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Financial Reporting Standards and Accounting Policy
mMItyBLAms

0901 321 ) ] 3(3-0-6) 3(3-0-6)
Managerial Accounting
SYULENSENEINaLyT

0901 331 3(3-0-6) -
Accounting Information System
mseLtTBuasnun s

0901 341 B , 3(3-0-6) 3(3-0-6)
Auditing and Assurance Service
mMiyEue 2

0901 411 * ) 3(3-0-6) 3(3-0-6)
Advanced Accounting 2

XXXX XXX | AR@NTLoniaan 3 3
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0900 202 - 3(3-0-6
Modern Financial Management ( )
natlssndlsunsndnSasUmemti®

0901 332 ° v Y - 3(2-2-5)
Accounting Software Applications
maifaTRara

0901 333 L ) 3(3-0-6) 3(3-0-6)
Digital Accounting
NIATIVEOLLALAILANY b

1342 i -0- -0-

09013 Internal Auditing and Control 3(3-09) 3(3-09
msmEansg 2

0901 361 . 3(3-0-6) 3(3-0-6)
Taxation 2

A a 6

TNENUNNMIRUULRLMTUATIYNA

0901 412 _ _ _ _ 3(3-0-6) -
Financial Reporting and Analysis
FuanmITiyznmsdu

0901 414 o . . 3(3-0-6)
Seminar in Financial Accounting

XXX XXX | ANIEATLBNLEDN 3 -

XX XXX | ANIPATNBNLEDN 3 -

T 21 wwaEna 15 wkILA6
U1 2 meggFou
o 4 a IR
UL Fm

Tsunsadnd | Tswnssnans-onfiad

matnUsyaumsainInmesumstioyd* o
0901 404 , _ 2(300%1at4)
Accounting Internship

NUNUNMNIMTTUREMTIATIZNA
0901 412 ) ) ) ) - 3(3-0-6)
Financial Reporting and Analysis

Sunnmatydnatv
0901 414 L ) ) - 3(3-0-6)
Seminar in Financial Accounting

598 2 wIEne 6 NG

Annuldtiaun 300 Falus MadsufinamaEesdiu S wie U waslsiiumieia

U9 3 madu

. " PUWAUNUENG
WL Fadan 2 A
Tdsunsxdnd Tsunsanans-ofiad
a % a
AU AN TS AT M ST E
0901 312 o ) v ) - 3(3-0-6)
Financial Reporting Standards and Accounting Policy
MITNTEULLUT
0901 432 . Y . - 3(3-0-6)
Accounting System Design
XK XXX | AT LENEN A 3
XK XXX | AT BN - 3
59 - 12 wkefa
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2.1 NRAAMUNY

0900 102 WANMITAMIAESE Ivisl 3(3-0-6)

Principles of Modern Marketing

LAR USTON LavanNEAI0IMIGIEA ANHL
WA sonunaaan whiasmsema wdnssaruslne
MIULIEINAAA ﬁmﬁaﬂmmmﬂmma TGRS
NAASUN FIULTTANNITAAIN MITIANMIMIAINTLNI
Ussneuazmanmasselvsassenursuasanusuieausa
GAGHY ﬂiﬂﬁﬂmmams@m@%@LL@iaamuﬁaﬂaf«;ﬁu

Concepts, philosophy, and importance of mar-
keting; marketing characters; marketing institutions;
marketing functions; consumer behavior; market segmen-
tation; market targeting; product positioning; marketing
mix; international marketing and modern marketing man-
agement; marketing ethics; social responsibility; case
studies related to marketing from past to present
0900 103 matlszyna e luladifdvialugsia  3(2-2:5)

Digital Business Applications

mmiﬁmﬁmﬁmﬁmz‘uuLLazmeuIa@'msaumﬂ
mavszenald iwum@IuIaQ@%ﬁmﬁamiﬁmsam‘qiﬁa
sruudosauazmaiamatosyamagsfia madamamalulad
FAIFULNE Lwﬂiuiaﬁéaﬂszam LW@I%I@Q@%WIE%L&W m‘ﬂ%
aanfeeslunafnsiadads magsia Msdamaguddays
MeTnmANNLaaRTUSEULABNAILABS FLDTINLALNMANE
ﬁmmi?{'amﬂu;smmuﬁ%ﬁa uazmstseend Faaaiainas
uazmelulaf favialuasdnagsia

Introduction to systems and information technol-
ogy; application of digital technology for business admin-
istration; information systems and business information
management; information technology management; mixed
media technology; internet technology; using computers
for business communication; Data management; computer
system security; laws and ethics regarding digital commu-
nication; application of computers and digital technology

in business-related organizations
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0900 106 msssgmam%qsﬁmﬁmﬁu 3(3-0-6)
Introduction of Business Economics
LLmﬁ@ﬁugwmmé’mmi@mﬁm% O NTENT

HAR MemeAdae |3 gUasduasgLMUAWN Snwai
gaslassaisamalssanen o hnsnauagiiygvnluma
wiswgRiasmme neldserm@ msfuuaznmmwnens ulee
MIAds Macsemeszme anmedaamegsnaulene
Lﬂiﬁ:@ﬁawm@ﬁéama@iawami@iuﬁmwwamiﬁa Basic
concept of economics; theory of production; cost and profit
analysis; characteristics of various market structures; goals
and problems in macroeconomic; national income; financial
and banking; fiscal policy; International trade; business
environment; macro policies influencing business perfor-
mances

0900 202 MsFAMIMeNsLInase lvisl 3(3-0-6)

Modern Financial Management

Rawlavasnedn : 0901 101 wé’nmsﬁsy?j%ué’u

Prerequisite : 0900 101 Principles of

Accounting
wnRamensiulugeiiagiiu uay winsflalums
ﬁwmiﬁuﬁﬁaﬁaaﬁuLﬂiiﬂ;«jﬁ%mﬂismmasmaﬂan WYY

MIUFIR wMITeneimImIiuuazmsNnauEulaams

Uszgnauauaamemiu malassiaumsiu gaenin

NNA AAIANMIRukazaEmTiuTESY winnnduazns

Uspfivaaenaasuiom dumluruiaclasssotugm anw

Beauasnameuum Watne@uues sUszanan vy

UTIHAZMITIAMIIUY UL madgondnnindlauia

WaZaUNUS NOIVUNSERAES o WwhemaAamMIREWIDIANS

athatiafiu
The current financial concepts and tools towards

money management in organizations participating in the
local and global economies; the currents best practices in
financial analysis and planning through the application of
financial concepts; financial statement analysis; time value
of money; financial markets and institutions; securities and
valuation of firms; cost of capital and capital structure; risks
and return; dividend policy; long-term financial budgeting
and working capital management.lease financing; hybrid
securities and derivatives; trust funds; environment, social,

and governance
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0900 203 ifiszend bwidegaia 3(3-0-6)
Applied Statistics for Business
miﬁisaqmﬂ%’imﬂﬁ@ﬁugmiuﬁmiﬁa maifiu
TUNdoyas MITemnasuazMInIzaILLedoys N9
wanuaseNtasin MmIgneines matssnngemaige
ﬁu miw@ﬁamm@gm mwmaﬂ@mm% mys mwz‘ﬁmm
WL MARNEReNNnAnRLLAYEVENTUS [udTTiuay
meiemsaymsnm massyndlfllaunsunesiame i
maeTiuasiauedagamesiia
Applications of fundamental business statistics;
data gathering; central tendency and variation of data
measurement; probability distribution; sampling distribu-
tion; confidence interval estimation; hypothesis testing;
Chi-square; analysis of variance; regression and correlation;
number index and time series analysis; application of
computer software for statistical analyses and presentation
0900 302 MsIAMTMHAAUALYRTANS 3(3-0-6)
Production and Operations Management
whAnREfuMISemTsLLMIHAe HsugIna
NAGUALTINALIMS; Mt eThaTisauas s mamg
HofndaeasinauasaUnet massnuuLARTE; mademm
Jom@n; MILIMIRMUAEAMN; MEIrIMUAsNFTRIY; M3
VSunlgenu; m3muguamnWaRan maheosiawmosidn
g lumsdamsmanga; SBmsdemadatnm: msdems
aslggtmy
Concepts of production system management for
manufacturing and service businesses; factory location and
layout; installing machines and equipment; product design;
material procurement; time and wage management; setting
of task standard; task reform; production quality control;
computer applications for production management; quan-
titative approach; supply chain management
0900 303 M¥1DINANAIN 3(3-0-6)
English for Business
mslfmmdsnaulwdensia mesudosatnians
megsie madavaamsnegsie tasdgyuazmslamon men
sanluasinsem Madumuaimegstia mevhiauamegsna ms
rmaafentums s minsadess
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Uses of English for business purposes; reading
business information; writing business letters, invitation
cards and advertisements; filling application forms; busi-
ness interviews; business presentation, business informa-
tion and communication

. .
0901 105 AMaLdlaswREaiugsiauas 3(3-0-6)

MIIAMT0IANS

Introduction to Business and Organizational

Management

m”ﬂﬂmﬁaﬁuﬁmﬁu‘qiﬁa FITNNLIAUEY
ARYUTTTNNNGIN YIunngsna AmMInReNAHANTENLT
flelogsia nszuamnsiamseseng wnRenumaiams
nEWennINe wRaReTUngfnsaNasing mamue
enpenam SN WEIwIaIdnT masiiuganialuyadaie
Usnduihyimbaulafeaiugia

Basic principles of business; corporate gover-
nance and business ethics; types of business; environments
and effects on business; organizational management pro-
cesses; principles of human resource management; con-
cepts of organizational behavior; strategy determination for
organizational development; business operation in digital
era; interesting current issues of business
0901 101 Mé'nmsﬁmﬁ%uﬁu 3(3-0-6)

Principles of Accounting

PamsnEuAy InnUstasRasmaTi dselemivas
ToyavIMLE NIaUWHARA MIUMINENUNIM IR 98N
natiy® nevuaunstgBenNssuLTyEe msdenh suneaag
madSuLemenein® nedarinssawinmg nedednd ne
AavhaumIludmiugsiaims 93NawlisenIsy uaggsna
WAGRUN NMIvarhaseNe e Tganeon wasliygeoy
seuumiaeniiia massenedllsunasemmenlunii s

Meaning and objectives of accounting; benefits
of accounting information; conceptual framework for finan-
cial reporting; principles of accounting; accounting pro-
cesses of double entry bookkeeping; preparation of trial
balance; adjusting of accounting transactions; preparation
of working paper; closing of accounts; preparation of finan-

cial statements for servicing businesses, merchandising

E reg@msu.ac.th
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businesses and manufacturing businesses; preparation of
specific books; control accounts and subsidiary accounts;
value-added tax system; applications of Excel in accounting
works

0901 251 MSAHINS 1 3(3-0-6)

Taxation 1

ywEnmIdsdwAfunsMEans medaufiuma
onsmasEanasEgng mituldyanassaam matuld
fGuana miyaeiia migafamne MBGUl o fine
migamns missananiia ennsuaaa wagdue)

Basic principles of taxation; collection of taxes
according to the Revenue Code; personal income tax; cor-
porate income tax; value-added tax; specific business tax;
withholding tax; custom tax; excise tax; stamp duty, and
others

v & o 4 o a
0901 209 ANX5LIBIAMALINUNYMANEFINA 3(3-0-6)

Introduction to Business Law

mé’ﬂmsﬁl’ﬂﬂudqmmﬂawmHLLWJLLazwwﬂﬁﬁﬁ
Rendestunmedunnuasitnessdoyan ldun duanders
e W aussam Sevhaes Smes Sk danl il
iy et auidin $l asaTIEnSYNINSiin ﬂgmmﬁﬁm
Aumaviua was3En yalld snas vamam LEMamaL
wannnduazamandnning ﬂgwmmﬁ'mﬁmammﬁa m3
I NgMINEdNATDILINBIAEMIUSENaUsTATas Ny
wazehaena ywdAwmallyan ganasameBidnnseiing uay

mdueastayaduyana sulley dasme uasngransiiag
Tuiumasnsaianngsfiamsdn nssnemedied

General principles in the civil and commercial
law relating to standalone contracts and legal contracts,
including purchasing and sale contracts, hire purchase,
leasing of property, employment, mortgages, pledges, loan
agreements, guarantees, torts, bills, and financial instru-
ments; laws of partnerships and companies, foundations,
associations, chambers of commerce, public companies,
bankruptcy, securities, and exchange markets; laws of re-
tirement fund; laws of labor and business protection for
Thais and foreigners, intellectual property, electronic

transactions, and protection of personal information; regu-

ﬁ navn:ligula:Us:udIanwa uua
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lations, announcements and laws under the supervision of
the Department of Business Development, Ministry of
Commerce
0900 401 Msiamsienagns 3(3-0-6)

Strategic Management

ANATANE ANNETIULALIFLTENELYRIMIIAMS
FINayns SALLALUSHMIOINALME NIELIUMIMITANS
L%aﬂaqwﬁ m'ﬁmezﬁﬁmwmé’aw%&mﬂmazmwan
09An3 mankrunagnineldaninuaedonifin
wWasuulas nagnsumsinmauinngss mavhnayns
UATRuazsfiung AnuduiussensulauLasuNn
nagnsvasnuehe o meluasding maamadenagms
gasganaszwhasemeiazlamAtest nadidnmlumsiens
\Bonagns

Meaning, importance, and components of stra-
tegic management; levels and types of strategies; process-
es of strategic management; environment analysis in both
internal and external organizations; strategic planning for
changing environments; strategic innovation management;
strategic implementation and evaluation; relationships
between policy and strategic planning of departments in
an organization; strategic management of international
business and globalization; case studies related to strategic

management

2.2 ngadnian
(1) Arnantisdy
0901 211 msﬁsuﬁ%unma 1 3(3-0-6)
Intermediate Accounting 1
Rawlavasnedn : 0901 101 wé’nmsﬁsy?j%ué’u
Prerequisite : 0901 101 Principles of
Accounting

WAL TSR UAwN IS Masunn
UssinBunsng mssuduazmyingamaunsnd msusas
nemsfurind lusumatueznsdamedays tyEfien
AURUsALAEEMINELWNRUER gﬂwﬁ Ruaamu Saidusy
Fudaanie fifu oreauazgUnast niweNIsTINE
funsndlaifishem aﬁam’%m%wﬁtﬁamimnu UMM e
wazMIeoLehasRunINg
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Accounting principles and methods of assets;
classifications of assets; recognition and measurement of
assets; presentation of assets in financial statement and
information disclosure; accounting for cash and cash equiv-
alent, accounts receivable, market securities, note receiv-
ables, inventories, property, plant, and equipment, natural
resources, intangible assets, investment property, borrow-
ing cost, and impairment of assets

v a9

0901 212 msmymwnma 2 3(3-0-6)
Intermediate Accounting 2

] 14
Wowlavasnelan : 0901 101 wdnMsTigyTdudn
Prerequisite : 0901 101 Principles of

Accounting

(% aa v A t:!l (% gja a
waﬂﬂmmmﬁmimy‘ﬁmmﬂwuﬂumunmuaz

Aa | a Aa Ao A a X
wumﬂmmm g4 UIZanmsniias Biauneaasnads ms

o

taneiusraasinzaaieiumadesgania masdinam

o

Aa '

9379 Mauswar smems mawAsuasumaadnes ms
wnfiamawarmatissliygasineiuain Mt A
AN AL AN TANA MIUERE NSV EAMALE M
gaadhrasluumsuiazmadamedaya nedereunsuug
RUF® SUMIRUIENINA

Accounting principles and methods of current
liabilities and non-current liabilities; estimation of liabilities;
contingent liabilities; accounting for owners’ equity relating
to business setting, business operations, profit and loss
distribution, changes of owners’ equity, business liquida-
tion, and account clearing of partnerships; accounting for
company limited and public company limited; presentation
of liabilities and owners’ equity in financial statement and
information disclosure; preparation of cash flow statement;
interim financial statement
0901 221 MatigyBaunyu 3(3-0-6)
Cost Accounting
Sowlyvassedn : 0901 211 msﬁnﬂ%unma 1
Prerequisite : 0901 211 Intermediate

Accounting 1

ANAVANE ANNEETTY UATLNLYIMILT B

Tuasdinagatia damtszneavmasduvuniaiaiuayisnetind
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G svLLiEduwmanudon ssuiidumdmande
ssuuAfwpnasuiamaTemsinase natindium
AR MR NARSDTaey & v0adtrnsiudes ol
LNWIDY WaLeian MITua e

Meaning, importance, and role of cost accounting
in a business organization; elements of product costs and
cost accounting methods; job order costing system; process
costing system; standard costing system and variance
analysis; joint and by-product costing, wastes, defective
products, and scraps; cost allocation
0901 311 m‘iﬂmﬁ%u‘sja 1 3(3-0-6)
Advanced Accounting 1

v

Sowlvwassedn : 1) 0901211 matigydtunans 1
2) 0901 212 msﬂmwjﬁ%unma 2
Prerequisite : 0901 211 Intermediate
Accounting 1
0901 212 Intermediate
Accounting 2
miﬁmﬁﬁm%uﬁwﬁmmimy'mem%ﬂmmz@m
Uszne mavsgsnanetidsmiuuamuluiidosuay
LTI MITOVNIUMIRUTIN SUNTEUFRUFATIN NITN
mann flamsTanen mat@dvsunediiingaiawmein
MINIYU natngdmsumadasememafifuduemeh
Lsemeuaznudasenaumstin Bt fsedniniifedos
fluMasInfang
Accounting for head office and branches in do-
mestic and international operations; accounting for busi-
ness combinations; accounting for investments in subsid-
iary companies and associated companies; preparation of
consolidated financial statement; consolidated cash flow
statement; consortium; joint venture; accounting for spe-
cific business operations for investment; accounting for
transformations of foreign currency transactions and trans-

formations of financial statements; deferred tax for business

combinations

E reg@msu.ac.th
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0901 321 MstigyBuFms 3(3-0-6)
Managerial Accounting
Sowlawassedn : 0901 221 mMatigydauyu
Prerequisite 1 0901 221 Cost Accounting

U maesintafusms wesdnansia malieme
e szed UL S noas |3 SrUnsuUsEnas Me
tiydmuanaduieseuuasnalon duuammw MIuiws
G naieyaduuiarmaserh B iesiuaum
fadula myiana mUfiFau

Roles of management accountants in a business
organization; cost-volume-profit analysis; budgeting sys-
tem,; responsibility accounting and transfer pricing; quality
cost; cost management, usages of cost information and
preparation of decision support reports; performance mea-
surement
0901 331 sEULMSHUNANIINSLYd 3(3-0-6)
Accounting Information System
Lf'alauvlwmsw%m : 0901 332 msﬂszqns‘l

TusunsndhiSasumemsiind
Prerequisite : 0901 332 Accounting Soft-
ware Applications

ANBE MULTENEY La¥ITNTURITEUUATELTE
Ity waNNEIAUuALITLLINNIY09g3Na NaNMS
AemeAlarmIsenuUUSELIUESEWNemIM3TyE 29asgsna
%uﬁujm swua'amaqiz‘uumiﬁumﬂmamsﬁtﬁﬁLﬁ"msﬁm
furarnald 2seldie wasmanda 299iuden 193
Vamsauning ety dinfuandsuaniniluas e
mem3ldu meaugumely nsdidnmdmnsdseyndld
welilaffavauassondusiomirns

Natures, components and methods of accounting
information system; principles of business document prepa-
ration and system; analysis and design principles of ac-
counting information system; fundamental of business
cycle; sub-systems of accounting information system for
revenue cycle, expense cycle, production cycle, remuner-
ation cycle, asset management cycle, general ledger cycle,
and financial reporting; internal control; case studies of
digital technology and software applications for accounting

works

6 navn:ligula:Us:udIawa uud
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0901 332 msuszyna WsunsndSasimenstind 3(2-2-6)
Accounting Software Applications
Sowlvwasnedn : 0901 210 mstiginiedfaa
Prerequisite : 0901210 Accountingin Practice
SneusuazanuayseuLyieeniaaes ms

WBonuszi RuuifieullsunsndiSagmematinglageils

5@@1134mmmmu,azﬁa@@é’aaﬁuﬂmma@a@ﬁm ﬁmﬁu ﬁ‘m

aulalumstiszandlimeluladdmsuomenuiod
Natures and importance of computerized ac-

counting system; selection and comparison of accounting
software by concerning appropriateness and consistence
with organizational states; interesting issues of technology
applications for accounting works

0901 341 mssauigBusseniilinsidosiu  3(3-0-6)

Auditing and Assurance Service

Sowlvwasnedn : 1) 0901 211msﬁa~1§%unma1

2) 0901 212 msﬁqﬁ%unma 2

Prerequisite : 0901 211 Intermediate

Accounting 1
0901 212 Intermediate
Accounting 2

wndernlurasusindmnsunui e e diuay
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nuseuiiyd ensdedlunsseutiyfuaransiiansedieny
SR ETICR I A wanUNIFaLLing® FBMITILTIMAN
TasAsmsnsiasiow madanshochslunasoutin naseme
YnmazasseLT® NenumMIFaUTyE WhvanseIasey
tiydduaasiiaet mmuauaumwmIsautid msly
13mmae wamumammﬂaé"u T a T e
mAmsfiadies

General concepts of framework for assurance
engagements and auditing standards; laws and acts of
auditing; codes of ethics and responsibilities of auditors;
agreements in accepting auditing works; corruptions and
errors; audit planning; audit risks and relevance; risk as-
sessment; audit evidences; evidence collection methods

and auditing methods; sample selection in auditing; work-
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ing papers of auditors; audit reports; guidelines of auditing
by computers; audit quality control; usages of other per-
sons’ services and performances; auditing and reporting
for related services
0901 342 msm’aaﬁauuazmu@uﬂw‘lu 3(3-0-6)
Internal Auditing and Control
Sowlyvassedn : 1) 0901 211msﬁ'z1ﬁ§unme 1
2) 0901 212 mﬁmﬁ%unma 2
Prerequisite : 0901 211 Intermediate
Accounting 1
0901 212 Intermediate
Accounting 2
Januszasduavasdsznatrasmsmunamelu
ms¥anisenadss asesdng madssiindseAsnmms
uaEmElss wndenmasaseumelasmsinsemiem,
arasaumelu B3emssn matifuguaiams uazanasgms
ﬁﬁﬁ@amﬁm%wmqaﬁaumﬂuﬂizmwLLaz%umamaNmmm
saumelu naaTaseum ﬂuﬁaﬂi‘mﬁﬁwﬁaﬂmmﬁm yhi
uazeNASURRTaLTRsERTRFauMe usamaie uasdng
Objectives and components of internal control;
enterprise risk management; assessment of internal control
efficiency; concepts of internal audit and setting of internal
audit section; ethics, corporate governance and standards
of internal audit professional practices; types and steps of
internal audit; internal audit in an organization’ s significant
activities; functions and responsibilities of internal auditors
for corruptions in an organization
0901 411 msﬁ’q%«%uge 2 3(3-0-6)
Advanced Accounting 2

1 4
Wowlavasneln : 1) 0901 211 matigyFdunans 1

3(3-0-6)
2) 0901 212 MstigyTunans 2
3(3-0-6)

Prerequisite : 0901 211 Intermediate Ac-
counting 1
0901 212 Intermediate Ac-

counting 2

Qﬁ Tns. 043-719888
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Revenues from contracts with customers; ac-
counting for consignment business, installment sale busi-
ness, leasing business, real estate business, and construc-
tion contracts; accounting policies; accounting estimation
changes and error correction; accounting for debt restruc-
turing, leasing, public sectors, non-profit organizations, and

employee benefits

0901 412 FIBIUMIMTIUHALNTAATIEIN
Financial Reporting and Analysis
Fedntisdunan : 0901 311 msﬁqﬂ%uga 1
Advanced Accounting 1
0901 411 msﬁ’aﬁ%uga 2
Advanced Accounting
NurmnINaEuLasmM I dayamIm g
Fmususaosdio limPemeinemamemstin nsiems
QATNTIN NFAATIEREMNLIARONNITITA LAE NAENEY
9319 MIAANIIUMITURASANBWGILIENOLIUMITU TS
Aeanuzasmenueg o mﬂﬁaaﬂamamsﬁu WANIENLGRIL
msfuannmsdendulernematoafueneein msinsdl
fnwvBamgmaniase
Financial reports and accounting information
disclosure; methods and tools for financial statements
analysis, industry analysis, business environment analysis,
and business strategies; interpretation of financial state-
ments and notes to financial statements; interpretation of
non-financial information reports; effects on financial state-
ments from different accounting policy selection; usages of

case studies or real events

E reg@msu.ac.th

|33

u 91mMsUFUaMsnawvMvINgImaas (SC3)
$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



Qﬁ Tns. 043-719888

MSU Si6iSane socer

0901 312 3NATPUNTNBNUNNNMERTUUAE 3(3-0-6)
wlennetigd

Financial Reporting Standards and Accounting

Policy

Sowlvwassedn : 1) 0901211 msﬁnﬁ%unma 1
2) 0901 212 msﬁnﬂ%unma 2

Prerequisite : 0901 211 Intermediate Ac-

counting 1
0901 212 Intermediate Ac-
counting 2
Fawmsvasmsiiyd snwieaaNmManatiyd
uasngvanafien AT N widememetiyd A
MINBNUNTRMIRU MIFONHNAITNUTNBNUMINITUNEN
s wlenematind wadismasusauning wildu daues
hoes nalduazenldae uazmadamedasaluneaommativ
Evolution of accounting; accounting environ-
ments and laws of accounting professions; accounting
concepts; financial reporting standards; interpretation of
financial reporting standards; principles, accounting policy
and recognition methods of assets, liabilities, owner’s eq-
uities, revenues and expenditures, and information disclo-
sure in financial reports
0901 414 FuawmstigEnisiu 3(3-0-6)

Seminar in Financial Accounting
i

wewlavasnelan : 1) 0901211 matpydunans 1
4

0901 212 MstigyFdunans 2

Prerequisite : 0901 211 Intermediate Ac-

counting 1
0901 212 Intermediate Ac-
counting 2
mMspAUnelagieneinsauuAndnsums
iwamwmmsﬁw,mmmmimmﬁwmmmamﬁu”tﬂ%hms
UfTiRemehumetigmatudmiuasdnstssnneng ) loald
nattéinm Unena uasienssshe o) Aifendariulsumeay
gaLsuinet Uszidusnasly tymenunsifyinstu mate
AFAUTSNEIMIINATUaLasINUTIIAT IWTnyE
Discussions and analyses of accounting frame-
works for financial reports and financial reporting standards

in practicing financial accounting in any organization by

6 navn:ligula:Us:udIawa uud
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using case studies, academic articles and documents re-
lating to domestic and international aspects, contemporary
issues, financial accounting problems, valuation of agricul-
tural assets, and codes of accounting professional ethics

daa

0901 333 MsLgTAIYA 3(3-0-6)
Digital Accounting
L‘&iauvlwaaiwim : 0901 331 seuud1TawiNe
Manstisyd
Prerequisite : 0901 331 Accounting Infor-
mation System

NIBLLIMAATAIMTLYERARSWARRINNANTZNL
ssBumedifiauazifedumaysanmatayamayfite
MIUSMININEInTaIAng waluladiidesunisdu
Binmaafing Bnddosuen nauanuAsudoyauasganasa
Sinmsafindfifiendasiumetyd nsldinaluladaavaly
sruutaerasstuLT Fnanitiees uninmuasmatinaaia
Lﬁamiu%miaml,%dﬂaqm% syumseUaEMe i LUUM3
Snwentaand malwlabusonns enataonsiuvasdoys
matfyBuasmIseutindfara ssuumatssianadaludd
SsuuliyTuarnudauyE

Conceptual frameworks of digital accounting
resulted from Internet and concepts of accounting informa-
tion integration for organizational resource management;
extensible business reporting language technology XBRL
. data exchange and electronic transactions in accounting;
applications of digital technology in sub-system of comput-
erized accounting system; roles of digital accounting in
strategic management; internal control system; security
maintenance system; blockchain technology; security of

digital accounting information and auditing; automatic

process systems for accounting and auditing works
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(2) Smdndnuot
0901 210 Mty @niayfiic 3(2-2-5)
Accounting in Practice
Fowlyvassedn : 0901 101 né’nmsﬁnﬁ%ué'{u
Prerequisite : 0901 101 Principles of Ac-
counting
fnimmndsnnematioyd ssuuluddny enas
dsznaumatiuiindofussmfiiendas onsaganas
Bfnmeiind suuiyddesdusmiugstonine gafawdls
b NN UaEgInaNARAWN Maaend Srewdinsifianads
NOUMIUIEAANALILNNNNESL M3davhTyauassunms
Bu nsndfiifnnnsdiinmleesiasiumah ol dass
English technical terms of accounting; voucher
system; documents of related accounting and tax; electron-
ics transaction documents; basic accounting systems for
servicing businesses, merchandising businesses and
manufacturing businesses; software applications of cloud
computing for accounting and finance; practices from case
studies by focusing in real applications
0901 351 MsMBBINS 2 3(3-0-6)
Taxation 2
Sowluvassedn : 1) 0901211 msﬁ'aﬁ%unma 1
2) 0901 251 MIMBRING 1
Prerequisite : 0901 211 Intermediate Ac-
counting 1
0901 251 Taxation 1
wnAeuazAMAUANEsEhaInamImsSLsTa L6
waeen e enamdnmatiyuasmsmisenns madernnszeny
e SaulFemassanatgng masgerhls
grimenatiydnsSudumlsgndmemBains medarh
TN fifendasiumissmnns nufuwuuanemens
mBaTInNg
Concepts and differentiations of revenue and
expense recognition criterions according to accounting
principles and taxation; working paper preparation for tax
calculation according to the Revenue Codes; adjustments
of net profits in financial accounting to become net profits
in taxation; preparation of other reports related to taxation;

submission of tax transaction forms

6 navn:ligula:Us:udIawa uud
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0901 451 MSIHAWNIEDING 3(3-0-6)
Tax Planning

Léé]%l‘llﬂaﬂi’ltla’.ﬂ’] : 0901 251 ﬂ'ﬁ.ﬂ’l‘i;ﬂ’mi 1

: 0901 251 Taxation 1

My S mumEtuldyeaasssum me

Prerequisite

Auldafiyaen miin o e miyaduia wnsm3sui
Aendasiugatia e linmdemiidullathagndes e
wartsgmdiameldnseurasngnansuazanuFuiarause
LSGH

Planning for personal income tax, corporate in-
come tax, income tax at payment place, value-added tax,
and other taxes relating to business for making tax payment
in accurate, complete and economical aspects under laws
and social responsibilities
0901 454 TgynmFains 3(3-0-6)
Problems in Taxation
fe;au'lwaaﬁsﬁm : 0901 251 msma?mni 1
: 0901 251 Taxation 1
mAAemzidniasetiymmiansnnmimnnm

Prerequisite

2096NA AULNTINMTIRANLMBOINT FHNNUAULNITNNT
NOBHM NINFITWINT WAL BTl MIaaaBumIadym
é?aﬁmu@mzswﬁmﬁﬁLﬁmﬁ’uﬁmq@mmnim 154989
Supnssl fioansnilesld

Analysis of judgment for taxation problems from
courts, judgment committee of taxation, office of the jurid-
ical council, revenue department, and investment promo-

tion laws; acts of estate; forthcoming revenue codes

(3) 3nanidan
nguITIMstigimedu
0901 400 mstigiswiuiesasiiamentsiu 3(3-0-6)
Accounting for Financial Instruments
donlvvasnein : 1) 0900 202 NIANTNNS
WuadiTusl
2) 0901 211 msﬁ'ty?!%unma 1
Prerequisite : 0909 202 Modern Financial
Management
0901 211 Intermediate Ac-

counting 1
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WnAaAEITUMILIMIMSEL ANamMANELaL
Ussnmeaaieiasiio mamstiu matyddmsuiesestiomens
G matydtlaauemaiden Mty B mSUauAus MmN
T PRI R VR ETC PERTR e e

Concepts of financial management; meaning and
types of financial instruments; accounting for financial in-
struments; hedge accounting; accounting for financial
derivatives; effects of financial instruments on financial
reports
0901 415 mstigddusuiansawianaisuas 3(3-0-6)
AWIAEDN

Accounting for Small and Medium-Sized

Enterprises

Sowlvwassedn : 1) 0901211 msﬁnﬁ%unma 1
2) 0901 212 msﬁnﬂ%unma 2

Prerequisite : 0901 211 Intermediate Ac-

counting 1
0901 212 Intermediate Ac-
counting 2
é’wmzﬁ"ﬂﬁwamiﬁwmmﬂmdLLammma‘a:u
WWIAR NANMT NTOLLIAR LAZANGIPIUMITLNUNNMST
féuﬁm%ﬂmﬁﬁuﬁﬂswamwnqsﬁaﬁlLﬁ@%wnamsﬁwmmm
LAZIWINLDN MITAYLALLEUDTIBNWLAYIUMIRUYDY
DI ANANUALTWIALRNMI YA NN TIYNIN IR
gasfiams lldustlamilunsdindulansym madimsnu uag
mavawgata sy mhuasiuasluanaastly
General natures of small and medium-sized en-
terprises; concepts, principles, conceptual framework, and
financial reporting standards of recording business trans-
actions for small and medium-sized enterprises; preparation
and presentation of financial reports and statements for
small and medium-sized enterprises; information usages of
financial reports for utilizing business investment decision,
administration and development the future growth and

sustainability

6 navn:ligula:Us:udIawa uud
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0901 416 Matigyddwiugsiansineas 3(3-0-6)

Accounting for Agriculture Businesses

1 v
wewlagasnean : 1) 0901211 madgyiiunans 1
¥
2) 0901 212 MstigyTunans 2
Prerequisite : 0901 211 Intermediate Ac-

counting 1
0901 212 Intermediate Ac-
counting 2
é’ﬂwmzﬁavlﬁ‘uaaﬁqﬁﬁaﬂ13l,ﬂws WWIAA HANMS Ly
matlszynd v matyafisusasTh uasnasgn Y
M IRUETSLINANMINBES MM IUeU MWD EUmM DS
TINAMTNEAT maiahuashiEweumISwieTanan
MR MR
General natures of agriculture businesses; con-
cepts, principles, and implementation of generally accept-
ed accounting principles and financial reporting standards
for agriculture businesses; calculation of goods costs for
agriculture businesses; preparation and presentation of fi-
nancial statements for measuring performance and financial
position
0901 417 matigyddmiugshianinse 3(3-0-6)

Accounting for Service Businesses

1 v
wenlaasnean : 1) 0901211 madgyiunans 1
¥
2) 0901 212 MstigyTunans 2
Prerequisite : 0901 211 Intermediate Ac-

counting 1
0901 212 Intermediate Ac-
counting 2
é’ﬂwmzﬁﬂﬂmmqiﬁau’%mﬁ WWIAR Yanms M3
U5 Maaetufin uarmsutladeyaynemstio® msdaviey
maliuzasgsfanims npasdavuasdotisdumenmatg
MMSUFINALAMS
General natures of service businesses; concepts,
principles, accumulation, recording, and interpretation of
accounting data; preparation of financial statements for
service businesses; accounting laws, rules and regulations

for service businesses

u 91mMsUFUaMsnawvMvINgImaas (SC3)
$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



74

MSU Si6iSane socer

0901 418 Matigydubieaumady 3(3-0-6)
Public Accounting
Sowluvassedn : 1) 0901211 msﬁ'aﬁ%unma 1
2) 0901 212 mﬁmﬁ%unma 2
Prerequisite : 0901 211 Intermediate Ac-
counting 1
0901 212 Intermediate Ac-
counting 2
ey TenUsEANn WAa uazmIneLes
matfydrambhsnumeasy ngnany sud sunasdaedL
Nenamhenumesy ‘ulamamiﬁm%mzmm?umiﬁzy%
mAsy sruumsmsiumsadimesguuudinvsefing ua
FURTAR e TUMsTy i BMNIATY MITarhTeam
mimaduwasmaidawedayarasmhanumeaiauasums
S LNIAC
Meaning, objectives, concepts, and development
of accounting for public sectors; important laws, regulations
and requirements of government agencies; accounting
policy and standards for public sectors; Government Fiscal
Management Information System and practice methods of
accounting for public sectors; preparation of public sectors’
financial reports and financial disclosure; a nation’s financial

statements

nasAnmatigluimns
0901 421 MSVIUAULAZAILANM 5 3(3-0-6)
Profit Planning and Control
Sowlyvassedn : 0901 321 mstigduims
Prerequisite : 0901 321 Managerial Ac-
counting
MIVVUNUNAYND UVLTIBIMINIuNu [3uag
mM3euaN MItsefiukanurasasinasznmen o Taawt
mnRnaEERaE et szanoudueasile
Tumamaussazenugsmasiiunuliidullmausadiods
s Sasamae i mﬁwmmlﬁamimuqm
wagMILITNe
Strategic planning; roles of profit planning and
control; performance evaluation of any organization by fo-

cusing on strategic planning and budgeting applications

as tools in operational planning and control according to
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plan setting; determination of performance indicators; re-

ports for control and management

0901 422 szuum‘amuqumemiﬁms 3(3-0-6)

Management Control System

Sowlavassein : 0901 321 mstigduims

Prerequisite : 0901 321 Managerial Ac-
counting

WAALALHENMIT IANITNIUHULALNTTIUR
uImmmaas’Jmu’%ww LL‘WMNéLumiﬂ%NLﬂ%aﬂﬁﬂumi@li’m
sauuazauaNmMIUTRwlfdullmathnanesasmie
ammﬁmmﬁﬁzymu,azaqﬂﬂﬁﬂﬁmamwmams@ﬁLﬁmm
mahaueIsmlumauitymeens ussuuleemsinman
ﬂiﬂﬁﬂﬂ?LLﬂBU‘V]@’NN‘VN%‘mmi

Concepts and principles of executives’ policy
planning and setting; ways of building audit tools and op-
erational controls according to organizations’ goals; analy-
sis of problems and obstacles that affect organizations’
operations; presentation of systematical problem solving
methods by using case studies and academic articles
0901 423 MEUINTGUYL 3(3-0-6)
Cost Management
Sowlevassedn : 0901 321 mstigduims
Prerequisite : 0901 321 Managerial Ac-

counting
wnRadumulusmwiadesgsiasdielv nsld
é?agaé’u‘qwﬁaﬂiﬂmﬂumimmemzmmm MILAMS
Sunwdanaemimaldanmmanifuinouas suviuau ms
AnNzAcu SUlsTaEN ST TN AUMIEINAEME
G Ntz seavBn AL AV BRaN Ik
NIY)

Cost concepts in modern business environments;
usages of cost information for planning and control; strate-
gic cost management under certain and uncertain situa-
tions; cost analysis; budgeting and strategic pricing; just
in time cost; evaluation of operational efficiency and effec-

tiveness
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0901 424 Fuawimstigduims 3(3-0-6)

Seminar in Managerial Accounting

Sowlawassedn : 0901 321 msdigfuims

Prerequisite : 0901 321 Managerial Ac-
counting

=

aAUTELAYIATIEAUNMYBINST TSI

o

o A

dmmuandas fAeuwacly mel$fayamanmiyiludma
g nesvynd Mt ddupasmaliengidosamems
To@emaims Ussduihamlausstlymitesmometiog®
LIMIMNaN e AsTaq AL a9 LTI

Discussions and analysis of managerial account-
ing roles and changing environments; applications of
strategic accounting information; cost accounting applica-
tions and accounting information analysis for management;
interesting issues and special problems in managerial ac-
counting according to current environments and codes of
professional ethics
0901 425 matigfiianisianisieuandas 3(3-0-6)
Environmental Management Accounting
Sowlawassedn : 0901 321 msdigfuims
Prerequisite : 0901 321 Managerial Ac-

counting

ﬂiamm’;ﬁ@miﬁ@umaEhm"'@ﬁu NANTENUITIAL
gasmtanaugia fddefunadanuasien nasaums
SommAawindon mamUTIa MIEeTh uarMIATT0sa
Funudanadasuazlalomimeatandumnmasensds
mé’am%@ﬁtﬂu@"qLasﬂmamiﬁmms VL;JLﬁ%@T@Lasﬂwmnm'ﬁu
ma¥amemdeyamatameAunadasiauasadFms ms
ﬁm‘*/‘imwumsﬂwuuﬂ:ammé"}a@w,ﬂua@‘a@%mauanﬁa
mhnruin ) Aifenda

Conceptual framework of sustainable develop-
ment; negative effects of business operations on environ-
ments and societies; processes of environmental manage-
ment; collection, preparation and analysis of environmental
cost information and business benefits receiving from en-
vironmental management in financial and non-financial
numbers; preparation of environmental management infor-
mation reports submitted to executives; preparation of
sustainable development reports submitted to external

users or other related sections

6 navn:ligula:Us:udIawa uud
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0901 426 m‘famsnﬁ%’aa.jawmnﬁﬁmﬁw‘w‘amsu%mﬁ(s-o-s)
Managerial Accounting Data Analytics
Sowlvwaenedn : 0901 321 mstiguims
Prerequisite : 0901 321 Managerial Ac-

counting
eadeinenmsdoya lumsuSmsdamsuagi
suadoyadmiUasnIgaia uwIaaENIzLIMNISIIEEE

FoyamamatnBuasioyailallstoyamaind vssyndld

weiie malulal uasesasdofiessilumsiemsinasusns

warastayaitamadadulamegafia nldnadidnmans

SUMIDIAS
Knowledge of data science in management and

presentation of data in business organizations; guidelines

and process of accounting data and non- accounting data
preparation; applications of modern techniques, technolo-
gies, and tools in analyzing and presenting data for business

decisions; usages of case studies on real situations

nasAmsuumEamnAmInalyd

0901 431 IﬂmnsummLﬁamsﬂszmawa%uﬂa 3(2-2-5)

Manstisyd

Programming for Accounting Information

Interpretation

L‘&iauvlmaaiwim : 0901 331 seuud1TawiNe

anstisyd
Prerequisite : 0901 331 Accounting Infor-
mation System

snmmadeulUaunsaiia qUuusaen N

mi@aﬂﬂmmmmm ﬂ?iﬁﬂﬁ?ﬁﬂﬂﬁﬁ%ﬂ? MIDDNUULRS

Bensdsrmmemand mendesssdiomsdenllsunssen

é{l’uﬁaﬁigmawamﬂmiﬁmﬁ madefasienansmemstind

MIN miaammmwmmmi@‘uhamﬂ%ﬂitﬁﬁﬂm
Principles of good programming; styles, rules, and

criterions of language programming; sequences of search-

ing; design and writing operational orders in accounting;

determination of structure; programming for proceeding

accounting information; printing of financial accounting

documents; design of financial reports by using case studies

u 91mMsUFUaMsnawvMvINgImaas (SC3)
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0901 432 MsNesuLTinyd 3(3-0-6)

Accounting System Design

1 v
Wowlavasneln : 1) 0901 211matigyFdunans 1
4
2) 0901 212 MstigyTunans 2
Prerequisite : 0901 211 Intermediate Ac-

counting 1

0901 212 Intermediate Ac-

counting 2

AnwkRITTULTYE AN Ay IasTULTE M
drmaiudu Tumsmegdseuniind winmsenugumels ms
HauLLe synamemMaasei el usnssnn s
TAfenfuiugn maingeuasdmil Audaanda memne
LLazgﬂwﬁ Suriwinn neeenuuLTLLTRBdmELAAnaT
l¥nanfiaaaiuarnumaginsdidnnsatindlumsiiuin
Tumamatinyd
Natures of accounting system; importance of

accounting system; introduction to survey for accounting
system design; principles of internal control; designs of
forms, fundamental journals and ledgers; accounting system
for cash, purchasing and accounts payable, inventory, sales
and accounts receivable, and fixed assets; designs of ac-
counting system for businesses that use computers and
electronic transactions in recording accounting transac-
tlons
0901 433 MEWBWILAZMS [FazuUETEMNA 3(2-2-5)
mMenstieyd
Development and the Use of Accounting

Information Systems

Gau‘lmmmsm"ﬁm : 0901 331 geuudIgdwLNg
mMenstieyd
Prerequisite : 0901 331 Accounting Infor-

mation System
mMIdearLUREetamMINatiyd Mawew
Funuuszuussswnemmati® nadeulusunsadugs
dwsumstazaianadaganansigd Manesaukazns
Ussgndssuumatenmgvdaya
Preparation of subsidiary accounting information
system; development of accounting information system

models; advanced programming for proceeding accounting

6 navn:ligula:Us:udIawa uud
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transactions; tests and applications of database manage-

ment system

0901 434 FNNWISTUUTSHWNANIINITL YT 3(3-0-6)

Seminar in Accounting Information Systems

Lfaaulmmaes1ﬂfam1 : 0901 331 ssyyudITawineg
en1stieyd
Prerequisite : 0901 331 Accounting Infor-

mation System

mMaflnauwnae Jym uasdadiafeniusa
FITNWNFNI MILTRYT qﬂﬁss@Lgazﬁ@mﬁ'ﬁm“ﬁmﬁumi
UseendlFsruumssmemsmatingdmsumbens ms
Aemeiuasisrameiiefifiendadlunaiennuasnisiam
ssuuaIawmamImatiat leadnmannsdidiagiouas
LNANNTNITIMNT

Discussions of concepts, problems and limitations
of accounting information system; obstacles and problems
in applying accounting information system for organiza-
tions; technique analysis and presentation of information
system development and preparation by using case studies
and academic articles
0901 435 MEIAMIeIULaYaMNTLiTYE 3(3-0-6)

Accounting Database Management

ﬁau'lwaasw%m : 0901 331 FeUUAITHAWLNG
sty
Prerequisite : 0901 331 Accounting Infor-

mation System

Lm’;ﬁ@ﬁmﬁ’umﬁ@ﬂﬁgmﬁaga TLULIANIIFIN
fayn andlnensssszuupndoys wallamsdensiua
sonuuugudayaiBediiug mia%fmmm“maﬁama WL
maaammamwmmanLau@m miaammmmmamm
AIINTHR umiuam ﬂ‘lﬂ Gy Wd nmmwumanu %@@Tﬁﬂ MK
g miaaﬂLL‘LJ'LJLL’ﬁ5‘W@JJ%W?SU‘]_@WWHE]Ngﬁﬂﬁ‘l’ﬁ‘].l@’]%‘]_lty"ﬁ

Concepts of database management; database
management system; architectures of database systems;
analysis and design techniques of relational database sys-
tem; data modeling; entity relationship diagram; logical
database design and normalization; functional dependen-
cies; SQL commands; database system analysis and design

for accounting

E reg@msu.ac.th
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0901 436 Iﬂsl.l.nsua"wﬁagﬂms'mu,wm%'wanns 3(2-2-5)
fusuanudgd
Enterprise Resource Planning Software for
Accounting
Lf'alauvl,wmsw%m : 0901 331 seuudE1TawbNe
mMamstisyd
Prerequisite : 0901 331 Accounting Infor-
mation System
MENNTELRIT UM UALEWeNs Tadefiing
flanae L%ﬂums ﬁTiB‘LI‘]Jﬂﬁ’JNLLNu‘VI%WMﬂimél‘ﬂ%mﬁﬂi
matlsvgndfnusuiydiussuunmsimsdaneminens
meluasdng ﬁzummﬁﬁmﬁmwmmﬁzﬁ MIReLaaNLAY
Ussilusvuumnaununinennsme luasding
Principles of enterprise resource planning system;
critical success factors of implementing enterprise resource
planning system in an organization; applications of account-
ing functions and resource management in the organiza-

tion; accounting module systems; selection and evaluation

of enterprise resource planning system

0901 437 MSIATIMALRDNULLTLUUSHMNA  3(3-0-6)

Mamstisyd

Accounting Information System Analysis and

Design

donlaaasnede : 0901 331 szuvasFUNA

amstisyd
Prerequisite : 0901 331 Accounting Infor-
mation System

naamﬂumsﬁ@mLmzﬁ@umswumiﬁumﬂmqmﬁ
T3 2asnRawsTUUIEnanamItyd medms
MR ST TAANAMIMITYE MITaUNLaLnm
anaudulyldlumatasnlassms maensiuazaanuuuids
as3ne M3 lfisaiioly MIRONULLLALHAINSEULOM 1)
ABINTTLIUMI UuURasdoya ﬂﬁﬁmﬂuﬂﬁ@@%ﬂuﬁz W
FLUUANTEWNAMIMSTTRBan o mafinmaniasUsvdiuag
MIQUAINENTELY

Strategic of accounting information system pro-
curement and development; accounting information system
development life cycle; accounting information system

project management; system planning and feasibility study;

6 navn:ligula:Us:udIawa uud
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analysis and design of logical detail system; tool usages in
system design and development; process model and data
model; strategy of accounting information system conver-
sion and utilization; monitoring and evaluation; system

maintenance

0901 438 MAATzidayaawIalugmenatind  3(2-25)
Big Data Analytics in Accounting
Lmﬁ@Lmzﬁﬂwmmaﬁasﬂamm@imy MIUATIEN

dFogamematianalug meluladlumsiamsdoyamne

v AnensudanAsuasmaluladdmiAengidayaune

v matsegndlimsAenzidoyamemstingdawa lvglu

a o Ay L% a 1 YA 6

PRk mimm@IuIamJas‘ﬂawmﬂﬁunﬂmmm&lwmmﬂm LATIZA

o -

waud latlnmengstia
Concepts and natures of big data; big accounting

data analytics; big data management technology; method-

ology and technology for big data; applications of big ac-
counting data analytics in a business; applications of big
accounting data technology for analyzing business

problems

0004 335 naluladufenwuuazmaluladnisiin 3(2-2-5)

Lﬁiaui'mnssm;sﬁa

Blockchain and Fintech for Business Innovation

noeduasmdnmavnaumeluladudensuwizams
Jafiudoyauuunstnaguidyandanioy mslsunsunin
Tedda AL SRRV SunsndRaTe dunuia
Tunaluladudonam izmﬁmﬁmﬂ@mﬁ%mﬁugmmzam
Tansssmeliladiudoniam rssundonen 35amnnEu
e ﬁqa@%ﬁaﬁ'aaﬂi@aﬁmmiﬂamaaﬂszmﬂ ms3
ﬁizqﬂﬂ%’uﬁaﬂLﬂméluaqwﬁmﬂiimmﬁmmzmﬂqiﬁaﬁuﬂ
ngmnesedudasiufieniudunindaae

Theory and working principle of blockchain or
Distributed Ledger Technology DLT, smart contract, solid-
ity programing, token standards, cryptocurrency, digital
asset, blockchain consensus, ecosystem and infrastructure
of blockchain, blockchain security, evolution of money,
function of money, central bank digital currency CBDC, use

case of blockchain
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0901 441 msm’aaam.luazmuqm:wmsaumﬂ 3(3-0-6)
Information System Auditing and Control
L‘a"auvlmmmsw’im 1 1) 0901 331 FLUUFANTHWNA
mMenstieyd
2) 0901 341 Mssavtiguas
wfilFansudasiu
Prerequisite : 0901 331 Accounting Infor-
mation System
0901 341 Auditing and As-
surance Service
WhAaLAzNANTTNIANMINIEUUABNALAR I
GL%fLumimmmwamaﬁmmiﬁzy% mimmmmﬂmaﬁwu
nuil¥renfnnes maasanenasfiaensuasnaims
asrin miﬂmﬁummLf?%muazmsmmmmﬂu MR
amshiefavasmszanana mellamseTadaLsTUULiyT
fldoanfainas mslsunssdiSaglunsesasou
Concept of and effects from computerized system
applications for proceeding accounting transactions; inter-
nal control of computerized system applications; comput-
erized corruptions and protection methods; risk assessment
and internal control; reliability analysis of proceeding infor-
mation; audit techniques by computerized accounting
systems; usages of auditing software package
0901 442 Fuswimssaviind 3(3-0-6)
Seminar in Auditing
Sowlyvasmedn : 1) 0901445 msaauﬁ'qﬁ%uge
2) 0901 342 MIATIANIULAL
muqa\lmﬂu
: 0901 445 Advanced Auditing
0901 342 Internal Auditing

Prerequisite

and Control

afiumey Aemeuazdua e e vinse

i 1 K li( v A
uazand laachedngelusnasumssoutinBuastigmin

ava ¥ v A v ARk

maufiifnuesdsoutingd uwmsmaudlaleeldnsdifnm
LMAW wazianansena o) Aiiendaansusumeuasnasume
Usuifuihaulauastiymiesimumsseutinyuazassen
VIR TN

Qﬁ Tns. 043-719888
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Discussions, analyzes and searches for building
in-depth knowledge, skills and understanding in auditing
standards and practice problems of auditors; guidelines for
problem solving by using case studies, academic articles,
and other related documents in domestic and internation-
al aspects; interesting issues and special problems of au-
diting and codes of professional ethics
0901 443 ﬁua«mmimqaaaumﬂu 3(3-0-6)
Seminar in Internal Auditing
fe;au'lwaasw%m : 0901 342 NM19AFIAFAULLAL

muqumsﬂu
Prerequisite : 0901 342 Internal Auditing
and Control

ofitne Amsiuasduaiiie FiRnema e
LLazmmLﬂﬁﬂaaa‘waﬁms‘%ﬂuﬁmyﬂmwmﬁﬁ&mmmQ’m’mﬂan
mellu uwmaudlaleeldnsdidinem umena uaziananseng o
fiRendasrslulsemeuazsasume Ussiiufhanlauas
flymiesenumsaragaumels msmiuguatayassen
VITATTN

Discussions, analyzes and searches for building
in-depth knowledge,
skills and understanding in practice problems of internal
auditors; guidelines for problem solving by using case
studies, academic articles and other related documents in
domestic and international aspects; interesting issues and
special problems of internal auditing, corporate governance,
and codes of professional ethics
0901 444 i']aojmmim'aqaaumﬂu 3(3-0-6)
Problems in Internal Auditing
fe;au'lwaasw%m : 0901 342 NM19AFIAFAULLAL

muqumsﬂu
Prerequisite : 0901 342 Internal Auditing

and Control
afumetymannsdanem lumsgifnuass
goumelu mawdtgmuasmaiemumUranaluns
’mmeu,azmm’%mmmmmﬂaumﬂu ﬂﬁi‘%mﬂﬁﬂﬁﬁ
UstAndralumayiusamingu nalfmaluladlumsufod
TUFTIRFLME U NTELIUMIARIATIE MIdarhnTEmy
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Qﬁ Tns. 043-719888

yhms madevhmenudefanauasdaisuaunedeaneasse
mi?'(ami Nﬁﬂﬁ@li’nﬂa‘]_lﬂﬁﬁﬂuﬁ NEENELAEN

Problem discussions from case studies in internal
auditing practices; problem solving and best practice de-
velopment in internal auditing planning and management;
usages of effective techniques in evidence collection;
technology usages in internal auditing practices; process-
es of critical thinking and analysis; working paper prepa-
ration; report preparation for creative notices and sugges-
tion; communication of appropriate internal auditing reports
0901 445 n1saauﬁm§%u§e 3(3-0-6)
Advanced Auditing
Sowlawassedn : 0901341 msseuLyTuazam

flanandasiu
Prerequisite : 0901 341 Auditing and As-
surance Service

maUftiRaumsseuiydadelvaiuasinasis ms
ofUmeuay mauAtigmuaznsvemuwl§iaaslums
MLEMREMILAMINumsseutyd mslfineda 48
ﬁszﬁw%wahﬂﬁmmawﬁﬂjm MIIAYNNILAMHNMT M3
waaIANNR R Ra LIS UaUR NG

Modern and contemporary auditing practices;
problem discussions
and solving and best practice development in auditing
planning and management; usages of effective techniques
in evidence collection; working paper preparation; report
preparation for creative notices and suggestion; communi-
cation of appropriate auditing reports
0901 446 MaaeAFELLinEnIAdy 3(3-0-6)
Government Auditing
Sowlavassedn : 0901341 mssevLyTuazam

flanandasiu
Prerequisite : 0901 341 Auditing and As-
surance Service

winnMauasuwIAnzaIMIeTIasUytnasy
ﬂgﬁﬁmELLﬂzWizi?‘ﬁﬁﬂgiﬁaLﬁ&’)ﬁﬂﬂﬁ@li’ﬁﬂ@ﬂﬁ@%ﬂ?ﬂ%ﬂ
WWIMIUAABLATRMImsdaLT T TN naT IR WY
AunarnINTInas uwmauadsURTRmsmssavTiyag
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ﬂiNGli’MﬁEy%ﬂ%ﬂiﬂi LAIVINNIATIAFD VU TN AITAE

e o
v A

Aaxfwas MImugNnMMNRIRsREeLyEMasy edn

P
o A A A

menvumIeaseuiyimesy Ussiuwdhdnuiineadas
funsemaseutinydmasy

Principles and concepts of government auditing;
laws and acts of government auditing; auditing practice
procedures and methods of the Office of the Auditor Gen-
eral of Thailand and the Comptroller General’s Department;
auditing practice procedures
and methods of the Department of Cooperative Auditing;
government auditing procedures by using computer; qual-
ity control of government auditing; preparation of govern-
ment auditing reports; important issues relating to govern-
ment auditing

¢
0901 447 m‘smqaaauswnmsaumﬂwg{e 3(3-0-6)
Advanced Information System Auditing
Sowlvwasnedn : 0901341 nsseudyTuasan
lFanadasiu
Prerequisite : 0901 341 Auditing and As-
surance Service

meTaRraULALFamNANNaan Tl auaY
RATENGIEY m‘sﬁmﬁummﬁ mLﬁamim’mﬁamwumquIa‘ﬁ
I MIOTRFUILULUHIFMT Maesasauyficam
fifendastiueBatnauasmssnmeaaanit naemasey
mMIUAWEIAMSUaE MImuaNmusTILmAllagansamne

Auditing and monitoring of information and
system safety; risk evaluation for information technology
system auditing; operational system auditing; practice
auditing relating to networks and safety security; manage-
ment and control auditing for information technology sys-

tem
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0901 461 Ms3TuMenIstinyd 3(3-0-6)
Accounting Research
ewlazasseen : 0900 203 aﬁﬁﬂszqnﬁmﬁa
939
Prerequisite : 0900 203 Applied Statistics
for Business
wwafe nanma waenaeififeatesiumsivy
Mty Usenaumemaidanstigdniste meddems
yams mSuszuUsIswmemMenatid mySumaiiyd
W@ m3dsumsseutiyuarmanTiaseumelu m3iay
matfgEmBenns madsematyfidonnfingsn uazlszdu
WdefiddyRedastumand AITRNUTINYDIEYITY
Concepts, principles, and theories of accounting
research, including financial accounting research, mana-
gerial accounting research, accounting information system
research, international accounting research, auditing and
internal auditing research, tax accounting research, behav-
ioral accounting research, and important topic issues relat-
ing to accounting, ethics for researchers
0901 463 M dsnguawusLintigyTiaaiin 3(3-0-6)
English for Professional Accountants
Sowlyvassedn : 1) 0901 211msﬁ'z1ﬁ§unme 1
2) 0901 212 mﬁmﬁ%unma 2
Prerequisite : 0901 211 Intermediate Ac-
counting 1
0901 212 Intermediate Ac-
counting 2
mslEmmdsnoulumsufifouiindlsshiums
‘UisLzﬁummﬁmuﬁmﬁwﬁmmﬁaﬂqwﬁm%fu%aﬁty%@m q
Unngaelusumativ ﬁwﬁﬁmﬁudmﬁ Aenifumianns fn
pifimsSuad fulummiouing maldmmdnnele
mdeunarwienghmwmaiin meldnmssnaulumeh
usemaiuluiilssgn maRemsmmsnnuldninns
dwSusmumsaleng o)
English usages in daily practices; knowledge
assessment of English technical terms for account names
in financial statements; technical terms relating to taxation;

technical business terms and applications in accounting

6 navn:ligula:Us:udIawa uud
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jobs; English usages in writing reports of financial statement
analysis; English usages of presenting financial statements
in the meeting; English communication in professional
accounting for various situations
a a K3 1 1 a
3. HN’JG]’J‘I!‘ILEEITILG% 1N%Eli|ﬂ'2‘1 6 NWIRING
¥ A a a t:!l tﬁ‘ a a [
MLaamiaﬂmwmmau il mﬂmﬂaﬂuwnwmay
Smbiasnd 6 miefa

4, um@ﬂszaumstimﬂamu (msﬂmmvﬁaawﬁa
Anw) (laitumiaefio)
0199 499 &vnaANIN 9(0-40-0)
Cooperative Education
matftifemluamudsznaumsathefissuy loe
anaTslassramAnendefusmaseneun s Riewam
faelFemadmaAnmauasinesifedasiumahau
1uﬂmuﬂi3ﬂa‘1_lﬂﬁ 3’3mmmmimélumiﬁeumml,aﬂué’mmi
Anathafiusruy madane madiedula asenaurinuelums
Anmsinarmadsufiwh [Fifasiqumwesmuanadasms
YDIFINULTLNALMNT LALHAALTIN
A systematic provision of work-based learning
in the work place for students with the cooperation between
the university and the work places to allow the students to
develop both academic and work-related skills in the work
place. This procedure will help the students in self-devel-
opment in terms of systematic thinking, observation, deci-
sion making, analytical and evaluation skills. Also, it will
result in high quality graduates who are most suitable for

the work places and the labor market

0901 404 msilndszaumsniimdwmedin  2(300 Fl)
Mgy
Accounting Internship
maUftiRaudngwmenunetiythsnues
33UA S7mA viRelenTy
Accounting Internship in enterprises, govern-

ment agencies or privatization

E reg@msu.ac.th
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WANgATUSIN ST NN faRmsiansase lud
Bachelor of Business Administration Program in Modern Management
(MangnsUTuLse w.el. 2566)

siauasaningos
FWENANGAS : 25510211107121
Fanlne - pingeILAIItatiudia saimmsdemasdln
%ammé’aﬂqw . Bachelor of Business Administration Program in Modern Management

FaulSgyg ez

mwnlve  Gowdi) - 1ynaganiatiudio (Madanmesielns)
GREn) L U5.0. (MIdemaadielvsl)
m‘mﬁaﬂqw (%al,ﬁsu) . Bachelor of Business Administration (Modern Management)
(@otla) . B.B.A. (Modern Management)
wangas

Swmienie Tanaandngas biun 120 mhedn

lassshaudngas
ANINIM mmfﬁmmgmuénzjm vmﬂﬁmawa"ﬂgmﬁtaua
szdugendnm W.A. 2558 Tdsunsund Tusunsaawiadnin
2. wnedndnuialy litaund1 30 laivtaund 30 Laitaendr 30
2. NI UANE laistaana 93 Laistaena 93
NI Lifoun 84 45 45
ngafinian Lsiffaent 48 biffounh 48
- Amientleei 33 33
- A eniden laittoan 15 laittoand 15
. NIITNFRNLEE liaendn 6 laikaana 6 Laivtaend 6
MIAUTERUNMS MR - lalonh 2 laittoand 9
(MstinavSasmiafinm) (lsitoun 300 #lsw) (littoand 4 Hiaw)
(Laistumiefio) (siiumbeiia)
samiia Lsikasnd1 120 laitaund 120 laivtaund 120
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e IwuanEeS 0903460 MINAWIBIHMIUAYMIIAMT 3(3-0-6)
U

1. wnedndnminly maiaeuilag

Laiiaend1 30 wiaeiia

2. NNIAITUANG 'I,;j{(aynqu 93 WLAG Organization Development

2.1 néufamgmu 45 wkagia and Change Management

0900101 eadiinsduientussfa 3(3-0-6) 0003461 msSamaninennaayelugadai 3(3-0-6)
Intro;uction 0 Busin;ss Managing Human Resource in the Digital Era

0900102 nanMseaeasielvsl 3(3-0-6) 0903 462 mﬁ@miﬁjﬁ'ﬂaamw%méﬂ 3(3-0-6)
Principles of Modern Marketing Business Startup Management

0900 103 m‘iﬂizqmﬂ%mﬂﬂaﬁa%ﬁaslugiﬁq 3(2-2-5) 0903 463 mﬁm%uﬂ3@aﬂ1umws§aﬁwmmﬁa 3(3-0-6)
Digital Business Applications Science and Art in Business Communication

0900 104 msﬁ@%ﬁmﬁuﬁm‘fmiﬁq 3(3-0-6) 0903464 MIENETICHATABILIANTINMITINA  3(3-0-6)
Accounting Foundation for Business Creativity and Innovation Development

0900 105 MM IUALNOANTINIGMT 3(3-0-6) for Business

Management and Organizational Behavior 0903465 MIAAMIFINALEMIE tilal 3(3-0-6)

0900 106 Lﬂi‘i:@mﬁ@]%ﬁiﬁmﬁa\‘iﬁ% 3(3-0-6) Modern Service Business Management
Introduction of Business Economics 0903466 23833 DITNALR UacANNSURATEL  3(3-0-6)
~ A 3
0900 201 MIMBNNIUALNYVENLTINA 3(3-0-6) TovaIAnTI
Taxation and Business Law Ethic Good Governance and Corporate
0900202 msdemamemaiusdelvsi 3(3-0-6) Accountability
0903 467 uamamaiamsaaly L 3(3-0-6)

Modern Financial Management
Seminar in Modern Management

0903 468 lemsnfiierugsniansielmal 3(1-4-4)

0900203 sfAtszyndlwdegsio 3(3-0-6)

Applied Statistics for Business

0900 204 MIATATaYAFIIN 3(2-2-6) Special Project in Modern Business

Business Analytics

A AdA U A a a IRJ J 1 a
0900301 AnensudleninIaegana 3(3-0-6) wkaniaan laiflaendr 15 wisefia

Business Research Methodology (fRmsnansniRenFauanmein o i)

0909 302 MsdeMImInAauaLFTRNS 3(3-0-6) 0902 322 NMIAMARAYIA 3(3-0-6)
Production and Operation Management Digital Marketing
0900303 MNENYEYIAa 3(3-0-6) 0903322 ematlaaasielusnisznanms 3(3-0-6)

o A A
English for Business LASDNENINITIIN

0900304 emindiszneumauszmstesse  3(3-06) Workplace Safety and Occupational Health

QN Tns. 043-719888

gafalal

Entrepreneurship and New Venture Creation
0900401 M3¥am3Fsnagms 3(3-0-6)

Strategic Management

2.2 ngu3zuen lsitaundn 48 wirefia

A nandishy 33 wikaeia
0003213 MaemsEBonfientsdiadula 3(3-0-6)
Quantitative Analysis for Business
Decision Making
0903 311 MIIAMIAANTNLALHARNN 3(3-0-6)

Quality and Productivity Management

9 navn:ligula:Us:udIanwa uua
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0903 332 WANMIAIMU 3(3-0-6)
Principles of Investment

0903501 msaememanAtiymanudauds 3(3-0-6)
HAEMIATNGDTD

Conflict Resolution and Negotiation Management

0903 502 mﬁ@mimwLﬁmtm‘ugimmi 3(3-0-6)
Integrated Risk Management

0903503 MILIMITINATEN N TEMA 3(3-0-6)
International Business Administration

0903504 mademslada@nduazvindldgtmu 3(3-0-6)
athadistu

Sustainable Logistics and Supply Chain Management
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0903505 megphadlvsiuasmatemeadulval  3(3-0-6)
Modern Leadership and Modern Management

0903 506 izuumiﬁumﬂtﬁamiﬁ@mi‘q‘iﬁaazﬁ tlval 3(3-0-6)
Information System for Modern Business
Management

0903 507 AAMENMILAMIUALTIHBINLAGNN - 3(3-0-6)
Service Psychology and Personality Development

0903508 MIAAMITINAFATA 3(3-0-6)
Digital Business Management

0903509 AursneRaTiaszmisLisvne 3(3-0-6)
International Digital Assets

0903510 vienizmastiyanszhivg 3(3-0-6)
AMUMIIAMITINAaney
Blockchain and Artificial Intelligence
for Smart Business Management

0903511 maudsznoumsluasdnauaziiansss 3(3-0-6)
Corporate entrepreneurship and Innovation

0903 512 mmﬁdﬁuwwagiﬁaLLasﬂWiﬁmﬂWi 3(3-0-6)
ANNIURATELNNGINA

Sustainability and Responsibility Management

2.3 MNIATARNEE Laiaendn 6 widefia
ThdonBeulumeinau 9 Fiflosenlusminend smamnliioy
NN 6 wihefiel
2.4 wanadseaunssimaaws (Mstnauviasuiadnm)
0199 499 ﬁ%ﬁﬂﬁﬂ‘tﬂ* 9(0-40-0)
Cooperative Education
0903430 MsAnUsEaUMsaATIN 2(300 ﬁﬁlﬂm)
IS IgaNa*
Business Administration Internship
* mathudiuanmGewdn S vie U laadhhulassnsania
Fnwasiindssaumsel
Tusnmlsznaums laisaenh 400 Falusuas siimiefia
= finanelaisiaendh 300 #2lus mtsediusamsBon fiu s v
U wachiiumbefia

% Tns. 043-719888 navn:ligula:Us:udIanwa uua E reg@msu.ac.th T a1msu§|9 nn1st_\a1u[11n3na1n1aus ey
U 1 Q.UWISHY 2.AUNSITY D.UKIESAIU 44150



KangasmsAnNw s:auuSunNas | 47
uKkISngrdgumais,u Umsdnul 2569

WNUNSANE
WU R MANgAsLSIIRatiuin sneirmesamasdula (MAngasLSIIR el 2566) SruuLng

A, dl I3
i 1 Mmaa

IUUULE A

¥ a3 " -
Tdsunsuund Tdsunsusuiadnu

XXXX XXX wadm AN Ly 12 12

anwsiasiuieaiugsia
0900 101 3(3-0-6) 3(3-0-6)
Introduction to Business

vanmInaaaselval
0900 102 3(3-0-6) 3(3-0-6)
Principles of Modern Marketing

59 18 Mukaefia 18 Wu2En

% 1 madane

Sa%9n Swanmbefa

EVnebl R R
Tdsunsuund Tsunsusuiadnu

XXXX XXX wadmAnm i Ly 9 9

matseendlfimeluladifavialugsia
0900 103 3(2-2-5) 3(2-2-5)
Digital Business Applications

metAdasiudmiugiia
0900 104 3(3-0-6) 3(3-0-6)
Accounting Foundation for Business

MIIAMIUBLNDANITHAIRMS  Management and Organiza-
0900 105 3(3-0-6) 3(3-0-6)
tional Behavior

