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FROM THE EXECUTIVE DIRECTOR

Dealers, Members and Friends, 

We are at the cusp of the 2022 Philadelphia Auto Show. I almost typed that again since I couldn’t write that in 2021. This year’s show, 

like so many things right now, will be one for the record books—for everyone involved with it.

The fact that we are here with such a truncated time to put the show together during the highest point of the Omicron surge, along with 

inventory shortages, and concerned manufacturers and dealers, is a testament. It’s a testament to the dealers that have supported the 

event through their ad groups and dealerships, the manufacturers that have stepped up, along with the Board’s faith. It also a testament 

to the staff I work with, a dedicated group of veteran pros that continue to have a passion for the show that is unrivaled.

So what? Out of that comes what? What comes is a viable and valuable show for the manufacturers, dealers, and most importantly, 

attendees, a show that we can be proud of. I am bullish on the show. I’ve attended many Auto Shows throughout the country. In some 

cities, to the public, it is just something to do, but in Philadelphia, it’s something you go to. There is a difference. The whole country is 

desperately hungry for normalcies, and for many, normalcy is going to the Auto Show this time of year. They didn’t have that in 2021. 

I believe that the role of the show will be looked at more uniquely by the buying public than ever before. With such a push to digital 

during the last 2 years, the ability to see anything viscerally and touch it tangibly, especially when it comes to vehicles is a real 

premium. As inventories continue to be thin with chip constraints, many consumers may not even see some of these current models on 

your dealership lots. Couple those facts with the addition of new features like the e-Track (where attendees can experience brand-new 

product while learning about electrification) and I believe the buying public will be highly satisfied with our event.

Further, the return of the show is a great opportunity for Philadelphia itself. The Center City area hasn’t seen this type of influx of 
people since.……well the last time the show was there in February 2020. Imagine how Reading Terminal Market feels about the 

return, or the restaurants, or hotels, or the parking garages, or SEPTA, or the trade unions setting up and dismantling the event, even 

the PA Convention Center itself, the list goes on. 

We are and will be refueling and recharging…more things than one.



FROM THE AUTO SHOW CHAIRWOMAN

Fellow Dealers,

It’s an honor to write you today as your 2022 Philadelphia Auto Show Chair. 

It’s no secret that putting together this year’s show has been no easy feat. Between issues related to the 

pandemic and the chip storage that we all know too well, it’s been a time like no other for your ADAGP 

Staff and Board of Directors. However, despite those challenges, here we are, ready to open the doors 

to our 120th edition of the Philadelphia Auto Show and we could not be more proud of that.

This year’s show theme is refueled and recharged. It’s fitting. Here’s why.

It’s fitting not only because it’s representative of the kind of show we are presenting, with new features 
like our electric vehicle test track (the e-Track), but also because it’s time to refuel and recharge the 
great people and places of Philadelphia. No other event in the City of Philadelphia delivers the kind of 

economic impact (along with the accompanying entertainment) that we do. It’s time to bring that back 
and we’re ready to do so.

As dealers, this show will be incredibly important to the buying public. It’s a place many of them will 

see new product up close and personal for the first time in almost two years. Historically, the show 
has had a major influence on the next vehicle of choice for those who attend the event and are in the 
market. We expect nothing less this year.

We also expect to see all of you there. We open this Saturday, March 5th, and we are parked at the 

Pennsylvania Convention Center through Sunday, March 13th. As always, a show floor plan can be 
found in this special Auto Show edition of the Driving Force as well as other key details and highlights. 

Enjoy.

Maria
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“Of all the shows we’ve ever produced, this one will be our greatest 

masterpiece,” said ADAGP Executive Director Kevin Mazzucola. “No 

other event of ours has had more passion and dedication behind it. 

We are going to deliver another fantastic Auto Show to the people of 

Philadelphia as well as all our participating dealers and manufacturers. 

I’m confident that you, as members of the Association that produces 
this event, will have a feeling of pride too.”

