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. by Zu rl Ch . Backed by the strength of

a global organization, we
embrace the opportunity
to inspire the growth and
success of our dealer
customers. We are focused
on driving technology

and services that can keep
your business evolving
and thriving in a dynamic
industry.

Bring Zurich’s innovation
to your dealership.

Contact Steve McLaughlin
at 610-716-2609 or visit
zurichna.com/automotive.

ZURICH INSURANCE. o
FOR THOSE WHO TRULY LOVE THEIR BUSINESS. ZURICH

This is intended as a general description of products and services available to qualified customers through the individual companies of Zurich in North America and is provided solely for informational
purposes. Nothing herein should be construed as a solicitation, offer, advice, recommendation, or any other service with regard to any type of insurance or F&I product underwritten or distributed by
individual member companies of Zurich in North America, which include Zurich American Insurance Company and Universal Underwriters Service Corporation (1299 Zurich Way, Schaumburg, IL 60196).
Certain restrictions may apply. All products and services may not be available in all states. Please consult with your sales professional for details.
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THE EXECUTIVE DIRECTOR

Dealers and Friends,

First and foremost, Happy New Year. While we all know the
challenges of 2020 will not go away overnight, as a new year
begins, may we all begin to see the much-needed light at the end
of the tunnel.

Despite the trials of this past year, there were bright spots along
the way in regards to your Association, Foundation and its
programs/events. Of the most significance was the rollout of

our annual Driving Away the Cold new coat program. Dealers
stepped up in an incredible way in terms of fundraising and our
community partners reconfigured their distribution efforts to
ensure that our new coats would get to area kids who needed
them most. “Distributing” 54,000 new coats without your
signature “distribution” efforts was no easy task but together, our
dealers, staff and partners made it happen. A fantastic job by all.

Speaking of jobs, hats off to your immediate past president, Ian
Jeffery, for his leadership over the last two years. He now passes
the torch to Maria Pacifico who I know is going to make a fine
president, just like her dad was 50+ years ago.

Other bright spots in our 2020 included a fantastic golf outing
that raised a record amount for your Foundation and our 2020
Auto Show was a resounding success back in February/before

the pandemic started. Who would have known then what the rest
of the year was going to look like?! As far as our 2021 events

go, we are having those discussions now and we will be sure to
update you accordingly. Until then, our sincerest gratitude to our
Associate Members and advertisers of this publication. You are
always there to support our efforts and we never lose sight of that.

Hope to see you all soon,

T




THE GO TO PEOPLE

RECON
DETAIL
GET READY RECOMMENDATIONS!

We offer Consulting Services

* Design and layout recommendations for new or existing reconditioning facility

* Training is not an event; it's a process

* Basic detailing, advanced detailing, paint correction, wet sanding, odor removal & ceramic coating application

Dealership Revenue Generating Activities

* Paint and fabric sealant programs with guarantees
¢ Retail Detail programs

¢ Ceramic Application training

Game Changing Fixed, Cost Per Vehicle Programs
* Never pay for your products ever again

Automatic Car Wash Chemicals and Service Programs
* Free with program, chemical services, and usage monitoring

State of the Art Reporting
* Web based dashboards on every route service truck
* Monthly expense and usage reporting

Take 2 minutes to speak to Shawn. Call for a free on-site survey and
recommendations for your dealerships @ 215-768-4927 or take my call soon.

MANUFACTURER LOCATED RIGHT HERE
IN PHILADELPHIA FOR OVER 70 YEARS! lli | I[l|

—--—-—-l

THE FINEST PROFESSIONAL DETAIL PRODUCTS LABORATORIES
Call Shawn 1.800.442.7339 ardexlabs.com the better solution

SELLING DIRECT INTRI-STATE AREA .1 ll BALTPAEN




20 Things that were GOOD about our 2020

3. We've mastered Zoom...and
Teams...and FaceTime...and WebEx...
you probably have to! #YouAreOnMute

1. We gave away our 473,928th brand-new
winter coat to a local child that doesn't have
one. #MoreCoatsMoreSmiles

2.0ur 2020 Philadelphia Auto Show
happened...about a month before the
pandemic started. #Lucky

4. We welcomed our first-ever female
Auto Show Chair and now ADAGP
T G 2 President Maria Pacifico. #Historic

5. Our annual golf outing sold out in record
time. #SafeOutletsin2020

7.The long-awaited world debut of the
2020 SSC Tuatara (recently announced as

6. We supported the Department of the world's fastest production car with a
Nursing at CHOP for the third consecutive ~ Whooping 316.11MPH) happened at our

show. #Honored

8. Despite the pandemic, our dealers stepped
up and continued to Drive Away the Cold...
making it a record year with more than
#NursesRock 54,000 new coats distributed in October.
#MoreThanAutoDealers

year via our Black Tie Tailgate proceeds.
$1.7 million was raised for the Nursing
Departmentin ‘18,19 and ‘20!

06 BIF



PHILADELPHIA

A AUTOSHOW

9. Associate Members and the public did
their part to Drive Away the Cold too by
contributing another $100,000 to the cause.
#SpreadingWordAboutSpreadingWarmth

10.The ADAGP offices now have proper
signage so all of East Norriton now
knows who is located in their community.
#LitUpLikeBroadway

i)~

{ € MIKECEMPP

Director, Philadeiphia Auto Show

13. Our communication with our dealer
members has never been stronger.
#PandemicSilverLinings

14. We helped our friends at 6abc produce
a one-of-a-kind automotive special-nearly
all virtual. #SupportingEachOther

TEXT “COAT™ TO 44372|

Y
Auto Dealers CARing
for Kids Foundation

MoreThanAvtoDealers.com

17.We launched our first-ever text to
donate program for Driving Away the Cold.

