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8. Libby Langdon and Fairfield are releasing a flurry of new additions. The timeless
silhouettes, like the sleek Daniels lounge chair, offer a contemporary twist on
classic pieces. (200 N. Hamilton St., Suite 100)

Libby Langdon Daniels Lounge Chair
Style: 6319-01
Dimensions: 36"w x 36"d x 34"h
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Fairfield Chair’s Atterbury sofa by Libby Langdon
features two backs over two cushions, tapered wooden
legs and is customizable in fabric, finish and nailhead
options.

Libby Langdon Atterbury 91" Sofa
St

Dimensions:
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Marilyn Swivel Chair
Style: 5302-31
Dimensions: 34"w x 35"d x 29.5"h

Blessed Little
Bungalow’s
Amber Guyton
was a Style
Scout for
Fairfield Chair,
and selected the
Marilyn Swivel
Chair in Magenta
by Revolution
Fabrics. “It's such a
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Wyatt Cocktail Table
Style: 8177-CK
Dimensions: 45.5"w x45.5"d x 18"h

FALL2025 | 1
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¥ Dimensions: 30.5"w x 33"d x 30"h
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36 LH HC
Checkerboard
205 S. Main

37 NGALA T
Ananas banquet
SAMS G6033

Logan Counter Height Table 38 FA|RF|ELD

Style: 8075-36-6 'y Logan counter heig

o e : 200 N. Hamilton
Dimensions: ! i
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Jasper Swivel Chair
Style: 6054-31
Dimensions: 30.5"w x 33"d x 30"h

Trystan Bench
Style: 6344-10
Dimensions: 60"w x19.5"d x 24.5"h
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Libby Langdon for Fairfield's Trystan bench FALL 2025 | 17
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New High Point address

Lifestyle Enterprise moves showroom to former PO. building

By Cindy W. Hodnett
Executive Editor

AT THE MARKET — In a year when
many companies are keeping a tight
hold on the purse strings, Lifestyle En-
terprise is making a substantial invest-
ment in its furniture business with the
purchase of a historic property that will
consolidate all the company’s product
categories under one roof.

At this week’s High Point Market,
Lifestyle is debuting its new showroom
at 100 E. Green St. in the downtown
area. With the move, the company is
combining its upholstery and case
goods lines into one space, creating a
51,000-square-foot showroom desti-
nation in the building that was once the
High Point Post Office and, most recent-
ly, the JLA Home showroom space.

According to company officials,
the new showroom allows Lifestyle to
highlight new products, bestsellers and
its signature value proposition in a set-
ting that represents past, present and

continued on p14

Lifestyle Enterprises is creating a 51,000-square-foot showroom destination in the building
that was once the High Point Post Office.

Sherrill Furniture unveils luxury brand
Auré features modern organic aesthetic with ‘lighter touch’

Sherrill Furniture

Aure Tranquility bed,

By Andrea Lilo
Special to Furniture Today

AT THE MARKET — Sherrill Furniture
Co.is unveiling a new brand at this week’s
High Point Market: Auré, which will
showcase “luxury with a lighter touch.”

Having a modern organic aesthetic,
Auré initially will launch with 30-plus
pieces for the living room, dining room
and bedroom.

“We felt like we were already a go-to
resource for elegant traditional styling
with our Hickory White brand, transi-
tional/contemporary looks with our
Precedent brand, and classic timeless
traditional styling with our flagship

continued on p14

Using Certified Foam?

December 15 is the deadline to be
included in our 2026 directory

certipur.us/renew

Monday at the Market

Best Home pairs with Napiers
for exclusive upholstery 2

Hickory Chair taps into
London design house
archives 10

Jessica Simpson joins
Steve Silver for new home
collection 16

What ‘wood’ you like to see
in High Point? (photos) 18

High Point Market events,
seminars, socials 36

CATNTEETEIRY @ FumishNearMe

FREE WEBSITE REVIEW

+ Score a FREE
Stanley Tumbler!

'WHEN YOU VISIT US DURING HPMKT:
OCTOBER 23-28

FurnitureDs Net Private Lounge
311S. Elm St, High Point, NC 27260




Parker Dining Table
Style: 81
Dimensions: 96"w x £
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Universal design

Company market intros focusing on flexibility

By Spancer Musick
Saniar Editor

HIGH POINT — Furniture manufactur-
ers working to move product against the
current of soft consumer sentiment face
two related hurdles: Suppliers must un-
derstand needs of their existing buyers,
while at the same time expanding their
footprint and picking up new accounts,
Whatever approach a brand takes to
this two-pronged question, much of its
success hinges on adaptability. Full-line
supplier Universal Furniture puts that
flendibility front and center in its down-
town High Point showroom with a varied
product assortment that cuts across dif-
ferent design and material stories.
Universal's downtown footprint was
‘built to widen the company’s reach from

=y

From Universals Birchaven collection, the Fimore sofa and Stella accent chair faaturs the

ines birch, venears,

day one. President Sean O'Connor said

the building and layout were conceived

to bring designers into the fold while still

serving core brick-and-mortar accounts.
“The idea behind the space was o

really target that design buyer for the
main market. We were ahways known to
sell only brick-and-mortar; and moving

continned on page 04

65,000 students and counting
How Ashley Furniture is closing the man ufacturmg skills gap

By Amina Accram Broaks
Azsistant Editar

ARCADIA, Wis. — Ashley Fumniture, a
leading S manufacturer and distribu-
tor of home fur-nishings, is tadding the
skeills gap in US furniture manufacharing
by training, educating and up-skilling stu-
dents.

Since 2016, more than 65,000 stu-
dents have benefited from its educational
pmnmms am:l the r:\:mvpany crechls its

nUI,_

portunities that prepare students Far ca-
reers in manufacturing and related fields.

Cole Bawek, vice president of public
relations and communications for Ashley,
said this number represents everything

programs,
natiomal manufacturing inftia-tives for
K-12 and post-secondary initiatives, to
STEM projects and programs for technical
col-leges and university systoms.

“When you add up all the amount of
students since 2016 that have been im-

ory in the Pontotoc, Miss., schoal
pacted through Ash-ley or the Ronald
and Joyee Wanek Foundation, more than
65,000 students have been positively
impacted through our educational pro-
prams,” Bawek said.

According toa report released last year

continned on page 06
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The Atterbury Sofa by Libiby Langdon, from
Fairfisld, paire modem taiioring with elaed
cormiort, featuning two backs over o
cushicrs and tepered woodan legs.

Libby Langdon Atterbury 91" Sofa
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Parker Dining Table
. o Style: 8182-DT
200 N. Hamilton Dimensions: 96"w

200 N. Hamilton
The Parker oval dining table features a stone top of
feldspar, silica and quarts resting on rounded oak columns.

FALL2025 | 23



erbury 91" Sofa

Fairfield — 200 N. Hamilton

200 N. Hamilton

Defined by bold, block-like silhouettes, the Wyatt rectangle
end table is crafted from eucalyptus, from trees both reclaimed
and sustainably harvested, in a hand-applied natural finish
with oxidized metal fittings on the legs and top surface. Also
available as round end table and round cocktail table.

Standing at 30 inches tall, the Logan cafe table balances
a 26-inch quartzite stone top with a sculptural brushed brass
base. Stocked in a brushed brass finish. Also available as
counter height table.

The Vienna counter table pairs a 36-inch quartzite stone
top with a black-finished metal base in a scroll design.

The Peyton drink table balances a round travertine stone
top over a black metal base. Also available: round end table
and round cocktail table.

The Portobello four-door chest pairs oak veneers with a
natural stone top of feldspar, silica and quartz. Brushed brass
accents form arched details across four doors. Also available:
sqguare cocktail table, square end table, square end table with

two drawers and credenza.

The Parker round cocktail table rests on three oak columns,
topped with natural stone of feldspar, silica and quartz. Also
available: console table, credenza and round end table.

The Claude barstool, featuring a bronze kickplate, has a
curved back and signature cutout detail. Crafted in beech
solids, it is customizable in fabric, finish and leather.

The Coley counter stool offers metal frame, rounded posts
and floating seat silhouette. Offered in black nickel or brushed
brass finishes and customizable in fabric or leather. Also
available, Coley side chair.

The Keira side chair has a gently rounded back and
is crafted from beech solids with a tight seat and back.
Customizable in fabric, finish and leather. Also available, Keira
arm chair.

The Sawyer arm chair offers compact scale and solid
beech frame. Available with front four casters, and custom
options include fabric, leather, finish and nailheads.

continued on page 68
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Mercer Lounge Chair
Style: 2750-01
Dimensions: 31"w x 34.5"d x 36"h

Mercer Ottoman
Style: 2750-20
Dimensions: 26"

FALL2025 | 25



Furniture Today | October 23-November 9, 2025

HIGH POINT MARKET PRODUCT: Stationary Upholstery 81

Flexsteel — IHFC, C-601

Hughes Furniture — 233 S. Main, 6th floor

Fairfield

200 N. Hamilton

The Flynn lounge chair offers classic tailoring, with slim track
arms, a pillow back and antique brass casters. 34 inches wide.
Customizable in fabric, finish, leather and nailheads. Sofa also
available.

The Holiis lounge chair features softly curved arms and a deep
40-inch profile. Crafted from beech solids with a loose seat and
supportive back. 36 inches wide. Grande Sofa also available.

Jasper features a smooth, rounded silhouette.

The Jules Sofa, with a tight back over three seats, combines
tallored lines with inviting curves. 88 inches wide. Customizable
fabric and finish.

The Mercer lounge chair offers a beech wood frame, track-
arm silhouette, and loose seat and pillow back. Customizable in
fabric, finish and nailheads. Sofa also available.

The Olivia Sofa, with three backs over three seats, is 90 inches
wide and features tapered wood legs. Customizable in fabric,
finish, leather and nailheads

The Libby Langdon for Fairfield Collection introduces:

o Atterbury Sofa, with two backs over two cushions and
tapered wooden legs. Customizable in fabric, finish and
nailheads.

e Ballast Wing Chair offers high back and angular wings with
plush cushions. Customizable in fabric, leather and finish options.

e Daniels lounge chair, with bright brass swivel base, tailored

26 | FALL2025
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JGW Furniture — 300 S. Centennial

frame and plush cushions. Customizable with a variety of
fabric or leather options.

¢ Gladstone Rectangle Bench, with softly arched legs at just
over 51 inches wide. Custom options include fabric, leather
and nailheads.

e Griffiths Rectangle Bench, with a tailored, upholstered form
atop stationary legs, with the option of casters for mobility.
Customizable in fabric, leather and nailheads.

IHFC, C-601

Eleanora features a curved back, a deep featherblend seat
and knife-edge back cushions, customizable with either a
skirted base or a high-leg design. Available as a large sofa,
sofa, loveseat, chair and ottoman. Customizable fabrics.
Jewel has a to-the-floor design and curved frame, with
low-profile, tight back . Offered in both sofa and sectional
configurations and available in custom fabrics.

315 Fred Alexander Place

The Ryter sofa features gentle curves and tailored edges. A
bench seat and exposed tapered legs complement the tight
back and subtly flared arms.

Hickory White — 315 Fred Alexander Place

Karat Home — 135 S. Main, 121

Hughes Furniture

233 S. Main, 6th floor

The Premier collection offers a mid-century modern
silhouette covered in vintage inspired fabrics. Cut, sewn and
manufactured in the U.S.

JGW Furniture

300 S. Centennial
This collection of chairs includes everything from modern
minimalism to timeless traditional.

135 S. Main, 121

The Irene sofa features sweeping contemporary curves and
plush chenille upholstery, with generous seating.

The Elara arm chair adds a grounded touch in rich brown
velvet.

continued on page 83
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Motion Upholstery

HIGH POINT MARKET PRODUCT

Fairfield — 200 N. Hamilton

200 N. Hamilton

The Georgia Swivel Chair pairs modern curves with a compact
30-inch frame. With a tight seat and back for tailored support, its
rounded silhouette swivels and is customizable in fabric, leather
and naiheads.

The Morgan Swivel Chair pairs a rounded barrel frame with
deep diamond tufting. A loose ultra-plush seat and tight back
round out the 37-inch-wide silhouette.

continued on page 88
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In the Black

Across categories and throughout the
High Point Market, manufacturers are
showcasing black (and nearly black)
as the newest neutral, both as a focal
colorway and as a key accent.

For more, see pages 2-6.

Abby office
by Martin
Furniture.
Market on
Green, 303

Free training for your sales team
certipur.us/certificatecourse

Sunday at the Market

Vaughan-Bassett exec talks
stlategy, collaboration 10
Bl Wl

Kingsdown gets into island vibe
with Margaritaville lineup 14

‘Modern glamor’ brand get
High Point relaunch 16

Have a seat with comfy Market
intros (photos) 18

High Point Market events,
seminars, socials 36

CATNTLEEIGY @ FurnishNearMe

FREE WEBSITE REVIEW

+Score aFREE
Stanley Tumbler!

WHEN YOU VISIT US DURING HPMKT:
OCTOBER 23-28

FurnitureDealer.Net Private Lounge

. 311'S. Elm St, High Point, NC 27260
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MEETING THE RIGHT PEOPLE & BEING IN THE RIGHT PLACES

FALL 2025

1 SUITES @ MARKET SQUARE (SAMS)

GROUND FLOOR

+ Eastern Accents | G1000
« Tommy Mitchell | G3000
« Reprotique | G6044

SALON
+ Ngala Trading | G6033

MEZZANINE
+ Quorum | M1000 A-B
« Coley Home | M5003

ANTIQUE & DESIGN CENTER
* Le Petite Trésor | G42
« Sandy Luther Antiques | G47, 48
* Whitehall Antiques | G54
* Deloach | G55
* Lucky Fish Gallery | G56, 57
« Amanda Lane Design | G73

MARKET SQUARE Q

+ Hudson Valley Lighting | M70, 90, 97, 99
« Dovetail Furniture | 142, 240, 243
« Hinkley | 143
« Unique Loom | 190
« Stanton Gray Wall Coverings | 200
« Fabricut | 217
Thibaut | 260

COMMERCE & DESIGN 14

(-]

« Arteriors | 1A, 1B, 1G
« Visual Comfort | 2A, 2G
« Jaipur Living | 4B, 4N, 4P

* Younger Furniture | 214
« Johnston Casuals | 330
« Trica| 406

Currey & Company | M110
+ Norwalk | M108

Commerce Ave — S Main to Wrenn

HI, I'M MARISA!

I've attended every Market since October 2014, and I've learned
all the tips and tricks. Now I'm ready to share them with you
firsthand, with a little help from my designer pals!

High Point Market is huge — more than 13 city blocks!
— so I've highlighted the best 50 showrooms to get you
started. The schedule is ever-changing, but I've got you
covered with a perfectly curated calendar of events.

You're on your way to navigating High Point Market like a pro!

GROW YOUR BUSINESS ¢ MAKE CONNECTIONS e BE INSPIRED

INTERHALL
+ Noir | IH002

) Regina Andrew Design | IH006
« Tempaper & Co. | IH109
« York Wallcoverings | IH303
« Wexel Art | IH508
« Villa & House | IH607, 609, 610

FLOOR 2

« Cyan|C258

* Global Views | D213, D220

» Accent Decor | D201, D202, D246

« Kalco Lighting | H232

« Crystorama | H241
FLOOR 3

« Leftbank Art | H304

+ Howard Elliott | H324

+ JDouglas | D319

« Loloi Rugs | D320

« Oliver Gal Artist Co | C365
FLOOR 4

« Uttermost | C448

FLOOR 7
« BDI| D724

PHILLIPS COLLECTION

* 1355 Main St

SHOWPLACE

* Rowe Furniture | 1100
* TOV Furniture | 1850
* Hooker Furnishings & Bobo
Intriguing Objects | Floor 3
* Surya| 4100
Four Hands | 4101
* American Leather | 5000

9 UNIVERSAL # 1015 Hamilton 15

10 200 STEELE

Nashville Rug Gallery | 111
Kravet | 117

Highland House | 121
John-Richard | 223
Woodbridge Furniture | 301
Taylor King | 304

11 CARACOLE e« 122 N Hamilton 16

O

@ Green Line Stop
° Red Line Stop

Top 10 Showroom

Shop in Showroom

i

1. The Suites at Market
Square (SAMS)

6. International Home
Furnishings Center (IHFC)

8. Showplace

15 HOLINYE

13. 310 N Hamilton

200 N HAMILTON

Fairfield Chair | 100
Chelsea House | 104
Wildwood | 125
Hickory Chair | 300

310 N HAMILTON

Wesley Hall | 106

CR Laine | 204

Ambella Home | 110

SHERRILL | 315 Fred Alexander Pl
Feizy Rugs | 309 N Hamilton
MaterialWorks | 311 N Hamilton
Gabby | 333 N Hamilton

E MLK JR DRIVE

Mr. Brown London | 114-116
Julian Chichester | 118
Branch Home | 200

South + English | 210

21 CHELSEA ON GREEN ## 515 W Green ( 11



FRIDAY | OCTOBER 24 SATURDAY | OCTOBER 25 SATURDAY | OCTOBER 25

Pricing with Confidence: How Top Designers
Charge What They're Worth

with Christopher Todd, Tina Ramchandani,
Isabel Ladd, Erin Weir @ Fairfield | 2-3

EVENT TYPE:

DAILY | OCTOBER 24-29

THURSDAY | OCTOBER 23

SATURDAY | OCTOBER 25

FRIDAY | OCTOBER 24

MONDAY | OCTOBER 27 TUESDAY | OCTOBER 28

SATURDAY | OCTOBER 25 SUNDAY | OCTOBER 26 SUNDAY | O

Withlt Progressive Networking

@ Fairfield Chair (4:30-5:30) & SHERRILL (5:30-6:30)

SUNDAY | OCTOBER 26

Mistakes We Made So You Don’t Have To:
Candid Lessons from Leading Designers

with Amber Guyton, Jaque Bethke,
Theresa Dorlini @ Fairfield | 11-12

FALL2025 | 31
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TRUMP'S SECOND TERM LIVE

| A MIX OF HOPE & FEAR IN S, FURNITURE CAPITAL AS TARIFFS ARRIVE @\\[J\Jj ;

) ARGENTINA'S PRESIDENT JAVIER MILE] AT THE WHITE HOUSE AFTER THE US AGREED  THE LEAD

" TRUMP'S SECOND TERM ~ " LIVE

A MIX OF HOPE & FEAR IN U.S. FURNITURE CAPITAL AS TARIFFS ARRIVE @J\W]

ERDAY OF THE FINAL 20 LIVING ISRAELI HOSTAGES AND MORE THAN 1,700 PALESTINIA® THE LEAD

TRUMP'S SECOND TERM LIVE

AMIX OF HOPE & FEAR IN U.S. FURNITURE CAPITAL AS TARIFFS ARRIVE @NNJ

AT A RALLY FOR NEW YORK CITY DEMOCRATIC MAYORAL NOMINEE ZOHRAN MAMDANI THE LEAD
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North Carolina’s Furniture Industry
Scrambles as Tariffs Upend Day-to-Day
Routines

After years of decline, businesses are a far cry from the glory days of
being ‘Furniture Capital of the World' amid price hikes and supply chain
snafus

By Kirk Maltais

Oct. 24, 2025 3:48 pm ET

FP D Save AA

ﬂ Listen (1min} E

North Carolina was once home to the "Furniture Capital of the World." FanJOYLABRENZ STUDIO

Colleen Bennett has a habit of opening new businesses at the toughest possible times.

