Asia’s
Independent Music

KINDIE e

SUMMIT #

" finy
N

2025.06.
19.-20.

6.19. Thu <

Session 1 NN

OfA|O} S HIER:
X4 7153t 2 sfato] was
/

0.20. Fri
Session 2

CIX|E AlcHe] S 752t 0| S :
22 ZHZH M2 OIAL0|E e

ot ~
7

7

I

FESTA

\

-l K Kinoie
=g asolgsze LounGe MERLIN



6.19.Thu
Session 1

OfAlOt S HIERIT:

X|& 7=t sd2dnf ekXto| HiSEA 6.20. Fri

Asia’s
Independent Music
& Market Strategies m
|
MMIT 2 i

Session 2

L ZAAL - ol \\ I'-'III = AII:I'Iol % oro °.l.|' UHIEI -

\
ctEgotelolS ML) H2lE I
LIAK (= 32f21[0] ) 22| S Zai I X2 O ALO| E

MiMi Shimada”

IMCJ 224 07| OfA} S
B 2cfzolg - ZHFAS

StE=Z=2Y UE

Han Xiao ¥ / 4
XAA entertainment CHE -
| / M
_ ' NHNEHA HAQX| EIX
Keith Tan W T
' Slate Entertainment Founder & CEO |
; Y 202
- A EAA CHE
Shogo Komiyama” / B
Japonicus Founder Ms 'I ...I
" > YGE2|A Z2Ze|o|E{E] 2l
Weining Hung ™
— . 9Kick Agency Founder | XP\* A
| Chy
SYHMA MEANHER 22F
23| 1| 319 Olympic Park 12025.06
—N = e =) L‘I Handball Stadium A w "

SMIDYE Kinolie Lounee/ LINK: 22000 Aol



(=]
[=]

=4
RECORD LABEL INDUSTRY ASSOCIATION OF KOREA

Il INK

ofefo| el
KiNnadie
LounNnGe
=

|.

S
=

ol
(@)

|,
= AU
A

SH
S

=
=

Al &0tg

é_l
—
_c_l?_

u]
(=)

| o= J|
OFAIO Z4=¢]
=22 Ol L

=
&)

A =01 O
DA AlElE= Sdl=
=/

L—

FESTA

;O
1

2| S AQS HTHAQLICE
Jtnz, =
71
(@]

A
y O

o
 I—

=
-
] &5

& Market Strategies

L3 B
51 <
—
X

Independent Music

A2 O
OO—IET

Asia’s
=
CIXE ST

= &

X
-1
=
L

%
OfAIO} S HIERIA: X[&7/ts¢et

KINDIE Summit
O
SN

=
HIH MAH M=

FA
L—
L ¢
—
X

HOH|
12|30 TX[E ALl 52 K84 DAE: =28
ol
=

2025 MyK FESTAS| 223 AMHAA T2 |H & otz £
e}

0|2 ePHl 2= St LXIZ tig, =222 D

= HIH M-S0 A

A==l
=

=
M K0
M K
il
7p

KINDIE




Asia’s
Independent Music
& Market Strategies o L AN K
U M M I 25 Lounce
I LounNGce
N I ﬂ IE MERLIN

FESTA

KINDIE Summit is an international conference dedicated to fostering
connection and expansion across the Asian music industry.

As part of the global conference program within 2025 MyK FESTA, the
summit is designed as a forum for dialogue and exchange aimed at
enhancing the sustainability of Korea’s popular music industry.

This year’s key themes are: “Asian Music Network: Sustainable

Collaboration and Directions for Expansion” and “Music Distribution
and Marketing in the Digital Age: Platform-Specific Global Strategies.”

The first session will explore the current landscape of independent
music markets across various Asian countries, and discuss strategies
for intergovernmental and cross—industry cooperation.

The second session will examine how music can survive and thrive in

digital platform environments, spotlighting successful marketing case
studies and distribution strategies.

Additionally, exhibition and consultation booths will be set up to
showcase a wide spectrum of the music distribution industry—from
physical aloums and digital distribution to global marketing—providing
participants with hands—on exposure to on-site technologies and real-
world distribution cases.