- 18. More than 244,000 people walked
#KeepingUp

through our 2020 Auto Show doors.
#NothingLikelt

12. Our second annual Technicians
Appreciation Night at the Auto Show was a
raging success. #Motivating

11.More than $1M was awarded through
ourannual Tech Comp, changing the
lives of dozens of high school seniors
interested in entering the automotive
industry. #DoingOurPart

TOM HESSERT

BEN MEARS

16. We welcomed two new board members,
Tom Hessert of Hessert Chevrolet and

Ben Mears of Audi of Fort Washington.
#NewBrandsRepresented

15. Our Career Portal grew and grew and
grew. #AWorkInProgress

19. We launched a new ad campaign for
Driving Away the Cold and someone in =
the "ADAGP family" did the voiceover. t :

#ltWasMikesDaughter

20. 36 global manufacturers were
represented on our 2020 Auto Show
exhibit floor. #awesome
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EW-MORMAL, ESSENTIAL,

Just a few of the terms that have become as common as “hello” and “goodbye” in
2020.We certainly do not need to tell you, our dealer members, what a challenging
time it has been. While working hard politically to help your businesses reopen
and stay open, your Association is also navigating its way through producing a
large, public event in the face of a global pandemic. Fortunately, last year's 2020
Philadelphia Auto Show successfully and safely took place just two weeks before
the nation was asked to shelter in place. But what about 20217 Will there be a
show? How will it differ from prior Auto Shows?



Even prior to Mayor Kenny’s announcement in mid-July of

2020 establishing a moratorium on large public gatherings in

Philadelphia through the end of February of 2021, the Association

was exploring alternative dates later in 2021 for the Auto Show.

“Moving dates for a show which requires seventeen days and

nearly every exhibit space available within the PA Convention

A\ Center is like trying to find a spot to parallel park the Titanic”, said

‘\‘ Kevin Mazzucola, ADAGP executive director. “It never happens

'\' llqulckly, nor easily.” Following weeks of calls to manufacturers,

v . tlatlons and multiple contract addendums, the show officially

'v yu .sl}lfted its public dates to March 6-14, 2021. Even so, no one
> wascompletely convinced that this would be enough given the

\mcertalnty of the virus. Once the second wave of COVID-19 C A R
\ infections' started climbing in the Fall as predicted, the Board of

\ Directors wisely chose to ask the staff to seek out other alternate BY COLORS ON PARADE
dates even later in 2021. = 4 -

Heading back to the drawing board meant once again leaning on
the managers at the PA Convention Center to open their calendars
and more calls to manufacturers to be sure a later date would
work. This time the window that appeared open and supported
by all was in mid/late June. And that’s where things sit now —we

are continuing to work with manufacturers, dealer ad groups, the Ta ke back contro l.

state of Pennsylvania and the Philadelphia Health Department to

determine if we can produce a June show that is both safe for all oWn yo ur recon p rocess.

involved and of the great value that is expected of us.

Preparing for a show in June will present totally new opportunities The CarLove Recon Adva Nntage

and challenges for a classic wintertime event. Starting with the prog ram by Colors on Parade
positives, warmer temps mean snow is no longer a threat! Outdoor ) . g ]

ride and drives can leave windows and tops down while enjoying simpl ifies processes, eliminates risks,
a ride through the city without the traditional traffic congestion of and fixes costs for dealershi psS.

the winter. Outdoor seating will be made available as a place to rest
and have a meal while enjoying the show. No freezing cold halls
during move-in and move-out!

The Recon Advantage Program

But even with the fresh feeling of a warm June day and multiple ' Developed using our 30 years
vaccines rolling out as we write this article, the threat of COVID of reconditioning experience
will still be part of our world. The ADAGP team is ready to do even
more than is needed to create a safe environment for attendees, - Increases pre-Owned sales
exhibitors, and Convention Center staff. The Center has already .
made several upgrades to the building in response to the virus. UV - Decreases CyCle time

light cleaners have been installed on all the escalators’ handrails, . Creates service drive profit center
sanitation stations have been placed throughout the halls and a
massive new ventilation system that pushes fresh air in as it pulls .
stale air out creating an environment that almost perfectly replicates Services
being outside is in place. Ticket sales can move exclusively online
to lessen touchpoints, lines can be socially-distanced and overall
daily attendance will likely be capped. These are only a few of the > Wheels > Exterior Non Paint
multiple safety procedures being discussed.

> Glass > Exterior Paint

> Dents > Interior
With all the changes and challenges ahead, one thing can be

counted on and that is the passion from our attendees. Living
in a virtual world for nearly a year has reminded everyone just
how much we value human contact and experiences in our lives.
Dealerships have done an amazing job adapting to these new times,
and consumers have responded well to the idea of completing
much of what is needed to purchase their vehicle online. All of this
combined just emboldens the role that the Philadelphia Auto Show
has played for over a century as an entertaining and informative
way to experience, shop and compare multiple vehicles in one ON PARADE
place. No matter how great the online process of buying a car
becomes, a vehicle purchase will always remain a major purchase

for the consumer that is personal, fun and rewarding, which can Get in the dr i ver ls seat.
never be replaced by a click of a mouse and a computer monitor. (484) 354-8221 | www.ColorsOnParade.com

FRANCHISES AVAILABLE




NEW OPPORTUNITY! Yous

It's a new year and we have a new opportunity
for you.