Bennett opened an interior design business right before the Covid-19 pandemic. This
time, she’s opening a furniture manufacturing venture — and in the time of tariffs,
she’s hoping it will be an easier journey.

Bennett, 43, is making this play in a part of North Carolina that was once home to the
“Furniture Capital of the World.”

“Where we live is where it was born and bred,” said Bennett. “The goal is to bring that
back.”

34 | FALL2025

GDP of Furniture and Related Product
Manufacturing in North Carolina

But years of off-shoring, consolidation
and cheap Chinese imports led to the

$5 billion loss of tens of thousands of jobs and the
crumbling of an industry that once was
away of life. Hometown companies like
Henredon Furniture and Drexel
Heritage got swept up in corporate
takeovers and others fell into

bankruptey, leaving plants empty and
unused.
1
It’s not going to be an easy journey. This
0 part of North Carolina, known as the
10 20

1997 2000 Piedmont, has lost much of the know-
how that defined it for decades. Though
far from those glory days,
manufacturers and sellers hope higher
quality, locally made pieces will lure customers back to showrooms.

Note: Units are millions of chained 2017 dollars, not
seasonally adjusted
Source: US. Bureau of Economic Analysis via FRED

President Trump said in a Truth Social post he wants to bring back furniture
production to North Carolina, and he would impose “substantial tariffs” on any
country that doesn’t make furniture in the U.S. Earlier this month, new 25% tariffs on
lumber, upholstered furniture and kitchen cabinets went into effect.

But industry executives say that rising tariffs on imported parts have already started
to bite into profits.

Bassett Furniture CEO Robert Spilman Jr. said half of Bassett’s fabrics came from
China and the company discontinued a lot of that. Bassett also imports fabrics,
plywood, componentry and finished goods from Vietnam and India which have been
hit by tariffs.

So, despite having 80% of its wholesale shipments manufactured or assembled in the
U.S., the company raised retail prices in July. Spilman said the company has been
“somewhat insulated” by its domestic manufacturing, but today’s furniture industry
is truly a global enterprise.

Winds of Change

Before the new tariffs, manufacturers finally felt like they were in a stable position,
learning how to adapt to the flood of cheaper imported furniture over the past two
decades from places like China, Vietnam and Indonesia.

Bigger companies, like Ethan Allen Interiors were able to slim down operations,
getting core materials like wood from domestic suppliers while things like fabric and
structural components come for cheaper from Asia.

Ethan Allen — a publicly traded company with 2025 sales of over $614 million —
maintains a presence in North Carolina with plants in Maiden and Old Fort. Having its
core supply chain stateside has allowed the company to handle higher-quality orders
in a way that manufacturers that moved overseas cannot, says its top executive.

“We decided that customization would give us a great advantage,” said Ethan Allen
CEO Farooq Kathwari.

Making its operations nimble required Ethan Allen to tighten its belt— paring its
warehouse count and reducing its staff by 35% in the past six years, and cutting 5% to
6% of its staff in fiscal 2025, Kathwari said on an earnings call in July.

Ethan Allen says that it makes 75% of its furniture in North America — with the

remaining 25% made overseas, including at a partner plant in Indonesia. But that 75%
isn't just the U.S.; there are newer plants in Mexico and Honduras, where labor is
considerably more affordable.
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In Need of Workers

If tariffs are able to create new investment, finding skilled labor may be a challenge.
Laborers trained to do jobs like sewing and woodworking were left behind after
companies fled overseas. These workers were then forced to find new jobs and learn
different skills - allowing the knowledge and expertise of the previous generations to
be lost.

“This rebuild is going to require another generation of craftspeople,” said Dixon
Mitchell, who runs Fairfield Chair Co. out of Lenoir, N.C.

From 1990 to 2010, furniture employment in North Carolina plummeted to just over
30,000 jobs from 90,000 jobs, according to data from the Bureau of Labor Statistics.

Operations at Fairfield Chair Co. FANJOYLABRENZ STUDIO

Meanwhile, furniture imports from overseas exploded. China accounted for 2% of the
furniture imported to the U.S. in 1990, at just over $100 million, according to data
from the International Trade Commission. By 2000 that number had ballooned to $4.1
billion, and by 2010 to over $14 billion, or nearly half of all furniture imports to the
U.s.

Mitchell’s company employs 450 people and provides apprenticeships to young
workers joining its ranks, and works with the local community college system to help
train up students to be able work on a factory floor.

Bennett is confident that her new manufacturing venture, a plant building
upholstered furniture, will be able to find the workers it needs. But she acknowledges
that it may be difficult to get new people interested in rejoining the industry.

“No 23-year-old is like ‘I want to be an upholsterer when [ get out of school,’” said
Bennett.

Bracing for Price Hikes

Meanwhile, Bennett says the new round of tariffs forced her to expedite the shipping
of components, like fabric, to avoid paying significantly more for them once tariffs
went into effect.

“We’re literally having to airfreight stuff,” said Bennett.

Her interior design company has
grown beyond the original six clients
— t0150 clients internationally that
contract her to furnish and stage
their homes. The latest tariffs
threaten to expose Bennett, a 20-
year veteran of the industry, to more
price hikes.

As an interior designer, Bennett’s
business makes money by charging
clients a premium to the wholesale
prices she pays for the furniture she
acquires. But higher prices mean
that she has to pay more up front,
and convince her clients to absorb
the steeper costs.

“I have to go back to the client and
say ‘Guess what, I'm not eating
that,”” she said, one of many

Colleen Bennett NINA CLINE PHOTOGRAPHY

business owners in the Piedmont
who expects to pass cost increases onto customers.

Though consumers being cautious about their spending, Bennett believes that
jumping into the fire now is a business risk that pays off. The factory will attempt to
source all of its components from other suppliers in North Carolina, building sofas
and chairs that middle-class consumers can afford.

“If you have a forest fire and you're the last tree standing, you're the tallest tree,” she
said.

Write to Kirk Maltais at kirk.maltais@wsj.com

Appeared in the October 27, 2025, print edition as ‘North Carolina’s Furniture Industry Scrambles
as Tariffs Upend Day-to-Day Routines”.
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@®CBS
FAIRFIELD MORNINGS

GREAT NEWS!

We are thrilled to announce a partnership with CBS Mornings, where Fairfield is the
exclusive furniture partner for the Green Room (the backstage lounge where guests,
performers, and speakers relax before appearing on the show) and other on-air spaces
within the CBS Broadcast Center in New York City. Reaching millions weekly, it’s an
incredible honor to be part of this Emmy Award-winning show, and we’re excited the
Fairfield brand and products will be profiled on a national stage. To see the sets and
featured product within, please peruse the following pages.

Also, Fairfield was recently featured on CBS Mornings, this in-depth segment highlights
our enduring craftsmanship, commitment to American manufacturing,

and deep North Carolina roots.

To view the segment, please click below.

—-3 == | ™ 1 S " j"l;H 7-‘" ".‘ L

ﬁ%?&mgs A LOOK INSIDE FAMILY-OWNED FAIRFIELD CHAIR

36 | FALL2025




Home Accen(sTODAY

Part of the _..#IBRIDGETOWERMEDIA network

DESIGNER

| Home
1!
I

TODAY

Retail Intelligence
for the Home
Furnishings Industry

I b {
L Jil_}i\“?“iigi“"
]

| STRATEGY PR THE FURNTTURE SNBUSTRY

,
il
SUSINESS

NN TN T

TN lurnitureloday

NEV
Fairfield partnersywith CBS Mornings to furnish
new studio in New York

CBS Momings newly cutfitted Green Room. Photo: Micheie Crowe/CBS News

Fairfield teams with CBS Mornings for its new studio
makeover

Amina Accram Brooks // Oclober 15,2025 XfinP =
Fairfield Announces Partnership with CBS Mornings

@ Oclober 15, 2025 by Karen Parrish in Business Sirateay, Industry *
Fairfield, a leading brand in artisan-crafted
upholstery and casegoods since 1921, is honored

ABOUT CONTACT SHOP v ISYOUR BRAND AMERICAN? R — to announce its partnership with CBS Mornings,

! providing furnishings for the network's new studio

| in New York City.

1 " | Fairfield was selected by the CBS Mornings team
to outfit its Green Room, where high-profile guests
are welcomed, along with several other areas
throughout the studio. The Emmy Award winning
morning news program, reaching millions of
viewers weekly, introduced the partnership on Oct
10 with a national feature segment highlighting
Fairfield's heritage, American-made
craftsmanship, and role in shaping the new
spaces.

“We are thrilled to be working with Fairfield on our
studio and greenroom project,” said Shawna
Thomas, the executive producer of CBS
Mornings. “Our goal was to create a space where
guests feel relaxed and comfortable both before
they go on air and, especially, when they are
sitting down with Gayle, Tony, and Nate during the
show. Fairfield's furnishings do a beautiful job setting that tone.”

As part of the partnership, Fairfield will be recognized in the program’s end credits, and a
custom plague in the Green Room honors the company's contribution. A feature article on
CBS.com will further spotlight the collaboration.

FAIRFIELD ANNOUNCES PARTNERSHIP WITH CBS MORNINGS i
ing selected by CBS Mornings to furnish their new studio is an incredible honor for

TN Fairfield, our craftspeople, and our legacy,” said Dixon Mitchell, Fairfield CEO. “This
partnership reflects the quality and integrity that have defined Fairfield for more than 100
years, and we are proud to bring that spirit to such a respected national platform.”

This collaboration underscores Fairfield's position as a trusted American manufacturer,
known for its commitment to craftsmanship, quality, and design. To be highlighted on a
platform of CBS’s stature is a testament to the skill and dedication of Fairfield’s artisans, who

Fairﬁe|d partners Wlth CBS Mornings to furn |5h new have upheld the company’s standard of excellence for more than a century.
studio in New York For more information about the collaboration, visit the Fairfield website.

$ [

LENOIR, N.C. — Case goods and upholstery resource
Furnishings for the network's new studio in New York Cic
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“We are thrilled to be working with Fairficld on our studio and greenroom project.” said Shawna Thomas, cxccutive producer of GBS
Mosnings, *Our goal was ta creare 3 space where gueses feel relazed and comfartable both before they go-on air and, especially, when they are
sinting down Gayle, Tony, and Nate during the show. Fairfield's furnishings do a beausiful job seteing thar tone.”
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Seat obsessed: Designers reveal their favorite chairs and sofas from
High Point Market

From elevated upholstery detalls te sculptural statements, High Point Market’s new seating blends beauty with performance. Designers shared a few
of their favorite debuts from market.

Marilyn Swivel Chair
Style: 5302-31
Dimensions: 34"w x 35"d x 29.5"h

i b

-

Amber Guyton of Blessed Little Bungalow was a Style Scout for Fairfield Chair and selected the Marilyn Swivel Chair in magenta by
Revolution Fabrics. "It's such a beautiful chair," she said, seen here during a market panel at American Leather. Images courtesy of Guyton.
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New & Noteworthy: Spotted at High Point Market

Lauren Roses // Product Editor /f Movember 3, 2025 ¥ fin P =
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Trystan Bench
Styl LHO
Dimensions: 60

Libby Langdon for Fairfield's Trystan bench.
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Daily News
From Home Furnishing Business
ISFD Celebrates Pinnacle Award Winners at HPMKT Gala
@ October 28, 2025 by K ‘arrish in Business Strategy, shry *_-
Like an Oscar or a Grammy, an Internationa
W, INTERNATIOMAL SOCIETY Society of Furniture Designers (IS Pinnacle

OF FURNITURE DESIGMNERS

Award is one of the highest honors a creative
professional can receive. It recognizes brilliant
designers who envision and craft pieces that
become some of the most sought-after home
furnishings worldwide. Their works are produced
and marketed by both large and small companies,
but with a common goal—to proudly demonstrate
that artistry, craft, and innovation are essential
drivers of marketplace success. The recipients of
this year's Pinnacle Awards were announced at
the annual gala held in the IHFC 11 Floor

Ballroom on October 27.

“Winning a Pinnacle Award is indeed a powerful recognition that, in some cases, has been
known to advance individuals’ careers and companies’ reputations,” stated David Blair,
execulive director of ISFD. "l want to congratulate everyone who was recognized as our
industry’s top design leaders. They are shaping the future of our retail floors and influencing
what consumers see and buy. With their help, we will continue to meet the consumer’s
demand for great design.”

Here is the official list of winners who were honored with the 2025 Pinnacle Awards traphy.

Professional Furniture Designers, Winners by Category

Bedroom-Luxury

Everett Bedroom

Fairfield

Designed by Fairfield Team
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ISFD Announces 2025 Pinnacle Awards Winners

Furniture World News Desk on 10/28/2025

PINNACLE
AWARDS®

High Paint, M.C. - The International Society of Furniture Designers (I5FD) has announced the winners of the
2025 Pinnacle Awards, presented during the organization's annual gala held on October 27 in the IHFC 11th
Floor Ballroom. The awards recognize professional and student designers whose work demonstratas artistry,
craftsmanship, and innovation in home furnishings.

“Winning a Pinnacle Award iz indeed a powerful recognition that, in some cases, has been known to advance
individuals' careers and companies' reputations,” stated David Blair, executive director of 15F0. “| want to
congratulate everyone who was recegnized as our industry's top design leaders. They are shaping the future
of our retzil floors and influencing what consumers see and buy. With their help, we will continue to meet the
consumer's demand for great design®

Professional Furniture Designers — Winners by Category

* Accessories & Wall Décor: Contour Cast Root Flower Wall Art, Phillips Collection, designed by Jason
Phillips, Mark Phillips, and Mandy Shanahan.

*= Bedroom - Luxury: Everett Bedroom, Faeirfield, designed by the Fairfield Team.

* Biophilic Design in Wood (tie): Madura Outdoor Sota, Bernhardt Furmiture, designed by Bernhardt
Exteriors Design Team; and Pelican Storage Chair + Perriand Table, Hévéa House, designed by Joyce Lee
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Winning designs of 2025 Pinnacle Awards

The recipiarts of this year's Pinnacle Awards were announced at the annual gals held Monday night (Oct. 27) in
the International Home Furnishings E‘en.er 111h flpor Ballroom
See aleo: i5FD names 2B winners of 2025 Finnacle Awards
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Prestigiots 2025 Pinnacle Awards®
Q-

High Point, N.C. October 28, 2025 — Like an Oscar or a Grammy, an |nternational Society of Furniture Inside House Beautiful's 2025 Whale Home with

: 4 ¥ . - s E Sara Malek Barne;
Designers (ISFD) Pinnacle Award is one of the highest honors a creative professional can receive. It St i

recognizes brilliant designers whao envision and craft pieces that become some of the most sought- 2:”" Wearstler unveils new curatorlal platform.
ide Hustle
after home furnishings worldwide. Their works are produced and marketed by both large and small
. " A ‘ i Dan Mazzarini launches full-scale design house,
companies, but with a common goal—to proudly demonstrate that artistry. craft, and innovation are K
Mazzarini & Co., Formerly BHOM Design
essential drivers of marketplace success. The recipients of this year’s Pinnacle Awards were

» th Nathan Anthoeny announces first showing st
announced at the annual gala held in the IHFC 11" Floor Ballroom on October 27.

WestEdge Design Fair
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The first 5 High Point Market HAT Tag recipients
are...

Lauren Roses /f Product Editar / October 27, 2025 X finP =
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Jasper Swivel Chair

Style: 6054-31
Dimensions: 30.5"w x 33"d x 30"h

e Ak
\».f--.:'Jl" s
ight brass base.

o

Fairfield’s Jasper lounge chair features a br
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High Point product highlights

£2
ﬁ Alex Milstein

From dining tables to eleg:mt credenzas and sleek sofas, High Point Market is oﬂ"ering atrendees a wide variety of furniture with unique styles

and on-trend designs.

Jules 88" Sofa

Style: 6210-50

‘ Dimensions: 88"w x 35"d x 32"h

Fairfield’s Jules Sofa, with a tight back over three seats, combines railored lines with inviting curves. Ar 88 inches wide, its compact silhouerte

balances comfort and refinement, offered in customizable fabric and finish. Showroom: zoo N. Hamilton St. — N Ct 100, Floor 1
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Fairfield Unveils Fall Market Events and Collaborations

Furniture World News Desk on 10/23/2025

Fairfield has announced its programming and event lineup for Fall 2025 High Point Market, featuring educational panels, designer
collaborations, and a new partnership with Sunbrella Interiors. All events will be held at the company's expanded showroom at 200
N. Hamilton Street, Suite 100.

Fairfield x Sunbrella Interiors

The season's highlights include a collaboration with Sunbrella Interiors, showcasing Fairfield silhouettes upholstered in the new
Sunbrella x Block Shop Collection. A dedicated area of the showroom will spotlight the blend of craft, color, and performance
fabrics. To mark the partnership, a cocktail event will be hosted on Sunday, October 26, from 4:00-6:00 p.m.