I OO P
Az -— (D) mm
3 o
Im nU R
A5 =0 m
E1] g
Mm__oum HL
7]
2w
=< -
i B
T2
o +
3 m
Y aow
o R
(7))
< £ o X

KINDIE
SUMMIT #

H|F2| T L

ol=

©
O
C
S
O
)
v
O
-
Y

X|(KINDIE Lounge

IT=t=2

7
i

A

(@]

Information

201=

=
S

fr | MSEEA| OfE |2 33, 2

H[O]X|2t

=
[—]

LIAK

@ | 02) 3143 -5953

& | webmaster@liak.or.kr




Asia’s
Independent Music
& Market Strategies LII\K
12 5 sz goo|E MeIE
SU M M I I KiNndie

LounGe

X Ihglﬂ MERLIN

FESTA

1 KINDIE Summit 7|2 7
O =z, =& - AMHEQI o252 0|2 HE e, 7L 22X
= 1 2025 MyK FESTA
Al 12025F 63 19¥(=) -

N
o

A (6E 19L~229)

[1 Overview of KINDIE Summit

O Hosted By : LIAK, KINDIE Lounge

O In partnership with : 2025 MyK FESTA
O Dates : June 19 (Thu) — 20 (Fri), 2025

O Venue : Handball Gymnasium, Olympic Park (Seoul, Korea)

O Program Highlights
> Conference
— Asian Music Networks: Toward Sustainable Collaboration and Regional Expansion
— Music Distribution & Marketing
in the Digital Era: strategic Insights Across Global Platforms
> Industry Exhibition & Consultation Booths
— Music industry—-focused exhibitions
and professional consultation booths (June 19-22)
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KINDIE Summit Session Time Table

6& 19 (J) June 19 (Thu)

Session #1
OIA|OF S HIER:

X|&7Hs3t B2} 20| Waky

Asian Music Networks: Toward Sustainable
Collaboration and Regional Expansion

MiMi Shimada | Japan

IMCJ, Global Marketing Director

Han Xiao | china
XAA Entertainment, CEO

Keith Tan | singapore

Slate Entertainment, Founder & CEO

Shogo Komiyama | Japan

Japonicus, Founder

Weining Hung | Taiwan
9 Kick Agency, Founder & CEO
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6& 20 (F) June 20 (Fri)

Session #2
CIXIE ACHe| 32t =1t OFAI1E:
=2 SSHEH MeEFQIAOIE

Music Distribution & Marketing in the Digital Era:
Strategic Insights Across Global Platforms Expansion

ZOI= | Korea

AEQUA CHE

Korea
EHOIEHE 24

A= 8 - Myk STREET (217 A))

68 19¢ (B) ~ 22 (L) June 19 (Thu) - June 22 (Sun)

=2 (MUSIC)

H|Z|ZE (RUBY RECORDS)

S X|7}0|E (Music Guide)

® 22E (ROUND)
@ 7|Etli2{ (KitBetter)
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Asian Music Networks: Toward Sustainable Collaboration and Regional Expansion
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Asia's music industry is rapidly evolving, shaped by rich
cultural diversity and the rise of dynamic local scenes. As the
region continues to grow, building stronger, more
sustainable networks of collaboration across countries has
become essential. This session brings together key players
from across Asia to examine the current landscape of Asian
music networks and explore future directions for cross-
border cooperation. Through real-world insights from
festivals, touring, distribution, and platform development,
the discussion will focus on actionable strategies for
ensuring long-term growth and expanding the reach of
Asian music on a global scale.
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Han Xiao <V
XAA Entertainment Group CEO

}EE | Mosaic Music Festival, TAB S Ct4:2| S H|AE|H 1}
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Keith Tan ¢

Slate Entertainment Founder & CEO

IMCJ(Independent Music Coalition Japan) 224
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MiMi Shimada”