59 18 nuaefia 18 Wu2efia
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19 2 madn
. L PUWAUAUILAG
SWaIT Fa%mn - "
Tsunsslnd Tsunsuaviafinu
XXXX xxx | vaneimdnnialy 6 6
wisngenamsganaiasdiu
0900 106 3(3-0-6) 3(3-0-6)
Introduction of Business Economics
mamBanauazngranegsia
0900 201 3(3-0-6) 3(3-0-6)
Taxation and Business Law
MI¥AMavEweNTIE g ARaTR
0903 461 3(3-0-6) 3(3-0-6)
Managing Human Resource in the Digital Era
o Aa 6 o
MIAAMITINAE AL
0903 462 3(3-0-6) 3(3-0-6)
Business Startup Management
FREY 18 waEfie 18 wkaEnie
9 2 madana
. .. PMWIUNUILAA
ST Za37 R R
Tsunssind Tsunsuaniadnu
xxxx xxx | vaheimdnmnialy 3 3
masemameninads sl
0900 202 3(3-0-6) 3(3-0-6)
Modern Financial Management
ahdLlsregnd wdegania
0900 203 3(3-0-6) 3(3-0-6)
Applied Statistics for Business
MIIANIMINAGLAaZUTRMS
0900 302 3(3-0-6) 3(3-0-6)
Production and Operation Management
mMNamaIRMIkasMIaansMsaea Organization Devel-
0903 460 3(3-0-6) 3(3-0-6)
opment and Change Management
I3 a4 A a
ﬂ?ﬂ(ﬂﬁLLaEﬂﬁﬂsL%ﬂﬁﬂam‘s‘m@i;’iﬂﬂ
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Science and Art in Business Communication
FREY 18 waefio 18 wwaenie
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0900 204 3(3-0-6) 3(3-0-6)
Business Analytics
MNBNOWEINA
0900 303 3(3-0-6) 3(3-0-6)
English for Business
MIAAMITOUNTALAEHAANN
0903 311 3(3-0-6) 3(3-0-6)
Quality and Productivity Management
MIEIETTARAEN RN IANTS defﬁﬁﬂ Creativity and Innovation
0903 464 3(3-0-6) 3(3-0-6)
Development for Business
ma¥amapsiatimasdelys
0903 465 3(3-0-6) 3(3-0-6)
Modern Service Business Management
T 18 wwIBa 21 waena
4 3 madane
. - PWIRNKLAG
Ey bl Fan " "
Tusunssilnd Tsunsaiavfadinu
eandudfusznaumsuamasesasdgana sl
0900 304 3(3-0-6) 3(3-0-6)
Entrepreneurship and New Venture Creation
nensudeniTidugsia
0900 301 3(3-0-6) 3(3-0-6)
Business Research Methodology
MIAANAFSNENIGeAUla Quantitative Analysis for
0903 213 3(3-0-6) 3(3-0-6)
Business Decision Making
XXXX XXX RINAITLONLEN 3 9
XXXX XXX RINAITERNIES 3 -
T 15 %wEn6 18 wkaefia
U 3 meggFou
. L PUWIUNKILAGA
nee Fa39 R &
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0903 430 2(300 F3lat) -
Business Administration Intership
9 2 wbaena -
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0900 401 3(3-0-6) 3(3-0-6)

Strategic Management
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Ethic Good Governance and Corporate Accountability

Funmemsdanaadelnal
0903 467 - 3(3-0-6)
Seminar in Modern Management
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Special project in Modern Business
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Seminar in Modern Management
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Cooperative Education
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0900 102 o ) 3(3-0-6)
Principles of Modern Marketing
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0900 104 _ - _ 3(3-0-6)
Accounting Foundation for Business
mndnaegsia
0900 303 , , 3(3-0-6)
English for Business
@ a 6 @
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Business Startup Management
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0900 201 , : 3(3-0-6)
Taxation and Business Law
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0900 204 _ R 3(3-0-6)
Business Analytics
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Science and Art in Business Communication
My EIIRLasiaWIANIINMITIAa
0903 464 - , : , 3(3-0-6)
Creativity and Innovation Development for Business
m¥anITENENINLES kA FATE
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Managing Human Resource in the Digital Era
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a dl 13
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Modern Financial Management
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0900 401 3(3-0-6)
Strategic Management
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0900 304 3(3-0-6)
Entrepreneurship and New Venture Creation
MIIAMIAANTALAEHANNN

0903 311 3(3-0-6)
Quality and Productivity Management
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0900 101 emaidinadmimaiugsia 3(3-0-6)

Introduction to Business

VENMIUaLFUMILDIANIIIGINA QaslmaneaIns
Usznaugsia wndalumstsznaugsia audnwazrassnIn
wadeNmMIgafia Hanssmugsiauazadniusseniefianssn
YNITINA NONANYTING UTUNNYBITINA ANNAATUALLYILNYD
matsznaugsnialudens waﬂiswwaaﬂmwLmﬁauﬁﬁ@iaﬁiﬁa
ANNANATIITTIINALNG ANASUAATELFDH AN T3LTTINMNITINA
LLﬁS’“ﬁimUiimﬂJa\‘mﬁ‘ﬂizﬂa‘u‘]@iﬁﬂ ﬂiiﬁﬁﬂ‘iﬁ%N‘qiﬁmLﬂ%ﬂﬁ
UsgnaUmImIgsna

Principles and forms of business organization; objec-
tives of business entrepreneurship; concepts of business entre-
preneurship; characteristics of business environments; business
activities and relationships among business activities; business
law; types of business; importance and roles of business entre-
preneurship in society; effects of environments on business;
importance of governance, corporate social responsibility, busi-
ness ethics, and codes of ethics for business entrepreneurship;
case studies related to business and entrepreneurship
0900 102 stdnMsaassie v 3(3-0-6)

Principles of Modern Marketing

WAR USTON Ly NNaAIaIMInaa SN¥LU03
a0 amiumaema wihivaimanme wadnssuuslne msutis
druamea MaRenemahnany MINEurNEn o dau
Usvaumanma mimmmz‘wdwﬂismﬂmmi@]m@ﬁﬁﬂm 7381
T Y AT TR et It S
audifaqiiu

Concepts, philosophy, and importance of marketing;
marketing characters; marketing institutions; marketing func-
tions; consumer behavior; market segmentation; market target-
ing; product positioning; marketing mix; international marketing
and modern marketing management; marketing ethics and
social responsibility; case studies related to marketing from past

to present

QN Tns. 043-719888
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0900 103 msuszandldivaluladaivialugsna 3(2-2-5)

Digital Business Applications

@’NN?L%N&T%L# mﬁmwuuameuIa@msﬁumﬂ ma
Uimﬂﬂ%ﬁmumﬂﬂﬁ@@%ﬁﬁLﬁ@miﬁmmuﬁiﬁa sruudays
uazmadanstayaegstia nedansmaluladmssme mabilad
dovsest malulafBumediin meldnanfumeslumsindaosns
agania madamsguddess nsnwessoasiusueeninas
a‘%aﬁﬁmLLazm,]wmaﬁmmi?am{l,ugﬂt,mu@?uﬁa matseend 4
ponmaiuazmaluladifavialuasdnagsia

Basic knowledge of systems and information technology;
application of digital technology for business administration;
information systems and business information management;
information technology management; mixed media technology;
internet technology; using computers for business communication;
data management; computer system security; laws and ethics
regarding digital communication; application of computers and
digital technology in business-related organizations
0900 104 nﬁﬁnﬁJﬁLémG’fuﬁm%ﬂqiﬁa 3(3-0-6)

Accounting Foundation for Business

M Sanszad uazeman e sleyarmatn g
fiumsmdingsia sinmatinAuaznouuaiaidnadilumsderh
uashEUaT I MY nsidagauasndamedasa
Tunanumenaiu S3unssamematiod miﬁaﬁﬁaaﬁmﬁami
Jamagsia wnAnuaswaAnTsNeI MAAeTZRGWL-3aN0e
fls sutlszanms sulssnM AW mﬂ%@ﬁagamdﬁm%lﬁami
dnduwlamegniauazmstlsznaums

Meaning, objectives, and importance of accounting
information in relating to the business; accounting principles
and basic frameworks for preparing and presenting financial
reports; data analysis and disclosure of information in financial
reports; accounting ethic; introduction to accounting for manage-
ment; concept and cost behavior; cost-volume-profit analysis;
budgeting and capital; the application of accounting information

for business decisions making and entrepreneurship
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0900 105 ASAMSUAZWEANTTHIAMS 3(3-0-6)
Management and Organizational Behavior
whdafefumsiams wmmaaéu%mﬂuaﬁ%iﬁa

ﬁmimgwmﬁaauasﬁmiwﬂﬁu@a NILLIUMIIAMT UWIRALAE

‘wﬁﬂmiﬁ'mﬁumiﬁ@mi‘w%wmmmwé wAeReniunn ANy

09dims wo@nTsngs magsla mefinluasdms mfiesiadoa

emidiauds uaeTamsTanasdims gafesehasmeuatlamiie

i Mt mensenAeSfam e AT AeysUB s

el malimalulaglusedms MIAILANLALLTLAUHG

ﬂﬁ@ﬁtﬁ%ﬂ%ﬂma@émi ﬂitﬁﬁﬂ‘tﬂ“ﬁaﬂaﬂémiﬁﬁﬂﬁﬂiﬁﬂﬂﬂ’NNﬁTL%’ﬂ

HAYANIVEN
Concepts of management; roles of executives in

business changes and high competition; management process;

concepts and principles of human resource management;
concepts of organizational behavior, group behavior, motivation,
leadership, communication, conflict, and organizational culture;
international business and globalization; setting strategy for
organizational development in order to respond changes;
application of technology in organization; organizational
performance control and assessment; case studies related to
both success and failure in organizations

0900 106 \eiswgenadgsRaitinedu 3(3-0-6)
Introduction of Business Economics
LLmﬁwﬁugmmaﬁwmﬂ@mﬂm% noEghEnTIHEe

msdemesduuiazmls glasduazgmuiud dnunians

Tassstamanenlaziameh o dhmsneuasiinm bamaeswgiinamme

eldsenmnd maluuasmanines ultnemands madhssring

Usune ﬂﬂW‘WLL’J@E?PJN“AN@?T?"’ULLﬁt%IEIUWHLﬂiﬂjﬁﬁQN%ﬂ?ﬂﬁﬁdNﬁ

FlaNaMILIIBITITA
Basic concepts of economics; theory of production;

cost and profit analysis; characteristics of various market struc-

tures; goals and problems in macroeconomic; national income;
financial and banking; fiscal policy; international trade; business
environment and macro policies influencing business perfor-

mances

9 navn:ligula:Us:udIanwa uua
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0900 201 MEMFANTUALAYUNETINA 3(3-0-6)
Taxation and Business Law
vaninowinayzUuULgasmMBeIn Anmlssiinuasdn

umBandasnatung ww miauld miyadiin migate

g mﬁﬁﬁm%mﬁmjﬁa 16un masswaniin mileamns uag

mitadin NN BURILAEAN T L‘%aayﬂﬂa AAnII ﬁzya;mf:

AR MR ANLISNNENS o) ‘wﬁﬂﬂg‘wwmmﬁ%ﬂﬁﬂaﬁmﬁu

rdng snnaniiion Wiumsmadnysenausna ol

Lﬁ‘m%mﬁuqiﬁa mativadenmenguanefifieadasiums

fuesasrislng
Rules and forms of taxation; methods of assessing

and collecting taxes based on the revenue code such as income
tax, Value-Added Tax (VAT), specific business tax, taxes related
taxes business such as excise taxes, customs duties, and local
taxes; civil and commercial laws, personal matters, juristic acts,
contracts, debts, torts, individual contracts; legal principles and
practices concerning the establishment of business, termination
of business; rules and regulations related to business; legal
practices related to consumer protection
0900 202 msiamsmemsiusde lws 3(3-0-6)

Modern Financial Management

>
a a v

gIFLIAUNER : 0900 104 MILRYZasa

dwifugana

Prerequisite : 0900 104 Accounting Foundation

for Business
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Current financial concepts and tools towards money
management in organizations participating in the local and
global economies; currents best practices in financial analysis
and planning through the application of financial concepts;
financial statement analysis; time value of money; financial
markets and institutions; securities and valuation of firms; cost
of capital and capital structure; risks and return; dividend policy;
long-term financial budgeting and working capital management;
topics on lease financing; hybrid securities and derivatives; trust
funds; concept of corporate sustainable development
0900 203 aidiszyndlwidegsha 3(3-0-6)

Applied Statistics for Business

miﬂisHqﬂﬂ%‘iﬁmﬁﬁaﬁuimslm%miﬁa MALTILTN
iasja mﬁ@ﬂ'mawLLaxmiﬂizmmaﬁaga MIUANUAIANNINAY
dumagadhahs matssaoi e aGasiy MINAFBUFNNAT I
miwmﬁaﬂ@ﬂum% ﬂﬁ%m‘ﬁ&ﬁﬂ’ﬂmmiﬂi’lu mﬁmwﬁmw
DANBELALAMANTUS IedaiiuasmaAienziaynsana ahauon
WMITHNESN miﬂiwﬂﬂﬁﬂmmmamﬂama%u‘filamﬁmwzﬁtms
Wianadoyamsia

Applications of fundamental business statistics; data
gathering; central tendency and variation of data measurement;
probability distribution; sampling distribution; confidence inter-
val estimation; hypothesis testing; Chi-square; analysis of vari-
ance; regression and correlation; number index and time series
analysis; nonparametric statistics; application of computer
software for statistical analysis and presentation
0900 204 MAAITEYAITesTTA 3(2-2-5)

Business Analytics

whoRauazaNMsTeIMAnTsideyaiegsnia mefia
madewasundaya nadaiandays massaanadays mafiams
Anzideya miﬂiwqﬂﬁslﬂﬂﬂmw@amﬁama%vﬁ‘a mMIIANT
doyn maFemausriiensideyannalug mahiauedayaaths
s Mt asdemsgangudayaiie Wlumsdaaulams
gt nadiAnwn lunsdensidosaidegana

Concepts and principles of business analytics; tech-
niques of data preparation; data selection; data processing; data
analytics techniques; application of computer software for infor-
mation management; big data management and analytics;
creative presentation; knowledge acquisition from database for
business decision making; case studies related to business

analytics

Qﬁ Tns. 043-719888
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0900 301 Anenseiilen3nITugsia 3(3-0-6)

Business Research Methodology

sedmndedunan : 0900 203 sRAUszynG bwidegsia

Prerequisite : 0900 203 Applied Statistics

for Business

UWIAA YANMT LaYaNNAAIaNMTINY Ussinnang
MM wertadas mamuedus mi@?@awaﬁmm
MINaFY ﬂmﬁamﬂ‘%aaﬁﬂumﬁmeﬁ miﬁ%mm%aaﬁmﬁu
Sunadayauarisnsriunndags madssiana malensh
miﬂﬁ;ﬂ NalavilaanNviang ﬂﬁ@ YU NI
L‘ﬁ'auﬁﬁmmwmqiﬁa

Concepts, principles and importance of research;
research types; research topic; identifying variables; formulating
and testing hypotheses; choosing analytical tools; developing
tools and methods for data gathering; data processing; data
analysis; summarizing and interpreting results; writing reports;
research presentation for business problem solving
0900 302 MsIAMITNITHEARALLZLANS 3(3-0-6)

Production and Operations Management

wwReRefumatanassunaHAe TININAAUAY
TINALAMI e eeTRasds e manoiindaeasing
wazgUnanl MIsenuUUKARTI MatemIngRumaLmsm
WASANS 1 ST IUANGIIT IR MTUTULIRII M MIATLANADANTH
mawdamathaasise St lumsiamemande smedems
EaFanas nsdemsviaslggunm

Concepts of production system management for
manufacturing and service businesses; factory location and
layout; installing machines and equipment; product design;
material procurement; time and wage management; setting of
task standard; task reform; production quality control; computer
applications for production management; quantitative approach;
supply chain management
0900 303 AMWBINYWFINA 3(3-0-6)

English for Business

mslEnnssnaelmdensia nssmdayatnimams
g3 Madenaaanegafia timsBayuagmslaan mansan wasies
o nsimeaimegsia mEieuanegsia mlhanaifientiy
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Uses of English for business purposes; reading busi-
ness information; writing business letters, invitation cards and
advertisements; filling application forms; business interviews;
business presentation; business information and communication
0900 304 enuduUszneumsuazMEENeEsIA  3(3-0-6)

gana s

Entrepreneurship and New Venture Creation

ANNANE Qmﬁﬂ‘i&m&f LL‘WJﬁﬁLLﬁb’WQ@ﬂi‘jN“ﬂa\‘m’ﬂmﬁ%
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Tval Aot muatlomaidegatia gUuuumasifiugsiiasdly
Tvsi wafeuasgtuunmsszasym masamamaidiuleathaistiu
WIMIMIER9RaIep IRl mefiansh Lﬁummﬁ@mﬂ‘qiﬁmﬁa
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Meaning, attributes, mind-set, and behaviors of
entrepreneurship; entrepreneurial process of new venture
development and creation; problem and business opportunity
analysis; types of modern business model; fundraising concept
and process; sustainable growth management; type of new
venture creation; business idea presentation for fund raising;
empathizing effects of technological and socio-economical
change on new venture creation; case studies related to entre-
preneurship
0900 401 MsIaMsiBenagns 3(3-0-6)

Strategic Management

ANEVANE ANNATILALaIRLSNaLYIMIIANS
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Meaning, importance, and components of strategic
management; levels and types of strategies; processes of
strategic management; environment analysis in both internal
and external organizations; strategic planning for changing
environments; strategic innovation management; strategic
implementation and evaluation; relationships between policy
and strategic planning of departments in an organization; stra-
tegic management of international business and globalization;

case studies related to strategic management

nga3zan
I nandishy

0003 213 msAensiBaSnoniemsdaiula 3(3-0-6)

195371

Quantitative Analysis for Business Decision Making

Fmauaznszummadinaulamsgsiadumsldinatia
mMiadinenaas shuoudaliano nouienavhaniu suuusden
¥30209A9089 UunInBadunse waflamadsufiuwasnuniu
Tusunsu nnudandea noufinad noeinaEium wenmshaas
sowmsel

Methods and processes of making decision in

business by using mathematical techniques; quantitative
model; probability theory; inventory model; linear programming;
evaluation and reviewing techniques of programs; Markov
theory; game theory, queuing theory; and simulation
0903 311 miﬁmmiqmmwuazwammw 3(3-0-6)

Quality and Productivity Management

Lfa HIEJUWH Lmsmzmumﬁmmiqmww QJW@]‘JEW%
ANAMUOIAMN MINWANGUNWEINER FdrinaNDINEe
M wedlalumananHdanm enudaiusasniensians
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Concepts, policies and processes of quality management;
international quality standards; statistical quality control;
definitions of productivity; techniques of productivity development;
relationships between quality management and productivity

management
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0903 460 MIWRAIWIDIAMIUAZANTIANS 3(3-0-6)

mswlazuulas

Organization Development

and Change Management

29ALITENOLYDIBIAMT MIATIZANTLTLIMMIYINL
uarilpywiasdims '3%'miﬂ%uﬂi;am§wuﬂaa wasiannasimaatha
L‘ﬁmwuLLamﬂugﬂﬁiimjmi@ﬁLﬁmmﬁﬁﬂizﬁw%mwimmﬁﬂmw
Ln@wﬁawm‘qiﬁaﬁamasluaaﬁmi UAEMELBNDIANS l1gARIYA
Lﬂéadﬁashaq edemsisnmunedaumeluuamenanasins
mawaIRaINITesRIAns melieuazma lula lugadaviaan 4l
MINALNRIRMS

Organization elements; analysis of work processes
and managing organizational problems; improvement and
development of the organization in a systematic and concrete;
analyzing the business environment both internally and
externally in the digital era; tools to analyze the environment
inside and outside the organization; developing personnel of the
organization; techniques and technologies in the digital era to
develop the organization
0903 461 MsiemaMINENTHRWE MugARIVA 3(3-0-6)

Managing Human Resource in the Digital Era

wnRmaamansnennsamedadelnl myneum
e MessTUALFRRaNyARINT MeARATA MILININAMS
RN MIVBNIMSDLUNY wiasesitlmimsianavinenns
st matsegnd e luladlunseumsdanmensnenn s
maWeENEMNYAINITNTRMETIN WssHETUS ngvany
[IPNNANZY LLﬂSﬂﬁﬁ@ﬂﬁaﬂ?’%ﬂﬁLL‘M‘Gﬂ’JWNﬁm‘ﬁaﬂﬂNﬁﬁNﬁﬂiMﬂﬁ
WA

Concept of modern human resource management;
human resource planning; recruitment and selection of human
resource in the digital era; performance management;
compensation management; Innovative tools for human resource
management; application of technology in human resource
management processes; development of cross-cultural human
resource; labor relations; labor law; managing of happiness

organization for higher competitiveness

Qﬁ Tns. 043-719888
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0903 462 MEIAMISEITAFAISASY 3(3-0-6)
Business Startup Management
whRnuaAmMahgsznaumagsiesmiaiil msde

huemgsnia lugadRaramsmiiwrmiasSavmumnastugmi mam

%asjmﬁamiﬁmﬁﬂa maengienadulildlunesznonms

73 masaeRetegsia Tnsemadudisznaumsgsieluge

#avia marhiauelassmauaAnURR nedeuumigstia
Concepts and methods of becoming entrepreneurs

in start-up businesses; initiating a business plan in the digital

era to operate and acquire funding; retriving information for
decision making; feasibility analysis in business operation;
business networking as well as the skills of entrepreneurship in
the digital era through project presentation and practice; writing

a business plan

0903 463 enamduasatilunmsiossmagsfia 3(3-0-6)
Science and Art in Business Communication
msdanemeaumsinaademsashaitssaninmis

meluuarmenanasdns Fnwemsdesnsaaia Usznaudne vinwe

Tumslfuadlaminnde vinmelumadaafunazunuedoys

smmaehee) ey ﬁﬂwﬂuﬂmmammmwama@iagaﬁﬁ

ag'aa‘mwwmHNWﬂmMé?@ﬁLﬂuﬂiﬂ%ﬁ uazvinwzlumavhom

Siuiudauludnens Virual Team I6oehafiasvnm st

msfinsadaanslumanmuaneEn MR s RndeAess

msldmalulad waasdio uazimedielunsiomsoshaiszansam

LLasmimﬂaHq‘w%miﬁamiﬁﬁﬂizﬁw%wa
Communication management for the effective use in

both internally and externally; digital communication skills

include skills in media utilization, skills in ordering and sorting
out information; The skill of interpreting vast amounts of informa-
tion into useful insights; and skills to work together with others
in a virtual team manner; communication in a variety of situa-
tions; type of communication; effective use of technology, tools
and techniques to communicate; and effective communication

strategies

E reg@msu.ac.th
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Qﬁ Tns. 043-719888

0903 464 MEENSETIALATNRMIRIANSSAMeESTa  3(3-0-6)
Creativity and Innovation Development for Business
ANNANE ‘ﬂizmmazgﬂ memuﬁfmﬁmmm‘wm‘[ﬂa@
yARIvA NeTLIMEluMITams winnssuuazmellatendava
nrLAUMI WM IARaswEIdwTanTsathafussuy uwfams
WannHAnAniuazLsMT sl o) szaumsiamanaems madans
ui@miimasmﬂiﬂaﬁ ﬂﬁLLﬁ’N‘VﬂLLazﬂﬁﬁWH‘[a%‘%:j@]ﬂi‘iN ma
Wanndandied mavssivuasmausaamlamameauwianssaum
Fougrizaamelulad
Definition, types and forms of innovation and technol-
ogy in the digital era; management process for innovation and
technology in the digital era; process of systematically creating
innovative ideas; concept of new product and service develop-
ment; strategic management process; process of innovation and
technology management; acquiring and transferring Innovation;
commercial development; evaluating and pursuing innovative
opportunities based on technology
0903 465 msdaMsgsAauEmasae el 3(3-0-6)
Modern Service Business Management
ANNNINLVAINITADNULLNITLINS WaIN1T2RIMS
PANUULLAMT fauszaunansame (7P) LLWJIﬁN‘IJaGﬂﬁa@ﬂLLUU
1AMs MAndeeenuuLiLaLAnT mIsenuuLfumsiueden
a\‘ﬁﬂi %ﬁu%maamiaammw‘%mi %ugmmaammammw%ms
NSYLIUMTRONULLLEMT MIFTNUWIAANULEMT MThuwiAe
TimpreuuazfiFess aaunugania uasuHuisnuLEMs
Definition of service design; development of service
design; marketing mix (7P); trends in service design; design
thinking and service work; design and organization driven
purposes; level of service design; fundamentals of service design;
service design process; service concept creation; developing the

idea into practice; business plan and service plan
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0903 466 338555M FITNALA WAANNSUAATAY  3(3-0-6)

22909415

Ethic, Good Governance and Corporate

Accountability

LLmﬁ@ﬁugwm%aﬁiu FenswlumsAwsvinens
UAAR FTITNNIMINU Tommsneaiesysa waznalnitaudls
Haymasessasluneuimans LLmﬁ@mewﬁﬁﬁwﬁaqﬁwﬁﬂ
sy3uAte NaUslemiiudeu mARLE warsITN AL AnNd TN
Fularay mwﬂﬂéﬂmmzﬂmﬂmwm?asga Ltmﬁmawqwiﬁ
Lﬁaﬁmﬁumm%uﬁ@ﬁﬁauﬁaﬁaﬂmamiﬁa MITMUNLITEANTBY
AMISURATEUsafInNTasTINA MahanasuAnTaLsrafinLTas
pafalddidluasdms maviustlomiundsnamasmeiansu (wen
wilonnanasuRaTeUstadinntasgata) Usrn edeughiane
e anasuRaTaLsiafinNTasgIna miﬁ@umgﬁﬁaﬁﬁmauas
Hofi

Basic ethical concepts; ethics in human resources
management; financial ethics, problems relating to ethics;
mechanisms for solving ethical problems in management;
concepts and theories related to good governance; conflicts of
interest; corporate governance and good governance; sense of
responsibility transparency and disclosure; concepts and
theories related to corporate social responsibility; classification
of corporate social responsibility; implementing corporate social
responsibility in the organization;
0903 467 Suawimemsianisasia lusi 3(3-0-6)

Seminar in Modern Management

MR AR LA ﬂmﬁuﬁag‘hmmﬁﬂamq
sunsdanspsieasielna wnmaudlatigmmassmsiemsluedn
uaetlagiin miﬂmﬂmiagaL‘ﬁ'a%mmﬁuazaﬁﬂiwmimgHuLmaa
asuulmuazaEMWIaaas uaems fiensslamemsinns
Lmﬁ%miﬁ@miﬁag'sluﬂmt,ﬂﬁau safsanaslval o madhunms
Fams udnmMTfTRMImMamMINTELIUMIIAMITENALN MTHaN
Lﬂ%‘mlﬁ%mﬁ WA LAAIANHNAAIUEITMS

Special issue and issues of interest in modern

business management; solutions for past and present management
problems; management approaches by collecting data to analyze
and discuss changes according to issues and environment; the
use of management tools and methods that are up to date; new
knowledge in management through training and practice
according to the process of organizing seminars; knowledge

sharing and expressing academic opinions

u 91mMsUFUaMsnawvMvINgImaas (SC3)
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Special project in Modern Business
madarhlassmsfnmiiAedestiumsiams ms

aeyndlasdenadiifadasiunmuimesams uduehs o

mehiEuelasImfisansiewTangTs Eudn 18ms wie

nsELIuMe) virasaeaagana ethaduguissss mahiaualassms

Aeihsasdemadnaludunmimiams
Preparation of projects related to management by

applying the knowledge related to management in various fields;

presenting the projects that can develop innovations (products,
services or processes) or expand the business in a concrete way;
presenting a research project that creates a new body of knowl-

edge in Management

g nanidan

0902 322 MIAMAGAYA 3(3-0-6)

Digital Marketing

WwhAe o wagiasnmamsemadavia maengh
woAnssuruslnaluyeddvia whnsdlomemanmedaiia M ey
dsufiuanudida nedidnmmanandaria

Digital marketing concept, theory and evolution; the
analysis of consumer behavior in digital era; digital marketing
tools; evaluation and measurement of digital marketing success;
case study in digital marketing
0903 322 anwisandiylusaulsznauns 3(3-0-6)

LLazamsTﬂmﬁ'mﬁw

Workplace Safety and Occupational Health

ﬂg‘mﬂEILLNQW‘HI@F_lL%WWL‘L%N’LIN@M‘HWLLa&iWﬂNﬂaa@ﬁﬂ
Tuamutsgnaums enudaiusaaswnda ng uavsufeuiie
7379 gaenmnTsN wazilaeneu madamsnnsnlaandeluan
sznaums nsdalassmadaisingannuazanataansuud
WHNIT

Labor laws for occupational health and safety in the
workplace; relationships among concepts; rules and regulations
to businesses; industries and individuals; workplace safety
management; project management of health promotion and

employee safety

Qﬁ Tns. 043-719888
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0903 332 WANMITAIMY 3(3-0-6)

Principles of Investment

wan lumsasulsdunswdvmemstiudssnmena o eal
waneha uastldefdusnr e SarmanauuLaT Ewes
winmSndusiaslsunn ninmsliemeivdnrsndnaasaumLims
nRxVANMIWE

Principles of investment in financial assets; differ-
ences and factors determining return rate and risks of securities;
security analysis; portfolio management
0903 501 MsIAMSMEHATMANNTALES 3(3-0-6)

HAZN15LA5A618589

Conflict Resolution and Negotiation Management

mademeiamumInitym womslumsud ladym
ANANINUREANNAATTDI MIRTNFIDINNITIN VoLTET8N
mu‘*‘?ﬁaasl%ﬂmmmdaiaa mi‘ﬂib’Li%ﬁﬂW%miﬁﬂ%ﬂﬁmim %ﬂu
M99 UALEIATN MAFEUNMI TSN MalRen 1
ﬂaq‘wﬁmxmmﬁ@slumimm@iaiaa NILLIUMIATNGBIDMWTINA
fifiuseanana

Problem situation analysis; guidelines for solving
problems; meaning and importance of business negotiations;
scope of work that requires negotiation; assessing the situation
in negotiations; preparation of the negotiation plan; choosing
strategies and techniques for negotiating; effective business
negotiation process
0903 502 ﬂ']i%ﬂﬂ’ﬁﬂ’a'mLéﬂﬂtbﬂﬂﬂﬂ‘im’m’]i 3(3-0-6)

Integrated Risk Management

LL%’Ja@LﬁH’JﬁUWﬂNLéHO ﬁﬂW%ﬂﬁaiﬁ?%ﬂ’NNLéﬂdﬁd
ﬂWEGLHLLﬁtﬂT H%aﬂad@%mi awﬁﬂisﬂauﬁugmmwL?i‘mﬂaaaaﬁmi
Nﬂﬂi:ﬁ‘ﬂ‘u‘l@ﬂﬂ’ﬂ&lLéﬂd%ﬁﬂﬁﬁ@ﬂﬁ ﬂiz‘].l’l%ﬂﬁﬁ@miﬂ’ﬂmﬁ‘ﬂd
‘*'A"ﬂ‘j:mmﬁmmimmL?Hwaaéu%wﬁ ﬂﬁu‘%mimm?@mtuumm
ma ﬂﬁﬁ%’W\‘i@‘l’NN\lﬁg{Lﬂ%HUmﬂﬂ’NN‘lﬁLLﬂHa% LLﬁ&iﬂitﬁIH“ﬁﬁ“ﬂadmi
U%MW?@’JTNL%EM@G@%TW‘J

Concept of risk; risk situations both inside and outside
the organization; fundamental elements of risk within organization;
impact of management risks; risk management process; risk
management skills for executives; integrated risk management;
taking advantage of uncertainty and the benefits of corporate

risk management
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Qﬁ Tns. 043-719888

0903 503 MsVIINIFINATEUNUsEING 3(3-0-6)

International Business Administration

noEd) vanwweNNAa TanUsaed waAsmaeidiu
pafasehasemelusnmuandosmassugiia fsau maidlasad
gshesehalseme nsfmuelassainsosdmassriaissme ms
ﬁTM%@%IHUTEILLatLLN‘%ﬂﬁ@BWLﬁ%x‘ﬂ%ﬂﬁ@gﬁuﬂﬁﬁu TLUUM AU
sywhathune nande maema madansinTaussn maung
FIAIAGILITEE m?@sﬁLLatﬂﬁﬁd“QWihNWiNLL@% LLﬂ&iSUU%@S&ﬁL‘ﬁ@
MILINITINATENTNLTENG Tusnnndostiu 9

Theory, concept, objective, and international business
practice under international economic; social and political
environment; organization structure for global business; policy
formulation; international financial management; international
monetary system; production; marketing; human resources and
cross-cultural management; international trade and investment;
and management information system under current economic

environment

0903 504 msﬁﬂmiT.ﬁﬁﬂﬁnékuazmﬂquﬂmuadwé\aﬁu 3(3-0-6)

Sustainable Logistics and Supply

Chain Management

anamsnauazvdnmMasamavhsldaumuasladadind
athatietu emmidéinymas madamavsldgmunasladadindaths
fiefusionseing FULERIgTa uazdsnN B9LENo LTl
uazssuulaRafng medatadern mawennanfqUaed medamaads
RuiuazAudands manan NMausTias nsmudauasnisnse
e maliBmagné mafiedefemadulaia@nd mah
ih-depandiud mavhiemaluladiansswnesnyszand|¥lums
Famavialggumuuasladsdng Tufimamilefadonuuasis
wIndaxnRealdaLM

Meaning and principle of sustainable supply chain
and logistics management; importance of sustainable supply
chain and logistics management for organizations; economic
systems and community; elements of supply chain and logistics
systems; purchasing and procurement; demand forecasting;
warehouse and inventory management; production; packaging;
transportation and distribution, customer service; logistics com-
munications; import-export management; application of informa-
tion technology in logistics and supply chain management;

concerning social and environment across the supply chain
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0903 505 amzfphadalmiuazmsiomsadielusl  3(3-0-6)
Modern Leadership and Modern Management
wadeasmvhaselyal nquifeniudiadln

qudnmazuIMIaylns vinwe mavsmaadslnal e

Ausvsadiulval megslamsatefiseu mauSmsenadiaudioms

RINADIDIRILTINTBIN MItrauaNNTINSaTaNATDYY

vinwemedensuarmsdamsnsulatwag
Concept of modern leadership; modern leadership

related theories; modern management characteristics, modern
management skills; responsibility of modern executives; team
building motivation; conflict and negotiation management;

leadership ethics; network coordination; social skills and change

management

0903 506 ssuussmmAiamssansgsiasiielusl 3(3-0-6)

Information System for Modern

Business Management

dnwosuazanuddyraslaseaesTuumIswine
fwsumadamagstasdelvsl Ussmaassrussasme mawasn
STUUANIENG MaLzend [ Fsruasananelugsiaadielal seuy
assmelugafadanuasids ituuﬂﬁﬁumﬂlﬁ@ﬁ@umqiﬁa
VLM éﬂ%mﬂumﬁ AmITsLUATENe Ml uladansaume
Tugsheasieilal

Characteristics and importance of information system
structures for modern business management; types of information
system; information system development; application of information
systems for modern business; Information systems in the retail
and wholesale business; information systems for business
development; leadership roles in managing information systems;
the use of information technology for modern business
0903 507 3AIMNMIUINFUALMTARIWIYATAMN  3(3-0-6)
Service Psychology and Personality Development
uwwafa nEdiainenn1suinig anwedius ms
Uszgndldndnnisusns wmefiamsgsla mswasnyadnnm
ywdad nofinsssvesriuinmuasdUfrRemEme wodinsanms
vioafiendharianssan mades sl weflamawitiym
AuAms uasmsUsUlFlumsvhom Bmsuasmsvisaiien 85
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Concepts and theories of service psychology; human
relations; application of service principles; persuasion tech-
niques; personality development; oratory; behavior or service
receivers and providers; cross-cultural travel behavior; com-
munication in services; problem solving techniques in services
and application to services and tourism; create practice sce-
narios
0903 508 MFAAMITRINAGINS 3(3-0-6)

Digital Business Management

WnAnuazANAvANEIaspIRaRaTa lssaiauaza
\uaneasgsiafaria matszgndmaluladaddialiidniugsia
UstlemiuarmsldisReudoudsiwmagstia mastsnnaléiRey
Tumsudsiwnumaimalilagsnuseend dluasdns wansenuda
qulaaLaMA Iﬂiﬁﬂ%WdﬁujW%ﬂadWﬁﬂsﬁéaLgﬂ‘Vﬁaaﬂé il
matsznougshadidnvsafing

Concept and meaning of digital business; structure
and background of digital business; digital technology for busi-
ness application; benefits and competitive advantages through
the application of technology in the organization; impact on
competitors and the market; infrastructure of electronic com-
merce; forms for conducting electronic business
0903 509 FunswdaIvasTuNalszing 3(3-0-6)

International Digital Assets

AN AN IR HERRYTR matszgnd
Hﬁuw%wﬁﬁﬁ‘ﬁahmi@'wLﬁu‘qiﬁﬂuﬁwﬁuﬁzﬂuﬁismﬂLLaw'N
Usnet winMsrasMauaniAuRun A Iﬂi@ﬂ%ﬁﬁuﬁm
YasRuNIWSRIVA i szmetesegiafin vl wianssuduning
fava LLasﬁqa@uﬁ%ﬁaﬁaaﬂ@a‘ﬁmmiﬂma eI
Fewiumamiinnusasusssvdnama ﬂngm&Lﬁmﬁﬁm%q
Fufunsneaara

Meaning and importance of digital asset; application
of digital assets into today business both local and interna-
tional level; principle of digital asset exchange; digital asset
infrastructure in emerging markets; innovation in digital asset
and Central Bank Digital Currency (CBDC) and their impact on
international business operations; rules and regulations for

digital assets

Qﬁ Tns. 043-719888
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0903 510 nﬁnwuuazﬁn;mumizﬁvé 3(3-0-6)

dwfunmsiamsgsiadaaias

Blockchain and Artificial Intelligence

for Smart Business Management

whdndasduludumstamagiedansss Toamsld
vienisuuaziiyanlsshing mevszandlfufanauludugshe
LL‘mﬁ@ﬁmﬁ‘umiﬁ@mia@ﬁma"m%ml,wmsma@uﬁ Wnfeiien
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Fundamental concepts of Smart Business Manage-
ment using blockchain and artificial intelligence (Al); applications
of blockchain in business; concept of the decentralized autono-
mous organization (DAQO); concept of business intelligence and
automation in the organization; trends and opportunities of
business in a decentralized manner; analysis of new, decentral-
ized or automated smart business models; security of a decentral-

ized business model including various case studies

@ v bl [3 o

0903 511 ﬂ’]iL‘ﬂ%NﬂﬂiZﬂaﬂﬂ’]i UDIANTLLASWINNTTN 3(3-0-6)

Corporate entrepreneurship and innovation

a [3

LL‘mﬂ@maamiﬁ]uﬁﬂizﬂaumﬂuaaﬂm VNSO NN
o W o ] [3 o
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concepts of entrepreneurship in an organization; role
and importance of innovation in the organization based on the
principles of corporate entrepreneurship; strategy that empha-
sizes entrepreneurial mindset; transforming the organization’s
operations with an emphasis on entrepreneurship principles and
an emphasis on innovation both internally and externally; prob-
lems and obstacles of organizations that emphasize principles
of corporate entrepreneurship; case studies related to corporate

entrepreneurship and innovation
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0903 512 mws";aﬁmnqiﬁwazmﬁmms 3(3-0-6) 0903430 nwhinvszaumsaBrdwmedn  2(300 dalug)
ANNSUHATELMIEINA UIMNegsna
Sustainability and Responsibiliy Management Business Administration Internship
ﬁuﬁwwmaqmﬁ@mimmﬁlﬁﬁwmqiﬁa fianana msnsauMIRAT AWMU TL I INa e

Soludszmigsia Sean unsAanden uasamaidaloa NUPBITTLA TN vizainau
aNHAA wiTaqt asmMed e A B Thysnemawann Business administration internship in government
5\‘1 &1 (SDGs) LL‘mﬁWﬂa@Lﬂii:@ﬁm%dwguﬁau LLmﬁ@’ﬂaﬂ‘q‘iﬁaﬁ%ﬂ agencies, state-owned enterprises or private organizations
NATEUHINN UNLMYBIA3LTITANNTINAsaMTAGIUIaEN o
wmwua@a@éﬂiqiﬁﬂuﬂﬁi‘amﬁuﬁwﬂiﬂmﬁﬁmaﬁLn@é’am
uavdann mi’ﬂ\‘]LLN%LL@Eiﬂﬁ@ﬁl,ﬁ%miﬁW%ﬂﬂNaﬂguiuaﬁéﬂi LS
nefifniRengesiumssAnTetuara Nt Brsasmeding
Fundamental of sustainability management; history
of business, society and environment; today economy - society
- environmental system; sustainable challenge; SDGs framework;
concept of circular economy; concept of responsibility for busi-
ness; sustainable development, and the role of business ethics,
the role of corporations in promoting environmental and social
benefits; planning and implementing sustainable and responsi-
ble strategy; and business case studies on sustainable and re-

sponsible business

a a v 1 1 a
I NRRNLS laisioendt 6 wiefa
TrdenGeuluneinou s Adeseuluamminends Swamlsivon
] A o e
i 6 miefia laalesuemuiurauanannsdimtnm

wanlszaumsaimasna (Mstlnnundaswiadnin)

0199 499 aufiaFnI 9(0-40-0)
Cooperative Education
msBeusanmatfiidnulusmuisznaumsathad]

Svuy leanasandaT s Anendeiuamulssnoums ms

WanhewaduenumIRadwan mafanaoensdinsugm ms
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ML NNG DM TR IULTENELMIUALOMALTIN
Systematic work-based learning in a workplace

through cooperation between the university and enterprises;

self-development to enhance and sharpen positive thinking,
insightful observation, sensible decision-making; analytical

skills to assess the workplace and job market demands
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Product Management and Service Design
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Integrated Marketing Communication
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Marketing Quantitative Analysis
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0900 101 eaidiasdwimiugsia 3(3-0-6)

Introduction to Business
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NITINA NYMANETING UTeNNI89T3NA ANNAARUATLINLINDDS
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Principles and forms of business organization; objec-
tives of business entrepreneurship; concepts of business entre-
preneurship; characteristics of business environments; business
activities and relationships among business activities; business
law; types of business; importance and roles of business entre-
preneurship in society; effects of environments on business;
importance of governance, corporate social responsibility, busi-
ness ethics, and codes of ethics for business entrepreneurship,
case studies related to business and entrepreneurship
0900 102 WANMSMAIESE Ivial 3(3-0-6)

Principles of Modern Marketing

UAA 15901 haLANNAFTUIBIMIFAA ANHALID
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Concepts, philosophy, and importance of marketing;
marketing characters; marketing institutions; marketing
functions; consumer behavior; market segmentation; market
targeting; product positioning; marketing mix; international
marketing and modern marketing management; marketing
ethics; social responsibility; case studies related to marketing

from past to present
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Digital Business Applications
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Introduction to systems and information technology;

Application of Digital Technology for Business Administration;

Information Systems and Business Information Management;

Information Technology Management; Mixed Media Technology;

Internet Technology; Using Computers for Business Communication;

Data Management; Computer System Security; Laws and Ethics

Regarding Digital Communication; Application of computers

and digital technology in business-related organizations

0900 104 miﬁ':y%uﬁeéfuﬁm%uqiﬁa 3(3-0-6)
Accounting Foundation for Business
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dodulamegsniauazmatsznaums

Definitions, objectives, and importance of accounting
information in relating to the business; accounting principles
and basic frameworks for preparing and presenting financial
reports; data analysis and disclosure of information in financial
reports; accounting ethic; Introduction to accounting for manage-
ment; concept and cost behavior; cost-volume-profit analysis;
budgeting and capital; the application of accounting information

for business decisions making and entrepreneurship
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Management and Organizational Behavior
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Concepts of management; roles of executives in

business changes and high competition; management process;

concepts and principles of human resource management;
concepts of organizational behavior, group behavior, motivation,
leadership, communication, conflict, and organizational culture;
international business and globalization; setting strategy for
organizational development in order to respond changes;

Application of technology in organization; organizational

performance control and assessment; case studies related to

both success and failure in organizations

0900 106 Lﬁiﬁimaméqsﬁmﬁaeﬁu 3(3-0-6)
Introduction of Business Economics
LLmﬁ@w‘guiwwﬁmmii:@mﬁm%mwﬁdﬁwmswam

myAemiduuiarils gUasduazgmuaud dnunzaas

Tossetamanenlseunmenes) Khwsneuasiian lmassegfiasmme

Meldssnnd nluarmammnans ulatnamsads madnssnig

Uszinet ﬁﬂTWLL’J@%@NWN‘[ﬁﬁQLLaZ%I&‘LITﬂLﬂiﬁiﬁﬂNWﬂWQ‘ﬁﬁﬂwa

FlanamIeifieaIgIna
Basic concepts of Economics; theory of production;

cost and profit analysis; characteristics of various market struc-

tures; goals and problems in macroeconomic; national income;
financial and banking; fiscal policy; International trade; business
environment and macro policies influencing business perfor-

mances

Qﬁ Tns. 043-719888
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0900 201 ﬂ']‘iﬂ']gﬂ'mil,kﬁzﬂgﬂﬂ'lﬂiﬁﬁﬂ 3(3-0-6)
Taxation and Business Law
vanInauazULTRam BT ABnmsziiuuasin

FumBandasnatemng wu miGuld miyadiin migite
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GERTRIRT
Rules and forms of taxation; methods of assessing

and collecting taxes based on the revenue code such as income

tax, Value-Added Tax (VAT), specific business tax, taxes related
taxes business such as excise taxes, customs duties, local taxes;
study of civil and commercial laws, personal matters, juristic
acts, contracts, debts, torts, individual contracts; legal principles
and practices concerning the establishment of business, termi-
nation of business; rules and regulations related to business;
legal practices related to consumer protection
0900 202 Ms¥AMIsMensiiuaaie lusl 3(3-0-6)

Modern Financial Management

v
-

Fowlaasseden : 0900 104 matigdidasd

dwisugaia

Prerequisite : 0900 104 Accounting Foundation

for Business
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The current financial concepts and tools towards
money management related to national and global economies.
Practices and guidelines in financial analysis and planning
through the application of financial concepts including financial
statements analysis; time value of money; financial markets and
institutions; securities and valuation of firms; cost of capital and
capital structure; risks and return; dividend policy; long-term
financial budgeting and working capital management. Impor-
tance financial issues such as lease; hybrid securities and de-
rivatives; trust funds; concept of environment, social, and govern-
ance (ESG)

0900 203 idUszandlwdegsia 3(3-0-6)
Applied Statistics for Business
m‘i‘ﬂizqﬂ@ﬂ%ﬁmﬂﬁaﬁuyﬂu@miﬁa ML

“illa?@l“ﬁ ﬂﬁ’i@ﬁ?ﬂﬁmuﬂ%ﬁﬂﬁﬂi&mH“ﬂaﬂ%‘aﬂjﬁ MIUANUAIANNINAY

u maguéhaeia miﬁizmmwmmL%azﬁ'umiwmaauawaﬁm
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Applications of fundamental business statistics; data

gathering; central tendency and variation of data measurement;
probability distribution; sampling distribution; confidence
interval estimation; hypothesis testing; Chi-square; analysis of
variance; regression and correlation; number index and time
series analysis; nonparametric statistics; Application of
computer software for statistical analyses and presentation

0900 204 MsAAzATEYRITessTa 3(2-2-5)
Business Analytics
woRnuaENNTITaIMIAemeidasaiFegsiia meaiia

madawiundoys madadenuasiszananadoys waltams

Aenidoya miﬂisqﬁmﬂ%’[ﬂilﬂ,ﬂw@auﬁama%tﬁamiﬁ@m?ﬁ”a;ﬂa

madamsuaziiesizidoyarnalng meiauadayaoths

hemasd mastuasdiemnadrngmtoyaialumadaaulams

73 nadidnmnlumsiiensidesyaidegata
Concepts and principles of business analytics;

techniques of data preparation; data selection; and data procession;

data analytics techniques; application of computer software for
information management; big data management and analytics;
creative presentation; knowledge acquisition from database for
business decision making; case studies related to business

analytics

Qﬁ Tns. 043-719888
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0900 301 enseiiienIBIFugshia 3(3-0-6)

Business Research Methodology

Fowlawassed : 0900 203 shAuazyndbwdegsta

Prerequisite : 0900 203 Applied Statistics for Business

WIAA YANMT WasANNAAIIMIINY LUIeinnand
M3y matmueddGes mamuadauLs ﬂﬁ%@ﬁmﬁﬁmum
MINAFY f‘ﬂiLaaﬂLﬂéax‘iﬁasL%ﬂﬁ%L@iWﬁ miﬂ%mﬂ‘%mﬁmﬁu
wmndeyauasitnsumndays neszanans nsles ms
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Lﬁmﬁﬁmmmm‘iﬁa

Concepts, principles and importance of research;
research types; research topic; identifying variables; formulating
and testing hypotheses; choosing analytical tools; developing
tools and methods for data gathering; data processing; data
analysis; summarizing and interpreting results; writing reports;
research presentation for business problem solving
0900 302 MSIAMSNITHAAWALLHTANS (3-0-6)

Production and Operations Management

uwaRAEfumMTanIaELLN A PERLIARITRH
‘qiﬁw‘%ﬂﬁﬂﬁﬁm%@ﬁmﬁ%@Lmsﬁﬂmm manaisindaeiasing
wazgnaal MmssanuuLKATEe M3damniagiu msuAmsim
WAZANAN NI IVUANGIIT IR MTLSULIII M MIATLANAMN T
manaa matheesmasidanlflumsiansnanda S3maiams
FetFanos masemavisldaumu

Concepts of production system management for
manufacturing and service businesses; factory location and
layout; installing machines and equipment; product design;
material procurement; time and wage management; setting of
task standard; task reform; production quality control; computer
applications for production management; quantitative approach;
supply chain management
0900 303 MWBINALFINA 3(3-0-6)

English for Business

mslinmnssnauluiegsia mesmdoyaimmms
g3tla madieaamanensia timsi@ayuazmslaman mansanlussins
o nedRmEeimegsnia maEuanegsie maltanfentiy
muﬁm‘gﬁﬁaLLazmia@@‘aﬁ‘ami

Uses of English for business purposes; reading busi-
ness information; writing business letters, invitation cards and
advertisements; filling application forms; business interviews;

business presentation, business information and communication
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0900 304 enuidugUszneumsuazMEENeEsIA  3(3-0-6)

ganalual

Entrepreneurship and New Venture Creation

AN QidNILE IAAWarND Fnasrzaseain
HU3EnoumMs navLaumsnem) LLawisLiui@ﬂnﬁiuﬂnit‘%uﬁu@iﬁa
Tnsi maemesiiiymuaslomeandegstia gUuuumamifiugsheasy
Tl wfieuazgtusumaszesmu mavvmaduleachadefiu
WMIMIERSEIdRIa A afianmiisuewnAamagsia il
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L‘w@M[aﬁLLasﬁq@mﬁamséuﬁu‘qﬁﬁﬂm nadidnenifendastums
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Definition, entrepreneurial attributes, mind-set, and
behaviors; entrepreneurial process of new venture development
and creation; problem and business opportunity analysis; types
of modern business model; fundraising concept and process;
sustainable growth management; type of new venture creation;
business idea presentation for fund raising; empathizing effects
of technological and socio-economical change on new venture
creation; case studies related to entrepreneurship
0900 401 msiansidenagns 3(3-0-6)

Strategic Management

ANAMINY ANNAFTuaYaIRlTnaUYeIMSIAmS
Ganaems seeLUasHMTaINAYNE NstUMNTIMIamsEenagms
mfimesﬁﬁmwmﬁ”am%@mﬂmmzmwaﬂa\‘iﬁﬂi MIINEEN
ﬂaam%mﬂﬁﬂmwLmﬁauﬁﬁmimgwwm nagmslumsians
winnsss mavnagndlUufiRuasseiiung emdniudsss
‘HIH‘LHEILLﬂL’LLN%ﬂﬁHq%‘l%‘ﬂ@x‘i‘lﬂﬂ’)ilﬂ%@hd N mﬂuaaﬁm mITaMs
\FanagmivasgsiaszmietsameuazlamAtes nadidnmlums
Jamagenagms

Definitions, importance, and components of strategic
management; levels and types of strategies; processes of
strategic management; environment analysis in both internal
and external organizations; strategic planning for changing
environments; strategic innovation management; strategic
implementation and evaluation; relationships between policy
and strategic planning of departments in an organization;
strategic management of international business and globaliza-

tion; case studies related to strategic management

Qﬁ Tns. 043-719888
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0902 111 wydnssniuslaa 3(3-0-6)

Consumer Behavior

LLmﬁ@Lﬁ'mﬁquﬁmwéﬂﬁm ilasufiananada
woanssxELAlne uuuhsesmsemsinnAnssrAlne wofinssw
e nsvawndRAwlate YU EEEUS MI3L3 wend ms
9918 AN TR anadius s e Anssnduslnefumsdans
maeaaade sl

Concepts of consumer behavior; factors affecting
consumer behavior; simulation of consumer behavior analysis;
purchase behavior; buying decision making process; learning
process; perception, attitude, motivation and lifestyle relation-
ships between consumer behaviors and modern marketing
management
0902 212 MSIANFLAINIINITANIINUE 3(3-0-6)

Distribution Channels Management

wnAaRTutesmensiadmhe Tassdsmasdas
NI UYLV SEan3n tasmemaindmhe mae g
sMmsnedesuasTutNadamsIam st mImITas Y M
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aeiusiing lugosmemsind by masamsviaslgglmu ms
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Concepts of channels distribution; structure of
channels distribution; roles of channels distribution members;
analysis of environmental and factors effects distribution
channels management; effective model of distribution; distribu-
tion channels management; the integration of distribution
channel and marketing strategy; distribution channels partner-
ship; supply chain management; control and evaluation of
channels distribution
0902 214 ﬂ’]i%ﬂﬂ‘ﬁﬂ'sii!‘(lﬁ‘ﬂ’]i%ﬁ'lﬂ’l 3(3-0-6)

Price Strategic Management
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fiftendasiumsemen nagrimsmen tsenadasiusdwLe
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Qﬁ Tns. 043-719888

Concept, objective and process of price setting and
policy; pricing strategy; factor considerations and price deter-
mination; development pricing strategy in relation to marketing
mix and situation; selecting price strategy effectiveness; ethical

price setting practice

0902 215 MSIAMSHARTUNUASNTENULYLEMS  3(3-0-6)
Product Management and Service Design
‘1/1ﬁﬂmmawqwﬁﬁmﬁumﬁ@miwﬁmﬁwﬁmw‘%ﬁﬁ

NALNEMINRILNAAD sl wRamensumisnansug ms

FAMIMNUNAAFIN MINATITANTELIUMILIMT MTRaNUUL

13ms nMefmuanagntraainmuazLAnT
Concepts and theories in product and service; new

product development strategy, positioning concept, product line
management, analysis of service management process, service
design, product and service strategic formulation

0902 311 mséamimwmﬂme.l“immi 3(3-0-6)
Integrated Marketing Communication
e SanUazeasd NSELAUMSMSADESMSAAALL

YIS whnsdin lumsfasnsmanmmasi sl marmvuengsuth

VR MIERNUULTaAATIETS MITIUNAZN TS UANAEMEMS
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UsednTan LLazﬂisﬁw%wami?amimimm@LLuugimwmi

sy lumsioansmamnaa
Concept, objective and process of integrated market-

ing communication; modern communication tools in marketing;
settings of target groups; design of data information; planning
and established marketing communication strategy; budgeting
for activities; effective integrated marketing communication;
marketing communication ethics

0902 312 MSIFLATAAIN 3(2-2-5)
Marketing Research
Fowlavassede : 0909 303 Inenssiieniaasugsia
Prerequisite : 0909 303 Business Research
Methodology
‘uwmwLmtmmﬁﬁmﬂaamfiﬁwwmimm@ﬁﬁm‘ami
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Role and importance of research in marketing on
business; Identifying problems in marketing research; research
design; research procedure and research methodology; research
instrument and; apply research in marketing both qualitative
and quantitative research; research report; presentation for
marketing plan contribution
0902 315 Msaa1alan 3(3-0-6)

Global Marketing

Wnfn NoEl SNMWeAaALALMITINNGNMIALan
wodnssuLilne luamelan nezuoumaihgamelan nagmbns
ihdamalan mawasnamseaamemsamalan maUsuidueg
LLﬁ&ﬂﬁ@’J‘UQNﬂaEgW%ﬂWi@]ﬁW@Iﬂﬂ ﬂiiﬁﬁﬂ‘iﬁmi@m@Iﬂﬂ

Concept and theory; global environment and world
trade integration; consumer behaviors in the global markets; the
process of global market entry; development of global marketing
mix; evaluation and control of global marketing strategies;
global marketing case study
0902 316 MFEIATWEATIUN 3(3-0-6)

Branding

ANATINELAL NN Ay TBIRTINA AT U LAYMIEN
omARTTu Tadeif uaden eI AR UARNMNYBIAT)
WARRDI MsfvMANENEel s sTenmHARTNT MsoanuLL
FRNAAITDI MEAeTIMISUaTIHAa T mwanwoinaasiu
awdaindeianTinAnius uavnmeaTINARITUS nagmSmah
WELeATIHARTII M3damsuaymMIUSUU e INERI oW

Definition and importance of brands and branding;
factors influencing branding; brand personality; identity creation;
brand name selection; brand design; analysis of brand awareness,
brand image, brand loyalty, and brand equity; strategies in brand
presentation; brand management and improvement
0902 323 MSAAAGIYIA 3(2-2-5)

Digital Marketing

Anavang AnaddyzaImsamafaviadagsiia ¢
15lnA uaedons tndasflamansnaindaria nsneluladudon
UYIINTIAAIA FOIMNMIIELAENTABENIITAAARATA I
%agamaaqﬂﬁwLﬁamimm@@aﬁa mafauastssfinanudiia
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Definitions, importance of digital marketing for busi-
ness, consumers, and society; digital marketing tools, blockchain
technology in marketing, channels selling and digital marketing
communication, customer database for digital market; the
evaluation and measurement of digital marketing success,
ethics in digital marketing, a case study in digital marketing
0902 327 ﬂ’liﬂ’sﬂﬂk‘iﬂt&ﬂﬂ’l 3(3-0-6)

Content Marketing

ANNNRNY @’NNE“hﬁﬂJ”ﬂ@ﬁﬂTﬁ@]ﬂﬁ@L%ﬂ L‘ia%? n3
Lﬂéﬂ%tmﬁﬁ“ﬂaﬁ m@I‘Lﬂa@me‘%a@ﬁawmmimm@ LL%’JIﬁNmTW@JJ%W
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Definition and importance of content marketing;
changes in technology and marketing tools; trend and development
in content marketing; types of content marketing; experiential
marketing strategy with content; marketing process to encourage
and attract customer
0902 411 MsAeNMBaSnmmInmsama 3(3-0-6)

Marketing Quantitative Analysis

miﬂisqﬂ@%ﬁmm‘uL%dﬂ%mmﬁami@?@wﬁuslﬁamaﬂﬁ
aane noEimIiadula mIlenziedinu SuuuAuases
maldsunsndaduase duuutlymmasuds mIseauanen
‘WE]‘]:@LLD’JWBE miwmmnimdmwm@ meqwﬁmm

Applications of quantitative models for marketing
decision making; decision theory; breakeven analysis; inven-
tory model; linear programming; transportation problem model;
job assignment model; queuing theory; market forecasting and
game theory
0902 434 ﬂ’li'J’NLLN%ﬂ’]iGIﬁ']@]L‘?NﬂagIYI% 3(3-0-6)

Strategic Marketing Planning

maLlseend e uwaRn nsELIUMS Aiia uaHFRag
ﬁa‘ﬂNﬂﬁ@]ﬂW@‘ﬁLﬁ%ﬂﬁﬁ@%ﬁ‘ﬁﬂﬂiﬁLLa&iﬂizﬁUﬂﬁaﬂ%ﬂﬁﬁH‘Ha
LLAUNIN AR mﬁmiwzﬁﬁm‘wm@é’awwmimm@ MIULNEIU
aanm matdenithvana maneshumisnaasTos nistmuanagns
foutseaavenmanaa mtUUfmaung mInIaamIaLinnu
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Application of theories, concepts, process, tech-
niques, and marketing tools emphasized on skill and experience
development in marketing plan writing; marketing environment
analysis; segmentation; targeting; product positioning; defining
marketing mix strategy; plan implementation; operational mar-
keting control under ethics and social responsibility; market
potential evaluation
0902 435 ﬁ'a‘il'aﬁl,ﬁwnmi@nmm 3(3-0-6)

Special Topics in Marketing

ﬂ‘s‘iﬁﬁ‘]_lmini LINAR eﬁﬂﬁ meﬂéaqﬁamww%atﬂu
Wannmamsmsamafivugil naiemesinsdidnm nsussene
loeAvennsannvinenumMagsie maUsend maTvounmms
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uazmsLszgndeNIMATNnuaayaieas lnansumsh
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Experience, concepts, methods, and specific tools
developed by modern; case study analysis; shared knowledge
and experience by guess speakers from private firm; applied
research or marketing plan for presenting marketing knowledge
from integrating; synthesizing and applying academic knowl-

edge from reference source under the supervision of adviser

Jrneniden

0902 320 MFAAAUING 3(3-0-6)

Service Marketing

WA MO ANHARIDIMILIMT Uselnneasms
1Ams neasaadiinlumsAms wnlsinmenaatimsya sl
mMa@TAnIINMIL3MI ugndada maluladneudms dm
SZaNMIAAIALANT NAEMEMIAAIALANTS N1sL3vNsLisEEUN30;
qnéh ma¥anamnmIHAmMS

Concepts, theories and importance of services; types
of services; service mind development; modern service market-
ing trend; service innovation developmentin the digital age;
service technology; service marketing mix; service marketing
strategies; consumer experience management; service perfor-

mance evaluation
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Qﬁ Tns. 043-719888

0902 324 msmmmau'laﬁuazﬁaé’mu 3(2-2-5)

Social Media and Online Marketing

Wnfa wmwnaamimmmaauvlaﬂiuax?iaﬁaw svian
manmeanlar wqﬁﬂiwmﬂ%ﬁaaaﬂaﬁ aanaitmsng nagms
ﬂﬁmmﬁaau\laﬁuazﬁaﬁaﬂm aammm‘ﬁamLm?amwm@aaﬂaﬁ
mﬁ@LLaxﬂisLﬁuwaﬁa‘wmmi@wm@aaﬂaﬁ

Concepts, roles of online marketing and social
medias; types of online marketing; social medias usage behavior;
target market; online marketing and social medias strategies;
content design online marketing medias; measurement and
performance evaluation of online marketing medias
0902 325 MAATIZITEYARNM 3(2-2-5)

Customer Analytics

maiusuTsdeys mawsendays matangudays
medamaiinnsidayanninaangnd matsrandidayad
HOAARBINLANINGDIMITDIGNAN

Data collection; data preparation; data clustering;
customer data analysis, customer data application in relation to
customer need
0902 326 MsdemsmsAlBnuazAEs 3(3-0-6)

Retailing and Wholesale Management

wha ensshdymadUanuasiasasina Ussnm
neeUAnUuaLANgs MedmnensdAnuas s masedonan A
fMuanuazma dautszamnsamadanuazdss nagntendan
HAYANES A9TENLSTIMAYASLTTINAUANUAYAMES

Concepts and importance of modern retailing and
wholesale; types of retailing and wholesale management; organ-
izing retailing and wholesale management; purchasing in retail-
ing and wholesale product; marketing mix for retailing and
wholesale; retailing and wholesale strategies; and retailing and
wholesale ethics
0902 425 ﬂ’liﬁﬂﬁﬂﬂii&m“ﬂ']‘ma']ﬂ 3(3-0-6)

Event Marketing

WAA ANAEETEY LT AMTanNTINmInIema msdn
”illa&J“EiQﬂ@gW’W MIDONUULAANIINVINMTOMA MAUAILLTZINUNT
Fafansmmenanaa matalazlsuiinenadiSamsienanasy
VNMIONNA

Concepts, importance, and types of event marketing;
customer information study; event marketing design; budgeting
for event marketing; and measurement and performance evalu-

ation of event marketing

9 navn:ligula:Us:udIanwa uua
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0902 428 msiamsmsegya sl 3(3-0-6)
Sales Management in New Era
wndeRenfunsiamansny uwlinmsiamsne

nsgsianiielval nagminsian ey sl mesufiatunma/en

Sundulumane nadeasdnIme mesTIuasMIRaEanminL
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Concepts of sales management; sales management

trends in modern business; sales management strategy in New
Era; sales disruption management; sales organizational manage-
ment; search and selection of sales persons; training of sales
persons; compensation payment; morale and motivation of sales
persons; setting of quota sales; budgeting for sales; evaluation
and control of sales; marketing planning relationship with sales
planning; sales planning and analysis; sales team and effective
sales management; case study

0902 429 MseMAEMSLEUsNaUNS 3(3-0-6)
Entrepreneurial Marketing
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uted asayaeiiiugatia
Concepts and theories of entrepreneurial marketing;

proactive marketing; marketing opportunity analysis; new busi-
ness development; business model; technology and marketing
innovation; creating competitive advantage; value added design

0902 430 msmmmwuﬁaﬁu 3(3-0-6)
Sustainability Marketing
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Development of social marketing concept; develop-
ment processes of social marketing; environmental analysis of
social marketing; selection of target groups; settings of objectives
and goals; development of social marketing strategy; plan and
operational building for achievement; changes of sustainable
behaviors; encouragement of good and happy societies, social
outcome and return on investment assessment
0902 431 WARiAmEKIEUBLAZMSIENERS 3(2-2-5)

Presentation Technique and Storytelling

NANMI mmﬁ”wﬁmma@mimmuaua“ﬂméwLéaa
’Jﬁﬂﬂivﬁﬁﬂﬂﬁ%ﬂﬁua mmmswvwwﬂa NMI0aNUULNTINLEUD
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mEEEes st TR Eesthadmas nhiEuen s
BatotheiasusymuasesiLingeudodons

Principles and importance of presentation and story-
telling; aims of presentation; audience analysis; presentation
design; content preparation; application of media; communica-
tion skills; and personality of presenters, skill based on analyses
of audience and consumer’s behaviors, creativities of influenced
storytelling, and presentations of storytelling aiming for ethical
responsibility
0902 432 mmé’anqumimmﬂ 3(3-0-6)

English for Marketing

s vineman sl we 81 @euséwyimanmn M
Snguuuusialudemsnme

English skills in Listening; speaking; reading; writing
and marketing vocabularies; intensive English in Marketing Topic
0902 436 ﬂ’liﬁl’sﬂﬂﬂ’li“fiﬂ%‘?‘il’a 3(3-0-6)

Tourism Marketing

wndafieafunenmemeadien mademesisnm
WandaAMImIAMaYas T wnAnssufLAlnalugmanvinssavies
Lﬁ&n mimmmm‘ﬂmma ﬁ?%ﬂi%ﬂﬂﬂﬁ(ﬂﬁﬁ@ﬁﬁﬂ%ﬂﬂﬁ‘w‘aﬁL“?‘;&J’J
wumInmaviaadien melulaBfumaviesdien

Tourism marketing concepts; tourism marketing
environment analysis; consumer behavior in tourism industry;
target marketing; marketing mix for tourism; tourism marketing

plan; technology and tourism

Qﬁ Tns. 043-719888
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0902 437 MsAAABUNgIawTES 3(2-2-5)

Influencer Marketing

ANNE AR UATUNLIMIBINIAA AU GLonITaS
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Importance and role of influencer marketing, types of
online media influencers, targeting customers and audiences,
influencer recruitment and developing brand partnership,
influencers campaign design, creator identity-centric strategy,
influencers campaign measurement and evaluation, data analytics
to improve influencer marketing, ethics in influencer marketing
0902 438 MSAeTMuAsIEueTRNAGIEI W 3(2-2:5)

Data Analysis and Visualization

%élﬂm‘jﬁ%gﬁmaﬁ%HWﬂTi%aMyﬁLLazﬂﬁiﬂizgﬂéi%
mimIaae Juuumalensideya Ussneulidny msdensh
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eluniinTsitayn afo waswlas Shuiin usnanadaya dae
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Fundamental of data science and its application to
the marketing, types of data analytic including descriptive
analytics, diagnostic analytics, predictive analytics and
prescriptive analytics, principles of marketing intelligence, data
warehousing, data Integration from various sources, key
performance marketing indicator design, application and tool
for data analytic, data extraction, transformation, loading, data
visualization and dashboard design
0902 439 MSAAATEUINYsTINE 3(3-0-6)

International Marketing
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Qﬁ Tns. 043-719888

Theories and concepts underlying international
marketing; review of the international environment; the inter-
national market entry strategy; information for international
marketing decisions; decisions in international marketing;
standardization and adaptation of international marketing;
marketing strategies in international markets
0904 418 mstlszgneduAEIRaMsTants 3(2-2-5)

sugnendaiug

Applications of Customer Relationship Management

Software

ANwUe ANNAETY LLazmisL%TﬂiLmiuﬁwL%@ugﬂt,ﬁami
Jamagnéndariug 3omsliteyaasgnénlumssanuuus@asis
KAZLIMTEN ) dofisrnaitonslauay ensasninddensEn
?’Eﬁ I@aﬁwﬁqﬁqmmmmsauLLasaamﬂé’aaﬁuamwma@aaﬁﬂi

The nature, importance, use of Customer Relationship
Management (CRM) software application; how to use customer
data to design product and service to increase satisfaction and
brand loyalty, and consistence with organization environment
0902 439 MSAAATEUINUSING 3(3-0-6)

International Marketing

mﬂ:fﬁmemﬁ@‘ﬁL‘ﬂuﬂﬂjmmaamimmmwdnﬂimﬂ
MANLYRUEN LIRS NI sEme Nagnsmadh gamasha
sz Fayadmiumsdedulansmsamaszrsseme ms
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Theories and concepts underlying international
marketing; review of the international environment; the inter-
national market entry strategy; information for international
marketing decisions; decisions in international marketing;
standardization and adaptation of international marketing;

marketing strategies in international markets
ANIIL RN
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0199 499 &ufiaFnIN 9(0-40-0)
Cooperative Education
m3Beufanmeufiidnulusoulssnaumsatied
svuy lsamasanflassneNAnendefuanuUssnaums ms
Fanamasludumafaideuan madanaethainTugo ms
ﬁ@ﬁﬂﬁﬁmqﬁma MBS IATIE SINIRIAEBNID e
MR BIMTT BN ULTENBLMTUALAM AU
Systematic work-based learning in a workplace
through cooperation between the university and enterprises;
self-development to enhance and sharpen positive thinking,
insightful observation, sensible decision-making, and analytical
skills; to assess the workplace and job market demands
0903 430 MsRHnYsERUMSRATEW 2(300 #ala19)
mMeuLFmsgsna
Business Administration Internship
msnsaUMIRAT WU TL I EINa e
NUPBITTLA IR visaingu
Business administration internship in enterprises,

government agencies or privatization
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Bachelor of Business Administration Program in Business Computer
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. Bachelor of Business Administration Program in Business Computer
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- Bachelor of Business Administration (Business Computer)