Style Scouts Return
Fairfield's Style Scouts program returns this season, featuring five designers who will explore the showroom and share insights on
the latest intreductions. The Fall 2025 Style Scouts include:

+ Amber Guyton of Blessed Little Bungalow

+ Crystal Moore of Garden & Grace

+ Lisa Gilmore of Lisa Gilmore Design

+ Natalie Papier of Home EC.

+ Tina Ramchandani of Tina Ramchandani Creative

Market Programming Schedule

+ Saturday, October 25| 2:00 PM
Pricing with Confidence: How Top Designers Charge What They're Worth
Moderated by Erin Weir, Co-Founder of The Pearl Collective. Panelists: Christopher Todd, Tina Ramchandani, and Isabel Ladd.

« Sunday, October 26 | 11:00 AM
Mistakes We Made So You Don't Have To: Candid Lessons from Leading Designers
Moderated by John McClain. Panelists: Amber Guyton, Jaque Bethke, and Theresa Dorlini.

+ Sunday, October 26 | 3:00 PM
Meet & Greet with Libby Langdon
Designer Libby Langdon shares new introductions and her "Easy, Elegant, Everyday Style.”

- Sunday, October 26 | 4:00-6:00 PM
Cocktail Party with Fairfield and Sunbrella featuring Block Shop

+ Monday, October 27 | 4:30-5:30 PM
Withit Progressive Networking
Fairfield hosts the first stop of Withlt's networking event, with refreshments and community engagement.

About Fairfield

Since 1921, we've been experts in the craft of bench made upholstery. Each piece is handcrafted in the shadows of the Blue Ridge
mountains in Lenoir, NC. Today, we offer upholstery and casegoods for the whole home. Our thoughtful collection spans from
living to bedroom, modern to classic and in stock to custom. We serve the residential and commercial sectors, including America’s
top retail and ecommerce partners, to-the-trade clients and specifiers. For more information, visit www.fairfieldchair.com.
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Olivia Sofé Mercer Sectional
Libby Langdon Nexus Activity Table
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Knickerbocker Sofa {f 41 [& ]
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Cayson Swivel Chair Pheonix Wing Chair Everett Rectangular Dining Table

Chesterfield Sofa

L . . J Honeycomb Upholstered

Drearny Sofa Ottoman Hazel Swivel Chair Cee Cee Cocktail Ottoman

Fairfield sets new collections, line extensions and
slate of market events

Vicky Jarrett // Managing Editor /# October 21,2025 X fin? =

HIGH POINT — Fairfield will debut two new whole-home collections, Marbella and Matteo, along with line
extensions of best-selling SKUs, and expanded upholstery offerings, including a collaboration with Sunbrella
Interiors featuring its new collection with Block Shop.

In addition, the company is hosting a selection of market events for this week's High Point Market.

Fairfield expands its upholstered offerings this season with new silhouettes across three key design aesthetics:
New Traditional, Country Club and Organic Modern. Additionally, Fairfield is offering a wider range of customizable
options through its Bespoke Beds program, with the introduction of a new Wing Bed design.

Introductions include:

+ The Marbella collection blends relaxed sophistication with a modern coastal sensibility. Featuring 23 pieces across 17 silhouettes, the
collection is crafted from oak solids and veneers with handwoven raffia accents in bedroom, dining and occasional offerings.

+ The Matteo collection includes 19 pieces that reinterpret neoclassical design through graceful Italian influence and timeless architectural
balance. Crafted from birch solids and veneers, the collection features a layered Champagne Mist finish with hand-applied gesso texture,
antique brass hardware, and soft gold accents in bedroom, dining and living room pieces.

« In conjunction with Sunbrella, launching its new sub-brand, Sunbrella Interiors. A dedicated area of the showroom will feature Fairfield's
signature silhouettes upholstered in fabrics from the new Sunbrella x Block Shop Collection.

Events at this market include:

2 p.m., Saturday, Oct. 25: Pricing with Confidence: How Top Designers Charge What They're Worth, panel discussion moderated by Erin Weir,

The Pearl Collective, with panelists Christopher Todd, Tina Ramchandani and Isabel Ladd.

11 a.m., Sunday, Oct. 26: Mistakes We Made So You Don't Have To: Candid Lessons from Leading Designers, panel discussion moderated by
John McClain of John McClain Design, with panelists Amber Guyton, Jaque Bethke and Theresa Dorlini.

4-6 p.m., Sunday, Oct. 26: Fairfield and Sunbrella Interiors will host a cocktail event.

3 p.m., Sunday, Oct. 26: Meet and greet with Libby Langdon.
4:30-5:30 p.m., Monday, Oct. 27: Withit Progressive Networking

Fairfield will be exhibiting its new lines and hosting events at its showroom located at 200 N. Hamilton, space 100.
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See what's debuting at High Point Market

Here's a sneak peek at a few of the furniture and decor debuting at High Point Market. Want to see more? Check out both the October issue of
Designers Today as well as other slide shows on our website,

M fin P =

Libby Langdon Atterbury 91" Sofa
Style: 6318-50

Fairfield Chair's Atterbury sofa by Libby Langdon
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Fairfield to Debut Marbella and Matteo Collections at
Fall Market

Furniture World News Desk on 10/22/2025
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Fairfield will introduce two new whole-home collections—Marbella and Matteo—alongside expanded upholstery options and new
silhouettes at the October 2025 High Point Market. The introductions will be on display at Fairfield's showroom, 200 North
Hamilton, Suite 100.

Additional line extensions include best-selling SKUs and a new collaboration with Sunbrella Interiors featuring its Block Shop
collection.

New Upholstery and Casegoods

Fairfield's Fall 2025 upholstery offering includes new silhouettes across three aesthetics:

+ Mew Traditional: Tailored forms with contemporary comfort.
+ Country Club Aesthetic: Leather and fabric seating options for understated elegance.
+ Organic Modern: Curved lines and nature-inspired profiles.

The company has also expanded its Bespoke Beds program to include a new Wing Bed design.

Marbella Collection

Spanning 23 pieces across 17 silhouettes, Marbella offers bedroom, dining, and occasional furniture. The collection is made from
oak solids and veneers and includes handwoven raffia accents. Finishes include Pebble, Sea Salt, and Sporty Blue. Distinctive
design features include tapered columns, hexagonal shapes, and softened profiles.

Matteo Collection

The Matteo Collection consists of 19 pieces inspired by neoclassical forms and Italian design. Constructed from birch solids and
veneers, the collection is finished in layered Champagne Mist with hand-applied gesso texture. Features include recessed
paneling, antique brass hardware, and soft gold detailing across bedroom, dining, and living room pieces.

Fairfield invites attendees to view the new collections and expanded offerings during the High Point Market in their North Hamilton
showroom.
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Fairfield Debuts New Whole-Home Collections at HPMKT

@ October 18, 2025 by Karen Famsh in Business Strategy, Indusiry ﬁ

Fairfield will debut two new whole-home
collections, Marbella and Matteo, along with line

| — || extensions of best-selling SKUs, and expanded
= ' ! m upholstery offerings, including a collaboration with
" u | Sunbrella Interiors featuring its new collection with
' -1 .| Block Shop. The introductions reinforce the

i g R company’s position as a comprehensive whole-

. home resource, with a diverse stylistic range that
spans modermn, traditional, and casual lifestyles.

Upholstery & Casegoods
Fairfield expands its upholstered offerings this

season with new silhouettes across three key
design aesthetics.

The brands’ fresh take on New Traditional will
showcase pieces thal pair structured tailoring with
madern comfort. The Country Club Aesthetic will
highlight leather and fabric seating designed for
understated luxury, while Organic Modern

continues to evalve with curved forms and soft

lines that echo nature’s rhythm and emphasize

comfort. Additionally, Fairfield is offering a wider range of customizable options through its
Bespoke Beds program, with the introduction of a new Wing Bed design.

Marbella Collection

The Marbella Collection blends relaxed sophistication with a modern coastal sensibility.

Featuring 23 pieces across 17 silhouettes, the collection is crafted from cak solids and
veneers with handwowen raffia accents that showecase natural texture and artisan detail
throughout bedroom, dining, and occasional offerings. Finishes in Pebble, washed Sea Salt,
and select Sporty Blue accents bring a refined coastal palette to the line, complemented by
softened silhouettes, tapered columns, and distinctive hexagon and round forms.

Matteo Collection

The Matteo Collection includes 19 pieces that reinterpret neoclassical design through
graceful ltalian influence and timeless architectural balance. Crafted from birch solids and
veneers, the collection features a layered Champagne Mist finish with hand-applied gesso
texture, antique brass hardware, and soft gold accents. Clean lines, recessed paneling, and
subtle moldings lend a tailored elegance to bedroom, dining, and living spaces, completed
with champagne brass hardware for a refined finish.

Fairfield welcomes attendees to explore all new introductions at its showroom located at 200
Marth Hamilton, Suite 100.
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Market Must-Sees: High Point Fall 2025
ﬂ EYCOURTMEY FORTER

High Point Market Fall 2025 is upon us. Across the board, brands are leaning into organic silhouettes -
sofas with curved frames, tables inspired by river-worn stone, and chairs with winged backs, and tactile
surfaces from raffia and rattan to bamboo and bronze, many with chunky bases.

You'll also notice a theme of global, cultural collaborations throughout this market. From Orlando Diaz-
Azcuy's globally-inspired “Collection Universelle” for Baker and Bill Bensley's Cambodian wildlife-
inspired collaboration with McGuire, to Jaipur's avian motifs, Eicholtz's museum-inspired
interpretations with The Met for their third season, and LOCQO Design’s sculptural forms spawn from
the design language of 1970s furniture and Art Deco geometry.

And we have good news for interior designers: Many vendors, including Four Hands, Fairfield and
Hurtado are expanding their customization programs, with complete RAL palettes to made-to-order
upholstery.

Sustainability continues to drive much of the design conversations as well. Greenington doubles down
with bamboo in sculptural dining and bedroom collections. Dedon infuses its Parisian-inspired MYMI
outdoor line with handwoven craft techniques. Throughout market, expect to see collections reflecting
awider push for thoughtful, eco-conscious material choices.

Without further ado: here are our market must-see's for High Point Market, Fall "25.
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Fairfield

Fairfield's Mercer Sofa, with three backs over one seat, offers modern tailoring with upright presence.
At 86 inches wide, its clean silhouette is framed by an exposed wood base and is customizable in fabric,
finish, leather, and nailheads.

Defined by their bold, block-like silhouettes, the Wyatt Cocktail Table and End Table are crafted from
deeply grained eucalyptus, from trees both reclaimed and sustainably harvested, and enveloped in a
hand-applied natural finish. Its rich wood grain is complemented by oxidized metal fittings on the legs
and top surface to provide further character and visual depth.

The Coley Side Chair features rounded metal posts and a floating seat design. Stocked in a black nickel
finish, with brushed brass also available. It's customizable in fabric or leather for a refined dining

statement.

Libby Langdon's Ballast Wing Chair updates a classic form with clean lines and modern proportions. Its
high back and angular wings create presence, while plush cushions provide comfart. Offered in custom
fabric, leather, and finish options for a tailored look.
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10 fan-favorite partnerships get a fresh look for fall

ﬁ By Aidan Taylor

Back by popular demand, these designer-brand duos are reprising their collaborations.

Libby Langdon and Fairfield are releasing a flurry of
new additions. The timeless silhouettes, like the sleek
Daniels lounge chair, offer a contemporary twist on
classic pieces. (200 N. Hamilton St., Suite 100)

Libby Langdon, Daniels Lounge Chair
Style: 6319-01
Dimensions: 36"w x 36"d x 34"h
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Sunbrella Unveils Exciting Lineup of Experiences for HPMKT

@ October 8, 2025 by Karen Parrizh in Business Strategy, Industry t;'.

Sunbrella returns to High Point Market this Oct
25-29 with a dynamic lineup of experiences and
educational programming designed to spotlight
the brand's versatile, performance-driven fabrics
for the home. From immersive installations and
sponsored panels to new product launches and
l“ collaborative activations, Sunbrella invites
attendees to engage with the brand across
S Ln b re I | a multiple locations and formats throughout the
week.

The centerpiece of the brand’s High Point Market
presence is the launch of Sunbrella Interiors: a
new sub-brand bringing trusted performance, luxe
textures, and lasting style to interior spaces.
Visitors can experience an immersive activation
on the Showplace Walkway (Between IHFC and Showplace) that highlights the latest fabrics
and products designed for elevated comfort and durability and grab a beverage.

In addition to the Sunbrella Interiors activation, the brand will appear at several other
locations, giving attendees multiple opportunities to interact with its collections, events, and

arduratinnal nffarinne

Fairfield Chair x Sunbrella Panel: Pricing with Confidence: How Top Designers Charge
What They're Worth

Moderated by business strategist Erin Weir, this session features Christopher Todd, |sabel
Ladd, and Tina Ramchandani in a candid conversation about building pricing systems that
reflect the true value of design services.

Where: Fairfield Chair, 200 M. Hamilton St.
When: Saturday, 10/25 at 2PM

Fairfield Chair x Sunbrella Panel: Mistakes We Made So You Don’t Have To: Candid
Lessons from Leading Designers- Hosted in Partnership with Sunbrella

Designers Amber Guyton, Jaque Bethke, and Theresa Dorlini share real lessons from their
careers — offering practical advice to help fellow designers avoid common missteps and
grow with confidence.

Where: Fairfield Chair, 200 M. Hamilton St.
When: Sunday, 10/26 at 11AM

Cocktail Party with Fairfield and Sunbrella, Featuring Block Shop

Cap off your weekend with drinks and conversation at a lively showroom celebration
highlighting the power of partnership in design.

Where: Fairfield Chair, 200 N. Hamilton St.
When: Sunday, 10/26 from 4PM — 6PM
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BUSINESS OF HOME

Shooplace, a hub of five fooes of furnishings showrooms, in High Point
HIGH POINT MARKET | OCT 5, 2025

The designer’s guide to High Point .Market parties
and programming

8 By BOH Staff

Check aat BOH's curated selection of con t-mizs designer events ot Fall High Point Market,

Mistakes We Made So You Don’t Have To
11 a.m.—12 p.m. | Fairfield, 200 N. Hamilton St., Suite 100
Designers Jaque Bethke, Theresa Dorlini and Amber Guyton share the lessons they learned the hard way—and strategies

to avoid common pitfalls and costly detours. Presented by Fairfield in partnership with Sunbrella.

Pricing with Confidence: How Top Designers Charge What They’re Worth

2 p.m.—3 p.m. | Fairfield, 200 N. Hamilton St., Suite 100

Three designers—Isabel Ladd, Tina Ramchandani and Christopher Todd—share how they built pricing systems that
reflect the full value of their time, services and deliverables, in this discussion moderated by business consultant and
Pearl Collective co-founder Erin Weir. From choosing the right fee model to defining scope, managing procurement and
protecting margin, this event offers practical insight into how top designers price with intention and communicate those

numbers with confidence. Presented in partnership with Sunbrella.

Meet & Greet with Libby Langdon

3 p.m.—4 p.m. | Fairfield, 200 N. Hamilton St., Suite 100

Libby Langdon welcomes guests into the Fairfield showroom to spotlight the latest additions to the collection she has
been designing for the brand since 2019. Chat about the inspiration behind her latest introductions, and discover how

she consistently designs pieces that resonate with clients and designers.
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Fairfield taps 4th-generation owner as new board chair

Furniture Today Staff / Staff Editers /# November 18, 2025 W finP =

LENOIR, N.C. — At a special meeting of the board of directors, Fairfieldelected Anne-Lindsay Beall as chairman.
She becomes the first woman to hold the position since the company’s founding in 1921.

Beall succeeds her late uncle, John Beall, who led the board since 2015. A fourth-generation owner, she has been
actively involved in Fairfield's leadership since 2021, serving on its executive committee and helping steer strategy
alongside CEO Dixon Mitchell.

“This is a new chapter for Fairfield,” Beall said. "Our company has stood the test of time because of its people, their
integrity, creativity and care. | feel a deep sense of honor and responsibility in helping lead Fairfield forward, and |
intend to leave it even stronger than | found it.”

Beall's appointment comes during a period of transformation for the company, which has reimagined its brand,
refreshed its product line and expanded its High Point showroom. Last month, Beall and Mitchell were featured on
CBS Mornings, highlighting Fairfield's enduring craftsmanship, commitment to American manufacturing and deep
MNorth Carolina roots.

"Anne-Lindsay's leadership combines respect for Fairfield's legacy with a clear, forward-looking vision,” said Dixon
Mitchell, CEO. "Her unanimous election reflects the unity of our board and our confidence in her leadership as we
enter this next era”
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STRATEGY FOR THE FURNITURE INDUSTRY

Daily News

From Home Furnishing Business

Fairfield Elects Anne-Lindsay Beall as Chairman of the Board

esigner Weekly t&
At a special meeting of the Board of Directors,
Fairfield unanimously elected Anne-Lindsay Beall
as Chairman of the Board, marking a historic
moment for the 104-year-old, family-owned
furniture manufacturer. Beall becomes the first
woman to hold the position since the company’s
founding in 1921.

® November 18, 2025 by Karen Parrish in Business Strategy

Beall succeeds her late uncle, John Beall, who led
the board since 2015. A fourth-generation owner,
she has been actively involved in Fairfield's
leadership since 2021, serving on its Executive
Committee and helping steer strategy alongside
CEOQO Dixon Mitchell.

FAI RF I E LD “This is a new chapter for Fairfield,” Beall said.

| / “Our company has stood the test of time because
of its people — their integrity, creativity, and care. |
feel a deep sense of honor and responsibility in

helping lead Fairfield forward — and | intend to leave it even stronger than | found it.”

Beall's appointment comes during a period of transformation for the company, which has
reimagined its brand, refreshed its product line, and expanded its High Point showroom. Last
month, Beall and Mitchell were featured on CBS Mornings, highlighting Fairfield's enduring
craftsmanship, commitment to American manufacturing, and deep North Caroclina roots.

