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Welcome to your bumper 
Christmas edition of 
Headlines! 

It’s packed full of seasonal 
deals, with something 
for everyone, to help you 
drive up sales and profits 
during the festive season 
and into 2026.

Spirit sales soar during 
November and December 
so make sure you stock 
your customers favourites 
with a good range of 
vodka, brandy, whisky, 
liqueurs and the ever-
popular gin. Many 
customers look to trade 
up their festive tipples so 
ensure you have core and 

upsell products as well 
as regional and specialist 
choices.

Early planning and 
promotion of your 
seasonal offer is crucial to 
your success throughout 
the festive period. Our 
category advice focusses 
on how to motivate your 
staff ready for Christmas. 
Stock up, promote early 
and create a fantastic 
atmosphere for your 
customers to ensure your 
venue is the ‘go to’ place 
this Christmas. 

Sustainability is 
increasingly a key area for 
suppliers and customers 

alike and we focus on 
how Coca-Cola is working 
towards a sustainable 
future. November also 
provides an opportunity 
to flag up your vegan 
friendly drinks and we 
have included some of our 
favourite cocktails.

Finally, we’d like to say a 
huge ‘thank you’ to all our 
valued customers for your 
trade throughout 2025 
and wish you continued 
success during 2026.

Wishing you a very 
merry Christmas and a 
prosperous New Year!

Cheers!
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T&C’s: Throughout the qualifying period of 1st November – 31st December 2025 you will receive a FREE POS kit with your first purchase of a 9g firkin of Rocking Rudolph. Which includes: A2 poster (Rocking Rudolph on tap), A2 
poster (Rocking Rudolph/Macmillan donation), pack of 200 drip mats, draw sheet & an Opening hours poster.  With the purchase of 2 x 9g firkins (ordered together) you will qualify for the POS kit + a pair of Rocking Rudolph socks.  

With the purchase of 4 x 9g firkins (ordered together) you will qualify for the POS kit + pair of socks + a Christmas Jumper + 3 individually boxed baubles. Limit of 1 deal per customer. All items subject to stock and availability.  Every 
9g firkin purchased qualifies for 1 draw ticket, no maximum number of firkins/draw tickets.  Draw will take place w/c 5th January 2026 and prizes will be delivered directly to winners by the end of January 2026.

STOCK UP ON ROCKING 
RUDOLPH AND SPREAD 

THE CHEER — YOUR 
CUSTOMERS WILL LOVE 

IT, AND YOU MIGHT 
JUST WIN BIG!

BONUS ENTRY: 
RING IN THE NEW YEAR WITH PRIZES!

FOR EVERY 9G PURCHASED, YOU’LL RECEIVE ONE FREE ENTRY INTO OUR JANUARY PRIZE DRAW.
START 2026 AS YOU MEAN TO GO ON!

BONUS ENTRY: 
RING IN THE NEW YEAR WITH PRIZES!

FOR EVERY 9G PURCHASED, YOU’LL RECEIVE ONE FREE ENTRY INTO OUR JANUARY PRIZE DRAW.
START 2026 AS YOU MEAN TO GO ON!

ROCKING RUDOLPH
PREMIUM BITTER • ABV 4.2%

Dark copper

Malty, fruity

Fruity, malted toffee, 
crisp bitter finish

THROUGHOUT
NOVEMBER & DECEMBER

ROCK INTO THE FESTIVE SPIRIT WITH OUR
EXCLUSIVE ROCKING RUDOLPH
REWARDS!

BUY 1 X 9G
RECEIVE A FREE POS KIT

BUY 2 X 9G
RECEIVE POS KIT + FESTIVE SOCKS

BUY 4 X 9G
RECEIVE POS KIT + SOCKS

+ CHRISTMAS JUMPER
+ BAUBLES

•  £1500 HOLIDAY VOUCHER
•  £1250 TECH BUNDLE

•  £1000 FITNESS BUNDLE
•  £750 GARDEN BUNDLE
•  £500 BEAUTY BUNDLE

PRIZES DELIVERED
IN JANUARY INCLUDE:

------------ OR ------------
CHOOSE YOUR CHEERS:

5 X WINNERS:  WIN A CASE OF BEER 
EVERY WEEK OR A FIRKIN EVERY MONTH 

– FOR A WHOLE YEAR!
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Brewed in the UK

7752-1 MAD Generic On Trade 210x297mm (P) Ad.indd   17752-1 MAD Generic On Trade 210x297mm (P) Ad.indd   1 25/07/2025   09:3725/07/2025   09:37
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World Vegan Month  
November 2025

	 Offer a dedicated vegan drinks and food menu with 
popular beers, wines and cocktails as well as plant-
based starters, mains, and desserts. A set menu would 
work well for food.