- B.B.A. (Business Computer)
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51839 0904202 waluladinasfiumesuarssutufidms  3(2-2-5)
1. wnaindnsnly Laitaend 30 wiaefia Computer Technology and Operating System
2. VNIATUANE laitaend1 94 wihaefia 0904 203 FEULFMTRYR 3(2-2-5)
2.1 NFAATMN% 45 weia Database System
0900 101 mwg@ﬁaﬁuﬁ mﬁuqﬁﬁa 3(3-0-6) 0904 204 MTAATIZAUAZODNULLTELL 3(2-2-5)
Introduction to Business System Analysis and Design
0900102 wdnmaaanaseln 3(3-0-6) 0904 301 Lm‘%aﬁhaﬂamﬁm@m%msmmﬁm@ 3(2-2-b)
Principles of Modern Marketing VDITTLUNINWNE
0900 103 miﬂixgﬂﬂ%m@hiﬁ@@%ﬁﬁhqiﬁa 3(2-2-5) Computer Network and Information Systems
Digital Business Applications Security
0900 104 miﬂm%tﬁaaﬁuéwﬁugiﬁa 3(3-0-6) 0904 303 M3deulUsunTNLWSY 3(2-2-5)
Accounting Foundation for Business Web Programming
0900 105 MEIAMSHALNOANTINBIAMS 3(3-0-6) 0904 304 MIWAINTLULANTFUNENNTINA 3(2-2-5)
Management and Organizational Behavior Business Information System Development
0900 106 Lﬂiﬁiﬂwﬂm%‘qiﬁmﬁaﬁu 3(3-0-6) 0904 306 enMatayaiigana 3(2-2-5)
Introduction of Business Economics Data Science for Business
0900 201 MIMBONIUALNGVANLTINA 3(3-0-6) 0904 407 I@Nmu@auﬂqmaﬁiﬁa 4(0-12-0)
Taxation and Business Law Business Computer Project
0900202 MISAMITIMTSnade vl 3(3-0-6) 0904 416 miﬁ@mﬂﬂmﬂiﬁmiiﬂﬂqﬂ@% 3(2-2-5)
Modern Financial Management ﬁm%uaqﬂmaimﬁauﬁ
0900 203 aﬁaﬂisgﬂ@ﬂuﬁqgﬁﬁa 3(3-0-6) Mobile Application Development
Applied Statistics for Business
0900 204 MYAeTHTEYAEIRITa 3(2-2-5) Inienidien laistand 15 wiiefia
Business Analytics THaenBauneinannngainmaianssaningauay
0900301 AmenssdenAniaensia 33-06) Wiansmdava nqainiyasfuquainemadays viengs
Business Researc}: Methodology Aninfannuagiiengimegana lagsansnideanizen ldannngu
0909302 MITAMsMIHARUALLATRMS 3(3-0-6) GL@mjwﬁa vaadenSeuldlmmenguuunaazneAniulé
Production and Operation Management .
0900303 Mdengegsna 3(3-0-6) neju?mms%’mmsam%m%ﬁ LAZWIANTIUAINA
English for Business (Smart City Management and Digital Innovation)
0900304 enwiugiszneumauazmasiuasse  3(3-0-6) 0904 440 Tesostoiigmishwiusansada 3(3-0-6)
‘giﬁasl,wi Infrastructure f(?r Smart City .
Entrepreneurship and New Venture Creation 0904 441 MIdemMIaNNEsEuzasaInsnga 3(3-0-6)
0900 401 mﬁmmi@qnawﬁ‘ 3(3-0-6) Sustainability Smart City Management
Strategic Management 0904 442 mquIaﬁmiﬁummmzmia‘ami 3(2-2-5)
Inssnindd
2.2 ﬂf;i&ﬁ‘ﬂ’]l,aﬂ 13jﬁfagm'1 49 wUIEA Information and Communication Technology
I nandiedy 34 whaeia in Smarz City
0904102 MI@emlisunsnnasfiga’ 3(2-2-5) 0904 443 Fa3PFAUNATHDSH 3(3-0-6)
Computer Programming Smart City Platform }
0904 103 Iﬂidﬂ%ﬁasﬁamﬁaﬂﬁﬁu 3(2-2-5) 0904 444 WIMNTINPATIS MILAN TG 3(3-0-6)
Data Structure and Algorithms Digital Innovation for Smart City
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(Artificial Intelligence and Data Science)

0904 333 MAUAATDYAG LN 3(2-2-5)
Data Visualization

0904451 Fenasndaspamsuaesiomainiia  3(2-2-5)
Data Engineering for Business Computer

0904 452 Tynlsziugdmiunaaiumosystia  3(2-2:5)
Artificial Intelligence (Al) for Business Computer

0904 453 m‘iﬁwﬁﬁnaqm‘%méw%mmamﬁa \wosgsna 3(2-2-6)
Machine Learning for Business Computer

0904454 MIAATATRANULAYMTUTEAIANE 3(2-2-5)
MINDITHTG
Text Analytics and Natural Language Processing

0904 455 miﬁwﬁﬁﬂaqL@%mumﬁﬂismawa 3(2-2-5)
WULAAMALAYMTRATLaLINELATY
wuul¥@Snas
Machine Learning on Cloud Computing and
Serverless Application Development

0904 456 MTAAMTLAFAINE 3(2-2-5)
Network Management

0904457 seLLSRlWIREmSLIMARATANTTH 3(2-2-5)

Automation System for Industry

naalnTinemILAc ATz

(Developer and Business Analysis)

0904317 maasuazszand ddoya 3(2-2-5)
Database Implementations

0904 327 MIAMARATALAYMIERTAENTNTaRing 3(2-2-5)
Digital Marketing and Electronic Commerce

0904 337 MIUATILAUALEBNULLSSUUETAWNA  3(2-2-5)
magiﬁsa%uzjq
Advanced Analysis and Design for
Information System

0004417 MWREENSLSReN T aw 3(2-2-6)
PSNENNTDIANT
Development of Enterprise Resource Planning
Software

0004427 MaWRWILLR e BumadifinvosmmEs 3(2-2-5)
System Development with Internet of Things

0904 437 Ufjfiutssvinyediunanfiugel  3(2-2-5)
MITINA

Human Computer Interaction in Business

Qﬁ Tns. 043-719888 9 navn:ligula:Us:udIanwa uua
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0904 438 m@hia@uﬁaﬂmﬁmmzmiﬂiwﬂﬁ 3(2-2-5)
#lwmagsfia
Blockchain Technology and Business Application
0904 494 MIPANLULLAYHAINEIUGAGE 3(2-2-6)
uazyszaumsaid e
User Experience and User Interface Design

and Development

a o K3 1 1 a
2.3 YNNI LA Laitarna 6 wiaefa
TrFonGeuluneinau e Adasauliarminends Suambios
7 6 HLne
(3 =] & a
2.4 wanadssaumsmimAsma (MsRnnusasniain)

0199499 &nAARENLN* 9(0-40-0)
Cooperative Education

0903430 MsAnUsauMeniINgn 2(300 %ﬂm)
I gaNa*

Business Administration Internship
* dssdiusamasewdn s vide Uleadhulasimssniiadinm
waskinUszaumsnl
Tnssnmlsznaums laiiaenth 400 Falusuas limiefn
= Fnamlsiionnd 300 Falus mstsefiunamsEen i S via U
waglsiiumiaefin
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XXXX Xxx | W0 3mdnwviall 8 8
MESINnEHRaEE LA NN

0041 001 2(2-0-4) 2(2-0-4)
Preparatory English
TinszLaInfavaiamsUieuuLas

0041 022 2(2-0-4) 2(2-0-4)
Digital Literacy and Life for Transformation
ansGidasiuiesiugania

0900 101 3(3-0-6) 3(3-0-6)
Introduction to Business
matseendlfimeluladifavialugstia

0900 103 3(2-2-b) 3(2-2-b)
Digital Business Applications

T2 18 %wILNA 18 wikeia
9 1 madana
. L. WIUARLAG
U™ Fa39 R R
Tdsunsalnd Tsunsusunadnu

XxXxx xxx | Manedmdnwialy 2 2
mMESsnnENanIdoss

0041 002 2(2-0-4) 2(2-0-4)
Communicative English
MIAATIDDNLLY

0043 001 2(2-0-4) 2(2-0-4)
Design Thinking
wanmseaaasie sl

0900 102 3(3-0-6) 3(3-0-6)
Principles of Modern Marketing
MIAMIUALHEANTINAIRMS

0900 105 3(3-0-6) 3(3-0-6)
Management and Organizational Behavior
wiangenaasganaidiasiu

0900 106 3(3-0-6) 3(3-0-6)
Introduction of Business Economics
lasssnedosauasianasiia

0904 103 3(2-2-6) 3(2-2-5)
Data Structure and Algorithms

59 18 wuaEna 18 Wu2Ene
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ntiyiosudniugiia
0900 104 3(3-0-6) 3(3-0-6)
Accounting Foundation for Business

ahdsvand lwdepstia
0900 203 3(3-0-6) 3(3-0-6)
Applied Statistics for Business

ﬂﬁL%H%I‘]JiLLﬂiNﬂ@NW’JL@B%
0904 102 3(2-2-5) 3(2-2-5)
Computer Programming

welulafinosfameuasssuulgiams
0904 202 3(2-2-5) 3(2-2-5)
Computer Technology and Operating System

594 18 wwIEA6 18 wILNG

% 2 madane

. - PWUNKLAG
SHeIM a3 - -
ldsunsaund ldsunsusuiadnun
xxxx xxx | Hae3mdnwia ly 6 6
0900 201 nﬁm@mﬂm@zngwma‘qﬁa Taxation and Business Law 3(3-0-6) 3(3-0-6)

maeneidayaiiigaiia
0900 204 3(3-0-6) 3(3-0-6)
Business Analytics

EONIL GG
0904 203 3(2-2-5) 3(2-2-5)

Database System

MIATAUAYDNULLTHIL
0904 204 3(2-2-5) 3(2-2-5)
System Analysis and Design

59 18 WuaEna 18 wuaeia
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9 3 meadn
. . PWIUNUEAG
SHeIM Faim - "
Tsunsuind Tsunsuanfafinu
masamaenainady s
0900 202 3(3-0-6) 3(3-0-6)
Modern Financial Management
MadaNaMINAaLazUNUEMS
0900 302 3(3-0-6) 3(3-0-6)
Production and Operation Management
MNBNOWEINA
0900 303 3(3-0-6) 3(3-0-6)
English for Business
P30 AN DAL AN AR ITE UL AN TH NG
0904 301 3(2-2-6) 3(2-2-6)
Computer Network and Information Systems Security
MINATEUUNTAUNEIINA
0904 304 3(2-2-5) 3(2-2-5)
Business Information System Development
0904 xxx | MAATATUONLAEN - 3
598 15 wuaene 18 Wubaefia
14 3 madae
. - PWIUNAUEAG
SHeIM Fam " "
Tusunssilnd Tusunsaiavfadini
Inensudeitidegshia
0900 301 3(3-0-6) 3(3-0-6)
Business Research Methodology
enafudUsznoumsuasn1sesessse
0900304 | gafialval 3(3-0-6) 3(3-0-6)
Entrepreneurship and New Venture Creation
Anennadayaitegafia
0904 305 3(2-2-6) 3(2-2-5)
Data Science for Business
madesllsunsuuwiy
0904 303 3(2-2-b) 3(2-2-b)
Web Programming
0904 xxx NEAITONLEBN 3 9
FREY 15 waefio 21 wuaena
U1 3 meggTan
. . ARG
SUFI #0391 j L
Tdsunsaind Tdsunsusuiadnu
msindseaumsafindwnmesuimsgsna® 2 -
0903 430 2(300 #3lat)
Business Administration Internship*
59 2 wibaefia

* Rnomlaiiaund 300 $2lus wanmdnwudiu S e U waslitumieia
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Introduction to Business
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Principles and forms of business organization; objec-
tives of business entrepreneurship; concepts of business entre-
preneurship; characteristics of business environments; business
activities and relationships among business activities; business
law; types of business; importance and roles of business entre-
preneurship in society; effects of environments on business;
importance of governance, corporate social responsibility, busi-
ness ethics, and codes of ethics for business entrepreneurship;
case studies related to business and entrepreneurship
0900 102 WANMSMAIESE Ivial 3(3-0-6)

Principles of Modern Marketing
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Concepts, philosophy, and importance of marketing;
marketing characters; marketing institutions; marketing func-
tions; consumer behavior; market segmentation; market target-
ing; product positioning; marketing mix; international marketing
and modern marketing management; marketing ethics and
social responsibility; case studies related to marketing from past

to present
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Digital Business Applications
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Basic knowledge of systems and information technol-

ogy; application of digital technology for business administration;
information systems and business information management;
information technology management; mixed media technology;
internet technology; using computers for business communica-
tion; data management; computer system security; laws and
ethics regarding digital communication; application of comput-
ers and digital technology in business-related organizations
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Accounting Foundation for Business
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Meaning, objectives, and importance of accounting
information in relating to the business; accounting principles
and basic frameworks for preparing and presenting financial
reports; data analysis and disclosure of information in financial
reports; accounting ethic; introduction to accounting for manage-
ment; concept and cost behavior; cost-volume-profit analysis;
budgeting and capital; the application of accounting information

for business decisions making and entrepreneurship
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Management and Organizational Behavior
whdafefumsiams uwumma@ﬁu%wﬂuqﬂﬁqiﬁa

a‘imiuﬂﬁammaumzﬁmiwﬂﬁug@ NILLMMIAAMT IARUAY

wﬁﬂmiﬁmﬁumﬁmmiﬁwmmuwﬁ whdafeninniny

2963 naFnsINNEN Mgslia mMedihuasdms mfinsiadods

enaiaudls uazmnsssaasdims p3fesshasumeuaslamiie

ﬁmiﬁmumaqwﬁma@]%Lﬁ'amiﬁ@umaaﬁm{l,ﬁmmmmamuama
mawfeuiag s Winalulaglusedims MINILANLALUTUNUNR

maen Lﬁwmaaaaﬁmi ﬂitﬁﬁﬂ‘]ﬂ’ﬂadaﬁ@ﬁﬂﬁ%ﬂ‘ﬁﬂizﬁu@’ﬂNﬁW L%Q

LAYANIANY
Concepts of management; roles of executives in

business changes and high competition; management process;

concepts and principles of human resource management; con-
cepts of organizational behavior, group behavior, motivation,
leadership, communication, conflict, and organizational culture;
international business and globalization; setting strategy for
organizational development in order to respond changes; ap-
plication of technology in organization; organizational perfor-
mance control and assessment; case studies related to both
success and failure in organizations

0900 106 Lﬁiﬁimaméqsﬁmﬁaeﬁu 3(3-0-6)
Introduction of Business Economics
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Basic concepts of economics; theory of production;

cost and profit analysis; characteristics of various market struc-

tures; goals and problems in macroeconomic; national income;
financial and banking; fiscal policy; international trade; business
environment and macro policies influencing business perfor-

mances

Qﬁ Tns. 043-719888
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0900 201 MEMFAINTUALAYULTINA 3(3-0-6)
Taxation and Business Law
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GERTRIRT
Rules and forms of taxation; methods of assessing

and collecting taxes based on the revenue code such as income

tax, Value-Added Tax (VAT), specific business tax, taxes related
taxes business such as excise taxes, customs duties, and local
taxes; civil and commercial laws, personal matters, juristic acts,
contracts, debts, torts, individual contracts; legal principles and
practices concerning the establishment of business, termination
of business; rules and regulations related to business; legal
practices related to consumer protection
0900 202 msiaMIsMIMsEusse v 3(3-0-6)

Modern Financial Management
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Prerequisite : 0900 104 Accounting

Foundation for Business
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Current financial concepts and tools towards money
management in organizations participating in the local and
global economies; currents best practices in financial analysis
and planning through the application of financial concepts;
financial statement analysis; time value of money; financial
markets and institutions; securities and valuation of firms; cost
of capital and capital structure; risks and return; dividend policy;
long-term financial budgeting and working capital management;
topics on lease financing; hybrid securities and derivatives; trust
funds; concept of corporate sustainable development
0900 203 AdUszandlwdegsia 3(3-0-6)

Applied Statistics for Business
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Applications of fundamental business statistics; data
gathering; central tendency and variation of data measurement;
probability distribution; sampling distribution; confidence inter-
val estimation; hypothesis testing; Chi-square; analysis of vari-
ance; regression and correlation; number index and time series
analysis; nonparametric statistics; application of computer
software for statistical analysis and presentation
0900 204 MsAAzATEYRITessTa 3(2-2-5)

Business Analytics
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Concepts and principles of business analytics; tech-
niques of data preparation; data selection; data processing; data
analytics techniques; application of computer software for infor-
mation management; big data management and analytics;
creative presentation; knowledge acquisition from database for
business decision making; case studies related to business

analytics
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0900 301 enseiiienIBIFugshia 3(3-0-6)

Business Research Methodology

sedmndsdunan : 0900 203 sHAYszynd Lwdegsfia

Prerequisite : 0900 203 Applied Statistics for Business
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Concepts, principles and importance of research;
research types; research topic; identifying variables; formulating
and testing hypotheses; choosing analytical tools; developing
tools and methods for data gathering; data processing; data
analysis; summarizing and interpreting results; writing reports;
research presentation for business problem solving
0900 302 MSIAMSNITHAAWALLHTANS 3(3-0-6)

Production and Operation Management
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Concepts of production system management for
manufacturing and service businesses; factory location and
layout; installing machines and equipment; product design;
material procurement; time and wage management; setting of
task standard; task reform; production quality control; computer
applications for production management; quantitative approach;
supply chain management
0900 303 MWBINALFINA 3(3-0-6)

English for Business
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Uses of English for business purposes; reading busi-
ness information; writing business letters, invitation cards and
advertisements; filling application forms; business interviews;

business presentation; business information and communication
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Entrepreneurship and New Venture Creation
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Meaning, attributes, mind-set, and behaviors of en-
trepreneurship; entrepreneurial process of new venture develop-
ment and creation; problem and business opportunity analysis;
types of modern business model; fundraising concept and pro-
cess; sustainable growth management; type of new venture
creation; business idea presentation for fund raising; empathiz-
ing effects of technological and socio-economical change on
new venture creation; case studies related to entrepreneurship
0900 401 msiansidenagns 3(3-0-6)

Strategic Management
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Meaning, importance, and components of strategic
management; levels and types of strategies; processes of
strategic management; environment analysis in both internal
and external organizations; strategic planning for changing
environments; strategic innovation management; strategic
implementation and evaluation; relationships between policy
and strategic planning of departments in an organization; stra-
tegic management of international business and globalization;

case studies related to strategic management

Qﬁ Tns. 043-719888
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0904 102 ﬂ’]iLﬁH%IﬂiLLﬂiNﬂN‘ﬁ'JLﬂa‘g 3(2-2-5)

Computer Programming
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Logical concepts of business programming develop-
ment; procedures and principles of program design; pseudo code;
flowchart; program design; algorithm analysis and design; pro-
gram testing and error checking; debugging; problem solving
technique for business programming and documentation, and
object oriented programming concept
0904 103 lasseredayauazsanasiiu 3(2-2:5)

Data Structure and Algorithms

raditinsduieniusaneiauadlnsetoayadmsy
madufiums madialumauitymiaelflusunss madened
UsshvBmneasdaneifin Sanmadivlavasdanesiin Famim s
m%h?ﬁ L%PJQJI&J‘ETEITN‘J ﬁLLﬁﬂ A ﬂﬁLm%ﬁWﬁ%\lﬁ mﬁ@ﬁm
aduuazmadvn mavhuey duldluwd dulddumuuulumns
Fulddnuunieiues 8w maumdayalumheenah

Foundation of algorithms and data structures for
implementation; techniques for solving problems by program-
ming; performance analysis of algorithms, algoritym growth
rates; pseudo code; array, linked lists, stacks, queues, graphs;
trees representation; sorting and searhing; hashing; binary
search trees, AVL search trees; heaps; data representation in

memory

a a [3 awva

0904 202 inaluladnasamaiuazssyudfiiims  3(2-2:5)

Computer Technology and Operating System
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Computer architectures and computer system compoment;
memory systems, input/output systems; interface systems;
microprocessor architectures; modern computer technologies;
operating system and contemporary advances of machine con-
trol programs; hardware and software co operations; case stud-
ies on operating systems
0904 203 sEUVFUTRYR 3(2-2-5)

Database System
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Concepts of database system management; database
design; database management; database systems architectures;
functional dependencies; key and normalization; database design
system; applications of the database management system in business
0904 204 ms'“amimfmazaanLu.lsuizw 3(2-2-5)

System Analysis and Design

nagnfeasmanialUsunTalsryndmegstia Spins
PRIMINATNTEULNY MILINSLATIMINRITEULINU MINan
Tusunsanlszend madamsnn@nsssyeans lunseuaumsHaLn
ﬂﬁﬁmimﬁﬁﬂ‘%@ﬂ’ﬂédG%]ja\‘lf‘ﬂ‘s'ﬁﬁﬁ%mﬂ mﬁmiwzﬁtmsaammu
ib“]JUiWElﬁSLSEI@L%Wﬁ‘m f‘ﬂﬂ‘%m%adﬁai%ﬂﬁaammﬂLLaSWW%W
UL NMIUIRUNG memi@uﬂ%ﬁmasw

Strategies of business application programming
development; cycle of system development; management of
system development project; application programming develop-
ments; personal behavior management in development process;
information needs consideration and identification; analysis and
design of logical detail system; using tools in system design and
development; evaluation and maintenance of system
0904 301 \A3aAnEABNRILARSHALANNEAS 3(2-2-5)
PDITEUUFATAULNE
Computer Network and Information Systems Security
ib“].lllﬂﬁ%@ﬁﬁﬁaéja qﬂﬂiﬁuﬁﬁ?@ﬁﬁ%@gﬁ mReaT

v v

TanadandatiunasiuaasruuuldaedynuasiSame
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Synnoe :mmjmmﬂauaﬂﬂﬂmaama 9 Glumi?iam?ﬁaagaﬁw
SaenunaNees aminenTINTaaSaLnaNRmes sTuL
Snmanntasaduluesats MIsenuuufasssunia3atne
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Data communication systems; communication hard-
ware; wire and wireless networks; international standards and
network protocols; network architectures; network security
systems; network design and implementation for business

a @
0904 303 ﬂ']iL‘lIﬂ%IﬂiLLﬂiN‘iJ%L’JﬂJ 3(2-2-5)
Web Programming
seRandsdunan : 0904 102
a a 6
ﬂ']iL‘lIEl%I‘ﬂiLLﬂiNﬂaNW'&mﬂi

Prerequisite : 0904 102

Computer Programming

sedndeAunian : 0904 203 szuugUdaya

Prerequisite : 0904 203 Database System

o o ] a 6 a

‘maﬂmimaamiiuméﬁasﬁaslmwuaumamﬁm LW@I‘H:[@EI

G Aaf 6 =3 |3 6 A Aa € A
NUEITWIRILAY NUWTNEDT L‘Wﬂ‘[‘lﬂaﬂﬂTﬁﬁﬁﬂiﬂ@]LLﬁEﬁ‘m\l@ m3
2 a € A @ I3 3 6
GL?mT‘tﬂﬂﬂi‘]J(ﬂLLﬁS“ﬁQ\LasL%ﬂﬁWWHWIﬂiLLﬂiN‘U% LIV MY
Aaf a 6 v
Usegndldmndesmmiudiesbumaiiin meiasnlisunss
P a € A A qy o a ]

I@ﬂﬁﬁm‘mﬂmﬂmLLam»laLwaslmgwuagamaumaim}

Principles of internet data transmission; web servers
and web browsers technology; script language and common
gateway interface (CGI) technology; web server programming
by using script language and CGI; application of web server
database system for internet; programming by using script
language and CGI for internet database
0904 304 ﬂ']iﬁ@l%’l‘izﬂﬂﬁ’]iﬂ%mﬁ‘m\‘iqiﬁﬂ 3(2-2-5)

Business Information System Development

seRandisdunan : 0904 102

a a 6
ﬂ']iL‘lIEl%I‘ﬂiLLﬂiNﬂaNW'&mﬂi

Prerequisite : 0904 102

Computer Programming

5 W 3 a

@mNmmyma\ﬁz‘uumiﬁm‘wﬂsluammqiﬂa I@Nﬁ%m
FLUUATNUNE Lﬁamﬁ@mi miﬁ@u%ﬁtﬂﬂﬂﬁﬁ%mﬂL%QNW‘ajW%
Foyaun T lSUNSHAMIEEN MIYIDNMITFULTIEMNAAD
SEUEUUMIIOMT MINWHU MIAILAN warmsiadula

Importance of information systems in business
organizations; management information system structure;
development of information systems connection databases with
programming language; integrating information systems to

support management, planning, control and decision-making
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0904 305 Anenmsdayaidegsiia 3(2-2-5)

Data Science for Business

swdntisdunion : 0904 203 szuugIUTaYa

Prerequisite : 0904 203 Database System

MwTsTasTReR Ty esditashuieay
n Eﬂﬂﬁ”illaﬂjﬁ ﬁizmummazmamwma\ﬁ‘wmmﬁaﬁda ANN
éwﬁmmaﬁwmmﬁam @WWNﬁWﬁm”ﬂaﬂﬂﬁLﬁﬂi’mi’lWﬁaNﬁ Lﬂ%ad
uawsl%ilumiﬂmamam UasmT memmam @’NN?@TWJ‘WMW‘?
ﬁlaNﬂLW@ﬂin“ﬁWﬂNﬁiﬂQ ﬂﬁ‘W@JJ‘m@]’JLL‘LIULWQT‘H??LQ?%WLI@NE\
‘Vﬂ\ﬁﬁqiﬂ‘ﬂ f‘ﬁmﬂﬂ‘tﬂ‘m@‘[ﬁﬂq

Overview of Data-analytic thinking; introduction to
data science; data science process and framework; Importance
of data science; importance of data collection; tools for data
collection and data analytic; knowledge of data science for busi-
ness benefits; developing models for business analytic; business
case studies
0904 407 lasssmpanwaimasssna 4(0-12-0)

Business Computer Project

mavdmnslessamluguuumeiemszougsiia ms
Aemeiilmimagsiia mesanuuLgana WannlUsunsy mavhissue
whmemsesmaut i mavhisualaselasenu madidiu
UGN f‘lﬁa@@ﬂ&liﬂHsl)(?zljﬂﬁLL%S%W@Q@WT?Q%U%T‘IHW m3
iwmmwamiﬁmﬁGiaﬂmmiwmiﬁa‘u

Project management in business information technol-
ogy system development; business probloms analysis; business
design; software development; idea and problem-solving pres-
entation; project proposal presentation under faculty members’
supervision; project execution; project monitor under faculty
members’ supervision; presentation of a final report to examina-

tion committee

0904 416 Mmavewilusunsudszanddmsuansal  3(2-2:5)
\nfaud
Mobile Application Development
wallafgUnmolindaudt wenise amifnanssy amn
Tusunsn medie waAsmsdmsumsiannlsunsanlssendamsu
aqﬂmzﬁmﬁauﬁ mIsenuuuFLAadegFnu Mesamstaya ms
L%aaﬂaﬁasdatthwum‘%aﬂw ma¥amaemasiuncaneiy n
NOFLLALMITNELNT
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Mobile technology; frameworks, architecture,
programming languages, techniques and methodologies for
mobile application development; user-interface design; data
management; data connection via network systems; security

management; mobile application testing and publishing

Jrnanidan
nqiu%mam%wﬁéuazu‘?mniiuaﬁﬁa
(Smart City Management and Digital Innovation)

0904 440 Iﬂiaa%'wﬁugmém%uam%mié 3(3-0-6)

Infrastructure for Smart City

mmLmﬂm‘mma@ﬁm%m%éﬁuﬁmuﬁﬂﬂIﬂi@ﬂ%ﬁﬁuﬁm
LaTFSATALNAAYEZN SMInASaNTIENinTa asdlstnay
Wﬁﬂ“ﬂax‘iﬁ&lﬁ@% @'1‘5 FLUUNIEUNE ﬂ131%ﬂ‘§51&|‘ﬁ11’ﬂaﬁi%‘ﬁ.lllﬁﬁﬂ%mﬂ
miﬁamﬁwa@%ﬁaﬁm%mm%m%é

Differences of smart city and community; smart city
infrastructures and smart city platforms; environments of smart
city; core components of smart city; information system; utiliza-
tion of information system; digital data communication for smart
city
0904 441 nﬁ%’@nﬁmmél"@ﬁmmﬁm%@f?é 3(3-0-6)

Sustainability Smart City Management

miﬁﬁ&m‘madﬁmmiﬁmﬁmém%é MAAATIEAUIMNS
maviannlaslugUineg o PITATSE0 uletneuazemoenans
dmUsaiaaG maianasdnafumatseyndlfimalulad fava
MILAMSIAL RS NeNN T3

Smart city knowledge development; community
development concept analysis in various systems of smart city;
policy and strategy for smart city; organization development
with digital technology applications; human resource manage-

ment and development

0904 a2z eluladissmeunsmsdosnsusandoda 3(2-2-5)
Information and Communication Technology
in Smart City
mataeyndlimaliladmmuneuasmadoms (la#)
dmsumn$adn asftarnaneaslaasedsiuguuazaaniadn
unaeasa e UMRemuALITILe e Suafifieuas
samws (lolaf) anadusindhuasenaaanivrasdoys
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Applications of information and communication
technology (ICT) for smart city; infrastructure components and
smart city platform; communication protocol and network sys-
tem; internet of things (IoT); privacy and information security
0004 443 SSRTAUNAAWEIH 3(3-0-6)

Smart City Platform

WRLAA TR TMITB IR TSREA I@i@ﬂ%ﬁmﬁujﬂmm
§N5ATR STULEEWMMAEMEUMSTaMssNiaga e
Hoynawa lng) mlslembaamalulafunsuianssuiiaiia
UssAvBnmaasns BhAmsuasmaLAmssansaadasa

Concepts and evolution of smart city; smart city in-
frastructures; information system for smart city management;
big data analysis; utilization of technology and innovation to
improve smart’s service and smart and management efficiency
0904 444 WinnssaAIadMILRNIAAE 3(3-0-6)

Digital Innovation for Smart City

WHAAUTANTINARTA ANAEINTOIRATR LnalaTu
madavia midiadedesnsuasmelulaimsdiosns nsdamsns
wWatmuashuiansNaaTa nadahusIanTNaaTaTes
93AN3 miﬂ%uﬂ‘g@ﬂizmumimﬂuuaamiﬂ%‘uLﬂémﬂm@ﬂm@
P

Digital innovation concept; digital capabilities; digi-
tal platform; communication and communication technology;
digital innovation change management; organizational digital
innovation planning; internal process improvement and business

model modifications

naainilygnusshuguazinennisiaya
(Artificial Intelligence and Data Science)
0904333 MIUAAITDAG LN 3(2-2-5)
Data Visualization
amadidasdulunmusnsayagsfia maugmemanRey
Fiow Wil MIuaeIMssade anauaneauasmans
Sv I PUERIRT A v Lﬂéa@ﬁaﬁiﬂuﬂmmmﬁﬁaga
Frenn i MIsduaTUase masemslunmeensldng ms
hidas Thesuguasmaudnsdayagaia
Introduction to business data visualization; visualiza-
tion of comparison and trend; visualization of ranking, variance
and contribution; visualization of frequency and correlation; data

visualization tools; dashboard creation; effective visualization;

storytelling; advance topics in business data visualization

9 navn:ligula:Us:udIanwa uua
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0904 451 Feanssudeyedwiaeaiaimeissia  3(2-2:5)
Data Engineering for Business Computer
LL‘mﬁ@LLaxm@ﬁmﬁuﬁmﬂﬂaﬁmmw%s@ wAams

Puusiedoyauasiugmmsliesasdafituludmiinieonam

foym metepdeyannduladuazion o mawdusdasalindas

dmSumaenet unfauassnodadfodlumafusirs
foyn mslfneilasdnnugariugofamastilues oy
foya nnzinmshuwnuazmsndangadoya matseyndld

Aennssadosauaiinamsshiug luguungsia
Basic concepts and techniques in data engineering;

introduction to the conceptual ideas of data customization and
tools for the data engineer; primary ways that data can be
obtained from webs and APIs; data prepavation for data analysis
concept and practical examples for data collecting; basic and
advanced statist for data analysis modeling; classification and
cluster analysis; applied of data engineering and artificial
intelligence in business models

0904 452 lgygyilssfiugdwiumesiainaissia  3(2:2:5)
Artificial Intelligence (AI) for Business Computer
whfauasmaiieduliygussieg nsruawmazes

ﬁmmwﬂizawﬁi@wmauﬂuma% mMaumeNaiMeRexRees N3

writfoyyn uasAsnmaeium Sumau ATINENARIARALTD MINTTINER

‘3‘*4mmivjwuﬁuaziwuﬁL%mWy matszyndlfialouszns

fnmnanainlolueaniiamosysia
Concepts and techniques of artificial intelligence;

artificial intelligence process by computer; computer representa-
tion of knowledge; problem solving and searching; procedure;
fuzzy logic; natural language; robotic and expert system; Al

application and case studies in Al for business computer

§ o a ¢da
0904 453 MsiFEUSTRNIASsTMSURRARIGRSESTA 3(2-2:5)
Machine Learning for Business Computer

UssnveainaBauiieeansdng dogauasmaieies
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dayyn madataya dulimadindula duudusnuude 6
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Various types of machine learning; data and data
preprocessing; data exploratio; decision trees; bayes classifiers;
k-nearest neighbor classifiers; neural networks; support vector
machines; logistics regression; dimension reduction; clustering
algorithms; association rule analysis; emphasis on data analytics
in business
0904 454 mi’“am‘mﬁil'amwu,azmsﬂizmawa 3(2-2-5)

AMMBITNIR

Text Analytics and Natural Language Processing

meAndieduriow : 0904 453 nsiEuuasiadas

dufumasiainaissia

Prerequisite : 0904 453 Machine Learning

for Business Computer

AEmadens miﬁﬁ;ﬂmmuasmﬁmeﬁﬁﬁasgaﬁ‘lﬁﬁ
Tosostovie lesssdrandofumuuugivbauls maataema
i‘ﬁL‘iﬂu‘ﬂ3319%&Lﬁaﬁﬁuawuﬂ13ﬁ®§u% WAALAENANMIVR
AR NERALAYMILTENIAHNAN M TIING ﬁﬁa%u@@ W s
Anmshdrh milessidam wwmﬂmﬁaw madensiin
Jedu uasmMIe gl AN

Methods for organizing; summarizing and analyzing
large collections of unstructured and lightly structured text to
discover interesting patterns; extract useful knowledge for de-
cision-making support; concepts and principles of major statis-
tical and natural language processing techniques; advanced
topics including schema analysis; classical content analysis;
content dictionaries; word-based analysis; and semantic network
analysis
0904 455 miL%'@Jué’&laaméawumiﬂizmaNa 3(2-2-5)

wwuaanGuasmMaNaatwieduiuy15i85Wiies

Machine Learning on Cloud Computing and

Serverless Application Development

mmﬁﬁaﬁmﬁlmﬁ‘uLW@IuIaﬁmiﬂizmawau‘umm
9% Mz MIFRes wnAnuazmIsenuuumMIBenires
L@‘%adﬂumi‘ﬂiz&l’mNﬁLL‘U‘UﬂﬁW@% ﬂﬁLﬂ‘%HﬂJLﬁHUﬂisa‘W%ﬂWWﬂﬁ
L%EJ‘H%‘IJ N m‘%a\mumiﬂizmawa meanﬁ MIDONULLUALUNAR
maviann uodnwaiedunl$igsvines flismasumsSeuiues
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Introduction to cloud computing technology; image
recognition; voice recognition; concept and design of machine
learning on cloud computing; cloud computing machine learning
performance comparison; design and concept of serverless;
application development; cloud computing machine learning
providers
0904 456 MFIANTLATAAE 3(2-2-5)

Network Management

Mednisdunan : 0904 301 LaSateAaNRIALS

WAL AINSAAIYRITTUENTHMNE

Prerequisite : 0904 301 Computer Network and

Information Systems Security

wdnmsuazanad mﬁuﬁugmwmﬁmm%aﬁﬂw
AonImes MasamsuSmaiematayamelussueions luea
uazsnmspulumsiamsieiethe maLsmsiamaiesene e
vasad Tnsneaadmiumsdansiedanny madndouasldom
e sHnd ML AvsiemateBathe msienlssAvEmwieiode ms
Aemeiuagmaud ladfymmelwedate

Principles and understanding the basics of com-
puter networks; management of information management
within the network; network management models and standards
secure network management; study protocols for network man-
agement; installing and using network management tools net-
work performance metrics; analysis and troubleshooting within
the network
0904 457 szuvdaludfdmiumegasunssa 3(2-2'5)

Automation System for Industry

meAndledurion : 0904 455 nraiFEuduasiadas

YuMssananaLULARIGHAS SR WA LATY

wuul3idsvies

Prerequisite : 0904 455 Machine Learning on Cloud

Computing and Serverless Application Development

ey uAeniuih idnvafing ugname
wUDYRIREYR s U TTas SIS 9 A lumensinsesuas
MARAFINNTIY gﬂLmu‘i%miL%amia nasudsdays maiiaue
Foyalugiuuues o wu AR INALMAIBIPaNTIARS (Dash-
board) waLAluLunsewitatie waluladlanefauxanulan
WAIRINGSY (Augmented Reality) wasmalulafiadonlulanui
AN (Virtual Reality) IW?I‘W@@ELLazNWiﬁWHﬁi‘ﬂumiﬁ%ﬁ
suudaluifdmivldoulumansineasuazmegasmnssy
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Basics knowledge of electricity; fundamentals of
electrical and electronic circuits; signal and various sensors used
in agriculture and industry; connection method; data commu-
nication and presentation in various formats such as dashboards,
mobile applications, augmented reality and virtual reality; pro-
tocols and standards used to create automation systems for

agricultural and industrial applications

ngaitinie LA AleT i egsia
(Developer and Business Analysis)
0904 317 mEWaILAzLszENd T Uty 3(2-2-5)
Database Implementations
TendeAunan : 0904 203 szuugUdays
Prerequisite : 0904 203 Database System
mﬁ:@Lm&miﬂizHqﬁﬁm‘%aaﬁau%wmmﬁm%sﬁ ms
atnwenng SQL lgnmsSemagmidoyemnalng oWy
Muaesuilrams ensdniudsznhodlduaedlisms 55ms
Fudayauszmefiomsizonld meshegdesalunugsie
Theories and application of database management
system (DBMS) tools; knowledge extension of SOL to manage
enterprise database systems for users and servers development;
relationships between users and servers; stored procedures and

trigger; development of business database

0904 327 MsAAARIVALATMTISIEEaIEnNsading 3(2-2-5)
Digital Marketing and Electronic Commerce
asfUsEnaLLaTA NN FIaINIIRAIARATAGDTINA

Al uavionn mel$iulad wemnedeen uaslmdiadaud

nagnsmMInaefaTaLazMIBlsoEnMIeing uaziladugaana

#1150 dadaresnsameafaTiaLasindirdsidnnsedind ms

ﬂiwqﬂﬁslﬁ@%adﬁaﬁaﬁaﬁaslﬁl,ﬁ@mﬁ@wamqmimm@l,t,azwwrﬁ%é

Bfnmafindnidusedvamm nadidnm megafa
Elements and importance of digital marketing to

businesses, consumers and society; using website, social

network, and mobile; digital marketing and e-commerce strate-
gies and success factors; constraints for digital marketing and
e-commerce; application of digital tools for effective marketing

and e-commerce measurement; business case studies

ﬁ navn:ligula:Us:udIanwa uua
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0904 337 ﬂ']ial,ﬂi’lz‘ﬁkl.azﬂﬂLL‘iJiJiES‘iJ‘]Jﬂ']iﬁ%WIﬁ 3(2-2-5)

meqsﬁa%uga

Advanced Analysis and Design for

Business Information System

m@ﬁﬂLmt‘i%‘mﬁL@iwzﬁLLasaammmwuL%ﬁmq%ugjﬂ
miﬁaﬂﬁiwdwmﬂ«ﬂaﬁm%um‘sﬁ@umiwumiﬁum@1 Fudduns
ﬁmwsﬁuazaammmwu ﬂﬁLﬁaﬂLﬂ%adﬁaﬁmN%‘ﬁN ﬂﬁami?&fﬁ
%as,ﬂa DANUULILLUNGINING MY L@i?ﬂﬁtm&faaﬂLL‘]JU?L‘?JUWN@%%
ﬁjﬁaéwm%uLLmIﬁuﬁ%Lﬁ@%ﬂuam@m

Techniques and procedures of analysis and design
of advanced object systems; interpersonal communication for
information system development, including system analysis and
design, tool selection, planning, data analysis and design of
logical system; business system analysis and design for future
trends
0904 417 MSWRTENAWITHEMSI NN 3(2-2-5)

NSWeNTRIANG

Development of Enterprise Resource

Planning Software

NANMTIMILARUILAE TN UNINEINTNITINA
NILLIUMINNGINA MINATLAUALEDNULLSEULNS TP3nsms
WeNIvuL ﬂﬁ’JNLLNWH%‘WMﬂﬁTWNEiﬁQ FEUUATHWNENIINIG
Ty T UL LA SEILM A2 SEULERg SRR AN stuL
manAauazsTUIMsiamsldgm madensenisia e
MIMNBNUNINEINT ﬂiiﬁﬁﬂ‘]ﬁﬂﬁWW%W‘ﬁBW@ﬁLL’J%ﬂﬁ’JNLLN‘H:
MINENNTNITINA

Principles of enterprise resource planning (ERP),
system analysis and design; ERP development life cycle; resource
planning in business; information system in account information
system; sale and marketing system; purchasing system;
warehouse system; production and supply chain; ERP software
selection; case studies on ERP development
0904 427 msﬁmm‘szwﬁzﬂﬁumﬂ%uﬁmmﬁiiwée 3(2-2-5)

System Development with Internet of Things

mm%ﬁujﬁuﬁmﬁuﬁumaﬂﬁma@ﬂﬁwéﬁ unzthlalas
@PJ‘HI‘VWRLHB% L‘*AﬂIuIﬁ@miﬁ@ﬁmmﬂ%ﬂna Iwﬂmaam‘%mhﬂ%
fa nadendaiwgaiiiugunaniaaugu mafiudayaan
\wmzasagudaya mﬁmeﬁ%gmmﬁumaiﬁmamﬁw?a
mavhisvadasa gL Dashboard uassLidonsarumealula
\la1a39 (Virtual Reality) mawannlisunsatszend inedudmiy
Sumodiinasesas mavhszuuluGasouasldomads
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Basic khowledge of Internet of Things (I0T); introduction
to microcontroller; wireless communication technology; wireless
network protocols; connecting the sensor to the controller;
collecting data from sensors into database; IoT data analytics;
presentation of IoT dashboard and connection with virtual
reality; basic application development for IoT; setting and
implementation system
0904 437 Uffausssunesmudiueauiaees  3(2-2:5)
95379
Human Computer Interaction in Business

a @ Ay o € g € o
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whRaasmaiuiudserhsnsiuoniames

Concepts and principles of human-computer interac-
tion; human requirements and behavior analysis; input and
output technology devices; types of human-computer interaction;
designs of user interfaces; technologies and systems for sen-
sory disabilities; case studies on the concept of human-comput-
er interaction
0904 438 walulagiufenimuuazmstszgndld  3(2:2:5)

Tumagafia

Blockchain Technology and Business Application

anadidlesduetugia enadidesdwionty
waluladnetu quantifuasd iannnesastu aqa@uﬁ%ﬁaﬁaaﬂ
lnemnemsnasassund nnuiuasrdnmavhaunaluladuden
iwvEemsiaiidayauunszanegus fyandaede: malisuna
mulrAnen snaspulnien snaliudava Suvsneaa u
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ruazamilunssumaluladufoniou vwasSoniau e
s emallaitieani maasygndlifaenmulumegsfiatu o 43
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Basic knowledge of business; basic knowledge of
financial technology; properties and evolution of money; central
bank digital currency (CBDC); theory and working principle of
blockchain technology or distributed ledger technology; smart
contract; fundamental of solidity Programming; token standards;
cryptocurrencies; digital assets; consensus on blockchain;
technology ecosystem and infrastructure and blockchain technol-
ogy architecture; blockchain security; risk; insecurity; blockchain
applications in other business sectors; stakeholders; law and
regulations of digital asset
0904 494 MFBRNMULLASAMWIF UGS 3(2-2-5)

wazilazsunsaiyld

User Experience and User Interface Design

and Development

winMsvesMIsenuULIAzasnmdndor [ fuay
staumIniilE (UTUX) mssenuununfndwmsudmdndar [fua:

Uszaumsaigld nssummssenuunuuRayeddugudnans ms

ﬁ%NLLU‘LlﬁWﬂaGaEiNi’J@L%’J L@%adﬁjaLLaﬁ%ﬁW%%ﬂmiaaﬂLL‘U‘LILLﬁ&f

Wann manesaumslfnu FBuaznagnimstssfiunamsfions

Foynannwamavesaur [ dseiRenams wnli uszanahme
Principles of user interface (UI) user experience (UX)

design and development; design thinking for UIUX; human-

centered design process; rapid prototyping; tools and methods
for design and development; usability test; evaluation method-
ologies and data interpretation strategies based on user test
results; history, trends, and challenges
AL RDNLT laitaend1 6 wbaefia
Thdendenlumeinau 9 fidlsenlsmriinend smanliiae

6 mhefia e l@suesfinzesannanastiiinm

WN’Jﬂ‘ﬂigﬁﬂﬂ’}inﬁﬂTﬂﬂ%’lN (mi?lnmw%aawﬁaﬁnm)

0199 499 FunaFnW 9(0-40-0)
Cooperative Education
m3Beusannmsufidauwluamulsznaumssened

w1 lasanaiuslossnisamianendufusmulsznaums ms

Wanawadludunsfaidswon msdunnaeedinsuno ms

ﬁmﬁﬂaﬁammﬂwa LaEMTemEE T NENISD

ﬂﬁﬂitlﬁl%@’ﬂll@giaﬂm?ﬂadﬁﬂ?%ﬂi%ﬂaUﬂWiLLﬂSWﬁWWLL‘NGTH

E reg@msu.ac.th
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Systematic work-based learning in a workplace
through cooperation between the university and enterprises;
self-development to enhance and sharpen positive thinking,
insightful observation, sensible decision-making; analytical skills

to assess the workplace and job market demands

6a o

0903 430 ms?lnﬂizaumimmﬁw 2(300 ‘H’JISN)

muuinsgsna

Business Administration Internship

R 6a = v a 13 a

ﬂﬁNﬁﬂi%ﬁUﬂWim’J“ﬁW%WWN@W&@aN‘W’JL(ﬂai‘q?ﬂﬂi‘%
MheN1aIsILG $330mMNA viEalanau

Business administration internship in enterprises,

government agencies or private sectors
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wangasusMagsnatine sadzgsnassunsdssing
(MangaswmmG/mangasuiuss w.6. 2566)
Bachelor of Business Administration in International Business
(International Program/Revised Curriculum 2023)

Tanangas
Course Name
Mg : AAngeILIMNIEINAtNe seningIiaseninLssne
(WAngaTIIITNE)
AN : Bachelor of Business Administration Program in International Business

(International Program)

ZoulSgyRarananim
Title of the Degree and Major Field

A

by Gai) : URvnIgsiatioudia (3fiaseninetseine)

@ode)  vaw. (p3NRsEmheLssne)
English (Full Title) : Bachelor of Business Administration
(International Business)

Abbreviated Title : B.B.A. (International Business)

wingas
Curriculum
NwLne
Total Number of Credits
uanaanangns itaeni 120 whefia
Total Number of Credits Not less than 129 Credits

% Tns. 043-719888 navn:ligulaus:udIawa uua E reg@msu.ac.th 2" mmsdgy nmsrhlamm\nnmmams ey
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lassshaudngas
Curriculum Structure

THIAIUAENGNIN

Course and Subject Category

wnenmanmhly

General Education Course

NHIPITUANE
Specialized Core Course
NENITMNY
Core Units
nax3zTIen
Major Units
- A aniiy
Major Compulsory Units
- Aianidan

Major Elective Units

a A A
PHIAVTLDDNLT
Free Elective Course
MN?@U?L‘GUW?D&W@HRWN
Field Experience Course
= A a &K
(MIHnNuIaENNaFNL)

(Internship or Cooperative Education)

FINRILNG

Total Credits

Qﬁ Tns. 043-719888

ﬁ navn:ligula:Us:udIawa uud

KANFASNMSANUYI SstAUUSTYNIOS
urIdnendgumais,mu UmsAnuv 2569

InBATBNaTTIN
HaNgAIAB Tsunsatnd

nsENsednEMs Regular Program
Curricular Standard

of Ministry of Education

laittound 30 laittoun 30

Not less than 30 Not less than 30

laittoend 93

Not less than 93
45
laittoendn 72 45
Not less than 72 45
45
39
39
9
9

laistornti 6 laitlount 6

Not less than 6 Not less than 6

- 2
(lsdstorn 300 7.
waelsitiumiefio)
2
(Not less than 300 hours

without getting credits)

laitaundn 120
Not less than 129

laivtaund 120
Not less than 120

E reg@msu.ac.th

|102

\a Y o
ﬂ%?ﬂﬂ@l‘llﬂﬂﬂaﬂ'sjfﬂiﬂ LEUa

Talswns
#nhafnmn
Cooperative Education
Program
aivioen 30
Not less than 30
laittorn 93
Not less than 93
45
45
45
45
39
39
9
9
laistounh 6
Not less than 6
9
(laisloand 4 Fau
waelaisiumbein)

9
(Not less than 4 months
without getting credits)
laistaendn 129
Not less than 129
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e IwuanEeS 2.2 nguIzen laittaendt 48 wiiaefa
UG
. Major Courses Not less than 48 Credits
Subjects A .. .
a S T oa enLsAY 39 wiwkagna
1. ﬂN’Jﬂ'J‘JI’]ﬁﬂW]YI'ﬂﬂ 1uuasm'n 30 #ENG
. . Major Compulsory Courses 39 Credits
General Education Course Not less than 30 Credits
- o o 0902315 mMImaIAlan 3(3-0-6)
2. RTINS 1uuasm'n 93 BWENG
e . Global Marketing
Specialized Core Course Not less than 93 Credits Y
" a o a 0902 322 NMIONAAANA 3(3-0-6)
2.1 ﬂ’s}N’J‘.ﬁ’lLLﬂ% 45 BUUN6
. Digital Marketing
Core Courses 45 Credits . . .
vX v 4 o 4 0903 201 NMIRAMINTNENTNE 3(3-0-6)
0900 101  ANHFLDIAUNEINLYIND 3(3-0-6) !

) ) Human Resource Management
Introduction to Business

. v q 0905419 MIAANITMTRUTENNSUIEME 3(3-0-6)
0900 102 mdnMIeaaelvisl 3(3-0-6)

. . International Financial Management
Principles of Modern Marketing

9 Mano - 0906 203 MadhTewLhTneuazieaEaialan 3(3-0-6)
0900 103 m‘iﬂimmﬂﬁmmﬂ[ﬁH@awaslu‘qim 3(2-2-5) “

o ) o International Trade and Global Economy
Digital Business Applications L . . ‘
v AaX v . o a 0906 301 MIAUAUMIMNUNTNILTANNUTENE 3(3-0-6)
0900 104 MAUYBLDINUNNIUTIND 3(3-0-6)
) ) ) International Trade Operations
Accounting Foundation for Business

. - P 0906 302 NgVsNaMasTaTiUgINasEwINLszme  3(3-0-6)
0900 105 MIAAMIUALHDFINTINDIAMNT 3(3-0-6) K

o . International Business Law and Regulations
Management and Organizational Behavior

¢ a X o 0906 401 M3¥aMITIRLBITNUALANAAINTINE 3(3-0-6)
0900 106  LFIRMFFNERITINALLIDINU 3(3-0-6)

Cross-Culture and Diversity Management

0906 402 &uNgINATEN N TENE 3(2-2-5)

Introduction of Business Economics

0900 201 MIMBNIUALNIVANLTINA 3(3-0-6)
Seminar in International Business

Taxation and Business Law . ‘ e
0906 413 mﬁ@mﬂﬁﬁqﬂmmlﬁs‘[mﬁmﬂa 3(3-0-6)

0900 202 M3saMIMemaduasilng 3(3-0-6)

) , SeaUsEme
Modern Financial Management

aa A A International Supply Chain and Logistics
0900 203 ammﬂizmﬂumgim 3(3-0-6) ey g
. - . Management
Applied Statistics for Business o .
0906 437 UMNTsNATENINLIme 3(3-0-6)

0900 204 MIATATaYAFIIN 3(3-2-5)
) ) Introduction to International Business

Business Analytics . L 4 . B

a A adav _ a 0906 438 mi:ﬂamqwmmumiﬁamimawmw
0900 301 MENILLUINDIAETING 3(3-0-6) .
) MUIINA 3(1-2-6)
Business Research Methodology '

o - PN English for Critical Business Communication
0900 302 MIANMINTHAALALULTIAMS 3(3-0-6)

) , 0906 439 MITANBIATIMTENALME 3(3-0-6)
Productions and Operations Management *

o N Strategic Project Management
0900 303 NMNBINDYIND 3(3-0-6)

, , Jaanidan laiagndt 9 wiseia
English for Business

G v v ¢ Major Elective Course Not less than 9 Credits
0900304 @aNaLdusznauNMIuazNTNRIETIR  3(3-0-6)

il T
. . NANITINITONHBUITNIUTSINGA
Entrepreneurship and New Venture Creation ¢

o a ¢ International Operations Subjects
0900 401 MIIAMILTINAEND 3(3-0-6)

, 0903426 MTIAMTVSNENNINUEITETWLUTUNE  3(3-0-6)

Strategic Management )
International Human Resource Management

0906 411 MALSYNEUMTILHINLTEM6 3(3-0-6)

International Entrepreneurship

% Tns. 043-719888 navn:ligula:Us:udIanwa uua E reg@msu.ac.th T a1msu§|£J nn1stja1\)[nh\nnmmams ey
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Qﬁ Tns. 043-719888

0906 440 Aamswsiszsiulan 3(3-0-6)
Born Global Company

0906 441 WIONTINUAZMTUTLNAUMINMISTINN 3(3-0-6)
Social Innovation and Entrepreneurship

0906 442 SvuugINassniUsemadonSondiey  3(3-0-6)
Comparative International Business System

0906 443 MIAAMITINALAMT 3(3-0-6)

Service Business Management

naa3TMsAMALAZNAENSEsTasIIsLszING
International Marketing and Business Strategy Subjects
0903 454 ﬂﬁﬁﬁﬂﬁmimé&l%%ﬂﬂdLLat%}J/@]ﬂ“JiN 3(3-0-6)
Tuasdims
Management for Organizational Change

and Innovation

0906 444 N@EMETINATLIINLSHNE 3(3-0-6)
International Business Strategy

0906 445 NAEMBMIAMAIMSIAMATAIMA 3(3-0-6)
Marketing Strategy for Emerging Markets

0906 446 MIAAALUTENAUMS 3(3-0-6)
Entrepreneurial Marketing

0906 447 MaWdlrtszhalseme 3(3-0-6)

dmdungusumeluninme
International Commerce for Regional Markets
0906 448 NAEMIMeTITRAMTUAmMATA WA 3(3-0-6)
Business Strategy for Emerging Markets
0906 449

MIATNGDTBY FINATENNIUTENA 3(3-0-6)

International Business Negotiation

ngaimuiansaauazinalulad lmsivialamalugsiaszwing
Uszine
Innovation and new technology for international busi-

ness opportunity subjects

0906 450 AuNSWERITATIMINLTEMA 3(3-0-6)
International Digital Assets
0906 451 URenimastiyanUszRug 3(3-0-6)

SMUMIIAMITINAaney

Blockchain and Artificial Intelligence

for Smart Business Management
0906 452 miﬁ@um‘qiﬁﬂmuuﬁuywwmquIaﬁ 3(3-0-6)
Technology-Based Business Startup
0906 453 izumﬁuﬁwﬁm‘%mLﬁaiaﬁﬂaﬁé 3(2-2-5)

Intelligence Support for Logistics

9 navn:ligula:Us:udIanwa uua

E reg@msu.ac.th

néuguq
3
Other Subjects
0903 332 WANMIAII 3(3-0-6)
Principles of Investment
0903 485 ‘*'A"ﬂ‘j:rzmim@sl,uﬁmmimLLazmiﬁnLﬂua 3(3-0-6)
NAOUEMILTINA
Public Speaking and Presentation Skills for Business
0906 436 ﬁim‘mﬁa@gﬁuﬁmﬁugiﬁaizmwﬂimﬂ 3(3-0-6)
Current Issues in International Business
0906 454 nahgsznaumsluasdnsuazuinnass 3(3-0-6)
Corporate Entrepreneurship and Innovation
0906 455 MATATasEUALNFIETINA 3(3-0-6)
TehLaemet
Data Analytics and International Business Research
0906 456 mma"'qﬁumd‘qiﬁmasmﬁ@mi
ANNITUAATRLNITINA 3(3-0-6)
Sustainability and Responsible Business Management
2.3 MG NANLSE Laitaend1 6 wiaefia
Free Elective Course Not less than 6 credits
IhdenGenlimeinin fidasewliminends swamlitos
N 6 Nhefie
Students are allowed to select other courses offered in
Mahasarakham University and credits will be not less than 6
credits
24 %N’Jﬂﬂi%’ﬁﬂﬂ']inﬁﬂ’]ﬂa%’m (ﬂ']iﬂﬂ\?’l%ﬂ%ﬂﬁﬂﬁﬂﬁﬂﬁ'])
Field Experience Course (Internship or Cooperative

Education Program)

0199 499 awﬁaﬁm:n * 9(0-40-0)
Cooperative Education
0906 432 MIRnUsyaLMInANTIN 2(300 #2ls19)

mMInuganasenieLszne **

International Business Administration Internship
* L“?ﬁi’mi@iﬁmiﬁ%ﬁﬂﬁﬂ‘]:ﬂLLﬁSﬁlﬂﬂi&ﬂ‘].lmiaﬁ%ﬂﬂW%ﬂitﬂaﬂmi
laittount 4 1heu mtsediunamsSewdu s vle U uaglsisiu
ey
*  Evaluation for grading is S or U for attending the cooperative
education program and field experience in any organization at
least 4 months without earning credits
= Fnenlaisfaend 300l mavsediunans@en fu s vie U
waglsitumiefn
** Internship is not less than 300 hours, evaluation for grading

is S or U without earning credits

u 91mMsUFUaMsnawvMvINgImaas (SC3)
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LABNTAN

Academic Program
wHuNsEnymANgasLSIgItatiosfia snimgsiasswaiszme

Academic Program of Bachelor of Business Administration Program in International Business

A, dl 13
i 1 Mmaaw

PN AG

SHeIMN Fadm " "
Tdsunsuund Tsunsusuiadnu

wnaindnwily
XXXX XXX 10 10
General Education Courses

anslasmieniiugsiia
0900 101 3(3-0-6) 3(3-0-6)
Introduction to Business

MNBNOWEINA
0900 303 3(3-0-6) 3(3-0-6)
English for Business

598 16 WEA6 16 Eia

% 1 madane

. - NG
SHEAL a3 " ,
Tswnsagnd Tsunsuaunadnun

IR ANI9T )

XXXX XXX 8 8
General Education Courses
wanmyeeasis ln

0900 102 3(3-0-6) 3(3-0-6)

Principles of Modern Marketing

matseendinaluladifavalugina
0900 103 3(2-2-5) 3(2-2-5)
Digital Business Applications

umhgsnassnaseme
0906 437 3(3-0-6) 3(3-0-6)
Introduction to International Business

593 17 wkaefia 17 wkefa

R Tns. 043-719888 navn:ligula:Us:udIanwa uua E reg@msu.ac.th T a1msUg:J ums?m\)[n_\))nmmaus ey
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. i AN
ST a3 R R
Tsunsuind Tsunsaavfafinu

wanaIndnia Ly

XXXX XXX 8 8
General Education Courses
ntiylossudniugana

0900 104 3(3-0-6) 3(3-0-6)
Accounting Foundation for Business
MIAMELALNYANTINEIRMT

0900 105 3(3-0-6) 3(3-0-6)
Management and Organizational Behavior

0900 106 Lﬂi‘iﬂ{jmﬁm%’gﬁﬁmﬁmﬁu Introduction of Business Economics 3(3-0-6) 3(3-0-6)

598 17 wikaeia 17 wkaeiia
19 2 medana
. - PMIAUILAG
SHaIT Fan - -
Tsunsund Tsunssiavnadinu

wsnedmdnialy

XXXX XXX 4 4
General Education Courses
MBI NELNYNIEYINA

0900 201 3(3-0-6) 3(3-0-6)
Taxation and Business Law
masemaman e sl

0900 202 3(3-0-6) 3(3-0-6)
Modern Financial Management
AMIANIMINAGLazUNTRMS

0900 302 3(3-0-6) 3(3-0-6)
Productions and Operations Management
ﬂ'ﬁ'@]mﬂiﬂﬂ

0902 315 3(3-0-6) 3(3-0-6)
Global Marketing

T2 16 wiaEia 16 waEfio

QN Tns. 043-719888
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9 3 madn
. R PWIRAUILNG
SHeIM 731 - "
Tsunssind Tsunsaiavnadnm
afdLhvand gt
0900 203 e ) 3(3-0-6) 3(3-0-6)
Applied Statistics for Business
MIfaseUssmeLasesEaialan
0906 203 ) @ ) 3(3-0-6) 3(3-0-6)
International Trade and Global Economics
msfdumImumIm e nelseme
0906 301 ) ) 3(3-0-6) 3(3-0-6)
International Trade Operations
MITAM I AUTTTNURLA NN
0906 401 ) ) 3(3-0-6) 3(3-0-6)
Cross-Culture and Diversity Management
madansgalmuiasladafndseninssunet
0906 413 ) ‘ . o 3(3-0-6) 3(3-0-6)
nternational Supply Chain and Logistics Management
MmdsnnEEmTIMIAoA T3NS
0906 438 ) o ) o 3(3-0-6) 3(3-0-6)
English for Critical Business Communication
NANAIT AN
XXXX XXX ) - 3
Free Elective
T8 18 waefio 21 waena
14 3 madana
o | a PWIUNWILAG
EV Gyl Faan - -
Tulsunsslnd Tdsunsasuiadnu
MARTEToyATIIRA
0900 204 ) o0 3(3-2-5) 3(3-2-5)
Business Analytics
Inensudeuinitensne
0900 301 ) ’ 3(3-0-6) 3(3-0-6)
Business Research Methodology
MIOAARATA
0902 322 o . 3(3-0-6) 3(3-0-6)
Digital Marketing
MITAMINSHeNTL e
0903 201 : 3(3-0-6) 3(3-0-6)
Human Resource Management
MIVANIMIRUIZANU e
0905 419 . ) 3(3-0-6) 3(3-0-6)
International Finance Management
RINAATLONLEBN
XXKK XXX ) ) 3 3
Major Elective Course
RINATABNE
XXXX XXX - 3
Free Elective
59 18 waefia 21 wuaeia
U1 3 menggFou
. i PUWAUNULAR
WL Fa3m " "
Tdsunsailnd Tdsunsaawiafnin
0906432  |msiindszaumsalindnmesunsuimsysna®
Business Administration Internship 2 )
598 2 WiIena -

* Fnemlaiiouns 300 Flus nansfinudiu s e U wasldiiumieia

* Internship is not less than 300 hours, evaluation for grading is S or U without earning credits

QN Tns. 043-719888

ﬂ novN:liguLaUszudana uua
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9 4 medn
S9N a3 Nwuneiia
Tdsunsuund Tsunsusuiadnu

enafiugfilsznaumsuasmasaaseigaio vl

0900 304 - 3(3-0-6)
Entrepreneurship and New Venture Creation
mﬁ@mm%maaqw%

0900 401 - 3(3-0-6)
Strategic Management
nguaauasdatsdugnasEnI e

0906 302 3(3-0-6) 3(3-0-6)
International Business Law and Regulations
Sunwnginasenhalseme

0906 402 3(2-2-6) 3(2-2-)
Seminar in International Business
ﬂﬁﬁ"@mﬂm@mﬁnﬂaqw%

0906 439 3(3-0-6) 3(3-0-6)
Strategic Project Management
NPT BNLERN

XXXX XXX 3 6
Major Elective Course
RUNPATIRENES -

XXXX XXX 3
Free Elective

59 15 wuaefia 21 wiEna
4 4 medane
. - PNWAUNKEAG
S9N a3 - -
Tsunsuund Tsunsusuiadnun

miﬁ@miﬁmﬁqm%

0900 401 3(3-0-6) -
Strategic Management
enafugfiisznaumsuasmsssaasegsio vl

0900 304 3(3-0-6) -
Entrepreneurship and New Venture Creation
Fvnadnm*

0199 499 - 9(0-40-0)
Cooperative Education
NPT IBNAN -

XXKX XXX 3
Major Elective Course
RUOATAINE

XXXX XXX > F
Free Elective Course

59 12 waeia 9 wikaefia

* matlsdfiunamaBawdu s vie Ulsadhsnlassmaaviafnmuasiinufoams luamusssnaums lsiioant 4 dau uaglifumiefia

* Evaluation for grading is S or U for attending the cooperative education program and field experience in any organization at least

4 months without earning credits

QN Tns. 043-719888

ﬂ navn:lgulazuszudana bua

E reg@msu.ac.th
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Course Description
weinanuinly Laivkaendn 30 wiaefia
General Education Course Not less than 30 Credits
ANINIAUANIE Laikaendn 93 waefia

Specialized Core Course Not less than 93 Credits

NFAATIUNK 45 whenia
Core Course 45 Credits
0900 101 Asiiiasdwiieaiugsia 3(3-0-6)

Introduction to Business

VANMIUuaLFUMILDIANIIIgINa QaslmaneaIns
Usznaugsia wndalumstsznaugsia audnwazrassnIn
wadeNmMIgania NanssmugsiauazaENiussenefianssn
YNITINA NONANYTING UTUNNYBITINA ANNAATUALLYILNYD
matsneuTaTe 1dsnn Naﬂimummﬁmwané’amﬁs‘i@iaqiﬁa s
ANNANATIITTIINALNG ANASUAATELFDHIAN T3LTTINMNITINA
LLﬁ%’“ﬁim‘UiiﬂWa\‘mﬁ‘ﬂizﬂal@iﬁﬂ ﬂiiﬁﬁﬂHWWN‘qiﬁmLﬂﬁﬂﬁ
UsgnaUmIMIgsna

Principles and forms of business organization;
objectives of business entrepreneurship; concepts of business
entrepreneurship; characteristics of business environments;
business activities and relationships among business activities;
business law; types of business; importance and roles of business
entrepreneurship in society; effects of environments on business;
importance of governance, corporate social responsibility,
business ethics, and codes of ethics for business entrepreneur-
ship, case studies related to business and entrepreneurship
0900 102 stdnMsaassie v 3(3-0-6)

Principles of Modern Marketing

WAR USTON haraNNaAIaIMInaa SN¥LU03
a0 amiumaema wihfivamanme wodinsswgslne msuals
fuaa1a Msdenaaiathmang nsNseLndaninsme
fruLsgaNmInme MmInamassieLssmeasmaamaaie sl
WAYATTNUITMALA NS URRTELs NN NITFNENMIMIeAA
Foustadimaudaagiu

Concepts, philosophy, and importance of marketing;
marketing characters; marketing institutions; marketing
functions; consumer behavior; market segmentation; market
targeting; product positioning; marketing mix; international
marketing and modern marketing management; marketing
ethics; social responsibility; case studies related to marketing

from past to present

Qﬁ Tns. 043-719888
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0900 103 msuszandldivaluladaivialugsna 3(2-2-5)

Digital Business Applications

@’NN%L%N@%L# El’JﬁUiﬁU‘LILLﬂzL‘WﬂI%Iﬁ@ﬁﬁﬁHL‘Wﬂ ma
Uimﬂﬂ%ﬁmumﬂﬂﬁ@@%ﬁﬁLﬁ@miﬁmmuﬁiﬁa sruudays
uazmadanstayaegstia nedansmaluladmssme mabilad
dorsvan welilagBuwreiin meldresiamedlumsfiesetasns
magstamsiamsgudday meshmenasaeissuaosfiinas
a%aﬁﬁwmsﬂgwmm?mmi?aaﬁslugﬂt,mua%ﬁa uazmstszend
Heasiaimesunsmeluladfdvialuasdnsgsia

Introduction to systems and information technology;
Application of digital technology for business administration;
Information systems and business information management;
Information Technology Management; Mixed media technology;
Internet technology; Using computers for business communication;
Data management; computer system security; Laws and ethics
regarding digital communication; Application of computers and
digital technology in business-related organizations
0900 104 ﬂ1iﬁmﬁL5mﬁuﬁ1ﬂ%ﬂ§iﬁﬂ 3(3-0-6)

Accounting Foundation for Business

M Sanszad uazeman e sleyarmatn g
fiumsmdingsia sinmatinAuaznouuaiaidnadilumsderh
uashEUaT I MY nsidagauasndamedasa
Tunanumenaiu S3unssamematiod miﬁaﬁﬁaaﬁmﬁami
JamapaniaunfAauasngAnTIndunI MIBeTEAeUTI-S WU
fls sutlszanms sulssnM AW mﬂ%@ﬁagamdﬁm%lﬁami
dnduwlamegniauazmstlsznaums

Definitions, objectives, and importance of accounting
information in relating to the business; Accounting principles
and basic frameworks for preparing and presenting financial
reports; Data analysis and disclosure of financial reports; Ethical
issues in accounting; Introduction to accounting for management;
Concept and behavior relating to cost; The analysis of cost and
profit; budgeting and investment; the application of accounting

information for business decision making and entrepreneurship

E reg@msu.ac.th
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Qﬁ Tns. 043-719888

0900 105 ASAMSLAZWEANTTHIAMS 3(3-0-6)
Management and Organizational Behavior
whdafefumsiams wmmaaéu%mﬂuaﬁ%iﬁa

ﬁmiméwmﬁaauasﬁmiwﬂﬁu@a NILLIUMIIAMT UWIRALAT

‘wﬁﬂmiﬁ'mﬁumiﬁ@mi‘w%wmmmwé wAeReniunn ANy

09fims wo@nTsngs magsla mefinluasdms mfiesiadoa

adiauds Samssanasdns gafeshasumeuaslamfias
miﬁmu@qwﬁﬂwam%t,ﬁamiﬁ@uma@ﬁmﬂﬁmmmmamuawiami
whswas mydneluladluaedinm MIMUANLALUTAIUNAMT

