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2023-2024 Impact Report



The Scott Family Amazeum exists to spark and nurture the curious and
creative spirit of diverse communities, supporting the development of
innovative thinking necessary to meet challenges of the future.
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Sustainability has been a core concern of the Amazeum since 2015. This year,
we’re growing with purpose—embracing eco-friendly practices like using Y
recycled paper in this report and expanding our green initiatives. Together, we’re '-
building a brighter, more sustainable future—one imaginative step at a time.
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The Year in

total guests visited

= 22,162

Priceless Nights

1,853+

Birthday groups

1,597

m m group visits

*Numbers reflect totals from July 1, 2023 - June 30, 2024.

Numbers
245,217

guests visited
for Unfield Trips

805

hours at
community events

583 (37

campers /,

4,959

miles traveled for
library programs
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This year at the Scott Family Amazeum
has been one of remarkable growth,
much like a tree reaching for the
sky—its roots deepening in the soil of
community, its branches stretching
outward to embrace new possibilities.
Thanks to you, our tree has flourished,
bearing fruit that nourishes minds,
sparks creativity, and inspires bound-
less curiosity.

We welcomed over 245,000 guests
this year—each a vital part of this
amazing ecosystem that sustains
our mission. From families exploring
science and art to educators finding
new inspiration, every moment of
connection and discovery was made
possible by your unwavering support.
Together, we’ve hosted thousands of
Unfield Trips, sensory-friendly events,
and Priceless Nights, ensuring that all
families can experience the wonder
of the Amazeum. This amazing team
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continually develops, grows, and
stretches, as well - constantly culti-
vating an environment where learning
and play thrive.

As we |look to the future, we're
reminded of the mighty red-
wood tree, whose great height
and majestic crowns

rely on roots

that grow and
entwine with
their community
of neighboring
trees. In 2025,




we will take our next great leap for-
ward, launching a capital campaign
to expand the Amazeum. This effort
will allow us to grow alongside our
community, reaching new heights and
providing even more opportunities for
creativity and connection. Your con-
tinued belief in us will be the sunlight
and water that help this new growth
flourish.

We love sharing some of our num-
bers, but they only tell a tiny part of
the story. Behind every visit is a child
marveling at the wonders of science,

a family bonding through shared dis-
covery, or an educator bringing fresh
ideas to their classroom. Every story
is a seed, planted with care, growing
toward a brighter future.

Thank you for being an essential part
of our forest of creativity, resilience,
and inspiration. With your support,
we’ll continue to grow, one flourishing
Northwest Arkansas grove, creating a
canopy of wonder and possibility for
generations to come.

With gratitude and wonder,

I
/

i Vs
/ Ve
A/ &
Sam Dean
Chief Executive Officer
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The Scott Family Amazeum’s
summer camps have a profound
impact, fostering curiosity, cre-
ativity, and personal growth.
Each camp immerses children in
hands-on STEAM (Science, Tech-
nology, Engineering, Art, and
Mathematics) activities, encour-
aging exploration and discovery
while building confidence that
lasts a lifetime.

Every day begins with smiles,
outdoor play, and energy, setting
a special tone. Campers explore
museum exhibits, making science
and art come alive. Themed activ-
ities turn ideas into creations and
challenges into opportunities.

By day’s end, campers share
reflections, laughs, and memories
with new friends.

These camps offer transforma-
tive moments. During Medieval
Madness camp, a camper who
struggled with hammer and nails
persisted, completing a hand-
made journal with teamwork
and pride. In Gadgets & Gizmos
camp, siblings Garrett and Ava
bonded over shared projects,
fostering collaboration.

Grant, a seasoned

camper, created

“Bristle Bot Land,”

combining lights,
cardboard, and

imagination. Newcomer Ryland
helped peers fix circuits, growing
as a leader and friend.

Amazeum camps nurture more
than skills—they cultivate prob-
lem-solvers, creators, and team-
mates. Campers leave not just
with projects but with increased
confidence, curiosity, and pride
in their abilities. These programs
exemplify the magic of learning
through play, inspiring growth and

connection.




The Scott Family Amazeum’s
Youth Maker program supports
students in grades 6-12 through
workshops and mentorship,
helping them develop essential
making and entrepreneurship
skills. The program fosters cre-
ativity and confidence, preparing
participants to design, market,

and sell their creations.
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In 2023-2024, the program intro-
duced youth to market research,
enabling them to identify their
talents and create market-ready
products. From 34 applicants, 18
teens were selected for the Youth
Maker Market, where they refined
their skills and built a supportive
maker community.

Henry, a 15-year-old leather
worker, honed his craft and
embraced his role as an
entrepreneur. “I learned how
to improve my product and
start selling it,” he shared. With
the Amazeum’s support, Henry
sold his leather goods in the
museum store and at community
events, boosting his confidence.
His mom added, “He feels more
confident in his craft and in inter-
acting with customers.”