As our staff works hard to pursue June datesforour
next Philadelphia Auto Show, we know there will
be a void in our traditional January and February
timeframe for consumers who are looking for
information on the newest product available.

So, to help, we are publishing a digital Buyer’s Guide just in time for the Presidents’ Day sales push
and inviting all our Auto Show participating dealers to be a part of it. It will be the same layout and
will mimic the physical book (complete with page turning sounds!) but will be in PDF flipbook form.
Your full-page ad can contain one or multiple links directing consumers to your website(s)! Many of
you have placed an ad in the past and this year should be no exception. Here’s why:

e Interactivity - As indicated, every ad will link out to the website(s) of your choice. Whether
you’re advertising a specific brand or you’re a multi-brand dealer group, every brand depicted in
your ad will double as a clickable call to action. Consumers can view your ad and end up on your
website(s) with a single click!

e Targeted Audience - Going digital will expose the Philadelphia Auto Show Buyer’s Guide to
a wider audience of likely new car purchasers than ever before. The digital Buyer’s Guide will be
disseminated via:

e Targeted Marketing Campaign - Deployed to an audience of up to 400,000 local consumers
comprised of:

-Past auto show attendees

-Auto Show social media followers & their friends OO0 0000000 OGOCGCOS

-In-market and end-of-lease consumers in the Philadelphia DMA
-Promotion of Buyer’s Guide during 6abc televised special (to air February 2021)

-Direct link to Buyer’s Guide on 6abc.com

Location -Ad placement will be determined on a first-come, first-served basis. Every effort will
be made to place ads next to the vehicles/brand of your choice per this format:

Timing - The digital Buyer’s Guide will be released the week of February 8, 2021 with
paid promotion to the targeted audience hitting just in time for President’s Day sales. It will
concurrently be the featured item on PhillyAutoShow.com during the website’s highest traffic
season as consumers seek out information on the Auto Show and new vehicles during the time
period in which the Auto Show traditionally takes place.

Free Dealer Locator Listing - You will receive one complimentary listing on PhillyAutoShow.
com for every one full-page ad placement; one listing per rooftop — listing may include multiple
brands. You may purchase additional Dealer Locator Listings as desired — $250 per rooftop/listing.

PLEASE NOTE: Ad placements are LIMITED and will be determined on a first-come, first-served
basis. You may visit phillyautoshow.com/advertising to reserve your spot. The deadline for web-
ready artwork is January 29th. The cost of one full-page ad in the digital Buyer’s Guide is $2,000.
Questions/comments/concerns? Email hector@adagp.com. l
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2020 BUYER'S GUIDE

VEHICLES
HERE

6 VEHICLES
PER PAGE

1-3 BRANDS
PER PAGE

TER SPRINGS
{ESTER BPRINGS, PA
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#DRIVINGAWAYTHECOLD

Unprecedented. We used it in our Auto Show article and we'll use
it here. It's the word used most for all things “2020.” And our 2020
Driving Away the Cold (DAC) new coat program was no exception to
that. When brainstorming and planning for the program started last
June, most of us were still in the “red phase” of the first COVID-19
lockdown. We had no idea where our fundraising efforts would land,
especially since our dealers just spent months of not being able to
sell a single vehicle, furloughing staff and unfortunately more.
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But when Foundation staff started their outreach to previous DAC
participating dealers, there came that word again--unprecedented.
But this time, it was in a good way...

Day after day, our dealers started making their pledges to keep
providing brand-new winter coats to area children this fall, some
even upping their donations. Many of them were telling us how
now more than ever the community needed them, and they felt
compelled to “really step up.” It was awe-inspiring. After a
challenging spring like no other, here were our dealers giving like
they always have... and then some. Your Foundation’s Board of
Trustees shared this level of commitment to the program and area
families in true need. Before we knew it, it was September, and
we were busy preparing a record 54,000 brand-new winter coats
for distribution the following month.

As October inched closer, our hurdles got a little higher but
nothing unconquerable. We relied on our dealers to cover a
large part of the campaign’s fundraising efforts and now many
of them were relying on us to help the new coats get to area
kids who needed them most. However, we weren’t able to see a
vast majority of these 54,000 coat recipients. For the most part,

-
=
e~

schools were either still operating in a fully-remote capacity
or only bringing in half of the students at a time. Regardless,
our staff and dealer volunteers were not allowed in any of the
school buildings, shelters, churches, YMCAs, etc. because of
COVID-19 restrictions. So, the thinking caps were back on.
And, thanks to the logistical superpowers of many, including
more than 150 community partners and our own staff, the coat
distribution portion of this program did not skip a beat in 2020. A
huge victory for all involved.

So to every single participating dealer who pledged coats, every
Associate Member that gave personally or professionally, to
members of the public who dipped into their pockets and our
vendors who are always there when we need you, THANK YOU.
We’ve said this before, but it’s never been more true. You kept
tens of thousands of children warm this winter and as we all
know, kids do not have much right now to occupy them. That
small 30-minute break at recess or playing outside may be their
only form of physical fun right now and because of you, 54,000
kids in our area can do that warmer this year. Well done. ll
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Maria Pacifico Jason Friedman Jeff Glanzmann

tfico Feord, Pacifico Hyundas Colonial M

. L

NIsSSan Glanzmann asubpa

Our 2021 Association Officers and Board of 2021 ADAGP BOARD OF DIRECTORS

Directors were announced at our 116th Annual . . . . .
Dinner Meeting, which took place on October Chris Bernicker, Spr' ngﬁeld Hyunda'

26th, at Aronimink Golf Club. While very Joe Bush, Bush Auto Group

different than our traditional Annual Dinner .
Meeting, it was still great to come together Kevin Dunphy, Dunphy Ford

as an industry, even if only for a few hours. A Jason Friedman, Colonial Nissan

special welcome to our new president, Maria Drew Fitchett, North Penn Mazda/North Penn Volkswagen
Pacifico, who was introduced at the event.