	 Shout about it! Display your vegan options loudly 
and proudly. Share on social media as well as 
chalkboards, table menus and posters with vegan 
special offers.

	 Run vegan promotions, for example  
midweek discounts on quieter days in  
November, or have a simple collector card  
to receive a free vegan drink to encourage  
repeat visits.

	 Train your staff to embrace the trend so  
they are knowledgeable about vegan drink  
and food options.

Our tips:

Creative Cocktails with a Vegan Twist

32 likes

View 10 comments

TheRedLion November is World Vegan Month! Come &try our vegan food & drink menu available all month.#worldveganmonth #veganfood #vegandrinks #celebrate

The Red Lion

As customers start to go out more often in the build up to Christmas, promoting Vegan Cocktails  
provides the chance to create a vibrant atmosphere in your venue and also to increase your margins.

Dubliner Mule
Ingredients:
• 60ml Dubliner Bourbon Cask
• 15ml freshly squeezed lime juice
• �120ml London Essence Spiced 

Ginger Beer
Garnish: Wedge of lime & mint sprig
Instructions:
1.� �Fill a highball glass or copper mug 

with crushed ice.
2. �Add the bourbon and 

lime juice.
3. ��������Top up with ginger 

beer and stir gently to 
combine.

4. �Garnish with a fresh 
lime wheel and a 
sprig of mint.

Tormenta Negra*

Ingredients:
• 50ml BACARDÍ Carta Negra Rum
• 3 lime wedges
• 3 dashes of Angostura Bitters
• 100ml Britvic Ginger Beer
Garnish: Orange wheel
Instructions:
1. ��Fill a highball glass with cubed ice 

and squeeze in the lime wedges.
2. �Pour in the rum and 

ginger beer.
3. �Add the bitters and stir 

gently before serving.
4. �Garnish with an 

orange wheel.

Pina Colada
Ingredients:
• 50ml El Dorado White Rum
• 37.5ml coconut water
• 25ml Britvic Pineapple Juice
• 3-4 chunks of pineapple
• 2tsp coconut sugar
Garnish: Pineapple wedge
Instructions:
1.� �Add fresh pineapple& coconut 

sugar to a cocktail shaker.
2.� Gently crush with a muddler.
3.� �Pour rum, pineapple juice and 

coconut water into the shaker.
4.� �Add crushed ice and shake until 

well-chilled.
5. �Strain the mixture over crushed ice 

into a tall highball glass.
6. �Garnish with a fresh pineapple 

wedge.

Vegan month gains momentum every year and provides pubs and restaurants  
with a golden opportunity to attract the growing number of plant-curious customers.
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 STO CK ASPALL
THE UK’S #1

SUPER PREMIUM
CIDER*

*Total GB On Trade, 52 weeks ending 30/12/23.
**BrandVue L12wks end date - 31/01/2024.

PUTTING MORE 
MONEY IN THE TILL 
THAN ANY OTHER 
SUPER PREMIUM 

CIDER*

MOST 
LOVED 

APPLE CIDER
BRAND**

Get in touch with your Account 
Manager to find out more.

7252-3 TT Hotlines P34 ASP 264x185mm (P).indd   17252-3 TT Hotlines P34 ASP 264x185mm (P).indd   1 21/01/2025   15:3121/01/2025   15:31
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F� l o� �  � asses � �  � vy 
cordial 6 x 500ml: handpicked elderflower, pomegranate & elderflower, ginger & lemongrass, lime & mint, mango & passionfruit

sparkling pressé 12 x 275ml: elderflower, crisp apple, pomegranate & elderflower, raspberry lemonade, ginger beer 
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Drink to a  
sustainable future!
Coca-Cola aim to refresh the world and make a difference, driving   
positive change and building a more sustainable future for our planet.

and half of the material used in its PET (polyethylene 
terephthalate) bottles comes from recycled plastic. The 

goal is to help collect and recycle the equivalent of every 
bottle or can sold worldwide by 2030.

