






DIESEL AUDIO IS YOUR WAY

TO CONNECT & ACCESSORIZE

DROWN OUT THE NOISE WITH YOUR OWN. EVERYWHERE. 



FOR THE PAST 40 YEARS, DIESEL HAS BEEN A LEADING 

PIONEER IN DENIM AND CASUAL FASHION, MOVING OUTSIDE 

AND AHEAD OF TRENDS IN ITS INDUSTRY, SPEARHEADING THE 

WORLD OF PREMIUM CASUALWEAR, AND BECOMING A TRUE 

ALTERNATIVE TO TRADITIONAL LUXURY.

Diesel stands for passion, individuality and self-expression.

Throughout the years, Diesel has perfected the art of next-level 

denim with products master-crafted by denim experts with an 

eye for experimentation and who excel in design, construction 

and treatments.

Today, Diesel applies its expertise and profound love for 

research to many different categories, creating a real lifestyle 

offer. The range of complementary items includes kid’s 

apparel, fragrances, watches and jewelry, eyewear, furniture

and of course audio devices in partnership with leading 

licensing players.
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THE STORY OF DIESEL IS OF OPTIMISM, IMAGINATION, INNOVATION, 

PROVOCATION AND ABOVE ALL ELSE, FUN. 

Throughout decades of award-winning advertising campaigns by 

legendary photographer and creatives that defined an entire industry, 

Diesel was ahead of its time with a unique tone of voice, serving an 

antidote to the status quo. Making people smile, think, ask and act.

Normalizing taboos, flipping the script on stories of social injustices, 

minorities, absurd in society and politics, the ads provoked outrage, 

protests and calls for boycotts. 

But within the controversy, the power of inclusion outweighed the risks 

of exclusion, helping build a better world.

DIESEL SHOULD NEVER BE NORMAL.
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THE GOAL OF DIESEL
WE’LL ELEVATE DIESEL’S PREMIUM BRAND PERCEPTION

DOING BIGGER, FEWER AND BETTER THINGS

WITH OUR TRIBE AUDIENCE AT THE CENTER OF EVERYTHING WE 

DO

AS THE MOST FORWARD THINKING DENIM BRAND ON THE 

PLANET

BECOMING A RELEVANT CULTURAL PLAYER TO TODAY’S 

GENERATION

BUILT FROM LOCAL INSIGHT

BEHAVING LIKE AN ENTERTAINER, NOT AN ADVERTISER

BY GUIDING, CURATING, COLLABORATING REAL SOCIAL 

EXPERIENCES 

HAVING SUSTAINABILITY AT HEART
7Strictly Confidential - Property of Diesel Spa



MAJORITY MALE

> 35 years

HIGH DESIGNER EXPERIEMENTALIST

< 30 years | Male & Female

FROM TODAY

A NEW AUDIENCE
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OUR BRAND BUILDING AUDIENCE

WE’LL FOCUS OUR COMMUNICATION EFFORTS IN REJUVENATING

OUR AUDIENCE AND FOCUSING ON THE HIGH VALUE AND

FASHION/BRAND DRIVEN SEGMENTS

SETTLED STYLE AND INDIVIDUAL STYLE WILL BE TARGETED 

ON A CONVERSION/PERFORMANCE AND TOOLS

A NEW AUDIENCE
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THE COMMS PILLARS OF DIESEL

A NEW AESTHETIC A NEW STORYTELLING 360 OR NOTHING

IN SYNC IN TUNE IN THE EYE
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DIESEL SPEAKER vs SOME OTHER POPULAR 

BRANDED SPEAKERS
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THESE DIESEL TRUE WIRELESS 

EARBUDS CHANGE THE WAY YOU 

LISTEN TO AUDIO, DRIVEN BY THEIR 

OWN SENSE OF STYLE AND SOUND 

QUALITY – THESE EARBUDS ARE THE 

QUINTESSENCE OF THE DIESEL 

PREMIUM ALTERNATIVE VISION
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GLOBAL DIESEL MARKETING STRATEGY

2022 32

Shift from todays mostly +35yr male majority to 

bringing in a new audience of high designer and experimentalists of <30yrs.

360 degrees approach within the (by Diesel used) 

platforms, online sales channels and  reviews.

Aligned content in imagery, text & audio available for all 

different channels. 
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END OF MAY
GLOBAL 
LAUNCH -
SPEAKER

MAY JUNE JULY AUGAPR SEPT OCT NOV DEC
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Q3
GLOBAL LAUNCH –
TWS WHITE + FW22

MARCH
GLOBAL 
LAUNCH – SS22
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