Spanning more than a half-million square feet, our 2022 Philadelphia 

Auto Show display floor will include several new features as well as 
time-honored fan favorites. This year marks the 120th edition of the 

event. Highlights include:

The e-Track: The Show’s first-ever multi-brand electric vehicle 
test track will be a key feature at this year’s event. At the e-Track, 

consumers will be able to ride in select manufacturers’ electric vehicles 

through an indoor track and experience the capabilities of their entries 

into this fast-growing automotive segment. More details included in 

the next article!

The Showroom: Guests will again be invited to check out the latest 

and greatest developments from some of today’s leading vehicle 

manufacturers in “The Showroom,” which will be in Halls A, B and C 

of the PA Convention Center. 

Camp Jeep & Toyota Ride & Drive: Camp Jeep is back to give 

attendees the ultimate off-road driving experience indoors via a one-

of-a-kind 30,000-square-foot track with an exhilarating hill climb. In 

addition, Toyota will once again offer guests the opportunity to get 

behind the wheel of several of its latest models via its outdoor Ride 

and Drive, located at 12th and Arch Streets. 

Back-in-the-Day Way: On Back-in-the-Day Way, located in the PA 

Convention Center’s beautiful Grand Hall, guests will take a trip down 

memory lane and view vehicles from yesteryear thanks to the Antique 

Automobile Club of America and Classic Auto Mall.

Exotics & More: Dozens of the world’s most elegant vehicles will 

also be featured at this year’s event. Always a crowd-pleaser, guests 

will be able to ooh and ahh all day long courtesy of F.C. Kerbeck, 

Maserati of the Main Line and McLaren Philadelphia.

Custom Alley: Featured in Hall F of the PA Convention Center, 

Custom Alley will showcase a plethora of tricked-out rides, bikes and 

the latest in after-market excitement. 

Ticket Information: For the first time, all tickets will be sold 
electronically this year on PhillyAutoShow.com. Please help us spread 

the word! As a reminder, ticket prices are $10-$16. 

After a long two years, your Philadelphia Auto 
Show team is beyond proud to reopen its 
doors to the public on Saturday, March 5th 
through Sunday, March 13th. 

Here we 
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Health and Safety Information: As of 

this print date, there is still an indoor mask 

mandate for the City of Philadelphia. Be sure 

to check PHILLYAUTOSHOW.COM for the 

latest info before you head to the event.

Premier Sponsor: We are proud to welcome 

NJM Insurance Group as our 2022 Premier 

Sponsor.  

For more than a century, your Philadelphia Auto 

Show has been educating area consumers and 

supporting the local economy. It generates an 

annual economic impact of $50 million for the 

City of Philadelphia and the Commonwealth of 

Pennsylvania. Our friends at the Pennsylvania 

Convention Center shared it best. 

“Events such as the Philadelphia Auto Show 

are leading tourist and revenue generators for 

the Pennsylvania Convention Center and the 

Philadelphia area…”

So, like we said, here we go. It’s good to be back. n
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e-Track and Camp Jeep

The 50,000 sq. ft. e-Track invites all Philadelphia Auto Show 

guests to ride in select electric vehicles of their choice from Ford, 

Kia and Volvo through a unique, Philadelphia-themed indoor test 

track. The purpose of the e-Track is to inform consumers about 

this growing vehicle segment by providing them a hands-on 

learning experience like no other.

“Our Auto Show has a longstanding tradition of educating 

area consumers about the latest product to hit the market,” said 

ADAGP Executive Director Kevin Mazzucola. “The addition 

of the e-Track is the perfect complement to our already well-

established display floor, which has been educating, as well as 
entertaining, guests for more than a century. It will provide a 

tangible and visceral experience for consumers that they won’t 

find anywhere else. We are thrilled to showcase it as one of the 
main features at this year’s show.” 