of Coca-Cola’s  
packaging
is recyclable97.5%

before being turned into drinks at five factories 
across Britain. The business is committed to sourcing 

ingredients and raw materials responsibly.

of its sugar, pulp and paper
comes from ethical suppliers

100%
in the most water-stressed areas around the UK. Water 
efficiency in processes has been improved by 30% in 20 

years and 1.8 million cubic metres has been replenished in 
a year - equivalent to 133% of the water used in its drinks.

of water used

Replenishing

100%
of colleague time to support UK Youth, Stonewall, Special  
Olympics GB and Keep Britain Tidy as part of its inclusion, 

diversity and economic development programme.

and given 5,000 hours’

Invested more than

£1.5m

And creating new low or zero sugar products has cut 
sugar content by almost 30% - that’s 45,000 tonnes - since 

2010. It’s proving popular, too - low & no calorie now 
account for 66% of all sales, a 22% increase over five years.

new low and no calorie 
drinks launched in the
past decade82

and core business emissions reduced by 65% in 
the past 10 years. All electricity used by CCEP 
now comes from renewable sources, with 17% 
from a solar farm it helped build in Wakefield.

The carbon impact
of each drink has 
fallen by 39%
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HAND COOKED CRISPS THAT BITE BACK!

BUY ANY 3 CASES of Salty dog crisps &
RECEIVE 1 case free!

November only

24 x 40g available in Sea salt, Strong Cheddar & onion, Salt
& Malt Vinegar, Ham & Mustard, Sweet Chilli, British Roast

Beef, 

Sold exclusively in the on trade for over 23 years

Fresh new look and new stronger
flavours!
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Volume measured as weekly average over a 3 month period. In addition to the total volume, each brand must sell on average one keg per week. 
For more information and full terms and conditions visit www.yourgamechanager.co.uk. 

Find Your
Perfect Match

Your Game Changer Is Here

50%
OFF OFF OFF

6 kegs across 
3 brands

6 kegs across 
3 brands

5 kegs across 
3 brands

OFF OFF

4 kegs across 
2 brands

3 kegs across 
2 brands

MOLSON COORS EXCLUSIVE 
DRAUGHT RANGE

Sky709 MC advert E&W A4 AK.indd   1 15/09/2025   13:06
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KEEP STAFF MORALE HIGH
& Jingle all the way through Christmas

While Christmas brings a surge in customer numbers, it also presents unique challenges and opportunities for 
managing profitability in your venues. The key to success is a happy and efficient team of staff working together to 

navigate the busy festive period.

STAFF WELLBEING
The most wonderful time of the year can also be one of 
the most stressful for hospitality workers so make sure you 

look after your staff to get the best results this Christmas.

OPTIMISE THE STAFF ROTAS
Getting staff levels just right during the festive season 
can truly be the key to maintaining a happy and motivated 
workforce.

Plan your rotas early so staff are aware of the options and 
clear about which holidays they will be asked to work to 
encourage commitment and enthusiasm as a team. Make 
sure your staff feel supported, valued and motivated during 

the busy periods. 

HIRE EARLY
Start your hunt for extra kitchen and bar staff early to 
ensure they have the right skills and fit within your team. 
Invest time in training them to understand your processes, 

menu, and service standards. 

STAFF PARTY AND 
INVOLVEMENT
Consider planning a party for the staff in January  
as a thank you and something fun to look forward to. 
When putting up the decorations don’t forget the staff 
areas. A secret Santa is always a winner to add some 

festive cheer for your team.

MOTIVATE YOUR STAFF
Use incentives or rewards for exceptional service, as  

happy staff often lead to satisfied customers.

TEST YOUR FESTIVE FOOD  
AND DRINKS MENUS
Plan your festive food menu early so there is plenty of  
time to test and tweak it. Train you staff in advance so 
they can recommend the specials and also upsell the 
Christmas drinks.

