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THE STORY

If you've been following the work of Ogilvie Merwin Vintners
(OMV) - either through Silt Wine Company, Fellow Wines of
Clarksburg, or the old days of Muddy Boot, you know David, Tom,
and Phil have a passion for the Clarksburg wine region. They

were born and raised in Clarksburg and still call it home today.

At OMV, we believe Clarksburg is uniquely positioned to serve the
greater Sacramento region and all visitors who travel through this

region as a tourism excursion and wine tasting experience.

For this reason, we have created EnjoyClarksburg.com. In short,
we built this website to be a “guide to all Clarksburg has to offer.”
We strive to accomplish the mission by targeting three goals:
being a source of information, providing a lead generation tool for

wineries, and showcasing Clarksburg wines in our online shop.
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= Heringer Estates Elevation Ten Three Wine Company We strive to be an online source of information about the
e We are called to leave this land healthier Just 15 minutes from Downtown Three Wine Company is much more than
O and happier for future generations Sacramento, our little town of Clarksburg, a business. It is a family winery focused
through dedicated sustainability in our in Yolo County invites you away from the on sustainable growing, coupled with a CI k b W " R " W t "
L vineyard and wine-making practices. city life and into a thriving agricultural hands-on wine experience. O r S u rg ’ n e e g ’ O n - e WG nt O CO n t’ n u e to p rO m Ote
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community ready to welcome you home;

FIND OUT MORE even if just for an afternoon. EIND OUT MORE

Clarksburg, its wineries, rich history, and small businesses.
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D) Explore the beauty of Clarksburg at these upcoming events. Click below to learn more.
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5 COURSES for 5 YEARS at Silt Owl Release & Picnic at Heringer Sunday Flow yoga at Silt Wine Country Nights at Bogle Vineyards
O Wine Company Estates Company
>_
O
z We believe that the more people know about Clarksburg, the more our local
L m*m/ ULy
\po i eor economy grows and becomes more sustainable as a wine region. We will provide
1uaLSumme[rParLy by Elevation Sparkling (E:irun;h atSitWine  LalnNontstHeigerEsttes  Comedy Um\'c;rked.a{:Grand‘Ileand any new events/news about the region and its wineries, data-backed/education
en ompany ineyards

summaries about our region, preferred venues/hospitality, self-guided tours, and

WINES or CLARKSBURG

more.
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Wine Tasting & Fine Art Auction by Harvest Sessions at Silt Wine
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L EAD GENERATION

Jennifer Kirtlan Acoustic Events The Kimpton Sawyer Hotel

JENNIFER
KIRTLAN THE SAWYER

REAL ESTATE GROUP

With unparalleled industry knowledge, over
20 years of experience, and being raised in
Clarksburg | have local expertise, I'm the
greater Sacramento area expert you've been
looking for.

Jeremy’s passion lies in food and wine. As a
chef, first level sommelier with MCS, and over
20 years of experience in the food and wine
industry, his passion lies in helping you
discover the perfect menu for your event.

The Kimpton Sawyer Hotel brings an entirely
new level of sophistication and exclusivity to
Downtown Sacramento, not to mention its
close proximity to Clarksburg.

We want to be a lead generation tool for participating wineries and Allies to drive traffic to their tasting rooms and events. As
an Ally, we want to drive traffic to your website and be a lead generation tool providing you with new business. Furthermore,
we plan on hosting video tours highlighting wineries, their winemakers, and their wines. As an Ally, your business will be

highlighted as well, and you would be featured on our “Allies” page with a dedicated bio page which links to your website.
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WINE SHOP

| B 3
RIES VENUES TOURS PARTNERS .‘--_{,"/f""/}" SUBSCRIPTION  EVENTS  MEDIA

Each of these wines features grapes crafted from
generational Clarksburg family vineyards.

Order your favorites or subscribe & save. When you join our subscription, you’'ll
receive 15% off all wines and a flat shipping rate.

ﬂ WHITE SPARKLING m AFFILIATES

2017 CLARKSBURG 2017 KIRCHHOFF 20
WINE COMPANY HOME RANCH RED

- . —

We are an online wine shop where
consumers can discover and purchase
wines from Clarksburg. With our type
17 and type 20 ABC license, we buy
wines made from Clarksburg fruit to
sell through our website. We buy at
wholesale prices and take a 40%
margin so you can easily determine
what the front-line price on our website

will be. You set the price.

Additionally, we offer a 3 bottle wine
subscription. Each subscriber will have

access to every Clarksburg wine in our

online shop.

Each wine has a tie to our
local Clarksburg Wine economy.
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YOU'RE
INVITED

As an Ally, we are looking for businesses that

believe in the Local Clarksburg Tourism
economy and who want to see it grow in
popularity regionally and nationally. As an Ally

you will receive:

e A featured spot on our Allies page, including

SACRAMEN MAGAZINE’'S

your logo/image, short bio, contact info, and o ah—— Y - 3

link to your website

e Inclusion of your business in monthly emails

sent to our email network

Photo by @heringerestates
(tag and share your #enjoyclarksburg photos for a chance to be featured!)

e Inclusion of materials you provide in all

THURSDAY « AUGUST 17TH

e | Your monthly guide to enjoying Clarksburg as

subscription shipments much as we do.
As we near the end of Summer and begin to head into harvesting season,
we remain ever grateful to call Clarksburg home. Our region continues to

L M eﬂtiO NS oN our SOCiO | M ed iO p | Oth 'ms ' k CAW 4 _ G / : ': ; N ‘ dazzle us with amazing sunsets, delicious fruit, and familial camaraderie

in our community.

We've rounded up all the delightful happenings going on this month as it

° A mo nth |y ema | | | |St Of ema | I su bS Cri be rs fo r is our mission to #ShareClarksburg and support our local community of

farmers, winemakers, small business owners, and families.

your own email list
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At Ogilvie Merwin Vintners, our mission is to be great for
Clarksburg. We believe we can support our allies, wineries,
farmers, restaurants, and those who provide services for

this amazing region through EnjoyClarksburg.com.

Will you be an Ally in our mission to be great for Clarksburg?

ScCOME AN
ALLY

COST BREAKDOWN
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$150/MO

To decrease our internal workload, we are asking for a 6 month
term paid up front. If this initial cost is hard to manage, we can

bill you monthly.

NOD DHHNISAHVYITIDOAOINT

AT1TV NV 4dWN0D4d4d



BECOME AN ALLY

ENJOYCLARKSBURG.COM

Contact Phone Email

PHIL OGILVIE 916-265-8387 PHIL@OMVWINES.COM

NI HANK
YOU

R
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