska, the Netherlands, Spain, Portugal, and
other destinations. Many of those trips were taken with her sec-
ond husband, Dr. Clifion Browne, a Delaware State social work
professor, whom she married in 1993. He passed away in 2001.
James E. Young, her first husband, passed away in 1988.

Mrs. Browne is a longtime member of Whatcoat
United Methodist Church of Dover, where she
has served as an usher and a trustee and, over the
years, has belonged to a number of the church’s
organizations. She 1s a life member of the Na-
tional Sorority of Phi Delta Kappa Alpha Pi
Chapter.
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Susan Young Browne is escorted into the Celebration Event by her son James W. Young.
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Gov. Matt Meyer and his son Levi pose for a photo with Susan Young Browne.
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Free Mental Health Seminar Offers
Support and Resources for
Delaware’s Agriculture Community

DOVER, DE — Stress, isolation, and economic uncertainty are
just some of the challenges impacting mental health within the
agricultural community. May is recognized nationally as Men-
tal Health Awareness Month, a time dedicated to reducing
stigma and encouraging open conversations around mental
well-being. In response, the Delaware Farm Bureau Promotion
and Engagement Committee (P&E) 1s partnering with the Uni-
versity of Delaware (UD) Cooperative Extension to host a
mental health seminar designed to provide the community with
practical tools and access to local support resources.

The seminar will be held at the Delaware Agriculture Museum
on Wednesday, May 27, 2026, from 5:30 to 6:30 p.m. The
event 1s free and open to anyone seeking ways to support their
own mental health or learn how to help others.

During the seminar, attendees will learn practical strategies for
recognizing and responding to stress, burnout, and depression
in themselves and others. The program will also highlight
available resources to encourage engagement with mental

health care. The session will feature Maria Pippidis of UD Co-
operative Extension and a University of Maryland Extension
developed program entitled E “Observe, Engage, Share”,
which focuses on understanding mental health and recognizing
signs of burnout, stress and depression.

Pippidis is a Family and Consumer Sciences Extension Edu-
cator Emeritus who has been with UD Cooperative Extension
since 1992. Her work has focused on financial management,
health insurance literacy, community development, and per-
sonal development, with a more recent emphasis on farm stress
and farm family resilience.

“Farmers are incredibly resilient, but resilience doesn’t mean
facing challenges alone,” said P&E Co-chair Maci Carter. “By
bringing this conversation into the open, we’re reminding our
agricultural community that support is available and that taking
care of mental health 1s just as important as taking care of the
farm.”

Mental health resources will be available for attendees, includ-
ing 988 Suicide and Crisis Lifeline stickers that promote im-
mediate access to support for individuals in crisis.

To learn more about Delaware Farm Bureau, visit defb.org. For
questions about the seminar, contact DEFB Assistant Executive
Director and Marketing Coordinator Mikayla Paul at
mikayla.paul@defb.org.
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The Importance of Choosing the

Right Funeral Home

..t." \.;1'

e Trusted Name in Funeral Seryvice

Why the Right Funeral Home Matters:

QP Compassionate Care
V A caring staff that genuinely understands your needs
and supports your family with empathy and respect

Experience & bExpertise

% & |
2w Professional and knowledgeable
guidance 1o handle all aspects (
of funeral ar FrANEZenments seamlessly & !
e | A
| I - ] - *
=% Personalized Services
p —

Honoring your loved one’s
memory with serviees thatrefiect
their unique life and legacy. |

i rust '_\\“;f_!ifjf Puaneraltstiome
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Now
Available

JOURNEY INTO LOVE

By Carla L. Benson

“The story of three little Black girls from Camden, who
grew to become the most sought-after background
vocalists in the history of the business in the
1970’s and 80’s amidst the background of
Philadelphia International Records and the
world-famous Sigma Sound Studios.”

Purchase on Amazon.com

(Type in the search: Journey Into Love by Carla Benson)
Make sure to put Carla Benson

WEBSITE: www.carlabenson.org
EMAIL: carlab304@gmail.com

Serving Adults with
Intellectual &
Developmental Disabilities
(ages 21+)

We are your resource for navigating your
journey with a loved one that has
intellectual & developmental disabilities.
Collins Adult Residential Care, LLC wil
guide you through finding the best
possible care for your loved one!

= | | ©
Co !, lINS
Adult Residential Care, LLC
Pouring Love
Into a
Warm Heart!

« Community Based Services
(Outings, Social Events, Exercise)
« Individual Support
(1-on-1 Learning & Day Support
with staff member)
+ Respite Care
(Temporary relief for primary
caregivers as we provide care)
- Employment Services
(Help clients gain employment
with necessary support|
« Transportation
(We provide transportation for
appointments, activities &
outings)

Collins is State-approved! Contact

us to see what level of care you're
qualified for. Superior Care for your
loved one starts with us!