1. SEASONAL STAFFING 
Evaluate staffing needs for the busy season and hire and train additional staff early.

2. DRESS TO IMPRESS
Enhance the festive spirit by decorating your venue to create  a festive feel.

3. PLAN YOUR CHRISTMAS MENUSDesign a festive-themed menu with popular seasonal dishes   and drinks to attract customers.

4. BOOKING SYSTEM
Implement a reservation system to manage the expected influx of customers efficiently.

5. CHRISTMAS DRINKS RANGEOrganise the right range for profitability with festive beers, spirits, sparkling wine, cocktails and Lo n No options.
6. SPECIAL OFFERS
Think about a targeted plan to promote your special offers, events and discounts during the festive period.
7. SHOUT ABOUT IT!
Update your website and social media profiles with festive-themed content and display festive point of sale around your venue.
8. CUSTOMER FEEDBACK
Set up a feedback system to monitor customer experiences and address any issues promptly.

Tips for a cracking Christmas



2026 Key Dates

jan

25
burns nightCOMING

SOON! feb

17
Chinese new yearFEB

14
valentine’s Day

MAY
5 Cinco de Mayo
5 Early May Bank Holiday

5 Champions League SF 
(5th & 6th)

7 Europa League SF
16 FA Cup Final
16 World Whisky Day 
20 Europa League Final 

24 French Open 
(24th May-7th Jun)

25 Spring Bank Holiday 
30 Champions League Final 

JUNE
6 Betfred Derby

11 2026 FIFA WORLD CUP 
(11th Jun – 19th Jul)

13 World Gin Day
14 U.S Open (14th-21st)

15 Beer Day Britain 
16 Royal Ascot (16th-20th)

21 Father’s Day
29 Wimbledon (29th Jun-12th Jul)

APRIL
3 Easter Weekend (3rd-6th)

4 FA Cup Quarter Final

7 Champions League QF 
(7th & 8th)

9 Europa League QF
11 Grand National

14 Champions League QF 
(14th & 15th)

16 Europa League QF
23 St. George’s Day
25 FA Cup SF

28 Champions League SF 
(28th & 29th)

30 Europa League SF

Terms and Conditions
1. All offers are available from 1st November to 31st December 2025 unless otherwise stated. 2. All offers are subject to regional availability and prices are exclusive of VAT. 3. We will not 

accept orders where they would breach a beer tie or other contracts that the buyer holds with a third party. 4. E.&.O.E. 5. This brochure is not intended as an inducement to breach any contract, 
which may exist between a tenant & their landlord to purchase beers or any other products. In such cases only those products, which are excluded from such agreements, should be considered.  

6. We treat the buyer placing an order with us as the buyer’s confirmation that there is no such tie. 7. All prices featured may be subject to a duty increase.

FEBRUARY
5 Six Nations (5th Feb-14th Mar)

8 Super Bowl LIX
14 Valentine’s Day
14 FA Cup Fourth Round
17 Chinese New Year

17 Champions League 
Knockout Phase (17th & 18th)

24 Champions League 
Knockout Phase (24th & 25th)

MARCH
1 St. David’s Day
7 FA Cup Fifth Round

10 Champions League 
Round of 16 (10th & 11th)

15 Mother’s Day 
17 Shrove Tuesday
17 St Patrick's Day

17 Champions League 
Round of 16 (17th & 18th)

22 Carabao Cup Final 

29 British Summer Time 
Begins

JANUARY
1 New Year’s Day  

- Bank Holiday
1 Ginuary
10 FA Cup Third Round

12 Australian Open Tennis 
(12th Jan-1st Feb)

20 Champions League 
Matchday 7 (20th & 21st)

25 Burns Night

28 Champions League 
Matchday 8

AUGUST
7 International Beer Day

TBC Great British Beer Festival

30 U.S. Open Tennis  
(30 Aug-13 Sep)

31 Summer Bank Holiday

SEPTEMBER
TBC Cask Ale Week

JULY
4 Tour De France (4th-26th)

5 British Grand Prix

16 The Open Championship 
 (16th-19th) 

19 FIFA World Cup Final

23 Commonwealth Games 
Glasgow (23rd Jul-2nd Aug)

NOVEMBER
5 Bonfire Night

30 St Andrew’s Day

DECEMBER
24 Christmas Eve
25 Christmas Day
26 Boxing Day
31 New Year’s Eve

OCTOBER
TBC National Curry Week
25 British Summertime Ends
31 Halloween

Dates correct at time of printing

The Night Time Industries Association (NTIA) estimates  
that the Euro 2024 tournament generated nearly  

£1 BILLION IN ADDITIONAL REVENUE*  
for local pubs and venues.

BIGBIG  SALES SALES 
BOOSTBOOST