“Anne-Lindsay's leadership combines respect for Fairfield's legacy with a clear, forward-
looking vision,” said Dixon Mitchell, CEO. "Her unanimous election reflects the unity of our
board and our confidence in her leadership as we enter this next era.”
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Fairfield elects Anne-Lindsay Beall chairman of its
board of directors

w oy Home Mews Now
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Always Your
Best Partner

ROLLOVER FOR MORE

LENOIR, N.C. — At a >pccia| mecting of the board of directors, Fairfield unanimousl)' clected Annc—Lind»a)’ Beall as Chairman of the Board,

ma‘rking a historic moment for the ]()4-)-‘!:31’-0'(], Famﬂy-owncd furniture manufacrurer. Beall becomes the first woman to hold the position

since the company’s fbunding in 1921

Beall succeeds her late uncle, John Beall, who led the board since 2015. A fourth-generation owner, she
has been acti\'cl_\_' involved in Fairfield’s lcadcrship since 2021, serving on its Executive Committee and

helping steer strategy alongside CEO Dixon Mitchell.

“This is a new chaptl:r for Fairfield,” Beall said. “Our company has stood the test of time because of its
pcupk‘ — their integrity, creativity, and care. [ feel 2 dccp sense of honor and rcsp()nsibilit}' in hcl‘ping

lead Fairfield forward — and 1 intend to leave it even stronger than 1 found it

Anne Lindsay-Beall

Beall's appointment comes during a period of transformation for the company, which has reimagined its brand, refreshed its product line, and
cxp:mdcd its | Iigh Point showroom. Last month, Beall and Mitchell were featured on CBS Mornings, highlighting Fairfield’s cnduring

craftsmanship, commitment to American manufacturing, and deep North Carolina roots.

“r\nnc—Lindsa_\_"s |cadcr:s|1ip combines respect for Fairheld’s |cgac_\_' with a clear, ﬁ)r\wrd—looking vision," said Dixon Mitchell, CEO. “Her

unanimous election reflects the unity of our board and our confidence in her lcadcrship as we enter this next era”
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IN THE NEWS.

Itis truly an honor to be featured in the March issue of
“‘Our State” magazine.

Since 1933, “Our State” has celebrated North Carolina's
rich heritage, scenic beauty, and vibrant communities
through captivating stories and stunning photography.

Reaching almost 1.1 million readers, this feature highlights
Fairfield’s legacy, craftsmanship, and the dedicated people
who make it all possible.

We are deeply grateful to our customers and talented team
for being part of this journey and bringing this story to life!

To access via our digital flipbook, please scan below:
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OPPOSITE: PHOTOGRAPHY COURTES

he white tulip table where Anne-
Lindsay Beall eats lunch has an
iconic profile with a touch of
whimsy, blending the past with the
present in elegant style.

She’s sitting in the boardroom of Fairfield,
the 104-year-old furniture company her great-
grandfather started in Lenoir, but this isn’t a
typical corporate setting. Instead of overlooking a
factory or towering in a high-rise, this boardroom
is a former apartment in the historic Fairfield
House, finished in 1829 by Anne-Lindsay’s great-
great-great-grandfather James Harper. It’s the
same house where, growing up, she spent Friday
nights with her grandparents, and the same room
where she used to sneak chocolate chip cookies
from her great-aunt Mary-Lindsay, her namesake.

“We had all of our July Fourth picnics at this
house under the walnut tree,” Anne-Lindsay

recalls. “The kids would pick up those nasty green
walnuts and throw them at each other. I was in
and out of this house my whole childhood.”

Now she’s in and out of the house as the
fourth generation of leadership for Fairfield,
a company that employs some 500 people in
Lenoir. In its two plants — including a 1912 fac-
tory building located just a block from Fairfield
House — it produces an average of 2,000 unique
pieces of upholstered furniture a week. Quite an
accomplishment considering that between 1999
and 2009, North Carolina’s furniture industry
lost more than half its jobs, and competitors like
Bernhardt and Broyhill stopped manufacturing
or closed their Lenoir plants.

With its enduring commitment to Caldwell
County, Fairfield stayed afloat and continues to
make 80 percent of its products domestically.
Even during the pandemic, employees produced

OURSTATE.COM 129
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As the family put down roots,
the region was building a
reputation for making furniture.

One of the oldest homes in Caldwell County, Fairfield
House is like a living showroom for the company’s furniture.
John Beall (above), chairman of the board at Fairfield, lived
in the house as a boy and serves as the unofficial docent.

130 OUR STATE | MARCH 2025

masks and gowns in order to keep the doors open.
The black walnut tree, estimated to be more than
250 years old, still stands tall outside the home,
and the Beall (pronounced Bell) family still keeps
its delivery trucks filled as it supports the com-
munity it loves.

ANNE-LINDSAY’S FAMILY HAS BEEN INVESTING IN
Lenoir since before the town’s inception. It was
James Harper who donated 30 acres to the group
that established Lenoir in 1841. Originally from
Fairfield, Pennsylvania, he’'d moved to the area
for health reasons and opened J. Harper & Son,
a general store.

As the family put down roots, the region was
steadily building a reputation for making fur-
niture thanks to its abundance of hardwoods,
local craftsmanship, and low-cost labor. Many
Foothills residents made the switch from farming
to earning steady wages offered by factory jobs,
and by 1900, 44 furniture factories were operat-
ing in High Point and surrounding towns.

One of those factories, the Ethel Chair
Company, went bankrupt in 1921, and James
Harper Beall Sr., Anne-Lindsay’s great-
grandfather, saw an opportunity. As president
of Bank of Lenoir, he bought the company. He
recapitalized, renamed, and relaunched it, with
his main impetus being to keep jobs in Lenoir.

James Harper Beall II ran the company after

PHOTOGRAPHY BY JON ECKARD
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Fairfield employs some 500
people in Lenoir, including
Greg Van Dyke, who operates
a computerized lathe in

Plant 1, and Sylvia Roark
(below right), who leads the
cutting department in Plant 2.

that, priming his son James “Harper” Beall III,
Anne-Lindsay’s father, to be president. Harper
got his start at age 16, sweeping the floors, load-
ing lumber, and cleaning out the boiler, one of
the oldest in the state. He worked his way up and
spent more than 40 years at Fairfield before his
death in 2019.

Just like his father, Harper knew his
employees by name, and when he asked
how they were doing, he stuck around
to hear the answer. Cleta Bennett
pauses in reverence before sharing the
kind things he did for her. An employee
for nearly 30 years, some of those as
Harper’s executive assistant, Bennett
remembers how he paid for her family
to fly to Colorado to attend her father’s
memorial service.

Then there’s the story of an employee
J Al\;lé i LHLA;RII; ER who’d recently been diagnosed with

diabetes and needed to see a doctor.
Harper, also a diabetic, gave up his own appoint-
ment with a specialist in Hickory because his
employee needed the medical attention more.
“That’s how Harper was. He would do things
so wonderful for people and didn’t want any rec-
ognition for it,” says Lisa Thomson, who’s worked
at Fairfield for 22 years.
Harper’s imprint remains indelible throughout

132 OUR STATE | MARCH 2025

When Harper asked how
his employees were doing,
he stuck around to hear
the answer.

PHOTOGRAPHY BY JON ECKARD, PORTRAIT COURTESY OF FAIRFIELD
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Employees like Lisa
Thompson, who'’s
been with Fairfield
for 22 years, have
helped the company
grow far beyond

its roots as a chair
manufacturer.

THE FOOTHILLS // FURNITURE

On the wall is Harper’s
mantra: “Make every
chair as though you were
going to own it yourself.”

the company. Along one wall of Plant 2, just above
workers trimming chairs and sofas with individu-
ally hammered nails, is his mantra: “Make every
chair as though you were going to own it yourself.”

Anne-Lindsay says her father cared deeply
about the furniture Fairfield created because he
knew it was going into people’s businesses and
homes to provide comfort, ease, and beauty in
their lives. “My dad listened more than he talked,
treated everyone with respect, and quietly helped
others,” she says. “He was a brilliant businessman
who made bold moves that grew the company,
but he was humble and quiet about
his success.”

That approach to business earned
the company the moniker “Quiet
Giant.” In the Foothills, where the
furniture industry thrived through-
out most of the 20th century, Fairfield
flew under the radar. Some of the
locals who work at Fairfield didn’t
know about the company until they
applied for ajob there. But even as the
industry faltered in the early 2000s,

134 OUR STATE | MARCH 2025

DIXON MITCHELL

the Bealls stayed true to the family tradition:
keeping furniture in Lenoir.

AS DIXON MITCHELL, THE PRESIDENT AND CEO OF
Fairfield, walks through the finishing department
in Plant 2, skeletons of chairs dangle on a line like
Christmas lights as workers spray them with the
precision that only years of practice can render.

“I'm not an ivory tower guy in my office,” he
says. “I'm managing by walking around, talking
to the people, finding out the problems and good
things.”

A native of Hickory, Mitchell has spent
35 years in the furniture industry. He’s seen com-
panies come and go in the region, along with the
devastating effects major closings have had on the
community. To combat that, he has reinvigorated
Fairfield during his eight years there by launching
arebranding campaign, implementing a strategic
plan, and upgrading equipment to state-of-the-
art robotic machinery.

He refers to Fairfield’s business components as
athree-legged stool. There’s private label (making
furniture for other companies that do the mar-
keting), the commercial sector (country clubs,
funeral homes, hospitality, and senior living), and
conventional retail.

While chairs with clean lines, rich upholstery,
and meticulous finishes are still a big part of the
business, Fairfield has evolved from its roots as a
chair manufacturer: Today, it makes furniture for
every room of the home, offering collections with
mid-century influences, as well as traditional
pieces with modern flair.

PHOTOGRAPHY BY JON ECKARD, CHAIR IMAGE COURTESY OF FAIRFIELD
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INSIDE PLANT 1, OLD LINEBERRY CARTS LOADED WITH
freshly cut pieces of solid wood stand next to
million-dollar machines. Twenty-seven people
touch each piece of furniture before it leaves
the plants. This mix of old and new — modern
machinery combined with expert craftsmanship
— demonstrates Fairfield’s respect for the past
and its anticipation for the future.

“I have the philosophy that we need to work
really hard, so we need to laugh; we need to enjoy
each other,” Mitchell says.

He recalls the fun that coworkers have
together while competing in Halloween contests,
breaking bread during the annual Thanksgiving
barbecue dinner, and building floats for Lenoir’s
Starry Night Christmas Parade. Creating this
kind of atmosphere builds trust, and Mitchell
and Anne-Lindsay both say that Fairfield’s people
are its greatest asset. In return, its employees are
loyal to the company: Many of them say it’s where
they want to retire.

“Everybody just helps everybody,” says
Sylvia Roark, who leads the cutting department in
Plant 2 and has worked for Fairfield for 46 years.
Roark takes her job seriously — she always wants

136 OUR STATE | MARCH 2025

Anne-Lindsay remembers how her father, Harper,
happily set aside his work to spend time with her.

to know which furniture her cut pieces are going
to — but she also appreciates the fact that she
can celebrate birthdays with coworkers. “They’ve
been good to me, so I can’t complain about work-
ing here whatsoever,” she says. “I'm glad it’s still
going strong.”

That’s the goal of Fairfield’s leader-
ship team, to keep everything going
strong — in Lenoir.

Back at Fairfield House, there’s a
photo that Anne-Lindsay cherishes.
It’s Halloween, and she’s 5 years old,
wearing a furry gray mouse costume
and snuggled up on her father’s lap.
Her father is dressed for the office in
his pressed white shirt. His files and
reports are put to the side as he sits
on a circa-1970s couch — made by
Fairfield, of course — playing with his
daughter. One of the things she loved
most about him was that he always
made time for her.

“My dad was a great leader, and
I want so much to be like him. There
are not that many great leaders in this
world, and he just set such a beauti-
ful example,” she says. “That’s what
I want to follow.”

She’s determined to carry on his
legacy, to keep up the tradition of
making furniture in Lenoir. She
knows he’d be proud. Og

Lori K. Tate is a writer, editor, and
blogger who lives in Cornelius.

PHOTOGRAPH COURTESY OF FAIRFIELD
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8. Libby Langdon’s latest collection with Fairfield continues to offer practical, stylish
solutions for everyday design dilemmas, including contemporary pieces like the
Griffiths Square cocktail ottoman. (200 N. Hamilton St., Suite 100)
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Fairfield's Hyde five-drawer
chest features a suede
leather-wrapped frame with

an aged gold metal base.
Measures 43"W x 20"D x
347H.




POINT MARKET PRODUCT: Occasional

Maxwell One Drawer Console Table
Style: 8057-99-S
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Stetson Grande Sofa
Style: 3202-50
Dimensions: 102"w x 44"d x 35"h
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KALCO LIGHTING
CRYSTORAMA

FAIRFIELD CHAIR

CURREY & COMPANY

9 BASSETT MIRROR

Alchemy Four Door Credenza with Marble Top
Style 24-17
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Daphne Lounge Chair

Style: 8301-01
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DESIGNERS:

style. substance. soul.

Fairfield expands High Point showroom, sets panel
discussions for market

Bobby Dalheim // Senior Editor of Case Goods and Global Sourcing /# March 27, 2025 X finP =

North Carolina-based furniture manufacturer Fairfield will expand its showroom by 7,000 square feet for the
upcoming High Point Market in April.

The expansion supports the company's immediate and long-term growth objectives, it said, providing
customers with a more elevated and in-depth showroom experience. It also will allow the company to
present a more comprehensive showcase of its bedroom, living and dining furniture.

A dedicated hospitality area has been added, too, “thoughtfully designed to host industry panels, events and
client gatherings during market.” The area will include a bar, food station and lounge areas.

“This growth reflects Fairfield's ongoing commitment to its customers and the Hamilton-Wrenn Design
District, reinforcing its position as a key anchor and destination at High Point Market," the company said.

During the spring market, Fairfield will host two panel discussions. On Saturday, April 26, 2-3 p.m., there will
be a panel on licensing strategies. LuAnn Nigara, Cheryl Luckett, Stacy Garcia and Thom Felicia will break
down the key elements of a successful licensing partnership, from selecting the right partners to navigating
the financial realities of royalties and profitability.

On Sunday, April 27, 3-4 p.m., a panel will be held on turning clients into advocates. Led by Stacey Brown
Randall, it will explore how to cultivate relationships that extend beyond the final install. Panelists include
Hill Rondero, Isabel Ladd and Libby Langdon.

Fairfield's showroom is located at 200 N. Hamilton, floor 1.
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Fairfield expands showroom,
hosts ingerior design panel

orth Carolina-based furniture manufacturer Fairfield Chair has
expanded its showroom by 7000 square feet for this week's
market.

The expansion supports the company's immediate and long-

term growth objectives, it said, providing customers with a
more elevated and in-depth showroom experience. It also will allow the
company to present a more comprehensive showcase of its bedroom,
living and dining furniture.

The company has also added a dedicated hospitality area that has
been "thoughtfully designed to host industry panels, events and client
gatherings during market.” The new area will include a bar, food station
and lounge seating.

“This growth reflects Fairfield's ongoing commitment to its customers

and the Hamilton-Wrenn Design District, reinforcing its position as a key
anchor and destination at High Point Market,” the company said.

Today from 3 - 4 p.m. Fairfield is hosting a panel about how to turn
clients into advocates. Led by Stacey Brown Randall, additional panelists
include Hill Rondero, Isabel Ladd and Libby Langdon.

Today's panel will explore how to cultivate relationships that extend
beyond the final install. The panelists will share strategies for staying
top of mind after a project ends and encouraging referrals in a way
that feels organic. From thoughtful touchpoints to small but meaningful
gestures, attendees can discover how to turn satisfied clients into
lifelong advocates who, ‘enthusiastically market your business for you'.

Fairfield's showroom is located at 200 N. Hamilton, Floor 1.

Fairfield's new Camille
Gus Bench(Photo
courtesy of Fairfield]

14 SUNDAY APRIL 27. 2025
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Dimitri Three Drawer Chest
Style: 8071-CH
Dimensions: 39"w x 18"d x 34"h
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Dimitri 60" Dining Table, Black Marble Top
Style: 8071 60
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1 REGINA ANDREW
Roman marble lamp
IHFC IHO06

2 UNIQUE LOOM
Ackaar rug
MS 190

3 FAIRFIELD
Dimitri 60" round dining table
200 N. Hamilton

4 D.V. KAP HOME

Jungle Walk pillow.
IHFC H224
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Could
evolving
changes
reshuffle

global trade
alliances?

BY Bobby Daltwen
Serior Edtor

t least when it comes to doing
b 5 Turniture man-
ufacturer, supplier and rerailer

can attest that the first three months
of the Trump presidency have been a
whirlwind,

And that's mainly due to one thing:
tariffs.

Since Feb. 1 {but really dating back to
his campaign), President Donald Trump
has made tariffs a main talking point.

First, the idea was a universal tariff
anall countries and imports, which then
morphed into 25% tariffs on Canada
and Mezxico, as well as 10% additional
tariffs on China. After a series of pauses
and adjustments, they're currently in
effect on Canacda and Mexico, but with
A hast of exemptions that substantially
reduce their impact.

At press time, we have just experi-
ence “Liberation Day’ On April 2, Trump

announced sweeping reciprocal tariffs
on all major trading partners. It rep-
resents a meve that — as long as tariff
numbers remain unchanged — is sure
Lo transform the entire global economy.

Companies in the furminire industry,
particularly those that source product
from or have manufacturing bases in
Canada and Mexico, have stuggled to
keep up with pace of change in Trump's
tarill policy. Those that source from
China have at least seen consistency,
though now pay tariffs totaling 45% on
many items.

And now, with Liberation Day, vir-
ally every supplier - with perhaps
the sole exception of those that mam-
facture their entire product domesti-
cally - must contend with tariffs. Initial
reactions from suppliers indicate price
increases are sure W come, b least if
current levels stay the same,

continued on page 4

Hurtado expands luxury
furniture collections

Adcling elements such as porcelain
stoneware alang with customization
options, the Spanish furniture producer
is expanding 3 collections. &

s

High Point Market
product parade 16

Market events,
seminars, socials 0

Market showroom changes ¢
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FD Home — Centers of High Point|Centernnial, 115

Dimitri Four Door Credenza with White Marble Top
Style: 8072-17
Dimensions: 72"w x 18"d x 34"h
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Rethinking market?