AMANUIDIDY @if‘ﬂ‘i ﬂ‘jﬂﬁﬂﬂw a@aa@ﬁm?ﬁzﬁﬂixﬁummﬁw L%’ﬂ LR

AU
Concepts of management; roles of executives in

business changes and high competition; management process;

concepts and principles of human resource management;
concepts of organizational behavior, group behavior, motivation,
leadership, communication, conflict, and organizational culture;
international business and globalization; setting strategy for
organizational development in order to respond changes;

Application of technology in organization; organizational

performance control and assessment; case studies related to

both success and failure in organization

0900 106 \eiswgenadgsRaitinedu 3(3-0-6)
Introduction of Business Economics
LLmﬁwﬁugmmaﬁwmﬂ@mﬂm% noEghEnTIHEe

msdemesduuiazmls glasduazgmuiud dnunians

Tassstamanenlaziameh o dhmsneuasiinm bamaeswgiinamme

eldsenmnd maluuasmanines ultnemands madhssring

‘ﬂixmﬂﬂmwmﬁawwqﬁmmzﬂamHmi‘j:@ﬁawmﬂﬁéwa@ia

NAMILIWURITINA
Basic concept of Economics; theory of production;

cost and profit analysis; characteristics of various market struc-

tures; goals and problems in macroeconomic; national income;
financial and banking; fiscal policy; International trade; business
environment and macro policies influencing business perfor-

mances

9 navn:ligula:Us:udIanwa uua
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0900 201 MEMFANTUALAYUNETINA 3(3-0-6)
Taxation and Business Law
vannamuazzLuILTaIMBans A malssduuazin

fumBandssnatumng ww mBauld myaeiia migate

iy mififedasugatia ldun missmenfamieamn mi

Vostiu FnmnnvsneumaLaedize L‘%amﬂ@a Adnaan dyan ik

AR MR ANLISNNENS o) ‘wﬁﬂﬂg‘wwmmﬁ%ﬂﬁﬂaﬁmﬁu

mdng snnanii FdiumImsianUsgnatgina sudeul e

ﬁﬁmf}’ia@ﬁumﬁa MILINIIAMITMINGMINE

fifedasiumaduesasduilne

Rules and forms of taxation; Assessing and collecting
taxes based on the tax laws such as income tax, value-added
tax (VAT), specific business tax, business-related taxes such as
excise taxes, customs duties, local taxes; The study of civil and
commercial laws, personal matters, juristic acts, contracts, debts,
torts, individual contracts; Legal principles and practices con-
cerning the establishment authority of business, termination of
business; Rules and regulations related to business; legal prac-
tices related to consumer protection

0900 202 Ms¥AMIMINTaLiwaseTusi 3(3-0-6)
Modern Financial Management
dewlavasseden : 0900 104
miﬁ':y%uﬁeéfuﬁm%uqiﬁa
Prerequisite : 0900 104 Accounting Foundation
for Business
wnAamsmaiiulugaiiagii waedasdalumatams

miﬁuﬁLﬁm%aﬁ‘uLﬂiﬂgﬁwaaﬂismmawaﬂaﬂ WHINIINT

UftalumsAiensimsmatuuasmaneusmlasmatseyndumn

ANNAAYINSE MIATEALMIRU aenSumum amans

Suuaranmiunu vinmSnduazmsUsziiusaehraa 3 dum

Gunuuazlassaabun ansidssuakanauuny wlae
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The current financial concepts and tools towards
money management in organizations participating in the local
and global economies. The currents best practices in financial
analysis and planning through the application of financial
concepts including financial statement analysis; time value of
money; financial markets and institutions; securities and
valuation of firms; cost of capital and capital structure; risks and
return; dividend policy; long-term financial budgeting and work-
ing capital management. The topics on lease financing; hybrid
securities and derivatives; trust funds; environment, social, and
governance (ESG)

0900 203 sidiUszyndlwidegsha 3(3-0-6)
Applied Statistics for Business
miﬂisHqﬂﬂ%‘iﬁmﬁﬁaﬁuimslm%miﬁa MALTILTIN

%@3&6 mﬁ@ﬂ'mawLmtmiﬂismmaﬁaga MIUANUAIANNINAY

dumagadhaghs matssaoi e aBasiy MINAFDUFNNAT I

miwmﬁaﬁlmﬂum% ﬂﬁ%m‘ﬁ&ﬁﬂ’ﬂmmiﬂi’lu ﬂﬁ%m‘ﬂ&ﬁﬂ’ﬂﬁi

nenasuaEnENTUE Wwadatiuazmsiasziounsanal ms

‘ﬂﬁrzqﬂﬂﬂﬂitmimamﬂamaiﬁamﬁLﬂmﬁuﬂ&ﬂuﬁu@i@gawm

Bak
Applications of fundamental business statistics; data

gathering; central tendency and variation of data measurement;
probability distribution; sampling distribution; confidence
interval estimation; hypothesis testing; Chi-square; analysis of
variance; regression and correlation; number index and time
series analysis; nonparametric statistics; Application of com-
puter software for statistical analyses and presentation

0900 204 MAAITEYAITeRTTA 3(2-2-5)
Business Analytics
whRauazaNMsTeIMIAnTsideyaizegsiia mefia

madawsundoys madadanuasissananadays wedlams

Aemeideya neulszend HlUsunsunesia Lma%Lﬁamﬁ@m?ﬁaaja

mafamauariieszidoyarnalng mahiausdeyasths

sssad masdwasdemagamymdayaitelunadeaulams
gt nadiAnw lunsdensidosaidegana

Principles of business analytics; Data preparation
techniques; Data survey; Data selection; Statistical techniques;
Process of business analytics; Application of computer software
for business analytics; big data processing; creative data pres-
entation and visualization; knowledge acquisition from database
for business decision making; Case studies related to business

analytics

Qﬁ Tns. 043-719888
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0900 301 Anenseiilen3nITugsia 3(3-0-6)

Business Research Methodology

Fowlaasseden : 0900 203 sfuazyndbwdegana

Prerequisite : 0900 203 Applied Statistics for Business

UIAA YANMT UaYANNAAIaNMIINY Ussinnand
M3y mathvuadaEes matvuaduls mi@%@ﬁw@imms
MINaFY ﬂﬁlﬁamﬂ%adﬁai%ﬂﬁaLﬂi%"l}‘i m‘iﬁ%mm%aaﬁalﬁu
swrdayauazitmsnusdags n1sszanans msdemz ms
ﬁﬁ;ﬂNﬁLLﬁSLLUﬁWHN‘W&HH ﬂﬁ@ﬂ%ﬁ&lm% MIEUETIBNUITe
L‘ﬁ'auﬁﬁmmwmqiﬁa

Concepts, principles and importance of research;
research types; research topic; identifying variables; formulating
and testing hypotheses; choosing analytical tools; developing
tools and methods for data gathering; data processing; data
analysis; summarizing and interpreting results; writing reports;
research presentation for business problem solving
0900 302 MsIAMITNITHEARALLZLANS 3(3-0-6)

Production and Operations Management

LL‘mﬁ@Lﬁmﬁumﬁ@mﬁwum‘iwamﬁiﬁawﬁmazﬁjﬁa
1AM mermeraReouaeidlss maneensaeiasinauay
gnsal msvanuULKARTU M3damTagfu matimanauaze
N9 MIMMUAINGIW MIVILUFINU MINIQNAUNTHINT
Han maheasiunasitunldlumsamsmende Bmsdamsid
1R msdamavaslggunm

Concepts of production system management for
manufacturing and service businesses; factory location and
layout; installing machines and equipment; product design;
material procurement; time and wage management; setting of
task standard; task reform; production quality control; computer
applications for production management; quantitative approach;
supply chain management
0900 303 AMWBINYFINA 3(3-0-6)

English for Business

mslinndsnnelmdegiie meswioysmssmegia
NBEUAANNERINA finad@nuarmalaison mansen uadasm
MmN oinegsfia mahieuemegstia s Aeium
@?m‘qiﬁmmmiﬁmi@é@ﬂﬁ

Uses of English for business purposes; reading busi-
ness information; writing business letters, invitation cards and
advertisements; filling application forms; business interviews;

business presentation, business information and communication

E reg@msu.ac.th
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Qﬁ Tns. 043-719888

0900 304 enudurUszneumsuazMEENedsIA  3(3-0-6)

gana s

Entrepreneurship and New Venture Creation

ANNANE Qmﬁm&m&f LL‘%’JﬁﬁLLaSWE]@ﬂiiN‘H@QWﬂNL@%
Kusenaums ﬂizmumiﬁswmLmtﬂimﬁﬂ@mﬂhmiﬁm?uqiﬁa
Tval meAemestiimuatlomaidegstia gUuuumasifiugsiiasdly
Tvsi wafeuasgtuunmsszasym mavamamaidiuleothaistiu
WIMIMIER9RaIep IRl mefiamsh Lﬁummﬁ@mﬂ‘qiﬁmﬁa
NITCAANU ﬂ’ﬂ34L“iljﬂﬁoLﬁEl’lﬁ‘]_l[Nﬁﬂiiﬂ‘*ﬂﬂ’ﬂa\‘mﬁméﬂ%%ﬂaﬂﬂm
mquIa@LLa3ﬁa@m@iaﬂw=§§m’m§iﬁﬂwﬂ nediAniifedaetiun
1sgnaums

Definition, entrepreneurial attributes, mind-set, and
behaviors; entrepreneurial process of new venture development
and creation; problem and business opportunity analysis; types
of modern business model; fundraising concept and process;
sustainable growth management; type of new venture creation;
business idea presentation for fund raising; empathizing effects
of technological and socio-economical change on new venture
creation; case studies related to entrepreneurship
0900 401 MsIaMsiBenagns 3(3-0-6)

Strategic Management

ANAnINE ANNEFTLALRIRUTENaTRIMITAMS
Fanagms seaLuazLiszTIaInagMt nszuaLmMIMIdamiding
Hq‘*/l‘[% m'ﬁmeﬁﬁmwLn@ﬁawﬁamﬂuuasnwuaﬂaaﬁmmi
mLquﬂawﬁmﬂﬁamwLn@ﬁamﬁﬁmmﬂéammm nREMB M3
Jamawianssy mavh nagnd lUURTRuasLsNG asdniug
iSVI’JIN‘HIEI‘]_ﬂF_lLLﬁ%LLNHﬂaQW%‘UaQWﬂQEIQTLW]IN il ﬂWEﬂ%Qx‘i@%ﬂi m3
JanmiBsnaynivasgsiassiitsmeuaslamiion nadidnmnu
mIdamMEenagms

Definitions, importance, and components of strategic
management; levels and types of strategies; processes of
strategic management; environment analysis in both internal
and external organizations; strategic planning for changing
environments; strategic innovation management; strategic
implementation and evaluation; relationships between policy
and strategic planning of departments in an organization;
strategic management of international business and globalization;

case studies related to strategic management

9 navn:ligula:Us:udIanwa uua

E reg@msu.ac.th

nga3zan Litanndn 45 wirefia
Major Units Not less than 45 Credits
Fnantieny 39 wihefia
Major Compulsory Course 39 Credits

0902 315 MEAAIALAN 3(3-0-6)

Global Marketing

madamasmasesiulan neEimefeshasune nin
MY LAALREMITAMIMIIMATLANIUTENE TN LL’J@&JQNLLHS
asdnassvtsume naEnssxELAlne luamalan masiaulaiden
AANATLANILTENG ﬂﬁ’JNLLN%ﬂﬂQ%%ﬂWiWﬁW@I@ﬁ miﬁ@aﬁ@ﬁﬂi
ﬂﬁ(ﬂmﬁiﬁﬂ MINGANEMUILENIINMIINA NMIUTARBNALAY
miﬂ’l‘].l@&lﬂﬁ@]m@ﬂ:aﬂ

Global marketing management; international trade
theories; principles, concepts, and management of interna-
tional marketing; international environments and organizations;
consumer behaviors in the global markets; selection decision
making of international marketing; global marketing planning;
global marketing organization management; marketing mix
development; evaluation and control of global marketing
0902 322 MSAAAGIYIA 3(3-0-6)

Digital Marketing

WhAa el FiasnmImmmaaara maemzingd
nssniAlnelugafada whasdiomenamadara matauas
dsufiuanudida nsdidnmmanamedara

Digital marketing concept, theory and evolution; the
behavior of consumer behavior in digital era; digital marketing
tools; the evaluation and measurement of digital marketing suc-
cess; case study in digital marketing
0903 201 MsAMITNIWLINTARYE 3(3-0-6)

Human Resource Management

mﬁﬂmmmmﬁﬁéﬁnﬁmﬁumﬁ@miﬁwmmmwﬁ
MIVNUAUTIAIAY MIFTIN MIAAEEN MTLTIAUNAW RSN
MIoUsHIAERBLAMINENN T NEsedniamsUfiRan neta
LAYNITLIMIAMADUUNK ﬂmé‘au%ummamwmau mMIan
#¥aAms masderiyuasidslalumvham

Principles and core functions of human resource
management; manpower planning, recruiting, selection,
placement, retention, training and development; performance
appraisal, rewards, compensation, and benefits; promotion;

welfare; morale
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$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



KANFASNMSANUYI SstAUUSTYNIOS
urIdnendgumais,mu UmsAnuv 2569

e Y |113

MSU Si6iSane socer

0905 419 MFIANISNIINSHUSTHILSTING 3(3-0-6)
International Financial Management
Lmﬁﬁ@u‘%ﬁmimiﬁmﬁami@iwLﬁu‘qiﬁ%ﬁmﬂizmﬂ a1l

ninssrhassne suSamuanaen Seulassemerosdnm

uanwaen nedasuamnaAtesdaTuanALs maLAmse

Auenndaruanidaeu MIVAMEUNUTIANILTENE IR

FeTNeUTEmA MILSIRu s IsudmUTI AT ssne
Concepts of international financial management;

international financial markets; currency systems; currency
parity conditions; currency risk exposure; currency risk exposure
management; international financing; international capital
budgeting; working capital management for international busi-
nesses

0906 203 M3msEUNsTINALAzIFsIgRalan 3(3-0-6)
International Trade and Global Economy
OB MINTTAINLTZNE JNATMITNIMTM LA

Uszner ieswgiialan dsumelng bueswvgfialan asdnamaeisugia

sehassne mawAenihetadumanaassessme Samuan

wauaamaLanAEHIUATITILsENe sotamstiussi

LS WASITLLMITUIMT TN QamImuacaamafasin

UNLMLAYANNE VY IBIMISFTEnalseime
Theory of international trade; international trade

policy; global economy; Thailand in the world economy;

international organization; foreign exchange rate and foreign
exchange market; international financial institutions and
international financial system; balance of trade and balance of
payments; role and importance of international trade

0906 301 MsAnAwMEMBMEMaTUNsTmE  3(3-0-6)
International Trade Operations
winInLazMIATR Mt hesumemadan

Tumaihgaamenasene nsdumlamarmemsdsznihasume

éﬁﬁ'amﬁ endes sulenuasdaufiialn meamemsdeeanuazms

i nesoumsuszienansumsaseanuazmIidh Aseanng

FormmauasBenlalundaoudud npuazssdaumMINITIg

Usviner HIEJ‘MH\1,‘V|HLLaSitWﬁNUi%LW@T’ha’JHﬂﬁiﬁﬁz%’jwﬂib‘mﬂ
Criteria and guidelines for international trade

operations; model of entry; identifying international trade

opportunity; trade stakeholder; import and export documentation
and procedures; rules and regulations of international trade;
international commerce terms (INCOTERMS): Thailand and

international policies on international trade

Qﬁ Tns. 043-719888
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0906 302 ngusnEuAzdatiiAUTsNasEuNLETINg  3(3-0-6)
International Business Law and Regulations
mwmmaaﬂgmmﬁlmﬁugiﬁaLmtﬁmmiwmﬁimﬂ

it Budvis Avting Ny memamuarmINekn Jaanad

mamse damnasmsasmuszwiedsene msdams deldudogsiia
syyhasune ngranegasdsemel afnfumse e hasune
naznlintiagiulneomnzlunimeedumasitieity

Overall of international business and convention laws,
such as copyrights, patents, commercial contracts and payments,
trade agreements, international investment contracts; settlement
of international business disputes; Thailand’s laws concerning
international trade; and current trends specifically in ASEAN
and Asian region

0906 401 MSAAMTIINIBIUSITULALANNMAINUAE 3(3-0-6)

Cross-Culture and Diversity Management

meauwRaBmnEuasdasgnaannvaInMaEsH

Nafindlenehanuuandameiamsssy Tadefifodostiu

Jununaan UTrniwnoian st RN AR M s

AMIIAMSAL BN 3DRIRNSTISIAAANGITNSSRMETIN Ut

AN AN EYaIWTN T Ma AN i Thiasudin

nprany analaivifseammeussny enalsvhifesmame

ANHUANGINIIRUDTIN AN AINUGNEIIRNE WAz

ANANNENAITATNN I MR AU FiohuAumasasfing

sehaLemeuasasdnszsulan
Theoretical and applied approaches from various

disciplines to analyze cultural differences; determinants of
culture, cultural philosophy, value system and cultural context
which underpin different approaches to management, personal,
professional, and organizational issues in managing across
cultures, practical aspects of cross-cultural management as well
as workforce diversity management in modern organizations;
social, legal and equity issues, labor market inequality and issues
of gender, disability, age, and work/life balance among interna-
tional and global organizations

0906 402 FunwgsNasEUNaEINA 3(2-2-5)
Seminar in International Business
madnuazAeneitgmasmamifiugsiaszning

azine I@mﬁﬂmwiagamnwmmLLamm‘iﬁw‘N 9 a1

SemsiuashiauslnuEen meaftne wwmalumawitleym ms

fnramenstigsiassinsusame
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Qﬁ Tns. 043-719888

Study and analysis of international business operation
problems by collecting information from published articles and
research for analysis and presentation the results in classroom;
discussions of problem solving solutions and ways; case studies
of international business
0906 413 msiamsldamuuazlaisding 3(3-0-6)

senedszine

International Supply Chain and Logistics Management

whfauasanaddraImsiamsladainduasiasle
AUMIU MINFNNEUTINTUTENIIMINEWIBUIIsuLd0ys
AUV BUMuazIuI miu%miﬁ@miﬁﬂa@@ﬁ”mﬁug‘ﬂmem
aarnslumaiingmenliurignéimeldamazenalaiuinausas
Mgnadonmeman masssenadNTuAiEvslgyste neians
Tasfnddmumsdnsshatsene dauszney ludensinde
Favn MITAMIAUMAIARIUAYARIRIN MINILHULAZMITIANT
mMIzUas M3 LﬂuamﬂﬁﬂmﬁﬂﬁﬁﬂagﬂLmumiﬁﬁwmm

Concept and importance of logistics and supply chain
management; the combination of the circulation of information
systems, goods and capitals; management in line with the
organization’s model of value-added toward customers under
the uncertainty of the external environment; building a business
chain relationship; logistics management for international trade
including procurement, inventory, and warehouse; transportation
planning and management; presentation of case studies to
understand the management styles
0906 437 UMINFFNRTEUINLTEINA 3(3-0-6)

Introduction to International Business

noed) vanwwexAa Tanlsasd waAsmaeiiu
pafasshatlszme lusmvinadasmaeswgfia deen nsdlosag
pshesehalseme nsfmuelassainsosdmassriaissme ms
ﬁWWHWHIHUWELLﬁSLLNHﬂWWBWL‘auﬂW‘WHNﬁT%ﬂﬁﬁHLLﬂtﬂﬁaﬁ‘*@%
FLULMIRUTANILITENA MINGS MIAAIR MISan T ImusTsw
MRNEANAGTIILTENG MIAUAE MBI UIHNTUO UATIEUL
ﬁﬁaﬁdaLﬁamiu%wﬁ‘qiﬁaiwmﬂismﬂ Tummamdaaniy 9

Theory, concept, objective and international business
practice under international economic, social and political
environment; organization structure for global business; policy
formulation; international finance and investment concepts;
international monetary system; production; marketing;
cross-cultural management; managing information system under

current economic environment

9 navn:ligula:Us:udIanwa uua
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0906 438 aSenque UM Ae SIS UgsAe 3(1-2:6)
English for Critical Business Communication
LL‘mﬁma3mﬂ%mm5@mmﬁamiéami@ﬁwmﬁﬁm

pRa e EmnSnaueuigu B bssduiifetugia

mMsAAEAINE MadewERnms uarmadewdestoasn dmsy
ndosnsiuesdnsuatsEwINesdns s AnEmm

Concepts and the effective use of English for business-
critical communication; english reading and writing skills in
business-related issues; critical thinking; academic writing and
creative writing for effective communication within and between
organizations

0906 439 msdamslessmsianagns 3(3-0-6)
Strategic Project Management
ANNAFIINITLIUMIBUATR wasmafialums

A mynawnn MmN waemathlasemsaehadssdvanm

Lﬁ@mﬁ@ﬁfmqﬂixmﬁmmaaﬁm winmadasdulumauimslasems

m3Enlasms madensidiidmladmdnlessms manaun
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Gl L%’L’Uiﬂﬂﬂﬁ maamuwmmaﬂm&a%naqﬁm :JJGQJH‘ETENQQ@%ﬂi

msléfin s wavmassyndldmelulafsmaumneiifiuad

maenifiuleasems

The important of practical approaches and techniques
to effectively analyze, plan, execute, and lead projects to meet
organization’s objectives; fundamental of project management
including project initiation, project stakeholder analysis, project
planning; work breakdown structure, time management,
budgeting, risk management, closing and evaluating project
success; the impact of organizational structure, culture, team,
and leadership and the implementation of information technology

on project operations
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Major Elective Course Not less than 9 credits
ngMITIMsAOUIERI TN
International Operation Subjects

0903 426 MsvAMIMIWENSAUBsTIeLsTINE  3(3-0-6)
International Human Resource Management
mmiﬂﬁuﬁmﬁmﬁumﬁmmiﬁwmmwwé ms

aammmms‘imiwﬁmu MININBIIRIAU miﬁﬁmmzﬁmﬁaﬂ

YAMNT MILgaiime MaNnaLsy uaemaiaW MmN NIYaaa N3

MIUNBENBNB TN MUz dnuamIUiifau mauimsen

AauuLaLaTEAMS melduunasmmnadanssielssmne

mamdnuUfiFluasdnstumna
Fundamental knowledge of human resource manage-

ment; job analysis and job design, recruiting and selecting, and
orientation, training and employee’s development, career
planning, performance appraisal; compensation and benefits
management within scope of international environment context
as it is practiced in the multinational enterprise (MNE)

0906 411 MFUsENAUNITFLUINLTLLNGA 3(3-0-6)
International Entrepreneurship
WhAakavUSTaIMTsENaUMIIenINLSHmNe M3

gnitsanéniinlums dhdsznauns sssenussomestiilszneums

AEmasiinemlumatssnons 1w me3ERanTs MIL3Ms

flams uwarmIzensuazmsianians msinwnsdishathsan

é‘u%mmasa@ﬁﬂi‘ﬁﬂizﬁuwaﬁwL%%ﬂumiﬂixﬂaumiiz‘wmﬂizm@1

Concepts and philosophy of international entrepre-
neurship; mindedness development of becoming entrepreneurs;
ethics of entrepreneurs; operational methods of entrepreneurship
including business establishment, business management, and
business expansion and cancellation; case studies of successful
executives and organizations in international entrepreneurship

0906 440 fantstsiszdulan 3(3-0-6)
Born Global Company
whdetamslnsszsulan uagfiamawnm@ nesss

el Retmemsugeiu madhgmanasnauaznagmiseuig

Uszner nagnisnuwinnasauazmaluladfufams msiszsulan

unmnvaaseRaneua UL gUssTRramIutsiwlmal
Concepts of born global or international new ventures

(INVs); creating competitive advantage; entry modes and

international strategy; innovation and tecnnology strategy on

born global company; role of networks and ecosystem; new

competitions

Qﬁ Tns. 043-719888

ﬁ navn:ligula:Us:udIanwa uua

0906 441 u’?@miiﬂLLaSﬂ’liﬂiZﬂaﬂﬂ’l‘iYﬂQa\iﬂN 3(3-0-6)
Social Innovation and Entrepreneurship
LLmﬁ@ﬁuﬁm Anwase JUuLY uagATmaeiiiugsfiazas

famaviadeny MaLsEyneMaNNISMILIENaUMS uasn1sL3ms

‘ﬁjﬁﬂﬁﬂﬁiﬂiﬁ%ﬁaﬂﬁﬁaﬁdﬂu Mt gusssa laouin

ms uwianssslunmsudladym WosteemutiBugasfianiiie

BAGH] ﬁlfﬁmesﬁumL%amm‘qiﬁwadﬁamitﬁlaﬁqmm ety

nafidnmanfamsedsaramelisumeasshalsame
Fundamental pattern and approach in managing

social enterprise; the application of entrepreneurial and business
knowledge body into managing social enterprise; social and
environmental problem analysis, incorporate innovation into
inventing social solution in order to promote sustainability; the
development of social enterprise business model and business
plan; case studies on local and international social enterprises

0906 442 sTvUFINesEwidetinAdaFuudioy  3(3-0-6)
Comparative International Business System
LLmﬁ@maammLmﬂ@iwwaﬁwumwﬁﬁﬂ HAde

Unngmsslieswgiialan Mo lnsseiasding WALNAEMS

melfenauanshemeszuniesegio mavarmidTlafeatums

UITIUAUTITLUULINGNUTENQAINTIHN wazUIeine

gaEmANTIN Al UYLMFRssELILRSAREa A fifldanmamaninyas

UIWN
Concept of different economic systems on global

economic phenominal; company establishment, organizational

structure, and strategy under economics system differences;
understanding the systematical convergent of industrialized and
late-industrialized nations; the implication of the different
business systems on firm capabilities

0906 443 MFIAMFFINAVIMS 3(3-0-6)
Service Business Management
UNLW ANNAATIITINALIMT UIAARIMIAAMS

gafaLims mslAmslugsiagUiuuee «) qUuy mashidinem

15mslugsfia miﬁ@ummi‘u‘%mimaﬁiﬁawﬁuimmmﬁ@
9ETIA MITTUANAEMBAMAMSThI ) Petifinm luganatms

Roles and importance of service business; concept
of service business management; operating service business;
creativity based service development; the service strategies;

services business case studies

E reg@msu.ac.th
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Qﬁ Tns. 043-719888

naalmMsamaLaznagNsgsiaszuIsszine
International Marketing and Business Strategy Subjects

0903 454 ﬂ']iﬁﬂﬂ’]‘éﬂ’likﬂgﬂukkﬂadLLa&’%’jﬂﬂi‘iN 3(3-0-6)

luasdns

Management for Organizational Change

and Innovation

LL‘WJa@‘Hadﬁ??LﬂgﬂuLLﬂﬂdiuaﬁﬁﬂWi nITUINNIT
wWaeuas naneusuasde mawdswasmeluazneuan
r’N@%ﬂi ﬂﬁﬁ@ﬂﬁ@iaﬂWiLﬂéH%LLﬂaﬁ ﬂWiﬁ@N%Taﬁ@ﬁﬂTi ﬂTiL‘fJH
AUsznaums MsiameNNANEIETIR WAnuayMIREIW
wianmaluaedmafigenles fuumnmasenaiihufihaaseasing

Concepts of change in organizations; change
processes; response to change inside and outside organizations;
change management; organizational development; becoming
entrepreneurs; creativity development; concepts and develop-
ments of organizational innovation linking to roles of becoming
organizational leaders
0906 444 nagMEssHaszUeUszINe 3(3-0-6)

International Business Strategy

wferEse nffunagntgsfiassUseme nneg
LLawﬁﬂmﬁﬁamimwmslﬂﬂumiﬁ@ﬁu%ﬁmNaiwwnﬁuqiﬁa
JﬂHiﬁﬂﬂ?’mﬁfi@mW@ﬁﬁﬂﬁLﬂéH%LLUHJ@QN@@L&@G mﬁmm‘ﬁ
maﬂﬁﬂ%ammsﬁaLﬁaLﬂ%ﬂmmﬂismmmLmtﬂi&mﬂﬁ%ﬂﬁuﬁmu
Uszidn sumsUifon W wianTsuseriaseme mIdam
PR ALUAEMIHAATENILTENA MIRULALIANIATENILTEme
meaftmetasmslumsdhgnanaeaseme ldun manszanedudn
sywhathwne masdeiusiienmegsia msmusanfiams

Contemporary international business strategy
concepts, theories and principles that a firm can use in making
decisions affecting its long-term performance in an increas-
ingly dynamic global environment; home and host country
advantages and disadvantages; Functional issues, including
international innovation, international sourcing and production,
business expansion modes, international finance and marketing;
discussing various entry mode; foreign distribution, business

alliance, merger and acquisition

9 navn:ligula:Us:udIanwa uua
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0906 445 nagMEMEAMEATMIUAMALAA Vsl 3(3-0-6)
Marketing Strategy for Emerging Markets
wnAanagminsmaasmIULsmALesIgRa s M3

AnmlesssnamanedmiunsemeLeswgiia sl Mmanauwumsame

Genagmidmiulssmetesugialnal binadunsiengidnn

LL’J@%@N‘WNW?WN@ ﬁmummmﬁmma miﬂ%‘WﬁQNﬁW ad@%ﬂ‘i

WAZARAFN MILFMTEINERINTZAMA NAEMBNTsuasdumes

aaa MILSnsnagnimsiaidula mapnusznilasnanaves

29N ntSvmemadiulavastanme mavmandasom vl ms

1AvnIsneNaai g A3sTTLaY A NN URATO LI MIRAAF ML

Uszineneswgia sl
Principles of marketing strategy for emerging markets;

market structure in emerging markets; marketing strategy

formulation for emerging markets including market environment
analysis, identifying target markets; customer, organization and
value management; marketing mix management; competitive
marketing strategy; management of growth strategy; marketing
proactive and preventive strategy of organizations; sales growth
management; new product management; product line manage-
ment; marketing ethics and responsibility for emerging markets

0906 446 MIAAAYTTNAUNS 3(3-0-6)
Entrepreneurial Marketing
VANNIINIAAAE IS TENaUAINYNNDITO

KUsenaums mimm@‘ﬁﬁmmLL@ﬂmﬁsmngiﬁaﬁﬁ@%ﬁul,Lax

‘qiﬁiﬂwﬂﬁ@%u mi‘ﬂ%‘ug‘ﬂLL‘]J‘]JsLumiGﬁLﬁH‘EﬁﬁQ‘*}U;’ﬂaﬂ Seudh

ad@%ﬂ‘i‘lMTﬂslﬁﬁy‘ YWANA VLRV LDN ﬁﬂﬂNéf@ﬁﬂﬁ“ﬂadWﬁW@ﬁ

v lawnAenasdilsvnaumaiia@adu i shved

wasiutdaasmemaeaa WlituRamslng manmeidedaiug

I‘*ﬁl,%ilmﬁ@]ﬁ%ﬂ mimam%mﬁam MIDBNLUULRSINENUNIIONNA

ﬁmmsﬁuqiﬁa ﬁ@mi‘w%‘wmni‘ﬁﬁ@g'amw”ﬁmﬁaaguﬁuﬂﬁlms

NG
Concept of entrepreneurial marketing from an

entrepreneur’s perspective; differences of marketing between

established businesses and for new businesses; differences of
marketing needs between major corporations and SMEs; under-
stand entrepreneurship concepts to start a firm; the application
of marketing theories and models to new ventures, including
relationship marketing, social networking, and content market-
ing; designing and creating a marketing plan for a business;

managing the limited resources for market penetration
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0906 447 MsWishzdszuNszmeARMIUNgNYsZINe3(3-0-6)
Tugiima
International Commerce for Regional Markets
manwEnasamzmassgie deas lesssduame
Twamnfimesns » msliemeitiymm enavivme uaglamansas
g3 qUuuugsiia nagms fimsnzas fumane luudazgime
The study of economic, social and market structure
within each regional market; exploring problems, challenges,
and business opportunities; constructing business model and
strategy for entering each regional markets
0906 448 nagMEMegIRITMTUAMALAA IWsl 3(3-0-6)
Business Strategy for Emerging Markets
miﬁﬂ‘mmm‘wLL@#&I@mﬁmmﬁW@Wﬁmﬂmﬂ:@ﬁa
Inalloesaiulfiensdime uaslomefindastumaims
29ANT LLamaw%aaﬁﬂﬂummmﬁﬂm mavhemaidlalaseaig
e wazanTuARendaslumseiney fhiuduiansss ms
Sommammidns M vReNgNgNA wacdAmuasysIsamIgaia
Tulsemenerswgiialusl
Examining the position of emerging markets in the
new global economy; business opportunities in emerging
countries; challenges and opportunities associated with
organizational management and business strategy in emerging
economies; understanding emerging economies; markets and
institutions; operating in emerging markets; emerging markets’
innovations; managing risk in emerging markets; targeting
emerging market clients; business ethical dimentions in emerging
markets
0906 449 M3LATNGRTRITTNATENINYTEINA 3(3-0-6)
International Business Negotiation
Hymlumsandesas mAeTEALaEMINnagNt
Renfumaarneasasie wEmssanamh sy nd g
1§ wnRauaAEMTesitiymasnseses meldinatiadldan
fifenfumaemes nsadiule NOEHINAuALLeTHgenaRS M3y
MIAAM3I mimLmeawﬂuﬂﬁmim@iaiaﬂﬁmiqL‘}’meH e
ymsoandmsueaTaudfisiszaninalm Sunvasmseiiv
TInasEaLsEme

Qﬁ Tns. 043-719888

ﬁ navn:ligula:Us:udIanwa uua

Problems in negotiations; analysis and strategic
planning of negotiations for executives’ business application;
concepts and procedures of negotiation problems; techniques
of decision making analysis, game theory, and managerial
economics; strategic planning of negotiation for goal achieve-
ments, search for ways of effective conflict management for

international businesses operations

nEjufamu’imniimtazmﬂiﬂaﬂmiL'ﬁ'a‘[amaiugiﬁa
seuddssind
Innovation and new technology for international

business opportunity subjects
0906 450 FunIwdAanaszwiredszine 3(3-0-6)

International Digital Assets

PN AN LIRS AV N1 szand
sl%ﬁuw%wﬁ@%‘ﬁﬂumi@ﬁLﬁuﬁ;iﬁﬂuﬁwﬁuﬁﬂuﬂimﬂu,azsm
s winMmsTasMManABRuN IR Imaﬁ%wﬁugm
spsRunIWSRIVa i lsumetesegiafialne winnssu@uning
fiavia LLasﬂfgaﬁu@%ﬁaﬁaaﬂ%aﬁmmiﬁma TTHAN LT
Redwiunsiiinmeussihana ﬂaLLazizLﬁauﬁﬁm%q
AW

Meaning and importance of digital asset; application
of digital assets into today business both local and international
level; concept of digital asset exchange; digital asset infrastructure
in emerging markets; innovation in digital asset and Central
Bank Digital Currency (CBDC) and their impact on interna-
tional business operations; rules and regulations for digital assets
0906 451 ueniguuacilygulszivg 3(3-0-6)

dwfunmsiamsgsiadaaias

Blockchain and Artificial Intelligence

for Smart Business Management

whdndasduludumstamagiedansss Toamsld
vdenisuuaziiyanlsshing mevszandlfufanauludugsie
LL‘mﬁ@ﬁmﬁ‘umiﬁ@mia@ﬁma"m%ml,wmsma@uﬁ Wfeiien
Husruudaludduasdng wnliuazlomanasgsialudnwue
navasguimugy Maleneisuuugsiadaieslng o 73
qua‘ﬂmw%a‘qiﬁaﬁsl%‘izw5@11:%33@ e SIGR R RN A h ek
‘ﬁﬂimm@uﬁmuq& pldfmsdifinmehs o Aifieadas
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Fundamentals of Smart Business Management using
blockchain and artificial intelligence (Al); applications of Block-
chain in Business; concept of the decentralized autonomous
organization (DAO); concept of business intelligence and auto-
mation in the organization; trends and opportunities of business
in a decentralized manner; analysis of new, decentralized or
automated smart business models; security of a decentralized
business model including various case studies
0906 452 msﬁmmqiﬁa‘[miwv“i'ugmmaLﬂﬁIuIaﬁ 3(3-0-6)
Technology-Based Business Startup
wida Fmaduisznaunsganagmsndn nsdar
wHugINaATAd MMM MaE ARSI NN daya
domasinaula meAengienaifulyldlumesnaumegstia
nas st ugINA anaEEMTNsMaduwLsvnaunagsiia
Tugndaria lnsmmiisuslasims uasiinufimadenuusmgsia

Concepts and methods for business start-ups; creat-
ing a business plan for the digital enterprise, including operating
and funding plans; gathering decisive information; producing
business feasibility analysis; business networking; developing
skills for modern business in the digital age by creating a project,
practicing, and writing business plans
0906 453 sruvaiuAUSRSEzIRaladadng 3(2-2-5)

Intelligent Support for Logistics

sedzdisdunan : 0906 413 msdamsldatmu

uazladsfindssuinetszine

Prerequisite : 0906 413 International Supply

Chain and Logistics Management

Anmnisrsvatusudaniaseo o fifendaiums
Fomsmasifiunuladsfndmeiamaneluladameuasianssu
AWSUMINURTBLaEMITIRUSUlaAEEng mawennaot ms
FAMEITTNMIHER MILEIRUMAING MTUTNTMIIOLALERN
waznAauinedud wagmsdaennanmmILifau Tuaaants
matsendsruaivayusansuglflmAnuslontludulaiadnd

Study of various intelligent support systems for
logistics; smart technology and innovation management for
logistics planning and operatioins; forecasting, production
scheduling, inventory management, warehouse management
and scheduling operations; application of information technol-

ogy and innovation for logistics benefits

ﬁ navn:ligula:Us:udIanwa uua
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Other Subjects
0903 332 uANMITAMB 3(3-0-6)
Principles of Investment
e3MLIAUNaL : 0900 202
msdansmensiiuasialusi
Prerequisite : 0900 202
Modern Financial Management
wdn umaasyludundndvmamatulssamens o ana
uAnehs uaei S fiIusr MnS AT INARELU LA YR
winnndusiazszinn wanms Jemsivanning maAmangs
wanTSWe
Principles of investment in financial assets; differ-
ences and factors determining return rate and risks of securities;

security analysis; portfolio management

0903 485 ﬁnmmiwwmiuﬁmmimzu,azmsmhLaua 3(3-0-6)

wanwsusugsna

Public Speaking and Presentation Skills

for Business

wqwﬁmw_yﬂuﬁmmmx mmﬁﬂmm@hﬁﬁmimmx
vinwlummihisuenanumegstia Ussnasmananigunswal
MAAATIZARI mdemalaefaunnuaafaunuasi sl
mmﬁaﬁf@qﬁizmémaqiﬁa

Theories of public speaking; public speaking tech-
niques and presentation skills for business; types of speeches;
audience analysis; vocal mastery and non-verbal communication

for business purposes

0006 436 tsziduilgtiweafugsinsswiatlsene 3(3-0-6)
Current Issues in International Business
UisLﬁuuazamumirﬂ%wﬁﬁaﬁmNaﬂizww‘agﬁa

FeIUTEA NansenLTRIfAmwesgiia Madies funndan

uazmalulad %@ﬁ'@wa@iami@ﬁLﬁummaa‘qiﬁﬁmma Tassatna

23¢ins naynfasdng wasnszuaumsluasdng msldieestle

Anmiammuimatifiomen ninadng uasnaemimaAmasdng
Contemporary issues influence on international

business; impacts of economics, political, environmental, and

technological dimensions on global business operations;
business structures, strategies, and processes; the use of
techniques for identifying significant issues, extrapolating

probable outcomes, developing response strategy
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0906 454 maifugfulsznaumslussAnsuazuinnasu 3(3-0-6)
Corporate Entrepreneurship and Innovation
woRmssmsuisznoumsluesinsumnmuaze

dnenyrasmastawiansnlva  luasdnslasdondnaasemmiiu

Hisznaums ﬂaqw%maaaqﬁﬂiﬁLﬁm,t,mﬁmaqmmLﬂuﬁﬂizﬂau

ms mstfuwasunssiiinnugasasdnslaauiundnnisdu

éﬂima‘ummammﬁua%wuimmwﬁxamauammmﬂu g

wavgUsssnatasinafhumdnnsdudissnoums nadidnmi

Rendastumadugusznounsluasdng
Concept of entrepreneurship in an organization; role

and importance of innovation in the organization based on the
principles of corporate entrepreneurship; strategy that empha-
sizes entrepreneurial mindset; transforming the organization’s
operations with an emphasis on entrepreneurship principles and
an emphasis on innovation both internally and externally; prob-
lems and obstacles of organizations that emphasize principles
of corporate entrepreneurship; case studies related to corporate
entrepreneurship and innovation

0906 455 MEAAsITIEYAKANSIEESH 3(3-0-6)
SeneUsine
Data Analytics and International Business Research
miﬁﬂmmimﬁugﬁﬁaﬁﬂaﬂ mavhansudhlansiu

szwhadsume nvavh e lngauesigiia luilagtiu lanvdsee

GLWJLmﬁ@uuﬁﬁﬂaﬂﬁwmﬂwmag‘ﬂ wuy mstlzgndlfasdtsenon

mPeTeiayaislensinde neshE TR AT Rasrhs

UsemelifiomsiNauns
The study of worldwide business practices; under-

standing international finance; comprehending the current

economic crisis; post-modernized, and various global cultures;
applying data analytics modules for analysing topics; producing
internatonal business research for publication

0906 456 mwiul'oﬁwmaqiﬁa wazmsdams 3(3-0-6)
ANNTUHaZaUMegia
Sustamabﬂlty and Respons1b1e Busmess Management
W%ﬁ?%’ﬂaﬂmi’ﬂ@lmi@’ﬂ&lEIGHWAN‘EiﬁQ Wﬂ ﬂ’NNﬁNWWE

i:ﬁWjNﬁiﬂQ BNQEN mezﬂ@gmaau LLﬁ:ﬁﬂ’]’mL‘EQNIHWQGVMG']NNWSL%

ifaqiiu emahmednuensdofiu thmanemaWann et (SDGs)

WhAnYBIFTE NI LLmﬁmaaqiﬁaﬁ%uﬁ@ﬁa‘uﬁ@@m

p3NAaden e TdEu UNLNNYRIILDIINNTIND LNLW)

ssinapate mehssiump i uianadanuasioon

MIVNLUNILAZNITMN Lﬁ%ﬂﬁﬁW%ﬂ’ﬂﬁJéﬁ ﬁﬂﬂ%a(ﬁﬂi LLﬁEﬂﬂiZﬁﬁﬂHﬁ

ﬁLﬁmsﬁmﬁumﬁus‘imammsmmﬁ'dimmmﬁm

Qﬁ Tns. 043-719888

ﬁ navn:ligula:Us:udIanwa uua

hanaosmsnnm St OUUSE\JE\J1CIS
um:)nmaauma'\smu UmisAnu 2569

Fundamental of business sustainable management;
today economy, society, andenvironmental system; sustainable
challenge; SDGs framework; concept of circular economy; con-
cept of responsible business, green business, sustainable devel-
opment, and the role of business ethics; different perspectives
on the role of corporations in promoting environmental and social
benefits; sustainable and responsible strategy plan and imple-

mentation; studies on sustainable and responsible business

wnadrieni Liteendr 6 wiawfa
Free Elective Course Not less than 6 credits
ThdenZenluneindug Alnsenluaminendy

Fmlsdtaand 6 miefn
Students can choose any course provided by univer-

sity not less than 6 credits

ﬂN?@lﬂ‘ézﬂﬂﬂ’liﬂiﬂ’]ﬂﬁWIN (ﬂ’]iﬂﬂ\ﬂuﬂ%aﬁﬁﬁﬂﬁﬂﬁ’l)
Field Experience Course (Internship or Cooperative Educa-
tion Program)

0199 499 FunaFNW 9(0-40-0)
Cooperative Education
msBeusannmsufifauwluamulsnaumsoensd

w10 lnsanainslossnsamanendufusmudsznaums ms

Wanawadludunsfadswon nedunnaeiinsuao ms

ﬁmﬁﬂaﬁammﬂwa LaEEMTeTEE T NENISD

ﬂﬁﬂitl,ﬁ%ﬂ’ﬂlléiaﬂmi‘ﬁadﬁﬂﬁ%ﬂi%ﬂaﬂﬂﬁLLﬂzWﬁW@LﬁNTH
Systematic work-based learning in a workplace
through cooperation between the university and enterprises;
self-development to enhance and sharpen positive thinking,
insightful observation, sensible decision-making; analytical skills

to assess the workplace and job market demands

0906 432 msfinilsssuneeiindnmaedugsie 2(300 Falaig)
sendnedszine
International Business Administration Internship
Amszatumsaiisiwmiuimagsiassriosume
lumbeinuresiguna 53smia vioianau
International business management, business
administration, or marketing internship in government agencies,

government enterprises, or private sectors

E reg@msu.ac.th
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Bachelor of Business Administration (Digital Business and Information Systems)

PIMITINATuAe (INARRVALAETLLUANTEWNE)

UB.U. (§INANAVAUALTLLUANTHMNE)

Bachelor of Business Administration

(Digital Business and Information Systems)

B.B.A. (Digital Business and Information Systems)

mhefinnaaevdnges laoand 133 miefia

lassshaudngas
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edn lundnges
1. waneRmEnwT LY laittagndn 30 waeha

2. NIITURNE laitagndn 97 wiaeha

2.1 NRAAMUNY 45 whagnia

0900 101 emsedidosdufientiugsia 3(3-0-6)
Introduction to Business

0900 102 wanMIAMAEe sl 3(3-0-6)

Principles of Modern Marketing
0900 103 M3Llszend e ulad Aavialugsia 3(2-2-5)

Digital Business Applications

0900 104 miﬁiy?ﬁﬁmémém%miﬁa 3(3-0-6)
Accounting Foundation for Business

0900 105 msﬁa’@ﬂml,azwqaﬂﬁumcﬁmi 3(3-0-6)
Management and Organizational Behavior

0900 106 Lﬁiuﬁmam%‘gﬁmﬁmé’u 3(3-0-6)
Introduction of Business Economics

0900 201 MIMBNIUALNYNNETINA 3(3-0-6)
Taxation and Business Law

0900 202 MadaMsTeMsSuasie g 3(3-0-6)
Modern Financial Management

0900 203 FAFsze AR lTegaia 3(3-0-6)
Applied Statistics for Business

0900 204 MAAeNTDyAITIINa 3(2-2-6)
Business Analytics

0900 301 AnensudlenAniiegana 3(3-0-6)
Business Research Methodology

0900 302 M3TAMININALRLUNITRMS 3(3-0-6)
Productions and Operations Management

0900 303 MENINGWEINA 3(3-0-6)
English for Business

0900 304 ANNTUFLENEUMIUALMS 3(3-0-6)

GERRGERGhe LI
Entrepreneurship and New Venture Creation
0900 401 M3TOMILEINQEMS 3(3-0-6)

Strategic Management
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2.2 ngadrian laistaendt 52 wiaefa

wandedy 37 waenia
0904 102 vdnnsulsunsamMegshafavia 3(2-2-6)

Principle of Programming in Digital Business

0904 103 lessadedoyauariiana3ia 3(2-2-5)
Data Structure and Algorithms
0904 203 3LUUMITAMITWlayanwgIia  3(2-2-6)

Business Database Management System
0904 204 MINANLALALADNULLTZUUEMTY  3(2-2-5)
IR
Analysis and Design System for Digital
Business
0904 301 tA3athemanfaasiazaNNaaniu3(@-2-5)
Tugshadiavia
Digital Business Computer Network and
Security
0904 302 M3IANIINAGAVTAALIZLIL 3(3-0-6)
AIFULNE
Digital Business and Information Systems
Management
0904 317 Maiauaslseenegidaym  3(2-2-5)
Tugshadiavia
Database Implementations in Digital
Business
0904 404 lossnupsiiapaviauaysuL 4(0-12-0)
AIFULNE

Digital Business and Information System

Project

0904 416 M3wWanlsunsxtszena 3(2-2-6)
SmiugUnaelindoud
Mobile Application Development

0904 328 MYAenzAdagana ng) 3(2-2-6)

Big Data Analytics
0904 330 MAIAPNToyREMTLYIRRAATR  3(2-2-6)
Data Analytics for Digital Business
0904 494 MIpanUULLANAINE A6 3(2-2-5)
6 1
wazilszaumsnl 1
User Experience and User Interface Design

and Development

|121

u 91mMsUFUaMsnawvMvINgImaas (SC3)
$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



Qﬁ Tns. 043-719888

Janidan lsistaandt 15 wiaefia

0904 303 MaN@WIAUAWMSUTINAAITE 3(2-2-6)
Web Development for Digital Business

0904 413 waluladiiia lmsmsugshanasia 3(2-2-5)
LRETEUUFTN NG
Emerging Technologies for Digital Business
and Information Systems

0904 414 sEUVETUEYUNITRFLla 3(3-0-6)
Decision Support Systems

0904 417 Matlasenemandafan s 3(2-2-6)
NINENNTBIANT
Applications of Enterprise Resource
Planning Software

0904 418 MatlasgneTandaSifanioms  3(2-2-6)
FugNENENWIS
Applications of Customer Relationship
Management Software

0904 327 MAlWlaEMILUTENIBNALLLAGG  3(2-2-5)

Cloud Computing Technology

0904 331 S¥ULFINADRILY 3(2-2-5)
Business Intelligence System
0904 332 BUNasHiAYaIETTNG 3(2-2-5)

Internet of Things

0904 333 MIWFPITRYAGILHUNTWYINEINA  3(2-2-5)
Business Data Visualization

0904 334 mAenzidayauuubifllasssts  3(2-2-5)
SNSLNUTINA
Unstructured Data Analytics for Business

0904 335 maluladufonauuasinalulad  3(2-2-5)
ﬂﬁ@mﬁauﬁ@]mmqﬁﬁa
Blockchain and Fintech for Business
Innovation

0904 428 m@I‘uIaﬁmmﬂm’%«a’%wﬁaqﬁa 3(2-2-5)
favia
Augmented Reality (AR) Applications for
Digital Business

0904 429 amilaenssnasinaiiogsfafava  3(2-2-6)
Enterprise Architecture (EA) for Digital

Business
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0904 430 NS NTLLIUMTIGL TR 3(2-2-5)
\agsNafiava
Robotic Process Automation (RPA) Software
for Digital Business
0904 431 Jynylssfngnigsiafiaria 3(2-2-5)
Artificial Intelligence in Digital Business
a A K3 1 1 a
3. wIndaianias Lsistaandt 6 wiseia
v A a a t—‘.: c!l a a [
THdenBunluneinin 9 Idlasanluaninendy
Swmlitiounn 6 whefe lealdsuenuiurauanaasd

ilenite

4. wnaysTaumsainIaswIN (Msinauvdasuiafnw)

0199 499 FMNAFNE** 9(0-40-0)
Cooperative Education
0903 430 MINNUSEAUMIDAINTN 2(300 F1343)

MIULEWIRINA

Business Administration Internship

* Anamlsittoandy 300 Flas mMatsufiunansSen W s
W59 U uas litiumhefa

U 1 a = =t Aava
= d9anlassmaaniadnm Lgazwﬂﬁgmm{luﬁmu
senaums itoand 4 Hau
mMtlsufiunamaiGen Wi S e U waylitiumieie
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WHUN AN MENgRsSITsNaTie saimganafavauaL ST UUESEWNe

U9 1 Madn

. - NwmnEN
SWeIT Fada N "
Tdsunsalnd Tsuns aufiadtnin

XXXX XXX wsaRmdnw iy 8 8
MINSINEANDTRENA NN

0041 001 2(2-0-4) 2(2-0-4)
Preparatory English
nweLaLTIefaaM IR e LA

0041 022 2(2-0-4) 2(2-0-4)
Digital Literacy and Life for Transformation
ansidasiuieaiugsia

0900 101 3(3-0-6) 3(3-0-6)
Introduction to Business
yanmemease s

0900 102 3(3-0-6) 3(3-0-6)
Principles of Modern Marketing
matseend inaluladfavialugina

0900 103 3(2-2-5) 3(2-2-5)
Digital Business Applications

52 21 wkEia 21 wiaefia
9 1 madane
. - NG
SWeIT Fae " "
Tsunsuund Tdsunsal sufadnun

XXXX XXX wseRmdnwtialy 4 4
mMmanniamaTess

0041 002 2(2-0-4) 2(2-0-4)
Communicative English
MIfaFIRaNLUY

0043 001 2(2-0-4) 2(2-0-4)
Design Thinking
matBidasiusniugaiia

0900 104 3(3-0-6) 3(3-0-6)
Accounting Foundation for Business
MedAMEUATNOANITNRIMS

0900 105 3(3-0-6) 3(3-0-6)
Management and Organizational Behavior
wanmaduulisunsamegsiafara

0904 102 3(2-2-5) 3(2-2-5)
Principle of Programming in Digital Business
wiangenaarsgsiadosiu

0900 106 3(3-0-6) 3(3-0-6)
Introduction of Business Economics

T8 20 w6 20 k6
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. ‘. Nk
U a3 - R
Tdsunsaind Tusunsu aufiadnin

XXXX XXX wseRmdnwvialy 6 6
MIMEINIUALNYNNETINA

0900 201 3(3-0-6) 3(3-0-6)
Taxation and Business Law
madamsmemsduasie ns

0900 202 3(3-0-6) 3(3-0-6)
Modern Financial Management
ahfsrand ldensta

0900 203 3(3-0-6) 3(3-0-6)
Applied Statistics for Business
lassaedasyauazdane’iiu

0904 103 3(2-2-6) 3(2-2-b)
Data Structure and Algorithms
isoheresimailatenaLaanstlugsiafavia

0904 301 3(2-2-6) 3(2-2-5)
Digital Business Computer Network and Security

59 21 wena 21 wwIEna
U9 2 amadany
. L Nk
NI #0391 - R
Tdsunsaind Tusuns aufiadnin

XXXX XXX eI ANETI 4 4
maAeTidagaigegsha

0900 204 3(2-2-5) 3(2-2-5)
Business Analytics
mIsanuuLUAsRn A udnsauazLszaumsnid 4

0904 494 User Experience and User Interface Design and 3(2-2-5) 3(2-2-5)
Development
sruumadamsgudogyanensiia

0904 203 3(2-2-5) 3(2-2-5)
Business Database Management System
M iazaenuULsTUUA MUY HakaTa

0904 204 3(2-2-5) 3(2-2-5)
Analysis and Design System for Digital Business
MIIAMITINAGATAUALIELLANTHRNGE

0904 302 Digital Business and Information Systems 3(3-0-6) 3(3-0-6)
Management

T 19 WL 19 wiwaEna
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. ‘. NwnkLia
SUFIL 2037 - R
Tdsunsaind Tusunsn aufiadnin
nensundeiTidughia
0900 301 3(3-0-6) 3(3-0-6)
Business Research Methodology
mavemamanaeLasUfIanT
0900 302 3(3-0-6) 3(3-0-6)
Production and Operation Management
My NedoyadmIUgINafaa
0904 330 3(2-2-5) 3(2-2-b)
Data Analytics for Digital Business
mawanuszszandgdeya lugsfiadiaa
0904 317 3(2-2-5) 3(2-2-)
Database Implementations in Digital Business
0904 xxx RNAITIENEN 6 6
XXKK XXX RNPITIRENER - 3
5 18 Muaefia 21 wwIEna
U9 3 madane
. L NG
SURIL A R R
Tsunsuund Tdsunsa sufadnu
MHNBINOHEINA
0900 303 3(3-0-6) 3(3-0-6)
English for Business
eanfhatsznaumanasmasesssrgInalnal
0900 304 3(3-0-6) 3(3-0-6)
Entrepreneurship and New Venture Creation
mﬁtmwsﬁ%aagawwelmy
0904 328 3(2-2-) 3(2-2-5)
Big Data Analytics
XXXX XXX RNAATIBNEEN 9 9
XXKK XXX RNPITIRENE - 3
593 18 wiwaefa 21 wkEfia
9 3 mams@Enu e
. ‘. RWIRUEAR
SUHIT a3 A E
Tsunsuund Tdsunsa sufadnun
& 6a A v a a
MHNUsEaUMIA I IRMIMULINIgINA* . -
0903 430 2(300 Falaw)
Business Administration Internship*
59 2 wena 0 wIENG
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U9 4 Macn
. L Nk
U #8391 - R
Tdsunsaind Tusunsu aufiadnin

mawarnlsunsalszynddmsy

0904 416 aUnanlnRaUT 3(2-2-5) 3(2-2-5)
Mobile Application Development
madeMadenagns

0900 401 3(3-0-6) 3(3-0-6)
Strategic Management
lessnupriafaviauayszLUmIawnel

0904 404 - 4(0-12-0)
Digital Business and Information System Project

XXXX XXX ANERTIBNEN 3 3

598 9 yaein 13 wiwaeia

U9 4 madae

PUUNWILAG

B oer ! a3 N .
Tdsunsudnd Tswnsa svnadnun

lessnupsiafaiauayszuuasanmel
0904 404 4(0-12-0) -
Digital Business and Information System Project

FnanEN*
0199 499 - 9(0-40-0)
Cooperative Education*
XXXK XXX ANIPAITNNRDNES 6 -
FRTY 10 waefia 9 N

+ dhdamlassmesuiadnmuazdinlfifnslusautlsznaumslaitasnd 4 1au
msyssiinnanisiew u S use U
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A125U185183M
1. yanadndneiialy laitand 30 sniaefia
2. RAINILUANIE
2.1 NRAAMUNY
0900 101 A adidimsduiiienfugsia 3(3-0-6)
Introduction to Business
wanMsuarguUDaIRnIMIgsiia qasmane
999MILIsENOLYITA WAn lumetsnaugsie qudnme
POIHEMNIAADHNYIRINA NANTINTIGIN AL A NHNEAUS
TENTNNANTINYITINA NQUANEITINL Uennea9gsiia ana
ﬁwﬁiyLLaswmmmmimmmiﬁﬂuﬁqm NANTIENLYDY
amwuma”aﬁﬁm‘a‘qiﬁa KALANNAATYTBITTIINNLA
ANNIUNATOLFDNIAN A3LTITNNITINAUALITILNLITN
Pasmatsznaugsia nstidnmegaiauaymsLsenaums
43N
Principles and forms of business organiza-
tion; objectives of business entrepreneurship; concepts
of business entrepreneurship; characteristics of business
environments; business activities and relationships
among business activities; business law; types of busi-
ness; importance and roles of business entrepreneur-
ship in society; effects of environments on business;
importance of governance, corporate social responsibil-
ity, business ethics, and codes of ethics for business
entrepreneurship, case studies related
to business and entrepreneurship
0900 102 dnMaemaade vl 3(3-0-6)
Principles of Modern Marketing
Lfe US790 uazanNadeaIn1saain
ANBULVBINAIN FD1TUNITNAIA Mﬁﬁ‘ﬁﬁlaﬁﬂﬁi@aﬂ@
wo@AnssudLslne maudsdmmann madanamathuane
MIVNTUANNAAT U Frulsvanmsaaa Msaaa
‘SSM’DIN‘ﬂiSLWﬂLLagﬂﬁ(ﬂaﬂﬁﬂﬁﬂi‘M&i RCAITUIUTIDNLRES
aasUAsTaUsadins NIdldnmmensemesaLsoda
audilagiin
Concepts, philosophy, and importance of
marketing; marketing characters; marketing institu-
tions; marketing functions; consumer behavior; market
segmentation; market targeting; product positioning;
marketing mix; international marketing and modern

ﬁ navn:ligula:Us:udIanwa uua
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marketing management; marketing ethics; social respon-
sibility; case studies related to marketing from past to

present

0900 103 mﬁﬂizqn@ﬂ%’mmhiaﬁﬁﬁﬁa‘luﬁ;sﬁ%(z-z-s)
Digital Business Applications
amadidasdufsafussuunazimalulad
sgawine matszgynd iFssuumaluladfavaiians
VAIMsamgana svuudayauazmItamatayanisgaia ms
Somsmalulafansame melwladideyszan wmalulad
Sumesifia msldnoxnfinmeslumsandsdoansns
73fia m3tamseuddoya nMsinmenulasafoszuy
AONAILADS ﬁmﬁwLLazm;]‘mmm’w’mmi?%amﬂugﬁl,l,w
favia warmadszynd nanfawe Suazmaluladfaia lu
23AnsgINa

Introduction to systems and information
technology; Application of digital technology for busi-
ness administration; Information systems and business
information management; Information Technology
Management; Mixed media technology; Internet tech-
nology; Using computers for business communication;
Data management; computer system security; Laws and
ethics regarding digital communication; Application
of computers and digital technology in business-related
organizations

0900 104msﬁ'nﬁu5m€fuém%’u§sﬁa 3(3-0-6)
Accounting Foundation for Business
ANHnae TagUszaed wazannadaa

Faganetnygiumaaiugiia ndnnmatyfuasnsoy
WA aadulunsTeua a9 S
melleneidoyauarmsdeamedaya lumanumemaii
PUFTINTNMTTYE miﬁiy%lﬁaa@?’ulﬁamﬁ@miqiﬁa
WwhAeuazWaANTINdUYM Mm-Sl
suthszannesutszannaeaau ms WieyamaTnBifoms
Fodulamepsiauarmsysznaums
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Definitions, objectives, and importance of
accounting information in relating to the business; Ac-
counting principles and basic frameworks for preparing
and presenting financial reports; Data analysis and dis-
closure of financial reports; Ethical issues in accounting;
Introduction to accounting for management; Concept
and behavior relating to cost; The analysis of cost and
profit; budgeting and investment; the application of ac-
counting information for business decision making and
entrepreneurship

0900 105M5IAMSHAZNYANTINBIANS 3(3-0-6)

Management and Organizational Behavior

wndafeatumsams UNLNYBINLES
TugafigefimanAsuasuasiimausefugs nasauns
Soma whAeuasvAnmIATUN IS AN YW ENNENUE]
wdeReatUWgAnTaNeIdma wodnasungs megsla
mmediiluasdnme mafiesiafess anadauds Sauosam
29AM3 gInaszmhtsemauazlamatad msmwue
gnpenaasamanawadmslimananaauauassie
mawlazuutlas maliinalulagluasdine nmanauguuas
ﬁimﬁuwami@hLﬁummmadﬁmi ﬂiiﬁﬁﬂ‘iﬁ‘ﬂaﬂad@ﬁﬂﬁ
FofsrauaadISauarANman

Concepts of management; roles of executives
in business changes and high competition; management
process; concepts and principles of human resource
management; concepts of organizational behavior, group
behavior, motivation, leadership, communication, con-
flict, and organizational culture; international business
and globalization; setting strategy for organizational
development in order to respond changes; Application of
technology in organization; organizational performance
control and assessment; case studies related to both

success and failure in organization

ﬁ navn:ligula:Us:udIanwa uua
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0900 106 Lﬁsﬁgma{m%qsﬁmﬁmﬁu 3(3-0-6)
Introduction of Business Economics
LLmﬁ@ﬁugmwmﬁmmwgmm% BN

fhumanaa memziduuiarmls gUssAuavaLm

Fui dnwusradlasssiuamatsunmene Hhnsneuay

ﬁ@wﬂmmmm{gﬁawm@ Neldusznmd maduwarms

AT wlenemInds MIdnsenaLsune sMwindan

ma‘qiﬁmmmiammmﬂﬂgﬁawm@ﬁﬁ'@wa@iawami@mﬁu

NUVBIFINA
Basic concept of Economics; theory of

production; cost and profit analysis; characteristics of

various market structures; goals and problems in mac-
roeconomic; national income; financial and banking;
fiscal policy; International trade; business environment
and macro policies influencing business performances
0900 201 MaMFANTUASNYMANETINA 3(3-0-6)
Taxation and Business Law
wanInmMuazURuLaIBaIns 35ms

UsufuiariaiumEannyssanadeging W mEEuls

miyaenifin migafame mfRdaeiugie léun

midaaaniin migamns miastiu Ansnngvanaus
waze L’%f'amma Afnssx é’mungmﬁamﬁ@ LANINE

1%

SryanUsunvens s wanngraneuaATUTIRRUM TR

€

'
o o

g9 Snanthsifiumsmaiandssnaugsia sudeul i@
ﬁlﬁ'm%'aaﬁugiﬁa nELAISe T IInganefiReadestiy
madunIaIRLAlng

Rules and forms of taxation; Assessing and
collecting taxes based on the tax laws such as income tax,
value-added tax (VAT), specific business tax, business-
related taxes such as excise taxes, customs duties, local
taxes; The study of civil and commercial laws, personal
matters, juristic acts, contracts, debts, torts, individual
contracts; Legal principles and practices concerning
the establishment authority of business, termination of
business; Rules and regulations related to business; legal

practices related to consumer protection

u 91mMsUFUaMsnawvMvINgImaas (SC3)
$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



MSU Si6iSane socer

0900 202 Msian1sMenIstiuade Tusi 3(3-0-6)
Modern Financial Management
Sowlowassedn : 0900104 miﬁmﬁtﬁaaéfuém%'n
g3Mia
Prerequisite : 0900 104 Accounting
Foundation for Business

WwiAememIdulugailagiis uay winsdiolu
MsdamsmMemsBuiiAendosiu \THgNaTasUTENALAY
24lan WmMImIUFIR M ngimimeduiasms
o lnsmaszgndunenudnmems@u msle s
SUMIRU FAMPUMNINANAMIEY uaeamTiunmIEu
wanrsnduazmstssiivugarastiim dunuwidunuuas
Tassainaliuyu ana Aesuaznanaur Wl e Suting
ISR A M I AN RIWY WS TN
Alsuuddmenstin nahde wénnsweleuSouat
auius NogVUNSadehe wnenRAamaNameRnsoe
ot

The current financial concepts and tools
towards money management in organizations participat-
ing in the local and global economies. The currents best
practices in financial analysis and planning through the
application of financial concepts including financial state-
ment analysis; time value of money; financial markets
and institutions; securities and valuation of firms; cost of
capital and capital structure; risks and return; dividend
policy; long-term financial budgeting and working capital
management. The topics on lease financing; hybrid se-
curities and derivatives; trust funds; environment, social,
and governance (ESG)

0900 203 sfifiUszand lwdegsia 3(3-0-6)
Applied Statistics for Business
mi‘ﬂizQﬂ@ﬂ%ﬁ%?ﬁﬁ@ﬁ%ﬁ?%i%L%ﬂﬁiﬁﬂ M3

WuTUTImdage Mylaenasuaymesnazaetasdoya s
wanuasanEihaziiu Megndags madstanngasenu
ot maneseUssmigw Mameseulasues nadensh
ANNLUTLTIM MATsReNNnanaLuRLERFNRUS a2
frfuarmylenzhaynsanm matseynd 4lusunsa
AaNameSemTemsiuanhiauadayamenia
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Applications of fundamental business sta-
tistics; data gathering; central tendency and variation
of data measurement; probability distribution; sampling
distribution; confidence interval estimation; hypothesis
testing; Chi-square; analysis of variance; regression and
correlation; number index and time series analysis; non-
parametric statistics; Application of computer software
for statistical analyses and presentation

0900 204 MsAaziidayaidegsia 3(2-2-5)

Business Analytics

WWIRALALIANMITDIMIIATENTD4ALT
g3fia neflemadawsundaya Madaionuaslvang
nadaya maflamslieneidoys mavseynd 4lsunsy
ranfmadifemataniaye nadanuaAiemsitays
e vy Mahiauadayaothsstesssn messsdana
Sngudoyaiiolflumadiagulamegsfia nedidnmluns
eneidayadigsia

Principles of business analytics; Data prepa-
ration techniques; Data survey; Data selection; Statistical
techniques; Process of business analytics; Application
of computer software for business analytics; big data
processing; creative data presentation and visualization;
knowledge acquisition from database for business deci-
sion making; Case studies related to business analytics

0900 301 Iensziienisiugsia 3(3-0-6)
Business Research Methodology
Souluwassen : 0900 203 sfifdszynd lwide

g3Mia
Prerequisite : 0900 203 Applied Statistics
for Business

LUIAR NANTNT LarANNEIAYUDINITINE
Ussnveesmside matmuerdaias matvuesnus
ms%@ﬁmﬁgmuazmimﬁau nsdenieiasiielunis
A masaesasdafiumumadoyauadiinemus
daga Mstszanane MIAeTI MesTNauazuLaeN
R MAIDUUTIEN miﬁnLﬁumwdmﬁﬁmﬁmﬁﬁmm
aNhene!
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Concepts, principles and importance of
research; research types; research topic; identifying
variables; formulating and testing hypotheses; choosing
analytical tools; developing tools and methods for data
gathering; data processing; data analysis; summarizing
and interpreting results; writing reports; research pres-
entation for business problem solving

0900 302 MadaMenIsniauazlians 3(3-0-6)

Production and Operations Management

wndaReaumIsamassuumInas 7309
NAAUALTINALIMS matmuarhiafisauasiolasn ma
NelafindaieiarimuasgUnant mIsenuULNAR T M3
Jovnienaiu MILIMINMUATAMTN MIMNUANGTTIN
N1 MIYTUUF9NU MIAIWANAUMNNITHES MTI0
panfuaasiinan [lumsiamamsnde 33msdanisida
1Banas mademaviaslggmu

Concepts of production system manage-
ment for manufacturing and service businesses; factory
location and layout; installing machines and equipment;
product design; material procurement; time and wage
management; setting of task standard; task reform;
production quality control; computer applications for
production management; quantitative approach; supply
chain management

0900 303 MIBINGFINA 3(3-0-6)

English for Business

m3ldnmmasnnelngegsia miswdoys
PEmIgaiia Madeuaananugana Uesdguasms
lawon mansenluadasny medumsalmegsfia mesh
iuamagania malddnamfeTunusugIienasns
fnsiadesns

Uses of English for business purposes;
reading business information; writing business letters,
invitation cards and advertisements; filling application
forms; business interviews; business presentation, busi-

ness information and communication

Qﬁ Tns. 043-719888
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0900 304 Annsdlugtsznaumsuaznis 3(3-0-6)

s519s33Rgana lnal

Entrepreneurship and New Venture

Creation

ANNVNNE QUNNIIUE LIIAALAEND ANTINYD
enaifisznoums nsvumaiasnuessdulamalss
ﬂmém’quiﬁaslmi Mty muazlomaidegsna 3
wumseifiugsfiaada sl nfeuassLiuumaszasy
mausmsmadulrethefuuwamamastssaadgia
walemshisuaiIAnmagsna Lﬁamﬁz@mu el
AenfusanssuzasmanAsasmanalulafuasdon
donmEndugIialnl nadidnmnfiAesdasiumadssney
ms

Definition, entrepreneurial attributes, mind-
set, and behaviors; entrepreneurial process of new ven-
ture development and creation; problem and business
opportunity analysis; types of modern business model;
fundraising concept and process; sustainable growth
management; type of new venture creation; business
idea presentation for fund raising; empathizing effects
of technological and socio-economical change on new
venture creation; case studies related to entrepreneur-
ship

0900 401 Ms¥amsidenagns 3(3-0-6)

Strategic Management

AMAVINY ANNAATYUAZAIRLISENOLTBINTS
JomsiBanagns sediuLazlsENMIDINaYNS NIELIUMS
m3danisiganagnt mademeiammwindaarenelu
WaTMEUDNBIANT MIuNvnaEmEMa ldsmmuwandox
AfineAsuuas nagntlumsiamauiansan meh
nagmt WURTRuaz selung esdaiusszslee
wazLNLNAEMSIRIEIMEh 0 meluasdng matems
\Benagmirasgsiasemhtszmeuaglamiio nsdifnm
Tumsdemaidsnagms

Definitions, importance, and components
of strategic management; levels and types of strate-
gies; processes of strategic management; environment

analysis in both internal and external organizations;
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strategic planning for changing environments; strategic
innovation management; strategic implementation and
evaluation; relationships between policy and strategic
planning of departments in an organization; strategic
management of international business and globalization;

case studies related to strategic management

2.2 ngadrLan
A andiedy
0904 102 wé'ﬂms@uuiﬂiu,nsumaqsﬁaaﬁﬁa 3(2-2-5)

Principle of Programming in Digital

Business

ATINUIARYIMINElUTWN TN AT
Pt Sumaisussvanneonuuilaunss madeusa
an Madaussns mesanuuulUsunas Semsiany
Fudaurasdanaifiy MIanuULIaN NN NINaFaLILAY
ATRFLANNAsNAaYadlsWNTH mil,ﬁlm@mwéaq ma
fnmefiamautiymlunmedeulisunsudmsunugiia
FAvia warmadarnenansadelusunsy

Logic concepts of business programming
development; procedures and principles of program
design; pseudo code; flowchart; program design; design
and analysis of algorithms; program testing and error
checking; debugging; problem solving
for programming in digital business and documentation

0904 103 lassatredosauazdanaiii 3(2-2-5)

Data Structure and Algorithms

anadidosduieniusanasfiauadlnssats
Fayadmumssifinns wmefialunsufiymleyld
Tsunss 215198 R9riaad audin A3 nan Taseadauundin el
msurdidelsl mavisadnlalugnlsl meseBasdduuay
mseumn (s delsidunuunlowd dulimanama) ms
Aoy mavamavhuemad msdasusadume sy
Meuan

Fundamental algorithms and data structures
for implementation; techniques for solving problems
by programming; arrays; linked lists; stacks; queues;

directed graphs; trees representations; tree traversals;

Qﬁ Tns. 043-719888
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sorting and searching (hashing, binary search trees,
multiway trees); Garbage collection; memory manage-
ment; internal and external sorting
0904 203 sxuumﬁmmﬁgmiau”amaqsﬁa 3(2-2-5)
Business Database Management System
LL%’JaﬂLﬁiH’Jﬁﬂﬂ?iﬁ@ﬂ?iizﬂﬂj?%‘ﬁa&ua 3
sanuuLudays mssanmapudayn smniaenssnseuy
gy dorfdumstusiariu Aduasnsuesuaalad ns
gaNUULTTLLT MRy @hé{"uaaﬁ’auaa%uﬁugm UaEM3
Yszgnd) Fzaviduasmesundanegndoyaivnugsfia
Concepts of database system management;
database design concepts; database management; archi-
tectures of database systems; functional dependencies;
key and normalization; database design; basic Structured
Query Language (SQL) statements; applications of the

database management system in business

0904 204 M3IANLHUALIBNULYTLUUTWSY 3(2-2-5)
73NaGAvA
Analysis and Design for Digital Business
WHARATUMT AT A aENUULTE L
MU aacﬁﬂixﬂamaﬁz‘uu NITLIBMINWITTUL
JARATMINAWITELY MILIMILATIMT MITeTEhlae
aaﬂmezumﬂmmusiwaaau,mmww mﬂ%m‘%mﬁﬂmﬁ
DENULLLASWAINTEULNY MIUTUUNEG UAENIQUATNIEN
syun ismsinU A ngiiareanuuussuLaman
nadidinwmagsia
Concept of analysis and design of information
systems; components of system development; system
development life cycle; project management; system
analysis and design as a schematic model; use of tools
for system design and development, evaluation and
system maintenance Including practice in analyzing and

designing systems from case studies of business

E reg@msu.ac.th
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Qﬁ Tns. 043-719888

0904 3011A3021UABNNILADILAZANY 3(2-2-5)
ﬂaamﬁﬂ‘luqiﬁaaﬁﬁa
Digital Business Computer Network and
Security

A P G A
szuumsiemsdoys guUnsatlunisiomns

|
v A

doayn mafieanstayameiniatananiama sy [¥ae

Y

SonowasSmedyaom mmjmmﬂaLLainJiI@maam'Nq
TumferadayadeeSathunanfnimes smilnanssumes
wsathuranwes stuuSnmanaUasade lweSatems
aammuﬁ@%ﬁwum%a‘ﬂ'wamamﬁmma%ﬁm%umufqiﬁa

Data communication systems; communica-
tion hardware; wire and wireless networks; international
standards and network protocols; network architectures;
network security systems; network design and imple-
mentation for business

aa v

0904 302 n‘ﬁﬁmn‘ﬁqsﬁamnmmzizw 3(3-0-6)

AT WLNA

Digital Business and Information Systems

Management

Lgmﬁ@Lﬁ'mﬁ’umﬁ@miqﬁﬁaaﬁﬁmmxiwu
FIFUTeT Im@ﬂ%mﬁugmqﬁa@%ﬁaLLazizuumiﬁumﬂ
suULesgsRaRaviRuaLIzULaSae Waluladfadia
izuumiﬂummﬁa'qiﬁa@?aﬁa MINIUNUNALNER NS
TINARRTAUAYISLLENITAUNE UIIMIa319g3NaRaTE
URLITLUA TEWNFIGYALFTEgNafAYA

Concepts of digital business and information
system management; fundamental structure of digital
business and information system; pattern of digital busi-
ness and information system,; digital technology; infor-
mation systems for digital business; strategic planning
of digital business and information systems; guidelines
for creating digital business and information systems to

the digital economy era

ﬁ navn:ligula:Us:udIawa uud
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0904 317 MsWmwAzLszaNAUTaYe  3(2-2-5)

‘lug‘sﬁaaﬁﬁa

Database Implementations in Digital

Business

Woulagaseda : 0904 203 sswmsﬁ'ﬂmigm

dayamegshia
Prerequisite : 0904 203 Business Database
Management System

yufusrmstlasndiesasdotsmasugu

Fosya mazeneanng SAL lgmsdanisgdagamnnlng)

dewmud s lssn s eadidsehad s

wazglisms dmafiudeyauasmefiiamsBenly e

funstnanfurassruugutoyn nasdegudoyalin

Spik)

Theories and application of database man-
agement system (DBMS) tools; extensive knowledge of
SQL to manage enterprise database systems for devel-
oping users and servers; relationships between users
and servers; stored procedures and triggers; database
security; database development for business

%

0904 404 lasssmugsinfdviauazssuy 4(0-12-0)

HTHWNG

Digital Business and Information System

Project

masevnlassnumeldonsiusausasana
a | P o o fA R I
A% LLazaaﬂmﬂmmsmm@Lmﬂnaaamﬁmmiﬂm SIH%)

lﬂ‘ U tﬂl A %
Imqmil:wamﬁ@y%ﬂ@ﬁ@y%mm wav/vEaMIEE I sunTx
ﬁizqﬂmuamﬁ‘mqiﬁa@%ﬁaLmzszuumiaumﬂ 9

£ 6 o U G
DANUUL AW UIzENe uaynsi onanwlmiwliens
HANMITDININA TN LIS UALMITLEWE AT ta

Ao o & A o A !