IMCJ Global Marketing Director
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Shogo Komiyama”
Japonicus Founder
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As the digital ecosystem evolves rapidly, methods for music
distribution and marketing have diversified accordingly. In
addition to streaming services, various global platforms such as
social media and short-form content platforms have emerged
as central hubs for music consumption, making it increasingly
Important to adopt optimized strategies for each platform. This
session will explore how different platforms distribute content
and establish touchpoints with users to achieve global
expansion of music. Practitioners from diverse platforms will
participate directly, sharing the characteristics of their respective
platforms and successful music marketing strategies. This
session will provide music industry professionals with practical
insights to significantly enhance competitiveness in the global
market.
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@I 20JYUEHIIME / GROI Entertainmentinc. BOARD MEMBERS

CONTACT

GROI ENTERTAINMENT +82-0-500-0335

dhplayent@gmail.com

@IZ0|YUEHHCIHEL 201240 dZl=l s|At2  GROI Entertainment Inc. was founded in
=4t 712 & 2A 7|2 OiLIAHE Arglo] 22 2012 and is an indie music label that focuses
O|21 UOMH A AO{=210|E Eor, 45t AR onmusic planning, performanceplanning, and
ER|7t A=K Q= QIC| 22! 30| /ILILCY. management.

(541 SUALEE T2 Ad|st EXNHE &=, They try to discover and nurture musicians
SAGIH Z™E Q= OIE|AER AZAIA LI who combine popularity and musicality to
USLICE. grow into competitive artists, and present

their music with emotions that can draw
comfort and sympathy from the audience.

Currently, GROI Entertainment Inc. works
with singer-songwriters Moha, OOSU:HAN,

Yeonjeong, and Dalie.

¢+ ==50M4 BULLDOG MANSION ¢ =2 DALIE

A YEON JEONG ¢ 25 MOHA
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MEMBERS

E:%EJ
[=] ;
CONTACT

+82-2-536-1477
nuplayer@nu-play.com

®F=d0le 20159 118, SO SEO0IEO|Rt
T=FAQ HZESXI(EFE 0153)00 2lch &=

22 ZEIX S|AFILICY,

¢ 0| 2 23IX| ECOBRIDGE

¢ 2% JOO HYUNG JIN
¢+ 23 YONGZOO

NUPLAY is a music content company
founded by producer - singer song writer,
Jong-myoung 'ECOBRIDGE' Lee in November
201b.

The core philosophy of NUPLAY is to
represent a "content driven culture" and
while it's main agenda is spreading K-POP
further in to the global music market, it's
scope of operation also includes productions
of films, games, advertisem ents, concert

performances, etc.

NUPLAY is always open to interacting with
entities which aim to enhance the 'Korean
Wave' by contributing to it's cultural value.

¢ Eight'0

¢ 2lCl wYte
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EIgl0|ERE! / DELIGHT MUSIC MEMBERS

DELIGHTMUSIC

[ 3
ek

CONTACT

+82-10-8790-3556
delightmusic@nate.com

3| xz 'Edst Jpx'2  Delight Music delivers 'special value'
TCHSHL O} through creative content.

Delight Music is engaged in artist
' management, promotion, concert production,
SA M, 89 IERe, B9 MA, 82 ®8  music producing, video production, and the
S = 2ot RUCH, 2020H9EEHE=  Greater China music business. Since 2020,

X M2 HEAIRE 2H=2 5ty we have also grown into a specialized

D0 <CHSHIIZ DFSEERIS0| £H4SHD Q& LICH producer of science culture convergence
content, participating annually in the Korea
Science Festival.

Delight Music embraces a wide range of
S MAL OHLIK[HES FLELICE musical genres, including rock, fusion Korean

traditional music(Gukak), EDM, and pop. We
SIX| B2l ZotmMxteztct L Eqp | tp  Pursue music production and management
ol&L|CH that respects the individuality and creativity
of our artists.

Our artists are Biuret, Gukjeondan and

NWTN.
ARTISTS
.E ¢ S BIURET ¢ AT RYT GUKIEONDAN ¢ RENWTN
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@Z2HIMZAE / Ruby Records Inc.