Sidney, a 13-year-old artist, over-
came social anxiety through
the program. “I became much
more comfortable talking with
strangers to sell my work,” she
explained. She sold her book-
marks and stickers at the market,
museum store, and community
events. Her mom shared, “By the
end of the market, Sidney partici-
patedinavideo interview—a huge
accomplishment!”

As youth mentors for the 2024-
2025 program, Henry and Sidney
will guide new participants, shar-
ing their experiences and inspiring
others. The Youth Maker Program
transforms creativity into lifelong
skills, helping young makers dis-
cover their potential and connect
with their community.



Tinkerfest at the Amazeum is a
festival that celebrates creativity
and the hands-on spirit of inno-
vation. This annual event offers
interactive experiences for makers
and tinkerers of all ages, sparking
curiosity and inspiring learning.

Gavin, a senior at Bentonville High
School, is a great example
of Tinkerfest’s impact.
Last year, he volun-
teered at the pop-

ular car take-apart
station, working

with Northwest Tech-

nical Institute’s (NWTI)
Secondary Career Center
in Springdale. He helped
attendees disassemble a (4
car, offering a close-up
look at how vehicles work.

Gavin’s journey started years
ago when he attended Tinkerfest
as a child. Captivated by the car
take-apart station, he discovered
a passion for mechanics. “I love
that the Amazeum gives kids
hands-on experiences to explore
new things,” Gavin shared. That
early experience led him to join
NWTI’'s high school automotive
program, where he is now learn-

ing valuable skills for a career

in the field.

Returning to Tin-
kerfest as a vol-
unteer allowed
Gavin to inspire
others while
showcasing
the real-world
application of

the
skills
he devel-

oped. His

story illustrates
how Tinkerfest fosters

curiosity and opens doors to
future opportunities.

Through Tinkerfest, the
Amazeum connects curiosity
to career pathways, empower-
ing a new generation of makers
and problem-solvers. Stories
like Gavin’s highlight the event’s
lasting impact.
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The Amazeum’s Museum Store,
Curiosity Corner, is a vibrant hub
for creativity and community. In
2024 it partnered with 28 local
makers, generating over $14,500
in earnings. These collaborations
not only support local businesses
but also connect guests with the
creativity of Northwest Arkansas
through thoughtfully curated,
locally made items.

This year, Curiosity Corner was
named Best Toy Store in Ben-
tonville by the Quality Business
Awards and was a finalist in three

categories at the 2024 Museum
Store Association Awards,
winning Best Advertising or
Marketing. These honors

reflect its dedication to

providing experiences that inspire
and connect.
Curiosity Corner’s impact
is best seen in stories like

Lily’s. During a visit

to the Amazeum,

Lily discovered
quilling in the
Tinkering Hub.
Enthralled,
she and her
dad bought
supplies from
the store to
continue the craft

at home. Months later, Lily
returned, proudly showing photos
of her creations—delicate flowers
and vibrant designs—and excit-
edly discussing new ideas with the

S
'-":\- =4 X

store team. Her dad shared, “It’s
amazing to see how something
she discovered here has become
such a big part of her life. She’s
more confident, cre-

ative, and always

looking for the
next idea.”

Curiosity Corner
is more than a
store—it’s where
makers share tal-
ents, guests find new
passions, and creativity
thrives. By fostering con-
nections and celebrating local
talent, it bridges moments of curi-
osity sparked in the museum with
creative journeys that continue at
home, leaving a lasting impact.
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At the Scott Family Amazeum, the
Creative Studio is where imagination
takes shape and transforms into tangi-
ble experiences. The Amazeum’s team
of specialty designers collaborate
with makers, artists, and craftspeople
from diverse backgrounds to push the
boundaries of interactive learning. The
Creative Studio has become the muse-
um’s engine for invention, working
within its 3,000-square-foot space to
fuse science, technology, engineering,
art, and math (STEAM) into unforget-
table moments of exploration.

Again this year, the Creative Studio
extended its reach beyond the
museum walls, creating an interac-
tive art piece for the art plaza near

Crystal Bridges- Polyflowers. This
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interactive art exhibit puts the users
in the place of a landscape architect,
using organic shapes
made of durable
materials reflecting
the color palette of the
surrounding area.

Whether developing

exhibits for the museum

or creating installations
for the community, the
Creative Studio is cen-
tral to the Amazeum’s work.
It’s a space where innova-
tion and collaboration come
together to create meaning-
ful, hands-on learning experi-
ences that reach far beyond
the museum walls.