Maria is our first-ever female president as Jeff Glanzmann, Glanzmann Subaru

well as our first, second-generation president. Jay Haenn, Lansdale Ch rysler Jeep Dodge Ram Fiat

Her late father, Kerry Pacifico, held this

position back in 1964-65. It’s an honor for Tom Hessert, Hessert Chevrolet

us to have a second Pacifico at the wheel (no lan Jef-fery, Volvo Cars of Fort Washington

pun intended). Additional special welcomes . .

to Jeff Glanzman of Glanzmann Subaru who Ben Mears, Audi of Fort WaShmgton

has joined our Executive Committee and our Peter Lustgarten, Concordville Nissan/Concordville Subaru
two newest board members, Tom Hessert of Maria Pacifico, Pacifico Ford, Pacifico Hyundai & Pacifico Mazda
Hessert Chevrolet and Ben Mears of Audi of . .

Fort Washington. Continued thanks to our Irving Stein, Keystone Volvo Cars Doylestown & Berwyn

entire board for their time and guidance.

Speaking of guidance, we would be remiss if HONORARY DIRECTORS

we didn’t give extra thanks to our 2019/2020
President, Ian Jeffery, who shined in more Jay Dunphy' Dunphy Ford

ways than one during his term. Many thanks, Joseph P. Moore

Ian! Additional gratitude goes to David David B. Penske. Penske Buick GMC Truck

Kelleher whose tenure on the Board has ’ !

concluded. His countless hours of counsel James A. Peruto, Keenan Auto Group

and %ulda?c: will truly be missed. Thank Daniel H. Polett, Lexus of Chester Springs, Wilkie Lexus
you, Dave!

Peter H. Watson

14 DF



Who's In Your Service Department?

Joe McCoy (2003), Michael Burkey Jr.(2015), Jordan Durnell (2016), William Kelly (2005), Desiree Wood (2006), Timothy Andrzejewski (2002), Pedro Velez (2016), Geoff Rousak (1981),
John Feltcher (2004), William Day (2014), Marc Hall (2015), Oswaldo Almanza (2016), Carlos Cruz Figueroa (2016), John Cross (1995), Matthew Mercadante (2018), Rodney Jones (1978)
Not Pictured: Anthony Keretzman (2008), Jimi Jollie (2017), Andy Lemus (2018), Michael Domaszewicz (current student),Alejandro Mace (current student), Joham Castro Ayala (current student)

“ATC graduates have the ability to transfer their
knowledge from their head to their hands and that

is a tremendous asset to our service department.”
JOHN CROSS - Service Manager - Master Certified Tech Honda & Ford - 1995 AIC grad

22 out of 39 service department employees of Scott Honda graduated from ATC.

PREPARED, PROFICIENT, PROFESSIONAL.

These are words that describe the graduates of ATC. Smart
employerschoose ATC gradsbecausetheyexpectthebest. Our
graduateshavecommittedthemselvestoexcellencebyinvesting
time and money into their automotive and/or collision career.

For more information contact our Career & Student Services Department.
877-411-8041 (Warminster) Trish Devine: tdevine@autotraining.edu
800-411-8031(Exton) Rachael Gonzales rgonzales@autotraining.edu

For program disclosure information, please go to www.autotraining.edu/consumerinformation. AU TOT RAI N I N G. E D U
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NADA

NADA recently announced the 2021 schedule of dealer franchise
meetings taking place at this year's NADA Virtual Show, Tuesday,
February 9 through Thursday, February 11.

Just as with its traditional in-person shows, this year’s dealer
franchise meetings will offer dealers and dealership managers
the chance to learn the latest updates and changes happening
with their franchises directly from their senior leadership. The
dealer franchise meetings are an opportunity for dealers to not
only hear from but to speak directly to automakers about your
dealership’s concerns during Q&A sessions and get to know
other successful dealers under your brand.

“While we are disappointed we cannot be together in New
Orleans, we are excited about what a virtual Show will mean
for dealers and the entire auto industry,” said 2020 NADA
President and CEO Peter Welch. “And without any of the travel
costs associated with attending an in-person Show, we’re very
hopeful that a far greater number of dealership employees will
be able to attend virtually and get all the benefits the Show has
to offer. This indeed could be the first NADA Show that many
dealership employees are able to attend.”

If you haven’t already, start planning your meeting schedule
along with 60+ workshop sessions, insights from the Main
Stage, thousands of products, live product demos and one-on-
one meetings with exhibiting companies at the 2021 NADA
Expo, as well as networking opportunities across the entire
automotive industry.

“The importance of this year’s NADA Show simply cannot be
overstated,” said NADA Chairman Rhett Ricart. “Dealers have
been adjusting their operations, business plans and balance
sheets during the coronavirus environment. NADA Show 2021
is a vital time for dealers to come together and learn from
the experts and from each other, and NADA will provide a
fabulous forum to do precisely that.”