Tariffs reshape
buyers’ plans for
shopping spring show

By Thomas Lester
Retail Edior

AT THE MARKET — President Trump’s tariff announcements
earlier this month have made many retailers rethink the way
they’re sourcing from vendors.

With so much uncertainty in the marketplace, Furniture Te-
day asked retailers how the tariffs are impacting their plans for
this weelk’s High Point Market.

Jake Jabs
American Purniture Warehouse
Englewood, Colo.

Depending on the tariff increase, we may de-
cide notto buy the merchandise and maybe drop
the factory entirely. Or we may have to increase
our selling price.

continued on page 04

Hooker Furnishings sets spot
in home office category

Hooker Furnishings is moving full steam
ahead in the home office category,
launching a dedicated new modular
collection. 6

High Point products
shine in showrooms 12

Market events,
seminars, socials 30

Market showroom changes 46
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‘Fairfield expands
‘High Point showroom

Showcasing more
product, area for
hospitality lines

. By Bobby Dalheim
i Senior Editor

. AT THE MARKET — North
. Carolina-based furniture manu-
- facturer Fairfield has expanded
 its showroom by 7,000 square
. feet for this week’s High Point
| Market.

. The expansion supports
" the company’s immediate and
¢ long-term growth objectives, it
* said, providing customers with
: a more elevated and in-depth
¢ showroom experience. It also
- will allow the company to pres-
“ent a more comprehensive
© showcase of its bedroom, living
¢ and dining furniture.

. A dedicated hospitality area
. has been added, too, “thought-
- fully designed to host industry
. panels, events and client gath-
¢ erings during market” The area
. will include a bar, food station

and lounge areas.

“This growth reflects Fair-
field's ongoing commitment to
its customers and the Hamilton-
Wrenn Design District, reinforc-
ing its position as a key anchor
and destination at High Point
Market,” the company said.

During the spring market,
Fairfield has hosted two panel
discussions. On Saturday, April
26, it held a panel on licensing
strategies. LuAnn Nigara, Cheryl
Luckett, Stacy Garcia and Thom
Felicia broke down the key ele-
ments of a successful licensing
partnership, from selecting the
right partners to navigating the
financial realities of royalties
and profitability:

On Sunday, April 27, a panel
was held on turning clients into
advocates. Led by Stacey Brown
Randall, it explored how to cul-
tivate relationships that extend
beyond the final install. Panel-
ists include Hill Rondero, Isabel
Ladd and Libby Langdon.

Fairfield's showroom s
located at 200 N. Hamilton,
floor 1. @
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Business Intelligence for the Furniture Industry FurnitureToday.com

April 14-23, 2025 | v49 i29

Industry braces for ‘very significant,

long-duration impact from tariffs

By Joanne Friedrick
Research Editor

HIGH POINT — The latest round of
tariffs proposed by President Donald
Trump, which includes double-digit lev-
ies on many of the United States’ leading
trading partners, will have a very sig-
nificant impact on 70% of home furnish-
ings-related businesses, according to an
exclusive Strategic Insights survey.

The survey of more than 420 home
furnishings retailers, manufacturer/sup-
pliers, interior designers and industry al-
lies, revealed few believe they will

continued on page 111
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Suppliers set to sparkle
Withispring showcase

See pages 18-30,
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Inside This Issue

y

Motion upholstery:

Lift, massage, heat

The health and wellness category presents
long-term consumer opportunities for
massage chair producers. 12

Market educational events.
Industry Number:
Mattress Matters

@ FurnishNearMe
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detailing, clex

Aole, from
/esents a fun,
Jette. IHFC, D-220

Fairfield is
showcasing the
Solstice Drink
Table, combining
a stainless steel
frame, antique
bronze finish and
marble base in this
sculptural form.
200 N. Hamilton

Style: 8
Dimensions: 14"w
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Using Certified Foam?

Consumers search our directory
and new mobile app to be sure.
Is your listing up to date?

certipur.us/directory

Inside This Issue

High Point product highlights

« Case goods

« Occasi 62

« Stationary upholste

* Motion upholster
« Outdoor........

« Bedding.

* Rugs, home décor

Mattress Matter:

An Insider’s Vie




200 N. Hamilton

The Alchemy four-door credenza is crafted from red oak
solids and veneers, finished in Biscotti, and topped with Crystal
Wood Grain Marble, a natural stone distinguished by its silver-
grey to white background, adorned with straight blueish darker
veins that resemble the intricate patterns found in wood grain.

By Libby Langdon, the Benjamin round dining table features
an architectural pedestal base made up of a series of angled
arches that have an inner metal detail in polished nickel or
brushed champagne brass. The wood species is ash, and the
grain is featured in a series of triangular pie shaped pieces on
the top, highlighted by the cerused espresso finish.

By Libby Langdon, the Brentwood bed is fully upholstered
with a slight wing detail, high headboard and low curved legs.

By Libby Langdon, the Carlson credenza blends a classic
design with a modern twist. The grain of the walnut veneer is
mixed with Champagne leg supports and hardware. The top
in a polished Carrara marble stone is a light contrast to the
Sheer Dove wood finish. The custom hardware on the drawers

and doors is a simple raised rectangular pull that mimics the
rectangle of the leg supports.

The Dimitri 60-inch round dining table features a Galaxy
Black marble top with natural veining, a fluted leather-wrapped
cylindrical base and an aged gold metal plinth. The 84-inch
rectangular dining table features a White Marble top, a leather-
wrapped base and an aged gold metal plinth. The four-door
credenza features a leather-wrapped exterior with vertical
fluting, a white marble top, an aged gold metal base and
adjustable shelves.

The Everett double pedestal dining table, crafted from red
oak solids and veneers, features fluted pedestal bases with
aged gold metal plinths.

The Inez king bed features a sculpted winged headboard
and a subtly curved footboard. Upholstered for a tailored look,
the low-profile frame sits on blocked feet in Aimond BIuff.
Available in any Fairfield finish.
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A High Point seating sampler

m Julie A Palm

HIGH POINT — For many High Point Market bu}’ers, the show isa prime time to sit — that is, to test out seating options to see how they

FEE]. We've gO[ a sample CIF]‘]EW DH‘El’iI’lgSr f'rom SD&IS o benches TO accent chairs, tl‘lﬂ'l: are jl.l.St Wﬂitil]g FDT bLl}u'El’S o 'I:l"\u' ourt.

Libby Langdon, Daniels Lounge Chair
Style: 6319-01
Dimensions: 36"w x 36"d x 34"h

Strong :mg]cs and lines make the Daniel swivel chair a standout. Its part of the successful Libb}' L.;mgclcln for Fairfield collection. (zoo N.

Hamilton St., First Floor, 1o0)
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9 fan-favorite partnerships get a fresh look for
spring

%5" By Aidan Taylor

Back by popular demand, these designer-brand duos are reprising their collaborations. For more of the season’s best
explore BOH’s Designer’s Guide to High Point Market.

Libby Langdon’s latest collection with Fairfield
continues to offer practical, stylish solutions for
everyday design dilemmas, including contemporary
pieces like the Griffiths Square cocktail ottorman. (200
N. Hamilton St., Suite 100)

Libby Langdon, Griffiths Square Cocktail Ottoman

Style: 6357-20
Dimensions: 44"w x 44"d x 19"h

3
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Exclusive first look at High
Point Market Spring 2025

@ BY DESIGN NEWS NOW

As we perused this season’s product preview submissions, several themes emerged. This Spring at High
Point Market, expect to see nautical nods and subtler finishes that let organic, rugged textures breathe
through them. You'll find contemporary Euro-inspired silhouettes and colorful collaborations injecting
awelcome dose of whimsy, like Missoni x York's signature chevron for your walls and Novogratz's
playful partnership with Pooky Lighting. Here's your sneak peek of what's to come this week at High
Point Market, Spring 2025:

Fairfield

Fairfield steps boldly into contemporary territory with its latest introductions, with European-inspired
silhouettes in dramatic finishes. With scalloped edges, moody colorways and precision-crafted details,
the collection makes a striking case for modern glamour with a sculptural edge.

Among the standout pieces is the Solstice Drink Table: Anchored by a marble base and framed in
stainless steel with an Antique Bronze finish, Solstice brings architectural structure to any setting. Its
sleek profile and artistic composition speak to a refined point of view, ideal for interiors that celebrate
sophisticated minimalism with a touch of bold allure.



urnitureloday

Fairfield expands High Point showroom, sets panel
discussions for market

Bobby Dalheim // Senior Editor of Case Goods and Global Sourcing /# March 27, 2025 X finP =

North Carolina-based furniture manufacturer Fairfield will expand its showroom by 7,000 square feet for the
upcoming High Point Market in April.

The expansion supports the company's immediate and long-term growth objectives, it said, providing
customers with a more elevated and in-depth showroom experience. It also will allow the company to
present a more comprehensive showcase of its bedroom, living and dining furniture.

A dedicated hospitality area has been added, too, “thoughtfully designed to host industry panels, events and
client gatherings during market.” The area will include a bar, food station and lounge areas.

“This growth reflects Fairfield's ongoing commitment to its customers and the Hamilton-Wrenn Design
District, reinforcing its position as a key anchor and destination at High Point Market," the company said.

During the spring market, Fairfield will host two panel discussions. On Saturday, April 26, 2-3 p.m., there will
be a panel on licensing strategies. LuAnn Nigara, Cheryl Luckett, Stacy Garcia and Thom Felicia will break
down the key elements of a successful licensing partnership, from selecting the right partners to navigating
the financial realities of royalties and profitability.

On Sunday, April 27, 3-4 p.m., a panel will be held on turning clients into advocates. Led by Stacey Brown
Randall, it will explore how to cultivate relationships that extend beyond the final install. Panelists include
Hill Rondero, Isabel Ladd and Libby Langdon.

Fairfield's showroom is located at 200 N. Hamilton, floor 1.
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Fairfield Plans Collection Debut at Spring 2025 HPMKT

© April 22, 2025 by Karen Parrish in Business Strategy, Industry *5

Fairfield, a trusted name in artisan-crafted
upholstery and casegoods since 1921, will debut
[ its newest collection at Spring 2025 High Point
Market, featuring enhanced customization
| capabilities, a robust schedule of Fairfield
| Collective programming, and the grand opening of
| its fully expanded showroom at 200 North
Hamilton. Built on a legacy of craftsmanship and
rooted in the brand’s North Carolina heritage,
Fairfield continues to evolve with greater creative
flexibility, purposeful design, and a balanced approach to tradition and innovation.

New Introductions

The Spring 2025 introductions reflect the ongoing evolution of Fairfield's distinctive design
language, Organic Modern, New Traditional, and Clean & Casual, refining how each
aesthetic is explored through form, finish, and function. These stylistic directions carry across
new artisan-crafted casegoods and domestically produced upholstery, including sofas, swivel
and lounge chairs, dining, beds, benches, and ottomans.

This season’s casegoods introductions include the debut of the Parker and Portobello
collections, as well as a line extension of the Wyatt collection. Upholstery highlights include
sectional configurations for the Dolce collection, a black nickel finish extension of the Coley
dining collection, domestic motion offerings, and new seating and occasional pieces from the
Libby Langdon for Fairfield Collection.

Bespoke Bed Program

In a move to offer extended customization within its domestic upholstered bedroom category,
Fairfield is excited to introduce its Bespoke Bed Program. The program includes three
headboard silhouettes—Scallop, Arched Scallop, and Square—available in two heights and
four upholstery treatments: plain, biscuit tuft, channel, and diamond tuft. Beds may be
ordered as full frames or headboards, upholstered in any Fairfield fabric, leather, or
COM/COL. Standard tapered legs are offered in Mica and Sheer Dove, with additional
finishes available through the brand's complete finish library.

Fairfield Style Scouts

To spotlight its Spring 2025 introductions, Fairfield announces the return of its Style Scouts
program. Seven of the industry’s leading design professionals will visit the showroom to
‘scout’ their favorite pieces, providing expert insight into this season’s defining styles and
standout pieces. The 2025 Style Scouts include: Antonio DelLoatch of Antonio DelLoatch
Design, Doreen Corrigan of The Art of Everyday Living, DuVal of DuVal Design, Isabel Ladd
of Isabel Ladd Interiors, Karen Wolf of K+Co Living, Chad James of Chad James Group, and
Hill Rondero and Ro House Studio.
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‘Share The Chair’

A dedicated area of the showroom will also highlight Fairfield's recent sponsorship of
designer Libby Langdon for Share the Chair, a fundraising initiative benefitting The Green
Chair Project, an organization that provides furnishings and essentials to families across
North Carolina transitioning out of homelessness, crisis, or disaster.

Langdon’s reimagined Fairfield chair, upholstered in Valdese Weavers, will be included in a
public voting campaign, with each $5 donation counting as a vote. The top 10 designs will be
auctioned at a benefit event on May 21 in Raleigh, NC, while the remaining chairs will be
available for purchase. The showroom installation reflects Fairfield's ongoing commitment to
design with purpose, community partnership, and the role of interiors in creating lasting
impact.

Fairfield Collective: Engaging the Industry

The Spring 2025 Fairfield Collective events will include a series of informative and engaging
panels for designers, retailers, and media. Through these insightful discussions and
interactive sessions, Fairfield seeks to inspire and educate, reinforcing its commitment to the
professional development of industry professionals and customers alike.

The Fairfield Collective events include:

Saturday, April 26 | 2:00-3:00 PM

Panel: Strategies for Success: The Ins and Outs of Licensing

Licensing agreements can be a powerful way for designers to expand their brand and
generate new revenue streams, but understanding how to secure and structure these deals
is essential. In this discussion, led by LuUAnn Nigara, industry experts Cheryl Luckett, Stacy
Garcia, and Thom Filicia will break down the key elements of a successful licensing
partnership—from selecting the right partners to navigating the financial realities of royalties
and profitability. Whether you are exploring licensing for the first time or refining your
approach, this panel will equip you with the knowledge and strategies to make informed
decisions and build successful partnerships.

Moderator: LuAnn Nigara

Panelists: Cheryl Luckett of Dwell by Cheryl, Stacy Garcia of Stacy Garcia Design Studio,
and Thom Filicia of Thom Filicia Inc.
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UIDE High Point Market

THE InSidel"’S GUIDE TO

MEETING THE RIGHT PEOPLE & BEING IN THE RIGHT PLACES

FRENCH | CORAGGIC

HI, I'M MARISA!

I've attended every Market since October 2014, and I've learned
all the tips and tricks. Now I'm ready to share them with you
firsthand, with a little help from my designer pals!

High Point Market is huge — more than 13 city blocks!
— so I've highlighted the best 50 showrooms to get you
started. The schedule is ever-changing, but I've got you
covered with a perfectly curated calendar of events.

You're on your way to navigating High Point Market like a pro!

SPRING 2025

EXHIBITORS BY BUILDING

GROW YOUR BUSINESS ¢ MAKE CONNECTIONS e BE INSPIRED

Top 10 Showroom

e Shop in Showroom

Green Line Stop

INTERHALL
+ Noir | IH002
Regina Andrew Design | IH006
« York Wallcoverings | IH303
« Ross Alan Lumber | IH510

FLOOR 2
« Cyan|C258
« Global Views | D213, D220
« Accent Decor | D201, D202, D246
« Kalco Lighting | H232

FLOOR 3

Leftbank Art | H304
Howard Elliott | H324
JDouglas | D319

Loloi Rugs | D320

Oliver Gal Artist Co | C365

SUITES @ MARKET SQUARE (SAMS)

o

1. The Suites at Market
Square (SAMS)

GROUND FLOOR

- Eastern Accents | G1000
« Tommy Mitchell | G3000
« Reprotique | G6044

Red Line Stop

SALON
* Ngala Trading | G7015

6. International Home
Furnishings Center (IHFC)

e

8. Showplace

e

13. 310 N Hamilton

MEZZANINE
« Quorum | M1000 A-B .
« Coley Home | M5003 .

ANTIQUE & DESIGN CENTER o

Sandy Luther Antiques | G47, G48

Whitehall Antiques | G54
DeLoach | G55
Lucky Fish Gallery | G56-57

FLOOR 4
« Uttermost | C448

FLOOR7
- BDI| D724

1S NOLTIWVH

(Y

MARKET SQUARE

Hudson Valley Lighting | M70, 90, 97, 99
Dovetail Furniture | 142, 240, 243
Hinkley | 143

Unique Loom | 190

Stanton Gray Wall Coverings | 200
Fabricut | 217

Thibaut | 260

« Shoppe Object | Floor 3

%
2
PHILLIPS COLLECTION %

W GREEN DR

* 135S Main St

8  SHOWPLACE

200 N HAMILTON

1

* Rowe Furniture | 1100
« Hooker Furnishings & Bobo
Intriguing Objects | Floor 3
* Surya|4100
Four Hands | 4101

Fairfield Chair | 100
Chelsea House | 104
Wildwood | 125

COMMERCE & DESIGN

15 RO SHAM BEAUX 8 122 N Main

Arteriors | 1A, 1B, 1G
Visual Comfort | 2A, 2G
Jaipur Living | 4B, 4N, 4P

310 N HAMILTON 16 DESIGN LEGACY #8 126 Virginia Pl

Wesley Hall | 106
CR Laine | 204
Ambella Home | 110

SHERRILL | 315 Fred Alexander Pl
Feizy Rugs | 309 N Hamilton
MaterialWorks | 311 N Hamilton
Gabby | 333 N Hamilton

17 BROAD HALL CODARUS « 300 W Broad 27

18 ODETTE e 100 N Centennial

9 UNIVERSAL## 1015 Hamilton 15

10

200 STEELE

Nashville Rug Gallery | 111
Kravet | 117

Highland House | 121
John-Richard | 223
Woodbridge Furniture | 301
Taylor King | 304

19 313.SPACE » 313 S Centennial

Currey & Company | M110
« Norwalk | M108 .