Nuiidavhanaiulassnudeanzei maimwmﬂaqm
@V o AA G | Y Ao \
&g hﬂizw/lL‘]J%Imqminqmwaammmmml,mmmmz
aMNSUReTaUTFaEL WaeEadulassnundadiasdasine
mﬂwgﬁmwammme]mﬁm‘nﬁﬁmﬁmu@

Supervised investigation of a problem in
either the computing field or in the application of com-
puters. Develop and implement a solution and present
a written report. The principles of project management

will be applied to the conduct project. The work can

u 91mMsUFUaMsnawvMvINgImaas (SC3)
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be conducted either individual or group. In the case of
grouped project, responsibility for each individual must
be clarified
0904 416 Mswewlsunsalszanadmiy  3(2-2:5)
qﬂnsnim%‘wﬁ
Mobile Application Development
welulafgunssiindouil anise
amntlaenssn M ldsunan wmellauagdsmsdmsunms
WanslsunanasenddmsugUnnhedaus nmaeanuuy
dudestodldnu matanatoys nadenlusoyaru
svuUeRaths MIdamsemsiunsanni manasoULaY
PTG
Mobile Technology; Frameworks, Archi-
tecture, Programming languages, Techniques and
Methodologies for Mobile application development;
User-interface design; Data Management; Data Connec-
tion through network systems; Security management;
Mobile application testing and publishing
0904 328 MeAAnztayEIUIR g 3(2-2-5)
Big Data Analytics
anavmerasdayarwnalug mylesv
Fayarnalng) maluladlumsiemadayawnalng inen
suflstABuavme luladidmiviensidoyamnalug ms
Uszgnd meneidayannalngflugsia mahmalulad
Hoymwe e nshineus latlymmogatia
Challenge of Big data; big data analytics;
technology for big data management; methodology and
technology for big data analysis; application of big data
analytics in business; application of the big data technol-

ogy for business problems

0904 330 MFAeTdayRdWSussiafaTia  3(2-2-5)
Data Analytics for Digital Business
L‘%auiﬁuimmmhiaﬁﬁm%fumimm’mﬁasja

maiafutoys nawRstayaraum TNk mefiedld
TumsTiemeidoya wu maadngennduivs mautngs
foyn nuunlssandaya uasmainLsRrEnmIas
masuuntisandoya Weteliglfnuluasdnssenm
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hldfuunmaelumsneunugsfauagyhmadiadulams
pnaTingeu

Study basic technologies for data collection,
data storage, data preparation and data analysis tech-
niques such as association rule, clustering, classification
and improve classification performance.to assist an
organization to guide the business planning and make
better business decisions.

0904 494 MFAANLULLAZNRIWIEIUGAGD  3(2-2-5)

wazdszaumsalld

User Experience and User Interface Design

and Development

A lalunszuiauniseanuuudiude
Useamd] ¥ uazdsyaumenidld mawssmanuaasdndns
a1ud U walladiu uasn Waeeias e i la
Trglddeguniann msaheenfumuarmaiam
nmifin mawanidion Tassefauasnagmivasnansio;
maldmauuasuaiiady Ussaunuiutinoanuuudiuse
Ussaudld mavsulidhiummenthaeesgUnsaliome
masenuULHAR LAz R TaNERS amadiAeaT
masanuLLTinayauas dusiatiszanud [ fuazmmasey
m3lFau

Understanding of user interface (UI) and user
experience (UX) design process; combinations of typog-
raphy, color platters, buttons, animation, and imagery;
products that delight users aesthetically; branding and
graphic development; content development; product
structure and strategy; interactivity and animation; co-
ordination with UI designer(s); adaptation to all device
screen sizes; products design and software developer(s);
knowledge of responsive design; user interface and us-

ability testing.

E reg@msu.ac.th

|133

u 91mMsUFUaMsnawvMvINgImaas (SC3)
$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



v KANFASNMSANUYI SstAUUSTYNIOS I 134

urIdnendgumais,mu UmsAnuv 2569

MSU S8 nsie sociery
Jnaniian fifianurasgsna lagldnszummsise
0904 303 MWW L%ﬂﬁm%'ﬂqsﬁaaﬁﬁa 3(2-2-5) Special topics in business information tech-
Web Development for Digital Business nology with emphasis on current issues and technological

awlavasneinn : 0904 102 wsnmadisulisunss  progress, including computer and technology innovation

NNFININING such as Internet of Things, Could Computing, and source

Prerequisite © 0904102 Principle of Program- 50510 enginge for information service that fit with the

ing in Digital Busi uag . . .
ming In Digital Business environment of the business using research methodology

Baulavasedan : 0904 203 FTUUMSIANTI%
dayanisgsiia . .
0904 414 szwauua%umsmaﬂa 3(3-0-6)

Prerequisite : 0904 203 Business Database

Decision Support Systems
Management System

& . s e MatlazandisnagaLsaosnianIsdindiula
ANuIAugIUTaIMINaUIY ninnisas :

) - ca o \ c  YNMILAWRAENITNINMTUSE NG s LU s AU
mesudsdoya lussuuBunasiin Snwasmavhavaaaiy : :

2o elilafBadg s inelilagids FiaRula noEdmIsindula snrmdiadula duldmasingu
ustwdindu wmalulafidanlhaiiu uwwhmaluladiiuils

| ¢ silaanes walilad e 12 avsndselemiuaymasiadulanouding shuuuwmaae
AALUALALHIEIWIT WwalulatmmaasUduariale

. . s ae o o wasghuuulsunssdod estiualasenunIn
asindmSumseanuuuLasianndy wsndsad sy 3

o G o a m e e e moame  SUUETUEUMMIGAFULA
MWL MaRahdulelnwaindudniugsfianadia 3

Y o a Applications of quantitative technicques to
mauszgnd g wdagaumiuginnesludumedile ua PP E a

o o a iy managerial decisions; case studies of decision support
miwwuﬂﬁmmﬂ@ﬂﬁmmﬂmﬁ@‘maz?ﬁfa‘vlal,ﬁa%gm g PP

Fosa system application decision theory; decision matrix;
b decision tree; utility and decision making; game theory;
Fundamentals of web development; prin- v 99 v

ueuing model and linear programming model; to sup-
ciples of internet data transmission; web application q g prog g P

orting and enhancing decision support system
functionality; world wide web technology; introduction P g g bp v

to client-side and server-side technology; script language

, 0904 417 M3UlsaNATaNALISINONNTNIUK 3(2-2-5)
and common gateway interface (CGI) technology; tools .

LY 6
NINYINTRIANS
for web design and development; web development

Applications of Enterprise Resource
frameworks; web application development for digital PP P

. L . Planning Software
business; application of web server database system in g

, . , , LU AALASNANNNTNITINUNTNLINTN
internet; programming by using script language and CGI

T30 NFLLIUMIVINTING MIIATNVLALDDNUULITULNN
for database. a a

DINIMIRANTEUUMINUNUNINENNIMITINA TPUL

Tulattuialvadutussaeass: msaumﬂmamiﬁiy%izuumi@m@Lmzsz‘uum?ma JeUY
0904 413 N@ L LNt wummuqsnamwa’o’(z-z-{s)

Soia SLULASIRU TLUUMINAGLALITIUMISAM Tl
LATSULASHINA

] ) . _ aUmu MsBanassrandias MsUSuLeszandLls nsau
Emerging Technologies for Digital Business  °

) WAaLaIULUUMIM RSN UZaNd SIS
and Information Systems “

o v od d PP TNULNUNINENNINNDINA
‘mmaLiadwmﬁuélﬁmmmu'qiﬂammLLazizm_l i

I Y o v Aa . o o v e Concepts and Principles of Enprise Resource
FATHUNE LOBILUUAIYDNNANNUFNLLAZIHANININ

~ v Planing, System Analysis and Desing, ERP Impl ta-
m@mmhiaﬂuﬁmguu 13% Internet of Things, Could g, I 1 N

) a PR A I €. tion Life Cycle, Business, and Information system in
Computing, JNsEULRUARIagaN U laTUeian1s

Account Information System,Marking,Purchasing,Wareh

ouse,Supplychian ,ERP Software Selection ERP Software
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Customization, ERP Implementation framework
0904 418 Mstlszendzanidursiiansionts 3(2-2:5)

augnenduius

Applications of Customer Relationship

Management Software

Snwoiz enandy warmsldlusunsadi§agy
dema¥amauamagnéndaig Fams itayazesgndlu
MIDDNUULNAASUTLALLANIES o) desenaimela
waransasninAdanmaum lnamildsnnumanssay
aa@@é’aaﬁuamwmmméﬂi

The nature, importance, use of Customer
Relationship Management (CRM) software application,
how to use customer data to design product and service
to increase satisfaction and brand loyalty, and consist-

ence with organization environment

0904 327 wmalulafimsilszananausuaanig 3(2-2-5)
Cloud Computing Technology
ninasdunsaniaursuazrandnns ms
nunniuassawsuazsandwas meuwnudays du
UstnauaswihTuesesenns madesdauaymsAaans van
M3 ULUNTIRMS dutsznay u,awﬁwﬁmaaixuuﬁqjﬁ@
ms svuuiisdays maluladansuduaiiou matsvanana
wueamd MsfinUATE mefinfiedauasiamsssunU iR
miﬁi%ﬁluﬁa@ﬁu

Fundamentals of hardware and software,
integration of hardware and software, data representa-
tion, hardware components and functions, interfacing
and communication, operating system principles,
operating system components and functions, file
systems, virtualization technology, cloud computing;
laboratory component: installation and administration
of modern operating systems

0904 331 svuugaNadaRsey 3(2-2-5)
Business Intelligence System
sruugsiadasduuumsysannisdagans

mifinnusasgafadfuiedasfiomaliemsidaiiaue
HoyaTidemasiudouiastoyan mut U mELg N UuHIaY

YA o o

ARswamadiaiulalussdng nguszasiaasszuugsia
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1%

A A Ao v A a AaX ~
aammmaL‘Waauumg,umw@ﬂﬂamagimmm NUIM
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Aldmsdnsifentiunmeneasszugiadasiusayms

Useend Favuugatadandey nadhlaeassnandifiay
Tuasdng anuviuasly wnlilu Advmmsame luainas
wazinalulad

Business intelligence systems combine op-
erational data with analytical tools to present complex
and competitive information to planners and decision-
makers in organizations. The purpose of business intel-
ligence is to support better business decision-making.
This course provides an overview of business intelligence
technology and the application of business intelligence
to understand the capabilities available in the firm, the
state of the art, trends, future directions in the markets,
and the technologies

0904 332 Swimadifinzasasswis 3(2-2-5)

Internet of Things

mmiﬁujmﬁmﬁu‘éumaﬁﬁmmmmﬁa
wiznh lalaseaulnsawes waluladnsdessuuy 3ane
Tralneaainsotelsmy nadensamuseidhiuglne
AILAN mia%fmu,mmu@Nﬁm%uﬁuma%l,ﬁmaamiw?%a
maiudayannewgesasudays mylemsidayaan
Sunesiinrassm@ mavamnlUsunsasvendidoodu
dmsuBuneSilnvecamands nadidnmueUnae e
Fumediinuasarnis

Fundamentals of Internet of Things (IoT);
introduction to microcontroller; wireless communication
technology; wireless network protocols; connecting the
sensor to the controller; building IoT dashboard; collect-
ing data from sensors into database; loT data analytics;
basic application development for IoT; case studies of

IoT utilization

0904 333 MIUFAIYBYAOIRUNUNIWNFSAA 3(2-2-5)
Business Data Visualization
amaSidlasdulumausinstoyagstia maudag

MaSaudiay wasuwliin MIuaaINITaa Iy AN
LANFNILAYM TSI MIUFRIAINE LaTaMENTE
wansflaflFlunauanstayadiaununin masdouas
vada masemsslumwaceldng msten3as Fhdadu
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Qﬁ Tns. 043-719888

FBINuAANayaIna

Introduction to business data visualization.
Visualization of comparison and trend. Visualization
of ranking, variance and contribution. Visualization
of frequency and correlation. Data visualization tools.
Dashboard creation. Making effective visualization Sto-

rytelling. Advance topics in business data visualization

0904 334 ﬂ‘ﬁaLﬂ‘i‘]zﬁ‘i’mﬂ”aLLSJSJVLS»jﬁIﬂ‘Nﬂ%’N 3(2-2-5)

duTuanugsna

Unstructured Data Analytics for Business

sufuAtuanesesfiadmiviinrsidoya
wovlsifllassste madienzidayaidsihmanssdarinn
Farlsznaulidng msvhwdlasdera msUsvanananmm
wazmatszend Ftayauunaiilasssdafosiiayums
dodulauazunlaiigmmagsfia

Methods and tools for analyzing unstructured
data; Exploratory and predictive data analyzes include
Text mining, Image processing; applying unstructured
data to support decision-making and solve business
problems

0904 335 naluladufenisuuazmalulad  3(2-2-5)

nﬁlﬁmﬁau’i@]nﬁuqsﬁa

Blockchain and Fintech for Business

Innovation

yeuasdnmMIvhownealuladiuanaunie
msdafivdayauuunssneguddyanianiey mslsuns
mnleaia nasglnian analufava Sunsndaaa
sumialunelulafufanmu ssuuilneiuadnsssonin
uaramdansa walilafufonim anssiuasdanian
Aannadumhiizeiu ﬂqa@%ﬁaﬁaaﬂiﬂmmmiﬂm@
gostsyme maseend uSane ugesmnssimatiuuae
megatadue ngranessdledaufeuRunindfara

Theory and Working principle of Blok-
chain or Distributed Ledger Technology (DLT), Smart
Contract,Solidity Programing, Token Standards,Cryptoc
urrency,Digital Asset, Blockchain Consensus, Ecosystem
and Infrastructure of blockchain, Blockchain Security,

Evolution of Money, function of Meney, Central Bank

ﬁ navn:ligula:Us:udIawa uud
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Digital Currency (CBDC), Use case of Blockchain
0904 428 waluladiananiuadestu 3(2-2-5)
u,azl,um@%alﬁaqiﬁaﬁﬁﬁa
Augmented Reality (AR) Applications and
Metaverse for Digital Business
amadiesduieniumalulaglanafiantn
Zanﬂﬂ’)mﬂ%ﬁ weluladuazzandismnnamnwindas
Aeuianaian (AR) waluladuazranduiimsaas
FMNAFANATI (VR) maluladuasgandwismsim
Tanuisenuiuaseuarasitssnaufanaassintu (MR)
waluladuasdiudsznaveasamiisa(Metavese)ns
fannlsunsamamsamwinadasssaiuiagadowdos
¢ matszynd dmaluladlansflontmglananaaisly
p3fafaTiamyvhgsfauulansmi3ss madseyndldiam
Bialumegsfia megeanunssy MANTEANUALMADYS)
Introduction to Augmented Reality,
Augmented Reality (AR) Technology, Virtual Reality
(VR) Technology ,Mixed Reality(MR) Basic Programing
in AR, Use case of AR in Digital business,Doing Business
in the Metaverse World Applications of Metaverse in the

Business Sector industrial sector and other sectors

0904 429ami]mnssumﬁnsuﬁ"aqsﬁaaﬁﬁa 3(2-2-5)
Enterprise Architecture (EA) for Digital
Business
wArraseMiInenTINEIANT BIALTENaLIYRS
SONTIRENITHRIANT WNAAMILIMITAMITLLLANTHANGT
Tranndasiuandasmrasmeagsia smntinenssusesiu
g3fia amiaanssnszuuasswme amilaanssudaya
amﬁ@]mﬁﬂmaﬁ%mﬁugm wisnAsesmilnunssuanns
miﬁnLm’aﬁmmﬁmaﬂiimadﬁﬂsvl,ﬂ%ﬁlmwmqiﬁaé"uq
Concept of enterprise architecture, Com-
ponent of enterprise architecture, Business and IT
Alignment. Business Architecture, Information sys-
tem Architecture, Data architecture, Infrastructure
Architecture, Enterprise architecture framework, Apply-
ing enterprise architecture concepts to other business

sectors
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0904 430 FaWdudnszLIUMeSa ludia 3(2-2-5)
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Robotic Process Automation (RPA) Software

for Digital Business

wanMIuTaNAWSITULSa UG mavh
AENALARSINYNUIALUE lunszuaumesmavhaugy
WUUENY « UTUNTELIUNINNGIND maseruarms
Aufiumsrandisszuudalud@nlugaradniaims
3719 FoNAIISTTULER uTAuarmaLszaaNaULLNGH
wal JULUMTReNasTTR I STLLSRLWR M
oNduSTIAe Yo UT UL RPA sedundssuusnludlai
1%1%@{@]6']%71353\15‘% 9

Working principle of Robotic Process Auto-
mation (RPA) Software, Using computers to automate
various types of work processes for business processe,
RPA Software Configuration and Implementing, RPA
on Cloud, RPA Software Selection. Basic RPA Software
Programing, Use case of RPA Software in Industrial

0904 431 flygalsefirgmgsiiafiadia 3(2-2'5)

Artificial Intelligence in Digital Business

wusfauasimaftaduilyyidssfivg
ﬂ‘szummiﬁuaaﬁzymmizﬁugﬁma@amﬂ’ama% \3e9dns
Boud mamanuimuaaniuees meuftiymuazas
MIAUN NILIUMIU USRamusiasmsaum ms
mmmmmmsamﬁqﬂ ATINENEATAGHLAHD MIHDTIHE
AnennmiuensuasssuUgBenmy massnd ele uay
nadidnvade o luwmnegsiafaia

Concepts and techniques of artificial intel-
ligence (Al); artificial intelligence production process by
computer; machine learning; computer representation
of knowledge; problem solving and searching; state space
searching; optimization; procedure; fuzzy logic; natural
language; robotic and expert system; Al application and
case studies

in digital business

Qﬁ Tns. 043-719888
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v A A Aa 1—14‘ t:!l a a (%
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4. wnadszsumEatmeswa (Mstnnuvsaauiafni)
0199 499 Aunafn 9(0-40-0)
Cooperative Education
maUftfdanu lusamdsenaumsathedissuy
Toemusaniiossresmianendufusnudssnaunssie
WanfiFalfienudmannmuagineiifeadaiums
‘m"mﬂuﬂmuﬁiznaumiﬁmmmmiﬂmﬁﬂmme}maa
Tushumsaeaehadhissuy madane masinduls aaanan
inzlumaenziuasmalssfiwh i ifesiomnmess
W']Nﬂ’nméljaﬂﬂﬁ"ﬂaﬂﬂﬂﬁuﬂigﬂa‘]_lﬂﬁ LLREONALEIINW
A systematic provision of work-based learn-
ing isin the work place for students with the cooperation
between the university and the work places to allow the
students to develop both academic and work-related
skills in the work place. This procedure will help the
students in self-development in terms of systematic
thinking, observation, decision making, analytical and
evaluation skills. Also it will result in high quality gradu-
ates who are most suitable for the work places and the
labor market
0903 430 Mstlnyszaumsaiindn 2(300 Falatg)
MesuLINagIia
Business Administration Internship
nsHnUsEaUN1IIITITNNI9AI1UNS
1amsgsia lwmbanuzasigua Sgismia wiaenamu
Business administration internship in enter-

prises, government agencies or privatization
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m‘mﬁaﬂqw : Bachelor of Business Administration Program in Financial Management
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Bachelor of Business Administration (Financial Management)
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Qﬁ Tns. 043-719888

5181991

1. wedmdnvia bl laittagndn 30 waeha

laitagndn 99 waefa

2.1 N§NAMUNL 45 whagnia

0000101 emaditfosdhuiieariugsfia 3(3-0-6)
Introduction to Business

0900 102 nénMInaasse Lyl 3(3-0-6)

Principles of Modern Marketing
0900103 matlseend dimaluladifavialugsfia  3(2-2-6)
Digital Business Applications
0900 104

ety fdessiudmiugina 3(3-0-6)

Accounting Foundation for Business

0900 105 miﬁ@mil,l,azwn&miumﬁmi 3(3-0-6)
Management and Organizational Behavior

0900 106 Lﬂiﬁgma@%‘qﬁmﬁmﬁu 3(3-0-6)
Introduction of Business Economics

0900 201 MIMFOINTUALNYNNIETINA 3(3-0-6)
Taxation and Business Law

0900 202 M3damamemsiivasie sl 3(3-0-6)
Modern Financial Management

0900203 &fdLszyNd wdsgsnia 3(3-0-6)
Applied Statistics for Business

0900 204 MYAeNidayaFegsia 3(2-2-5)
Business Analytics

0900 301 Anenssiianinidegsha 3(3-0-6)
Business Research Methodology

0900 302 NMIIANMAIMIHAGLAYULTFMS 3(3-0-6)

Productions and Operations Management

0900 303 MNEINHWIINA 3(3-0-6)
English for Business
0900304 enwiduriisznaumauay 3(3-0-6)

mIssaaIegana
Entrepreneurship and New Venture Creation
0900 401 mﬁ@mﬂ,%@ﬂaqwﬁ 3(3-0-6)

Strategic Management
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2.2nq3311en lsistaendt 54 wiaefa
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0905 302 AAAMTULALEMLIUNITN 3(3-0-6)

0905 303

0905 304

0905 401

0905 402

0905 403

0905 405

0905 406

0905 412

0905 414

0905 418

0905 419

E reg@msu.ac.th

Financial Markets and Institutions
VAT UM TEMENTTWE 3(3-0-6)

Principles of Investment and Securities

Analysis

maRugsiasmimdnuasgina 3(3-0-6)
wallagmstu

Start-up Finance and Fintech
mssamsAudouariudenanlat 3(3-0-6)

TEMTNYAAR

Credit Management and Peer-to-peer Lending
masmdwnumhemIndrduay 3(3-0-6)
swesdianmsafing

Commercial Bank Operations and Electronic

Banking Operations

NTIUNAAZ LI 3(3-0-6)
Investment Banking and Valuation
mﬁmmsﬁmmiﬁu%uq@ 3(3-0-6)
Advanced Financial Management
FNINILAMNIMINY 3(3-0-6)
Seminar in Financial Management
mssamsanaEes 3(3-0-6)
Risk Management

MIAMINITRUFIULAAR 3(3-0-6)
Personal Financial Management
MIUATIEATIENUMIMIEU 3(3-0-6)
Analysis of Financial Reports
MIvaMaIMItuIzniedase 3(3-0-6)

International Financial Management
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Frnenidan laiioundr 18 waefin 3. wsnedrndani laivtaundr 6 wiaefia
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0901 451 MANNHKUWMEINT 3(3-0-6)  Fwmlsiiaant 6 mieda
Tax Planning
0903 282 MIRudMIUALsENaLMS 33-0-6) 4. wevszduMsaimeEwn (MsAnnuwdasuiafnmn)
Finance for Entrepreneurs 0199499 @wiadnm** 9(0-40-0)
0903 354 nanmMIUsenuiy 3(3-0-6) Cooperative Education
Principles of Insurance 0903430 mafinulsaumsamawmedn 20300 #l)
0905404 MINIUHUMALAILANMINIEN 3(3-0-6) MILIMNIFNa *
Financial Planning and Control Business Administration Internship

0905 411 MIIPNedNSnduazmsioms  3(3-0-6)

nasmAnMIWe * Finomilaistandh 300 ¥alus mmdssdiuwamaen i s v
Security Analysis and Portfolio Management U waglsiiumbefia

0905 413 DUAUSYINTEEH 33-0-6)  ** Whsmlassmeasmiiadnuuasiiniaimslusmsusnay
Financial Derivatives ms litleend 4 1Geu

0905415 MIAIFEMINTRU 3(3-0-6)  matlspduwamaEen i s viie U uaclitumbeiia

Research in Finance

0905 416 MIUATILABILTIUNIMITERH 3(3-0-6)
Quantitative Analysis of Finance

0905417 3NARUIMAWUSSULIENUBN  3(3-0-6)
AMeNENTNINE
Private Equity and Venture Capital

0905 420 NRuwfiamssamsadamBsming 3(3-0-6)
Real Estate Finance

0905 421 MaLAvIMILlaeMwmene 3(3-0-6)
Non-Life Insurance Management

0905 422 miﬁaﬁlﬂlamﬁmmiwnmifﬁu 3(3-0-6)
Accouning for Financial Management

0906 203 MAFNTLWINLTUNE 3(3-0-6)
International Trade

0907 402 mwﬁmzﬂamams@é’a 3(3-0-6)

Theory and Policy of Public Finance
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0041 001 2 5
Preparatory English
NweLasTefaaamIUaewiLag

0041 022 2 2
Digital Literacy and Life for Transformation

XXXX XXX w3z AN 8 8
ansidasiuieaiugsia

0900 101 3(3-0-6) 3(3-0-6)
Introduction to Business
yanmemease s

0900 102 3(3-0-6) 3(3-0-6)
Principles of Modern Marketing

5 18 Muaefia 18 Mikefa
4 1 medae
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Tdsunsaind Tdsunsaawiafni

mSsnoEiNamafess

0041 002 2 2
Communicative English
MIfAEDaNULLIL

0043 001 2 2
Design Thinking

XXXX XXX wseRmdnvialy 2 2
matsegnddinaluladifavalugsia

0900 103 3(2-2-5) 3(2-2-)
Digital Business Applications
ety fidessidmiugana

0900 104 3(3-0-6) 3(3-0-6)
Accounting Foundation for Business
MIAMIUALNOANITNRIAMS

0900 105 3(3-0-6) 3(3-0-6)
Management and Organizational Behavior
wisngenaasgsnadaeii

0900 106 3(3-0-6) 3(3-0-6)
Introduction of Business Economics
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Modern Financial Management
afifiuszend lmdegsta
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Applied Statistics for Business
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English for Business
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Business Analytics
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Production and Operation Management
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Financial Markets and Institutions
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0900 301 - 3(2-2-5)
Business Research Methodology

5000 50 ensfhudiszneunsuaymaaieassdgania ln 3(3-0-6) 3(3-0-6)
4
Entrepreneurship and New Venture Creation

MANMIAIM UL MTAATIMTMINE
0905 303 3(3-0-6) 3(3-0-6)
Principles of Investment and Securities Analysis
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0905 304 3(3-0-6) 3(3-0-6)
Start-up Finance and Fintech

0905 405 MIVOMIMIMIEULUGa
3(3-0-6) 3(3-0-6)

Advanced Financial Management

MITAMITANNLELN 3(3-0-6)
0905 412 3(3-0-6)

Risk Management
XXXX XXX AT UDNABN 3(3-0-6) 3(3-0-6)
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Taxation and Business Law
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0905 402 Commercial Bank Operations and Electronic 3(3-0-6) 3(3-0-6)
Banking Operations
NOBDUNAREMTLIAR N 3(3-0-6)
0905 403 3(3-0-6)

Investment Banking and Valuation

mMIIMIMIRUEYAA
0905 414 - 3(3-0-6)
Personal Financial Management

MIIOMTNINNITRUIEAINLTENE
0905 419 3(3-0-6) 3(3-0-6)
International Finance Management
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Business Administration Internship
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Strategic Management
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Analysis of Financial Reports
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1. waedndnsinly
2. ANIRIV AN

2.1N§ATuA%

0900 101 emailasdwieaiugsia 3(3-0-6)
Introduction to Business
wANMALAYFUMLLDIANTNITSTA Jaslmsng

909MILsENougIia WnAalumILsvnaugsia qudnwue
POIHNTWLIARBNTINGING FANIINNIGINAUALA NS
S¥whenangsumMensia noranegsna dsunneasnsna ans
ﬂﬂWﬁm&ILLaﬁUW‘UWWﬁJadm‘E‘U‘E%ﬂa‘i_lﬁ;‘iﬁfﬂsluﬁdﬂN NANTENVVRN
ﬂmmmﬁaw’?‘;ﬂ@ia‘qsﬁa UALANNANATYYBIDTIINALG AN
FURATeUADNIAN ATUTTINNNTINANALATINUTINYRINMS
ﬂi:ﬁﬂauqiﬁa ﬂ‘sﬁﬁﬂmwmqiﬁamemiﬂizﬂaumiwm‘qiﬁa
Principles and forms of business organization;
objectives of business entrepreneurship; concepts of busi-
ness entrepreneurship; characteristics of business environ-
ments; business activities and relationships among busi-
ness activities; business law; types of business; importance
and roles of business entrepreneurship in society; effects
of environments on business; importance of governance,
corporate social responsibility, business ethics, and codes
of ethics for business entrepreneurship, case studies related
to business and entrepreneurship

0900 102 winmaaaasae Ll 3(3-06)
Principles of Modern Marketing
BIAe USHRN LazanNaIfIaINITAaIe

ANHULIDINAA FMTUM IO mﬁﬁmmmimmm wn@mm
@U%Iﬂﬂ msutsdiuaain msianaaiahnany N3
AU SassEaNmMIIma MInAIATERNILTEme
warmsemeasielng wagassenuITaranNTLRTaLse
GAGHY ﬂiﬂﬁm:nmami@]m@e%@LL@iaﬁmuﬁaﬂaf«;ﬁu
Concepts, philosophy, and importance of
marketing; marketing characters; marketing institutions;
marketing functions; consumer behavior; market segmenta-
tion; market targeting; product positioning; marketing mix;
international marketing and modern marketing manage-
ment; marketing ethics; social responsibility; case studies

related to marketing from past to present

ﬁ navn:ligula:Us:udIanwa uua
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0900 103 msﬂszqnsﬂ%’mﬂﬂaﬁﬁﬁﬁa‘luqsﬁa 3(2-2-5)
Digital Business Applications
anadiffosduisatussunuasnalulad
sswne mateynd Wasumaluladiavaitanauims
ywpafa sruudaganasmatamatayamegsiia madens
welnlafenssmunet mabiladdovsean maluladdunadisia
mﬂ%@amﬂamaﬂuﬂﬁamaﬁamiwmqiﬁa MateMIeud
doyn msnmenaaoafuszuuneniings BusTIauas
novanedumsdess luguuudara uasmadssyndld
raxmeiuazmeluladfavialuasinagiia

Introduction to systems and information tech-
nology; Application of digital technology for business ad-
ministration; Information systems and business information
management; Information Technology Management; Mixed
media technology; Internet technology; Using computers
for business communication; Data management; computer
system security; Laws and ethics regarding digital commu-
nication; Application of computers and digital technology
in business-related organizations
0900 104 msﬁqﬁsﬁaaé{uﬁm%'uqsﬁa 3(3-0-6)
Accounting Foundation for Business
AT SAgLSEEA LazaE Ay nstase
matiygfiumsaiiugsia wEnmsTAuasnseunAnes
Fulumsdavhuashisuemermmemsiu millemneideya
waznaillawmedayalumenumematiu ssusssamenetind
ot Aidesduitomaiangsia unAnuasg insangium
MY NPT - - 5 SLLSEDA UL AU IR
mel#fayamainfiamasedulamegiauasmasenaums

Definitions, objectives, and importance
of accounting information in relating to the business;
Accounting principles and basic frameworks for prepar-
ing and presenting financial reports; Data analysis and
disclosure of financial reports; Ethical issues in account-
ing; Introduction to accounting for management; Concept
and behavior relating to cost; The analysis of cost and
profit; budgeting and investment; the application of ac-
counting information for business decision making and

entrepreneurship
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0900 105 M5IAMTHATNYRANTIHNIANS 3(3-0-6)
Management and Organizational Behavior
uwdaifienfumadants UNUWPDINLINIS

ugefigsfafimaasmiaussdimaudedugs nssuaums

I3 LLmﬁ@LLawé’ﬂmiLﬁ'mﬁumﬁﬂmiw%wmmwwﬁ

whdnneaumgRnTINesdms wofinssunas magela Ay

fnluasinmg nfinsiafiess amadouds Tavosnasdms
piessrhaasmeuaslamAted naivueynomaesiite
ﬂﬁﬁwumd@%m{lﬁmNWiﬂ@]BUﬁ%M@QﬂﬁLﬁﬁlEI‘H;LL?JEN misL‘%
waluladluesdms msmuguuazsudunamImidinres
aﬁmi ﬂiﬂﬁmﬂ‘ﬂada%ﬁmi‘ﬁdﬁlﬂizﬂﬂﬂ’nmﬁﬁL%QLLﬁzﬁNWﬁﬁ’l
Concepts of management; roles of executives
in business changes and high competition; management
process; concepts and principles of human resource
management; concepts of organizational behavior, group
behavior, motivation, leadership, communication, conflict,
and organizational culture; international business and glo-
balization; setting strategy for organizational development
in order to respond changes; Application of technology in
organization; organizational performance control and as-
sessment; case studies related to both success and failure
in organization
0900 106 mwgmaﬂ%qsﬁmﬁaaé’u 3(3-0-6)
Introduction of Business Economics
LLmﬁ@ﬁugmmﬂﬁmmwgmﬁm%mwﬁdwﬁm
mswda mAeTsidwuiarmls gUasduavatnuium
dnwniadlasssiuematisunmeng o dhvsneuasigmin

MaLFTEgiaamme elflssnnd maiuwazmanwnens

wltnemInds madszrasune smwiadosmegsna

LLawIamammgﬁawmﬂﬁdamaeﬁaNami@hﬁmwmamiﬁa
Basic concept of Economics; theory of pro-

duction; cost and profit analysis; characteristics of various

market structures; goals and problems in macroeconomic;
national income; financial and banking; fiscal policy; Inter-
national trade; business environment and macro policies

influencing business performances

Qﬁ Tns. 043-719888
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0900 201 MEMFRMNTUASNYUANELIA 3(3-0-6)
Taxation and Business Law
wanINDLaegMULTRIMEaNT 38N 1 sEiin

wasnfumBannussanadugng du mBculs miyaeifa

milgshamns mnfedasiugafa I6ur miasmenda
miamns miasiu Anmngranaunsuasdiad Gas
yana HAnTIa dyan vilauidin PNNATANUTENNGNS )

WENnEMBLAARUATRRenfuMsTade snnanhiiendin

nanadnUssneugsfa sudefinnedestugtia me

vawdemamangranefifendasiumaduasesdislne
Rules and forms of taxation; Assessing and
collecting taxes based on the tax laws such as income tax,
value-added tax (VAT), specific business tax, business-
related taxes such as excise taxes, customs duties, local
taxes; The study of civil and commercial laws, personal
matters, juristic acts, contracts, debts, torts, individual
contracts; Legal principles and practices concerning the es-
tablishment authority of business, termination of business;
Rules and regulations related to business; legal practices
related to consumer protection
0900 202 Ms¥amsmentsiiuasialsl 3(3-0-6)

Modern Financial Management

o
a 4 L4

ewlavassen : 0900 104 Matgyidase
dwifugana
Prerequisite : 0900 104 Accounting
Foundation for Business
wnRamemsdulugaiiagi wasienasiolu
mﬁmmiﬂm‘éuﬁLﬁ'mﬂﬁaqﬁuLﬂiﬁiﬁaﬂuaqﬁizmmmzmaﬂaﬂ
WML R lums e neinemItumasmInausulos
maszgnalnHAaIMEEU MY TSALM IR gaeh
Bumana amemstularanTumsts wanmingduazms
Usuifiuggaenaastiom duymluuarlasssiadunm e
Auauazranauin Wetnefuihime sudszanansiustes
H1IUAZMITTANIIM IR UMY 39809520 uaday
ynamsiiu maihie vanmIndleSauazaniius nasvunsad
6119 € wraAanIRassnae s
The current financial concepts and tools

towards money management in organizations participat-

ing in the local and global economies. The currents best
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Qﬁ Tns. 043-719888

practices in financial analysis and planning through the ap-
plication of financial concepts including financial statement
analysis; time value of money; financial markets and institu-
tions; securities and valuation of firms; cost of capital and
capital structure; risks and return; dividend policy; long-term
financial budgeting and working capital management. The
topics on lease financing; hybrid securities and derivatives;
trust funds; environment, social, and governance (ESG)
0900 203 sidUszynd bwidegsia 3(3-0-6)
Applied Statistics for Business
msﬁizQﬂsﬂ%ﬁmﬂﬁﬁfi@wﬂuﬁmiﬁa ms
Wusnndoya malasmnmauarmanszngvesdoys ms
wanuasemaihazin magndhaens AE T GO SRRt
Sill/% ﬂﬁ“ﬂ@ﬁauﬁ%m@gﬁ% mwmﬂaﬂl@ﬁumé my3 meﬁmm
utsUTm mAlrnsianunanaauarandNiug s iiuay
meiemsiaymanm masend Wilsunaweeniume i
mAAensiazhisuadasamesha
Applications of fundamental business statis-
tics; data gathering; central tendency and variation of data
measurement; probability distribution; sampling distribu-
tion; confidence interval estimation; hypothesis testing;
Chi-square; analysis of variance; regression and correlation;
number index and time series analysis; nonparametric
statistics; Application of computer software for statistical
analyses and presentation
0900 204 MsAaszdayaidnsia 3(2-2-5)
Business Analytics
woRauamE N MITBIN T TayaTegaa
wmadamataeEudoys MIdadanuarlszaIanadays
wadiens e msitays maaeynd W sunsseasiame i
msdamsdays msdemsuaiienzidosyanalg mah
aatayrothat s mastasdansgangdoyaiold
Tumsdindulamagsia nedifnmumstiensidoyaifensia
Principles of business analytics; Data prepa-
ration techniques; Data survey; Data selection; Statistical
techniques; Process of business analytics; Application of
computer software for business analytics; big data process-

ing; creative data presentation and visualization; knowledge

ﬁ navn:ligula:Us:udIawa uud
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acquisition from database for business decision making;
Case studies related to business analytics
0900 301 AnensziilendsiTugsia 3(3-0-6)
Business Research Methodology
downlagassede : 0900 203 ﬂﬁﬁﬂszqn@ﬂu
Wegana
Prerequisite : 0900 203 Applied Statis-
tics for Business
LIAA NANMT WagANNEIAYIINTINL
Ussnmasenisise marmuedoEes marmuaduLs m
ély’aﬁm@immzmsmaau madeniesesdialumsiienet
msaesasfiafiuumsdayausdiimemurdays ms
szanana MIezn mssgUnauazuLan amans madan
TEUNU miﬁﬂLauammm‘ié’mﬁauﬁﬁmmwm@iﬁa
Concepts, principles and importance of re-
search; research types; research topic; identifying variables;
formulating and testing hypotheses; choosing analytical
tools; developing tools and methods for data gathering; data
processing; data analysis; summarizing and interpreting
results; writing reports; research presentation for business
problem solving
0900 302 MsIAMTMHAAULURTANS 3(3-0-6)
Production and Operations Management
LLmﬁ@Lﬁmﬁumﬁﬂmﬁwumswﬁmiﬁawfa“@w
WaYTINALAIMS meriaTiR e e naredie
SusrasimuazqUnest nsenuULNAR S masernIan iy
MILANINAUALAAN MIrTmUaNAITIAIM MILTUL T80
mImuANaMMNMTHAN Mtheaximadidhanllums
Jamsmanan F5msdemade R mademevisldgum
Concepts of production system management
for manufacturing and service businesses; factory location
and layout; installing machines and equipment; product
design; material procurement; time and wage management;
setting of task standard; task reform; production quality
control; computer applications for production management;

quantitative approach; supply chain management
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0900 303 MW1BINYLFIN 3(3-0-6)
English for Business
msnndsneeludensia mesndaysinss

megsie madvaavsnegsie tasdgyuazmslamon men

sonluafinsam msdumselnegsie mahiauemegsia

malmssAnui R mRasa e
Uses of English for business purposes; reading

business information; writing business letters, invitation

cards and advertisements; filling application forms; business

interviews; business presentation, business information and
communication

0900 304 emidugUsznaunsUazNS 3(3-0-6)
aeasshgsia tsi

Entrepreneurship and New Venture Creation

ANUNANE QDANNIIUL LIAALAENDANTINYR

asiflugsznaums nssumeiasnuavdsudulamaly

ﬂWiLéN(;]’uﬁiﬁﬂWJ maenehtimuaclonaidegsiia U

wumssfiugsiaadslnl wndauassiuumeszaams

mausesdulaathedsiu uwamanesssssdgatalua
mmﬁ@miﬁmuaLLmﬁﬂmqqiﬁaLﬁamﬁmwu ewhla

Aenfumanssnurasmasudasmanalulafuaydony

demaBadugate vl nadidnmifeadestumasnouns
Definition, entrepreneurial attributes, mind-

set, and behaviors; entrepreneurial process of new venture
development and creation; problem and business opportu-
nity analysis; types of modern business model; fundraising
concept and process; sustainable growth management;
type of new venture creation; business idea presentation
for fund raising; empathizing effects of technological and
socio-economical change on new venture creation; case
studies related to entrepreneurship
0900 401 Asdamsidenagns 3(3-0-6)
Strategic Management
AMARIEY aNETuazasRIE NI

JomsiBonagms szdunazlsnINayMs NITUIUMS

mMasamaiEnagns meemsianuaedasienelua

mevenasing mansuunagnimeldanmmedaniiing
wWAtwiag nagnElumsdamauianssn msvhnagms WUfiR
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uazszfiung enadaiuisaleaua N AL NEIDs
whsnushs ) meluasdng madamsidsnagmivasgsna
sywhalsemeuaclamiiast nadldnmlumsansidnagns

Definitions, importance, and components
of strategic management; levels and types of strategies;
processes of strategic management; environment analysis
in both internal and external organizations; strategic plan-
ning for changing environments; strategic innovation
management; strategic implementation and evaluation;
relationships between policy and strategic planning of
departments in an organization; strategic management
of international business and globalization; case studies

related to strategic management

2.2nq3311en
A wandiedy
0905 302 AANANITHIWHATAAILNTFEI 3(3-0-6)
Financial Markets and Institutions
ATRINMTVDINU ANHIE LNLNLALANNAIALY
ma@ﬁuﬁﬁ@iaiwmm@ﬁa lassaauasnanmacifinnn
PRIMAN AT EALED TSGR b smeLasnaL e
WetnemMILFINs madams masdada Lmzﬂgwmaﬁﬁmﬂﬁaq
FummamsEuazamumstiu wissflamenstu Taduid
NANIZVILGROMANTR LA AL TN
Evolution of money; nature, role and im-
portance of money in economic system; structure and
operational principles of financial markets and institutions
in Thailand and foreign countries; policies of administra-
tion, management, promotion, and relative laws for financial
markets and institutions; financial instruments; factors that

affect financial markets and institutions
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0905 303 MENMTAUUAZNITIATISHSININES(3-0-6)
Principles of Investment and Securities
Analysis
Lf'alauvl,waesw%m : 0900 202 NMFAANTNIINS
GuadiaTusi
Prerequisite : 0900 202 Modern
Financial Management
wanMIaswlnaunndmemsSutseianeha
9 amauansauasi i fdushrmmieden naaoUwMaY
AT EUTEW I uAa ST My mivan
V3NE Mstszenavgedms eI unHE noudeaem
uasnnEingsmannIweade v
Principles of investment in financial assets;
differences and factors of determining return rate and risks
of financial assets, principles of security analysis, valuation
theory and the applications to real world valuation cases,
capital market theory; modern portfolio theory
0905 304 nsiiugsRasmsNENLAZsha 3(3-0-6)
inaluladinieiin
Start-up Finance and Fintech
Lf'alauvl,waesw%m : 0900 202 NMFAANTNIINS
GuadiaTusi
Prerequisite : 0900 202 Modern Finan-
cial Management
LLmﬁ@mié’msﬁa Startup MIIANIIUNU
matmmadmsnemssdinouasdvla meluladfihn
Uspynd lugsnamsiiu. waymavemNaR D nsinmemsin
suilshathuavnsdifnmassgsiamaluladnaiv
Conceptual and practical issues in a startup
business development; financing startups, operational goals
and growth; technology applied in a finance business; a
development of new financial products including samples

and case studies in Fintech Startup

6 navn:ligula:Us:udIawa uud
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0905 401 msdamsAwdauaziudasaulasl  3(3-0-6)

FEMINYAAR

Credit Management and Peer-to-Peer

Lending

mm&hﬁzyLLazﬂmﬁLguﬂﬁizmwmaqﬁuﬁa e
ﬁ@LﬁwﬁasﬁaL%@ﬁ%mmmzl,%q@mmwﬁm%umﬁmmﬁﬁuﬁa
miﬁmwmCﬁmmzwmgmﬁm%a wEnMPeNiRwde 5C
MAAATIERENTIMSI0E MIAATIERAUANYIE MIOTIEN
AR ML M e TG uasmT e Td
sz madssndldninms sC iemeanydaawda 55
nsfnmamiiuazmstansaudandiiom mMITENUdoya
SuFauarmsundaasdudadionsiamsudana
duarIsmsdasuduanum L%Bﬁ@’ﬂ@&@ﬂ%ﬁﬁ?%%ﬂﬂﬁ
UAwsenadsamedude wEnMsLATLIAMNARSTULEY
Fosaulmivhayena

Importance and classification types of credits;
collecting quantitative and qualitative data for credit analy-
sis, determining credit lines and credit standards Principles
of 5C concepts; Condition, Characteristics, Capacity,
Capital, and Collateral. Application 5C concepts for credit
approval. Collecting methods and bad debt management,
reporting credit and creating credit analysis models for
credit management. Importance and methods for credit
rating for default risk management. Principles and concept
of peer-to-peer lending systems

0905 402 MEMLABNUSWIATWITRTE AL 3(3-0-6)

swimediinnsaiing

Commercial Bank Operations and Electronic

Banking Operations

AN B0 ITWIANITN LD nifiuag
sroyusmaImded msendiuau mIUfdRauuay
wlennglunislduimsvassmarsmdadsUuunifsuag
PIATDIANTTANS MSVAMFULALMTAIUIDITIIATS
withee) MarhiuguatunauBMTRTdmamanIL
ITAYBITINAINGN HAINIVBITNATANETELaLTINAT
Sidnvsetind wansEunAMdneassneWETETsde
FLULLeTEg NV

Commercial banks features, functions and

systems in commercial banks; operations, practice and
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policies of commercial banks services in original condition
and online banking; financing and investing for commercial
banks; Monitoring on commercial banks’ capital reserve
based on Basel Capital Accord in central bank; evolution of
commercial banks; effects of commercial banks operations
on country economy system
0905 403 NEATEUNAATNITUTLAA 3(3-0-6)
Investment Banking and Valuation
Léﬂ%l‘ll‘llﬂﬁ'ltla‘m : 0900 202 MIAAMTNINS
Guadie Tusl
Prerequisite : 0900 202 Modern Finan-
cial Management
ANNANELAEIRLILAYBITINANILTUNR 11N
msvszifiuyaengatauasndnning medszyndldlisunsy
@amﬁama%ﬁuimlﬁamiﬂizL:ﬁusﬂa@h mahu3Emdan
vedendussintesmuarmarvuemedomss e
winswSluaaandnning msemememdnnindatausn
masomemdnne sz mehll nsanomemdnning
Taoniiu wasmaiauanevannnd Wnssumsvseniinam
mavhusnlunguidnaenadaudmhendnming st
yaen Aiufams and msFevanEwd sz aRnaowunan
wiswd madulesssadunuiams el madhEetuzadhams
MeUTsARMI N defians assEnUsIRRe M dTENNT
Definitions and scopes of investment banking.
Principle of business and stock evaluation; applying basic
computer program for business valuation. Registration as
public company and determination of stock price for selling
in securities markets; offering stocks for initial public offer-
ing (IPOs), for institutions, and for committee’s broads and
employees, spinning off, creating firm value; buying-backs
and de-listings, restructuring firms’ capital; leverage buyout,

merger, and acquisitions. Ethics of investment bankers

Qﬁ Tns. 043-719888
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0905 405 msﬁmmsmamsﬁu%uga 3(3-0-6)
Advanced Financial Management
Léaulmmaas1a3m1 : 0900 202 MIIAMINIING
uadialusi
Prerequisite : 0900 202 Modern Finan-
cial Management
wRALaENIEOMIIAMIMaR Whvse
memssemsmematuluamumaniagihs sadiudinmens
faunm s3snAa uazeadein amansmsinlvel 9 M3
AMNEUNU ﬁunuﬁunw,mzmiﬁmusﬂﬂmﬁ%ﬁaL‘ﬁwquﬁmmz
a3 MIUANIRusM AL madeAulamsdumatumed
amallliniuou dsssudlymuagiussnadidneniifiendas
MIMTIAMINIMIEL
Theory and concepts of financial management;
goals of financial management in current situation; agency
problems, corporate governance and sustainability; new
financial securities; financing decision; cost of capital and
optimal capital structure; working capital management;
capital budgeting under uncertainty; current issues and
case studies in financial management
0905 406 HNNWINITUIMITNITEU 3(3-0-6)
Seminar in Financial Management
Léaulmmaas1a3m1 : 0905 405 NSAAMSNIING
ﬁw%uge
Prerequisite : 0905 405 Advanced
Financial Management
nsUseynd ldmdnnisuazngudnisidn
sdfolndanldlunmsdaulanazmsuAtymmaniaidu
Um&mﬁ'mﬁuﬁtymLmzm@;miaim@miu%mimﬂmiﬁu
nagMEMIMIiu Measmulugafava mdeneineam
aifelnad massmagsfeuuudiotu maduuuulidnans
walulafufonauazanailiueilln analufava uazassen
yrsouidinan leelinsdidnmussdimahisueuazaitne
Application of principles and modern finan-
cial theories for decision making and problem solving in
finance; issues and circumstances in financial management;
financial strategy, investment in the digital age; modern
investment analysis; business sustainability management;

Decentralized Finance; Block Chain Technology and Crypto

E reg@msu.ac.th
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Currency; Digital Currency; professional ethics; by using
case studies for presentation and discussion
0905 412 msdanmsaaaides 3(3-0-6)
Risk Management
Lf'alauvl,wmsw%‘m : 0900 202 NMFAANTNIINS
GuadiaTusi
Prerequisite : 0900 202 Modern Finan-
cial Management

@’MN‘WNWHLLﬁZﬁWLWﬂ‘U@GﬂﬁLﬁ@@’MNL?I(F_Id
Fauns mEnmMa UssnmeeseaAuasanIEy naie
amadndaglfiesasiass q wiasdommsiuiatiosin
LLﬂEﬂﬁU‘%Wﬁﬂ’NNLﬁm mi’fu’@aaéﬂmazmzmmmﬁ'ami
UAsamadien manaueMmaenseaEsdmSUasng
pInAnaEEMIuMIE

Definitions and antecedents of risks; evolu-
tion, principles and types of risks and their effects; risk
measurement by using tools; financial instruments for risk
protection and management; organizing and process of risk
management; risk management planning for enterprises
and financial institutions

0905 414 MSAAMIMIIUFUYAAA 3(3-0-6)

Personal Financial Management

myfvuathrsnemematuliisiaet s imes
yaaa mademduuasnsunsldiuludue o sthollszuy
fenadersumsBuathgndas madesialiinsaasuay
whiduoanlasunnaselemiludmieha o aehofitsylinsmm
masinlfinshnoshamanzan madumBuausmmEtule
LAARDIINN Lmzmi’mLLmumiﬁuﬁm%fuamﬂméluammﬁam
Yy

The determination of optimal financial objec-
tives in accordance with various stages of individual life
cycle; personal financing and spending, personal financial
planning and control, savings and efficient investments,
appropriate credit usage, personal tax planning, and income

tax payment, and financial planning after retirement

6 navn:ligula:Us:udIawa uud
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0905 418 MTAATILANBNUMINTLTH 3(3-0-6)
Analysis of Financial Reports
L‘&iauvlmaaswim : 0900 202 NFAANITNIIMNS
Suadia Tusl
Prerequisite : 0900 202 Modern Finan-
cial Management
@’JWS\IWHElLLﬂSi@Qﬂi%ﬁﬂ@%’Umﬂﬁﬁm?wﬂ?ﬂmi
Gy maAeneismmnedanmensiulasandudayameas
IMTEU HENUALIT HMIUATIEANBNUMIMIEY M3
Aemeinn maensisnlin nemsilagEsemam
ynemtiwdie Flunssieaula
Definitions and objectives of financial report-
ing; analysis of financial environments using information
in financial reports; principles and methods of financial
reporting analysis; common-size, trend and ratio analyses
used for investment decision-making
0905 419 MFIANTNMSHIRTIHINLSTING  3(3-0-6)
International Financial Management
L‘&iauvlmaaswim : 0900 202 NFAANITNIINS
Guadia Tusd
Prerequisite : 0900 202 Modern Finan-
cial Management
LLmﬁmmﬁmmimqmsﬁwﬁa@ﬁLﬁuqiﬁa
FEVILTUNG FMNLINRDNNIIPIUNTRUTZA NI T2 el
seuunsnssrhoLseme Seulusnameessaruaniaen
nrdasuemsiFesuamaLAIIN AN TN AeY
madiedwlamesumsiugmiumasidiugsiasswiasume
Concepts of international financial manage-
ment; environment of international finance; international
monetary system; currency parity conditions; currency risk
exposure and currency risk management; financial decision

for international business
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0901 451 M5NGHNWMFaING 3(3-0-6)
Tax Planning
ewlavaenede : 0000 201 nsmBansuas
aguanegsha
Prerequisite : 0900 201 Taxation and
Business Law
MINssmMELM Bl AasTINmMMEEY
Afynas mn o fnemByaeifinuasmBawde W
Femiduluathasmdiameldnseusasngransuasanasy
NaTaLsadInN
Planning for personal income tax, corporate
income tax, income tax at payment place, value-added tax,
and other taxes for economical tax payment under laws,
regulations and social responsibility
0903 282 MEWUAWTUAsENAUMS 3(3-0-6)
Finance for Entrepreneurs
ewlavaemeden : 0900 202 msdamsmems
Wveatale vl
Prerequisite : 0900 202 Modern Finan-
cial Management
AnaadLaziihnagImMITANITNITEL
dwiusavnauns M AT LA MI TN T3S
servduLavaztzem Famaasendunulagisens o Ty
aasse uazmsud ledlgymmsenstivmasiisnaums
Importance and goals of financial manage-
ment for entrepreneurs; financial analysis and planning in
both short- and long-term; methods of financing; problems,
obstacles and financial solutions for entrepreneurs
0903 354 wANMFUsEAUAEY 3(3-0-6)
Principles of Insurance
ewlavaeneden : 0900 202 msdamsmems
Wveatale vl
Prerequisite : 0900 202 Modern Finan-
cial Management
ANNnENLasA NN IRINTREIUAY MT
Q”@mi@’nm?%mﬁaﬁnamma Uszinnaasmsysenudie wan
ﬁuimﬂnmmiﬁszﬁuﬁa Fynnvseiudy JUuuuuaisms

6 navn:ligula:Us:udIawa uud
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FuiunazasnIUseiugy madseiudie msussiuganm
matsdwety nadldnmenathaiifeadasiugafiams
Ui

Definition and importance of insurance, indi-
vidual risk management, types of insurances, fundamental
concept of insurance, insurance contracts, forms and
operational methods of life insurance, of health insurance,
and of Non-life insurance, Case studies related to insurance
business

0905 404 mﬁ')']\iLLN%LL&ZWJ&JQNYIN?’]‘]‘JLE% 3(3-0-6)
Financial Planning and Control
Lé'é]%l‘ll‘ﬂmi‘ltlaﬁ‘l : 0900 202 MIIAMINIING
Ruadielusl
Prerequisite : 0900 202 Modern Finan-
cial Management

%éjﬂmi’n@LLN%LL@%@’JUQNWTGWUaﬂad@ﬁﬂi m3
Wmﬂﬁﬂﬂ?dﬂﬁﬁ% m’i’JNLLN%ﬁ’l\li FYULIUUTZIN SUMT
Buaaemth maynsunsazeugamemstulael4lsunss
&idagu

Principles of corporate financial planning and
control; financial forecasting; profit planning; budgeting
system; pro forma financial statements; financial planning

and control by using a software package

0905 411 MmAanmanninduazmsioms  3(3-0-6)
nquvSnNIWg
Security Analysis and Portfolio Management
donlyvasnein : 0905 303 ﬁé’nmsammmz
msaszivanvswg
Prerequisite : 0905 303 Principles of
Investment and Securi-
ties Analysis
HemamanynSuazngamaTINg Mo
vinmne TadefifiBvinasomemdnning malenameLL
LLasmmLﬁaamaamﬁﬂw'%wa‘LLazmg'wéﬂw%wé MIIAMINGH
wdnmIng nopadelnallumsasulungsmanmng
Types of securities and portfolios; securities
analysis; factors of affecting security pricing; measurement
risk and returns of securities and portfolio; portfolio manage-

ment; modern portfolio theories

E reg@msu.ac.th
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0905 413 auWuEMIMEIU 3(3-0-6)
Financial Derivatives
Lf'alauvl,wmsw%m : 0905303 ué’nmsamuua::
Medenevannswe
Prerequisite : 0905 303 Principles of
Investment and Securi-
ties Analysis
VarnmarasoyiusmImsiin amaaynus
MIM3In ﬂizmumﬁs%amymwmiawﬁuﬁ yowdifeniums
ﬂizl,ﬁmwmLmzmsu’%mimmL?i&lﬂ@ﬂ%mmﬁavgﬁu% m3
aspluamansayiusuaznseyndld
Development of financial derivatives; markets
of financial derivatives; trading process; theories of price
and risk appraisal for derivatives; Investment in financial
derivatives and applications
0905 415 N1533LNIINSER 3(3-0-6)

Research in Finance

waulavasseden : 0900 301 Fnensudeyis
Wegena
Prerequisite : 0900 301 Business Re-

search Methodology
Inensude Auasshanasisn Flumsisy
ymamatiulusudiuene ) madnsmslensitiymmms
SulusnmnmiadnasmmamsSuiasmhegiia
Research methodology and statistics for
applying financial research in other issues; analysis of
financial problems in real situations of financial markets
and business sectors
0905 416 MaAenemBalFnamemsiin  3(3-0-6)

Quantitative Analysis of Finance

ﬁau‘lwmsw%m : 0900 202 m‘é’:l'@mﬁ?'l‘lﬂﬂ’li
i lusl
Prerequisite : 0900 202 Modern Finan-

cial Management
PaulP 333 wasdstlirasmaiensids
aanausiomasindslamemaiu whmawasshuuulwmasingu
Ta nmhldsunssdidagusngaalumasunn
waem3sindula

6 navn:ligula:Us:udIawa uud
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Scopes, methods and benefits of qualitative

analysis in financial decision making; ways and models of
decision making; applying software package for calculation

and decision making

0905 417 gnARUTIMAMUSWMTULIEIUSN  3(3-0-6)
amauannsng
Private Equity and Venture Capital
donlyvassede : 0905303 VANMTAITUAE
maenNmannSng
Prerequisite : 0905 303 Principles of
Investment and Securi-
ties Analysis
MINBNUAEANNAATYYRITINARIUTINGIY Y

AMTULSEMUONAMANENNTWE ST NTLIUMT KALIAT

gespanaiusINa U MSULS U namanannIwg anu

WesuasnguanefinedasiugafialduaanasuaviuLsem

wonamemanyng mstlsziiuygaennams emadiusees
tnasuuazilsznaunsgsiausnamandnning sautla

fhathauasnatidnmassgsialdusinasmud miuustuen
amemannIng

Development and importance of private equity
and venture capital; nature, processes and cycle of private
equity and venture capital; risks and related laws of private
equity and venture capital; enterprise valuation; relation-
ships between private equity investors and entrepreneurs

including samples and case studies in private equity and

venture capital

0905 420 MstiwHansiamsadonsansns  3(3-0-6)

Real Estate Finance
donlazassede : 0900202 madamsmams

wnatste vl
Prerequisite : 0900 202 Modern Finan-
cial Management

LW EANITUIMITNNSENADNISTANS
advnBaming matseiiunemedantiming msliemsiany
Geuazealla uaurasSAIY U SR nademn
s Uasrdumami ﬂaww&lﬁﬁm%mﬁummmﬂu

adavnBaming npanefiifendasumsiamsadeniaming
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Concepts of real estate finance; real estate
valuation; risk and uncertainty of real estate investment
analysis; real estate financing; tax issues; legal environment
of real estate investment

0905 421 MsUSMaMsUsiwIwIAAY 3(3-0-6)

Non-Life Insurance Management

AANMILALANNEN Y IRINITUILIUIW AT
Srie sy MaUssuaa maYsiuiusneud N
syiiemamgiauasmMIzuas maLseiwiegifme matiseiv
fudaedauaznsdssivda F5maeuiugsianaysein
ANeine UmMIaIMaUseiuImeNUeaMILININTEL

Concepts and importance of non-life insurance
management; types of risks; fire insurance; automobile
insurance; marine and transportation insurance; accident
insurance; miscellaneous insurance and reinsurance; non-
life insurance business operation; role of non-life insurance
on financial management

0905 422 msﬁ’mﬁuﬁamsﬁ'ﬂm‘smemsGu 3(3-0-6)

Accouning for Financial Management

s emsEndy uashfivasmatiyfie
MITANIIVNINMERW MINUNWTIM &Y MM WU
TnelFounlsesnouingn mausmsautlsssnonfieamanatin
manaunuh s mfiL@m5ﬁﬁuqquLﬁaﬂWi¢T@ﬁusLaw1ﬂmiCﬁu

Definitions, importance and functions of ac-
counting for financial management, financial planning, Cash
management by using cash budget. Budgeting manage-
ment for finance, profit planning, cost analysis for financial
decision making

0906 203 NM5ANFTUISUSINA 3(3-0-6)

International Trade

noEimItsEholseme Saruanidaou
ANTUMIRUITHNILTENE UaYILUUMIRUIEINTINe
AaMIMUazAaMIt13edn wlinilagiiurasmssangs
wwiaEgRiaTeslssmese MITINNguLaLgUaTIAMInam
mrmwLmzmmﬁwﬁzysnaqmsﬁmmnﬁwmﬂmmLﬂiﬂ:@ﬁﬂm

Theory of international trade, foreign ex-

change, international monetary institutions, and inter-

ﬁ navn:ligula:Us:udIanwa uua

Qﬁ Tns. 043-719888

KANFASNMSANUYI SstAUUSTYNIOS
urIdnendgumais,mu UmsAnuv 2569

national financial system; balance of trade and balance
of payments; current trends in economic integration of
countries; integrated trade groups and trade barriers; role
and importance of international trade to the Thai economy
0907 402 MRufuaculeigmanad 3(3-0-6)
Theory and Policy of Public Finance
UnUMeessgLe IussuesEgiia nnudRue
AD1TUL mwﬁwamzmm&luaﬂ ‘HIH‘]JWEJﬂﬁ@ﬁd MITAHIT
WAEMINITNLMINGINT MITNHUFTLIMNMLeTETA
wetnemEens mﬂammwzdm%ima susTanaMLE AL it
ADNIUE mwﬁLﬁ"mﬁmﬁﬁmu@mﬁmﬁi‘}’fmmaﬁgmaﬁ
NERERH mﬂ%m’%@ﬁamqmm{jmﬂm%ﬁamﬂumiﬁ@ﬁu
%‘ﬂad%ﬁma
Role of government in economic system;
public goods theory; externality theory; public policy; re-
source allocation and distribution; economic stabilization;
taxation policy; government expenditure policy; government
budget; public debt; theories of appropriate expenditure of
government; using economic tools for government decision

making

3. waAITLAans
v A a a tﬂl tS‘ A a L% o
ThdenSeulunsindu ) Adaseuluuninends Swm
laidaand 6 whefa

4. wnadsssumesaimaswa (Mstlnnunsasauiafng)
0199 499 &whafnu" 9(0-40-0)