Contact Info

856-780-3090
444 Hurffville-Cross Keyes Rd.
Sewell NJ 08080

www.njresidentialcare.com

The

of South Jersey

Singing Anniversary

. Save the Date:
- Saturday, May 30, 2026 / Time: 4 PM

Jay’on Page
St. Marks A.M.E. Church Choir
1st 7th Day Adventist Praise Team
Koinonia Praise Dance Ministry
The Freedom Band

Christ Community Church

325 E. Linde Ave, Lindenwold, New Jersey
Evangelist Samuel A. Jones, Jr.

(856) 365-9228 or (609) 605-4671

*FREE WILL OFFERING D17
*CASHAPP: $Samuel A Jones, Jr :
Make Checks Payable to: Samuel A. Jones, Jr. \

Please come and support this
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FREE
TAN PREP

SERVIGE

Get Your Taxes Done with
Ease! Need help with your
taxes? Let our experts

handle it for you.

v

INCOME BELOW
$70,000

v

IRS
CERTIFIED

FINANCIAL
LITERACY

Don't wait until the Contact Us:
last minute. Schedule 751 Kaighn Ave,
your appointment Camden, NJ

+856-246-1028
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ALSTON-CALAF ASSOCIATES INC
INSURANCE BROKERS & CONSULTANTS

- AUTO -HOMEOWNERS -RENTERS
-LTIFE INSURANCE -GENERAL LIABILITY
-EMPLOYEE BENEFITS -FIRE -BONDS

116 N 2ND ST SUITE 108 CAMDEN. N1J

856-365-8888
HABLAMOS ESPANOL

www.alston-calaf.com

Tel' 856-203-3548
Cell: 856-906-0225

Email: Margarita@starsamdc.com
1470 HADDON AVE. CAMDEN, NJ 08103

BANQUET HALL

AVAILABLE FOR ALL OCCASIONS

Weddings, Birthdays, Baptisms, Graduations,
Bridal & Baby Showers, Business Meetings,
Private Parties and Much Morelll
Repass Services

Fax: 856-203-3582 = Email: Margarita@starsamdc.com

1470 HADDON AVE.
CAMDEN, NJ 08103

starsradio.fm
Live365

__,- Lloyd D. Henderson
R A Attorney-At-Law

CALL US!
BECAUSE NOW YOU HAVE
A FIGHTING CHANCE!

*Former Assistant County Prosector
*Former Municipal Public Defender
*Former New Jersey State Parole Board Member
*Former Assistant City Attorney
*Former 1st Vice President New Jersey State NAACP
*Former Moorestown, Edgewood & Camden

High School Mathematics Teacher
*Founder/Director- Camden County East
Institute on Race, Religion, & Public Policy
*Eagle Scout Special Areas of Concentration:
*Criminal Law- Includes Adult Charges,
Juvenile Charges & Municipal Court
*Civil Rights- Includes Discrimination,
Police Excessive Force
*Education Law- Includes Special Education,
Suspensions, Expulsions, Bullying & Harassment
Personal Injury- Includes Auto/Truck/Bike
Accidents, Slip & Falls, Wrongful Death
*Legal Counseling- Other Areas
Law Office of Lloyd D. Henderson & Associates
1209 Marlton Pike, Cherry Hill, NJ 08002
New Jersey 08034 / 856-534-0846
LdhendersonAssoc@gmail.com
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MARTIAL ARTS IS MORE THAN KICKING & PUNCHING

The Kroc Center Taekwondo Program is a 5-week course designed to

introduce children to tha art of Taskwaondo in a fun, structured, and

engaging environment. Open to all skill levels, this program focuses on

building confidence, discipline, and respect while helping participants
~ grow both physically and mentally.

Students will learn foundational

techniques such as basic kicks,
punches, blocks, and stances, .
while also developing balance, =

coordination, and flexibility. : N

APRIL 20 - JUNE 11

KROC: $75 | NON-MEMBER: $90
Teams: $250 (10 Players Per Team)

5th-8th Grades: 4pm - 7:45pm
Monday, Tuesday & Thursday
Learn the fundamentals of basketball skills such as footwork, dribbling, shooting,

rebounds and passing, will greatly increase each player’'s chance of experiencing
future team success.

FOR MORE INFORMATION CONTACT: —
ENRIQUE RAMOS. RECREATION SUPERVISOR Sl s By , M" o :':::::::;lg: :ﬁ;ﬂ;m
EMAIL: ENRIQUE RAMOS@USE SALVATIONARMY.ORG ™ = 72

PHONE: 856-580-1612 e MY \ N oy | SESSE. CAMDEN. NJ 08105
L K | ; - 6.379.6800

S AMDENKROCCENTER.ORG

Judith Diaz

Personal Development Consultant

sayitoutloud7@gmail.com

856-520-1209 Notary Public

Say It Out Loud Jiji LLC

Empowerment Begins With Me!