Specific vehicle models that will be available for test drives at 
the e-Track include the Ford F-150 Lightning, Ford Mach-E, Kia 

EV6, Volvo C40 Recharge and Volvo XC40 Recharge. It’s sure to 

create a lot of energy on this year’s show floor. Be sure to check 
it out in Hall A of the PA Convention Center!

With the e-Track serving as one bookend of the show, the other 

will be Camp Jeep. Camp Jeep will return for its ninth consecutive 

year and its popularity is higher than ever. 

“Camp Jeep is one of the pioneer brands that truly took the interactive 

aspect of the Auto Show experience to the next level,” said Mazzucola. 

“It’s an absolute privilege to welcome them back again.”

Camp Jeep will continue its tradition of offering Auto Show 

guests the ultimate off-road driving experience indoors. Via its 

one-of-a-kind 30,000-square-foot track, Camp Jeep will feature 

a number of exciting obstacles that showcase a plethora of the 

vehicles’ capabilities. Guests will be able to ride in the following 

Jeep vehicles on this year’s track: Wrangler Rubicon 392, 

Wrangler Rubicon 4xe, Gladiator Rubicon, Gladiator Mojave, 

Grand Cherokee L Overland, Cherokee Trailhawk and Compass 

Trailhawk.

“We say there is Nothing Like the Auto Show but there is also 

nothing like the Camp Jeep experience,” added Mazzucola. “If 

you’ve never taken the time to do it, this is the year to…you’ll 

probably see me in line.”n

We are so incredibly proud to share details with all of you about our 
first-ever, multi-brand electric vehicle test track at the Philadelphia 
Auto Show, named the e-Track.
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The addition of the e-Track is 

the perfect complement to 

our already well-established 

display floor, which has 

been educating, as well as 

entertaining, guests for more 

than a century.
Kevin Mazzucola- ADAGP Executive Director 

Take back control. 

Own your recon process.

The CarLove Recon Advantage 

Program by Colors on Parade 

simplifies processes, eliminates risks, 

and fixes costs for dealerships.

The Recon Advantage Program

•  Developed using our 30 years  

of reconditioning experience

• Increases pre-owned sales

•  Decreases cycle time

•  Creates service drive profit center

Services

> Glass

> Wheels

> Dents

Get in the driver’s seat.

(484) 354-8221 | www.ColorsOnParade.com

FRANCHISES AVAILABLE

> Exterior Paint

> Exterior Non Paint

> Interior
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Things to Know 
Before You Go!
It’s no secret that this year’s Auto Show will be different than in 
years past. So, we want to share a few things with you, our biggest 
Auto Show supporters, before you go:

Health & Safety Information – As of this distribution 

date, the City of Philadelphia is still under an indoor mask 

requirement. Things may change before your own individual 

visit so be sure to check out phillyautoshow.com before you 

head to the event. There are no vaccine requirements currently 

in place.

E-Tickets – Help us spread word about this one, please. We 

strongly encourage everyone to buy their tickets online before 

their arrival. We will have a limited number of self-serve kiosks 

at the entrance, but E-Tickets are the fastest way to get in the 

door and onto the floor!

Buyer’s Guide – Our digital one-of-a-kind Buyer’s Guide 

will be available to all guests via onsite QR codes at this year’s 

event. We will also be sending a post-visit email to each guest 

with a link to the guide for even easier viewing!

Broad Street Entrance – There will be no Broad Entrance at this 

year’s show. Please enter through the 12th and Arch Street entrances!

Grand Hall – we’ve changed things up a bit and our Classic 

Vehicles Display, now known as Back-in-the-Day Way, will 

be located in the beautiful Grand Hall of the Pennsylvania 

Convention Center. It only seemed fitting with such historical 
vehicles on display! Side note – this year’s Classic Vehicles 

Display is one of the most robust and largest we’ve ever had!

No re-entry - Please make note there is no re-entry to this 

year’s show.