Education in Northwest Arkan-
sas is evolving, with the Scott
Family Amazeum leading efforts
to empower educators with
hands-on teaching strategies that
inspire curiosity and lifelong learn-
ing. The Amazeum'’s professional
learning programs help educa-
tors create hands-on, equitable,
and collaborative classrooms that
foster discovery. By integrating
science, technology, engineer-
ing, art, and math (STEAM) with
play, teachers enable students to
engage deeply and develop criti-
cal problem-solving skills.

The impact is significant. Over
1,400 educators participated in
Amazeum programs this year,
leaving inspired to implement
new approaches that transform
their classrooms into vibrant
hubs for curiosity-driven learning.

These efforts prepare students
for the challenges of a rapidly
changing world.

Educators are pivotal to shaping
learning environments. Programs
like the Science Integration Cohort
and Making Spaces encourage
collaboration, connecting edu-
cators to share strengths and
perspectives, enhancing the
broader community.

The program’s aim is to ensure
every child has access to mean-
ingful learning and every teacher
feels supported. Northwest
Arkansas is becoming a model

for innovative, inclusive

i

education, driven by the
Amazeum’s belief in curi-
osity and creativity as
transformative forces.
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Curiosity and creativity should be
accessible to all children, regardless of
ability, age, language, or family struc-
ture. Through thoughtful designand a
commitment to inclusivity, we ensure
that every visitor can experience the
wonder of hands-on discovery in a way
that meets their unigue needs.

\ Our sensory-friendly
initiatives, including
special events like
Sensory-Friendly
Nights, and spe-
cial Unfield Trips,
provide welcom-
ing environments
tailored to guests

with sensory sensitiv-
ities and other diverse
abilities. During these
times, the Amazeum offers
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adjusted lighting and sound, smaller
crowds, and opportunities for families
to connect with one another in a sup-
portive setting.

Year-round, the Amazeum’s exhibits
are designed to accommodate diverse
abilities. From the quiet space of the
cloud theater for breaks to hands-on
activities in the Tinkering Hub and
Market, each space encourages explo-
ration and play at a pace that works for
every child. Team members are trained
to assist families with varying needs,
ensuring that every visit is enjoyable
and impactful.

By celebrating diversity in abilities, we
help create a brighter future where
every child can learn, play, and grow
without limits.




Financials

Revenue and Support FY 2023 FY 2024
Admissions and Memberships 1,557,210 1,603,398
Contributions and Grants* 2,889,260 2,786,713
Net Museum Store 256,022 259,665
Special Events 300,452 41,332
Net Investment Income 253,919 635,763
Miscellaneous Income 316,640 15,107
Total Revenue and Support 5,573,503 5,711,978
Expenses™

Program Expenses 4,304,222 4,795,733
General and Administrative Support 1,005,638 1,300,681
Fundraising 347,029 498,528
Total Expenses 5,656,889 6,594,942
Change in Net Assets (83,386) (882,964)
Net Assets, Beginning of Year 20,970,864 20,887,478
Net Assets, End of Year 20,887,478 20,004,514

A *Excludes donor restricted funds of
Fundraising $352,100 and $15,712,598 in FY24 and
7% Admissions & FY23 respectively. Additionally, this line
Admi?ﬂesr‘l:sar?ilvz oth —— Memberships includes released funds from previous
er years of $1,923,689 and $691,826 in FY24
SUD;g:/t ¥ ‘ Income*** & and FY23 respectively.
6 23%

** Excludes capital campaign expenses
of $171,162 and $167,053 in FY24 and
FY23 respectively.

2024
Mission
Delivery

2024
Revenue
Sources

***QOther income includes earned income
from Curiosity Corner, birthday parties,
camps, workshops, special events,
facility rentals, investment income, and
employee retention credit.

Contributed _*
Revenue

49%

Program __
73%
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Board of Directors

President, Bill Akins,
Honors Marketing Professor - University of Arkansas

Vice President, Kelly Carlson,
Senior Vice President - Benton County
Commercial Loan Manager, Arvest Bank

Secretary, Ken Mantel,
Senior Vice President - Retail Development, Paramount

Treasurer, Albino Feijo,
Senior Strategy, Operations ¢ Digital
Executive, EY-Parthenon

Past President, Whitney Yoder,
AR Public Relations Manager, Cox Communications

At Large Executive Committee

Ellie Bertani,
President & CEO - Gitlab Foundation

Board Members

Amy Callahan-Flynn, Inmar Intelligence
Robin Copestick, Procter & Gamble
Kathleen Dalton, Inmar Intelligence, CHRO
Sarah Goforth, University of Arkansas

Elda Scott, Community Leader & Philanthropist
Eric Scott

Jennifer Swartout, NorthWest
Arkansas Community College

Rand Waddoups, Walmart Stores, Inc.

Emma Willis, Consultant

Advisory Board
Bob Arvin, Walmart Stores, Inc. (Retired)
Kalene Griffith, Visit Bentonville

Jill Grimsley, Mitchell, Williams,
Selig, Gates & Woodyard, PLLC

Nancy Leake, Downtown Bentonville
Revitalization (Retired)

Scan here to learn more
about how you can be
a part of the mission.

