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As part of your club's public image committee, you tell Rotary's story. This means 
raising awareness of who we are, how we collaborate to solve problems, and how the 
work we do together makes a difference in our communities.  

One way you'll do that is by developing and implementing strategies to promote your 
club's projects, events, and other activities. Your overall responsibilities include:  
 

Participating in your district training assembly 

Participating in the district vibrant club workshop  
Setting public image goals and developing a plan to achieve them 

Making sure that the club’s website and other communications, such as 
pamphlets, newsletters, and social media, use Rotary’s voice, visual identity, and 
logos correctly  
Using the resources in the Brand Center to enhance Rotary’s public image 

Using People of Action materials to illustrate who we are and how we engage with 

our communities 

Using social media to raise awareness of Rotary and your club 
Promoting club events and projects to members, local media outlets, and people 
in your community 
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