Reading Terminal Market – we’ve been asked this one a few 

times, yes, Reading Terminal Market will be open and with no 

vaccine mandates in place, all guests can visit the Terminal and 

eat inside.

Hours – This year’s Auto Show hours are: 

Saturdays 9AM – 9PM 

Sundays 9AM – 6PM 

Weekdays 12NOON – 9PM
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the better solution
L A B O R A T O R I E STHE FINEST PROFESSIONAL DETAIL PRODUCTS

Call Shawn 1.800.442.7339 ardexlabs.com

  
SELLING DIRECT IN TRI-STATE AREA

We offer Consulting Services
� Design and layout recommendations for new or existing reconditioning facility
� Training is not an event; it’s a process
� Basic detailing, advanced detailing, paint correction, wet sanding, odor removal & ceramic coating application
  
Dealership Revenue Generating Activities
� Paint and fabric sealant programs with guarantees
� Retail Detail programs
� Ceramic Application training
 
Game Changing Fixed, Cost Per Vehicle Programs
� Never pay for your products ever again
 
Automatic Car Wash Chemicals and Service Programs
� Free with program, chemical services, and usage monitoring
 
State of the Art Reporting
� Web based dashboards on every route service truck
� Monthly expense and usage reporting

  
  

Take 2 minutes to speak Shawn. Call for a free on-site survey and  
recommendations for your dealerships @ 215-768-4927 or take my call soon.

RECON 

DETAIL 

GET READY RECOMMENDATIONS!

THE GO TO PEOPLE

MANUFACTURER LOCATED RIGHT HERE 
IN PHILADELPHIA FOR OVER 70 YEARS!

Take 2 minutes to speak to Shawn. Call for a free on-site survey and  
recommendations for your dealerships @ 215-768-4927 or take my call soon.
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This year’s aftermarket area at the Auto Show, now known 

as Custom Alley, will debut the latest trends in after-market 

excitement via a wide range of customized cars, bikes, trucks 

(you name it) on display. Always a popular feature amongst our 
guests, Custom Alley will welcome back several of the area’s 

best and most known customization shops who do some of the 

finest work around. 
In addition, even more local flare has been added to this year’s 
Custom Alley by welcoming approximately 20 individuals 

who will proudly display their own personalized rides. Local 

consumers were invited to submit an application, along with 

photographs, of their vehicle to the Philly Auto Show team 

for consideration to be included in this first-ever feature. The 

response was pretty amazing. Twenty lucky individuals were able 

to claim a spot and they could not be more excited. Be sure to 

check them out in Hall F when you visit this year’s show!

Another must-see feature at this year’s event is our Hollywood 

Rides Display. We’ve partnered up again with the awesome team 

at the Branson Celebrity Car Museum to showcase some of the 

most iconic rides ever to appear on the big screen. Cars literally 

are the stars with this one! Fans will be invited to take their 

picture inside these oh-so-famous rides and learn more specifics 
about how they were used in their respective movies and shows. 

For a full list of which cars will be appearing in the Hollywood 

Rides Display, please visit phillyautoshow.com n

After our guests check out the latest and greatest from today’s 
vehicle manufacturers and perhaps hone in on their next 
vehicle of choice, for some, the next thing they automatically 
start thinking about is how they can customize their future car 
or truck. Enter Custom Alley at the Auto Show…

Auto Show Adds Local 
AND Hollywood Flare 
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These are words that describe the graduates of ATC. Smart 

employers choose ATC grads because they expect the best. Our 

graduates have committed themselves to excellence by investing 

time and money into their automotive and/or collision career.

For more information contact our Career & Student Services Department.  

877-411-8041 (Warminster) Trish Devine: tdevine@autotraining.edu 

800-411-8031 (Exton) Rachael Gonzales rgonzales@autotraining.edu

AUTOTRAINING.EDU

PREPARED, PROFICIENT, PROFESSIONAL.

For program disclosure information, please go to www.autotraining.edu/consumerinformation.