Cooperative Education

matftidas Tusonutsenaumssghadisvuy
Toenasasdlassm e inandefusnudsenoumsiie
Wannddaliianudmannauasineineadostiums
Fnuwlusmudsenaums Aemasnansn wmawasnawas i
shumsdnaenaiduszun madang masindula naanaurinue
Tunsiiengiuarmedssfiwh A idnlammnassmaaa
GIRIMSTDIFMUUTZNALMT LALAMAUIIU

A systematic provision of work-based learn-
ing is in the work place for students with the cooperation
between the university and the work places to allow the

students to develop both academic and work-related skills

E reg@msu.ac.th
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in the work place. This procedure will help the students in
self-development in terms of systematic thinking, observa-
tion, decision making, analytical and evaluation skills. Also
it will result in high quality graduates who are most suitable

for the work places and the labor market

0903 430 MsRnUsERrUMSBATEN 2(300 Falag)
MyumeLdmnagsia
Business Administration Internship
msfnszaunseRsEwmehumsLAmsysna
sLuwhmwmaﬁima $9snvina visaienau
Business administration internship in enter-

prises, government agencies or privatization

% Tns. 043-719888 navn:ligula:Us:udIanwa uua E reg@msu.ac.th T a1msdg:1 nn1stja1\)[nh\nnmmams ey
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MANgRsLSINITINaLANG
sandnmsitiugdssnaunsgsnassie s
(udngwsusl W.el. 2567)

Tanangasuasa2IMNVaInangas

Mg L ANgATLRNITINatiufia
saArmadiugsznaunegsiesdielmsl
MENDIND 1 . Bachelor of Business Administration Program in

%aﬂ%mvmvmazawﬁm
mwing  @audis)
@Gotio)
Mg @ouis)

(T980)

a Y a
70 (213)
Adl

Nuwwheianisaunaaansngns

Modern Entrepreneurship

a a o a < v a v !
- Usvsgstiatoudin (nafhdisznaumsgstiasdle s
[ £ a v 1
- usu (mafudusznaumsgsieasielna)

. Bachelor of Business Administration

(Modern Entrepreneurship)

: B.B.A.(Modern Entrepreneurship)

uaneanangns Biaend 120 whufia

wangas

Sunaniheio Mamaeandngas Widounh 129 miefn

Iﬂi@ﬂ%’qmé’ngms
WNINIL

n. waneRTAnwIva b
2, NINITIURNE

NANIMHNY
nasITLeN
- Jnaniediu

-Amenidan
a A
A. NAIT ARG
NNIUTEFEUNMITM AN

(Mstnnuiseaniadinm)

XLy

Q§ Tns. 043-719888

6 navn:ligulaus:udIawa uua

ﬂﬁwﬁmawﬁnqmﬁmuﬂ
Tusunssin Tsunsuaufiadnin
Laistoundn 24 laitonndn 24
Laistaenin 99 laistorndn 99
45 45
laittoend 54
36 36
laittoend 18
laivtaund 6
lsittoend 2

laiiaund 54

laittoend 18
livtaend1 6
laittoend o
(lsittoen 300 L) (laittoend 4 iew) (listumiceria)
(Laistumhefio)

1 ¥ 1 K% 1
Laistaenan 129 laistaenan 129
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swi*nﬂwé’ngm
wsaesmdAnwialy laiiaund 24 wbaefia
RANINIL AN laivtaundr 99 wbaefia
1) ARaATHNK 45 wkaEnie
0900101 eraiasduiieariugafia 3(3-0-6)
Introduction to Business
0900102  vdnmInmaadelns 3(3-0-6)

0900 103

0900 104

0900 105

0900 106

0900 201

0900 202

0900 203

0900 204

0900 301

0900 302

0900 303

0900 304

0900 401

Principles of Modern Marketing
matseyndliinaluladfdvialugsia 3(2-2-6)
Digital Business Applications

3(3-0-6)
Accounting Foundation for Business
3(3-0-6)
Management and Organizational Behavior
3(3-0-6)

matyadesudniugaia
MEseMEUATNOAnITNaINMS

wiangensasgsiadaiu

Introduction to Business Economics

mamBanIuangnanegIia 3(3-0-6)
Taxation and Business Law
masamamImasusselval 3(3-0-6)
Modern Financial Management
ahidUszend lwdogsiia 3(3-0-6)
Applied Statistics for Business
myenzidayaidgsia 3(2-2-5)
Business Analytics

Inenselerinidugsnia 3(2-2-6)
Business Research Methodology

MM IMINANLAUTIANT 3(3-0-6)
Production and Operations Management
mMgINnEINa 3(3-0-6)
English for Business

anadugssnaums 3(3-0-6)

WAYMIFNIETIRGINa sl

Entrepreneurship and New Venture Creation

mydamadenagns 3(3-0-6)
Strategic Management

2) ngxdrien Lsistaend 54 Wuena

2.1) 3 andeay 36 WIENA

0903 463

Qﬁ Tns. 043-719888

aasuazdadlunsiesamgsia 3(3-06)

Science and Art in Business Communication

ﬁ navn:ligula:Us:udIanwa uua

0903 504

0903 520

0903 521

0903 622

0903 5623

0903 624

0903 625

0903 5626

0903 627

0903 5628

0903 629

2.2) 37anidan

E reg@msu.ac.th

KANFASNMSANUYI SstAUUSTYNIOS
urIdnendgumais,mu UmsAnuv 2569

ma¥ennladsfnduasiaslsglmu  3(3-06)
oehadlefu

Sustainable Logistics and Supply
Chain Management
ﬁugwmammﬂu@mzﬂaums 3(3-0-6)
astelonal

Foundation for Modern Entrepreneurship
MINUHUTINWALHBINYINA 3(3-0-6)
dwiugdssnaums

Business Planning and Developing
for Entrepreneurs
MeRRLUUENETIRLAE IR 3(3-0-6)
WINIINGINA

Creative Thinking and Developing Innovative
Business
mafudssneunmdiodoon 3(3-0-6)
wazamadietiu

Social Entrepreneurship and Sustainability
maamaRATREMIURLsENaUMs  3(3-0-6)
Digital Marketing for Entrepreneurs
MIRUUALMITTEANT b 3(3-0-6)
dwiugdssnaums

Entrepreneurial Financing and Funding
madnansisld | 3(3-0-6)
wagmatsediulasims

Feasibility Study and Project Evaluation
lassnuRinUGiTR 3(1-4-4)
dmsunidudisznaums 1
Entrepreneurial Practicum Project 1
lassnuRnUGiTR 3(1-4-4)
dmsunsidudisznaums 2
Entrepreneurial Practicum Project 2
dumnmemaugsznoums 3(3-0-6)
UALHIANITH

Seminar in Entrepreneurship and Innovation

Lsistaendt 18 wiaefia
fRasnanRanINTEATGE
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0903 501

0903 502

0903 530

0903 5631

0903 632

0903 462

0903 510

0904 328

0904 331

0904 333

0904 418

0904 420

Qﬁ Tns. 043-719888

nasdmsidiugisznaunis
mydamsmsuitymensdautds  3(3-0-6)
LAYMTATERTA

Conflict Resolution and Negotiation
Management
mﬁﬂmimmL?'{ml,mugimmi 3(3-0-6)
Integrated Risk Management
nagnsMaIEuagINawazMIawM  3(3-0-6)
Strategies for Business and Investment
Presentation
vinwemaduihideeisessn 3(3-0-6)
wagmavhansduia

Creative Leadership Skills and Teamwork
MIVeMIeRaTLLaLNUtANT 3(3-0-6)
NIT3NA

Management of Network and Business

Partners

naNIMwIanssagana

madamagsfasensman 3(3-0-6)
Business Startup Management
vRenisuuactyglaehing 3(3-0-6)

fsumsdamIgnadanies
Blockchains and Artificial Intelligence

for Smart Business Management

myAemzidayare vn 3(2-2-5)
Big Data Analytics

SYUUTINADANTEE 3(2-2-5)
Business Intelligence Systems
MEUEAITYAM LMW 3(2-2-5)
Business Data Visualization
massynderinditamsiams  3(3-0-6
NG

Applications of Customer Relationship
Management Software
matszendlfmelulad 3(3-0-6)

dwsunsialv

Technology Application for New Ventures

ﬁ navn:ligula:Us:udIanwa uua
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néaﬁmnﬁé’@nﬁqsﬁqaﬁa‘lmi

0903503 MIUFMIFsNasEwhadsene 3(3-0-6)
International Business Administration

0903506 SELLEEMNEABN YN 3(3-0-6)
g3heaelval
Information Systems for Modern Business
Management

0903507 R¢IVLIMILIMNI 3(3-0-6)
UAEMINARINYAGNNN
Service Psychology and Personality
Development

0903 512 mmﬁaﬁmm‘quﬁaLLazmﬁ@mi 3(3-0-6)
ANNTLRATELYNEINA
Sustainability and Responsibility
Management

0903513  MIAAMIINAIWIANA 3(3-0-6)
LAZTINAEiaN
Small and Medium Enterprises
Management
NRNITRINALHLW

0903533 nuaduriissnaumsnsiaguem 3(3-0-6)
Community Business Entrepreneurship

0903534  MIAAMIBIANIINLNTI 3(3-0-6)
DENIFIFTIA
Creative Management of Community
Business

0903535  MIAMARMTLINATNTU 3(3-0-6)
Marketing for Community Business

0903 536 mﬁ@mimmﬁlﬁ'amiﬁwm 3(3-0-6)
IR
Knowledge Management for Community
Business

nAITNRanLE Litond1 6 wiaefia

'

¥ A a a t:!l a A a L9 °
GLmaamimﬁmemmau 9 ‘WLﬂﬂﬂ@iﬂ%&J%ﬂV]EﬂaH NUIN

laidaand 6 whefa

ANInYsTEUNMSIMIATMIN (MsElnnusasunafnm)

0199 499

E reg@msu.ac.th

Fviafinm* 9 mhena

Cooperative Education
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0903430 msHniszaumsalinTn 2 whefia

MITULAIgINa

Business Administration Internship

* matszfiunamaBumiu S vie U laadhsulessms

a &K =S 6 K2 1
anfafnuainyszaumsnt luwsmulsznaums liteanh
400 Falswas lsiiumbeia

= Anamlaitoundy 300 Flas matssifiunansiEen
s S v3e U wazlsisumiaefie
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saArmadudussnaunmgshessielysl (dngaslnal we. 2567) szunnd

ad v
I 1 Mmanw

. ‘. NuwanuILia
SURIL E DR R R
Tdsunsailnd Tsunsusuiadnm
XXXX XXX eIl 8 8
eaidasduieaiugsfia
0900 101 3(3-0-6) 3(3-0-6)
Introduction to Business
wanmInaasse g
0900 102 3(3-0-6) 3(3-0-6)
Principles of Modern Marketing
Augmzasmadugsznaumasi vl
0903 520 3(3-0-6) 3(3-0-6)
Foundation for Modern Entrepreneurship
59 17 wiweia 17 wiwaeia
14 1 madae
. - NwnMLAG
SWeIT Fa N N
Tdsunsalnd Tsunsusuiadnu
XXXX XXX wneRmanmv 6 6
maseend dmalulad favialugana
0900 103 3(2-2-5) 3(2-2-5)
Digital Business Applications
matyAdesusniugaia
0900 104 3(3-0-6) 3(3-0-6)
Accounting Foundation for Business
MIIAM TN ANTTNBIRMT
0900 105 3(3-0-6) 3(3-0-6)
Management and Organizational Behavior
mavausmMgsiaussiemn gafadmsuAsenaums
0903 521 3(3-0-6) 3(3-0-6)
Business Planning and Developing for Entrepreneurs
59 18 Muaefia 18 e

QN Tns. 043-719888

ﬂ novN:liguLaUszudana uua
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U
2 MAAK

=)
=p

MU

Eherl a3 " .
Tdsunsudnd Tdsunsaaunadnwn

XXX XXX neAMAnmT b 6 6

wiagenamsganaagsii
0900 106 3(3-0-6) 3(3-0-6)
Introduction to Business Economics

ﬂ?‘iﬂWﬁ@’]ﬂiLLﬁ%ﬂQ%N?H‘q‘iﬁ%
0900 201 3(3-0-6) 3(3-0-6)
Taxation and Business Law

mysamsmImsEwadTe s
0900 202 3(3-0-6) 3(3-0-6)
Modern Financial Management

MaRAUULENSETsAan IR IANTINgTA
0903 522 3(3-0-6) 3(3-0-6)
Creative Thinking and Developing Innovative Business

598 18 Mikefia 18 k@

U9 2 madma

a3 N Aa

ST R R
Tdsunsxdnd Tsunsuaunadnw

A & <&
XXKX XXX wnedmeanmT 4 4

addsrandludegstia
0900 203 3(3-0-6) 3(3-0-6)
Applied Statistics for Business

myeneidagaidgana
0900 204 3(2-2-5) 3(2-2-5)
Business Analytics

MNAINAHEINA
0900 303 3(3-0-6) 3(3-0-6)
English for Business

madurlssnaumaiiodeanuasanndatiu
0903 523 3(3-0-6) 3(3-0-6)
Social Entrepreneurship and Sustainability

masmaRaYRENSURLsYNaUMS
0903 524 3(3-0-6) 3(3-0-6)
Digital Marketing for Entrepreneurs

59 19 wefia 19 wkefia
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4 3 macu
. " WU
WL Fadn - -
Tdsunsalnd Tdsunsasuiadn
nnndeniiiduniia
0900 301 3(3-0-6) 3(3-0-6)
Business Research Methodology
mMavemMImManaaLasUfIaNT
0900 302 3(3-0-6) 3(3-0-6)
Production and Operations Management
MRRRLAEN AN URLIsENaLNTS
0903 525 3(3-0-6) 3(3-0-6)
Entrepreneurial Financing and Funding
ndnmensinlllduasmalssdiulassms
0903 526 3(3-0-6) 3(3-0-6)
Feasibility Study and Project Evaluation
XXKK XXX RNAITIBNEEN - 3
XXKK XXX RTINS 3 3
59 15 Mkefa 18 Wubaeia
14 3 madae
. i NwanukEia
SURIL 2231 - -
Tdsunsaind Tsunsusuiadnu
=7 v v 6 a 1
eafhugisznoumsuamssosssagsialval Entre-
0900 304 3(3-0-6) 3(3-0-6)
preneurship and New Venture Creation
msdamsladafinduasvisldgtmuaehodiofiv
0903 504 3(3-0-6) 3(3-0-6)
Sustainable Logistics and Supply Chain Management
lessnminufiAdwmsumsifhgisznonms 1
0903 527 3(1-4-4) 3(1-4-4)
Entrepreneurship Practicum Project 1
XXXX XXX RNAATIENGEN 6 9
XXKK XXX RNAITIRENER 3 3
598 18 wwana 21 wikeia
U1 3 meggFau
. i WML
UL 93 R 3
Tdsunsalnd Tsunsusuiadnun
& 6a a v a a
MWL AU N BNMIMMULINITINA*
0903 430 2 -
Business Administration Internship
59 2 YIEna
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0900 401 3(3-0-6) 3(3-0-6)
Strategic Management

nansuasfatlumsiossmegsia
0903 463 3(3-0-6) 3(3-0-6)
Science and Art in Business Communication

& awva o v =1 v
lessamiinufiddmsunmdudseneums 2
0903 528 3(1-4-4) 3(1-4-4)
Entrepreneurship Practicum Project 2

Fusnmemadutsznaunmuasuiansan
0903 529 - 3(3-0-6)
Seminar in Entrepreneurship and Innovation

XXXK XXX PAUIRITLBNEDN 6 8

598 15 wkefia 18 Muaefia

U9 4 madma
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0903 529 3(3-0-6) -
Seminar in Entrepreneurship and Innovation

XXXK XXX ANIPITLBNEN 6 -

annNafnm**
0199 499 i 9
Cooperative Education
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AadLNes18M
waeszEnud
UNIOITUANIY Lsistoandn 99 waefia
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0900 101 eowidasdwiraiugsia (3-0-6)

Introduction to Business

wanMsUAZgULLDIANTMITSTA Jasmsnsaaems
1Usznaupsfia wwdnlumstsenaugsia quidnuazaasann
wiedaavIgsia Hanssumegshauazanudiussznnefiansss
YNITINA NONANYTING UTANNYBITINA ANNAATYUALLYILNYD
matsznaugsiialudens waﬂiwummﬁmwLmﬁauﬁa‘i@ia@iﬁa
ANNANATJVITTTINALR ANHSTURATELFDHIAN ITLTTINMNIDTT
LLﬂZT\l‘ﬁmU‘ﬁmﬁJaﬁﬂﬁﬂixﬂau‘ﬁﬁﬁﬁ] ﬂiﬁﬁﬂﬂ?“ﬂ’mﬁﬁﬁmmﬁmﬁ
U5naumImIgsna

Principles and forms of business organization; objec-
tives of business entrepreneurship; concepts of business entre-
preneurship; characteristics of business environments; business
activities and relationships among business activities; business
law; types of business; importance and roles of business entre-
preneurship in society; effects of environment on business;
importance of governance; corporate social responsibility; busi-
ness ethics and codes of ethics for business entrepreneurship;
case studies related to business and entrepreneurship
0900 102 stdnmsaaaaselus 3(3-0-6)

Principles of Modern Marketing

WNAR UST0 Ly NN AYIaIMInaa SNHLU0d
aan amiumaema wifivamenme wodnsawgLslne msuas
duama mafenamadhnme mansehumldadum diu
19eFNMINMA mwmmijwqﬁixmﬂLLazmimm@ﬂﬁﬂmi 738
UTTPMALANSURPTaLRDIAN NITARIITITR AR aLsDdn
audsilaqiiu

Concepts, philosophy, and importance of marketing;
characteristics of marketing; marketing institutions; marketing
functions; consumer behavior; market segmentation; market
targeting; product positioning; marketing mix; international
marketing and modern marketing management; marketing eth-
ics and social responsibility; case studies related to marketing

from the past to present

Qﬁ Tns. 043-719888
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0900 103 msuszandldivaluladaivialugsna 3(2-2-5)
Digital Business Applications
mmﬁﬁa@ﬁmﬁ‘mﬁmwuLLaszﬂIuIaﬁmiaumﬂ

masendlisuumaluladaavia L‘ﬁ'amm%wmu‘giﬁa svuudaya

uazmadanstayaegstia nedansmaluladmssme mabilad
dorsvan welilagBuwreiin meldresiamedlumsfiesetasns
agania madamsguddess nsnwessoasiusueeninas

a‘%aﬁﬁmLLazm,]wmaﬁmmi?aaﬁslugﬂt,t,w@%ﬁa matseend 4

ponmaiuazmaluladifavialuasdnagsia
Basic knowledges of systems and information technol-

ogy; application of digital technology for business administration;
information systems and business information management;
information technology management; mixed media technology;
internet technology; using computers for business communica-
tion; data management; computer system security; laws and
ethics regarding digital communication; application of comput-
ers and digital technology in business-related organizations

0900 104 ﬂ1iﬁmﬁL5mﬁuﬁ1ﬂ%ﬂ§iﬁﬂ 3(3-0-6)
Accounting Foundation for Business
M Sanszad uazeman e sleyarmatn g

fiumsmdingsia sinmatinAuaznouuaiaidnadilumsderh

uashEUaT I MY nsidagauasndamedasa

Tunanumenaiu S3unssamematiod miﬁiy%ﬁaaﬁmﬁami

Jamagsia wnAnuaswaAnTsNeI MAAeTZRGWL-3aN0e

fls sutlszanms sulssnM AW mﬂ%@ﬂ”aadamdﬁaﬁlﬁami

dnduwlamegniauazmstlsznaums

Meaning, objectives, and importance of accounting
information in relation to business; accounting principles and
basic frameworks for preparing and presenting financial reports;
data analysis and disclosure of information in financial reports;
accounting ethics; introduction to accounting for management;
cost concepts and behavior; cost-volume-profit analysis; budget-
ing and capital; the application of accounting information for

business decision making and entrepreneurship
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0900 105 ASAMSUAZWEANTTHIAMS 3(3-0-6)
Management and Organizational Behavior
whdafefumsiams wmmaaéu%mﬂuaﬁ%iﬁa

ﬁmimgwmﬁaauasﬁmiwﬂﬁu@a NILLIUMIIAMT UWIRALAE

‘wﬁﬂmiﬁ'mﬁumiﬁ@mi‘w%wmmmwé wAeReniunn ANy

09dims wo@nTsngs magsla mefinluasdms mfiesiadoa

emidiauds uaeTamsTanasdims gafesehasmeuatlamiie

i Mt mensenAeSfam e AT AeysUB s

el malimalulaglusedms MIAILANLALLTLAUHG

ﬂﬁ@ﬁtﬁ%ﬂ%ﬂma@émi ﬂitﬁﬁﬂ‘tﬂ“ﬂaﬂaﬂémiﬁﬁﬂﬁﬂiﬁﬂﬂﬂ’NNﬁTL%’ﬂ

HAYANIVEN
Concepts of management; roles of executives in

business changes and high competition; management process;
concepts and principles of human resource management; con-
cepts of organizational behavior, group behavior, motivation,
leadership, communication, conflict, and organizational culture;
international business and globalization; setting strategies for
organizational development in order to respond changes; ap-
plication of technology in an organization; organizational perfor-
mance control and assessment; case studies related to both
success and failure in organizations

0900 106 \eiswgenadgsRaitinedu 3(3-0-6)
Introduction to Business Economics
LLmﬁwﬁugmmaﬁwmﬂ@mﬂm% noEghEnTIHEe

msdemesduuiazmls glasduazgmuiud dnunians

Tassstamanenlaziameh o dhmsneuasiinm bamaeswgiinamme

eldsenmnd maluuasmanines ultnemands madhssring

Usune ﬂJﬂ‘WLL’J@E?PJN“ANQ?T?"’ULLﬁt%IEIUWHLﬂiﬂjﬁﬁQN%ﬂ?ﬂﬁﬁdNﬁ

FlaNaMILIIBITITA
Basic concepts of economics; theory of production;

cost and profit analysis; product demand and supply; character-

istics of various market structures; goals and problems in
macroeconomics; national income; finance and banking; fiscal
policy; international trade; business environment and macroeco-

nomic policies influencing business performances

9 navn:ligula:Us:udIanwa uua
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0900 201 mimﬁ?mnmazngumﬂqiﬁa 3(3-0-6)
Taxation and Business Law
vaninowinazzUuULgas 3ens Aanmssiinuazin

fumBanndsznatung ww miduld miyadiin migate

Y mﬁﬁﬁm%mﬁmjﬁa 1#un masswaniin mieanns uag

mitasin NOVANEUASIaEN T L‘%amﬂ@a AenTau ﬁrgrywwﬁ

AR L@ﬂmﬂé’mmm‘svmwsm ﬂ wﬁnﬂgwmaLLaviﬁﬂﬁﬁaLﬁ:mﬁu

msa@m mmwm‘wmmumimsmﬂﬂimaumm %Lﬁ.l&lllﬂ@ll@?l

Lﬂﬂ’l“ﬂadﬂ‘u‘ﬁiﬂﬂ ﬂ?‘iﬂi‘lﬂﬁ’ﬂ@ﬂWi‘ﬂNﬂQ‘VlNWﬂWLﬂﬂ?“ﬂaﬂﬂﬂﬂﬁ

Qumamuﬂm
Rules and forms of taxation; methods of assessing

and collecting taxes based on the revenue code such as income

tax, value-added tax (VAT), and specific business tax; business-
related taxes such as excise taxes, customs duties, and local
taxes; civil and commercial laws; personal matters; juristic acts;
contracts; debts; torts; individual contracts; legal principles and
practices concerning the business establishment; termination
of business; rules and regulations related to business; legal
practices related to consumer protection

0900 202 MsSAMIsMeMaiuaaa lusi 3(3-0-6)
Modern Financial Management
SeTeAuna ;

0900 104 msﬁ:yiuﬁaaé’uém%nqsﬁa

Prerequisite :

0900 104 Accounting Foundation for Business

wnAemmematiulugeiiagiii waseasiolumatoms
m‘sﬁuﬁﬁm%oﬁumwgﬁwadﬂixmmmzmaﬂan W3

UftalumsAensimemetusazmanausslasnsUszyndum

AMNAAINSEL MaAemEAsmMiu gaenSumunm aments

Suuazamifumsiu nanvinduazmstssduyaemo a3 du

Gupuuaclaseaadunu aABuaEHanaLNL uleny

Wuduna JUUTraImMNITRUITELENILALNITIANITNITNE U

AL asindfymonstin e vdnmnd L Aauas

oS nBaUNSEens o) wnemaRan IR assnTat et
Modern financial concepts and tools for financial

management in organizations participating in local and global
economies; current best practices in financial analysis and plan-
ning through the application of financial concepts; financial
statement analysis; time value of money; financial markets and
institutions; securities and valuation of firms; cost of capital and
capital structure; risk and return; dividend policy; long-term fi-
nancial budgeting and working capital management; important
financial issues; leasing; hybrid securities and derivatives; trust

funds; concept of corporate sustainable development
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0900 203 aidiszyndlwidegsha 3(3-0-6)
Applied Statistics for Business
miﬂixqﬂ@ﬂ%imﬁﬁaﬁugmslwﬁmiﬁa AU

iasga mﬁ@ﬂ'mawLmtmiﬂismmaﬁaw MIUANUAIANNINAY

i maguehoehs masssnadaseaidesiu MAVAFRUFINGT I

manasaulasums malesienuudsTn mallemsiena

DANBELALAMANTIUS IedaiiuasmaAenziaynsana ahauon

MITUNGIN miﬂimﬂﬂﬂfﬂﬁmﬂimamﬂama%tﬂlamﬁ,mmﬁl,t,az

Wiauatayamstia
Applications of fundamental business statistics; data

gathering; central tendency and variation of data measurement;

probability distribution; sampling distribution; confidence inter-
val estimation; hypothesis testing; chi-square; analysis of vari-
ance; regression and correlation; index numbers and time series
analysis; nonparametric statistics; application of computer
software for statistical analysis and presentation

0900 204 MsAAnzeyAITessia 3(2-2-5)
Business Analytics
whRauazMaNNsTeIMY e NZoyaTeysia atle

madewsundaga madaiiandays mavssianadays maflams

Anzideya miﬂiwqﬂﬁslﬂﬂﬂmw@amﬁama%vﬁ‘a mMIIANs

dogyn mMadamsuasiensidosamnalug mahisvedayaaths

aaasad st asdemnsdanpudayaie Wlumadaaulams
gt nadiAnwn lunsAensidosaidegana

Concepts and principles of business analytics; tech-
niques of data preparation; data selection; data processing; data
analytics techniques; application of computer software for infor-
mation management; big data management and analytics;
creative presentation; knowledge acquisition from databases for
business decision making; case studies related to business
analytics

0900 301 Anenseiiieninidegsnia 3(3-0-6)
Business Research Methodology
seAndis@unads : 0900 203
aﬁﬁﬂﬁ:qnﬂmﬁaqiﬁa
Prerequisite : 0900 203
Applied Statistics for Business
WIAA MANMT WALANNAAIINIINE LIennns

meiumsmedases matmuadaus ﬂﬁ%ﬂﬁm@jﬁmms

MINaEY ﬂ’]‘a‘lﬁaﬂL@%adﬁai%ﬂﬁal@i?%ﬁ miﬁ%ﬂdm‘%mﬁmﬁu

swrndayauasitmavnusdags ndszanans madiezn ms

ﬁEﬂNﬂLLﬂtLLﬂﬁﬂ’NNWNWH ﬂﬁ@ﬂ%ﬂ&l\ﬂ% MIUFUDT LU

Lﬁmﬁﬁnﬂmmqiﬁa
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Concepts, principles and importance of research;
research types; research topic; identifying variables; formulating
and testing hypotheses; choosing analytical tools; developing
tools and methods for data gathering; data processing; data
analysis; summarizing and interpreting results; writing reports;
research presentation for business problem solving
0900 302 MsIANTNSHAGLALURLANS 3(3-0-6)

Production and Operations Management

wwaReRefumatanssIUnaHAe TININAAUAY
73N3UINI nsfmuarhiafisouazislsenu maneedads
waasinauAzaynTel msanuurER et mademiandu ma
UIMInamasamae mafmuanasgwng mediulysnu ms
ALANAMNMITHAR MehaasAumefidhan Flumsdamems
wAa FBmsdemsiFa S medanaviadlggunm,

Concepts of production system management for
manufacturing and service businesses; factory location and
layout; installing machines and equipment; product design;
material procurement; time and wage management; setting of
task standards; task reform; production quality control; com-
puter applications for production management; quantitative
approach to management; supply chain management
0900 303 AMWBINYWEIN 3(3-0-6)

English for Business

mslEmmdsnaulwdegstia mesmdayatnansms
3 nadesaamanesfia tims@ayuacmslasan mansan wasies
o nsimeaimegsia mEieuanegIia mslthanafientiy
muéﬁu‘qﬁﬁmﬁxﬂﬁamﬁa?%ami

Use of English for business purposes; reading business
information; writing business letters, invitation cards and ad-
vertisements; filling application forms; business interviews;
business presentation; business information and communication
0900 304 anuidugsznaums 3(3-0-6)

wazMsEeaTIAgaa sl

Entrepreneurship and New Venture Creation

ANNANEY @mﬁnﬂmx LL%’JaﬂLLﬁz‘WﬂaﬂﬁiNmadﬂﬁLﬂ%
ALsENRUNS NIELIUMITH®IL uastsufiulamalumsudugatio
Tyal meAlemsiiigmustlomaisgania sUuumssifiugstasde
vl uwfeuargUuuLMITEANYL s aulaechadsu
WIMIMIER9EEIe Tl edianmhisuewnAamegsia i
NITCANY U WNNL%HLQLﬁﬂ?ﬁﬂNﬂﬂi%‘ﬂﬂ”ﬂadﬂﬁmgEI%LL‘]JGG‘WN
welulafuazdonastonmsdndugnialn medmafiiedasiums
isznaums
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Meaning, attributes, mind-set, and behaviors of en-
trepreneurship; entrepreneurial process of new venture develop-
ment and creation; problems and business opportunity analysis;
types of modern business model; fundraising concept and pro-
cess; sustainable growth management; types of new venture
creation; business idea presentation for fund raising; understand-
ing effects of technological and socio-economical change on
new venture creation; case studies related to entrepreneurship
0900 401 MsdaMsiBenagns 3(3-0-6)

Strategic Management

ANEVANE ANNATILALaIRLSENaLYRIMIIANS
Fanagms szULazszMTe NAgMS N3ELAMIMIdam3i3ana
Hq“/ﬁ% ﬂWiaLﬂiWﬁﬁﬂW‘WLL’JVﬂéja&l‘%dﬂﬁHi%LLﬂZﬂWE%aﬂad@%ﬂi m3
mLquﬂawﬁmﬂﬁamwLn@ﬁamﬁﬁmmﬂéammm nREMB M3
Jamawianssn mavhnagnd lUUfTRuasLsssuNe asdeiug
iSWJIN%IH‘LﬂF_lLLﬁE‘,LLNHﬂaEgW%‘UNWﬂ’JEIQW%@]IN il ﬂWEﬂ%@x‘i@%ﬂi m3
fanmiBsnaynivasgsiassiitsmeuazlamiion nadidnmnu
mIdamMEenagms

Meaning, importance, and components of strategic
management; levels and types of strategies; processes of stra-
tegic management; environment analysis in both internal and
external organizations; strategic planning for changing environ-
ments; strategic innovation management; strategic implemen-
tation and evaluation; relationships between policy and strategic
planning of departments in an organization; strategic manage-
ment of international business and globalization; case studies

related to strategic management

ngadzian lsistaundr 54 wirefia
Fnaniiedy 36 whaenia
0903 463 enansuazAadlumsiomsmagsfia 3(3-0-6)

Science and Art in Business Communication

masamamedumsansiadensathfilaAnsnmi
muluiaymenanasding fnumaiosmiais Ussneuda viny
Tumslfuadlamiande vinmelumsiaafuuazuenuezdoya
Arnaehee) Alemadndy ‘*A"m:rﬂuﬂmmamwwmwaﬁmﬁaﬁﬁ
agﬂ‘aa'wmmﬂwwmavl,ﬂtjﬁlﬁtﬂuﬂiﬂmﬁ vinuzlumavhamss
fururauludnuns Virtual Team Waehelusedvimm madinsia
fosnslummumean il tssnmasmsaestadoas mald
malulad 1dsedle unsmelinlunidasothadiasininm ma
mﬂaqw%miﬁamiﬁﬁﬂixﬁw%wa
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Effective communication management, both inter-
nally and externally; digital communication skills, including skills
in media utilization, skills in ordering and sorting out information;
skill of interpreting vast amounts of information into useful
insights; skills in working effectively with others in a virtual
team; communication in a variety of situations; types of
communication; effective use of technology, tools and techniques

to communicate; effective communication strategies

0903 504 nﬁ%’mnﬁiaﬁaanﬁl,l,azmet‘ﬁﬂmuathaé"aﬁu 3(3-0-6)

Sustainable Logistics and Supply

Chain Management

emneLasanMaiamavislggmuuasladading
othatlafiu e dnyaas ma¥emavislgUmunazladafindoeh
fiifusianseing FULIssEgA uAsdsax asftsznauaaaadldamu
warseLLladsAng madesadam nawennsolgused mesamseds
fuuazAumasnds MInan MaussyToe masudauaznansy
aeAud neliAmagné mafindedasmsduladadind man
wh-dependud mavhiemaluladanssumesnyszgndFlums
Somminsldgumuuasladaing Toafimamilsfefennuasi
wndonaaonlgglmu fimadnmensonud

Meaning and principles of supply chain sustainabil-
ity and logistics management; importance of supply chain
sustainability and logistics management for organizations;
economic systems and community; elements of supply chains
and logistics systems; purchasing and procurement; demand
forecasting; warehouse and inventory management; production,
packaging, transportation and distribution; customer service;
logistics communications; import-export management; applica-
tion of information technology in logistics and supply chain
management; social and environmental considerations across
the supply chain; field study
0903 520 vﬁuﬁmmemsﬁ]uéﬂiznanmsaﬁﬂmj 3(3-0-6)

Foundation for Modern Entrepreneurship

VANMILITENAUMT ADAANEIAL TINBELAEANNENANTD
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a‘ Aaa v
WAZLIDINITINYDN @ﬂib’ﬂa‘um?

u 91mMsUFUaMsnawvMvINgImaas (SC3)
$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



Dé

MSU Si6iSane socer

Principles, characteristics, skills, and capabilities,
both in terms of business operation and fundamental business
law, necessary for entrepreneurship; searching for and analysis
of business opportunities and threats; new business venture and
prototype development for profit building and growth; case
studies of business establishments and life stories from the
experiences of successful entrepreneurs
0903 521 MFUAUINIUATARIWIFINA 3(3-0-6)

dwsugdsenaums

Business Planning and Developing

for Entrepreneurs

AnNAAY AN TELIUMIdEReNUgIiad miuNMsia
%@@iﬁﬂmLLas‘qiﬁaﬁﬁmi@hLﬁumiagLtﬁat,ﬁasl%ﬂutﬂ%aqﬁahmi
THUHL UAEUNIMBNAA MM AR M I mahs
Wussuuuasiiannm vanmanmileuuwsmgsiauaAsmahiame
UNHgITARE BT ANtiumatu lnufnaszaed Lﬁamaﬁﬁuﬁw
madmuvdednsuduliniam

Importance and process of business planning for new
ventures as well as existing businesses; using planning and
reviewing as tools for ensuring systematic and improved perfor-
mance; business plan principles and presentation to financial
institutes in order to acquire the financial supports or attract
other investors
0903 522 ﬂ’lia(ﬂLL]J‘iJﬁ%”NﬁiiﬁLLaZﬂ']iﬁ@l%’l 3(3-0-6)

winngsugana

Creative Thinking and Developing

Innovative Business

ANV INNANE ST 5ﬂﬁmsﬁu§wnaqp§§
ﬂ’ﬂ&la@ﬁ%ﬁﬂﬁiié ﬁﬂﬁmgmaﬁﬂQTNﬁﬁﬁ%Wdﬂi‘jﬁ NITUIABMILNSNNT
WaWANARE9E536 Nagniuazimafianisiamanufa
shsaad awieamdansamaiudizasgafalumasssdad
winnsmsesduduassn s eneuausiionudaimses
fualneitmane Smsanmuenanmiitliuiguedndifes

Meaning of creative thinking; basic characteristics
of creative thinkers; types of creative thinking; developmental
process of creative thinking; strategies and techniques in de-
veloping creative thinking for becoming entrepreneurs who can
create innovative goods and services for targeted customers;

community-based field study

Qﬁ Tns. 043-719888
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0903 523 mstf]uéﬂsznannmﬁaﬁmuLm:mmé"@ﬁu 3(3-0-6)
Social Entrepreneurship and Sustainability
wwaRe unmmid uazanasUAsToulugsfianes
Flsenoums asewiintaslomidasamedensathiman mes
Ausnaumafienilsiedulddudedugnd uaeden uleine
maﬁjmaLLamm94ﬁaqmimaqﬁawﬁﬁ@iamiﬂixﬂaugiﬁa o
i rsznoumewamngdenn inswennsathsduen uasiann
aedmsldulrw mmhangadhvang lumesogsia bideadoiiu
wawiung ma@éﬂisﬂaumﬂﬁaﬂwqﬁﬁizﬁw%mw Smseinmvenams
lufuigmlndiios
Business concepts, roles, and responsibilities of the
entrepreneur with recognition of social benefits; with consid-
eration of customer interests, environment, government policies,
and social needs of business operations; improve social well-
being; understand how to, use resources wisely, and sustain
business; bringing together the goal of creating a sustainable
and resilient business; community-based field study
0903 524 MsAMARATAAIMSURLSENAaLNS 3(3-0-6)
Digital Marketing for Entrepreneurs
AANMTUALULUIAAMUNTLIINTURLNIIARIARITA
AnuddrRImInmeRaTadmSuMausanlamalunsse
p3fia MAAlesiemafaTa M uasiemInagnsmsaaa
Favanstenanmlumafigegniuas sheugnén Aimsldiedas
Somemaeaa@aTia Wwu manmeoauwlad manmamnsdng
WA mesaeiathedsen Amsnzasfiaatiomls medians
neFudn 18ms nslannLas LSRR eaa eSS
FARAYA M3 FaDmInmaRaTanthaTlassEnUTITIAL e EURR
SaUradIn AN RSB ANEA IR HANTENUART L
mséh wnlihrssmeiannsnaefavaieneyauasHaM I
Principles and concepts of digital administration and
marketing; importance of the digital market for utilization of
business opportunities; analysis of the digital market; develop-
ment of potential digital markets to attract customers and create
customer bases; methods of using appropriate digital tools such
as online marketing, mobile marketing, and social network
building to generate profit; selling, service provision, and adver-
tising and public relations techniques through the use of digital
marketing tools in an, ethical and socially responsible manner;
advancements in digital marketing that affect trade systems;
trends of digital marketing development in response to cus-

tomer needs
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0903 525 MsiiuuacMsszaNyUdNsLLsnauMS 3(3-0-6)
Entrepreneurial Financing and Funding
MITEANRUNUINUNAIRIUGN ) 195 aMAATIANTYU
aanammETIviL LEMTINAYM YNINTNANI MIRAMIY UL
Naﬂiz‘wwﬂad;jﬂLLUUU%ﬁM“?;ﬁ@iam‘ﬁ@minm‘i@% WANMILINS
Swdeloesiumasfiueradssuain MAILAN WALITMS
ﬂﬁﬁ@hmit%ﬁqmeL‘Eu‘*qmmsﬁw,%amﬂﬁmmi Armsdens
yamsiuifieniuamminedeamanatiu maemsiuarssdiu
yaenlasIms MeAleTIsALaL NaUMMIMITU NagmEnadnANlD
yamIBuALUMITalassEnstin meaduibee

Raising for resources and capital to start up new
business from various sources such as the capital market, bond
market, venture capital or angel investors; liquid asset manage-
ment; effects of business formats on financial management;
principles of credit management, with emphasis on credit risk
assessment, control, and practical methods for accessing funds
and loans from banks; methods of financial management related
to financial environments; project value analysis and assessment;
financial analysis and planning; strategic financial decisions

regarding financial structures and dividend payment

[

0903 526 msrnwasndulyle 3(3-0-6)

LLaZﬂ'liiJizLﬂ%Iﬁ‘Nﬂ'li

Feasibility Study and Project Evaluation

[ 1% o W
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£ ° g K =3 [ 1% a
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PRnanszrusalasmInTiishoeaneseTuasmIensiten Iy
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Meaning of project feasibility; the importance, pro-
cedures, and steps of a project feasibility study; details of feasi-
bility analysis relating to project operations, including manage-
ment, production, marketing, finance, and project environments;

case studies of project feasibility in business

0903 527 lassoudlndfiddwsumsdudusznoums 1 3(1-4-4)
Entrepreneurial Practicum Project 1
mavhgsiaassmemsasieUfi fnmiBauiiiym
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The practical and integrated study of starting a real
business; learning and analyzing business problems; indicating
some solutions; model business design; developing and present-
ing a business plan; project monitoring under faculty members’
supervision; presentation of a final report to an examination

committee

0903 528 lassowilnUfiadwmiunmdudusznoums 2 3(1-4-4)
Entrepreneurial Practicum Project 2
selndsaunan
lassnudindfiadmiumsdudusznaums 1
Prerequisite :

Entrepreneurial Practicum Project 1
MasaeanIMYNgINAs AN MIasia U IR Menm

wamasifiwanlessuiiny fiiddmsumsidugisenaums 1

AUTEUWNUINLNY ﬂﬁaﬁ@'ﬂﬂ«mHSL@’]JﬂﬁLL%Sﬁﬁ‘ﬂaGmm?Fjﬁﬂ%ﬁHW

miﬁEl\ﬂ%Nﬁmiﬁﬂﬂ%ﬁﬂm&iﬂiiNﬂﬁﬂaU

The extended study of entrepreneurial practice;
reporting the results from the Entrepreneurial Practicum Project

1; project execution; project monitoring under faculty members’

supervision; presentation of a final report to an examination

committee

0903 529 Fusimemsiugissnaunisuacuianssy 3(3-0-6)
Seminar in Entrepreneurship and Innovation
miﬂmﬁﬂﬂﬁmiﬂisﬂammmm’?@mmmﬂ%‘im‘nmﬁ

madiadulauazmauitiymmemsuimsiamsmstenaumsuay

PG ﬂizlﬁuﬂmwLLam;wQminimamiﬂizﬂaumi%qmﬂmmwﬁa

Usznet loeWnsdldnwuasimemhismeuazefune G
Implementation of principles of entrepreneurship and

innovation for analyzing decision making and problem solving

in entrepreneurial administration and management; problem-
atic issues and circumstances in entrepreneurship, both in

Thailand and internationally; using case studies and presenting

and discussing ideas and concepts in a classroom
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0903 501 MFIAMSMEHATMANNTALES 3(3-0-6)

LAZNI5KA521610509

Conflict Resolution and Negotiation Management

myemeiamumsnitiym womslumaudladiym
ANNMANELALANNAAY DI MIRTNGDTAINNTIN T8LNET8Y
swiidaslmansadosas msUsediusmumssilumsiasan sk
FUAIAT9 LAYEATI MIGBENMTI WAL madenid
ﬂaﬂmifuazm@ﬁ@hﬂmﬁﬁm@iaim NILLIUMIRTNGRIIMITING
fifhlseAvina

Problem situation analysis; guidelines for solving
problems; meaning and importance of business negotiations;
scope of work that requires negotiation; assessing the situation
in negotiations; preparation of negotiation plans; choosing
strategies and techniques for negotiating; effective business
negotiation processes
0903 502 miﬁ'mmimwLﬁﬂdLLﬂuyim1n1i 3(3-0-6)

Integrated Risk Management

AR UANELY anunsaiianaEE
melwwasmenanasdms aqﬁﬂisﬂauﬁugwuﬂqwuL?ﬁlmmaqméﬂﬁ
HANIIVIURIAIIAIMIMIIAMS NSELAUMSIANISANNE
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1ms masseenaldivsauanenaliwiuneu vselemizasms
AvseaEesdms

Concept of risk; risk situations both inside and outside
the organization; fundamental elements of risk within an
organization; impact of management risks; risk management
process; risk management skills for executives; integrated risk
management; taking advantage of uncertainty; benefits of
corporate risk management
0903 530 nau;n%miﬁuauaqiﬁaLtasm‘samu 3(3-0-6)

Strategies for Business and Investment

Presentation

vannagvtnmihELegsiaua ML M n A
nasdtadimany nestailon wasmeessethaissansnm
M3e3REMHMIoINISAL NIShLEUDa DA ‘[ﬁmﬁmﬂmni uay
msienudyiuasusTIn matimsldnuaioaimanaiiauag
ATy miymwmiﬁﬂwﬁ'amiﬁw uafimansnliasila
TuSummansfiauazmaasyusnem masidusmathsiasussuuay
fenssuRaouiungaiilathvany smmsufifase natitinm
uaem3ieRasdiomsthisnefiviusde
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Principles of business and investment presentation
strategy, focusing on audience analysis, content creation, and
effective communication; exploration of investment scenarios,
value proposition, visual aids, and ethical considerations; em-
phasizing on real-world applications and contemporary methods;
integrating skills for persuasive presentations within various
business and investment contexts; ethical and responsible en-
gagement with audiences through hands-on practice, case
studies, and the use of modern presentation tools
0903 531 vinwzmsidluduindesteassn 3(3-0-6)

u,azmsﬁmuu“]uﬁu

Creative Leadership Skills and Teamwork

ANATINEMAEA NN TR AT iy
MRS uA Y hiuaSesTa nash-Fons
UAEAPMAN UL YD éﬁw—ﬁmmﬁﬁ myemeienas eI
A aamany ANaE@y Uruw wﬁwﬁmwﬁﬂmwadmaxéﬁw
BaFesdusmsaisiidnsiud s BB mmeTUaE TV
Wi mawamvinmeenadugihidsiosssd fanssaiinauns
FudhiBasssaad dimamdluazsulon dansuvhaulalu
HlaqiufenfunmeihBatsmaduasnmnomuiufi

Meaning and importance of leaders and leadership;
theories and principles related to leaders and leadership; leaders
and ethics; types and characteristics of leader-follower ;
analyzing capabilities of leaders; meaning, importance, roles,
duties and principles of creative leadership skills in enhancing
work efficiency and teamwork; the development of creative
leadership skills; creative leadership practices; powerful global
leaders; current interesting issues in creative leadership and
teamwork
0903 532 MEAAMsLATAMEUAERUSHASNgINa  3(3-0-6)

Management of Network and Business Partners

winMALSeeFateuas s AnIYNIgIna WM
NALNT MV A IaNInaen madiemeilassssiou
du Taanaseudyan warniAeasaseadingmeln
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Principles of managing network and business
partnerships, with emphasis on strategic alignment, collabora-
tion, and value creation; analysis of partnership structures;
contractual agreements, and relationship dynamics within
various business environments; exploration of network
management methodologies, focusing on technological
integration, security protocols, and interoperability; application
of ethical considerations, ensuring responsible conduct in
partner engagements and alignment with organizational goals;
focusing on real-world scenarios, contemporary best practices,
and hands-on exercises; cultivating skills for effective network
management and partnership collaboration; integration of case
studies, simulation exercises, and the utilization of modern
management tools, enhancing understanding and proficiency
in building and sustaining successful networks and business

partnerships

nRNITUIANTINLINA

0903 462 MFIAMISEITAFAIINEN 3(3-0-6)

Business Startup Management

wnRnuaAsmahgszneumsgshaamiman msda
vhunugIRalugafava mamndisnuiasiamunasdugm mam
ﬁﬁagmﬁamiﬁ@ﬁﬂa madenziensudulllelu madsznoums
73fa masaedetegsnia vnmemafiudisznaumegsieluge
#via mavhiamalessmematnUifmaduuusugsta

Concepts and methods of becoming entrepreneurs
in startup businesses; initiating a business plan in the digital
era to operate and acquire funding; retrieving information for
decision making; feasibility analysis in business operations;
business networking; skills of entrepreneurship in the digital
era; project presentation; practice training in business plan
0903 510 venisuuacilgygiszivg 3(3-0-6)

dwiunsiansganiadaaies

Blockchains and Artificial Intelligence

for Smart Business Management

whdndasduludumatamsgiasensss Tnamsld
vienismuasiiandssing matszyndludenisuludugsia
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Fundamental concepts of smart business manage-
ment using blockchains and artificial intelligence (Al); applica-
tions of blockchains in business; concept of a decentralized
autonomous organization (DAQ); concept of business intelligence
and automation in the organization; trends and opportunities of
business in a decentralized manner; analysis of new, decentral-
ized or automated smart business models; security of decentral-
ized business models, including various case studies
0904 328 MshanzidayazwIaiug 3(2-2-5)

Big Data Analytics

ehmeresiayamna vy Medemsidesane
v melulaglumsiamsdayamnalny nensudeuisuay
walulafdmitiiengidoyannnlvg) mevszynd mediene
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Challenges of big data; big data analytics; technol-
ogy for big data management; methodology and technology for
big data analysis; application of big data analytics in business;
application of big data technology for business problems
0904 331 sTUUFTNABAATEE 3(2-2-5)

Business Intelligence Systems

svuuganadaaseudumaysonmsdayamasiinnu
waptadiuesdemyiemsifiahiuefayaiidonadodau
wadagamsussiudmsunaunuazdiisnamsdadulaly
3ANS i@qﬂizmﬁ‘na\ﬁzw‘qiﬁaﬁm%mﬁatﬁaaﬁuﬂwﬂﬁ@?@ﬁu
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Combine operational data with analytical tools to
present complex and competitive information to planners and
decision-makers in organizations; develop business intelligence
to support better business decision-making; business intelli-
gence technology; application of business intelligence to under-
stand the capabilities available in the firm, modern trends, future

market directions, and technology
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0904 333 MsudaITaYAGBUNUNIWIMILTTA 3(2-2'5)
Business Data Visualization
amadidasiulunmusmstayangsfia maudaemsn ey
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Basic knowledge of business data visualization;

visualization of comparisons and trends; visualization of rankings;
variance and contribution; visualization of frequencies and cor-
relations; data visualization tools; dashboard creation; making
effective visualizations; storytelling; advanced topics in business
data visualization

0004 418 msthszgndgenadifamsians 3(3-0-6)
srugnadaiug
Applications of Customer Relationship
Management Software
ANwUE ANNDAY LLatmﬂ‘HﬂiLmiMﬁWL%QEﬂLﬁam‘i

Jamagnéndaniug 35ms|HHoyarasgnénlumsesnuuLNAR;

HAZLAMTEN defsenaionelauasamsassnindivaasiand

I@HﬁWﬁdﬁdﬂ’ﬂﬁJL‘Vl&ﬂZﬁmLLﬂSﬁaﬁﬂg{aﬁﬁﬂﬁﬂWWﬂaﬁadéﬂi
Nature, importance, and use of customer relationship

management (CRM) software applications; use of customer data

to design products and services to increase satisfaction and
brand loyalty; suitability and alignment with the organization’s
objectives

0904 420 msuszandldinalulafdwiugsialmi  3(3-0-6)
Technology Application for New Ventures
weliladasitlnsifoemdaunimendund uasmsians

magsnialaemaiindiaas ﬁiﬂumm‘%ﬂmﬁmmi‘qiﬁa uazfams sl
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ISnehamaneanuasiivsydvdam
New technology in both hardware and software;

business management simulation techniques for managing

different-sized businesses and new ventures; theories and case
studies for decision making related to technology usage for

business strategies and efficient management

Qﬁ Tns. 043-719888
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0903 503 MsUINIFINATENNUsEINGA 3(3-0-6)
International Business Administration
) venweNae JaqUssaed uaAsnisidin
paaszhaLseme lusmwinadasmmaeswgiia doen nsdlasad
pafaszeLsEme msrhvualessaisesdmsssihoLstme ms
ﬂBWWH:@%IEJ‘UWHLLﬁELLNHﬂTﬁ@QWLﬁ%m%ﬂméﬁ%ﬂﬁﬁ% TLUUMIEU
sunsLszne Mande meean Mademstiaiamssn madg
aAaeUIzmer miﬁwLLazmiammﬁmwwmewu%gmﬁami
UIMIpINRTEN TN Tstnmunndosrin 9
Theories, concepts, objectives, and international
business practices under current international economic, social
and political environments; organization structure for global
business; policy formulation; financial operation planning; inter-
national monetary system; production; marketing; cross-cultur-
al management; entering foreign markets; international trade
and investment; management information systems under current

economic environment

0903 506 seuvsswmAiamsianagshassialusl 3(3-0-6)
Information Systems for Modern Business
Management
ﬁwmsLLa3mmﬁ”1ﬁzymaﬂmaﬁ%ﬁwuﬁﬁaumﬂ

dmdumsdansgafiasdi sl Ussinmeesssussawme mavann

SPUUANIENe MaUszynd srussamnellugsiaasielnal seuy
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umnngudmslunisianmaszunasswne mslfinalulad
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Characteristics and importance of information system
structures for modern business management; types of informa-
tion systems; information system development; application of
information systems for modern business; information systems
in the retail and wholesale business; information systems for
business development; leadership roles in managing information

systems; use of information technologies for modern business

0903 507 IAIMLIMIUINFUATMTABIWIYATAMN  3(3-0-6)

Service Psychology and Personality Development

WIAa NOEdindneIMsuims ausedaius ms
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Concepts and theories of service psychology; human
relations; application of service principles; persuasion tech-
niques; development of personality, rhetoric, and behavior of
service receivers and providers; cross-cultural travel behavior;
communication in service; problem solving techniques in service
and application to services and tourism; create practice sce-
narios
0903 512 mwi"iaﬁwmeqiﬁau.azmiffmmi 3(3-0-6)

ANNSUHATaLMIgINA

Sustainability and Responsibility Management

ﬁuﬁmﬂmmﬁ@mimm fis Hunegatia fiflernadfasiug
FENNNGINA AN warAnnades uaveadenlsaoEnsiain
g emadhmedhuemsdfiu ihmanamaWannfideiu (SDGs)
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Fundamentals of sustainability management; history
of business, society and environment, and the interconnected-
ness between all three dimensions; sustainability challenges;
Sustainable Development Goals (SDGs) framework; concept of
a circular economy; concept of responsible business; sustainable
development and the role of business ethics; the role of corpora-
tions in promoting environmental and social benefits; planning
and implementing sustainable and responsible strategies; busi-
ness case studies on sustainable and responsible business
0903 513 ﬂ’liﬁﬂﬂ’]‘iﬁ;ﬁﬁf*lﬂlu’\ﬂﬂawLLﬁS‘lluﬁﬂEiﬂN 3(3-0-6)

Small and Medium Enterprises Management

Wwafie ﬁmzrmwadmiﬁ@ﬂmmamﬁ@@%ﬂgﬁﬁwm@
nanauasamagan Toymluneiams mawda naaaa nelums
TyBuasnmaamavinennssyes wovnimsiengsiananans
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Concepts and nature of small and medium-sized
enterprise management and establishment; problems in manage-
ment, production, marketing, finance, accounting, and human
resource management; guidelines for efficient small and medium-
sized enterprise management using case studies of business

entrepreneurs in regional areas
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0903 533 msillugilsznaumsgsiaguam 3(3-0-6)

Community Business Entrepreneurship

woRamaiudusznaumsgshagami naLszenemeeg
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Concepts of community business entrepreneurship;
theoretical applications of community business entrepreneurship;
community business startup or new business development
ventures; feasibility study; business planning design and
development; business model canvas; community business
entrepreneurs’ characteristics; ethics of community business
entrepreneurs; related laws for community business entrepre-
neurs; case studies from direct experiences and successful
community business entrepreneurs; field trip
0903 534 MsIANITBIANTEINAYNLUDENIHSHTTA  3(3-0-6)
Creative Management of Community Business
LLmﬁ@ﬁugmma@‘qiﬁwmu sUuuy dnwoig Jadams
Aorifiewasgsiagumu iensiqeuds qesan lama uazguasse
VDITINAIYNTU MIVONUNUTINATNTY MIIUITALTUMA
MIKAGLAZMALSMI LNLYU0983 ﬁﬂiﬂWHH@ﬁ%ﬁﬂ?ﬂ%ﬁ LAELENT
ap1lne AansmsuAeTeusedensuasiiodons msdanmien s
ﬁlﬁﬁmaa‘quﬁaﬁmu natidine uazuwmemsuiilymansgsia
FHTUDENIFETIR

Basic concept of community business; Formats, types,
and factors for the creation of a community business; SWOT
analysis; business plans for community businesses; community
business operations in manufacturing sectors and service
sectors; role of external organizations from both Thai govern-
mental and nongovernmental firms; management of sustainability
for community businesses ; cases studies and creative solutions

for community businesses
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0903 535 MEAMAUTULINAYNLY 3(3-0-6)

Marketing for Community Business

ANAVANY AR LATANELMIINMAYDITINATNTU
HARIDI 3NN TR N TSE AT AN M3ars1ay@en darmans
AANA TINNMITA MY MIFAFTUMITANA NUULFAITU LAY
MBI ﬂnii%t@‘%@dﬁ@mndﬂnimawmq@@%maa masfiunagns
ﬂmmimm@‘qiﬁaﬁmmﬁamauﬂua@mmﬁmmimamzﬁmL‘ﬂmma
warasaammdofiuligatague

Meaning, concepts, and marketing characteristics of
community business; community business products and brand-
ing; distribution channels, promotion, exhibition and events for
community business; marketing tools in the digital era; market-

ing strategies in response to target groups and creating sustain-

ability for community business

0903 536 msfantsanadifienWegs RN,  3(3-0-6)
Knowledge Management for Community Business
wikfe noed MITaMInnNg eIy anwEéy

wawLheled Lmemm{L%miLm%mﬁauaﬁ%mﬁ@mmi NG

NYNTINATNTY ﬂixmuﬁﬂﬁmqﬁqﬂmﬁumiméammmgjmﬂ%

WIANTIw miﬁﬂﬂ:ﬂﬂiﬁﬁaaH'NLLamﬁﬂﬁﬁaﬁﬂwﬁuﬁqiﬁwmu
Concepts, theories, knowledge management, mean-

ing, significance, and benefits; guidelines for using knowledge

management tools and methods; community business develop-
ment; social paradigm and the transition to innovative interven-
tions; case studies and practicing in the areas of community
business
wnairiden Liaend 6 mheia

Irdondeuluneindu  Adasoulusmiineds
swulitesnd 6 wiwfn laoldsuanfiureuaneasdi
1Ainwm

MIALITEFUMITMAEIN (MIRNYvTaamiadnm)

0199 499 &wufiadn 9 wweda
Cooperative Education
m3euFnnmatftianulusnulsznoumsathadl

svuy lamaanflass s Anendutuamulsenaums ms

WanauaduinuanuAaduin madunaethadiansmyo ms

ﬁ@ﬁﬂaﬁﬂum}ama UAUTNHE M ATIZ SR AEINID s

ISR DI IVBIFIULITLNELMT WATAM AT

Systematic work-based learning through cooperation
between university and enterprises; self-development in positive
thinking, insightful observation, and reasonable decision-mak-
ing; analytical skill to access the workplace and job market de-
mands
0903 430 Mshinyszrumsaiindwms 2 wia

auLAmsgsia

Business Administration Internship

MaRmsERUMIB AT WM UM IL3NIgIia lumsine
TUPBITLNS FYIE WL viralenTu

Business administration internship in enterprises,

government agencies or private sectors
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wé’najml,ﬂingmamﬂwﬁm
#1219 Lﬂiﬁgmam%ﬁﬁﬁa
(MangasU3ulgs w.el. 2565)

4 o

FANANGA3
g  nANgEILesNgenansTTia ST IeeEgeERITIa
MINDINDL : Bachelor of Economics Program in Business Economics

FaulSgyguazananin

mwlny  @ada) : wiswgenamatifio (ssugemansyia)
(Batia) : ¢ (WEgeNARSTINA)
m‘mﬁaﬂqw (%al,ﬁsu) . Bachelor of Economics (Business Economics)
(@atla) :  B.Econ. (Business Economics)
wangas

Swmhefnnumaaendngas Wiioend 132 mhedn

v [
Iﬂ’i@ﬁ’i’]ﬂ“ﬁﬂg@l’i
R . PUIUUWILAG
WAL UALNFAIN ) )

Tsunsuund Tsunsaaunadnun
1. wedndneviabl Laistaenan 30 wwiena laistaena 30 wwIena
2. UNITURNIE Laisvaenan 96 MU laisvaena 96 WuaEhe
2.1 RN 36 yhene 36 vhefa
2.2 NgxATIEN lioenh 60 mhefia Lot 60 whedn
- ANy 45 Whena 45 wheie
- Ananidan laiounm 15 mhefa laitiaanmh 15 whefia

a A K 1 1 a K3 1 ] a
3. wNIAdMLHaniEs Lsistanan 6 wwedia laiskaenan 6 waLfa
s281MENG lLitesna 132 wisefia lLikesnin 132 wihiefia
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edn lundnges
1. wedmdnvia bl laittagndn 30 waeha

laitagndn 96 wlaeia

2.1 N§NAMUNL 36 wuaEnia

0000101 emsdiffasdhuiieniiugsfia 3(3-0-6)
Introduction to Business

0900 102 &nMInAaEsT sl 3(3-0-6)

Principles of Modern Marketing
0900103 msuszendinaluladfavialugsfia 3(2-2-6)
Digital Business Applications
0900 104 miﬁzﬁlﬁmﬁuﬁm%ugiﬁa 3(3-0-6)

Accounting Foundation for Business

0900 201 MIMBAMIULALNYVANLTINA 3(3-0-6)
Taxation and Business Law

0900202 mMsdanImauasielval 3(3-0-6)
Modern Financial Management

0900203 afdLszEndlwdsgsnia 3(3-0-6)
Applied Statistics for Business

0900204 MAAATEITDYAFIRIHA 3(2-2-5)
Business Analytics

0900303 MWAINALINA 3(3-0-6)
English for Business

0900304 emauissnoun ey 3(3-0-6)

v 6 a !
m‘iﬂ‘i'wﬁiiﬂﬁ;‘iﬂﬁl%ﬂm

Entrepreneurship and New Venture Creation

0907 101 L61THgANEN3AMA 1 3(3-0-6)
Microeconomics 1
0907 102 L6ITgANERIANMA 1 3(3-0-6)

Macroeconomics 1

2.2ng3mien Taistanndn 60 wiaefia
- Aaniisdy 45 Wi
0907 103 AEiaeNa TR MWL 3(3-0-6)

LFIT A
Fundamentals Mathematics for Economics
0907 201 L6ITHFANERNIANA 2 3(3-0-6)

Microeconomics 2
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0907 202 \FHFENETIAAA 2 3(3-0-6)
Macroeconomics 2

0907 301 MHSNOUWAMTLIFTEGINEAS 3(3-0-6)
English for Economics

0907 302 mensudenAnidudmsy 3(3-0-6)
nieswgenaas
Research Methodology for Economist

0907 303 weiswgfialne 3(3-0-6)
Thai Economy

0907 304 \FHFANETINIIRULALIIIOWNINT  3(3-0-6)
Money and Banking Economics

0907 305 ARALFLFREGT 3(3-0-6)
Economic Statistics

0907 306 Lei9MqeNARINITIAMS 3(3-0-6)
Managerial Economics

0907307 eiswgRifidasdiu 3(3-0-6)
Introduction to Econometrics

0907 308 mwﬁmmﬂamam‘mﬁa 3(3-0-6)

Theory and Policy of Public Finance
0907 309 WFHFENETINITRAUASNITAATIZN 3(3-0-6)
Fauleing

Development Economics and Policy Analysis

0907 310 nmfuazlennsnati 3(3-0-6)
Monetary Theory and Policy

0907 311 FHTPIEIILATRLISUNET 3(3-0-6)
International Economics

0907 401 S eTEgeNARSTINa 3(2-2-5)

Seminar in Business Economics

- 3 naniden Litaend1 15 wiaefa
(famsnsnsnidenBauanmein ungashs ) 16)

naalmnsiensidayedmiussiauazidsugaas

(Data Analytics for Business and Economics)

0007411 mliemsilaainsud L 3(3-0-6)

eisegeNEasyIna

Data Analytics Foundations for Business

Economics
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0907 412

0907 413

0907 414

0907 415

FLUUNIIAM I Udayarma 3(3-0-6)
Wiangenaas

Economics Database Management System
wiangfifLsvand 3(3-0-6)

Applied Econometrics

A 6 o [ 6 Aa
AUAFNAATINIVIFTHIANTGITIND - 3(3-0-6)
Mathematics for Business Economics
Hdammeemumaliengidays  3(3-0-6)
dmiupsfauasesugensas
Special Topics in Data Analytics for Business

and Economics

ngsdniasugenaadinaluladnaiiu

(Financial Technology Economics)

0907 421

0907 422

0903 423

0907 424

0907 425

0907 426

0907 427

Qﬁ Tns. 043-719888

wiangenaasMIdusswhassne  3(3-06)
International Monetary Economics
miﬂ:@mﬁw%mmmm‘émn@m’%mﬁa 3(3-0-6)
ANAES)

Economics of Financial Markets and
Institutions
mIamuMIRUdmSUnesEgenaas 3(3-0-6)
Financial Investment for Economist
nAslammefaTiauay 3(3-0-6)
WIONTINTNMIEU

Digital Transformation and Financial

Innovation

wiangenaasLseiuy 3(3-0-6)
Insurrance Economics
URNILALENARUAATTR 3(3-0-6)

Blockchain and Cryptocurrency
Tdowmnziaesugmaasinalulad 3(3-0-6)
MIR%

Special Topics in Financial Technology

Economics
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(Modern Agricultural Economics)

0907 431

0907 432

0907 433

0907 434

0907 435

0907 436

WINTINNNBATUAUFTETNEeS  3(3-0-6)
inwasadelnd

Agricultural Innovation and Modern
Agricultural Economics

W ANFAS IV IM NGRS 3(3-0-6)
Agricultural Development Economics
mManAaLarlELNEMINEIMINEAT 3(3-0-6)
Agricultural Production and Policy
MIAAIARUAUNEAT 3(3-0-6)
Agricultural Product Marketing
mMyeNZdayaeN TR INEa33(3-0-6)
Information Data Analysis of Agricultural
Product
wdammsiuesugmaaiinues  3(3-0-6)
astellnal

Special Topics in Modern Agricultural Eco

nomics

néaﬁmﬂﬂmmﬂwgﬁa LaZNIFNg u,wuqsﬁaaﬁzl‘lmi

(Economic Policy and Modern Economic Planning)

0907 441

0907 442

0907 443

0907 444

0907 445

0907 446

E reg@msu.ac.th

uiymaLmﬂﬂgﬁwamimﬂhmlﬁa 3(3-0-6)
Economic Policy of Asian Counties
Lﬂiﬁgmﬁm%ém%umﬁL@mﬂmamﬁ(&o-a)

Economics for Project Analysis

T ANEATANT TN 3(3-0-6
Public Economics

W ANEATIITREMALANTS 3(3-0-6)
Economics of Services Sector

T PNFATUTIL 3(3-0-6)
Labor Economics
wdowmnzduilaneeeygiauas  3(3-0-6)

manauuganasd
Special Topics in Economic Policy and Modern

Economic Planning
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4. wnadszaumsaimaswn (Msilnnuwsaauiafn)
0907 312 MsinUsvauMsRTIN 2(300 21319)
MIMAREgeAR A VsaUTNIYsia *
Economics and/or Business Administration
Internship
0199499 dviafinm** 9(0-40-0)

Cooperative Education

* fnemlitasnd 300 2lus mstszdiunamsBewdiu s vie
U waslaltfumbeia
 dhslasmasniadnmuasinUtidms usmudssnou
ms Bsifaund 4 Wen metsefiunamaSewdn S vie U uag
ladttumbefio
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U9 1 madu
. i NwanmkLia
UL 231 R R
Tdsunsudnd Tdsunsaaunadnwn
XXX XXX eIl 6 6
MENSINEEHABIER NN aN
0041 001 9 5
Preparatory English
TnEeLaLInfaNaNTLae LA
0041 022 2 2
Digital Literacy and Life for Transformation
anaiasdiuieaiugsia
0900 101 3(3-0-6) 3(3-0-6)
Introduction to Business
matseyndliimaluladfaiialugsia
0900 103 3(2-2-b) 3(2-2-5)
Digital Business Applications
$iaEgFNEaTYaMA 1
0907 101 3(3-0-6) 3(3-0-6)
Microeconomics 1
594 19 Mikefa 19 wikefa
U9 1 madma
. ‘. NuwanuILia
UL P R -
Tdsunsadné Tdsunsuaunadnn
msnnmiNemsdesns
0041 002 2 2
Ccommunicative English
MIAATIDNWLIL
0043 001 2 2
Design Thinking
A & o
XXKX XXX wneAmenmvi 2 2
wanmsnmeasTe
0900 102 3(3-0-6) 3(3-0-6)
Principles of Modern Marketing
ety fidessiudmiugana
0900 104 3(3-0-6) 3(3-0-6)
Accounting Foundation for Business
\$ismgeNEasIMN A 1 3(3-0-6) 3(3-0-6)
0907 102
Macroeconomics 1
AdgensaIUUg A LIesIgeNEa S 3(3-0-6) 3(3-0-6)
0907 103
Fundamentals Mathematics for Economics
59 18 qefia 18 ke
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PUIUNRILAG
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Tdsunsudnd Tdsunsaaunadnwn

XXX XXX L o s Al 8 8

mimﬁmﬂmazﬂgwmagiﬁa
0900 201 3(3-0-6) 3(3-0-6)
Taxation and Business Law

masamsmatiuadlns
0900 202 3(3-0-6) 3(3-0-6)
Modern Financial Management

MNBINAHEINA
0900 303 3(3-0-6) 3(3-0-6)
English for Business

WITHFIAASIAMA 2

0907 201 3(3-0-6) 3(3-0-6)
Microeconomics 2
59 20 wwIENG 20 wwIENG
1% 2 madae
. .. NWIURNUILAR
UL Fm R R
Tsunsadnd Tsunsusunadnin
A & o
XXKX XXX wneAmeanmvi 6 6

ahflsrynd ludensta
0900 203 3(3-0-6) 3(3-0-6)
Applied Statistics for Business

maAeTidagaifegsha
0900 204 3(2-2-5) 3(2-2-5)
Business Analytics

enadiugisznounisuasmssdsassagania v
0900 304 3(3-0-6) 3(3-0-6)
Entrepreneurship and New Venture Creation

FISHYFNEaSINNIA 2

0907 202 3(3-0-6) 3(3-0-6)

Macroeconomics 2

FRTY 18 uaefia 18 uqefia
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0907 301 3(3-0-6) 3(3-0-6)
English for Economics
AT iTudmiuiniesegenaas