20 ASIAN LOFT » 625 W Ward

E MLK JR DRIVE

* Mr. Brown London | 114-116 21 214 MODERN VINTAGE « 314 W Russell 12
* Julian Chichester | 118
. C Ave — S Main to Wi 11  CARACOLE -« 122 N Hamilton 16 « Branch Home | 200
emmerce Ave = > Main fo Trenn + South+ English | 210 22 CHELSEA ON GREEN #8515 W Green 11
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EVENTS CALENDAR SPONSORED BY:
SATURDAY | APRIL 26 SATURDAY | APRIL 26

| RO SHAM BEAUX |

SATURDAY | APRIL 26

Sherwin-Williams Colormix Forecast CAPSULES
with Clint Craven

@ SAMS Seminar Room | 2:30-3:30 | Details

EVENT TYPE:

FEATURED EVENT

Grit & Grace: Building a Lifestyle Brand
FRIDAY | APRIL 25 with Resilience & Soul

with Ericka Saurit, Tori Sikkema, Carla Zajac,

& James Slaven
@ Regina Andrew | 10-11 | RSVP | Details

Made in America: A Curated Tour of Artisanal
Finds with Lisa Davenport | Details
@ SAMS Designer Lounge Top Floor | 1-3

Crafting Collections: Strategies for Sourcing,
Managing, and Selling Inventory

with Ruth Ann Janson, Meghan Basinger,
Ashleigh Graber, & Elizabeth O’Neal

The Ins and Outs of Licensing
with LuAnn Nigara, Cheryl Luckett, Stacy Garcia,
& Thom Filicia @ Fairfield | 2-3

Spring High Point Kick-Off Party

with House Beautiful

with DuVil Reynolds, Isabel Ladd, Anita Yokota,
Rajni Alex, & Phoebe Howard

@ SHERRILL | 5-7 | RSVP | Details

Conversations: Celerie Kemble in the Shape Shop
@ Taylor King | 4-6 | Details

The Favorite Jean Party Celebrating Our
15th Year in Business

PLEASE NOTE: Event i tly ch 3
@ Ro Sham Beaux | Noon until the fun ends | Details vent info frequently changes

and is current as of date of publication.

SUNDAY | APRIL 27 SUNDAY | APRIL 27 NDAY | APRIL 2 MONDAY | APRIL 28

PANEL TALK The Anatomy of a Sofa: The Value
of Quality and Customization in Furniture

with Lorna Gross & Christopher Todd

@ Eilersen, 220 Elm (326) | 3-4 | Details

Design Affair: A Day of Inspiration & Innovation
@ BROAD HALL CODARUS | 9-6 | RSVP | Details

Turning Clients into Advocates: How to
Build Long-Term Loyalty and Referrals

with Stacey Brown Randall, Hill Rondero,
Libby Langdon, & Isabel Ladd

@ Fairfield | 3-4

Morning Mimosas with Thom Filicia
@ Cyan Design, IHFC C258 | 10-12 | Details

Embracing Southern Homes Book Signing

with Eric Ross @ Thibaut | 4-6 | RSVP | Details Sherwin-Williams Color Capsule of the Year:

Timeless Elegance Meets Modern Innovation
with Elizabeth Scruggs, Alexandre Fleuren,
Naturally Fabulous Ericka Saurit, & Natalie Miller
with Jill Zarin @ Unique Loom | 4-6 | Details @ Unique Loom | 12-1 | Details

The Cool Girl's Guide to the Boy Apartment
with Marisa Wilson @ BDI | 4:30-6 | RSVP | Details

KEYNOTE From Fashion to Interiors: Leveraging

PLEASE NOTE: Event i tly ch .
- - Brand Identity Across Industries in partnership di ¢ Vef" d info ff'eq‘:)Tr' r e
llluminating Ideas: A Design Journey with DAA with Daymond John, and is current as of date of publication.

with Tamara Day & David Patton | Details Jaye Anna Mize, & Patti Carpenter
@ Quorum Lighting, SAMS M-1000A- @ High Point Theatre | 3-4 | Doors 2:30 | Details
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Trend Alert: Structured Styles and Creature Comforts

The Schedule: Can't-Miss Market Events
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Libby Langdon, Cannon Cocktail Table




DESIGNER

style. substance. soul.

CAPTIVATING |

Southern style

High Enticing What's
Point employee up with
preview benefits4 wallpaper
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MARKE T WATCH

T WATCH HIGH POINT MARKET

With
midcentury
style, Fairfield’s
Maxwell
credenza is
crafted from
hand-selected
oak solids
and veneers,
accented by
solid brass
handles.

Maxwell Credenza
<

Dimensior

42 DESIGNERS TODAY
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' how association membership
can benefit your business !

DECEMBER 2024
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galar dining table
om Michel Ferrand

. pairs a wood top with a
metal base.
michel-ferrand.com

Maxwell Dining

Fairfield Chair's Maxwell dining table and ‘
chairs pair mid-toned wood with textured - —sr—

fabrics, showcasing the grain in the tabletop. T TIRInT 1 - e ]

fairfieldchair.com
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NOVEMBER 2024
furniturelightingdecor.com
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Camille End Table
Style: 8019-19
Dimensions: 24"w x 24"d x 26"h

The Camille End
Table from Fairfield
merges traditional
design with a fresh
perspective to create
a classic and timeless
look for modern
living. Draped

in a Linen finish.
fairfieldchair.com
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rising above

industry experts share
how they've elevated
their businesses




The Maxwell Dining
table, arm chair and side
chairs from Fairfield pair
mid-toned wood with

textured fabrics. Note

the grain in the tabletop.
fairfieldchair.com

Maxwell Dining



Maxwell Bedroom

Fairfield Maxwell night stand.
200 N. Hamilton St. 100
fairfieldchair.com

24
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High Point Market Snapshot People’s Choice
Winners Named

Diane Falvey / October 28, 2024 X finP =

Eight design-forward furniture and home décor products from 40 finalists have been named ANDMORE's
Market Snapshot “People’s Choice” Award winners for the Fall 2024 edition of High Point Market. The winners
— Chelsea House; Classic Home; DANAO; Fairfield Chair; HiEnd Accents; Indigo Road x Jeffan; Neos Co; and
Varnish Collection — will have their products displayed alongside additional finalists in an at-market vignette,
running October 26-30, 2024.

“The eight winners of the Market Snapshot program are setting the standard for home furnishings design,
showecasing the innovative spirit behind our exhibitors’ creations,” said Karen Olson, ANDMORE Executive Vice
President and Chief Marketing Officer. “These category winners exemplify the diverse range of sophisticated
design options available across all of ANDMORE's venues at High Point Market.”

The winners of this Fall's People’s Choice Awards, chosen across eight categories — Soulful Minimalism;
Natural Stone; Party Pleasers; Engaging Greens; Autumnal Tones; Retro Rewind; and Contemporary Craft —
represent a combination of 600+ permanent showrooms and 500+ temporary exhibitors across ANDMORE at
High Point Market offerings. The Market Snapshot winners are:

Leather Vase — Chelsea House
N Hamilton, 104

Chelsea House's Leather Vase is a unique handcrafted leather flower vase with a glass insert. The leather is a
classic cognac color with depth and richness, and the vase has an angular handle and works well in both
contemporary and more traditional environments.

Faris Upholstered Sofa — Classic Home
Showplace, 2400

A sophisticated blend of style and comfort, the Faris Upholstered Sofa boasts a rich olive color that adds
depth and elegance to any room, featuring a tuxedo back and curved arms.

Dock Lounge Chair - DANAO
INTERHALL IH104

The Dock Collection by Claudio Bellini with its distinctive woven panels, set within a robust wooden frame,
creates a bold and captivating juxtaposition that adds a touch of warmth and sophistication to any outdoor
space.

Camille Bar Cabinet - Fairfield Chair
200 N Hamilton, 100

Crafted from rubberwood solids, Camille’s classic silhouette is draped in a linen finish and trimmed in antique
gold metallic striping. Versatile and storage-friendly, Camille offers minimalism for a modern cocktail
backdrop.

Provence Washed Linen Bedding Set — HiEnd Accents
Showplace, 2500

The Provence Washed Linen Bedding Set features a print of Victorian settlers strolling through a nature scene.
Its golden colors harmonize with warm neutrals, and the fabric's durability and wrinkle resistance allow for
low-maintenance care.

Clara Scalloped Base Coffee Table - Indigo Road x Jeffan
IHFC D536

Crafted from mango wood and finished in a soft whitewashed hue, the Clara uses a unique ridged texture that
enhances the visible wood grain and minimal round silhouette.

Aura Sideboard - Neos & Co
INTERHALL IH201

The Aura offers a combination of refined ceramic doors and a selection of premium wood veneers or
lacquers. A variety of ceramic finishes can be color-matched with interior shelves for cohesive presentation.
Champagne Stand - Varnish Collection

SALON at Suites, G-7025

This champagne stand has a wicker finish and includes a stainless steel bucket insert, perfect for hosting any
party.
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EALLINTOSTYLE
“FRESH: Eﬁmns AND BOLD
INSPIRATIONS AWAIT!

PRUDUCT GALLERY:

New Products That Will Energize Your Product Assortment

STYLE REPORTS INSIDE:

Style Directions What Sells
Friday Night Whites: Gathering Place:
Timeless Elegance in Every Shade Top Selling Upholstery Trends Revealed

In the Round: Soft Curves and On the Move: Trends and Best Sellers
Bold Lines Shaping Today's Interiors — What's Selling in Motion Furniture?

114 | FALL2024




Maxwell Bedroom

Fairfield
200 N. Hamilton St., 100
2024 fairfieldchair.com
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MORE INSIDE:

Who's got the best food Product preview
at market?

On page 36 Begins on page 38
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New showroom
building opens

High Point Market attendees looking for new

resources have another building to explore this week,
one that aims to have a community-like atmosphere with
plenty of natural light and new-to-market brands, all
within a five-minute walk from IHFC. See story, page 2.

Photoby Ariel Perez
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The expanded showroom will enable Fairfield to present
a more comprehensive showcase of its commercial and
whole-home collections. Photo courtesy of Fairfield.

Fairfield Chair expands showroom to show greater
depth of product line

BY LAUREN ROSES

Fairfield Chair Co. has moved into a
7,000-square-foot showroom located at 200 N.
Hamilton, Suite 100 just in time for this week’s
High Point Market.

The company said the showroom expansion
supports the company's immediate and long-
term growth objectives, providing customers
with a more elevated and in-depth showroom
experience.

The expanded showroom will enable
Fairfield to present a more comprehensive
showcase of its commercial and whole-home

34 SATURDAY OCTOBER 26, 2024

collections, offering greater depth across
bedroom, living and dining categories,
according to Dixon Mitchell, Fairfield CEO.

In addition to showcasing a broader range
of styles, Mitchell said a newly enhanced
design center will be installed with natural
lighting and more square footage to create a
more user-friendly experience. The expansion
also includes a dedicated and refreshed
hospitality area, designed to host industry
panels, events, and client gatherings during
market, with features such as a bar, food
stations and lounge areas.

"This expansion is a strategic investment
in Fairfield's future, strengthening our ability
to stay competitive in a constantly evolving
market,” said Mitchell. “Our ongoing growth
reflects the company’s solid foundation
and steadfast commitment to long-term,
sustainable success.”

The expansion will be completed in two
phases. When the total expansion is complete
the showroom will have 20,000-square-feet of
space. A portion of the new space is debuting
this market with a full expansion scheduled for
a grand opening in Spring 2025. =
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Best of Market 1 \\

CHRISTOPHER
TODD_finds the

perfect seat

by Allison Zisko

Home Accents Today asked interior designer and retailer Christopher

Todd Hall to scout accent chairs for us at last month's High Point Market,
and let us know what he would select for his recently relocated retail store,
Christopher Todd Living. in Nashville, Tenn. Here are his top three picks:

The Bellmore Chair by Libby Langdon for Fairfield Chair

“The Bellmore Chair is the perfect piece for so many settings.
| love the clean octagonal lines, offering perfect support

for your body. This chair swivels and | love how it floats

with a center support, making it feel light and not too heavy
for a room. | would use the Bellmore Chair in a bedroom,
family room or game room. The chair is offered in any
fabric or leather from Fairfield, or also available in COM.



THE LATEST AND GREATEST
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FAIRFIELD .

Fairfields Maxwell armchair
boasts sculpted arms and is
upholstered in plush cream
bouclé accented by brass nail
heads. 200 N. Hamilton

Maxwell Arm Chair
Style: 8057-04-S

Dimensions: 23.5"w x 24.75
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Manwah turns up the volume

Upholstery vendor brings HiFi and more to market

By Gindy W. Hodnett
Executive Editor

HIGH POINT — When High Point Mar-
ket opens later this month, buyers in
the Manwah showroom will get a first
look at the manufacturer’s latest in-
troductions — motion and stationary
upholstery, now complemented by im-
mersive sound technology.

“We're bringing WiFi to the living
room, and this time, we're selling the
hot dog instead of just the ingredi-
ents,” said Gabriele Natale, president.
“It’s this integration of comfort, qual-
ity, value and innovative features that
allows us to set Manwah apart from
competitors.”

The initial launch of the immer-
sive sound collection will include five
groups, shipped 90 days from the re-
ceipt of order. The Smart Technology
features include adjustable settings,
heating, cooling and built-in speakers,
supported with tailored marketing
strategies that showcase how the new
groups align with consumer prefer-
ences and trends. Company officials
note that the new groups were part of
a strategy to “create a compelling offer
for an evolving consumer market.”

“We're working to ensure long-
term success in a dynamic market,”
Natale said. “We're offering a product

continued on page 04
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Forging sports partnerships

Furniture dealers foster local community connections

st CENTER

HEROES
AMONG

ips, Top 100 retailer City
Furniture recognizes veterans durin S.

By Thomas Lester
Retail Editor

HIGH POINT — Few things foster a
sense of community like the success of
alocal sports team. It helps build a local
identity, gives residents a common con-
nection and creates a distraction from
day-to-day life for a few hours.

For furniture retailers who do busi-
ness in those markets, partnering with
sports franchises provides a way to fur-
ther entrench themselves as a key part
of those communities.

In the furniture industry, there are
no shortage of partnerships. Top 100 re-
tailer Gardner White is banking on its lo-
cal Detroit Lions doing well this season.

Also in the Motor City, Top 100 retailer
Dufresne Spencer Group has deals in
place with the Detroit Tigers and Detroit
Red Wings, and partnerships in some of
its other key markets.

Jordans Furniture, part of Top 100
Berkshire Hathaway’s furniture division,
has had a longstanding partnership with
the Boston Red Sox, while Top 100 Bob’s
Discount Furniture has recently entered
into a long-term partnership with the
Los Angeles Rams.

Those examples just scratch the sur-
face.

“Our philosophy is we want to be
part of the community,” said Andrew

continued on page 42

Inside This Issue

Trisha Yearwood entering
youth category with
market introduction

The country music star and Legacy
Classic|Modern Furniture are debuting
atrendy new furniture option for the
youth segment. 2

Furniture of America makes
expansion plans for 2025

A new facility, increased distribution
capacity and expanded East Coast
operations are on the agenda for the
company. 4

Get a sneak peek at fresh
finds for High Point 14

An Insider’s View..
High Point Market events
Store Opening:
Mattress Matter:
People Today..
Staff.
Classi

Not Sure If

Your Customer Is
Talking To A HVAC
Or Furniture Service
Company?

problem
Solved.

888.818.3229
www.serveco.com
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Libby Langdon, Boyleston Wing Chair

Fairfield showcases the Libby Style: 6343-01

Langdon Boyleston wing chair, with Dimensions: 27.75"w x 34.25"d x 45.25"h
a straight and clean lined silhouette

and slim arms. 200 N. Hamilton
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SATURDAY AT HIGH POINT

Bernhardt to move to
Klaussner’s former
showroom 14

Industry
leaders
address

2025’s
biggest
questions

Coaster debuts
themed galleries 18

Plenty of products
in High Point 24

High Point showrooms

High Point events......
Staff 66

‘ T ) By the numbers

Do you know
the scope of the

High Point Market?
It’s bigger than...

..World Series home games

NCAA Final Four weekends

See their answers starting on page 2

.. Super Bowls
.. TOTAL

$6.73 billion/year

{7-pt} Source: High Point Market Authority




Fairfield adds to showroom space

By Bobby Dalheim
Senior Editor

AT THE MARKET — Made-in-
U.S. upholstery and case goods
manufacturer Fairfield has
added 7,000 square feet to its
High Point showroom at 200 N.
Hamilton, bringing the space’s
total size to 20,000 square feet.

The expanded showroom
enables Fairfield to present a
more comprehensive show-
case of its commercial and
whole home collections, the

company says, offering greater
depth across bedrcom, living
and dining categories. It also
includes an enhanced design
center, as well as a dedicated
hosting area, which will host
industry panels, events and cli-
ent gatherings during market.
“This expansion is a stra-
tegic investment in Fairfield’s
future, strengthening our abil-
ity to stay competitive in a con-
stantly evolving market,” said
Dixon Mitchell, CEQ. “Our on-
going growth reflects the com-

pany's solid foundation and
steadfast commitment to long-
term, sustainable success.”

The expansion will be com-
pleted in two phases. A portion
of the new space debuts dur-
ing this week's market. The full
expansion is scheduled for a
grand opening in spring 2025.

Fairfield is a manufacturer
of both case goods and uphol-
stery, having been in business
and family-owned since 1921.
The company has a manufac-
turing plant in Lenoir, N.C. @




126 | FALL2024

lurniturelod

mmn (%@r/

HIGH POINT: 204 E. GREEN

Business Intelligence for the F

‘urniture Industry

FurnitureToday.com !

October 27, 2024 | v49 i8b

New material in spotlight

Sintered stone starting to fmd its place in furmture too

By Bobby Dalheim
Senior Editor

AT THE MARKET — At least three case
goods manufacturers will place a big
emphasis at the upcoming High Point
Market on sintered stone, a newer ma-
terial in the furniture realm.
Resembling quartz and marble, sin-
tered stone is a synthetic material with
the texture of natural stone but with-
out the porous surface. It's resistant to
scratches, stains, water, heat and UV
light, as well as being durable, strong

continued on page 14

EureMs new dmmg \ab\e with a sintered stone top sells for around $3,299.