WHO’S IN YOUR SERVICE DEPARTMENT?

From front left to right (by row)  Brian Logan (2005) Jorge Sanchez Garcia (current Student) Craig Reichert (Service Manager) Yovani Castaneda Cordova (2016) Robert Killian (2006) Zachary Giersch (2021)   
Carlos Alba (2014) Donnell Wright (2021) Matt Costa (1996) Eric Groff (2014) Andrew Lawton (2019) Luis Huertero (2019) Michael Alvisi (2002) Fabian Juarez (2020) Not pictured Logan Vied 

ATC students stand out from others because of their preparation for the 

“real would” and their commitment to learn and grow their future. We 

currently employ 14 ATC graduates and current students working as 

technicians at both our Nissan and Subaru dealerships. 

Craig Reichert - Service Manager: Concordville Nissan & Concordville Subaru

ATC has been a tremendous resource providing 

qualified entry-level technicians for us to hire. 



TECH COMP HELP
This year’s Tech Comp (formally known as The Greater Philadelphia 

Auto Technology Competition, which, friendly reminder, builds 

awareness for the important role of auto technicians in today’s 

workforce and spotlights their specialized skills and professionalism) 

is set for Friday, March 25th. 

Through this event, 24 high school seniors will vie for prizes, tools, and 

scholarships to continue their automotive education after high school and 

begin their careers in local dealerships. Almost all prizes and giveaways 

are donated from stakeholders of the area’s retail auto industry. 

Here’s how it works: The competitors will work in teams of two, 

representing 12 local high school auto programs. The corresponding 

12 instructors spend weeks with the students helping them prepare 

for this competition. To reward each competitor, we fill a bin of 
goodies, usually donated promotional items, for each of the 24 

student competitors and for the 12 instructors. As a thank you, all 

prize and giveaway donors will be recognized in the event program, 

on MoreThanAutoDealers.com and in our Driving Force magazine. 

The donation value is also tax deductible.

So, what can you send as a giveaway? Promotional items like hats, 

T-shirts, travel mugs, lanyards, small tools, fender covers, gloves, 

etc. are perfect because the donor gets a bit of credit. Concert or 

sports tickets, restaurant gift certificates and more are also welcomed. 
Check below for desired quantity information. Gift cards are also a 

great option. As you can imagine, high school students appreciate 

gift cards in any amount!

ITEMS NEEDED

Giveaway Item Quantities:  
24 for student competitors, 36 to include their instructors

Suggested items:  
Promotional items like the ones mentioned above.

Prizes Item Quantities:  
We recognize the 1st, 2nd, 3rd place winning duos and we award a 

few individual prizes so if you send something in a smaller quantity 

(i.e. 1-6), we would use these items as prizes. Suggested items for 

this category include sports or event tickets as mentioned as well 

as tools, meters, computer accessories, quarts of oil, gift cards/

certificates, etc.

SHIPPING INFORMATION 

Please plan for your donated items to arrive by Monday, March 

21st. They can be sent to the attention of:

Mary Lynn Alvarino

Auto Dealers CARing for Kids Foundation

3311 Swede Rd, Suite A, East Norriton, PA 19401

mla@adagp.com, (610) 279-5229  

Thank you in advance for supporting our 29th Annual Tech Comp! It 

truly can be a life-changing experience for our participants!  n

It’s March… and while this year that means Auto Show time as the 
ADAGP Offices, it also means something else…Tech Comp Time! More 
fittingly here, Tech Comp Goodie Solicitation Time!
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For you, it’s all about the numbers – turning a profit, meeting 

quotas, exceeding customer satisfaction – and ensuring everyone 

is on the same track. That’s why our Automotive Services Group 

has fine-tuned the way we service dealers. Delivering that peace 

of mind so you can sleep at night knowing each piece of your 

dealership is running smoothly at peak performance.  