0907 302 3(3-0-6) 3(3-0-6)
Research Methodology for Economist
\eissgiialne

0907 303 3(3-0-6) 3(3-0-6)
Thai Economy
W PNFaSMIRUUAYMITWIATS

0907 304 3(3-0-6) 3(3-0-6)
Money and Banking Economics
shifieugensas

0907 305 3(3-0-6) 3(3-0-6)
Economic Statistics
wiangenaasmMIdams

0907 306 3(3-0-6) 3(3-0-6)
Managerial Economics

T 18 Mikefia 18 Mikefa
% 3 mavana
. ‘. Nwanukeia
ST a3 R R
Tdsunsailnd Tusunsusuiadnu

XXXX XXX RNERTIRaNES 6 -

XXKK XXX RNETIBNEN - 6
iR asdiu

0907 307 3(3-0-6) 3(3-0-6)

Introduction to Econometrics

yuduazulnamsnds
0907 308 3(3-0-6) 3(3-0-6)
Theory and Policy of Public Finance

Lﬂiﬂﬂgmamémiﬁwmmﬂﬁﬁ wnghdauluing
0907 309 3(3-0-6) 3(3-0-6)

Development Economics and Policy Analysis

yuguazulatnemativ
0907 310 3(3-0-6) 3(3-0-6)
Monetary Theory and Policy

wiswgenaasIsiesEme
0907 311 3(3-0-6) 3(3-0-6)

International Economics

598 21 wikeia 21 wiefia
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. ‘. NuwanuILia
UL A R R
Tdsunsaidné Tdsunsaauniadnw
& €a a v 6 A
MK NUTEHUMTUIN TN AFTH TN ILALNID
0907312 | 1Awnnsfia* 2(30041a49) -
Economics and/or Business Administration Internship
59 . 2 v
U9 4 maau
. - NG
SHEAL a3 " "
Tdsunsxdnd Tdsunsuaunadnwn
XXXX XXX AHIPINNRONES - 6
XXXX XXX PANIPITUBNADN 9 9
SuswneaEgenansgana
0907 401 3(2-2-5) 3(2-2-5)
Seminar in Business Economics
FRTY 12 wkefia 18 uqefia
1% 4 madane
. - NuwnuILie
ST a3 " .
Tdsunsalnd Tdsunsuaunadnwn
XXXX XXX ANIPITNBNLADN 6 -
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0199 499 , _ - 9(0-40-0)
Cooperative Education
598 6 WEna 9 wuLEna
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A2DUNYTLIU
1. waedndnsinly
2. ANIRIV AN

2.1 nNMuN%

0900 101 emadilasdwieaiugsia 3(3-0-6)
Introduction to Business
wANMALAYFUMLLDIANTNITSTA Jasfmsng

Ya9matsEneunIfia InAnlumetseneugsia amdnum
POIHNTWLIARBNTINGING FANIINNIGINAUAANNTAUS
FENINANTINITINA NOVANEFINa Usunneaegsna ans
éwﬁzyLLawwmmaamiﬂ‘szﬂaug‘sﬁﬂué’mm NANTENLVRN
amwn,lrmﬁawﬁﬁ@iaﬁjﬁa UAEANNANATYYDIBTINALG ANY
FuRATeUADNIAN I3UTTINNNTINANALATINUTINYRINMS
Usznaugsfia natidnevnegsfiauasmstsznaumanegsnia
Principles and forms of business organization;
objectives of business entrepreneurship; concepts of busi-
ness entrepreneurship; characteristics of business environ-
ments; business activities and relationships among busi-
ness activities; business law; types of business; importance
and roles of business entrepreneurship in society; effects
of environments on business; importance of governance,
corporate social responsibility, business ethics, and codes
of ethics for business entrepreneurship, case studies related
to business and entrepreneurship

0900 102 sdnmsmaase lusi 3(3-0-6)
Principles of Modern Marketing
LiAe USrnn uazanNadyIaimInaia

ANHULIDINAA FMTUM IO mﬁwﬁﬂﬂmmimm@ ‘Wf]@ﬂﬁ&l
fuslna msudsduama madenameithvany mang
AU SansranmInma MInaIATERNILTEme
warmIemass sluagassenusTasanNSURnTause
GAGHY ﬂiﬂﬁﬂmmams@m@%@LL@iaamuﬁaﬂaf«;ﬁu
Concepts, philosophy, and importance of
marketing; marketing characters; marketing institutions;
marketing functions; consumer behavior; market segmenta-
tion; market targeting; product positioning; marketing mix;
international marketing and modern marketing manage-
ment; marketing ethics; social responsibility; case studies

related to marketing from past to present
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0900 103 msﬂszqnsﬂ%’mﬂﬂaﬁﬁﬁﬁa‘luqsﬁa 3(2-2-5)
Digital Business Applications
anadiffosduisatussunuasnalulad
sswne mateynd Wasumaluladiavaitanauims
ywpafa sruudaganasmatamatayamegsiia madens
welnlafenssmunet mabiladdovsean maluladdunadisia
mﬂ%@amﬂaL@laﬂuﬂﬁamaﬁamiwmqiﬁa MateMIeud
doyn msnmenaaoafuszuuneniings BusTIauas
novanedumsdess luguuudara uasmadssyndld
raxmeiuazmeluladfavialuasinagiia

Introduction to systems and information tech-
nology; Application of digital technology for business ad-
ministration; Information systems and business information
management; Information Technology Management; Mixed
media technology; Internet technology; Using computers
for business communication; Data management; computer
system security; Laws and ethics regarding digital commu-
nication; Application of computers and digital technology
in business-related organizations
0900 104 msﬁqﬁsﬁaaé{uﬁm%'uqsﬁa 3(3-0-6)
Accounting Foundation for Business
AT SAgLSEEA LazaE Ay nstase
matiygfiumsaiiugsia wEnmsTAuasnseunAnes
Fulumsdavhuashisuemermmemsiu millemneideya
waznaillawmedayalumenumematiu ssusssamenetind
ot Aidesduitomaiangsia unAnuasg insangium
MY NPT - - 5 SLLSEDA UL AU IR
mel#fayamainfiamasedulamegiauasmasenaums

Definitions, objectives, and importance
of accounting information in relating to the business;
Accounting principles and basic frameworks for prepar-
ing and presenting financial reports; Data analysis and
disclosure of financial reports; Ethical issues in account-
ing; Introduction to accounting for management; Con-
cept and behavior relating to cost; The analysis of cost
and profit; budgeting and investment; the application
of accounting information for business decision making

and entrepreneurship

|184

u 91mMsUFUaMsnawvMvINgImaas (SC3)
$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



MSU Si6iSane socer

0900 201 MEMFRNTUALNUNLFIA 3(3-0-6)
Taxation and Business Law
VAN LAz FUMILTaIM BN 3N 13Useiin
wasnfumBnnUssanadgnT du mBeuls miyaeiia
miigafammns minfedastugafa l6u masmenda
mieamns mivadiu Anmngransunsuasyndiad Gas
1ana Afinssu ﬁmmwﬁamﬁﬂ NNAFNLITZANGS ©)
wnngMIBLaARATRRfUMsTads snnanhfisidin
manmdndsenaugafa sudeufiafinedestugifa m
Uawasemamangranefifendasumaduasasdiilne
Rules and forms of taxation; Assessing and
collecting taxes basedon the tax laws such as income tax,
value-added tax (VAT), specific business tax, business-relat-
ed taxes such as excise taxes, customs duties, local taxes;
The study of civil and commercial laws, personal matters,
juristic acts, contracts, debts, torts, individual contracts;
Legal principles and practices concerning the establishment
authority of business, termination of business; Rules and
regulations related to business; legal practices related to
consumer protection
0900 202 Ms¥amsmemasiuadielusi 3(3-0-6)
Modern Financial Management
Fowlavassen : 0900 104 msﬁqﬁtﬁaaé‘fu
dwifugsna 3(3-0-6)
Prerequisite : 0900 104 Accounting
Foundation for Business
3(3-0-6)
wdamemstuluyailagiu uaz \3ad
falumstanisdud Lﬁ'm%mﬁumwgﬁwaqmgmmmz
703lan WM sUFIa lunsiieneimensduiasms
NawrnlagmItszgndunenafammaiin msleng
JUMIEY YAMEUMNIN AMANTHULALENTUMT
3 ndnnSwduarmsdssifiugaaasuisn duuldu
nuuazlaseasadunm ansnAtuasNanaULY ety
Wullume SUUTENIUNITRUILHEEIILAENITIANITIU
e Mafaulsdiudmemsiu madide win
nindlaviauazaniug nasyuniadans 0 wwanude
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The current financial concepts and tools to-
wards money management in organizations participating in
the local and global economies. The currents best practices
in financial analysis and planning through the application
of financial concepts including financial statement analysis;
time value of money; financial markets and institutions;
securities and valuation of firms; cost of capital and capital
structure; risks and return; dividend policy; long-term
financial budgeting and working capital management. The
topics on lease financing; hybrid securities and derivatives;
trust funds; environment, social, and governance (ESG)

0900 203 aifUszynd bwidegaia 3(3-0-6)

Applied Statistics for Business

miﬁhzqmﬂ%’imﬁﬁﬁﬁugmélm%@sﬁa me
wuswTndaga malamnmauazmanszngvasdoys ms
wanuaseNNasn negaeangs mtssnngseuiga
3:IL% mwmamm@gwu miwmaaﬂ@mlm% mys Lﬂi?g‘ﬁﬂ’ﬂ&l
uUsLTm MAeTERenunenRELAYETRTUT udeTiuay
neTsaynnnm massyndlfllaunsunesfameSita
maAeTiuaziauedagam st

Applications of fundamental business statis-
tics; data gathering; central tendency and variation of data
measurement; probability distribution; sampling distribu-
tion; confidence interval estimation; hypothesis testing;
Chi-square; analysis of variance; regression and correlation;
number index and time series analysis; nonparametric
statistics; Application of computer software for statistical
analyses and presentation

0900 204 msAanziideyaidensia 3(2-2-5)

Business Analytics

wnRauaENMITEIN TN yaTegana
mademataetuadays MadadanuarlszaIanadays
el ieTsitays masynd Whsunsueasfawe i
mydamateys medensuadiiensidayamnalng meh
avatayathasassd masdastanssangdoyaiol
Tumsdeaulamagsia nedifnmlunsiiensidoyaitensia

Principles of business analytics; Data prepa-

ration techniques; Data survey; Data selection; Statistical
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techniques; Process of business analytics; Application of
computer software for business analytics; big data process-
ing; creative data presentation and visualization; knowledge
acquisition from database for business decision making;
Case studies related to business analytics
0900 303 MWBINALFINY 3(3-0-6)
English for Business
ms nndsnnwlmdogsia mesndayaimans
magsia madvaavsnegsie tnadauazmslasen nen
sonluainsem mdumunimegstia mahiauamegsna ms
Tmaafentumsupiwasninsadass
Uses of English for business purposes; reading
business information; writing business letters, invitation
cards and advertisements; filling application forms; business
interviews; business presentation, business information and

communication

0900 304 enmidugsznaunsuas 3(3-0-6)
aEseETIAgENa s
Entrepreneurship and New Venture Creation
ANUNANE QIUNNBIUE LIAALRENDANTINDY
ewiugisznaums nszounsiamuazLisudulomal
mil,%'mﬁuqiﬁﬂmi menghtiymuazlomaiensia 3u
woumssfingsiaads Il undauassUiuumaszaans
mausmanmdiulnageiein wamimesessdganelna
mwﬁﬂmimLﬁual,mﬁ@quiﬁaLﬁamﬁz@wqu el
Renfuranssnusasms e lammamelulatuas s
Mgt sluasnatidnnfifeadestumasnouns
Definition, entrepreneurial attributes, mind-
set, and behaviors; entrepreneurial process of new venture
development and creation; problem and business opportu-
nity analysis; types of modern business model; fundraising
concept and process; sustainable growth management;
type of new venture creation; business idea presentation
for fund raising; empathizing effects of technological and
socio-economical change on new venture creation; case

studies related to entrepreneurship

ﬁ navn:ligula:Us:udIawa uud
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0907 101 \Aiswgendnsaana 1 3(3-0-6)
Microeconomics 1
mm‘w:mmmwé’mmﬁmﬁuugmmq

wisbgenaasaamA qUAE Uy gasMNIRINAIR naln

FIANA MIUVINHINANATAITILA ANnEovEMTBIgLIsIALaY

gl noudwndnssndiAlnn naudmsnae funumanda

Tasesaiaao
Definition and basic concept of microeconom-

ics; demand; supply; market equilibrium; market mecha-

nism; government market intervention; demand and supply
elasticity; consumer behavior theory; production theory;
cost of production; market structures
0907 102 \AiswgANEASasA 1 3(3-0-6)
Macroeconomics 1
mm‘w:mmmwé’mmﬁmﬁuugmmq
wigensasimme neldiszmmd damdssnevsosmald

Usenn@ gauammeldlsznnd maluiazmsswens

ulgtnemadu wletnemaads Gule myheam \Fismgna

sehasune Semuaniasuiuamenasume

Definition and basic concept of macroeco-
nomics; national income; components of national income;
income equilibrium; money and banking; monetary policy;
fiscal policy; inflation; unemployment; global economy;

exchange rate

2.2ngxdMen
- Frandsfu
0907 103 AskaenARSIuALg UMY 3(3-0-6)
LTUgeIEas
Fundamentals of Mathematics for Economics
0 FYULRAUASI ANMSUALRNMT ANNELS Hardu
wasnTaasiaridu Indliuiles ssuusmmgadu frvuans
Badu Aauasemasiaiiag mamauiusuazMIMBuinm
gaeitaiiulnalufin massyndlfadnenaastug iy

WHRRRUg TN

u 91mMsUFUaMsnawvMvINgImaas (SC3)
$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



74

MSU Si6iSane socer

Set; real number system; equation and non-
equation; function relationships and graph of functions;
polynomial; linear equation system; linear design; limits and
continuations; derivatives and integrations of polynomial
functions; the application of fundamental mathematics for
some essential economic concepts

0907 201 \AisgAMEASAMA 2 3(3-06)

Microeconomics 2

M nzAdsndiaeans lunnuinninsas
13lne Herfumsnan noeddumumndn nagnimsmvue
NeAu oA uamautsiusaysal amaynne aae
AEAIIGIERt mm@?’ﬁuﬂa%’uﬁmmm amadasumInGe
WisEgeNERSEIaANTS NEERnas anadNmaTasELLaMA
wazmaMISDAE sz I

Mathematical analysis for the consumer
behaviors theory; production functions; cost of production
theory; pricing strategy in perfect competition, monopoly,
oligopoly, and monopolistic competition markets; factors
market; welfare economics; game theory, market failure
and empirical events

0907 202 \AiHgAMERSAUMA 2 3(3-06)

Macroeconomics 2

MO mﬂ:@mm%wmﬂ ma:rﬁmiuﬁnmazmiamu
maemzigusnuszuuieseiale ulaneeswgia
wmmﬁa%ﬂmmﬁmmwmamwgﬁa MInonimIToAL
mwﬁ’igé’ﬂi'giﬁa%ugu ANHNUNIUNNLFITHITIANNNAG Y
wAnsniesegeansammediinilonmainuasiaemd
e MAATIEMULUMIMAN1S0M0E NIRMANS NANTENLYDS
miL‘ﬁsﬂamam@milfﬁwﬁqu%mwwmi ﬁuLLamﬂIuIaﬁmmﬂﬁ
Nusaiesegiannme

Theory of macroeconomics; theory of con-
sumption and investment; analysis of aggregate demand in
open economy system; macroeconomics policy for economy
stabilization; building of public debts; advanced business
cycle theory; overview of economic fluctuations according
to macroeconomists’ Neoclassical and New Keynesian
schools; rational expectation analysis; the efffects of financial

inclusion and financial technology on the macro economy
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0907 301 MBsnEUMSLIATHgAERS 3(3-0-6)
English for Economics
mndnnulumsBawesegenaas maduus

e ns Fenemriamnemaeapgenans mesmuazasing

M3 W) uazgtnmmaesugenams Ustloeuaglaensol

mmﬁqﬂqwﬁm%ﬂ%ﬁluﬂm%aummgmﬂ(ﬂ% mMIBUALMIVN

athadhla mil,%muu,azﬁﬂwmm@ﬁlaﬁﬁmmﬁaﬂqwﬁm%u
eisegenans
English language used in the field of

Economics. Comprehension, vocabulary acquisition and

development of using economics terminology. Reading and

describing tables, charts and diagrams related to economics.

Complex grammar and syntax found in economic studies.

Reading and listening comprehension, written and oral

communication skills in English for economics

0907 302 3nenszdauiniIudwmsy 3(3-0-6)
dnidisugensns
Research Methodology for Economist
WAG MANMT LaYANNAIATYIAIMIITLG

Lﬂi‘k@mﬁ(ﬂ% UTNVPaIMTINY [RUTTINMIINEY MIMAUA

18398 MIDBNUULNIUATY MINLNIITTUNTIH MSTTAUA

fhuds manaseu mMaiuTTsdeya madeTsidosys M3

I#¥oyanfiondl madeuazmahisuananuise
Concepts, principles, and importance of

economic research; research types; research ethic; formu-

lating research topic; research design, literature reviews;
identifying variables; hypotheses testing; data collection;
data analysis; using secondary data; writing and presenting
research 1eports
0907 303 \Aiswghalng 3(3-06)
Thai Economy
%Muwmwaﬂmdﬁ%mLLazﬁmmmsmugﬁa
wasdenulny uwmmaﬁiﬁlﬁw‘aiwuLmi:@ﬁﬂmmm

UstSfenamiuasiennnTsrasssuLieisugiialan esdoiug

izmﬁzwms@ﬁﬂwaﬁ’mma:@ﬁﬂaﬂ nabneaeTTuy

wiswghia ineluilaqiin mawasnmenEas MegaamnTsw

LaLMALANT ﬁ@mm@ﬁaﬁﬁwﬁﬁy
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Evolution of the structure and development
of Thai economy and society; the role of the government
in the Thai economic system; history and development of
the global economic system; the relationship between the
Thai and the world economy; Mechanisms of the current
economic system in agricultural, Industrial and service
sectors, major economic problems

0907 304 Lﬂwgmam%msL‘&uuazmsﬁmms 3(3-0-6)

Money and Banking Economics

wmm‘nmﬁmmzﬁm%aimwuLmﬁ:@ﬁa
M IT0IRUIALTYLUNMIRY NOENMIth aaanke
TUWIMINAN izi_l‘l_l‘ﬁuﬁmiWWﬂﬁEls ﬂﬁﬂ%ﬁLLﬁSmiﬁmWﬁ%
shin Unmaman s EnassmTunTEnEw 9 TR
mammﬁuﬂﬁﬁﬂuﬂﬁﬁwuwLﬂiﬁ:@ﬁa

Roles of money and credit in economic system;
evolution of money and financial system; monetary theory;
financial system; central bank; commercial banks system;
money creation and destroying , roles of financial markets
and financial institutions in economic development

0907 305 shleisugeans 3(3-06)

Economic Statistics

matssnaenimes nanaseusian e
mniimasuaslllinmiines myllensisumanenaame
WIS mawSeuidisueadftuned ldanllsunsy
SiSaqmentia msliiaesil neliensiounsanaiiams
wennaolenss L dula lusvezemuasa sl mnst e
&

Parameter estimation; statistical testing of pa-
rameter and non-parameter ; economic regression analysis;
comparison of statistical values and results from statistical
software; index uses; time series analysis for forecasting
growth in long-term and variance in short-term

0907 306 iesgenaasNIsTans 3(3-0-6)

Managerial Economics

msUszyndlinnudiesugenans lunsdnau
lamegsfia Jagusvasdansgasfia mlsmegsfiauarms

WITEFRNEGS MM VUM BME ey EaSuAT T
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mmvlsil,wiuaumﬂqiﬁa NaTasHlEeMIEuLazIlELEMT
A9 IPANIFINA
Application of economics theory in business decisions; busi-
ness objectives; business and economic profits, economic
and business pricing; analysis of production costs; invest-
ment analysis; business risks and uncertainties; effects of
monetary and fiscal policies; business cycle
an X o
0907 307 LATFUALLBIA 3(3-0-6)
Introduction to Econometrics
Lm’aﬁ@aﬁﬁﬁuimhmﬁmezﬁwmm@ﬂ@
mavuegUUUENNTS formuazesmstiszanme T Riees
ﬁm%ﬂ%miﬂiw\ﬂmﬁWﬁNm‘mﬁﬂaFJLLﬁzLL%’]WNLLfﬂ"}J na
UszanasruazmaBenziduunesin wudaessuls
mafendria mydensidoyaaunsim malensigu
Foymmwalnidiosdu msldllsunsusidaglumsiiess
SToLhN
Basic concept of econometric; model specifi-
cations; requirement of parameter estimation; problems of
regression analysis and solution; estimation and analysis
of dummy variable model; limited independent variable
models; time series data analysis; basic analysis of big data;
usage of software to analyze model.
0907 308 WRUHuALHlEIENTANS 3(3-0-6)
Theory and Policy of Public Finance
UNUMEesSTLNG srLLeaEiia nouddue
GRr mwﬁwaﬂiwumyuaﬂ %IEli_lwmiﬂﬁﬂ MITANTT
WAEMINTENLNINEINT MISNHUATHINNNGLTHFTA
uletnemBons uiammmmy%fima sutsTanaAL Y ik
NI mwﬁLﬁ'mﬁumiﬁmumzﬁumﬂ%ﬁmmaﬁgmaﬁ'
wangan Tumuasiwmout atymmenmedsaading
Role of government in economic system; pub-
lic goods theory; externality theory; public policy: resource
allocation and distribution; economic stabilization; taxation
policy; government expenditure policy; government budget;
public debt; theories of appropriate expenditure of govern-

ment; problems and solutions of Thai public finance
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0907 309 iAsgAMERSNISHRUILAS 3(3-0-6)

medensideulae

Development Economics and Policy Analysis

W feuasnnEMINaILATEINuaEMS
wilamaiaghia mademeimalaauasmsdseynd|§
LﬁamiuﬁﬁmmmiﬁwmLmt@ﬁa ulgesulsennsuag
ninennaayed wWlatnesnsugy wlatnadumseing ms
ﬁﬂmsé’mam@ mmmmmmzmiﬂimmmvl,é’ %IPJ‘]JWEJmi
Wannlasuasamun wletnevEnen sy uasaanadon
wlenemadsgnaLssmer

The concepts and theories of economic
development and economic growth, policy analysis
approach and applications in solving economic problems,
population and human resource policy, education policy,
public health policy, credit and microfinance, poverty and
income distribution, environmental and natural resources
policy, rural and urban development policy, international
trade policy

0907 310 MRuHuaTHlEIEMITH 3(3-0-6)

Monetary Theory and Policy

PN UYL YRR s st ia vieg)
mMammnal3a Mt nEdenadaInshatu Yo
mwﬁmsﬁmmé’mwamﬁa NaNsIMUIBIMsW AL A
ﬁ%mmﬁmiamimﬁ&ml,mmﬁaﬂﬁwmm@ﬁa wletnems
(1 sruumatunasuletnemadussniaseme

Importance and roles of money in economic
system; money supply process theory; demand for money
theory; interest rate theory; impact of change in money
supply on economic activities; monetary policy; financial
system and international monetary policies
0907 311  \dswgendnsszuelszng 3(3-06)

International Economics

nuasulutnanseEswhelseme maasw
FNILIINe anNTINAENFEENATENUTHNe SEUU
ks dsTne duyumandeBaufiay meees ma
e meunses aamse gamshsviushalseme naan
auaqémiwmmﬁﬂ:@ﬁaswdmmzmﬂ
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Theory and policy of international trade,
international investment; economic integration; interna-
tional financial system; comparative production costs; free
trade area; trading protection; balance of trade ; balance of
payment; international organization

0907 401 SaawLAsHEAMERSEsTA 3(2-2-5)

Seminar in Business Economics

AmualymMaETEgna MINIUNUMI
wiswgfia mIdemsiuasud latigmmaesegia nsystend
noudmassgemaasiuamumIim g

Situations and economic problem; economic
planning; economic problem analysis and solving; applica-

tion of economics theories to current economic situation

- 3 naniden
(HAmsnsnsnidenBeuanmein ungashs ) 16)
naiaf‘mms%mswzﬁﬁ'au“aﬁm%'uqsﬁaLLasLﬂwimam%

Data Analytics for Business and Economics

0907 411 ms%mswzﬁi’auﬂaLﬁmﬁua"m%u 3(3-0-6)

\isugeNansesha

Data Analytics Foundations for Business

Economics

dowlavasede : 0907 412 szuumsioms

udayamaesugendas
3(3-0-6)

Prerequisite : 0907 412 Economics
Database Management
System 3(3-0-6)

nateyndlimefiamendiaenaa it demat
fgymbmasisegensns i oG gaanminss ey
aaunwinly masBeudieudetn nosdngdnmsduilne

VWD FINIIHVBMUINEN MINBAUALFUTUNINGS 0

NaNAaLaEaMATAdEMING imvlﬁﬂiz‘m‘ma@gaamw%ﬂu

stuuTouasszuuida @ammwﬁ’ﬂﬂwm@ﬁuﬁwmem@mi

(Su noEnad Wesnd

Application of mathematical techniques
for economic problem analysis; linear models, partial and
general equilibriums, theory of consumer behavior, theory of

the firm, production and cost of production, product market
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and factor market, national income model: close and open
economics, general equilibrium of the product and money

market, game theory, Matrix

0907 412 swumsﬁmﬁgmﬁ'aﬁama 3(3-0-6)
wsugenEas
Economics Database Management System
LLmﬁ@Lﬁmﬁumﬁ@mﬁwuimﬂﬁaaﬂa ms
sanuuLIudays medanpudeys smiaanssassuugu
Hoxa Harfunmtusoriu Aduasmevesuanlad masanuuy
ssuugndeyn uasnaLlszend daenduasmetunsdams
gdayariudayamemuesegenans
Concepts of database system management;
database design concepts; database management; archi-
tectures of database systems; functional dependencies;
key and normalization; database design, applications of

the database management system in economics data

0907 413 \eswgiiavlszang 3(3-06)

Applied Econometrics

o
aa 4 L4

Lf'alauvl,waesw%m : 0907 307 Lﬁﬁﬁgﬂ@llﬂﬂﬂ@l
3(3-0-6)
Prerequisite : 0907 307 Introduction to
Econometrics 3(3-0-6)
madsgynansmamaesEgia msvssana
msmmﬁmﬁu%mamwgma@]% ﬂﬁﬂ%NLLllll?haaﬂVIN
wiswgenamilogddaymonnsunauasdogauuumuma ns
ﬂ%fmmeﬁammmﬁummmzmiw mmaﬁ@ﬂﬂﬂﬂmm
&Gzl
Applicaion of Econometrics methods;
economic relationship estimations; modelling economic
model using time series and panel data; construction of

volatility model and forcasting using econometrics packages

0907 414 agiaendasdmiuidsgenanissia  3(3-0-6)
Mathematics for Business Economics

Y A a A a ¢

maszand dimefiamsediaenaasiiodiamss

T lumaiswgenams uwuaaodoudi gaammninse sy

apumwinll mawReufieudeaia nosdwadnssuduilne

NOHYWDFNTINTDIMILNER MINBALALFTUUNINGS G0
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NARAALALATATEMIHER mﬂé’ﬁizmm@@;aamw%ﬂu
sruuauagsvuuiie oa sl lusrnaAuduasaments
(U nOEAnNS WeRnd

Application of mathematical techniques
for economic problem analysis; linear models, partial and
general equilibriums, theory of consumer behavior, theory of
the firm, production and cost of production, product market
and factor market, national income model: close and open
economics, general equilibrium of the product and money

market, game theory, Matrix

0907 415 shdalawizaunsliescidays  3(3-0-6)
dwSugshauaziesugeans
Special Topics in Data Analytics for Business
and Economics
fnmnsziaumesumsienzidoyasmu
ganauazisiamgenans uilaqiiu mueugualageasdisen
ma A Taeans nseALMunIdiRnm Maless
mqmsmiéwﬁmﬁ'Lﬁﬁﬁ@@ﬁlﬁﬂ%ﬂ%ﬁa@ﬁu
Study of issues in Data Analytics for Business
and Economics; Guidance by instructors; research in special
topic; discuss of case studies; analysis of occurring related

important events

ngwdniasugenaadimalulainaiiu
Financial Technology Economics
0907 421  \disugendassiussuddssine  3(3-06)
International Monetary Economics
aanat ey roEfSnuaniAuway
nsvLaUMIMIUSLE SrLLSamuaniAewiuamenaLlssime
anaLFITIRuTsEAh ST ey memaiuluumim
209FIUMIRUsEN NI TN mimé"auﬁmﬁwmwm
Usunet Annemanimaiiu UssAnsnmneasmasmidiuulaine
MARUIENINL NG
Balance of payment theory; exchange rate
theory and adjustment process; foreign exchange rate
system; foreign exchange market; financial derivatives; roles
of various international financial institutions; international
capital movements; financial crises; efficiency of interna-

tional monetary policy
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0907 422 \eisugFARIAMANISIULAE 3(3-06)

indasflamemsiiu

Economics of Financial Markets and

Institutions

FLUUMIRUUALAAAM TN UNLNITLAZANN
ﬁwﬁmawm@fﬁw,l,ammﬁumiﬁualmwumt@ﬁa NN
gsdrmeenide sy \whamgia oIz St
mﬂmiﬂmﬂLLﬁSﬂﬁGﬁLﬁ%ﬂIHUWHmi@% mwﬁmmﬂnu m‘%f'm
famematiuadelnal marmuememmaislslunaenu

Financial system and financial market; roles
and importance of financial market and institutions in eco-
nomics system; roles of interest rates in economics system;
commercial banks and money supply; central bank and
monetary policy; capital market theory; modern financial

instruments; arbitrage pricing theory

0903 423 msamumsﬁuém%’uﬁnLﬂiﬂ.«rgmam%(&o-e)

Financial Investment for Economist

A TIE AT ITLVITaINMAM IR ANARIYY
@wm@mwmwﬁwmmwﬁu% NN NI AEUATIENS
szt e siiomenmstuadie Il wansssmensu mam
ﬁ‘u@u,aLﬂéaaﬁam@ﬂﬁﬁﬂmﬁy’amﬂmmz@mﬁigmﬂ

Structure and role of financial market; capital
market; bond and derivative market; future market; foreign
exchange market; modern financial instruments; financial
innovation; financial monitoring

0907 424 msiizuudamasaviauas 3(3-0-6)

WIANTTHNINIGIU

Digital Transformation and Financial

Innovation

fﬁuimmwhiaﬁmqmiﬁu mimﬁ'wu,ﬂmgﬂ
wuulAiiudaa mmﬂ?%aunwmumwwqﬁa mMILIMSI
mMImsuunwaanasuaae sruuinegsiauimamenisitu
nWainAaria Aemezasmaluladmematin mslduianssams
wialwlagmaulums WuSmsmemsiu uienssumatiseiin
iwsathediszidn m3liteyanalg/lumesmemenstiv
maun letlymasameluladmemsiu

Financial technology basic concept; digital

transformation; business process; digital financial service
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platform; financial technology ecosystem; dynamic digital
technology; financial technology trending; financial technol-
ogy innovation and financial service; payment innovation;
payment network; big data analysis in financial service;
financial technology problem-solving
0907 425 \asgenansUssiudy 3(3-06)

Insurrance Economics

mAeneiEa Bnoaeaiuaze sl
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Quantitative analysis of risk and uncertainty;
Life insurance; non-life insurance; Third party insurance;
Health insurance; Social security; Insurrance and economic
development; Saving and investment by insurance

0907 426 USeNLEUUAZANATURITIA 3(3-0-6)

Blockchain and Cryptocurrency

AnNnsneLasaNNdFraamalulatiudan
\IUATENARUAAT UWaAa LasndanmaNuTasRanam
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Definition and importance of blockchain
technology and cryptocurrency; concept and principle of
blockchain; blockchain data structure; blockchain innova-
tion; cryptocurrency; policies and laws related to crypto-
currencies; case studies of blockchain in financial aspect
such as Bitcoin; blockchain risk management; blockchain

technology adoption in business and financial service
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Special Topics in Financial Technology

Economics

XK [ v 3 a
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Study of issues in Financial Technology
Economics; Guidance by instructors; research in special

topic; discuss of case studies; analysis of occurring related

important events

ngainesugenaainuessse sl
Modern Agricultural Economics
0907 431 Wi'@mii&lm‘iLﬂi&ﬂ‘umztﬁﬁﬂgmamé 3(3-0-6)
inwasase sl
Agricultural Innovation and Modern
Agricultural Economics
LYILNVIZDIRIFNITHNINEAT MIIVLLALAGN
EluﬂW@miLﬂH@ﬁLm’ﬂW\i mifﬁtmElL‘V\ﬂI%IﬁﬁmiLﬂH@ﬁ ma
derhuansasdanadimmnalulaimainuns noudfiememns
LﬂﬁlEluLLﬂmLW@I%IGEINWWﬁLﬂW? me”mawnmwgmﬁw%
PIMINGANIMIANEAT NOBOARLTHFRAMINERT M3
Uszgnd [nauiufitymmeinsasing lassmawasnms
Tt
Role of agricultural innovation; research &
development in modern agriculture sector; agricultural
technology distribution; transmission of agricultural tech-
nology knowledge; theory of agricultural sector transforma-
tion; Economic model of agricultural products; Theory of
agricultural economic development; Theory application for
Thai agricultural solution; Sustainable agricultural projects
0907 432 iesHgenERSNSWRMMESINYAS  3(3-0-6)
Agricultural Development Economics
U3 TouiauasaNAAadeNgeNEaS
MINWAT mﬂ:@Lmzmﬂ%ﬁawwmimwm MINGEH MIFAIR
inLLﬁ%iWEIVLGEW’WNmiLﬂWi ﬁwmzﬂmimwm LL‘H{MNEL%ﬂﬁ
RaHAaIN e u,azmiﬁ'@Lﬁ%mqmﬂuaaﬂ'ﬁﬁﬁyma@
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History, scope and importance of agricultural
economics. Theory and use of land for agricultures produc-
tion, marketing, price and revenues of agriculture’s. Guid-
ance of increasing of agricultural products and support
and promote farmers’ ways of life focusing on target and
structure of developing countries. Thailand agricultural
development in the past and policies to achieve target of

economic and social development

0907 433 nskAauazulatenEHEaMEINYaSs 3(3-0-6)
Agricultural Production and Policy
Snwowmananduininees Meifumsnaauay
anuduiusseneranaatuiaiumsnde seheiladems
WAGTLIATUMINGS UALIENIINANRATLNANAG MIFATY
Tananaudineasielugnnmasiifansuinentasly
ammmanifideaidn Snsncaasgumududinues G
mawaRRs sz duayszazen mewaswasmalulad
UNUIMNLISNANIENUY mmmﬁ'mu,ﬂam,mgmiaam%u
walulataanuasns unmuasdviswazassntiuasulaing
ﬂua@%jﬁﬁeiammﬁwLLazﬂizf?m%mwmmﬁm

Natures of production for agricultural prod-
ucts; production functions and relationships between out-
puts and production factors, between production factors and
production factors, between outputs and outputs; decision
making behaviors of agricultural production in certain situ-
ations and in risk situations; nature of agricultural product
supply; production costs in short- and long-term; technology
changes; roles and effects of farmers’ technology changes
and acceptance; roles and influences of government institu-
tions and policies on production and production efficiency

0907 434 MIAAINAUANYAT 3(3-0-6)
Agricultural Product Marketing
UNLINUALANNEIAYTDITINTUAUNEAT

aANeRUINEaS W TTneLaceslseme guasRIavaLm
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Roles and importance of agricultural product
price; domestic and international agricultural market;
demand and supply for agricultural products; pricing and
price analysis; price changes of agricultural products in
different times and places; marketing ways; marketing
efficiency; problems of marketing and agricultural product
price; trade barrier; agricultural marketing and product
price policy; accession to agricultural product business;

agricultural products future market

0907 435 MEAATIzRdayRTITEMNARUALNLAT3(3-06)
Information Data Analysis of Agricultural
Product
Annuadin SRR TuAmaSRumstas
aaneduiinuas neiituvsdeyauazmeauavdoya
AIFWNEANIIMINBAT miﬁﬁ‘ﬁm‘ﬂﬁmiﬁum@T‘VINﬂﬁm‘]W]i
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Study and practice about basic knowledge
of information data of agricultural products; accession
to sources and search of agricultural information data;
construct of economic model from agricultural product
information data for prediction; apply econometric model
with information data of agricultural products
0907 436 ShdalamziwAsEgMEaSinges  3(3-0-6)
asle vl
Special Topicsin Modern Agricultural Economics
Fnmlssfumeimemsgenaasinuaseadielns
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Study of issues in Modern Agricultural
Economics; Guidance by instructors; research in special
topic; discuss of case studies; analysis of occurring related

important events
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Economic Policy and Modern Economic Planning
0907 441 uIauwuﬂwgﬁaﬁﬁzflmimm 3(3-0-6)
szneluiaide
Modern Economic Policy of Asian Counties
%Muwmié’wmﬂmaﬂ%mmamegﬁmad
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Revolution of economic structure in Asian
countries; comparing economic systems; institutions and
factors of economic development; economic mechanism;
modern economic policy; weakness and strength of coun-
tries” development; economic cooperation and impacts to
Thailand; Opportunities and obstacles for market access to

Asian countries

0907 442 Lﬂswgmam%ém%'umﬁmﬂzﬁﬂﬂsamﬁ(a-o-e)
Economics for Project Analysis
madsrgndlinnuimadsgemaasiums
"3L@iwﬁwaﬂiﬂmﬁmwaL?{maﬂmﬂmi ‘wé’ﬂmimmwﬂa
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Applications of economic theories to analyze
advantages and disadvantages of projects; concepts of
consumer surplus; Pareto efficiency; economics and external
cost management; evaluations of externality effects by
using economic methods; basic concepts of environmental

valuation
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0907 443 LAsHEAMERSINBISTA 3(3-06)

Public Economics
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Role and structure of public sector; alloca-
tion of public goods and externalities; evaluation of public
projects; tax collection and impacts; tax reforms; fiscal
responsibilities and the maintenance of economic stability;
public debts; social protection; application of fiscal policies
to selected contemporary issues

0907 444 IFisHgANFRTIMIEMALENS 3(3-0-6)

Economics of Services Sector
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Organization and components of service
sector in an economy, Importance of service sectors;
Applying economic theories and management aspects to
selected service sectors including telecommunication and
broadcasting, tourism, transportation, health and wellness,
wholesale, and retail trades; case studies in the service
sector; development and inclusive growth

0907 445 LAsHEAMEASUSINU 3(3-06)

Labor Economics

ANANVIELDILTING QRUMNARIALITINY
msmuuaedsuasialuenisvam Hymmainenulay
wmaudls MsnaReEMATNIIIN M3asIFaTas Noe)
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Renfuussnulng
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Definitions of labor, labor markets equilibrium;
wage and working hours; unemployment and its solution;
establishment of labor union; negotiation; theories of labor
union; relationships between labor union and labor relations;
labor disputation and negotiations; social insurance; child
and women labor and comparison; Thai labor laws

0907 446 vhdaiamzduulemneiesygia  3(3-06)
uazmsmsmuqsﬁaaﬁﬂmi

Special Topics in Economic Policy and

Modern Economic Planning
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Study of issues in Economic Policy and Mod-
ern Economic planning; Guidance by instructors; research
in special topic; discuss of case studies; analysis of occurring

related important events
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0907 312 m1sElnyszaunisatazndn

Economics and/or Business Administration

Internship*
& 6a A v 6
MINNUSEAUNIDIT TNV NI FNENT
uazvSatAmsgsnalumharmiasigue Siemia viawnam
Economics and/or Business administration
internship in enterprises, government agencies or privatiza-

tion
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0199 499 @nafnI 9(0-40-0)
Cooperative Education
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A systematic provision of work-based learn-
ing is in the work place for students with the cooperation
between the university and the work places to allow the
students to develop both academic and work-related skills
in the work place. This procedure will help the students in
self-development in terms of systematic thinking, observa-
tion, decision making, analytical and evaluation skills. Also
it will result in high quality graduates who are most suitable

for the work places and the labor market
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0041 001 MEBINEHADIFRUNANNNTDN 2(1-2-3)
Preparatory English

0041 002 MEBINEHANDNITHEENT 2(1-2-3)

Communicative English

Snfimvma [Rgadaniaen

0041 003 mmé’mamﬁamma{wwam‘wwéﬁu
NumeERSuaYS AN 2(1-2-3)
English for Humanities and Social Sciences

0041 004 mmé’mamﬁamma{mwam‘ww
siinenenansuasmalulad 2(1-2-3)
English for Science and Technology

0041 005 mmé’mamﬁamma{mwam‘ww
FneeNEa SN 2(1-2-3)
English for Health Science

0041 006 MEEINnEAEMIFRLNAIANSON
Tumstsenavandn 2(1-2-3)
English for Career Preparation

0041 007 mmé’mmﬁm%ﬁa
LAYANNTIALTNENNS 2(1-2-3)
English for Global Media and Entertainment

0041 008 NMESINaUE MR IR
dlovnaedann 2(1-2-3)
English for Social Media Content Creators

0041 009 Mudsnauamsuisznounsaeulas 201-2-9)
English for Online Entrepreneurs

0041 010 Mmdsnauamiusindumesenlan  2(1-2-3)
English for World Travelers

0041 011 mmé’@ﬂnmﬁamiﬁwLﬁua@ﬁmmi 2(1-2-3)
English for Academic Presentation

0041 012 mwﬂwayimﬂmatﬂamn@f%amﬂamﬁaﬂu
mMILsEnaUEN 2(2-0-4)
Integrated Thai for Career Preparation

0041 013 mwﬂwaﬁisqﬂélﬁammqmlﬁx
ANANANFTINEITR 2(2-0-4)

Applied Thai for Happiness and Creativity

Tns. 043-719888
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0041 014 mwﬁmﬂ:amiéaaﬁ 2(1-2-3)
Chinese for Communication

0041 015 mwmm&ﬁ:amiéaaﬁ 2(1-2-3)
Korean for Communication

0041 016 mm@'ﬂw,ﬂ:amiéaaﬁ 2(1-2-3)
Japanese for Communication

0041 017 mwﬁmmmﬁami?{'aaﬁ 2(1-2-3)
Vietnamese for Communication

0041 018 mwfuml,ﬂ:ami?%aaﬁ 2(1-2-3)
Khmer for Communication

0041 019 mmw;imﬁamiﬁaaﬁ 2(1-2-3)
Myanmar for Communication

0041 020 mmmuﬁamﬁaﬁﬁ 2(1-2-3)
Laos for Communication

0041 021 ﬂﬂﬁ?N%ﬁLﬂﬂLﬁ@ﬂTiﬁﬂﬁﬁ 2(1-2-3)
French for Communication

1.2 ngsinenenaaiuazinalulad 2 mbehia

nitiua litdannaudasamedewdan

0041 022 Vinweuasdindavaiiomsaeuas 2(2-0-4)
Digital Literacy and Life for Transformation

Srfimuua iidadanideu

0041 023 WaliDIRava 2(2-0-4)
Digital Citizens

0041 024 lsunaanlavanddmsudsinnudara 2(2-0-4)
Digital Office Software Application

0041 025 MsARUATMULLATINFNERSRs 2(2-0-4)
Logical Thinking Based Problem Solving

0041 026 mﬁmezﬁuazmimLﬁuasﬁagalﬁaaﬁu 2(2-0-4)
Basic Data Analytics and Presentation

0041 027 AowMMLAYARRAYR 2(2-0-4)
Content and Digital Media

0041 028 Snenenamdasie msiuasianssiioin 22-0-4)

Modern Science and Innovations for Life

0041 029 AennTadluTindseaiu 2(1-2-3)
Everyday Engineering

: najuqmmwﬁ%mnazﬁ'awmﬁau 4 wheha

0042 001 Ysgmnalan 13lse 2(2-0-4)

Global Health and Disease Prevention

| n-4
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3. ngauianssauazmssdesssh

0042 002 Grsiin3asgEnI 2(2-0-4)
Health Awareness

0042 003 ﬂ']i@LLaLLﬁ&m’iﬂ%’NLﬂ%QJQﬁJﬂWW
WLLBIRTI 2(2-0-4)
Holistic Health Promotion

0042 004 MIQUAFIMNUGRETIITE 2(2-0-4)
Health Care for Different Age Groups

0042 005 mmmmzmiaaﬂﬁwﬁammﬁlaqmmw
URYANHNNN 2(1-2-3)
Food and Exercise for Health and Beauty

0042 006 aeneLAlARENUALNARSIFIAW  2(2-0-4)
Consumption of Pharmaceutical
and Health Products

0042 007 MIBEuT AT IWAOFUMW TN 2(2-0-4)
Inter-professional Learning for

Community Health

0042 008 Vi 2(2-0-4)
Life Skills

0042 009 umﬁnmmﬂ‘ammﬁmﬂuﬂuﬁ@m 2(2-0-4)
Personality for Socialization

0042 010 HVAnnaALRITG 2(2-0-4)
Disaster Survivor

0042 011 38FReRInstURnEex 2(2-0-4)

Environmental-Friendly Lifestyle

0042 012 mﬁmﬁag'mﬁatﬁmﬁ%m%wqmww%ﬁm 2(2-0-4)
Home Arrangements for Life Quality
Enhancement

0042 013 fyaInNeN 2(2-0-4)
Cannabis Science

0042 014 §nSiAnaFLERM 2(2-0-4)

Pets and Life

4 wkaene

Fitiua lrdamnaudasamediowda

0043 001 MIAALTIDDNLLIL 2(2-0-4)
Design Thinking

Sofimuue iaadaniaausmn 2 whefia

0043 002 MIFAMIANNAAFIFITAURE
WINNTIN 2(2-0-4)

Creativity and Innovation Management

Tns. 043-719888
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0043 003 MIAMUBEITYANO 2(2-0-4)
Smart Investment

0043 004 FUszneumagmens 2(2-0-4)
Young Entrepreneurs

0043 005 Ksenaunmvedny 2(2-0-4)
Social Entrepreneurship

0043 006 §3naaulath 2(2-0-4)
Online Business

0043 007 uAuMIEUEaEhInsath 2(2-0-4)
Essence of Pitching

0043 008 MIRUAMYAAR 2(2-0-4)
Personal Finance

0043 009 MIANEINSARIEL 2(2-0-4)
Smart Living

0043 010 WIFNIINNHEITUAYDINTT 2(2-0-4)
Food and Agricultural Innovation

. naawailasidaude 4 wheha

0044 001 WWBRRANINENSNLYNTU 2(1-2-3)
University’s Mission and Community

0044 002 FbmaiAeautlag 2(1-2-3)
Leadership for Change

0044 003 waidlaaiilan i fdlye 2(2-0-4)

Citizenship for Well-Being
0044 004 NOVNELALMIITAND MTAesed T 2(2-0-9)

Laws and Everyday Rights

0044 005 ﬂgmmﬂuﬂﬁﬁismuaﬁw 2(2-0-4)
Laws for Employees
0044 006 ANEFSNTEITITUMINRWNATE N 2(2-0-4)

The King’s Philosophy and Sustainable
Development
0044 007 FNEWIALMIEIAWANEMIMTTIR 2(2-0-4)

Religion and Reasoning for Living

0044 008 FIuavaudge 2(2-0-4)
Life and Peace

0044 009 FBLeaMNTin 2(1-2-3)
Meditation for Life Development

0044 010 AnNENEILINADH 2(2-0-4)
Environmental Volunteers

0044 012 Se/lelaszon 2(2-0-4)

Youth with a Good Heart

| n-5
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Cultural Tourism

5. N§aAnFaMal 4 wkaene 0045 010 m‘miu,am’éaﬁmmqiﬂmmﬁuﬁm 2(2-0-4)

0045 001 Fatenuaie 2(2-0-4) Food and Beverages from Local Wisdom

Art Appreciation 0045 011 RTyauasuianassrveda 2(2-0-4)
0045 002 AnFRLAZAaLYMILEADE% 2(2-0-4) Wisdom and Innovative Isan Textile

Music and Isan Performing Arts 0045 012 wszm’%aaﬁ PN M7 mwzﬁuazaw%nﬁ 2(1-2-3)
0045 003 Qﬁﬁmmﬁaqmww%ﬁm 2(2-0-4) Siam Amulets: Identification and Conservation

Wisdom for Quality of Life 0045 013 ﬂﬁmmL%a@]ﬁuaanﬁm%uﬂﬁag'mﬁa 2(2-0-4)
0045 004 iﬁﬂmﬁm% 2(2-0-4) Eastern Beliefs for Living

Introduction to ASEAN 0045 014 m‘m%mﬁ@mmﬁﬁﬂﬁﬁmﬁu 2(2-0-4)
0045 005 NyMETUANAMAINIALTIFIAN Management of Local Landscape

AL INUDTIN 2(2-0-4)

Humans and Social and Cultural Diversity QLR BonGuumeAnidadnsn o s miefa
0045 006 wwiwuﬁssuéuﬁﬂm 2(2-0-4) Glmfcju"idmﬁl 1-5 |fur 1. nainwemsBauinaendia

Plural Culture of Mekong Region 2. ﬂziuqmmw%’imt,azﬁm’mé'am 3. nRNUIANIINUAY
0045 007 Benusiulan 22-0-4)  MIFETNETIA 4. nannalaadaude uar 5. ngaRdaN

Globalized Isan welimiefasalddonnd 30 miefia woillfeylu
0045 008 MILINIIAMIIAUTIIN: MIUUT AaUNHATDINUENIINMILIMINANFATUARLNANG AT

YamsrsanduFuen 202-0-4)  luseduLSyn e’

Cultural Management: Cultural
Commoditization

0045 009 NM37RIALNTITAUTTTN 2(2-0-4)

% Tns. 043-719888 navn:ligula:Us:udIanwa uua E reg@msu.ac.th T a1msu§|9 nn1st_\a1u[11n3na1n1aus ey
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wsnadndnwialal (fuFuilss w.e. 2563)
ntiu%ﬁﬁnmﬁ"’a‘lﬂ NunnUILG

0041001 mendangilaisiennrsmian 2

Preparatory English
0041022 Vinwuagiianavaianmiasulag 2

Digital Literacy and Life for Transformation
RennauaunRauaraLIndon 2
RGAPGAGH 2

9 8
Y ad
Fuln 1 meadae
wanadndnwialal (afuFuilss w.e. 2563)
miu'“amﬁﬂiﬂ"?l"'a‘lﬂ NuwnMUILG

0041002 Mendangeilaniioms 2

Communicative English
0043 001 M3AAEIDINHLL 2

Design Thinking
RanngnwaliiaadNud 2
RAGAPGAGH] 2

9 8
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:’l a dl v
FULN 2 NAGI

KangasmsAnui ssaudscunias | o 8
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wedmanwvnly (@dudfuyse w.e. 2563)
ngaimdnuvialy NuunKENA

Ronngna N IaLasRIne&aN 2
I ONNEN TANTINLAEMTHIETTA 2
A 1 A v i3
donnguwaiiosdnuda 2
A U (% a ¥ Aaa
HanngNTinEEMIBLuIeRaaTIe 2
RannaNaM N InLasRInaRaN
R ONNENIANTIHUAZM TN IETTE
Hanngnwaliiaadlud
RGAPGAGH

53 8

A
Fuilh 2 malae
wedmdnuvialy (adfurfuse w.e. 2563)
ngaimndnuvialy NumNUILAG

Bonnguiinuenaiteuinanntie 6
Ronngna MmN IaLasRIne&aN
I ONNEN TN TINLAEM TN IETTA
Ranngnwaliiaaduuds
Ronngaindsau

93 6

wnEwe uumsinmsnansnfeudasldmaansmanzean Merfidndaafumiefinlfnsumangsin

QN Tns. 043-719888
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MSU Si6iSane socer
AaBLNETIEIN
1. niafinensiFeuinaandin 6 wanfia
1.1 NfuAmUaznIsdos 4 whefia

3m1ﬁﬁwuﬂ€lﬁ'ﬁ§mn‘nﬂué’maamﬁﬂu@ﬂu
0041 001 Mudsnguiaiedeseuwdes  2(1-2-3)

Preparatory English

e duau leseaatlszlunmendsno
HosduiemstonsluiinUssdiriu masumsunm
Hosduiaivlannn msswdoaaviaiiomdn o
Wermsdhla

Basic English vocabulary, expressions, and
sentence structures for daily-life communication;
listening to basic conversations for main ideas; reading
short messages or texts for comprehension

0041 002 ﬂ’11§r’15@ﬂ§]‘iﬂﬁan’l‘5§aﬁ’li 2(1-2-3)

Communicative English

ﬁﬂﬂzﬂ’]ﬁﬂﬁdﬂﬂ‘ﬂﬁaﬂﬁéaﬁ’l’iL%leﬁm’m’]i
Taums enenm duam wach mmmiﬁlwuﬂaﬂuﬁmumiai
o3 oy madana Anitauagldnauusmumanishs q magu
LﬁQWWLﬁﬂﬂ’ﬂNLGEJ)’IEL’%LLGSL%EI%WQUI&LLUU%% N

Integrated English communication skills
by using vocabulary, expressions, and grammar
frequently found in different social situations; practice
of listening and responding in various situations; reading
for comprehension and writing short messages in

response to texts

Siimvue WRdadeniFen
0041 003 mmifenqmﬁaﬂ'swsg'wmﬂ 2(1-2-3)
Laxw1:61'1%31@121mam%uazﬁmumam%
English for Humanities and Social
Sciences
ﬁﬂwmﬂ%’mmédﬂqmﬁ amsdads
Badgmiswarmariiansidibalumansianisdu

NymenEnSuaYFINENaS

Qﬁ Tns. 043-719888
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Skills in using English for academic
communication and comprehension in a specific field of
Humanities and Social Sciences

0041 004 n’mﬁenqmﬁaﬂa’majwmﬂ 2(1-2-3)
wziuinanmsasuazinalulad

English for Science and Technology

‘*ﬁ’ﬂmmﬂ%mma"aﬂqmﬁamiﬁlami
WIATINITLALNITYINIAIN L‘?.Il'ﬂ’%al%@ﬁ ﬂ@]%L%‘WW&@\/W%
wm HWﬂWﬂW%LLa%L‘H@I%IﬁEJ

Skills in using English for academic
communication and comprehension in a specific field of
Science and Technology

0041 005 mma"anqss«lﬁaﬂ'nuag:wma 2(1-2-3)

WWIZMWINEENERSEIA

English for Health Science

‘ﬁﬂmmﬂ%’mma”aﬂqmﬁamiﬁlaﬂﬁ
WIATINITRALNITYIAIIN L“EJ/’IGL’QSL%@TT HW%L%‘W’]SG?]/’]%
Anenena@sgmnIn

Skills in using English for academic
communication and comprehension in a specific field of
Health Science

0041 006 mmé’anqmﬁan’rslﬁﬂu 2(1-2-3)
ansmanlunisdsenavanin

English for Career Preparation

anusamaidilalunslinmsangmita
mawsuneNanSanlumIUsEneuadnluemas wumm
a"aﬂmﬁlﬂmﬁé’mmﬁam mssessluesding ndess
AUQNA LasMILAUMS

Understanding uses of English for career
preparation for future careers, such as English for job

interview, office communication, and travel

E reg@msu.ac.th
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0041 007 Mudsngudmiuiauas 2(1-2-3)

ANNLBAIEINA

English for Global Media and

Entertainment

@ﬁ’wﬁwﬁuazﬁwmummé’dﬂquﬁwﬂuﬁmmx
ANNTUAIING Imaa%fmvbmﬂ‘mil,l,azgﬂﬁiﬂmmﬁuim
MEBINDE MIRNLaENIMEDNIREIMSINE Walia
messfornadiladosdi

English vocabulary and expressions found
in global media and entertainment; basic English
grammatical and sentence structures; English listening
and pronunciation; basic techniques of reading for
comprehension

0041 008 MBeNRUMSTLNFNSETIA  2(1-2-3)

\amdagens

English for Social Media Content Creators

@ﬁﬁ‘wﬁLLasaﬁmummé’aﬂamﬁa
msssusTIRiamandnn mmé’mamﬁai@qﬂizmﬁ
lumsusseny wssamnuaslinrnla mmé’dﬂqmﬁa
m‘s?ﬁaﬂnﬁm’?@mmm

English vocabulary and expressions for
social media content creation; English for narrative,
descriptive and persuasive purposes; English for
cross-cultural communication

0041 009 MdsnguiwsURsEnauMms  2(1-2-3)

sawnlail

English for Online Entrepreneurs

e LLazémmmmé’aﬂqmﬁaﬂﬁﬁami
ymegshaidisedu msdeuiussnefuduasAmaidiasdu
malmeuimamegiiaidasdiu nndnnmiamatess
PNINUTTIN

English vocabulary and expressions for
basic business communication; basic writing for product
and service description; basic business email
correspondence; English for cross-cultural

communication

Qﬁ Tns. 043-719888
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0041 010 MSsnguaWTUENGUMssaulan 2(1-2-3)
English for World Travelers
@‘hﬁwﬁmgﬁwmmwmﬁmqmﬁamiﬁlamﬂu

smwnsaimvieafienshs 9 weafamssnaiionnadla
Wasdu nalauarneanifsmmSnnmitomsaasn i
UseBnSmw m‘m5@ﬁamﬁamiﬁamﬁmﬁf@mmim
English vocabulary and expressions for
various travel situations; basic reading techniques for
comprehension; English listening and pronunciation for
effective communication; English for cross-cultural

communication

0041 011 mtmSanqmﬁam‘sﬁuauav'z’m'“mnﬁ 2(1-2-3)
English for Academic Presentation
@hﬁwﬁuagﬁwmmwmﬁaﬂqmﬁam‘smLaua
@AM ﬂ’]‘iﬂx‘iLLagﬂ’l‘SaaﬂL?ﬁ&ldﬂ’]‘i&ﬂﬁdﬂf}‘iﬂlﬁﬂﬂﬁéaﬁﬁ
fslszavEnm mefiamssmsmmannsiioensdhla
daediu MmadoudAnmadosdiu

English vocabulary and expressions for
academic presentation; English listening and
pronunciation for effective communication; basic reading
techniques for academic text comprehension; basic
academic writing
0041 012 ﬂ']iS"IvLYIEJ‘lJ"‘im’]ﬂ’]‘ikﬁaﬂ’]‘il,ﬂ%ﬁlﬂ 2(2-0-4)
ansmanlunisdsenavanin
Integrated Thai for Career Preparation
LL%’JWNi%ﬂ’]ﬁﬁ@uu’lﬁﬂﬂgﬂ'ﬁﬂvlﬂ ] L%‘W’lg(;ﬁ%
%ﬂmi‘ﬂd MIna MIT AL T e MIYIM3I
Vs Ineiestadindnamnniesnsuas lemalu
mawemedn luasinsmesguazmeenam uave indasy

Approaches in developing specific Thai
skills including listening, speaking, reading and writing
Thai; integration of Thai skills for communicative
competence enhancement and opportunities in career
development in public and private organizations;

self-employment
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0041 013 nwﬂmuﬂszqnﬁtﬁaﬂawqmu,az 2(2-0-4)
ANAANFI19593A
Applied Thai for Happiness and Creativity
’BI@JJ%‘E‘E‘ENLLaEﬁaUzﬂWiﬁaﬁ’ﬁﬂ’]HW\lﬂEJ
Lﬁ@ﬁ%mﬂiiﬁﬂumijmLLazmméuiNﬂuu’%ﬂ%ﬁ@m\l\lwa
ﬂﬁﬂ%’ﬁﬂi?éuagﬂﬁaSLﬂI%VINﬂW‘tﬂLLaSﬂWiﬁiSQﬂﬂ%lﬁa
shagaduazwinnssnluSundsnariusfouasiesegha
AraNGEeld
Culture and communicative arts for
happiness and pleasure creation in Thai social contexts;
creativity and language play; applications for value and
innovation creation in modern and creative business
contexts
0041 014 mmﬁmﬁ‘amsﬁlami 2(1-2-3)
Chinese for Communication
vinweildanammndn Snwslssiildunm
Weosndyaue §52 19ImeNaMan (§nws Pinyin) 1§
ﬁuiwumaaﬁﬂwiﬁu MIvinme Msuugihéa 1n3agd
Sty msuennat Feaden meieEen sowdilu
NAANENAE §IUe1 ©) 20T
General characteristics of Chinese; Roman
alphabets used to transcribe sounds of Chinese
consonants; vowels and tones (Pinyin); basic lines of
Chinese alphabets; greetings; introducing; counting;
time; classroom activity; studying; places in university;
various parts of body
0041 015 mmm’m’fﬂ'Lﬁamiéaaﬁ 2(1-2-3)
Korean for Communication
et dmnuazunaunind ey udie
7eaTn Lﬁamﬁ:ﬁamimmmmﬁ%uﬁugm miL%Hui
*Semﬁﬁw,l,azﬂizt,wrﬁﬁéwﬁm
Korean vocabulary, expressions,
conversations often used in daily life for basic
communication; learning of culture and prominent

traditions

Qﬁ Tns. 043-719888
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0041 016 ﬂ']ﬁ'lij‘l!%l,ﬁaﬂ’l‘iéaﬁ'l‘i 2(1-2-3)
Japanese for Communication
e éhmml,awwawmmmnjﬂuﬁaﬁLﬂu
umashmeiiadseariu maBeud e rauaslseni
Fendas
Japanese vocabulary, expressions and
conversation necessary in daily life; learning of culture
and relevant traditions
0041 017 ﬂ'lﬁ'lb"i%lﬂ%’lutﬁaﬂ']‘ialaﬁ’l‘i 2(1-2-3)
Vietnamese for Communication
@hﬁwﬁummﬂ%ﬁmm ﬁymmmﬁ'am‘séami
FAnusn U MG TansTanasemdifinedas
Vietnamese vocabulary and language use
in daily-life communication; learning of culture and
relevant traditions
0041 018 mmwusuﬁ'amséams 2(1-2-3)
Khmer for Communication
ﬁ"lﬁW“;lLLﬁ%ﬂWii%ﬂ?H? L‘HNiLﬁ'aﬂﬁigaﬁWi
uFAaarariu naduud Tansrassundlfineadas
Khmer vocabulary and language use in
daily-life communication; learning of culture and relevant
traditions
0041 019 mmwaiwﬁ‘am‘sﬁ'ami 2(1-2-3)
Myanmar for Communication
eiuaemsFnnmshitomsaesnslndie
Usgariu nEsuTannsa uaslaswdifiendas
Myanmar vocabulary and language use in
daily-life communication; learning of culture and relevant

traditions
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0041 020 M AINaN15RRES 2(1-2-3)
Laos for Communication
AMeTiasmI lEmmanaiamsResnsudia
Uszdiu maGendTansssnuavlssmdiiiendas
Laos vocabulary and language use in
daily-life communication; learning of culture and relevant
traditions
0041 021 M SaLAFNaNsTaS 2(1-2-3)
French for Communication
o o 6 v 6
AN Iﬂi@ﬂiﬁd\l’lﬁﬂﬂim fﬂi‘ﬂ@ ﬂ?i‘wu@
! a A A Aa o v
ﬂﬁm%LLﬁSﬂﬁL‘ﬂH%L‘Waﬂ'ﬁﬂaﬂﬂ‘ﬂ%ﬁ’]@ﬂi%ﬂﬂ%
Vocabulary; grammatical structures;
listening, speaking, reading, and writing for daily life

communication

1.2 ﬂéuﬁﬂmﬂﬁm%uﬁmﬂﬂiﬂﬁﬁ
a dl [ UVa |4 a a
wmmuum‘lwuﬁm"qnﬂummmmmﬂuwuu
0041 022 TinveuazTInfanNaNaNS 2(2-0-4)
RIEERIEN
Digital Literacy and Life for
Transformation
i A 6 i a 6 @
M lEuaaNRuees Meldnudumasiin

'
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Computer applications; internet usability;
digital security usability; media usability; computer and
communication device usability; searching; analyzing;
evaluating; rights and creativity; text processing

usability; Spreadsheet program usability; program
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usability; digital media creation program usability; online
collaborative work; awareness of ethics and self
responsibility from communication behavior; digital laws

and ethics

Seditvue WiadaidanBem
0041 023 WaLlasRatia 2(2-0-4)
Digital Citizens
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Definition, importance, and concepts of
digital citizenship; digital citizenship skills; digital citizen
identities; privacy management; critical thinking; screen
time management; cyberbullying management; digital
footprints; cybersecurity management; digital empathy;
information, media, and digital skills and literacies;
searching and usage; innovation creation; identity and
quality of life; technology learning; digital citizens’ use

of technology as tools for daily life cooperation
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Digital Office Software Application
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Definition and importance of information;
data and information in organization; information
management system; effective use of information
technology; digital office tools usability

0041 025 MsAALAIYMNUUUATINENERS  2(2-0-4)
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Logical Thinking Based Problem Solving
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Basic computational thinking; logical
reasoning; input; output; Algorithms and problem
solving; use of package software in problem solving
testing
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Basic Data Analytics and Presentation
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Definition of data analytics; importance of
data analytics; types of data; basic data analytics; data
analytical tool usability; data presentation using graphs;
data analytics evaluation; case studies
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Content and Digital Media
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Definition of digital media; types of content
and digital media; principles and approaches in content
design and creation; tools and computer software for
content and digital media creation; applications of
digital media for learning and business; relevant laws on

content and digital media creation
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Modern Science and Innovations for Life
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Science and innovations for mega trends;
smart life development; digital lifestyle and technology;
renewable energy innovations; D.I.Y; mathematics for
life development in present and future society
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Everyday Engineering
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Electrical system; communication; use of
energy-saving electrical devices; use and care of
computers; use and maintenance of motorcycles,
cars and agricultural machinery; fundamentals of
construction; basic water supply and sanitation systems;
environmental management in daily life; solid waste

management; safety at work
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Global Health and Disease Prevention
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Definition, scope and meaning of global
health; risk and problems of international populations;
inequality in social and economic behavior; medical and
public health system; effects of natural resource
limitations; borderless globe; disease epidemics from
national to international levels; digital-age lifestyle
diseases; disease prevention innovations and
technology; health promotion in areas of public health;
context-specific collaborations of medicine, health
science, and engineering for global population health

0042 002 BsEUingiFasgun W 2(2-0-4)

Health Awareness
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Concepts, definition and importance of
health literacy in health management, health promotion
and illness prevention; sex education; first aid care and

basic resuscitation; self care in alcohol, cigarette and
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tobacco consumption; perception of health information;
judgment in decision making regarding health;
alternative medicine
0042 003 n’l‘i@LLﬁLLﬁan‘iﬁ%’NLﬁ%&lﬁq‘ﬂﬂ’lW 2(2-0-4)
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Holistic Health Promotion
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Concepts of holistic health promotion;
hygienic and disease prevention; basic health care and
disease prevention in different age groups; basic mental
health evaluation and management; relationships, love,
preparation for family establishment and family planning;
laws involving sexual abuse; health care under the
principles of Thai traditional medicine; sufficient
economy and Thai’s life style; health insurance rights
in Thailand and patient’s rights
0042 004 MIQUAFUMWLGAZTITE 2(2-0-4)
Health Care for Different Age Groups
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Physical and mental changes at different
stages of life; illnesses; food; activities; physical and
mental health care, and first aid care for people of

different age groups
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Food and Exercise for Health and Beauty
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Nutrition; food selection; popular food;
dietary control for weight loss; principles and importance
of health and physical fitness; doing exercise and playing
sports for health and beauty; exercise planning and
evaluation; promoting positive attitudes towards doing

exercise and playing sports for health and beauty

0042 006 aaev3langnuazaAAAATHUNN 2(2-0-9)

Consumption of Pharmaceutical and

Health Products
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General principles of drug use; use of
pharmaceutical and health products in treatment of
symptoms and common diseases; facts on popular dietary
supplements, cosmetics and other health products;

choosing drugs and health products with discretion
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Inter-professional Learning for
Community Health
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Concepts of inter-professional education;
principles of family medicine; house design and
landscape development; environmental management for
communities; one health; transmitted diseases from
animals to humans; communicating with patients;
community visits; local medicine and herbs; holistic
community health promotion planning; media creation
and ethics in media creation; safety in use of household

appliances
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Life Skills
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Definition, importance, and components of
the 21% century life skills: thinking and decision making
skills; creativity; positive thinking; critical thinking;
emotional quotient; life skill development for
interpersonal relationships; Triangular Theory of Love;
positioning oneself in a romantic relationship; spouse
selection; resilience quotient; facing and coping with
disappointments; constructive life problem-solving

abilities
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0042 009 yARNMWIRBANNFNWS Tudsan 2(2:0-4)
Personality for Socialization
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Concepts and importance of personality;
factors influencing personality; personality improvement
for enhancing positive image; other skills for
self-development and career success including general
social etiquette associated with business meetings,
events and banquets; personality for effective
interpersonal relations
0042 010 ehInHANLNLG 2(2-0-4)
Disaster Survivor
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Knowledge of disasters; impacts of disasters
on health and environment; global warming; climate
change; preparing for floods, storms, fires, man-made
disasters, traffic accidents, electrical short circuit, toxins
and riots

0042 011 3883afufinsfufewandas 2(2-0-4)
Environmental - Friendly Lifestyle
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Situations, causes and effects of
environmental problems at the community and global
levels; collective responsibility for pollution management;
sustainable solutions to environmental problems;
environmental-friendly lifestyles and communities

0042 012 Nsdafiaganduiatuans 2(2-0-4)
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Home Arrangements for Life Quality

Enhancement
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Gardening and arrangements of rooms,
doors, windows, furniture, lighting, colors, aperture for
ventilation and temperature for ergonomics; life quality
enhancement
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Cannabis Science
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History and knowledge of cannabis;
relevant laws; cannabis strains; cannabis propagation,
breeding, planning and care; extraction of cannabinoid
oil; phytochemical qualitative and quantitative analysis
of cannabis related compound and contaminant;
applications in cannabinoid medicine; cannabis

innovation
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0042 014 §6ILRLINUAIN 2(2-0-4)
Pets and Life
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Benefits of companion animal and livestock;

classification of companion animal and livestock; pet and

livestock selection; breeding, feed, raising and livestock

management of companion animal and livestock; health

care; animal welfare; important zoonosis, vaccine and

prevention for companion animal and livestock
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Design Thinking
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Conceptualization, applications, and
understanding of problems; design; large-scale
problem-solving; using creativity and different
perspectives to construct problem-solving methods;
method testing and redefining; developing innovations
to address users’ needs and problematic situations; user

experience design
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Creativity and Innovation Management
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A study of models and methods of
creativity and creativity management through which the
creative process can be encouraged and increased for
enhanced organizational effectiveness using sound
management techniques
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Smart Investment
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Business data; types of investment; finance
theories related to investment; risk management;
analysis of investment for cost effectiveness; evaluating
rate of return; presenting business data; data analysis

for decision making
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0043 004 usznaumsguiens 2(2-0-9)
Young Entrepreneurs
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Innovation and creativity; creative economy;

idea evaluation process; trends; startups; business

opportunities; translating ideas to products and services;
writing business plans; analyzing business possibilities
0043 005 Hilsznaunisneean 2(2-0-4)
Social Entrepreneurship
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Entrepreneurship and social problems;

adding value to social entrepreneurship; principles of

social entrepreneurship; business process management
for social change and social capital construction with
priority given to community benefits over personal profits;
seeking innovative ideas to solve problems with the aim
to further develop the community
0043 006 gshaaulast 2(2-0-4)
Online Business
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Introduction to business and online
business; business opportunities; sales content creation;
revenue generation models; marketing; auction; trading
and online business laws and ethics