It’s important to note that the dealer franchise meetings will
only be available during the live Show February 9-11 and will
not be available for future viewing, so be sure to tune in at the
designated times below. ll

WHILE WE ARE
DISAPPOINTED WE CANNOT
BE TOGETHER IN NEW
ORLEANS, WE ARE EXCITED
ABOUT WHAT A VIRTUAL
SHOW WILL MEAN FOR
DEALERS AND THE ENTIRE
AUTO INDUSTRY

Peter Welch,
2020 NADA President and CEO




Franchise

Date

Time

Acura Tuesday, Feb. 9 11:30am-12:30pm EST
Audi Wednesday, Feb. 10 11:30am-12:30pm EST
BMW Wednesday, Feb. 10 11:30am-12:30pm EST
Buick-GMC Thursday, Feb. 11 1:30pm-2:30pm EST
Cadillac Thursday, Feb. 11 3:30pm-4:30pm EST
Chevrolet Thursday, Feb. 11 12:30pm-1:30pm EST
FCA Tuesday, Feb. 9 4pm-5pm EST
Ford Thursday, Feb. 11 11:30am-12:30pm EST
Genesis Wednesday, Feb. 10 1:30pm-2:30pm EST
Honda Tuesday, Feb. 9 1:30pm-2:30pm EST
Hyundai Wednesday, Feb. 10 11:30am-12:30pm EST
Infiniti Thursday, Feb. 11 3:30pm-4:30pm EST
Kia Wednesday, Feb. 10 4pm-5pm EST
Lexus* Wednesday, Feb. 10 4pm-5pm EST
Lincoln Thursday, Feb. 11 12:30pm-1:30pm EST
Mazda Tuesday, Feb. 9 11:30am-12:30pm EST
Mercedes-Benz Tuesday, Feb. 9 1:30pm-2:30pm EST
MINI Wednesday, Feb. 10 12:30pm-1:30pm EST
Mitsubishi Thursday, Feb. 11 1:30pm-2:30pm EST
Nissan Tuesday, Feb. 9 4pm-5pm EST
Porsche Thursday, Feb. 11 1:30pm-2:30pm EST
Subaru Wednesday, Feb. 10 12:30pm-1:30pm EST
Toyota* Wednesday, Feb. 10 4pm-5pm EST
Volkswagen Wednesday, Feb. 10 1:30pm-2:30pm EST
Volvo Thursday, Feb. 11 3:30pm-4:30pm EST

Note: Schedule may be subject to change. *Lexus dealer meeting will be held in conjunction with Toyota. Please visit show.nada.org for registration details and more.

The McNees Automobile Dealership Law Group assists dealers with all aspects of
automotive dealership law. From regulatory issues to succession planning, we help to
guide you in the right direction.

I.‘ McNees

www.McNeeslutoDealerLaw.com
www.McNeesLaw.com

Harrisburg, PA » Lancaster, PA * Scranton,PA « GState College, PA * York,PA # Frederick, MD + Columbus, OH  Washington, DC
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NBC TELEMUNDO
When next steps are critical,
experience & effective analysis is key. TWO STATIONS » ONE MISSION
Boyer & Ritter’s dedicated team is a consistent BOTH AT YOUR FINGERTIPS

resource for up-to-date information to help you
drive your decisions.

Contact our
Dealership Services Group

Daniel P. Thompson, CPA
cell: 717-418-1910 | dthompson@cpabr.com

Jay A. Goldman, CPA
cell: 410-790-6928 | jgoldman@cpabr.com
Robert J. Murphy, CPA/ABV, CVA

cell: 717-574-4352 | rmurphy@cpabr.com Bovyer&Ritter LLC

DOWNLOAD THE APPS TODAY

WWW.CPABR.COM
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MARKETS CHANGE. INDUSTRIES EVOLVE.
COMPANIES TRANSFORM.

Wherever you are heading, the accountants and advisors at -
EisnerAmper can connect market knowledge, industry :
experience, and personal support to provide solutions for .

your business.

In a world of change, let EisnerAmper be your constant.

Learn more at EisnerAmper.com

Dawn Rosoff | dawn.rosoff@eisneramper.com




Restrictions apply. Not le in all areas. Maximum
download 940 when hardwired via Ethernet.
Actual vary and are not guaranteed. ©2018

. All rights reserved.
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Beyond Fast is
technology that makes
business boom.

There was a time when megabits per second was

all that really mattered. Which is why Comcast built
the nation'’s largest Gig-speed network to deliver
unrelenting speed to more businesses in more places.

Now we're going beyond.

Beyond connecting businesses. To helping you
create experiences that anticipate what customers and
employees want.

Beyond network complexity. To zero-touch,
one-box solutions that simplify your network and
amplify your performance.

Beyond the best for your money. To the best solutions
for your business at an even greater value.

We're taking our relentless speed and adding smart
technologies and advanced applications that enable
your business to do what you never imagined—at
speeds you never thought possible.

Take your business beyond.

qqmcastBusmess com

BEYOND FAST
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Well, we made it happen.