RUBY 3
RECORDS

+82-2-3144-4712
rubyrecords@rubyrecord.com

EH|HZEL 2008H0 =HE/S2 HolER Ruby Records is a production company that
AIRFSHO] SHH/EAE /HAE|H RIZH Q1M IZIX2H| startgd as a perfor.mance venge and musm
e BHIE e WoArE X Dol Col = label in 2008, and is engaged in a variety of
25, FHIREARLR, BRESHE SU 28 S usic-centered activities that include album
=4S SoLE LYot a3 ot U= MAA /LI production, concerts, festival planning, and

Cl. managing the Incheon Motel space.

20243 S, 2 150001 EJO[=0] 221t 26t As of 2024, we have prpduced an.d r.eleased
approximately 1,500 projects consisting of
NIZ/Z0H0kl A, OfEIAE THLIXIHES} 2 music and albums, and operate promotional
HA/HIAE[E/F4 S M2 2HIXRO| TZPM M2 channels for production content such as
T ALICH 2HHDE AENOA &toy  Performances, festivals, and videos along
with artist management. You can find
various releases and merchandise at the

TS 2 ST} ARI0| I FTS EIOIZ 3t 'ADKY  Ruby Records store.
c

09;

(Smile, Love, Weekend!)', &< Ruby Records annually produces "Smile,

O3S HOI2 3t 'AF2CHI2 S (SOUND BOUND),  Love, Weekend', a festival that can be

, enjoyed by men and women of all ages, in
20t EZ AT A S (One island music picnic), Joyetby J

= addition to "SOUND BOUND," a similar event
ST FI2EL2 RAMAEIRR Tl SMEIS  with the theme of music and travel. Also
Mt QUOM, SHHAEIEO| HAQlI 'HEIEZEZF  produced by the label is "One Island Music
HAE[E'0 2011-2018 R=H/&eistz crerst  Picnic,” and ayear-end countdown music
festival called "Sweet Ending Party."
I AEIES RIXH/SS6H @1 USLICH estvarcared oW 9 rarty

Ruby Records also participated as a
production partner for the famous Pentaport
Rock Festival from 2011 to 2018.

¢ 20i[Z WOO YERIN ¢ 0|¥< LEE JANG HYUK

7=

ﬂﬁ‘. ¢ ARAFIL|E South Carnival ¢ 3t Hwanho
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ASSOCIATE MEMBERS
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*
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[m]
CONTACT

+82-2-376-9775
info@muzlive.com

FRELI0|E= ANEENA 3ot =2 SEIC

== 58 KIT Album's MASH= 2| AFILICEH

KiT Album2 Xlg/tAl 2007/0= Ol=UIA ALE
E|11 9008 ¥ Oy HOHE[RALH, =0| XIF1 FE,

OfAIOF S CHEet 222 AIF0| Z=otASLICE

SM, YG, HYBE & of=2| £2 d0|==2t EEH=
x 27 S 324 SuN}

SA6HR L, HFA, FLIHE
= o
=

It H oF T QUSLICE

20224H0= MEHIE 8101 KiT Alboum= A
& e KiT studio AMHIAE ET0IH OtE[AE
Lt KiT Albbuma 2AIE &+ U= 2

RSLICE.

o 4

[Introduction]

KiT Album is an innovative music format that
seamlessly blends physical and digital experiences.
It enhances fan engagement by offering music,
video, photo books and access to a global fan
community-all within a single platform.

[Market Opportunity]

With the decline of CD sales and streaming's
revenue limitations, KiT Album presents a high-
value alternative. Just 0.1% of streaming users
purchasing albums can generate the same revenue
as total streaming income, making it a crucial
opportunity for the industry.

[New Standard in Music]

Over 500 KiT Albums released by top artists such
as BLACKPING, SEVENTEEN and international
legends like Snoop Dogg, Jason Mraz and working
with labels including SM, YG and HYBE. 9 Million
copies sold across 200+ countries, with
recognition from global music chart. Expansion into
live concert albums, movies, dramas and
audiobooks.

[PHYGITAL Platform]

KiTbetter.com allows artists to release albums
with zero production cost, utilizing an on-demand
smart factorythat produces one album per order.
Artists can directly engage with fans,
strengthening fandom and boosting sales.