0043 007 LARMIUILEUDRE19ATITN 2(2-0-4)

Essence of Pitching
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Pitching business ideas to attract
interested customers or investors; showcasing
a company’s capabilities and expertise; types of
communication; written and spoken communication;
communication techniques for entrepreneurs;
negotiations; persuasion; successful communication
skills; personality development
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Personal Finance
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Personal financial planning techniques;
systematic financial planning; personal budgeting;
personal financial planning; insurance; savings;
property and securities investment; personal income
tax; asset and liability management; financial planning

for retirement
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Smart Living
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Application of information and
communication technology in smart living; smart living
infrastructure and platforms; standards of communication
and networking system; internet of things; privacy and
data security; case studies of the application of
information and communication technology in smart
living
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Food and Agricultural Innovation
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Importance of agricultural and food
innovation; agriculture and Thai society and future
changes; safe food production; smart farming for food
production from plants and animals; current trends in
food product development; technologies in food
processing and preservation; innovation in food
packaging; food labeling; Good Manufacturing Practice

(GMP), biotechnology innovation in food production
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University’s Mission and Community
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Definition and importance of the
University’s mission; roles of the University in serving
communities; collaborations with communities and
stakeholders; community-based learning with the
integration of diverse disciplines to strengthen
communities; development of public-mindedness;
applications of knowledge for community service in
accordance with Mahasarakham University’s philosophy
and identity

0044 002 FimsilAeuutlas 2(1-2-3)

Leadership for Change
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Leadership; leaders in the disruption era;
the characteristics and roles of leadership for change;
the roles of team leader; building an effective team,;
personality; leadership techniques; creating team pride
and building team spirit; conflict management;

team-based problem-solving and decision-making
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0044 003 wauflassan B A 2(2-0-4)
Citizenship for Well-Being
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Definition and meaning of citizenship;
characteristics of citizenship; promoting an awareness
of current issues at the local and national levels;
promoting public-mindedness; understanding of plural
culture and society; citizenship with an orientation
towards well-being; capabilities in seeking peaceful
solutions to problems
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Laws and Everyday Rights
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General knowledge of laws; legal
proceedings related to exercising constitutional rights
and freedom; justice; rights in criminal proceedings;
rights in civil proceedings; rights in administrative
proceedings; claiming rights in an effort to denounce
injustice and denied compensation; consumer’s rights;

disability rights; rights of accident victims; human rights
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Laws for Employees
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General knowledge of laws and law
enforcement; laws related to daily life; relevant laws for
employment such as laws related to civil servants, labor
and social security laws, business laws, tax laws,
information technology laws, and intellectual property

laws
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The King's Philosophy and Sustainable
Development
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Biography of His Majesty King Bhumibol
Adulyadej The Great; the King’s philosophy; His
Majesty the King’s Working Principles; philosophy of the
sufficiency economy; New Theory Agriculture;
sustainable development goals; application of the King’s

philosophy in sustainable development
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0044 007 mamuazms‘l%’mqwa 2(2-0-4)
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Religion and Reasoning for Living
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Definition and development of beliefs and
religions; religions and daily life; reasoning and analyzing
religious and belief diversity; understanding of self and
others to foster peaceful coexistence
0044 008 Fiuazdudise 2(2-0-4)
Life and Peace
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Human brain and human learning; physical,
mental and cognitive development; the understanding
of self and others through contemplative education and
dialogue; transformative learning ; being able to set life
goals; practicing holistic thinking for peaceful
coexistence
0044 009 SanFLRERAIWITIR 2(1-2-3)
Meditation for Life Development
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Mindfulness; concentration; the meaning
of mind power; the benefits of meditation in daily life;
the relationship of mindfulness, concentration and
wisdom; emotional management; mindful listening;
meditation and world peace
0044 010 SmEFemInden 2(2-0-4)
Environmental Volunteers
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Principles, concepts, theories of
environmental volunteerism; understanding the
principles of environmental volunteerism; creating
concepts and processes for environmental volunteerism
in the community; service activities, volunteerism;
volunteering with the community; promoting

environmental volunteerism

0044 012 32 lalaszana
Youth with a Good Heart

2(2-0-4)
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Meaning, characteristics and types
of corruption; factors that contribute to corruption;
principles and concepts of anti-corruption; application of
religious principles and sufficiency economy principles to
combat corruption, and study of legal measures related to
anti-corruption in Thailand including knowledge of duties
of citizenship and social measures in anti-corruption,

involvement of youth to eradicate corruption

5. NNINHIAN
0045 001 Aavziudia 2(2-0-4)
Art Appreciation
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Aesthetics in Visual Arts, Musical Arts and
Performing Arts; skills and process of Fine and Applied
Arts creation and innovation in the 21% century;
integrating learning with the application of Thai and
foreign cultures to achieve sustainable development of

quality of life and social quality
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0045 002 AUALAZRALTMITHANSDI 2(2-0-4)
Music and Isan Performing Arts
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Introduction to regional music and

performing art; definition, importance, background,

development and types of music and Isan performing
arts; culture of clothing; biography of most outstanding
artists; commercialization of entertainment business
0045 003 nﬁﬂmutyuﬁ'a@mmw?ﬁm 2(2-0-4)
Wisdom for Quality of Life
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Definition, condition and types of wisdom;

wisdom and its relationships with beliefs, culture and

Isan traditions; environment and natural resources in the

community; application of knowledge of science and

technology embedded in local wisdom in daily life
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Introduction to ASEAN
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Basic information of ASEAN; the social,

economic, political and cultural characteristics of

ASEAN member countries; commonalities and differences
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Humans and Social and Cultural Diversity
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Social and cultural diversity; important
characteristics of Eastern and Western cultures; humans
and values and beauty in the midst of cultural diversity;
human adaptation and existence under the constant
social and cultural change
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Plural Culture of Mekong Region
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Background, relationship, ethnicity;
settlements in relation to geography; wisdom; art and
culture; autobiography of local dignitaries; thought
processes; co-identities among Mekong countries;
regional development for cultural heritage; tourism
business development
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Globalized Isan
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Isan in a globalized context; sociocultural
groups; local wisdom; livelihood and cultural capital;
a transition from classical to modern Isan; resource

allocation; creative economy; cultural products and

healthy Isan

| n-22

u 91mMsUFUaMsnawvMvINgImaas (SC3)
$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



74

MSU Si6iSane socer

0045 008 NIFUIMITIANITIRIUDTIN: 2(2-0-4)
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Cultural Management: Cultural

Commoditization
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Cultural diversity and beliefs; management
of cultural capital to create value

0045 009 NMaYasL LB T RUsTIR 2(2-0-4)

Cultural Tourism
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Definition, importance, elements, and types
of cultural tourism; tourist attractions and organizations
involved in cultural tourism; cultural and tourism
management

0045 010 21suasiATashaNATyan  2(2-0-4)
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Food and Beverages from Local Wisdom
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History, importance and wisdom of food
and local beverages; process and hygiene in the
production; benefits and nutrients; innovation and
appropriate packaging of local food and beverages for

value addition
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Wisdom and Innovative Isan Textile
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Introduction to regional textiles; history,
background and wisdom of Isan textile; innovation and
Isan textile product development for value creation
0045 012 WsziARRIEEIN MFAATIEH 2(1-2-3)
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Siam Amulets: Identification and
Conservation
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Principles, definition, history, development,
and types of Thai Buddha amulets; preservation
techniques; production methods; materials used to make
amulets; amulet identifications and confirmation by using
scientific methods, marketing and businesses related to
Thai amulets; case studies of Thai amulet conservation
and preservation
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Eastern Beliefs for Living
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The origin and logic of the Eastern beliefs
for living and trading; feng shui based on strategic
locations; building orientation and location selection;
space design for different areas of the house and
workplace by considering good and bad power and the
mixed methods; applications of design principles in

daily life and work
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Management of Local Landscape
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Concept and wisdom; management of
environment, residential and community landscapes for

value addition
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Thai Language for Communication in

Cultural, Social, Environmental,

and Tourism Contexts
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Useful English vocabulary, expressions and
grammatical structures for daily communication;
integrated English communication skills by practicing
listening, speaking, reading and writing through English

texts on everyday topics

Qﬁ Tns. 043-719888

6 navn:ligula:Us:udIawa uud

E reg@msu.ac.th

KANFASNMSANUYI SstAUUSTYNIOS

urIdnendgumais,mu UmsAnuv 2569

1.2 Sneneaasuazinalulad 2 UIENG
Sofirmue [FiEareenfamadonwEngnuida
arehemiisaysansg N Inensnasdwindnwsnialy
Muuauiaidamamemaisnsansdnmssaussendng
aavuvare lugsznalneg
0041 022 Finwzuazdinaaviaiams 2(2-0-4)
wasuudas
Digital Literacy and Life for Transformation
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Computer applications; internet usability;
digital security usability; media usability; computer and
communication device usability; searching; analyzing;
evaluating; rights and creativity; text processing
usability; Spreadsheet program usability; program
usability; digital media creation program usability; online
collaborative work; awareness of ethics and self
responsibility from communication behavior; digital laws
and ethics
2. nsg'uqmmw%%mazéuvmé’au 6 MaEfia
Snfirvue iigamenaamedouSeugniuilde
2!796;’702!7677%12115’@@97:«5:17”1‘lmmimmmﬁﬁ&fvﬁ'nﬁnmﬁ'qZz/
Muauiaidngnmemaisnianisdnmsssussendng
aauvare lugsznealneg
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Personality Improvement for Positive
Self- Image in Modern Thai Society
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The concepts and significance of
personality improvement for positive image; grooming
and physical appearance; maintaining social etiquette
and proper conduct; good postures for different
situations; building human relationships and
interpersonal and organizational communication;
internal personality management (intellectuality,
emotion, and attitude); self-adaptation in modern
society and surroundings
3. nRNWIANsINLATISHE9ETIA 6 wudefia

Tt e famedenEavenuide
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Design Thinking for Agricultural and Food

Innovation

mmﬁ"wﬁmmami@miumwmuasmws
ﬂ’liLﬂH@iﬁUﬁﬂ@N\lﬂEJLLagﬂ'ﬁLUéH%LLﬂa\ﬂ%a‘H?@@]
maseEssduninnTanuaylueagaia lndrunszuin
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AU miﬁwmuﬁf@nﬁmﬁamﬂwéﬁﬂ%mzﬂmmmﬁ
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WaaLaMe

Importance of agricultural and food
innovation; agriculture and Thai society and future
changes; innovation creation and business model
generation through conceptualization, applications, and
understanding of problems; design; problem-solving;
using creativity and different perspectives to construct

problem-solving methods; method testing and redefining;
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developing innovations to address users’ needs and
problematic situations; idea evaluation process; trends;
startups; business opportunities; translating ideas to
products and services
4. naawaidisaiduude 6 e
e iidarnienamedendeueniuide
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navvare lugseneing
0044 011 Lﬂ'l‘lﬂﬂ']?.lﬂ'l‘iﬁ(m%’l‘?;gﬁﬁ% 6(6-0-12)
Sustainable Development Goals
mawaMAeE dhmanesn e
FanswIrTT USrnees RV GRTEN \nwerTVoEa sl
snamswsETTUNIaLN et Musfasinendeiy
LT
Sustainable development; sustainable
development goals; the King’s philosophy; philosophy
of sufficiency; new theory of agriculture; the King’s
philosophy and sustainable development; University
engagement
5. NNINHIAN 6 wanfia
i iidarniendamedendeueniuide
arehemiisaysanasg N Inensnasdwindnwnialy
muuaniaRang s ansdnssaussendnm
navvare lugseneing
0045 015 ﬂ']i‘l"li‘(l%llﬁﬂﬂ']‘iéﬂﬁ’]i‘l%ﬂ%ﬂﬂ 6(6-0-12)
MITRUSITH FIAN FNINHIAREN
u,azmsviml,"?ialﬂm
Thai Language for Communication in
Cultural, Social, Environmental, and
Tourism Contexts
inwemaia e e1uacd e neidiosdiu
ﬂ']‘;l,%lﬂ’]‘ifﬂ‘\/lEJL‘ﬁ‘aﬂ’]’iéaﬁ’ﬁiuﬂ%quﬂm’?}f@ﬂ%‘ﬁiim GG
’ﬁﬂ']‘WLL’]@%@NLLazﬂﬁViENLﬁEI’ﬂWEJ
Basic listening, speaking, reading,
and writing skills in Thai language; Thai used for
communication in cultural, social, environmental, and

tourism contexts
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wavmaviaadienng 6(6-0-12)
Thai Language for Communication in Cultural, Social,

Environmental, and Tourism Contexts

0041 030 AdannuiienResslutindsyiiu 4(4-0-8) 4

English for Daily Communication

W 10

e

o o

Fulla 1 madane

eI ANWITa 1 (aiudFuiss w.e. 2563)

mju"smﬁnmﬁﬂﬂ WIUNAR

0041 022 YINWeLAYTINAIALNaM IR 2(2-0-4) 2

Digital Literacy and Life for Transformation

0042015 yPAnMmWaENsMWANIeAA ldsnu Inayn vl 6(6-0-12) 6

Personality Improvement for Positive Self- Image in Modern Thai Society
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0043011 MIAATIDONUULNOWIANITNINHATUAZDINT 6(6-0-12) 6

Design Thinking for Agricultural and Food Innovation
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Sustainable Development Goals
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1. NN MIsEEUIaa0nT 30
1.1 MuazMIdoms 21 4
1.2 Inenenamiuazinalulad 8 2
2. NANADANTNTIGALFIIARDN 14 4
3. NN IANTINLALMITEIETIA 10 4
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5. NaNINAIAN 14 4
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0041 001 MEBINEHADIFRUNANNNTDN 2(2-0-4)
Preparatory English
0041 002 MEBINMNaNITROENT 2(2-0-4)
Communicative English
a HI [ Ya A a
Sefitviue W aandenitew
0041 003 MIBINTEANDANNL MBI 2(2-0-4)

NyeenEa LA NN
English for Humanities and Social Sciences
Purposes
0041 004 mmﬁmqmﬁammgmmaﬁm 2(2-0-4)
Anenensasuazmalulad

English for Science and Technology Purposes

0041 005 mmé’mamﬁamma{mwa 2(2-0-4)
FMAINEeER SN
English for Health Science Purposes

0041 006 ma:né“@ﬂnwLﬁaﬂWiLm%awﬂawww%am 2(2-0-4)

Tumstsenavandn
English for Career Preparation
0041 007 mmﬁ"@nmﬁm%ﬁaLLasmmﬁwﬁdmﬂa 2(2-0-4)
English for International Media and
Entertainment
0041 008 MM Rdam  202-04)
dodonn
English for Social Media Content Creators
0041 009 mmé’@ﬂmﬁm%ﬂEjﬂizﬂaumiaaﬂmi 2(2-0-4)
English for Online Entrepreneurs
0041 010 Mwdsnqudmiuindumsseulan  2(2-0-4)
English for World Travelers
0041 011 mmé’@ﬂnmﬁamiﬁwLﬂua@ﬁmmi 2(2-0-4)
English for Academic Presentation

0041 012 ma:rﬂmaymwmitﬂamiwﬁw

amamdax lumatsenauedn 2(2-0-4)
Integrated Thai for Career Preparation
0041 013 ma:niwaﬁizqﬂé‘uﬂammqsﬂl,l,as 2(2-0-4)

ANNANFIFTTA

Applied Thai for Happiness and Creativity
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0041 014 MENAmiNaMsTosS

2(2-0-4)

Communicative Chinese

0041 015 mwnmﬁtﬁamiéams 2(2-0-4)
Communicative Korean

0041 016 mmtﬁ'i!mﬁ:amiﬁami 2(2-0-4)
Communicative Japanese

0041 017 mmﬁa@umﬁamséaaﬁ 2(2-0-4)
Communicative Vietnamese

0041 018 mmmml,ﬁami?{'ami 2(2-0-4)
Communicative Khmer

0041 019 mmw;htﬁamsﬁ'aaﬁ 2(2-0-4)
Communicative Burmese

0041 020 mmamﬁlamiﬁami 2(2-0-4)
Communicative Laos

0041 021 mmsl%@mmﬁamiﬁ'ams 2(2-0-4)
Communicative French

1.2 n&iuﬁwmmaméuazmmiﬂaﬂ 2 kaene

Sitivua lridannaudasamedewa

0041 022 FinmeasAndaTaaN s ABlag 2(2-0-4)
Digital Literacy and Life for Transformation

Tniimuue iaadan Gy

0041 023 Waliasdava 2(2-0-4)
Digital Citizens

0041 024 I‘UiLmimisqﬂﬁﬁm%uﬁwﬁmm@%ﬁa 2(2-0-4)
Application Software for Digital Office

2(2-0-4)

Logical Thinking Based Problem Solving

0041 025 M3AAUATIMLULATINAERS

0041 026 MTAeTERURmIEeTayAas 22:04)
Basic Data Analytics and Presentation

0041 027 PEMYMdLAYARRATA 2(2-0-4)
Content and Digital Media

0041 028 Anenenaniaiilmiuasuianssuionia 202-0-4)
Modern Science and Innovation for Life

0041 029 AennTanluindsedniu 2(2-0-4)

Everyday Engineering
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2. mju@mmwi"’amtazéumﬁau
0042 001 Usemnslantslsn
Global Health and Disease Prevention
0042 002 Grsiin33asgEmI 2(2-0-4)
Health Awareness
0042 003 MIQUANALNTIFTHLRHELA W 2(2-0-4)
WULBIRTIN
Holistic Health Care and Promotion
0042 004 MIQUAFIMNUGIRETIITE 2(2-0-4)
Health Care for Different Age Groups
0042 005 mmmmzmiaaﬂﬁwﬁammﬁlaq&ﬂmw 2(2-0-4)
LRYAINN
Food and Exercise for Health and Beauty
0042 006 deneLAlARENUALNARSIFIAW  2(2-0-4)
Consumption of Pharmaceutical and
Health Products
0042 007 MIBEUT AT INADTMTUGII  2(2-0-4)
wikadien

Interprofessional Learning for One Health

Community

0042 008 YN 2(2-0-4)
Life Skills

0042 009 umﬁnmmﬂ‘ammﬁmﬂuﬂuﬁ@m 2(2-0-4)
Personality for Social Relations

0042 010 HVAnnaRLRITG 2(2-0-4)
Disaster Survival

0042 011 38FReRTInsiURndex 2(2-0-4)

Environmental-friendly Lifestyle
0042 012 M3¥nTiageéfuiiaidana 9NN EI6 2(2-0-4)

Home Arrangements for Life Quality

Enhancement

0042 013 fyaInNeN 2(2-0-4)
Cannabis Science

0042 014 §iALT TR 2(2-0-4)

Pets and Life
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. NRNwIANssALANISEEEESA 4 wieha
a_ do va v a A
Jnfimuue danneudasameiowbeu
0043 001 MIAALTIDDNLIL 2(2-0-4)

Design Thinking
a_ do va A a o | a
'mwnmuﬂslwﬁmaanLsammmu 2 AUENE
0043 002 ﬂﬁ’gﬂlﬂﬂ’liﬂﬂl’mﬁ(ﬂﬂ%’]ﬁﬂiié&ﬁﬁ%’?@mﬁﬂ 2(2-0-4)

Creativity and Innovation Management

0043 003 MIAIMUBEITYANO 2(2-0-4)
Smart Investment

0043 004 FUszneumagmens 2(2-0-4)
Young Entrepreneurs

0043 005 Kssnaunmvsny 2(2-0-4)
Social Entrepreneurs

0043 006 g3naaulath 2(2-0-4)
Online Business

0043 007 uAuMIEURaEhIRsath 2(2-0-4)
Pitching Essence

0043 008 MIRUMYAAR 2(2-0-4)
Personal Finance

0043 009 MIMNEINSARIEL 2(2-0-4)
Smart Living

0043 010 WIFNIININHEITUAYDIATT 2(2-0-4)
Food and Agricultural Innovation

. naawaflaaidiuugs 4 wiehia

0044 001 WWBRRNVINENSNLYNTU 2(2-0-4)
University’s Mission and Community

0044 002 FbmaiAeautlag 2(2-0-4)
Leadership for Change

0044 003 waiflaaiilan g fdlye 2(2-0-4)
Citizenship for Well-Being

0044 004 NVENELALAYD ILTIRUsEA T 2(2-0-4)
Laws and Everyday Rights

0044 005 ﬂgmmﬂuﬂﬁﬂimamﬁw 2(2-0-4)
Laws for Employment

0044 006 FnamSwsETfUM AR 2(2-0-4)

The King’s Philosophy and Sustainable

Development
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0044 007 FEWUAYMIEIAWARENIMNTTIR 2(2-0-4)

Religion and Reasoning for Living

0044 008 FIauaraufiaqe
Life and Peace
0044 009 &3 BKoWAMTin
Meditation for Life Development
0044 010 AaeTEnANIAADN
Environmental Volunteers
0044 012 Je/lallagzonn
Youth with a Good Heart

. naxanaAs

0045 001 fateriuain
Art and Life

0045 002 AuFRLaLAaUEMTLEAIDT L
Music and Isan Performing Arts

0045 003 Qﬁﬂmmtﬁaqmww%ﬁm
Wisdom for Life Quality

0045 004 SanaFem
Introduction to ASEAN

0045 005 NyMETUANAMANIALTIFIAN
LAY IUDIIN

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

4 viena

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

Humans and Sociocultural Diversity

0045 006 Wy TauBTTNGNT1Y

2(2-0-4)

Plural Culture of the Mekong Region

0045 007 Banusiulan
Globalized Isan

2(2-0-4)

0045 008 MILEMIIAMTIMUTITNDA A 2(2-04)

Cultural Management for Value Creation

0045 009 M37RIALNTITAUTTTN

Cultural Tourism

2(2-0-4)

0045 010 DWNIHALAFDIANIINDRTTYRNAUTU 2(2-0-4)

Local Wisdom Based Food and Beverages

0045 011 HRTfyanuaswianIsrmada

2(2-0-4)

Wisdom and Isan Textile Innovation

0045 012 NILLPIRIFENN

Siam Amulets

2(2-0-4)
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0045 013 afieNNFanyTuaandwmuMIagaFe 2(2-0-4)
Eastern Beliefs for Living
0045 014 M3UAWsIAMsnRvieniviactiv 2(2-0-4)

Management of Local Landscape
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WAWNSANN
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FuiN 1 Mmean
waedmanwvily (@adudfuyss w.e. 2566)
ngaimdnuvialy NuannUILe
0041001  MIBINOHADLGRLNANNNGDN 2(2-0-4)
Preparatory English

0041022  VinwelavmaaavaiomaLaelag 2(2-0-4)

Digital Literacy and Life for Transformation
VD
0043001  M3IAAITIDANLLL

Design Thinking
RannanguMmNaIauasianadoN 2
A I ad vy
R EARNGH 2
7 8
¢ ad
Fullh 1 madane
weAmdnuvialy (adfut¥udse w.e. 2566)
ngaimdnunialy NuanmLia

0041002 MNBINDMANENIRDET 2(2-0-4)

Communicative English

0041022  vinweuasdinsaviaionswasuuas 2(2-0-4)
Digital Literacy and Life for Transformation

VD

0043001  MIAALTIDBNWLIL

Design Thinking
A 1 A % [~3
RIALENIBIENNYESIN 2
A I ad vy
Lﬂaﬂﬂaq&l’mﬂd@&l 2
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ngaimdnuiia lu NuanmILia
RannanguMNaIsuLasunacaN 2
A ' (% v 6
BeNNANUIINTINLAEMIFTNETIA 2
A I A 3 I3
dennqamaiiiaatinuda 2
Benngunuenaiseuinaantie 2

Rennauaun I iRnuarALandon
I ONNANIANTINLAZMTHIETTE
anngnwaliaaduud
Ronngaindsau

W 8

wnEwe uunsinmsasnfeuasldmaanamsnzan neifidadessramieiin iasumangsiin

R Tns. 043-719888 navn:ligula:Us:udIanwa uua E reg@msu.ac.th T a1msUg:J ums?m\)[n_\))nmmaus ey
U 1 Q.UWISHY 2.AUNSITY D.UKIESAIU 44150



MSU Si6iSane socer

A58
1. ngutinemaieuinaantia
1.1 néummuazms%ms
'“amﬁﬁmums[ﬁ'ﬁamnﬂuﬁmawuﬁﬂw.%'ﬂu
0041 001 mmé’anqmﬁaLm‘%ﬂumww%'au 2(2-0-4)
Preparatory English
e dau leseaatlszlunmendsno
Hasduitonisdassludindsesiu mais unavmn
Hosdwiesvlannn mssmdpenaniadiunaus o
anudnla
Basic English vocabulary, expressions, and
sentence structures for daily-life communication;
listening to basic conversations for main ideas; reading
short messages or texts for comprehension
0041 002 mmé’anqmﬁ‘amsﬁ'ami 2(2-0-4)
Communicative English
ﬁﬂmmmé’@ﬂamﬁamiﬁamiﬁmimmi
Toemnslenenst dnim wae hennseidmunjaelusnumsel
ghae medenn Anilaualdnanluamumsnienen mesu
L‘ﬁamL‘ﬁammvﬁﬂmmxﬁaumaﬂé’gmugm
Integrated English communication skills
by using vocabulary, expressions, and grammar
frequently found in different social situations; practice
of listening and responding in various situations; reading

for comprehension and writing short messages

Spfimvue WiRaaidanidew
0041 003 mmé’anqmﬁ‘amwa\jwma 2(2-0-4)
ﬁwwwﬁﬂmﬂmétmzﬁaﬂuma@%
English for Humanities and Social
Sciences Purposes
ﬁﬂmmmé’@ﬂamﬁamiﬁamﬂ%ﬁmmi
Mmﬂm%é’mmwamﬁ@]%l,l,azﬁdmmam%

English Skills for academic communication

in humanities and social sciences

Qﬁ Tns. 043-719888
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0041 004 mmé’anqmﬁamwaﬁwmﬂ 2(2-0-4)
Sudneneaasuazinalulad
English for Science and Technology Purposes
ﬁﬂwmmﬁaﬂqmﬁamséaﬁﬁﬁﬁmmi
Tuenamsenuinenenaasuasinalulad
English Skills for academic communication
in science and technology
0041 005 mmé’anqmﬁamwaﬁwmﬂ 2(2-0-4)
AWANENFRTHYNIW
English for Health Science Purposes
ﬁﬂwmmﬁaﬂqmﬁamséaﬁﬁﬁﬁmmi
Tuenamseinenenamsgumm
English Skills for academic communication

in health science

0041 006 mﬂ:nﬁanqmﬁanﬁm%wmww%’au 2(2-0-4)

lunsdsznavandn

English for Career Preparation

anasonadilalunslémmnsmamia
m’iL@ﬁEJN@’]WNW%@NFL%miﬂ‘Ezﬂaum%ﬁNmiﬂ5@ﬂi]‘1ﬂ”‘7ﬂ%ﬂ%
madumuainu mafeasluasdng miﬁamiﬁugﬂﬁw
LAZMILAUNI

Understanding English usage for career
preparation, English for job interviews, office and client
communication, and travel

0041 007 mmé’anqss«ﬁ‘m%’nﬁlauaz 2(2-0-4)

ANALUAIEING

English for International Media and

Entertainment

@hﬁwﬁuagﬁwmmwmé’aﬂawﬁwﬂuéaLLaz
ewiTufisenna lasseishaennsaiuay gﬂﬂiﬂm'ﬁu@m
MITINOY NIAILAZNITDDNFEIMINGINYY Ade
masmueanadiladiodin

English vocabulary and expressions found
in international media and entertainment; basic English
grammatical and sentence structures; English listening
and pronunciation; basic reading techniques for

comprehension
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$U 1 0.0WELY 2.AUNSITY D.UKIENSAIL 44150



74

MSU Si6iSane socer

0041 008 M BsnquVELRE s ALam 2(2:04)

dodena

English for Social Media Content Creators

emiuardmuMBEn eI
Womndadeen m‘mé’@ﬂnmﬁai@]qﬂizmcﬂumimima
wysannasliniinla mmdsnnmitenisiesisis
FUUDTIN

English vocabulary and expressions for
social media content creation; English for narrative,
descriptive and persuasive purposes; English for
cross-cultural communication

0041 009 MdsngusmiuLlsznaums  2(2-0-4)

sawnlail

English for Online Entrepreneurs

@“1ﬁwﬁLLazéwmu,ﬂwazné’am]wﬁami?%ami
ymegshaidisedu msdeuiussnefuduasAmaidiasdu
mﬂé’mauﬁmamq‘qﬁaLﬁaaém mmé”anamﬁamiéaaﬁ
ARG LTINS, PerY

English vocabulary and expressions for
basic business communication; basic writing for product
and service description; basic business email

correspondence; English for cross-cultural communication

0041 010 MwdsngushusuiniGumasseulan 2(2-0-4)
English for World Travelers
@“1ﬁwﬁuasﬁwmmwmé’qﬂamﬁamiﬁamﬂu

amuﬂﬁtﬁmiﬂauﬁm@mﬂ waRlanseionnadila
Wosdu miﬂmasmiaaﬂL?{mmmﬁ"mqmﬁams?%amaﬁﬁ
ST GhEaRi m‘ma"anamﬁam%amﬁmiwumw
English vocabulary and expressions for
various travel situations; basic reading techniques for
comprehension; English listening and pronunciation for
effective communication; English for cross-cultural

communication

Qﬁ Tns. 043-719888
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0041 011 mmé’enqmﬁamﬁbLaual.%ﬁmmi 2(2-0-4)
English for Academic Presentation
@hﬁwﬁuazﬁwmmmﬂé“aﬂqmﬁamiv';nLfcma
@AM miﬂw,azm‘saaﬂL?immmé’mqmﬁamiéaaﬁ
sz ansmw meRiamssmemmannsieenudile
oot madeuEAnmadosdiu

English vocabulary and expressions
for academic presentation; English listening and
pronunciation for effective communication; basic reading
techniques for academic text comprehension; basic
academic writing
0041 012 ﬂ']i‘l"leYlEl‘]Jﬂ‘im’m’]‘iLﬁE]ﬂ’]‘iLﬂ%EIN 2(2-0-4)
mmw%’au‘lumﬁﬂjsznaumiw
Integrated Thai for Career Preparation
LL%’]WNi%ﬂﬁﬁ@u%’lﬁﬂﬂgﬂﬂﬂ\lﬂEJL%W']%(;WI'M
%ﬁﬂ’l‘iﬂﬁ nane ﬂ'l‘ial’l%LLﬁzﬂ’l‘J@ EJ%J’T]H’]\I“/]EJ nIYIWIMT
ﬁﬂﬁtﬂ’]i&fﬂﬂ&ﬁ@ﬁ%’l%ﬂ%ﬁdﬁﬂHﬂ?WﬂT‘SéBﬁW?LLﬁSI@ﬂWﬁFL%
mawemdn luasdnsmesguazmeenau uave indasy

Approaches in developing specific Thai
skills including listening, speaking, reading and writing
Thai; integration of Thai skills for communicative
competence enhancement and opportunities in career
development in public and private organizations;

self-employment

0041 013 mmvlmsm'szqnﬁtﬁaﬂﬂuqmu,az 2(2-0-4)
ANAANFI19E5TA
Applied Thai for Happiness and Creativity
TUUTTTH LLﬁSaaUSﬂWiéaﬁ'ﬁﬂ'lH’]\lﬂ ]
Wassaaaan ANNEY wazesiusndlusundeaslny
MIEIFTIAUAZMTALEUNSMNLAENTUTEENG 14
Lﬁ:aa%wwa@h wazwiansanluuSundsanviuadouas
eiEgNAEs uEe3R
Culture and communicative arts for
happiness and pleasure creation in Thai social contexts;
creativity and language play; applications for value and
innovation creation in modern social and creative

business contexts

| n-38
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0041 014 ﬂ’l‘]ﬂ"ﬁ%lﬁaﬂ’]iéaﬂ'l‘i 2(2-0-4)
Communicative Chinese
e lmmawdiemsdesnsludia
egniu miﬁw%ﬁwuﬁﬁmLLasﬂiSLwﬂﬁ Aendas
Chinese vocabulary and language use in
daily-life communication; learning of culture and relevant
traditions
0041 015 mmmwﬁtﬁlamﬁﬁlami 2(2-0-4)
Communicative Korean
ﬁwﬁwﬁuasmﬂ%mmmmﬁgﬁamiﬁaaﬁ
TFAnunu maBed Tausranassmdifinedas
Korean vocabulary and language use in
daily-life communication; learning of culture and relevant
traditions
0041 016 mmsﬁ'ﬂutﬁamﬁﬁlaaﬁ 2(2-0-4)
Communicative Japanese
etni LLagmﬂ%mmi@‘ﬂwﬁami?gamﬂu
Fonarau madeudTanmmuaslssndiiendas
Japanese vocabulary and language use in
daily-life communication; learning of culture and relevant
traditions
0041 017 mm{"wﬂmwﬁamsﬁams 2(2-0-4)
Communicative Vietnamese
@"wﬁwﬁuasmﬂ%mm L%EJ@%’]NLﬁE]ﬂ’]‘i%E]ﬁﬁ
TFAnunu MG Tamsrauasssndifinedas
Vietnamese vocabulary and language use
in daily-life communication; learning of culture and
relevant traditions
0041 018 ﬂ’l‘ﬁ'\t‘llﬂ‘itﬁaﬂ'l‘iala‘éﬁ‘i 2(2-0-4)
Communicative Khmer
ﬁ’]ﬁW‘lﬁLLﬂSﬂ’]{L%ﬂ’lH’l L“ﬂNiLﬁBﬂ’]iéBﬁ?i
TFAnunTu MG Tamsrauasssmdifinedas
Khmer vocabulary and language use in
daily-life communication; learning of culture and relevant

traditions
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0041 019 mmwahtﬁamsﬁ'aaﬁ 2(2-0-4)
Communicative Burmese
eiuaemsFnmnmshitomsaesns e

g m’aﬁwﬁ‘?@uuﬁﬁuLLagﬂistzﬁﬁﬁmﬁﬁm
Burmese vocabulary and language use in

daily-life communication; learning of culture and relevant

traditions
0041 020 mmmuﬁ'amﬁéams 2(2-0-4)
Communicative Laos
@hﬁwﬁu,azmﬂ%mmanLﬁamiﬁamﬂﬁ%
aru m’aﬁwﬁ‘?@uuﬁﬁuLLagﬂistzﬁﬁﬁmﬁﬁm
Laos vocabulary and language use in
daily-life communication; learning of culture and relevant
traditions
0041 021 mm&l%'amatﬁanﬁﬁlams 2(2-0-4)
Communicative French
et lassadalaennsal mavls mawe
ﬂTia‘T%LLagﬂﬁ@EJ%L‘WAaﬂﬁﬁlaﬁﬁem%%@lﬂit’ﬂn’ﬁ%
Vocabulary; grammatical structures;
listening, speaking, reading, and writing for daily life

communication

1.2 ﬂﬁiuiﬂﬂwﬂwaméttaztﬂﬂiuiaﬁ
a do va Py o a
'nrmn*mu@‘lnuﬁmqnﬂumaaaamwwwﬂu
0041 022 vinwzuasinfanaNamsilfauudas 2(2-0-4)
Digital Literacy and Life for Transformation
2 A 6 v Aa 6§ @
M lFnuaaxiaees mIldaudumediie
MIENuAIaNeANNTWAIUaDATY ANEINIID
Py v 6 A 6 64‘
lumsl4ae mﬂmﬂnimﬁaummanmsaqﬂmmaams
dszinne1ee) M3dudu Siesed dsuilue anduay
MIEE 198936 M3 MLUTUNIxsERAae M3 MlUTunIxe s
FUIne N3 LTI TIEWRNW M3 W lLTunNa
fofaviaiosdu mavhausmivuuueamlas aszmiindie
PUTTINUALANNITUROTDLIRIAUNNNO FNTINNTE T
nOVsNELALATEDTIN UlanFava
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Computer applications; internet usability;
digital security usability; media usability; computer and
communication device usability; searching; analyzing;
evaluating; rights and creativity; text processing
usability; Spreadsheet program usability; program
usability; digital media creation program usability; online
collaborative work; awareness of ethics and self
responsibility from communication behavior; digital laws

and ethics

Sofimuma iwigadanSen
0041 023 WaLlasRaNa 2(2-0-4)
Digital Citizens
ANATINE ANNERTLAIWIRRaIR T
wallesfana nweanNidunaiilesddvia n1ssnm
dnanmoiwailosiavia masndeyasush mafeReT
athsiAani I MR TIaMINeD MISuRamsgnex
malanaanlas mﬁ@msia;ﬂgaﬁﬁﬂ*’ivﬂaﬂaaﬂaﬁ
masnenstaeadelulansaulast msldmalulagaehed
ATUDIIN TNBLUATNIIFHITIUS TN do uavhava
MIFUEURaEMIIFNY MIadIasInuIenIsy endnua
wazan AR nadeudinalulad nelfiesasdiotess
TumssudaluBiaUssiiueamailosdars
Meaning, importance, and concepts of
digital citizenship; digital citizenship skills; digital citizen
identities; privacy management; critical thinking; screen
time management; cyberbullying management; digital
footprints; cybersecurity management; digital empathy;
information, media, and digital skills and literacies;
searching and usage; innovation creation; identity and
quality of life; technology learning; digital citizens’ use

of technology as tools for daily life cooperation

0041 024 lusunsalszanasmiudvinem  2(2-0-9)
Gavia
Application Software for Digital Office
ANNNINBULALANNAATYITLUUFATHUNA
Foyauazanssumelunsdns nadamaszuuassume
ms maluladesauneodhofuszandnm msldom

TsunswdSagdludwinemdaa

ﬁ navn:ligula:Us:udIanwa uua
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Meaning and importance of information;
data and information in organization; information
management system; effective use of information
technology; digital office tools usability

0041 025 MSAALNTYNULUATINENERS  2(2-0-4)

Logical Thinking Based Problem Solving

auugaieafumaRedssan mald
wauadarang Toyaiid wadnd Sunauituaznisud
oy mlalLsunsd Sagu Lﬁamiwmaammﬁlwﬂiym

Basic computational thinking; logical
reasoning; input; output; algorithms and problem solving;
use of package software in problem solving testing

0041 026 MsAATIUATTU N URTRYD  2(2-0-9)
doedu

Basic Data Analytics and Presentation

ANAMENETBIMTAATZAT0LE ANy
TasmIAeTitaya Ussnnesdoys Mmadeneidays
athane malfiedesfladiSaplunaiemsitoys mah
wnadayamunUsznnenge madssdindssansam
meTEiToya N3dienm

Meaning of data analytics; importance of
data analytics; types of data; basic data analytics; data
analytical tool usability; data presentation using graphs;
data analytics evaluation; case studies

0041 027 PEUIMUALALHRRATA 2(2-0-4)

Content and Digital Media

mmwmmaaﬁ:aaﬁﬁa ﬂismmaumuﬁms
dofavia nannsuazuwARlHMIEENULL WAL TEES
aawnud te3asflonarldsunsunonfinneinldad
AowU AR RAYTA m*aﬂ%aqn@ﬂ%ﬁaaﬁﬁaLﬁaﬂWiL§au§
UaLTINA ﬂg‘wmaﬁLﬁmﬁﬁaaﬁumiﬂ%wmumuﬁuazﬁéﬁ%ﬁa

Meaning of digital media; types of content
and digital media; principles and approaches in content
design and creation; tools and computer software for
content and digital media creation; applications of digital
media for learning and business; relevant laws on content

and digital media creation
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0041 028 Snenenaniadevsiuazuionssn  2(2-0-4)

Wetia

Modern Science and Innovation for Life

Anenenaniuaswianssaiiataiuumali
WMa NauTiadaasuy A0riadvawaznalulad
T30 v wiansssmdsnuneuym & lane adiaensas
Lﬁaﬁwuw%i@eluéfaﬂmﬂ%gﬁw,l,azammm

Science and innovations for mega trends;
smart life development; digital lifestyle and technology;
new normal; renewable energy innovations; D.I.Y;
mathematics for life development in present and future
society

0041 029 Fensanludindazdrin 2(2-0-4)

Everyday Engineering

svuulwih msfiosns mldgunantlndh
pEILTENIANAINU mﬂ%l,t,asq}LLa%ﬂmm’%aaﬂauﬂaLm%
malfuasthgssnmnsodnsmususd sneud \Wansdnang
N9 ﬁuyﬂu@mﬁaﬂ%a is‘umhzmLLasqmﬁmaLﬁaﬁu
ndanaatnedenluiiaeiriu MIVOMIVLLYPNDE
mmﬂaa@ﬁﬂmﬁﬁmu

Electrical systems, communication; use of
energy-savingelectricaldevices; useand care of computers;
use and maintenance of motorcycles, cars and agricultural
machinery; fundamentals of construction; basic water
supplyand sanitation systems; environmentalmanagement

in daily life; solid waste management; safety at work

2. nejugmww%ﬁmaza'au;mé’au
0042 001 Wsznslaniilse 2(2-0-4)
Global Health and Disease Prevention
ANNINEUALANNAATYVBIFUNNLITENNT
Tan ﬂtymmmLﬁmﬁwuqﬁjmwmaaﬂismﬂﬂaﬂ mMIIOMS3
TEUUFVNN Tﬁﬂ@ﬁﬁimmlﬁﬂiﬂ@ﬁﬁ%w Tanl3wsauan
meszinavaslsANNIESULsEMAEwIINIR Taafifean
msldtiadszaiulugaddia wianssuuazmalulad
Tumstlasiu masdaagaamm deLkenslanemansum

SANGNGEY

Qﬁ Tns. 043-719888
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Meaning and importance of global health;
health risks of the world’s population; health system
management; emerging and re-emerging diseases;
borderless globe; outbreaks from national to international
levels; digital- age lifestyle diseases; innovation and
technology in disease prevention; health promotion for
the global population based on the social context

0042 002 BsEUiNgFasgN W 2(2-0-4)

Health Awareness

LUIAA (51’1'134‘1/134']8LLaEﬂ’]’lNE&TﬁE}‘I"UBGﬂ’]TN
saudmadgunmlumsdamegeam massERsgIMn
wazilasiulsa erdnm ﬂﬁﬂ;ﬁaNWU’lU’laLLazm?ﬁ’mﬁy%
6%%‘1/\1@@@(;11% ﬂ'ﬁ@uLLﬁ@MLaGL‘%a\‘il,ﬂ%aﬁa‘NLLaﬁﬂﬂﬁaé ‘qu‘lﬂ%
upzeNgU mi%fu%;ﬁﬁaagaﬁﬂnamﬁmﬁuajmmw FNTURI
Tumssinduladugummuazmaunmdmadon

Concepts, Meaning and importance of
health literacy in health management, health promotion
and disease prevention; sex education; first aid care and
basic resuscitation; self care in alcohol, cigarette and
tobacco consumption; perception of health information;
judgment in decision making regarding health;
alternative medicine

0042 003 MIQUALALNTH WIS EAFLNIW  2(2-0-4)

WUYBIATIN

Holistic Health Care and Promotion

LL%’lﬁ(ﬂﬂﬁ@”LLan‘ﬂﬂTWLLUUE)W%’JN ﬂ'ﬁﬁ%’]d
Lﬂ%NﬁTﬂ’]WLLaZﬂWﬁﬂaﬂﬁ%}Jﬂ ﬂ']i@yLLﬁEj"ﬂﬂ’]Wﬂ']EJLLag
miﬂaaﬁﬂi@ﬁwuﬁaﬂwﬁaﬁa@hm Tuszdudosdn
miﬂiuﬁmjmmw%@lLLasmﬁmmiﬂzymafﬂmw%@]Lﬁaaﬁu
AMNENTUS aN3n MawRssnNEnEeNgnIAAsaLn?
LAZMIVNLNBATOLATY ﬂ{]WﬂH”ﬁLﬁBQ%@QﬁUﬂﬁé’Nﬂ%Lﬁ@
Mae MIguagIMeegitan ewazsnnamelevan
wiangRanaifisiisonadasiutsunlnauasiisialne
ﬁw%ﬂigﬁuejﬁnmﬂuﬂizmﬂ%auazﬁw%uaswﬁwﬁmawzﬂ’m
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Concepts of holistic health care; health
promotion and disease prevention; basic health care and
disease prevention in different age groups; basic mental
health evaluation and management; relationships, love,
preparation for family establishment and family planning;
laws involving sexual abuse; health care under the
principles of Thai traditional medicine; sufficient
economy and Thai’s lifestyle; health insurance rights in
Thailand and patient’s rights and duties

0042 004 MIQUAFIMWUGRLTWTE 2(2-0-4)

Health Care for Different Age Groups

m’atxﬂﬁ‘wuﬂmﬁmiwmmaﬁm% Loy
$a330 150 91903 AANTIN MSQUATTENFEMWME §UMN
FUaYMILFANENLAUARL T

Physical and mental changes at different
life stages; illnesses; food; activities; physical and mental
health care, and first aid care for people of different age
groups

0042 005 mmsuazmsaanﬁﬁamﬂw‘i'a 2(2-0-4)
qmmwuazmwew

Food and Exercise for Health and Beauty

ﬁﬁﬂiﬂ‘ﬁ%’mﬁ ﬂmﬁaﬂmwaf mmi‘ﬁ:agh
NTELEANNTEIN m‘smuqummﬂﬁ:aejwmwﬁﬁ PRANNIUAE
ﬂ'ﬂNé']ﬁQJﬂJ@d’s‘fﬂﬂ']WLLﬁSﬁN’ﬁDﬂ’WWWNﬂ’]H MIaNMAINY
LLasmi‘r?JnUﬁﬁaﬁWwLﬁaqmﬂWWLLagmawuaww MTTNLANLRE
matsufiunaniseantdsme nsdasisaandinanens
sanfdsmeasmsRNUIRTvH Lﬁafcjmmwummmam

Nutrition; food selection; popular foods;
dietary control for weight loss; principles and importance
of health and physical fitness; doing exercise and playing
sports for health and beauty; exercise planning and
evaluation; promoting positive attitudes towards exercise

and sports for health and beauty

Qﬁ Tns. 043-719888
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0042 006 ameU3lanuazHAAATATNN 2(2-0-9)

Consumption of Pharmaceutical and

Health Products

nanmslealy maldenuasnaasiueg
qﬁumwsl,umﬁm:nammmﬂ’smﬁ’ﬂﬂ Toiaassnsnaniom
WINewNs wﬁmﬁmsm‘Lm%aqéwawaw%aNﬁmﬁwﬁfﬂmwﬁm
ﬁaﬁumumﬁmLLazmiLﬁaﬂSL%mLLasmﬁmﬁmsﬁqwmwaa'm
PO PITATATaNY

General principles of drug use; use of
pharmaceutical and health products in treatment of
symptoms and common diseases; facts on popular dietary
supplements, cosmetics and other health products;
choosing drugs and health products with discretion

0042 007 NeausaEATIwReTNTS  2(2:0-)

qumwwitaidies

Interprofessional Learning for One Health

Community

WAAaINMITANIRNEULL AT
winMEnTMERsAsaUnTI MesanuUUThulazL STl
mﬁmﬂﬁﬁal,nmé’amﬁasqmu qwmwmﬁ& wen lsnandns
dom maasaruding madhgamu enuavalarasiy
ﬂ’]‘i’)’]ﬁLLN%@LLaq%ﬂ']W“ﬁ;N"ﬁ%LLUUBQ@%’?N miﬁ@v‘hﬁaum
Bessalunmieride assend glumsl¥gUnsailuhu

Concepts of interprofessional education;
principles of family medicine; house design and
landscape development; environmental management for
communities; one health; diseases transmitted from
animals to humans; communicating with patients;
community visits; local medicine and herbs; holistic
community health promotion planning; media creation
and ethics in media creation; safe use of household

appliances
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Life Skills

2(2-0-4)

ANANINY ANNEFTYLALRIRUTENLYRY
VinweEAabuemsaed 21 insensAcuas madednla mse
F9ETI0 MIAAITILAN MIAGPILATIEN ANARAIATIBTINEL
miﬁwmﬁﬂmﬁ@Lﬁaa%mmmﬁuﬁu%iwdwmma V)
SaALAAIAEN MIeueasn mIiangasad
mssdenfiduiumsla mawdnuaciamsanaien s e
aangn wmawd ladlym e e eehsaeassd

Meaning, importance, and components of
the 21% century life skills; thinking and decision making
skills; creativity; positive thinking; critical thinking;
emotional quotient; life skill development for interpersonal
relationships; Triangular Theory of Love; positioning
oneself in a romantic relationship; spouse selection;
resilience quotient; facing and coping with
disappointments; constructive life problem-solving

abilities

0042 009 yARNMWIRBAINFNWS Tudsan 2(2:0-)
Personality for Social Relations
WAALALANNAATYBIYARNMN Hasiia

Sndwasayaannw mim%ua%wﬂﬁﬂmwLﬁ'amwa"ﬂmﬂ
i ﬂawmﬁLLazﬁﬂmﬁugwuéuﬂ feusBamaaMa N
AN L%’RISL%Q’]%W i’)Nﬁ\‘iSJ’liEI'WWl'lJﬁﬁﬂNLﬁ‘H’]ﬁUﬂﬁL’ﬁﬁ’JN
MIUIEga9g3Na amﬁ@aﬁﬁmzamﬁ@Lémﬁﬂwm@hm
uﬂﬁnmwLﬁamiﬂﬁﬁmﬁuﬁﬁuéﬁu@ﬂnﬁﬂ%ﬁ%%mm
Concepts and importance of personality;
factors influencing personality; personality improvement
for enhancing positive image; other skills for
self-development and career success including general
social etiquette associated with business meetings,
events and banquets; personality for effective

interpersonal relations

Qﬁ Tns. 043-719888
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0042 010 FhIngANENLA 2(2-0-4)

Disaster Survival

mm%;ﬁmﬁuﬁaﬁﬂa NANIENUADFUNN
N%wéuagéummfc’fm fussaned annclaniau
ﬂﬁm?}'ammmamwgﬁmmﬂ MIwEUNWaN LR agTINTY
ey dediy mtﬁﬁamﬂwmja%wq%u aUifimemMIaTaT
ﬂizLLﬁmW‘m’]ﬁ@’Nﬂi IR NI

Knowledge of disasters; impacts of disasters
on health and environment; natural disasters; global
warming; climate change; preparing for floods, storms,
fires, man-made disasters, traffic accidents, electrical
short circuits, toxins and riots

0042 011 38T 3ndufinsfufonindan 2(2-0-4)

Environmental - friendly Lifestyle
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Situations, causes and effects of
environmental problems at the community and global
levels; collective responsibility for pollution management;
sustainable solutions to environmental problems;
environmental-friendly lifestyles and communities

0042 012 Nsdafiagandaiatuas 2(2-0-4)

AMMNTIN

Home Arrangements for Life Quality

Enhancement
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Gardening and arrangements of rooms,
doors, windows, furniture, lighting, colors, aperture for
ventilation and temperature for ergonomics; life quality

enhancement
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0042 013 figy1INeN 2(2-0-4)
Cannabis Science
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History and fundamental knowledge of

cannabis; relevant laws; cannabis strains; cannabis

propagation, breeding, planning and care; extraction of
cannabinoid oil; phytochemical qualitative and
quantitative analysis of cannabis related compounds and
contaminants; applications in cannabinoid medicine;
cannabis innovation
0042 014 FnfianeRuTia 2(2-0-4)
Pets and Life
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Benefits of companion animal and livestock;

classification of companion animal and livestock; pet and

livestock selection; breeding, feed, raising and livestock
management of companion animal and livestock; health
care; animal welfare; important zoonosis, vaccines and

prevention for companion animal and livestock

3. NANWIANTTAUUAZNTHNIHTIA
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0043 001 MSAALTIDANLLY 2(2-0-4)
Design Thinking
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Conceptualization, application, and
understanding of problems; design; large-scale problem-
solving; using creativity and different perspectives to
solve problems; method testing and redefining;
developing innovations to address users’ needs and

problematic situations; user experience design

a do va a a

Senfitvne lianiaaniae

0043 002 MFTANTANNANFIIHITIALAL
wInNTA

2(2-0-4)

Creativity and Innovation Management
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Models and methods of creativity
management; the creative process for organizational
effectiveness; evaluation of business opportunities;
innovation management; valuation of innovation;

commercialization of innovation

0043 003 MIAIYUDENMYRAANA 2(2-0-4)

Smart Investment
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Business data; types of investment; finance
theoriesrelated to investment; risk management; analysis
of investment for maximum wealth; evaluating rate of
return; presenting business data; data analysis for

decision making
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0043 004 sznaumsguiens 2(2-0-9)
Young Entrepreneurs
WIANITHUAEMITRE NI (g WaIn
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Innovation and creativity; creative economy;
idea evaluation process; business trends; startups;
business opportunities; translating ideas to products and
services; writing business plans; analyzing business
possibilities
0043 005 Hilsznaumamedean 2(2-0-4)
Social Entrepreneurs
umnvmadugsynaumstivilymeesdng
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Entrepreneurship and social problems;

adding value to social entrepreneurship; principles of

social entrepreneurship; business process management
for social change and social capital construction with
priority given to community benefits over personal profits;
seeking innovative ideas to solve problems with the aim

to further develop the community

0043 006 gshaaulat 2(2-0-4)
Online Business
mmilﬁaaé’wﬁmﬁ’um‘sﬁwq‘sﬁaLLazfqiﬁa

aoulatt lomalumsvigsfia msatesssdidiommsne
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Bussaniumaduazgiaeaulal
Introduction to business and online

business; business opportunities; sales content creation;

revenue generation models; marketing; auction; trading

and online business laws and ethics

Qﬁ Tns. 043-719888
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0043 007 wiwmsnawaag a5l 2(2-0-4)
Pitching Essence
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Pitching business ideas to attract interested

customers or investors; showcasing a company’s
capabilities and expertise; types of communication;
written and spoken communication; communication
techniques for entrepreneurs; negotiations; persuasion;
successful communication skills; personality development
0043 008 MIIUFINYAAA 2(2-0-4)
Personal Finance
WMARAMIBURIUYAND MINIUAUMI EEU
aghailuszuy Maveisulszanmmsiin dauyaas
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Personal financial planning techniques;

systematic financial planning; personal budgeting;

personal financial planning; insurance; savings; property
and securities investment; personal income tax; asset

and liability management; financial planning for retirement

0043 009 NMsM59TINDARTE 2(2-0-4)
Smart Living
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Application of information and
communication technology in smart living; smart
living infrastructure and platforms; standards of
communication and networking system; internet of
things; privacy and data security; case studies of the
application of information and communication
technology in smart living

0043 010 WIANTITNNBATLAZAINS 2(2-0-4)

Food and Agricultural Innovation
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Importance of agricultural and food
innovation; agriculture and Thai society and future
changes; safe food production; smart farming for food
production from plants and animals; current trends in
food product development; technologies in food
processing and preservation; innovation in food
packaging; food labeling; Good Manufacturing Practice

(GMP), biotechnology innovation in food production

4. nguwafiaaidnuds
0044 001 WusNANMINNFLTUYNT® 2(2-0-4)
University’s Mission and Community
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Meaning and importance of the University’s
mission; roles of the University in serving communities;
collaborations with communities and stakeholders;
community-based learning with the integration of diverse
disciplines to strengthen communities; development of
public-mindedness; applications of knowledge for
community service in accordance with Mahasarakham
University’s philosophy and identity

0044 002 FimsulAeuutlas 2(2-0-9)

Leadership for Change
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Leadership; leaders in the disruption era;
the characteristics and roles of leadership for change;
the roles of a team leader; building an effective team;
personality; leadership techniques; creating team pride
and building team spirit; conflict management;
team-based problem-solving and decision-making

0044 003 waiilasian B A 2(2-0-4)

Citizenship for Well-Being
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Definition and meaning of citizenship;
characteristics of citizenship; promoting an awareness
of current issues at the local and national levels;
promoting public-mindedness; understanding of plural
culture and society; citizenship with an orientation
towards well-being; capabilities in seeking peaceful

solutions to problems
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0044 004 nQusNELaLAVE ludiorlszanin  2(2-09)
Laws and Everyday Rights
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Generalknowledge oflaws; legal proceedings
related to exercising constitutional rights and freedom;
justice; rights in criminal, civil and administrative
proceedings; claiming rights in an effort to denounce
injustice and denied compensation; consumer’s rights;
disability rights; rights of accident victims; human rights

0044 005 ngusne lumsilsznauarn 2(2-0-4)

Laws for Employment
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General knowledge of laws and law
enforcement; laws related to daily life; relevant laws for
employment such as laws related to civil servants, labor
and social security laws, business laws, tax laws,

information technology laws, and intellectual property laws

0044 006 FEPSWIETITT UM EWEIWIAGsEn 2(2:0-4)
The King's Philosophy and Sustainable
Development
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Biography of His Majesty King Bhumibol
Adulyadej The Great; the King’s philosophy; His Majesty
the King’s Working Principles; philosophy of the
sufficiency economy; New Theory Agriculture;
sustainable development goals; application of the King’s
philosophy for sustainable development
0044 007 F&N u,azm'i‘l‘ilwgwatﬁa 2(2-0-4)
M5A159%30
Religion and Reasoning for Living
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Meaning and development of beliefs and
religions; religions and daily life; reasoning and analyzing
religious and belief diversity; understanding of self and
others to foster peaceful coexistence
0044 008 FInuasdudisy 2(2-0-4)
Life and Peace
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Human brain and human learning; physical,
mental and cognitive development; the understanding
of self and others through contemplative education and
dialogue; transformative learning ; being able to set life
goals; practicing holistic thinking for peaceful coexistence
0044 009 HanFLREWRIWITIR 2(2-0-4)
Meditation for Life Development
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Mindfulness; concentration; meaning of
mind power; benefits of meditation in daily life; relationship
of mindfulness, concentration and wisdom; emotional
management; mindfullistening; meditation and world peace

0044 010 SmarshAenandan 2(2-0-4)

Environmental Volunteers
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Principles, concepts, theories of environmental
volunteerism; understanding the principles of
environmental volunteerism; creating concepts and
processes for environmental volunteerism in the
community; service activities, volunteerism; volunteering
with the community; promoting environmental
volunteerism

0044 012 Selalaszarn 2(2-0-4)

Youth with a Good Heart
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Meaning, characteristics and types of
corruption; factors that contribute to corruption;
principles and concepts of anti-corruption; application
of religious principles and sufficiency economy principles
to combat corruption, and study of legal measures related
to anti-corruption in Thailand including knowledge of
duties of citizenship and social measures in anti-corruption,

involvement of youth to eradicate corruption
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5. NRaINNIAN
0045 001 Aavlzfiudia
Art and Life
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Aesthetics in visual arts, musical arts and
performing arts; skills and process of fine and applied
arts creation and innovation in the 21% century; integrating
learning with the application of Thai and foreign cultures
to achieve sustainable development of quality of life and
social quality

0045 002 AUAZHAAALLMTHAAIDT 2(2-0-4)

Music and Isan Performing Arts
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Introduction to regional music and performing
art; meaning, importance, background, development and
types of music and Isan performing arts; culture of
clothing; biography of most outstanding artists;
commercialization of entertainment business

0045 003 HidlygRaN TG 2(2-0-4)

Wisdom for Life Quality
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Meaning, characteristics and types of
wisdom; wisdom and its relationships with beliefs,
culture and Isan traditions; environment and natural
resources in the community; application of knowledge
of science and technology embedded in local wisdom in

daily life
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0045 004 53nandan 2(2-0-9)
Introduction to ASEAN
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Basic information of ASEAN; social,

economic, political and cultural characteristics of ASEAN

member countries; commonalities and differences

0045 005 siywdiuAMAMAINAMEMSTIAA  2(2-0-4)
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Humans and Sociocultural Diversity
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Social and cultural diversity; important
characteristics of Eastern and Western cultures; humans
and values and beauty in the midst of cultural diversity;
human adaptation and existence under constant social
and cultural change

0045 006 wn%muﬁﬁsuzju&ﬂm 2(2-0-4)

Plural Culture of the Mekong Region
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Background, relationship, ethnicity;
settlements in relation to geography; wisdom; art and
culture; autobiography of local dignitaries; thought
processes; co-identities among Mekong countries;
regional development for cultural heritage; tourism

business development
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0045 007 Ssusinlan

Globalized Isan

2(2-0-4)
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Isan in a globalized context; sociocultural
groups; local wisdom; livelihood and cultural capital; a
transition from classical to modern Isan; resource
allocation; creative economy, cultural products and
healthy Isan

0045 008 NIFUIMTIANMTIRIUDTIN 2(2-0-4)

Wasisyaen

Cultural Management for Value Creation
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Cultural diversity and beliefs; management
of cultural capital for value creation

0045 009 MaviaafitaLBeiausssn 2(2-0-4)

Cultural Tourism
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Meaning, importance, elements, and types
of cultural tourism; tourist attractions and organizations
involved in cultural tourism; cultural and tourism
management

0045 010 mmsu,azLﬂéaaﬁumnnﬁﬁsytyw 2(2-0-4)
st

Local Wisdom Based Food and Beverages
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History, importance and wisdom of food
and local beverages; processes and hygiene in the
production; benefits and nutrients; innovation and
appropriate packaging of local food and beverages for

value addition

0045 011 Hiiflsyguazuianssunnadsnn  2(2-0-4)
Wisdom and Isan Textile Innovation
amadiasduieaiudmameshe as i

anuisnuwasn Ay nndmedau winnssuuasmaneam
HAGuE oS ilasFayaeh

Introduction to regional textiles; history,
background and wisdom of Isan textile; innovation and
Isan textile product development for value creation

0045 012 wszm%"aaasnu 2(2-0-4)
Siam Amulets
NANMI ANANAY UETd Namnsuay
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Principles, Meaning, history, development,
and types of Thai Buddha amulets; preservation
techniques; production methods; materials used to make
amulets; amulet identifications and confirmation by using
scientific methods, marketing and businesses related to
Thai amulets; case studies of Thai amulet conservation

and preservation
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Eastern Beliefs for Living
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LLﬁSﬂ’ﬁLﬁaﬂﬁ’]Laﬁéﬂ ﬂ’]’iaaﬂLLUU%@’J’N%%#L%LL@]IG3E§ITH>?.IE)\‘I
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UsedrTuuay mavhaule
Origin and logic of the Eastern beliefs for
living and trading; feng shui based on strategic locations;
building orientation and location selection; space design
for different parts of the house and workplace by
considering good and bad energy and the mixed
methods; applications of design principles in daily life
and work
0045 014 Mmdwsiomenivieniviasiu 220
Management of Local Landscape
wnfauaznitlyan naamssmwwInda
Lngﬁﬁﬂﬁﬁﬂmﬁagjmﬁa LUBU LLasﬁaaﬁuLﬁaLﬁ'mdam
Concept and wisdom; management of
environment, residential and community landscapes for

value addition
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1. NNTINHEMIBLUIIRDATI0
Life-long
11 mMwuasmsaeans 1 4
Language and Communication
1.2 Anenenansuasmalulad
Science and Technology 1 2
2. NN INUAEAINa DN 1 4
Life Quality and Environment
3. NN IANTINLALNIIFIFNTIA 1 4
Innovation and Creativity
4. nguwaLiindNud 1 4
Citizenship
5. naNAtidsAn 1 6
Social Way of Life
T 6 laitasnd 24 waefia
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1. néuﬁﬂygnﬁﬁgué’mag@%ﬁ@ 6 WBNG Digital Literacy and Life for Transformation
1.1 naﬁummu.azmsﬁlams 4 wheia
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FAntszd
English for Daily Life Communication
1 a [ a 1 a
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0042015 ypAnMWamWanEoUTwIn  4(4-0-8)
Tudsanlnegelssl
Personality for Positive Self- Image in
Modern Thai Society
3. ngjuu’i@]nssuuazmsa%’naﬁﬁ 4 wLen6
AnAnmue iamehendamadanEaugnsiuida
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LAY
Design Thinking for Agricultural and
Food Innovation
1 -1 |4 [ 1 a
4. NRNWALABILINLLAS 4 w286
a c!l o Yan 1 a a a [ a
Andirvue aaesssnfamadenEeugniuida
L ad  a o , cds o g
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Sustainable Development Goals
5. naN3DFeAN 6 wuaena
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Thai Language for Communication in

Sociocultural, Environmental, and Tourism

Contexts
° a a
AAUIYFIYIT
1. nRavinyeNsiEeusnaaadia 6 wanfia
1.1 NRNAUAENIHENS 4 whefia

ATt e Wnaeehsmfamu e uemiuidn
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English for Daily Life Communication
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14Lﬂummﬂmwﬂizmmmmwmmnaw
Useful English vocabulary, expressions and
grammatical structures for daily communication;
integrated English communication skills by practicing
listening, speaking, reading and writing through English
texts on everyday topics
1 a 6 a 1 a
1.2 ﬂq&?'ﬂtﬂﬁ’]ﬁﬂ‘ikta:mﬂiﬂiﬁﬂ 2 RUIENG
Airvalsiaar s famudewSeveniuidn
U ad @ ¥ 1 o‘d' o o
ﬂ’l?ﬁ‘)\?ﬁ‘lﬂ?’lﬂé)ﬂ?ﬁﬂﬂ&lgﬂ'lﬂ‘lZ‘i’IEIN’I%Lﬂm‘m'IEf?%ﬂﬁﬂﬂ’l?’I?Zi/
J a4 a 1 ad’ @ [
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Digital Literacy and Life for Transformation
2 A 6 i Aa 6§ @
ﬂ'liGLGN’MQBNW’ELWBﬁT mﬂ@ﬁamaumaimm
I nuRATRNarmaEAsLaaATE aNNEENTE WS 1
A o 3 A & 6 \
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Computer applications; internet usability;
digital security usability; media usability; computer and
communication device usability; searching; analyzing;
evaluating; rights and creativity; text processing
usability; Spreadsheet program usability; program
usability; digital media creation program usability;
online collaborative work; awareness of ethics and self
responsibility from communication behavior; digital laws
and ethics
2. njuamaAiauaziauinson 4 whefia
nfimvue Ramsndamadeuwseneniuide
U ad 13 ¥ 1 o‘d' o o
ﬂ’l?ﬁ‘)\?ﬁ‘lﬂ?’lﬂé]ﬂ?ﬁﬂﬂ&lgﬂ'lﬂ‘lZ‘i’IEIN’I%Lﬂm‘ﬂﬂEf?%ﬂﬁﬂﬂ’l?’I?Zi/
J 4 a 1 ad’ @ [ 7
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0042 015 qﬂﬁnmwﬁamwﬁﬂmi@emn 4(4-0-8)

Tudsnalneyalus

Personality for Positive Self- Image in

Modern Thai Society

Lgmﬁmazmmﬁwﬁ@Lﬁ:mﬁ'umiﬁwm
u@ﬁﬂmmﬁaa%wmwﬁﬂmiﬁﬁ YARNAIWAIHNITUEE
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ias\l%aﬁﬁﬁtyzyw NTNRk LagTieAd MILISush WidnAusmm
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Concepts and significance of personality
improvement for positive image; grooming and physical
appearance; maintaining social etiquette and proper
conduct with graceful postures for different situations;
building human relationships and interpersonal and
organizational communication; internal personality
management including intellectuality, emotion, and

attitude; self-adaptation in modern society and surroundings

4 weia

Snfirvue AR T AameewEoveniuida
arehemiiaaysanmsgn TN Inessnasidwindnw il
Musauiaidngamenaisnianisdnmsssussendng

3. nguuianssuuaMsEEEsIa
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Design Thinking for Agricultural and Food
Innovation
ANHNEIATYLDIBTANTTNINEATUALDIANT
mstnsastudeasinsuarmswasuulasluowan
MaseETeninnTIsuaslnagaRa lnsehunsyLnums
fa m3lfuasmavnenaudhlatliymehe mssanuuunswd
Tym Mahe1aNNANEIETTALAZHNNEINNAEe
drnaaumslumauitym mahuhmasnagey
maaianssionaulandd fuasamumaninidiu
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UssifiulIANNGe LLmIﬁu'qiﬁaSNﬁﬂmi Tomalumavh
SRk mMawAsnnunanlsiiudnimeveims
Importance of agricultural and food
innovation; agriculture and Thai society and future
changes; innovation creation and business model

generation through conceptualization, applications, and
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understanding of problems; design; problem-solving;
using creativity and different perspectives to construct
problem-solving methods; method testing and redefining;
developing innovations to address users’ needs and
problematic situations; idea evaluation process; trends;
startups; business opportunities; translating ideas to
products and services
4. nawauflasdinude 4 wiaefia
Andimvme iansmaamadendeueniuidn
arehemiiaaySan s Inensnasidwindnwnialy
Mymansaiangamemaisiamadnwsssussesdnm
navvare lugseneing
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Sustainable Development Goals
mawanTEstu Thvsnessemaann s
NamINIETIN LTnvesugianaiies \nweTNoEd) sl
maw%wammﬁumsﬁwmﬁa“‘aﬁuﬁuﬁﬁawﬁwmﬁaﬁuﬁwm
Sustainable development; sustainable
development goals; the King’s philosophy; philosophy
of sufficiency; new theory of agriculture; the King’s
philosophy and sustainable development; University
engagement

a
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mf)ﬁ'mnm“ﬁ'aaﬂi'ﬂmmfmmZnyﬁvusnmﬁﬁefvﬁ'nﬁnmﬁézﬂ
Muuaniaidngnmemaisnianisdnmsssussendng
mauvarz luvsznalng
0045 015w lneamsdasnstuuFum
MITAUFITH FIAN FANWLIAAIN

oA
u.azm'swmlmarﬂml

6(6-0-12)

Thai Language for Communication in

Sociocultural, Environmental, and

Tourism Contexts

vyt e eraeBeumn ineidaedu
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Basic listening, speaking, reading, and
writing skills in Thai language; Thai used for
communication in cultural, social, environmental, and

tourism contexts
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Thai Language for Communication in Sociocultural,
Environmental, and Tourism Contexts
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Digital Literacy and Life for Transformation
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Design Thinking for Agricultural and Food Innovation
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Sustainable Development Goals
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