Michael Mulhearn, CPA, Partner  

withum.com

IN THE AUTOMOTIVE INDUSTRY



SOUND ON OR OFF? 
RECENT TRENDS IN VIDEO ADVERTISING
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As we have all witnessed in the past 22 months, Covid-19 has affected 
every single thing in our lives. The world of advertising, social media, 
and digital marketing has been forced to take a huge turn and make 
changes we never saw coming. More than 75% of consumers engage 
with more digital content now compared to life before the pandemic.  

Across 2021, the ChatterBlast ads & analytics team started 

to notice trends pertaining to the use of sound in video for 

advertising, as well as the auto-play feature. We wanted to 

understand what works — and for which ad objectives — so we 

embarked on some extensive research and analysis on Facebook. 

With the data we collected, we can draw conclusions that inform 

better video advertising content moving forward.

WHY VIDEO? 

Video advertising is something that has been around for years, 

but really took off when Covid hit. The presence and use of 

social media increased significantly, so brands turned to those 
sites to advertise. According to Forbes, “viewers retain 95% of 

a message when they watch it on video, compared to 10% when 

reading it in a text.” Other studies have shown that videos get 

roughly 12 times more shares than text and images combined. 

By using video, brands can focus on customer personalization as 

well as data collection, which can help improve their product and 

develop their audience. 

TREND: SOUND VS. NO SOUND 

Preference in sound varies by ad objective — when targeting for 

people to watch more of a video or driving them to a website, 

they are slightly more inclined to turn the sound on, but if 

you want them to make a conversion action or react, share, or 

comment on a post, they likely don’t turn up the volume. The 

simple majority (53–78 percent) of people prefer sound off, but 

this data is a far cry from where things were five years ago.

This article originally appeared on the blog of our digital partner, ChatterBlast Media and was authored by Nicole Spinosa.

STORY CONTINUED ON PAGE 18
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1 Some programs may require longer than one year to complete. 2UTI is an educational institution and cannot guarantee employment or salary. 
For program outcome information and other disclosures, visit www.uti.edu/disclosures.

Get trained in less then a year.1

Visit Exton.UTI.edu

Since opening our state-of-the-industry campus in Exton, Universal 
Technical Institute (UTI) has been helping Philadelphia by training 
students to learn the skills that can help keep our community running.  
 
Celebrating more than 220,000 graduates at our campuses nationwide, 
much of UTI’s training was created in collaboration with iconic brands. As 
a result, our programs are aligned with employer needs, giving students 
foundational skills that can help them be successful in the field.2

CHECK OUT OUR BOOTH AT:  

2022 Philadelphia Auto Show  

March 5-13 

Pennsylvania Convention Center

TECHNICIANS 
ARE IN DEMAND

AUTO AND DIESEL
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To dive deeper into the data we collected, we looked at different ad 

objectives through the lens of 100% video completions, i.e. where 

people watched a whole video — regardless of length — from 

start to finish. Our ad objectives consisted of traffic (ads that drive 
people to websites), engagement (ads that drive people to like, 

share, comment or click), video views (ads targeted to people that 

will likely watch at least 3–15 seconds of a video), and conversions 

(ads that drive people to take a specific action on a website). This 
approach allows us to see which type of video is best for each 

objective, and how we can tailor creative to suit trending behavior. 

If we’re looking at engagement videos playing at 100%, most 

people preferred sound off (31.59% with sound on vs. 68.41% with 

sound off) and nearly everyone utilizes auto-play (99.87% used 

auto-play and 0.13% used click-to-play). These numbers tell us that 

while people often have full control over whether or not audio plays 

in their ads, they’re much less likely to opt-in to forcing ads to play, 

especially under certain circumstances.

TREND: AUTO-PLAY VS. CLICK-TO-PLAY 

Our data dictates that all the objectives within video have much 

higher percentages for auto-play. All the objectives we explored 

for 100% video completions have auto-play accounting for 85% of 

those completions, except for website traffic, which falls between 
79% and 85%. Another observation is that the length of the video 

has less of an impact for auto-play, in comparison to sound.