[Future Vision]

By integrating music, data analytics and fan
engagement, KiT Album is shaping the next-
generation music experience, bridging the gap
between tangible collectibles and digital
convenience.
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@0I2{E2=E] / Mirrorball Music Co., Ltd. ASSOCIATE MEMBERS

[=] % o]
: i

[m]
CONTACT

+82-2-6945-0415
mirrorballmusickorea@gmail.com

=LA Z|CH QIC| 59 RSAR @Ol2=FA2 2009

J

A 18 CHe2l= QICISe| NH=ITHE SEE A

Mirrorball Music Co., Ltd. the largest indie music
distributor in Korea, began in January 2009 with
the aim of expanding the base of Korean indie
music and released albums by iconic indie artists,
continuing a virtuous cycle of collaboration with

musicians.

In addition, we are trying to support various music
activities of indie musicians and to promote more
diverse music to the public by distributing various
genres of music such as popular songs, OSTs,
Korean traditional music, and jazz in addition to

indie music.

Mirrorball Music Co., Ltd. is publishing K-INDIE
CHART, the only online indie music sales chartin
Korea that shows the trend of Korean indie music,

with the aim of boosting the record market.
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BOARD MEMBERS

E7 ]

REPUBLICA

CONTACT

+82-2-3141-4195
yay@soundrepublica.com

@AI2ELZ|HE2|7= = Abbey Road Studios

of ot EEQ ®AOHAHXTIEN G+
Metropolis Music Group?8| ot=®#HQl @HEZ
Z2|ATZ0IE MAOZE Bt 2018 AT &
Global Music Distribution & Publishing 2|AF &
LICF.

'Let The World Hear Your Music'2 €229 =2
of0d MIAl 2t=2| gl0|&1}t OtEIAESO0] A MAIZ

_I__I_

AESE0 2%4E REAZI L IEEH Y £ U=2E
SHES AL,

A ZFLHE Z&6HH ™ MA 1200 7=, 2000474
SUAHIAN SRE FSoty T2HHES TIAGHY
USLICE EoH L2 £[CH 22121 210[2 ¢ S E
QlOI2IHAEQ| o= B! B= ArglE 25t AOH
@= Abbey Road Studios?| ot= [HEE=Z &5
ot UsLICE.

Sound Republica is a global music
distribution and publishing company based
in Seoul, South Korea. Our open, innovative
platform gives independent artists and labels
a genuine gateway to anywhere in the world,
especially the South Korean market, and
wider Asia.

When breaking into new markets,
collaboration with a local partner can be vital;
distributors based outside the region tend to
focus on global DSPs that don't have a large
market share. It is the local platforms that are
the biggest regional players boosting South
Korea as the 6th largest global music market.
Working with these local DSPs has enabled
our rapid catalogue growth to over 1.5 million
tracks since launching in 2018.

Sound Republica is also the official Korean
business partner to Abbey Road Studios,
London, UK, and Mahocast, Tokyo, Japan.
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A|EAA F=AIS|Al / SeedX MEMBERS

A)
ED /A
\ CONTACT
+82-070-8808-0606
support@seedx.co.kr
ANEAAE= SNS 7|HO| OtE|AE &2 B 2l X|&H SeedX is a publisher specializing in artists
SEQY ZH0| U= IHEL|IMYULICE discovery, music production, and distribution
through SNS platforms.

S| 22 M EXL S By harnessing IP-Tech built on big data and
22| |P SAI0| ZHIX AIHS AMIHSHD USLICH algorithm analysis from SNS, SeedX drives a
content business focused on music IP,
encompassing copyright management,
operational support, and production

iInvestment.

=k
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00| &I0IME] / IONE Entertainment, Ltd.