The fact that it did is a pure win in 2020. Congratulations to everyone
that helped make the sold-out 105th Auto Dealers CARing for Kids
Foundation Golf Tourney on October 26th one to remember. More dealers
than ever before participated, sponsors stepped up in an incredible way
and we raised a record amount at the Aronimink Golf Club on that foggy
Monday. The outcome exactly? Approximately 3,000 local children are
now warmer this winter with brand-new coats on their backs because we
golfed that day. To our dealers, you continue to be as generous as they
come. To our unwavering sponsors in this climate, all of us want to give
you another big round of applause so here you go. ll

For a full gallery of photos go to morethanautodealers.com/members

2020 SPONSORS
US OPEN GOLF SHIRT
DealerMax

CADDIES SPONSOR
PNC Bank

PUTTING CONTEST
Diversified

PAR 3 POKER
Ardex Labs

$10,000 HOLE-IN-ONE
Bozeken

LUNCH
Ally

ON COURSE REFRESHMENTS
CDK Global

COCKTAIL HOUR
EisnerAmper LLP
Zurich

DINNER

6abc

ACV Auctions

Automotive Training Center
WithumSmith+Brown

LONGEST DRIVE
Crystal Technologies

DRIVING RANGE
PHL17

HOLE

Advance Auto

Arthur J Gallagher & Co.
Auto Outlook

Autotrader

Brownstein Group
Enterprise

Fulton Bank

IVC Wealth Advisors
Lincoln Technical Institute
MayoSeitz Media
Universal Technical Institute
US Bank

{Foundation.Cup Winner
Jay Haenn




Your Friends Your Neighbors
Your

Morning

News

Jenna Maissner Demetria Green Nick Foley Momca Cryan
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Our team has extensive knowledge and experience with the
automotive industry. We have over 30 years of experience
with automotive accounting and related industry and tax
=i matters. We have the necessary training and skill to respond
1 to the diverse needs of our clients.
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PresidentiCup Winner
« Chris Kennedy Please contact one of our partners for a free consultation.
i

Daniel J. Ferrari, CPA
Amy M. Dillon, CPA
John J. Entz, CPA

2755 Philmont Avenue, Suite 210
Huntingdon Valley, PA 19006
215-914-1400
www.danferrari.com

PROFESSIONALISM « QUALITY = RESPONSIVENESS




Welcome New
Associate Mem b@lr

The ADAGP is proud to welcome Crystal Technologies Group, Inc.: “We’re taking the complexity out of Connectivity, Cloud
four new Associate Members in & IT by advocating your needs from plan to design and growth. Crystal is bridging technology
2021. As a reminder, information, and the customer experience.”

and contact details for all our Contact: Emily Japngie - 434-881-3530 / ejapngie@crystaltechnologies.com

Associate Members are available

on our website under the Auto Offit Kurman: Attorneys at Law: “Offit Kurman’s team of automotive dealership attorneys
Industry then Associate Members have extensive experience in the automotive industry, but what defines us is our ability to apply
tab. In the meantime, let’s give creative solutions for our dealership clients.”

a welcome to the following Contact: Katharine Batista - 267-338-1319 / kbatista@offitkurman.com

companies and hear a bit about

them in their own words: ParkOps: “When you contract your service department porters to ParkOps, you’re joining

the growing number of dealerships that are optimizing their guest experience. Our seamless
integration into your business will allow you to reduce your overall costs, boost your CSI score
and more.”

Contact: Taylor Watkins - (302) 584-8709 / taylor@parkops.net

US Bank: “Our relationships are built on trust that we build every day through every
interaction. We work as a partner to provide financial products and services that make banking
safe, simple and convenient.”

Contact: Jeffery Carmines - 240-595-0109 / jeffery.carmines@usbank.com

Financial Reporting & Projections/Forecasts

Accountants & Management Advisors
to the Auto Industry since 1954

Lifo Inventory Applications M Tax & Estate Planning & Reporting
Cash Management & Budgeting B Performance Evaluation
Cost Analysis M Buy/Sell Agreements & Succession Planning

Mergers & Acquisitions M Internal Control Design

VOYNOW BAYARD WHYTE
AND COMPANY, LLP

CERTIFIED PUBLIC ACCOUNTANTS

The Northbrook Corporate Center - 1210 Northbrook Dr., Suite 140, Trevose PA 19053
ontact Hugh Whyte, Randall E. Franzen, Kenneth Mann, Robert P. Seibel or Robert S. Kirkhope:

215-355-8000 B voynowbayard.com

22 BIF



@ t er ha § @ | Your Trusted Information

www. mterphasesystems com | Technology Partner

Reliable, Responsive, Secure
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Fully Managed IT < Co-Managed IT - IT Security - Cloud Services

Providing Strategic Information Technology Services to
the Greater Philadelphia Area for Over 25 years.

Contact us today 610-276-5500
to learn more. interphasesystems.com




GET
THERE.
FASTER.
SMARTER.

DIESEL ANDAUTO

TECHNICIANS  ——

ARE IN DEMAND

Graduate in less then a year.

Since opening our state-of-the-industry campus in Exton, Universal
Technical Institute (UTI) has been helping Philadelphia by training
technicians to learn the skills that can keep our community running.

Celebrating more than 220,000 graduates at our campuses nationwide,
UTI works with manufacturers of 35+ leading brands to create programs

that help students turn their passion into opportunities so they can meet
the demands of employers and industry.?

UNIVERSAL
( l TECHNICAL
Visit INSTITUTE ~.

'Some programs may require longer than one year to complete. 2UTI is an educational institution and cannot guarantee employment or salary. For important ‘

information about the educational debt, earnings and completion rates of students who attended this program, visit www.uti.edu/disclosures.



DATA VIRUS
MALICIOUS SOFTWARE

@HACKING

CYBERCRIMINALS

Protecting Y
Cyber Threats

SOCIAL

CYBERWARFARE

soFTWARE ERROR

ADWARE

From our friends at Interphase.

It started with a phone call around 7:30 on a Monday
morning. The Finance Manager was on the phone calling
the General Manager of the dealership. The Finance
Manager was in the dealership preparing for an update
meeting with the GM. After getting his coffee, he slid his
office chair closer to his computer and hit the spacebar to
wake it up. On the display was an ominous message: “Your
computer has been encrypted and will remain unusable
unless you pay a ransom”. His computer had been infected
with Ransomware, a growing problem for businesses of all
shapes and sizes, including Auto Dealerships.