There are pros and cons to auto-play vs. click-to-play, which 

allows the viewer to actively decide if they want to watch the 

advertisement or not. While companies lose the option to see how 

many people would skip forward or pass on their ad with auto-

play enabled, video strategy shifts to catching a viewer’s attention 

within the first few seconds. Since most people don’t opt for 
click-to-play, knowing how Facebook serves these ads can also help 

tremendously with building content to best suit your audience.

VIDEO Continued

STORY CONTINUED ON PAGE 20
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VIDEO Continued

Accountants & Management Advisors 
to the Auto Industry since 1954

“We cover all the bases.”

Financial Reporting & Projections/Forecasts

Lifo Inventory Applications  Tax & Estate Planning & Reporting

Cash Management & Budgeting  Performance Evaluation

Cost Analysis  Buy/Sell Agreements & Succession Planning

Mergers & Acquisitions  Internal Control Design

The Northbrook Corporate Center • 1210 Northbrook Dr., Suite 140, Trevose PA 19053

Contact Hugh Whyte, Randall E. Franzen, Kenneth Mann, Robert P. Seibel or Robert S. Kirkhope:

215-355-8000  voynowbayard.com
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CERTIFIED PUBLIC ACCOU NTA NTS

TREND: USING CAPTIONS 

Another key aspect of video advertising is the use of captions. 

Interestingly, we saw that consumers prefer no sound when 

captions are available and no sound when the video will auto-

play. Outside research has shown that “80% of consumers are 

more likely to watch video all the way through when captions 

are available.” This could be for reasons such as not wanting to 

play a video out loud while in public or for other privacy reasons. 

Captions allow for the message to be displayed without forcing 

the viewer to listen, and they are also a great tool for making your 

content more accessible.

If a brand has a jingle or song associated with their ad, using 

that specific sound at the beginning of the video allows them to 
be recognized by viewers. A way to implement this with sound 

off would be the use of captions like *JINGLE*, or *THEME 

SONG*, which might catch the interest of a viewer. Our big takeaway 

from our research is that if a video is going to auto play, having captions 

available is crucial for people to watch it.

The final variable to consider is the length of the video ad. According to 
Marketing Sherpa, most people prefer shorter ads, especially if there’s 

a sequence of ads back to back. Since video ads have high engagement 

rates, the duration of the ad is important for brands to consider. Across 

the ads we researched, we found that engagement and video view ads 

are best for longer videos (averaging 10 to 12 seconds of view time), 

followed by website traffic ads (averaging 8 seconds), and finally, 
conversion ads (averaging 6.5 seconds). If you only want people to 

consume your video, make it longer. If you want them to take an action 

or go to your website, keep it short and quickly establish your brand.

Although all of the data we collected was through Facebook, brands 

can apply these learnings to other platforms. By breaking down creative 

performance into separate categories like click-to-play and the use of 

sound, then even further by objective, we saw specific figures that led to 
a deeper understanding.

By using a mix of data, customer preferences, and trends, your brand can 

create video advertisements that effectively get the message across while 

keeping views engaged. If you’re curious how to put this research into 

action, reach out to us at chatterblast.com!
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Fully Managed IT    Co-Managed IT    IT Security    Cloud Services

610-276-5500

interphasesystems.com

Contact us today

to learn more.

Providing Strategic Information Technology Services to 

the Greater Philadelphia Area for Over 25 years.

Your Trusted Information

Technology Partner

Reliable, Responsive, Secure
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We were founded 
by business owners, 
for business 
owners like you

© NJM Insurance Group. All applications for insurance are subject to underwriting guidelines and approval. Coverage and discounts are subject to policy terms, exclusions, and 

effective dates; limits and deductibles apply. Coverage is not available in all states. Insurance underwritten by New Jersey Manufacturers Insurance Company and its subsidiaries, 

301 Sullivan Way, West Trenton, NJ 08628.

We’re proud to provide you with the one-stop, total 

account solution your business deserves. Find an agent 

at njm.com/agentdirectory, or visit njm.com/business.