CONTACT

+82-10-4953-1364
info@ioneent.com

A MIA 200 7H=22] OtEIAE OHLIX[HE, GIO|HE,

DZHE, StAlL SL4=TARR =28 HIERIIES
&0t UCH, O|E HIH O = L[ OFE[AE &=,
2F JIE S S 7=l b= OtEIAES| MIAl TlE,

=28 OtEIAES SUQ| 271 AtE 2TI6tL U5

¢ 78[0|A 2| GRACE KELLY

I![a]

¢ ZAL2F DOHYANG KIM
3 W3 | UKE MCQUEEN

IONE Entertainment, Ltd. is a leading music
entertainment company established in Seoul,
Korea in 2016 by the experienced,
trustworthy executives working in the music
industry for decades.

IONE Entertainment, Ltd. is building a global
networking with artist managements -
agents, promoters, record labels, and music
publishers in over 20 countries. It is also
promoting Korean artists to overseas

markets and introducing international artists

into Korea.
¢ M| A3 MESSGRAM ¢ CHI| DAMI IM
¢HIEE ASAF|VICTOR SMOLSKI ¢ 33 CRAM

¢ At20] SASOMI
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OI7I0|HOFE =AlS|Al / ARCHIVE ACHIM MEMBERS

ARCHIV =
ACHIM il

archive@archiveachim.co.kr

we ARCHIVE your wonderous ACHIM we ARCHIVE your wonderous ACHIM
Ol& =0|A "2'0| EHO{LH= A|ZE OFAlL. Ot7t0|E Of When the "light" is born in the dark, the

A2 22| BEO| T ST AR 3|, E0f LSt 0[0F7]  morning, Archive Achim archives wonderful
= 7|SELICE. beginnings, hopes, and dreams through
music.

Of7t0|E0rs=2 Z2[0I0[EIE2] &0l 7tK[Z SLICE.
0|-E|/\E HEHT! HE|X T2EA J2|7 DHL|X[HE

1 —

o
2 OFE[AER} BTH 1Tl Ot710[E2E Bt

Archive Achim values the most on the
power of artists and creativity. With the
values, we create great archives of artists
based on artist branding, album production,
and management capabilities.

y[=]

¢ 23 JO KWON ¢ A" KIM JAE HYUNG

¢ Z0|4HISAAC HONG ¢+ Z2 gongwon
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OICImIPIEAIEHIQIMHE / UNDFND Entertainment MEMBERS

Op 0
UNDEND =

ENTERTAINMENT CONTACT

+82-10-4012-6108
undfndentertainment@gmail.com

MZ28 7/9te 2 3t UNDFNDe 224 3<% UNDFND, with roots in Seoul, commands a
HO|E0|At AEHCOQHE A2, ®MAOA  significant presence as a global record label

F == ENA S D26t J}SLICEH and music company.
Qe SUH Ms=s Y2oty S46HH, Our mission is to identify and develop music
OIE|AES0| 22Y SLHHAl Bl & Q-2 kHo|&  talent by providing the creative,
X121t OHLIXIHE, OHAIE ol EFELSE QIZZLE  management and marketing infrastructure
HMlSgtL|C. for artists to be successful globally.
UNDFND= CIX|& AILHRF & 23510] SE £0|A] We cultivate multi-talented artists that are
AHAlOro| =XERO| ASS HIEIOZ 292 AtX5l=  on the pulse of pop-culture - creating music

CIRHCH=St OtE|AE STt SHHIgrL|CF. based on their unique lived experiences and
shaped by the digital age

¢ 24 WOOSEOK ¢ Griffy 22|1

+123 ¢ Placebo Junkies E2tA|E E7|A

¢ Holynn 22!
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ZAo|AlF dlim| ARl / MPMG MUSIC MEMBERS

) MPMG

CONTACT

+82-2-322-0014
music@mpmg.co.kr

ZAISIA HII A K| = Azh 20Z, SURL, SENA MPMG Co., Ltd. represents a wide range of leading

d — 14—, =T L-——
E:E|%Ef0|, Of'?é", EI‘—:TLLI', ?“ﬂ, E‘|7§|E, %Ef'."ﬂt.'_HE = musicians in the band and singer-songwriter scenes,

I:||_H59|' é)l O‘|—$—Ef0| E_I &'% EH_:EI[_-(I)-l-E O:I E-'I Elrxl}\j%()l iﬂC|Udi|ngOSO§ALN, THORNAPP#ELJS(L:JHR;)THEdSYOdLBUB-|_|ONS,
No reply, UUrk, Lacuna, gman, ,an .
ASE|0] USLICE Ply .