“Call the IT guy”, the GM told the Finance Manager, who responded
with “T already left him a voicemail.” As more staff started to trickle
into the dealership, they noticed that their computers were also infected.

All of the dealership’s computers were crippled. The hackers were
asking for $150,000 to provide decryption keys to make their systems
functional again. The person handling their IT realized that they did
not have a good backup of the dealership’s data. They were stuck.
The dealership eventually paid an undisclosed ransom to the hackers
and got their systems running again.

That is just one story of a costly threat that successfully penetrated the
dealership’s IT Network and mission-critical information.

Protecting a business from Cyber Threats can seem daunting, but it
doesn’t need to be. There are many basic steps that can be put in place
to help your business detect threats and automatically prevent them
from successfully impacting your business. Below is a short list of
basic measures that MUST be in place. There is always more that you
can do — it is a never-ending cycle — but our experience has shown that
getting the basics taken care of makes a big difference in protecting
your business.

The Basics:

Align at the Top. Without active endorsement by top company
leadership, your Cybersecurity preparedness plan will go nowhere.
Make it clear that Cybersecurity is critical to the business’ viability,
and that every employee is responsible for being careful about
Cybersecurity. Form a committee that meets monthly on Cybersecurity.

Assess where things stand. Your GPS cannot calculate a route to a
destination without knowing a starting point. The same holds true for
a Cybersecurity program. Find a qualified IT Firm that specializes in

STORY CONTINUED ON NEXT PAGE

25 BIF



Cyber Threats Continued

Cybersecurity, not the average IT guy or firm. Let them evaluate
your network, computers, access points, firewalls, etc., and
determine your firm’s vulnerabilities in a list that starts with critical
risks followed by significant risks, moderate risks, and low risks (or
High, Medium, Low).

Start to make progress. Using the prioritized list, pick the top 3
risks and mitigate them by engaging a qualified firm to assist with
mitigation work. You could also use internal IT staff if you have
them, but if they knew how to mitigate risks, why do the risks exist?
Regardless, you must mitigate the top 3 risks quickly if they are
significant. You might not be able to mitigate all risks, but if you
plan to tackle 3 risks every 6 months, you’ll have 6 mitigations
complete within a year. That’s real progress!

Train your staff. The hackers aren’t just trying to break into your
firewall; they are also trying to trick your employees into clicking
on an email that steals their network password. That lets them into
the network in the early morning hours over a weekend. There
are straight-forward training programs that educate your staff by
providing video-based training (that is tracked) along with special
programs that randomly send innocuous mock phishing emails to
the staff each month. These test emails test your staff after the
training. Eventually they catch on and know not to click on certain
types of email. This training is CRUCIAL. You want to make it
second-nature for them to be on-guard, similar to how they put their
seatbelt on before driving, without even knowing it.

Validate your backups. Too many businesses have been stuck when
something catastrophic happens to their servers, and they find out

that they do not have a usable backup of their critical business data.
It happens all of the time. Make certain that you have someone
audit your backups by testing and evaluating the backup and restore
process. Have them document how they actually restore data to
prove your backups are valid.

Add a few layers of protection. Cybersecurity resiliency is all
about layers of protection. If a threat penetrates one layer hopefully
another layer will stop it. Here are a few layers to implement (if you
don’t already have them in your business):

-Firewalls for each network

-Antivirus/Antimalware on every system in your office (PC,
Server, MAC, etc.)

-Anti-Ransomware Software that is monitored 24/7

-eMail filtering and virus scanning for threats

-Updated Operating Systems and Firmware for all devices
-Cybersecurity Training & Mock Phishing for all employees
-3rd-party monitoring of threats and other issues

-Dark Web Monitoring for user passwords on the web

-Secure Wifi that separates internal and external (public) WiFi

This is just a starting place, but it will greatly improve your
cybersecurity capabilities without a significant hit to your budget. ll

IN THE AUTOMOTIVE INDUSTRY

For you, it's all about the numbers - turning a profit, meeting
quotas, exceeding customer satisfaction - and ensuring everyone
is on the same track. That's why our Automotive Services Group
has fine-tuned the way we service dealers. Delivering that peace
of mind so you can sleep at night knowing each piece of your
dealership is running smoothly at peak performance.

Michael Mulhearn, CPA, Partner

withum.com

AUDIT TAX ADVISORY



THE POWER TO

will something into existence

Bringing an idea to life requires vision and conviction. At Bank of America Private Bank, we offer personalized service and specialized

capabilities to create more of what matters to you.

To learn more about our business succession and integrated wealth planning, please visit privatebank bankofamerica.com/Autodealer,
or contact:

William J. Meagher Jr.

Private Client Advisor

Four Penn Center, Suite 1110
1600 JFK Boulevard
Philadelphia, PA 19103
2676750122
william.meagher@bofa.com

What would you like the power to do?®

BANK OF AMERICA %7 PRIVATE BANK

Bank of America Private Bank is a division of Bank of America, N.A., Member FDIC, and a wholly owned subsidiary of Bank of America Corporation.

Investment products: | Are Not FDIC Insured | Are Not Bank Guaranteed | May Lose Value |

Certain Bank of America Private Bank associates are registered representatives with Merrill Lynch, Pierce, Fenner & Smith Incorporated (‘MLPF&S”) and may assist you with investment products
and services provided through MLPF&S and other nonbank investment affiliates. MLPF&S is a registered broker-dealer, Member SIPC, and a wholly owned subsidiary of Bank of America Corporation
(“BofA Corp.”). Bank of America Private Bank is a division of Bank of America, N.A., Member FDIC, and a wholly owned subsidiary of BofA Corp.