By Gindy W. Hodnett
Executive Editor

AT THE MARKET — Upholstery manu-
facturers are thinking about numerous
issues that will impact their business
strategies for 2025 and beyond, inside
the factory and outside of their control.
Nearly unanimously, industry ex-
ecutives expect the coming year to be an
improvement over 2024, and many said
they’ve used the past few months to plan
for growth and expanded market share.

Jeff Arditti, president/CEO
Aria Designs

We're looking forward to more con-
sumers returning to the retail market,
after the COVID purchasing boom, we
feel there is truly a normal demand re-
turning. We're seeing great values in
textiles, better price points for consumer

Upholstery vendors
eye next ‘big thing’ to
shape business in 2025

offering better fabrics
on more new frame
styles.

Adding occasional
tables allows our cus-
tomers to flow togeth-
er with upholstery.

We're listening to
leading retailers around the world as
we also develop designs that are in step
with color and style trends. We continue
to rely on our representative team for
input relating to new programs and col-
lections.

Luke Zei,
vice president of business and
product development
Dorel Home

The easy answer for Dorel Home is
“bigger look, smaller box” and by that, 1
mean bigger in the context of both an aspi-

rational look, as well as
furniture that is true to
scale. This is where we
differentiate ourselves
from the competition,
including overseas,
because most e-com-
merce sofas are small
with seat depths of less than 20 inches.
We're launching new item plat-
forms, i.e. Novogratz Modular that has
the 26-inch seat depth that is popular
in the full-scale lounge seating in brick-
and-mortar. We're also going to flow the
goods through the supply chain better
and make it more economical for our
e-commerce customers because we un-
derstand their business models and their
thresholds for FedEx and UPS charges.
We deliver them better product which

SUNDAY AT HIGH PO! MARKET

z HOME
FURNISHINGS
zHALL OF FAME®

FOUNDATION, 4C

Tonight: Hall of
Fame celebrates
5 industry leaders

ive influential industry leaders will
F be inducted into the American Home

Furnishings Hall of Fame tonight at
the Sheraton Greensboro at Four Seasons.
This year’s honorees are: Joseph P. Cory S,
Cory 1st Choice Home Delivery; Thomas
Day, designer and cabinetmaker; Steven
E Elton, Brown Jordan; Bob McCreary,
McCrea-ry Modern; and Clarence H. Smith,
Havertys Furniture,

Eichholtz eyes growth,
addresses smaller spaces

With plans to expand its U.S. presence,
the company is introducing its City Line
collection, for smaller scale living. 8

Zuo offers mix of styles,
expands outdoor lineup

The ifestyle brand is focusing on its
signature mid-century and modern
design styles, as well as showcasing its
growing outdoor line. 14

High Point Market product

Showroom changes...

Events, seminars, socials

d on page 02




wood top and brushed bronze steel legs.

200 N. Hamilton

The six-piece Maxwell bedroom includes a dresser, two-
drawer nightstand, king bed, dining table, credenza and arm-
chair. It's mid-century modern and is crafted from oak solids
and veneers. Highlights include the dresser, with seven draw-
ers; the king bed, with round corner posts and tapering feet;
and the armchair, with plush cream boucle upholstery accent-

Furniture Today | October 27,

Fairfield — 200 N. Hamilton

Maxwell Dresser
8057-D

Dimens
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Spotlighting

product design

ISFD Pinnacle Awards

'WHEN: Tonight
@ student meet-and-greet at 5:30 p.m.
@ cocktail reception at 6 p.m.

WHERE: Centennial Station Arts Center

KEYNOTE: Bill
McLoughlin,
Furniture Today

WHAT: The Pinnacle
Awards recognize
outstanding
achievements
across various
design categories.
This year’s event
will introduce a new

category, finishings, expanding the scope of

recognition for creative excellence.

PINNACLE
AWARDS"

Tonight’s the night:
21 winners to be named

By Vicky Jarrett
Managing Editor

AT THE MARKET — Eighty-seven designs have been named finalists
in 21 categories for the International Society of Furniture Designers
(ISFD) 2024 Pinnacle Awards.

Professional and student home furnishings and textile designers
will be honored tonight with a Pinnacle Award trophy at the gala event
at the Centennial Station Arts Center; 121 S. Centennial St.

“It is always exciting to see so many outstanding and creative en-
tries submitted each year” said David Blair, executive director of ISFD.
“We had a record number of Green Leaf entries, which speaks to the
eco-friendly direction that so many companies are taking. Outdoor

continued on page 02

MONDAY AT HIGH POINT MARKET

Mavin expands in
home office, occasional

The solid wood domestic furniture
manufacturer is ramping up its
occasional and home office offerings,
both newer categories;. 12

Olivia & Quinn nods to
consumer behavior with
curated introductions

A percentage

of the vendor’s
introductions

this week are
especially designed
to address a
challenging
consumer
marketplace. 14

More production intros
for fall market 24-54

High Point Market product

Showroom changes..

Events, seminars, socials




— ~ -

Major Collections

e Caracole - Modern Resort Whole
Home, Caracole Design Team

e Fairfield - Maxwell Collection,
Fairfield Design Team

 Four Hands - Amber Lewis x Four
Hands, Four Hands with Amber Lewis

= Universal Furniture - Modern
Collection, Otto & Moore Furniture
Designers, Laura Niece ISFD, Lenny
Chapman ISFD, Dudley Moore ISFD
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Industry leaders
evaluate economic

and industry factors

for 2025 outlook

Is recovery on the horizon? Case goods segment looks ahead......
Vendors name many issues that will shape upholstery business in 2025..

Mattress makers may see positive movement

What factors will shape retail in 20257

A Custom Design Studio for Your Store
 Backed by the Brand Power of Bassclt

GJ Styles has big plans

After purchasing G] Styles earlier this
year, Diemoz began building his strategy
for the whole home resource. 2

S Vi

High Point preduct highlights
+ Case goods, 36

+ Occasional, 56

« Stationary upholstery, 73

« Motion upholstery, 94

= Qutdoor; 101

+Bedding, 104

* Rugs, decorative accessories, 106
Store Opening; 6
People Today .. ~116,118
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Fairfield — 200 M. Hamilton

Maxwell Dresser
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Fairfield - 200 M. Hamilton

200 N, Harmilton
With trim sloping track arms, the Beckett Grande's sil-
houette rests on simple block fest with loose seat and back

Marilyn Grande Sofa

Style: 5301-56
Dimensions: 102"w x 41.5"d x 30.75"h

cushions. Beckett iz offered in 80-, 90, and 100-inch sofas
with matching lounge and swivel chair, Made in America,

The Marihn Grande sofa featurss a sweeping serper-
tine front and a gently- rounded barrel back, Loose seat
kidney-shaped cushion are paired with atight back inspired
by 19302 Hollywood glamour, Marilyn is offered as 87- and
120-inch sofas, lounge chair and swivel chalr,

Inspirad by 19702 Postmodearnism, the Sebastian collec-
ticn features a low profle, tapered arms and loose cushe
jons. Available as stand-alone sofas or sectionals, the Se-
bastian seating collection consists of 88.5- and 9%.5-nch
sofag, leftAight arm sofa, corner chair armless chair and
bumper ottoman. Made in America.

The Libky Langdon Boyelston chair has a straight and
clean lined silhousette with slim ams, a centemporary take
on a classic wing chair.

continued on page 80
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Fairfield Offers Product Introductions and Focused Programming

© October 15, 2024 by Karen Parrish in Business Strategy, Industry *5

Fairfield, a leading brand in artisan-crafted
upholstery and casegoods since 1921, is set to
make a bold impression at Fall 2024 High Point
Market, offering a dynamic array of new product
introductions and industry-focused programming.

A preview of the expanded showroom will be
unveiled to showcase a wider range of styles, and
additional highlights include a compelling series of
" educational panels, the launch of the Fairfield Style
Scouts, and a Cocktail Crawl in the Hamilton-

Wrenn Design District.

Fairfield’s new product offerings and programming reflect the company’s commitment to
delivering a more elevated and in-depth showroom experience for its customers.

“This fall's High Point Market marks an exciting step for Fairfield as we preview our expanded
showroom and introeduce new designs tailored to our clients' evolving needs," said Dixon
Mitchell, CEO of Fairfield. “By focusing on strategic growth and enhancing customer
experience, we're positioning Fairfield for long-term success while upholding our commitment to
quality and innovation”

Fairfield is expanding its focus on whole home design, deepening its stylistic range across three
signature aesthetics: Organic Modern, Clean & Casual, and New Traditional. Ranging from the
soft, organic textures and fluid forms of Organic Modern to the relaxed sophistication of Clean &
Casual, and the timeless appeal of New Traditicnal, these new introductions underscore
Fairfield’s commitment to providing high-quality, versatile pieces that cater to any design style.
Additionally, the latest additions to the Libby Langdon for Fairfield Collection seamlessly blend
classic and contemporary elements, reinforcing Fairfield's position as a leader in crafting
thoughtful, stylish solutions for today's modern home.

Fairfield is thrilled to introduce the ‘Fairfield Style Scouts,” an exciting new initiative where ten
arbiters of taste and trend will "scout" their favorite pieces in the showroom, providing a curated
perspective on this season’s standout products and trends.

Fall 2024 Fairfield Style Scout:

Caroline Brackett of Caroline Brackett Studio of Design

Cheryl Luckett of Dwell By Cheryl

Christopher Todd of Christopher Todd Design

Elissa Grayer of Elissa Grayer Interior Design

Julie Anne Baur of Winding Lane Interiors

Kristin Harrison of Bungalow 10 Interiors

Liana Magalhaes of LM

Melissa Lee of New South Home

Shay Geyer of IBB Design

Zandy Gammons of Miretta Interiors

Fairfield and Crypton Partnership: Exclusive Instagram Giveaway

Fairfield has partnered with Crypton to host an exclusive Instagram giveaway, featuring two
Fairfield Cayson Swivel Chairs upholstered in Crypton's 4601 Pearl-performance fabric, valued
at $5,200.

These chairs will be on display in the Fairfield showroom throughout market. The giveaway will
run through 11:59 PM ET on Oct 31, and those interested can visit Fairfield’s or Crypton’s
Instagram accounts for information on how to enter. The winner will be announced during the
second week of Nov.

Cocktail Crawl: Explore the Hamilton-Wrenn Design District

Fairfield is partnering with Wildwood, Chelsea House, and Capel Rugs to host a trade-only
Cocktail Craw! in the Hamilton-Wrenn Design District. On Sunday, October 27th, from 4:00-
6:00 PM, High Point Market attendees are invited to visit each participating showroom for
seasonal cocktails and hors d'oeuvres.

Attendees can pick up a 'passport' at any participating showroom, and those who collect
stamps from all four locations can enter the chance to win one of four exclusive prizes.

Fairfield Collective: Engaging the Industry

The Fall 2024 Fairfield Collective events will include a series of informative and engaging
panels for designers, retailers, and media. Through these insightful discussions and interactive
sessions, Fairfield seeks to inspire and educate, reinforcing its commitment to the professional
development of industry professionals and customers alike.

The Fairfield Collective events include:
Oct26 | 11 AM - 12 PM
Panel: Maximizing Potential: How Al Can Elevate Your Design Business

Are you curious about how Artificial Intelligence can improve your business? Join Antonio
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Faris Upholstered Sofa — Classic Home, Showplace, 2400

Votes are in and 8 named as People’s Choice winners
in fall Market Snapshot

Vicky Jarrett // Managing Editor // October 26, 2024 X f in @ =

HIGH POINT - Eight design-forward furniture and home décor products from 40 finalists have been named
Andmore's Market Snapshot “People’s Choice” Award winners for the fall 2024 edition of High Point Market.

The winners — Chelsea House, Classic Home, Danao, Fairfield Chair, HIEnd Accents, Indigo Road x Jeffan, Neos &
Co. and Varnish Collection will have their products displayed alongside additional finalists in an at-market
vignette, running today through Oct. 30.

“The eight winners of the Market Snapshot program are setting the standard for home furnishings design,
showcasing the innovative spirit behind our exhibitors’ creations,” said Karen Olson, Andmore executive vice

president and chief marketing officer.

The Market Snapshot winners are:

« Leather Vase — Chelsea House, 200 N Hamilton, 104: A handcrafted leather flower vase in classic cognac color with a glass insert and an

angular handle.
Faris Upholstered Sofa - Classic Home, Showplace, 2400: A sophisticated blend of style and comfort, the sofa boasts a rich olive color and

features a tuxedo back and curved arms.

+ Dock Lounge Chair — Danao, IHFC, IH-104: The Dock Collection by Claudio Bellini features distinctive woven panels, set within a robust wooden
frame.

+ Camille Bar Cabinet — Fairfield Chair, 200 N Hamilton, 100: Crafted from rubberwood solids, Camille’s classic silhouette is draped in a linen
finish and trimmed in antique gold metallic striping.

+ Provence Washed Linen Bedding Set - HiEnd Accents, Showplace, 2500: The bedding set features a print of Victorian settlers strolling through

a nature scene in golden colors.

Clara Scalloped Base Coffee Table - Indigo Road x Jeffan, IHFC, D-536: Crafted from mango wood and finished in a soft whitewashed hue, the

Clara uses a unigue ridged texture that enhances the visible wood grain.

Aura Sideboard — Neos & Co., IHFC, IH-201: The Aura offers a combination of refined ceramic doors and a selection of premium wood veneers

or lacquers.
Champagne Stand - Varnish Collection, Salong at Suites at Market Square, G-7025: This champagne stand has a wicker finish and includes a

stainless steel bucket insert.



ANDMORE Selects 40 Standout Products as Finalists for HPMKT

@ October 16, 2024 by Karen Parrish in Business Strategy, Industry *5

ANDMORE™ has selected 40 standout home
fumnishings products as finalists for the Fall 2024
edition of Market Snapshot at High Point Market,
(N highlighting an array of innovative products from

permanent showrooms and temporary exhibitors
across ANDMORE's 17 properties. People's
Choice voting will determine the top picks across
eight weekly themes, with winners announced on

the market's opening day, October 26.

“The finalists for ANDMORE'S Fall's Market Snapshot are redefining what's possible in home
furnishings design,” said Karen Olson, ANDMORE chief marketing officer and executive vice
president. “Their remarkable creativity and forward-thinking concepts are not only shaping the
future of interiors but also inspiring buyers through this unigue product showcase.”

The 40 finalists are showcased across ANDMORE at High Point Market's social media
channels (@andmorehpmkt), and online voting is open Oct. 18-25, on Instagram stories and
at ANDMOREHighPointMarket.com/Market-Snapshot. This Fall's product themes are: Curved
Creations; Soulful Minimalism; Natural Stone; Party Pleasers; Engaging

Greens; Autumnal Tones; Retro Rewind; and Contemporary Craft.

ANDMORE at High Point Market's Fall 2024 Market Snapshot finalists are:

Accent Decor — Isamene Vase (International Home Furnishings Center, IHFC H309)
Adriana Hoyos — LUA SOFA (INTERHALL at IHFC IH205)

Arteriors — Melt Wall Decor (Commerce & Design, B1)

Bellini Modern Living — Celia Dining Table (IHFC H520)

Bodrum — Stingray Chargers (SALON at Suites at Market Square, G-6046)
Chelsea House — Leather Vase (N Hamilton, 104)

Classic Home — Faris Upholstered Sofa (Showplace, 2400)

Crystorama — Zanzibar Four Light Chandelier (IHFC H241)

DANAO — Dock Lounge Chair (INTERHALL IH104)

Dom Lo Studios — Forum Coffee Table (Suites, M-6048A)

Fairfield Chair — Camille Bar Cabinet (200 N Hamilton, 100)

FAZEEK in Aesthetic Movement — Jewel Coupes (Shoppe Object at Historic Market
Square, 330)

HIiEnd Accents — Provence Washed Linen Bedding Set (Showplace, 2500)
Jaipur Living — Gamil Rug (C&D, 4B)

Jeffan — Clara Scalloped Base Coffee Table (IHFC D536)

Kalalou — Carved Black Wooden Taper Candle Holders (Suites, M-2003)

Le Present — Nudrop Pin (INTERHALL IH402A)

Liam & Lana — Oversized Paper Mache Bowl (Suites, M-6054)

Louee Vega — Tropico Green House Wallcovering (INTERHALL IH200)
Manglam Arts — Persian Dreams Collection (Suites, M-2029)

Meridian — June Console Table (IHFC C403)

Modernplum — Bishop Stripe Lumbar Pillow (Suites, M-6043)

Neos & Co — Aura Sideboard (INTERHALL IH201)

Ngala Trading — Thanda Stripe Napkins (SALON at Suites, G-7015)

Nuevo — Mya Nesting Tables (IHFC C100)

Paarizaat Home — Stanford and Flat Poms (Suites, G-2027)

Palacek — Siena Oversized Chandelier (N Hamilton, 200)

Pooky Lighting — Isabella Cordless Table Lamp in Amber (INTERHALL IH409)
Post House — Le Tibetan en Solo Pillow in Forest Green (Suites, M-6045)
Ross Alan Lumber — Grateful Table (INTERHALL IH208)

Rowe Furniture — Cassius Chair (Showplace, 1100)

Stickley — Hudson Valley Spindle Bed (200 N Hamilton, 135A)

TOV Furniture — Brut Travertine & Breccia Concrete Indoor/Outdoor Side Table
(Showplace, 1850)

= Truett Designs — Bronze Iris — The Gardens Collection Throw Pillow (SALON at
Suites, G-6054)

Union Home — Twist Table Lamp (IH411)

Urbia — Etienne Bar Cart (C&D, 5A)

VanCollier — Stiggy Table (Suites, G-6014)

Varnish Collection — Champagne Stand (SALON at Suites, G-7025)

Vincent Sheppard — Kodo Lounge Sofa with Matcha Green and Peach Pillows
(INTERHALL IH108)

= Zodax — Rosso Leather & Raffia Tray (INTERHALL IH306)

ANDMORE at High Point Market properties include 129 S. Hamilton — Eichholtz; 200 North
Hamilton; 300 E. Green; 300 S. Main; 320 North Hamilton; 330 North Hamilton; Commerce &
Design; Furniture Plaza; Hamilton Market; Hamilton Place; Historic Market Square Detail;
International Home Furnishings Center (IHFC); Market Square Tower; National Furniture Mart;
Plaza Suites; Showplace and Suites at Market Square (Suites).