Ability Tree

Enrique Acuna & Monica Herrera
Gayatri Agnew

Bill & Karen Akins

Anonymous Donor

Arkansas Arts Council

Arkansas Rice Federation

Arkansas Department of Parks
& Recreation

Arvest Bank of Benton County
Arvest Wealth Management
Rock Dental Brands

Frank Barbieri

Jennifer & Scott Belt

Ellie & Carlo Bertani

Bennett Brown

Cortney & Kelly Carlson

Charmin

Children’s Discovery Museum of San Jose
Lisa & Graham Cobb

Jacob & Rachel Cockrell

Cox Communications

Ryan & Megan Crozier

CS? Engineering, Inc.

Kimberly & Chase Cunningham
Tim & Kathleen Dalton

Jennifer D’Angelo & Kirk Koehler
Samuel Dean

Delta Dental of Arkansas

Special thanks to the Scott Family and our Signature Sponsors

\ 4
General
Mills
Making Food

People Love
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Y Puramount
‘ CONSUMER PRODUCTS
THE HERSHEY COMPANY & EXPERIENCES

Walmart

WALTON FAMILY
FOUNDATION




Jim & Natalie Demaree
Tracy Dufault

Elizabeth Horne Trust
Patrick & Sarah Erwin
Karen Eskew & Chelsea Thompson
Albino & Claudia Feijo
Stacey & Ben Flood
Kellanova

Rollin & Sandie Ford
Matthew & Erin Foster
Rich Frazier

Hershey & Denise Garner
Stephen & Megan Gray

Greater Bentonville Area Chamber
of Commerce

David & Danielle Guggina
Hamilton Beach Brands
Matthew & Sarah Hegi

Jason & Katherine Huynh
Indiana University

Institute for Museum & Library Services
lvybrook Academy

Candice & Michael Johnson
Teresa Jones & Tom Hubbard
Candice Kellogg

King & Spalding LLP

Adam & Candice King
Kitestring Technical Services
Eric & Keri Letson

Leslie & David LeVan

Adana & Vince Macy

Larry & Sandy Mahoney
Kenneth & Paula Mantel

Better Homes & Gardens Real Estate
Journey, Mayer Team

Marybeth & Micky Mayfield
Becky & Tom McCoy

Doug & Shelley McMillon

lan McQuade

Mercy Foundation

Rob & Ashley Montgomery
James Murphy

Nabholz Construction

National Endowment for the Arts
National Science Foundation
Janice Osterfeld

Josh Otis & Melanie Clatanoff
Outlyr

Blake & Elysia Palmer

Pampers, Baby Care Sponsor
Paramount Consumer Products
Esther & Jamal Parker

Patti Johnson Wilson Foundation
Paul M. Angell Family Foundation
PayPal Giving Fund

PepsiCo

Heather & Jack Petkovsek

Buddy & Jamie Philpot

Larry & Julia Pollock

Procter & Gamble

Katherine Rankin & Cody Leos
Charles & Susan Redfield

Laura Rush

Sam’s Club

Samsung Electronics America

Kate & Gregory Schaffer

Christine & Hank Schepers
The Schoewe Family Foundation
Becky & Dave Schoewe

Eric & Elda Scott

Lee & Linda Scott

Wyatt & Janell Scott

Emma & Kieran Shanahan
Shawmut Design & Construction
Shiloh Technologies

Sign Studio

Jared Smith & Molly Darragh
Meghan & Jacob Smith
Spectrum Brands

Stephanie Stephens

Samuel & Christine Stewart
Danica & Paul Stout

SUNY Research Foundation
The Tech Interactive

Tek Trendz

Tyson Foods

Visit Bentonville

Jim & Susan Von Gremp
Walmart.org

Walmart Museum

Walton Enterprises

Walton Family Foundation
Windgate Foundation
Teresa & Kent Webb

Keri & Shane Wilkinson

Patti & Andrea Womble
Todd & Emily Wulf

Whitney Yoder & Walter Blackburn
Tom & Cindy Youngblood

This list reflects major contributors from July 1, 2023 - June 30, 2024.
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Thank you for your support!

You helped us continue to spread the joy of curiosity and
creativity throughout Northwest Arkansas and beyond.
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1. Plant it under a very thin dusting of soil. (Only 1/8 of an inch.)
2. Keep it moist during germination and ensure there is good drainage.
3. Make sure it gets plenty of sunlight! Wildflowers love the sun.

Wildflower Seed Mix: Grows a blend of colorful wildflowers including Bird’s
Eye, Clarkia, Black Eyed Susan, Sweet Alyssum, Catchfly and Snapdragon.