Empoderamiento Empieza Conmigo!

h

SHARING YOUR MESSAGE
WITHITHEWORLD!

PROPERTY MANAGEMENT

2B COLLINSZ0IGITACOM
SCAN QR CODE TO VIEW AVAILABILITES '

Phone: 856-209-3565
888-445-0036 | info@Camden4Rent.com § Email: collinsdigitalservices3@gmail.com
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Let’s Talk About What Matters:

The Complexities of
Mother's Day

By Phillip W. Heath, MS
President and CEO, Samaritan

Each May, Mother's Day offers us the opportunity to pause and recognize the individuals who
nurture, guide, and support us throughout our lives. When we think of mothers, we think of all of

moms, yel we a

so think ol grandmothers, aunts, sislers, mentors, and caregivers — anyone whao

steps forward to offer comfort, wisdom, and unconditicnal love. These maternal figures shape
who we are, often in quiet but profound ways.

| winia fartunata o grow up in & family
whera motherthood was defnec by
resil'ence and strength. My own mother
raised eight child-en, a tas« that required
patience, deterr nation, and an incredible
capacily lor love, She salanced courlless
resporsibilities, made sacrif ces without
hestation, and ensurec each of us felt seenr
and supportec. Watching her 1avigate
both the joys a1d challenges of raising 3
large: family gave ma a deep appreciation
or tha sorength of mathers.

My motner is now ninety-sight vears old,
and | an~ gratetul every day that she is still
here wath us, Imparing wisdom anc sharng
in | fe's crecious moments, | eall also share
hat last year, we losL my belovec mother-
in-law at age ninety, arc my wife and |

|2z ‘ned Tirsthand that the sayings about
love and griel ceing intertwined are inceed
auite tra.

For cur family, as for many, Mother's

Day arrives with complex emotions in

cow. Those who have lost 2 maother or
anather mate-nal figure may face the day's
approach with trepdation. Tha lbes of 4

mother is often felt across evey sphere

ot lite — ir tamily tradlitions, milestone
celebrations, everyday conversatiors, and
aven in the quiet moments when we long
fo-trer guidarce. Because mothers ars s
inpactiul, a day ded caled 1o celebraling
tham may feel espedally heawvy.

Those motiers who have last & child, arng
those womar wno have never fulfillad
thair dream of becoming o mothar, may

& 50 find Maothar's Day difficult te: aavigate.
By acknowledging both tha oy and

tne grie’ of the holiday, we can crests a
more inclusive narrative that norors all
axpeariences,

| nave learnad thal griel is nol mited Lo &
single day or season but rather evolves anc
changes over time, Grief, n all its seasons,
is a natural rasponse to love. When we lose
someene wao played such a contral rols

in our livas, tha abasence can feel vast Yet,
whila grief ‘= universal, averyona's journey
through griet is diterert,

Sezking cut the support we reed can
make a meaningful difersrce in how we

process loss ana find ways to hoaor tae
memarias of those we hald dear Gref
counsaling, suppot groups, and peer
canrections provide safe spaces where
inclividuals car share their expenences
and linc comlor . amangsl cecrs who
Lncarstanc.

Comstimes just [garnirg about the
ballmarks of g-ief can ceate a "rozdmap,”
s we san leam waat to axpact. And griof
suppot ootiors can ae failored to help a
person navigate thair specif ¢ lnas — suck as
Samaritan’s "Dauglters Without Mothers”
suppot group, whicn cters the chance for
women to connect with others who have
lost a malernal ligu e,

This Maother's Day, we henor all mothers

— thosz wro are with us, those we now
carry in cur heart, those wno have stepped
irke naterral roles, and thase mothors
with empty arma. May we celabrata

tarir strengtn, remember thair love, and
extend compass 01 1o those expetiencng
loss. Anc tor anyore grieving, know tha:
suppat is available, and you co not Fave
towa < this journey alone,

Te learn mara about Samartar’s grief supnert gronps ana rasources,
as well as tips or coping with nolidave sach as Mother’s Day. please wisit us at SamanitenNJ. org/Gned.

Samaritan

LIFE-ENHANCING CARE

Samaritan offers a variety of resources and services for caregivers. If you would like to learn more about their caregiver support
or how te best care for a loved one with serious or life-threatening illness, call our care team at (856) 596-1600.




We are passionate about our mission to do more and to do better
through innovative value creation. No matter where we come from,
we're here to put our efforts toward building a smarter, more
sustainable world.
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