Workers’ Compensation • Commercial Auto 

NJM ProEdge Businessowners Policy 

Commercial Excess and Umbrella Coverage

Commercial General Liability

NJM-2806_BL_WhyNJM-SmallBiz-Opt3-DrivingForce-FNL.indd   4NJM-2806_BL_WhyNJM-SmallBiz-Opt3-DrivingForce-FNL.indd   4 1/26/22   12:08 PM1/26/22   12:08 PM
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When next steps are critical,

experience & effective analysis is key.
  

TO 

TURN 
ON A 
DIME

Boyer & Ritter’s dedicated team is a consistent 
resource for up-to-date information to help you 
drive your decisions.

YOUR 

DEALERSHIP 

WASN’T 
MADE

WWW.CPABR.COM  

Daniel P. Thompson, CPA 
cell: 717-418-1910 | dthompson@cpabr.com

Jay A. Goldman, CPA 
cell: 410-790-6928 | jgoldman@cpabr.com

Robert J. Murphy, CPA/ABV, CVA 
cell: 717-574-4352 | rmurphy@cpabr.com

Contact our 
Dealership Services Group

2022 NADA 

Dealership 

Workforce 

Study Now Open
From NADA: Enroll now in the 
2022 NADA Dealership Workforce 
Study.  Conducted annually since 
2012, the NADA Dealership 
Workforce Study is the only 
authoritative and comprehensive 
examination of dealership 
compensation, benefits, turnover 
and retention, hours of operation, 
demographics, and work 
schedules.
This study provides valuable compensation and retention data on 

over 60 dealership positions. All data submitted is confidential and no 
identifiable information is shared.
You will need the NADA ID Number for your dealership to enroll. If 

you are a dealership group, you can enroll all the stores in your group 

using the NADA ID Number for the group.

Don’t have your NADA ID Number?

Call 800.557.6232 to get your NADA ID Number or email 

workforcestudy@nada.org or customerservice@nada.org.

Once enrolled you will receive an email with instructions to complete 

an online questionnaire and complete the payroll template.  These 

two components must be completed for full participation in the study.

What do I receive for participating?

-Custom Comparison Report – How Your Dealership Compares – 

how your dealership(s) stack up to comparable dealerships in the 

nation, region, sales volume and either luxury or non-luxury brands.

-2022 NADA National & Regional Trends in Compensation, Benefits 
& Retention Report – Comprehensive report with analysis of the 

2021 calendar year payroll data submitted by the participating 

members. Summary of benefits, demographics trends, luxury vs. non-
luxury comparisons and regional highlights.

-Access for one year to the NADA Database Search Tool – online 

database with compensation and retention data from over ten years of 

NADA Dealership Workforce Studies. Allows you to custom search 

data for 60+ positions and narrow search to brand, state, city or even 

zip-code.

The study will close Friday, April 15, 2022. Please visit nada.org to 

learn more. 
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PHILADELPHIA CAMPUS
9191 Torresdale Avenue Philadelphia, PA 19136

Lincoln Technical Institute Philadelphia is a branch of the New Britain, CT campus. Financial aid available to those who qualify. 05/153111219-CR2416

REACH OUT TO US TODAY TO REVIEW YOUR HIRING NEEDS.

CALL 215-335-0800  VISIT LincolnTech.edu

LINCOLN TECH GRADUATES HAVE MORE DRIVE THAN ANY OTHER 
CANDIDATES YOU MIGHT BE CONSIDERING

They are job-ready from day 1, with the skills the position requires. We’ve been 

training America’s workforce for nearly 75 years, and we’re proud to say we 

graduate dedicated, experienced leaders.
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