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YOUR DIGITAL GUIDE TO
ALL CLARKSBURG  HAS TO OFFER



TA B L E  O F
C O N T E N TS

THE STORY

INFORMATION SOURCE

LEAD GENERATION TOOL

WINE SHOP

COMMITMENT

THANK YOU
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If you’ve been following the work of Ogilvie Merwin Vintners 

(OMV) - either through Silt Wine Company, Fellow Wines of 

Clarksburg, or the old days of Muddy Boot, you know David, Tom, 

and Phil have a passion for the Clarksburg wine region. They 

were born and raised in Clarksburg and still call it home today.

At OMV, we believe Clarksburg is uniquely positioned to serve the 

greater Sacramento region and all visitors who travel through this 

region as a tourism excursion and wine tasting experience.

For this reason, we have created EnjoyClarksburg.com. In short, 

we built this website to be a “guide to all Clarksburg has to offer.” 

We strive to accomplish the mission by targeting three goals: 

being a source of information, providing a lead generation tool for 

wineries, and showcasing Clarksburg wines in our online shop. 
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We strive to be an online source of information about the 

Clarksburg Wine Region. We want to continue to promote 

Clarksburg, its wineries, rich history, and small businesses.
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I N FO R M AT I O N
S O U R C E

We believe that the more people know about Clarksburg, the more our local 

economy grows and becomes more sustainable as a wine region. We will provide 

any new events/news about the region and its wineries, data-backed/education 

summaries about our region, preferred venues/hospitality, self-guided tours, and 

more.
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We want to be a lead generation tool for participating wineries and to drive traffic to their tasting rooms and events. Beyond 

being a source of information, we want to make an impact on your tasting room sales. Each participating Clarksburg Winery 

will have a page including information about your winery, tasting room, hours, and a link directly to your winery’s website for 

any reservations. Any events you and your team host can be posted on our Events page. Furthermore, we plan on hosting 

video tours highlighting wineries, their winemakers, and their wines. These videos will also be included on your winery page.



Additionally, we offer a 3 bottle wine 

subscription. Each subscriber will have 

access to every Clarksburg wine in our 

online shop.

We are an online wine shop where 

consumers can discover and purchase 

wines from Clarksburg. With our type 

17 and type 20 ABC license, we buy 

wines made from Clarksburg fruit to

sell through our website. We buy at 

wholesale prices and take a 40% 

margin so you can easily determine 

what the front-line price on our website 

will be. You set the price.
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Each wine has a tie to our
local Clarksburg Wine economy.
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What are we asking for to become a partner? – No cash commitment.  BUT, 
to help pay the bills, we’d like to request 1 case of wine donated to us in April 
& October.  We will use these wines to market your Winery and its wines.  
Partnership means we promote your winery more through our website, blog, 
and social media.  If a winery chooses not to be a partner, they will still have a 
silent presence on the site.
At Ogilvie Merwin Vintners, our mission is to be great for Clarksburg. We believe we can support our partners, 

wineries,farmers, restaurants, and those who provide services for this amazing region through EnjoyClarksburg.com.

Will you be a partner in our mission to be great for Clarksburg?

C O M M I T M E N T
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THANK
YOU

Contact

9 1 6 - 2 6 5 - 8 3 8 7

Phone

P H I L@ O M V W I N E S .C O M

Email