© 2020 Bank of America Corporation. All rights reserved. | MAP2894986 | AD-01-20-2198 | 01/2020




YOU CAN HAVE THE BEST
INCOME DEVELOPMENT

No Compromise and No Excuses for Your F&I Program.
Resources Management Group F&l specialists will impact your
dealership’s profitability by implementing positive methods to
change and adapt to any market conditions. Executing at every
critical dealership component: Recruiting, Training, Compliance,
Disruption Strategies, Digital F&I Technology. Results through
best process and practices. Portfolio Dealer Centric Reinsurance
entitling you to every benefit, from day one.

» Dealer Directs Investments and chooses financial institution.
* Ability to borrow up to 75% of unearned reinsurance premiums.
* Guaranteed Service Retention: dealership claims tieback.

* Proven process for driving more profits into your dealership
and reinsurance company.

* True Transparency — No Hidden Fees — Accountability.

* Over $2.1 Billion of Assets Created for more than 1,700 U.S.
Auto Dealers.

800.761.4546 | ghoffman@corprmg.com | corprmg.com

] RMG

DRIVING DEALER PROFITABILITY

It’s Your Portfolio™
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Gail Faulkner

Recelves Top
Honor

Automotive News recently honored Gail Faulkner, longtime ~ Faulkner Automotive Group. “Though she was CEO, she always said it
CEO of the Faulkner Automotive Group, as one of the Leading stood for Chief Emotional Officer. That love played an integral role in
Women in the North American Auto Industry. This prestigious ~ the growth of our company.”

award is given every five years to the 100 most influential

. . . Gail Faulkner was honored by Automotive News on Nov. 9 in Detroit,
women in the North American automotive industry.

in a ceremony that capped a remarkable career where she led a company
that now sells 22 different brands of automobiles at 28 dealerships

The story of Gail Faulkner and the Faulkner Automotive Group is one of )
across Pennsylvania.

both hardship and success. Following the passing of her husband, Hank
Faulkner, in 2003, Gail heeded his wishes to keep the company going
in spite of knowing very little about running a group of car dealerships.
When Gail took the reins, the company had 700 employees. By the
time she retired in 2019, the company had experienced unprecedented
expansion and had grown to nearly 2,000 employees. In addition to the entire Faulkner Family, the ADAGP Family also
proudly congratulates Gail on this incredible achievement!

“I hope she realizes that her story is an epic tale of leadership, love,
service and people,” Harry said. “On behalf of the entire Faulkner
Automotive family, congratulations Mom. We’re so very proud of you.”

“She cared so much for everyone who made the decision to be a part
of the Faulkner Automotive family,” said Harry Faulkner, president of

We are as Philly as you are. Since

1996, we have enabled the top Philly

"? C R Y S T A I_ brands to transform business and IT

TECHNOLOGIES GROUP. INC. with best-in-class carrier and cloud
solutions.

“Your Clear Solution”

CONNECTIVITY & CLOUD SERVICES

« Voice & Data Sokufions » W|I'ébss Co mmu nica tions
+ Colaboration Coud and Hosted Services = Unified Com munications- as-a-Service

(UCaas)
« Disaster Recovery as-a-Service (DRaaS) - Infrastructure as-a-Service (laaS)
« ContactCenter as-a-Service (CCaa5) . Colocation

“MANAGED SERVICES
Oﬂ'ice Reloc.atmn . RFP&ContradMamﬁr_:t

Westown Business Center
15866 McDaniel Drive. West Chester, PA 19380
Phone: 484-881-3530

Emai: EJAPN GIE @CrystalTechnologies.com
Website: www crystatechnologies.com




All the auction excitement
without the all-day hassle.

ACVAuctions.com | 1-800-553-4070

Unbiased Reports

ACV inspectors complete
comprehensive condition
reports at the dealer’s lot.

Virtual Lift™

Delivers a seamless
hi-resolution photograph
of the undercarriage.

AMP™

Allows dealers to hear
vehicle engine sounds
before they bid.

2018 Honde Accord

54 Photos

SOLDFOR AUCTION

$22,050 Sold




LINCOLN TECH GRADUATES SHINE BRIGHTER THAN ANY UTHER |
CANDIDATES YOU MIGHT BE CONSIDERING.

They are job-ready from day 1, with the skills the position requires. We’ve been
training America’s workforce for nearly 75 years, and we're proud to say our
graduates truly stand out in a crowd.

REACH OUT TO US TODAY TO REVIEW YOUR HIRING NEEDS.
CALL 215-335-0800 VISIT LincolnTech.edu

.0 &

h LIN c 0 LN TE c H*  ehiaoeceia campus

9191 Torresdale Avenue Philadelphia, PA 19136

Lincoln Technical Institute Philadelphia is a branch of the New Britain, CT campus. Financial aid available to those who qualify. 05/153121219-CR2416



DE=LER

MAXIMIZING DEALER RESULTS

PROFIT
ENGINE

OVER 40 YEARS OF EXPERTISE

BEST IN CLASS PRODUCTS
PROVEN STRATEGIES

BENCHMARK RESULTS

G CALL 1.800.222.5127

9 PICK A PRODUCT OR PROGRAM FOR BENCHMARK RESULTS

IN 90 OR LESS. NO COST. NO RISK. GUARANTEED!