STRATEGY FOR THE FURNITURE INDUSTRY
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Home Retail Intelligence
News for the Home
OW Furnishings Industry

Fall High Point Market product highlights

es
ﬁ Alex Milstein

Fairfield’s Camille bar cabinet takes a modern approach to traditional design. Made with rubberwood solids and topped with marble, it
features an interior drawer, a reversible shelf with wine storage, and amp]e space for entertaining essentials. Finished in Linen with Antique

Pewter Striping. Showroom: 200 N. Hamilton St. — 100, Floor 1
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Gift Shop

8 “People’s Choice” winners chosen ANDMORE'’s Fall 2024
High Point Market Exhibitors

T
L J

Eight design-forward furniture and home décor products from 40 finalists have been
named ANDMORE's Market Snapshot “People’s Choice” Award winners for the Fall 2024
edition of High Peoint Market. The winners — Chelsea House; Classic Home; DANAQG;
Fairfield Chair; HIEnd Accents; Indige Read x Jeffan; Neos Co; and Varnish Collection -
will have their products displayed alongside additional finalists in an at-market vignette,
running October 26-30, 2024.

“The eight winners of the Market Snapshot program are setting the standard for home
furnishings design, showcasing the innovative spirit behind our exhibitors’ creations,” said
Karen Olson, ANDMORE executive vice president and chief marketing officer. “These
category winners exemplify the diverse range of sophisticated design options available
across all of ANDMORE's venues at High Point Market.”

The winners of this Fall's People's Choice Awards, chosen across eight categories -
Soulful Minimalism; Matural Stone; Party Pleasers; Engaging Greens; Autumnal Tones;
Retro Rewind; and Contemporary Craft — represent a combination of 600+ permanent
showrooms and 500+ temporary exhibitors across ANDMORE at High Point Market

offerings. The Market Snapshot winners are:

Camille Bar Cabinet — Fairfield Chair, 200 N Hamilton, 100

Crafted from rubberwood solids, Camille’s classic silhouette is draped in a linen finish
and trimmed in antique gold metallic striping. Versatile and storage-friendly, Camille
offers minimalism for a modern cocktail backdrop.

FALL2024 | 137



138 | FALL2024

I'NN TN T

DESIGN NEWS NOW

1 /1 N1 N

FEATURED:
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This Fall at High Point Market, you'll find many vendors premiering collaborations with architects or
designers with architectural influences, a reflection of where design clients are delegating their budgets:
construction, art, lighting, kitchen, bath and sustainability.

Fairfield

TSI

i

The Fairfield is expanding its focus on whole-home design, deepening its offering across three signature aesthetics: Organic Modern, Clean &
Casual, and New Traditional.



BUSINESS OF HOME

HIGH POINT MARKET | OCT 8, 2024 | []

16 structural pieces worth seeking out this season

3 By Caroline Biggs

The most striking designs at High Point Market this fall showcase an array of architectural elements. For more of the

season’s best, explore BOH's Designer’s Guide to High Point Market.

Fairfield's key-style Cannon cocktail table by Libby
Langdon is crafted in a medley of touchable materials,

including brass, glass and walnut.

Libby Langdon, Cannon Cocktail Table
Style 7-C

Dimensions: 60"w x 40"d x 18.5"h
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Fairfield's focus on whole-home design spans three : three Organic Madem, Clean & Casual and New Traditional. (image couriesy of the company)
Fairfield brings new product and programs to fall
market

Spencer Musick // Senior Editor // October 17,2024 X fin® =

HIGH POINT — Artisan-crafted upholstery and case goods manufacturer Fairfield is set to unveil a series of new
products and design initiatives at the upcoming fall High Point market.

The company, which has been in business since 1921, aims to enhance its customer experience with an
expanded showroom, educational panels and a lineup of new furniture designs across multiple styles.

Expanded showroom and new designs

Fairfield's presentation this season takes place in its newly expanded showroom, designed to accommodate a
wider range of products and provide a more immersive experience for visitors. The company is introducing new
pieces across three key aesthetics: Organic Modern, Clean & Casual and New Traditional.

The Organic Modern collection emphasizes soft, natural textures and d

fluid forms, while Clean & Casual brings a relaxed yet sophisticated look. A ) ,J o
New Traditional maintains a timeless feel, combining classic and ~ -
contemporary elements. Also, the latest pieces from the Libby Langdon :' Rpe R
for Fairfield Collection will be featured, blending both classic and modern \—"‘

design sensibilities.

-

The Libby Langdon Bailey Grande sofa
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CEO Dixon Mitchell emphasized the company’s commitment to growth and customer satisfaction in keeping with
the new intros.

"This fall's High Point Market marks an exciting step for Fairfield as we preview our expanded showroom and
introduce new designs tailored to our clients’ evolving needs,” Mitchell said. “By focusing on strategic growth and
enhancing customer experience, we're positioning Fairfield for long-term success.”

Fairfield's Style Scouts initiative

A new initiative, the “Fairfield Style Scouts,” will debut at market. Ten design professionals will curate their
favorite pieces from Fairfield's collection, offering expert insights into the standout designs of the season.
Participants include:

* Caroline Brackett of Caroline Brackett Studio of Design

* Cheryl Luckett of Dwell By Cheryl

« Christopher Todd of Christopher Todd Design

+ Elissa Grayer of Elissa Grayer Interior Design

* Julie Anne Baur of Winding Lane Interiors

+ Kristin Harrison of Bungalow 10 Interiors

« Liana Magalhaes of LM

* Melissa Lee of New South Home

+ Shay Geyer of IBB Design

+ Zandy Gammons of Miretta Interiors
This initiative aims to provide attendees with a curated experience, helping them to navigate the extensive range
of products on display.

Market events

In addition to new product introductions, Fairfield is hosting a series of panels aimed at providing valuable
insights to designers, retailers and industry professionals. These discussions, part of the Fairfield Collective
series, focus on key industry topics such as Al in design and financial literacy for designers.

The Al panel, moderated by Jenna Gaidusek, will explore how Al can enhance efficiency and productivity in the
design industry. Panelists will share their experiences using Al to develop personalized solutions for clients.
Another panel, focused on financial literacy, will offer practical tips on budgeting, pricing and financial planning,
helping designers manage their business finances more effectively.

Fairfield has also partnered with Crypton for an exclusive Instagram giveaway featuring two Fairfield Cayson
swivel chairs upholstered in Crypton fabric. The chairs will be on display during the market, and the giveaway will
run until Oct. 31, with the winner announced in November.

Another event on tap is Fairfield’s cocktail crawl, held in collaboration with Wildwood, Chelsea House and Capel
Rugs. This trade-only event on Oct. 27 will feature seasonal cocktails at various showrooms in the Hamilton-
Wrenn Design District, offering a casual networking opportunity for market attendees.

See also:

« Fairfield expands High Point showroom, allowing for wider product showcase
« Fairfield expands leather upholstery line with 2 collections
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THE InSidel"’S GUIDE TO

MEETING THE RIGHT PEOPLE & BEING IN THE RIGHT PLACES

FALL 2024

EXHIBITORS BY BUILDING

1 SUITES @ MARKET SQUARE (SAMS)

&

GROUND FLOOR

« Eastern Accents | G1000
« Tommy Mitchell | G3000
+ Reprotique | G6044

SALON
« Ro Sham Beaux | G6021

Windy O'Connor Art & Home | G6032
* Ngala Trading | G7015

MEZZANINE
« Coley Home | M5003

ANTIQUE & DESIGN CENTER

« Sandy Luther Antiques | G47, G48
« Whitehall Antiques | G54

« Deloach | G55

« Lucky Fish Gallery | G56-57

MARKET SQUARE

« Hudson Valley Lighting | M70, 90, 97, 99
« Dovetail Furniture | 142, 240, 243

« Hinkley | 143

« Unique Loom | 190

« Stanton Gray Wall Coverings | 200

« Fabricut | 217

« Thibaut | 260

« Shoppe Object | Floor 3

Q=4

HI, I’'M MARISA!

I've attended every Market since October 2014, and I've learned
all the tips and tricks. Now I'm ready to share them with you
firsthand, with a little help from my designer pals!

High Point Market is huge — more than 13 city blocks!

— so I've highlighted the best 50 showrooms to get you
started. The schedule is ever-changing, but I've got you
covered with a perfectly curated calendar of events.

You're on your way to navigating High Point Market like a pro!

GROW YOUR BUSINESS ¢ MAKE CONNECTIONS e BE INSPIRED

Top 10 Showroom

INTERHALL
« Noir | IH002
Regina Andrew Design | 1H006
« Ross Alan Lumber | IH208
« York Wallcoverings | IH303
« Pooky Lighting | IH409
« etuHOME | IH410

FLOOR 2
« Global Views | D213, D220
« Accent Decor | D201, D202, D246
« Kalco Lighting | H232

FLOOR 3
« Leftbank Art | H304
« Howard Elliott | H324
« JDouglas | D319
« Loloi Rugs | D320
« Oliver Gal Artist Co | C365

FLOOR 4
« Uttermost | C448

Shop in Showroom

Green Line Stop 1. The Suites at Market

Square (SAMS)
Red Line Stop

o

5. International Home
Furnishings Center (IHFC)

8. Showplace

1S NOLUIWWH

* Commerce Ave — S Main to Wrenn

W GREEN DR 13. 310 N Hamilton

PHILLIPS COLLECTION

* 135S Main St

11 CARACOLE e 122 N Hamilt 16 E MLK JR DRIVE

8 SHOWPLACE
1

« Rowe Furniture | 1100 - Floor 1

« Hooker Furnishings & Bobo Intriguing
Objects | Floor 3

« Surya | 4100 - Floor 4
Four Hands | 4101 - Floor 4

220E 14 UNIVERSAL 8 101 S Hamilton 15

COMMERCE & DESIGN

12 200 N HAMILTON

 Arteriors | 1A, 1B, 1G - Floor 1
* Visual Comfort | 2A, 2G - Floor 2
* Jaipur Living | 4B, 4N, 4P - Floor 4

* Wildwood | N Ct 125, 104 - Floor 1
* Fairfield Chair | N Ct 100 - Floor 1
¢ Chelsea House | S Ct 104 - Floor 1

13 310 N HAMILTON

10

200 STEELE

« Wesley Hall | Hamilton Ct S-106
* CR Laine | Hamilton Ct 5-204

15

Mr. Brown London | 114-116
Julian Chichester | 118
Branch Home | 200

South + English | 210

RO SHAM BEAUX 3 122 N Main 25

16 DESIGN LEGACY 8 126 Virginia PI 27

17 ODETTE e 100 N Centennial 16

18  ASIAN LOFT « 625 W Ward

* Nashville Rug Gallery | 111 . " -
Currey & Co | M110 - Floor 1 > Tt Ambella Home | Hamilton Ct $-110 19  COHAB.SPACE * 1547 W English
* Norwalk | M108 - Floor 1 . SHERRILL | 315 Fred Alexander PI
* Highland House | 121 . .
o Mo 28 « Feizy Rugs | 309 N Hamilton 20
2 = « MaterialWorks | 311 N Hamilton 214 MODERN VINTAGE « 314 W Russell 12
* Woodbridge Furniture | 301 Gabby | 333 N Hamilt
* InsideOut Performance Fabrics | 313 abby | amiiton

21  CHELSEA ON GREEN ##515 W Green « 11
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EVENTS CALENDAR SPONSORED BY:
FRIDAY OCT 25 SATURDAY OCT 26 SATURDAY OCT 26

| RO SHAM BEAUX |

Maximizing Potential: How Al can Elevate

your Design Buiness
with Jenna Gaidusek, Antonio DelLoatch,

Breegah Jane, a.nd Denise Wenacur
Sip & See | Open House Fairfield Chair @ 11-12
@ Ro Sham Beaux o o Detail
THURSDAY OCT 24

Asian Loft | New Showroom Grand Opening
FRIDAY OCT 25 SATURDAY OCT 26

EVENT TYPE:

Great Design: Indoors and Out!

with Thom Filicia
@ Feizy Rugs e 3-5 e Details

Greenington Celebrates 20th Anniversary

with New Showroom Grand Opening!
@ 220 Elm 410 o 1-3 e Details

Learn Periods & Styles with The Antiques Diva

‘Woodbridge Speakeasy Lounge a tour by Toma Clark Haines
@ Woodbridge o Daily F-M 3PM e Details @ Antique & Design Center o 11-12 o Details

PLEASE NOTE: Event info frequently changes, and is current as of date of publication.

SATURDAY OCT 26 SUNDAY OCT 27 SUNDAY OCT 27 MONDAY OCT 28

Gracie and the Art of Timeless Design
with Jennifer Gracie, Margot Shaw, Phoebe
Howard, Nellie Howard Ossi, and Jim Howard

@SHERRILL ¢ 5:30-7:30 * RSVP e Details Building your Brand (and Loving the Journey)

A Fireside Chat with Design Besties Jessica Duce
and Elizabeth Scruggs
@ Unique Loom e 2-3 e Details

Green Revolution: The Future of Sustainable
S DAY OCT 27 Sourcing » Sponsored by Revolution Fabrics
with Allison Zisko, Cheryl Luckett, Jessica Duce,

and Nancy Fire
@ SHERRILL e 4:30-5:30  RSVP e Details

Happy Birthday! Celebrating 35 Years!
@ Eastern Accents e 4-5 o Details

Financial Literacy for Designers: Practical Tips

for Budgeting, Pricing, and Financial Planning

with LuAnn Nigara, Libby Langdon, Rhobin

DelaCruz, and Skip Sroka @ Fairfield Chair ¢ 3-4

TUESDAY OCT 29
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Andmore names 40 products as Fall 2024 Market
Snapshot finalists

Spencer Musick // Senior Editor // October 17,2024 X fin®P =

HIGH POINT — Andmore has named 40 home furnishings items as finalists for the fall 2024 High Point Market
Snapshot, highlighting merchandise from multiple permanent showrooms and temporary exhibitors across its 17
properties.

The 40 finalists are showcased across Andmore at High Point Market's social media channels
(@andmorehpmkt), and online voting is open Oct. 18-25, both on Instagram stories and here.

This fall's product themes are: Curved Creations; Soulful Minimalism;
Natural Stone; Party Pleasers; Engaging Greens; Autumnal Tones; Retro
Rewind; and Contemporary Craft. The finalists are:

-

Accent Decor - Ismene Vase (International Home Furnishings Center, D-202)
Adriana Hoyos - Lua Sofa (IHFC, IH-205)

Arteriors — Melt Wall Decor (Commerce & Design, B1)

Bellini Modern Living - Celia Dining Table (IHFC, H-520)

Bodrum - Stingray Chargers (Salon at Suites at Market Square, G-6046)

.

-

Chelsea House - Leather Vase (N Hamilton, 104)

.

Classic Home — Faris Upholstered Sofa (Showplace, 2400)
Crystorama — Zanzibar Four Light Chandelier (IHFC, H-241)
Danao - Dock Lounge Chair (IHFC, IH-104)
Dom Lo Studios = Forum Coffee Table (SAMS, M-6048A)
Fairfield Chair — Camille Bar Cabinet (200 N Hamilton, 100)
Fazeek in Aesthetic Movement - Jewel Coupes (Shoppe Object at Historic Market Square)
HiEnd Accents - Provence Washed Linen Bedding Set (Showplace, 2500)
Jaipur Living = Gamil Rug (C&D, 4B)
Jeffan - Clara Scalloped Base Coffee Table (IHFC, D-536)
Kalalou = Carved Black Wooden Taper Candle Holders (SAMS, M-2003)
Le Present — Nudrop Pin (IHFC, IH-402A)
Liam & Lana — Oversized Paper Mache Bowl (SAMS, M-6054)
Louee Vega — Tropico Green House Wallcovering (IHFC, IH-200)
Manglam Arts = Persian Dreams Collection (SAMS, M-2029)
Meridian = June Console Table (IHFC, C-403)
Modernplum - Bishop Stripe Lumbar Pillow (SAMS, M-6043)
Neos & Co. — Aura Sideboard (IHFC, IH-201)
Ngala Trading — Thanda Stripe Napkins (Salon at SAMS, G-7015)
Nuevo - Mya Nesting Tables (IHFC, C-100)
Paarizaat Home - Stanford and Flat Poms (SAMS, G-2027)
Palacek - Siena Oversized Chandelier (N Hamilton, 200)
Pooky Lighting - Isabella Cordless Table Lamp in Amber (IHFC, IH-409)
Post House — Le Tibetan en Solo Pillow in Forest Green (SAMS, M-6045)
Ross Alan Lumber - Grateful Table (IHFC, IH-208)
Rowe Furniture - Cassius Chair (Showplace, 1100)
Stickley = Hudson Valley Spindle Bed (200 N Hamilton, 135A)
Tov Furniture — Brut Travertine & Breccia Concrete Indoor/Outdoor Side Table (Showplace, 1850)
Truett Designs — Bronze Iris — The Gardens Collection Throw Pillow (Salon at SAMS, G-6054)
Union Home — Twist Table Lamp (IHFC, IH-411)
Urbia - Etienne Bar Cart (C&D, 5A)
VanCollier - Stiggy Table (SAMS, G-6014)
Varnish Collection = Champagne Stand (Salon at SAMS, G-7025)
Vincent Sheppard - Kodo Lounge Sofa with Matcha Green and Peach Pillows (IHFC, IH-108)
« Zodax - Rosso Leather & Raffia Tray (IHFC, IH-306)
“The finalists for Andmore’s fall Market Snapshot are redefining what's possible in home furnishings design,” said
Karen Olson, Andmore chief marketing officer and executive vice president. “Their remarkable creativity and
forward-thinking concepts are not only shaping the future of interiors but also inspiring buyers through this
unique product showcase.”

-
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