We are actively involved in various fields, such as planning,

o o re)

El'j—l—' SEES 7|:_!' Hlf'k = EEE}S' DHLRlD‘—-IE' production, and promotion of albums and music,
OIEIAE OHAIE S ;d/é%l, %%, S HEN 0[=7] management, artist marketing and consulting, distribution,
MR T2 200N 2Hsot? 9;19[':‘, E1|0|§, OfE[A and video production. Our efforts are focused on
E, AHZLIE|, OloHEMAIRI=2t BYSIH 22t A9l collaborating with labels, artists, communities, and
TESE AR A SAAISC| Al gFatsS Qo L= stakeholders to ensure the steady growth of the cultural
St Q&LICt indulstri; and to improve the rights and interests of those

o 2o Lol HY, MBS S 3Nl o
— o I AN~ N rough numerous partnerships and collaborations, we
;.'_1—9E|' E(l):l;gl;iee _)I\;CH)EOHgij_!I-QQD:‘é rj\l-lrilﬂof IE!;E E_:-:Léli_: have successfully executed cultural marketing campaigns.
= = — r BAl= =& H=7 We have established a global network with international
3= —_rL§5H, 0|2 HICZ olie| HAX|0A THE|= artist management companies, agents, promoters, and
AUTAK|C| 20|& HIAEIEH 'VISION BANGKOK'S  record labels. With this network, we have launched MPMG
HESH= £ 29 7|21} o= OE|AEQ| olie| RI=  labelfestival 'VISION BANGKOK' abroad, pursuing concert
AlHS _;F_xl_|-5H:|;| ZZ2H A|RHOZ9| a%% 2oz g} planning and overseas expansion projects for Korean artists
nk=nin with the aim of entering the global market.

UT|AK| = CHEZ S| CHEE 212 OsHEQF <3G With a dgep understanding of pop-cultur.e and the e>.<per"tise
AEIEO| L3lO= HIEtO 2 [HESO0A| 35'%'5? o 9f our skilled staff, MPMG strives to provide the public with

I = = joyful cultural experiences. For the past 20 years, we have
st 75'6';'4% Kl=ot7| lolf =™otH X' 2032 E2 dedicated ourselves to bringing good music and talented
=41 A As FAAS0| EHE = UEE £[49 musicians to the forefront, continually exploring new
CLEITMEZ HASE AlEotd USLILCE methods to achieve this goal.

¢ A2 SORAN ¢ 23t Kwon Soonkwon ¢ E{X|E TOUCHED
¢ 201Z THORNAPPLE ¢ OurR O+ ¢ QLHHIEHE YOBB
¢ SURL A ¢ 2t3Lt Lacuna

¢ 2| Z210| no reply ¢ J12F gman
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AUDIOGUY
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MEMBERS

Op 0

= =)
=] =

CONTACT

+82-10-8260-3348
audioguy@audioguyrecords.com

s= soll fla7tae Y=
o

OHLIOtR} S OH= 7t 0l A|
o 2 %Y= UEol=s s =EE ot

i
i

3O Pt nt mHE 40
o> ox ™M™ & om

S Audioguy= & 190051 REZ ot YoM
15 12871 €&t 1,400=2S KAl
ofA&LICH OlHet dit=
A

C
SHEOIM S 28t KIS AFRIGH D U5= EHELICHL

Audioguy has established SOUND 360,
Asia's first immersive sound production
studio, and is leading the production of
Immersive sound content across various
music genres, including K-pop. Utilizing
Dolby Atmos-based technology, they have
produced the majority of K-pop immersive
sound content in Korea for artists like BTS,
BLACKPINK, and SEVENTEEN.

Audioguy plays an important role not only in
album production but also in album
distribution. Through domestic and
international music platforms as well as
physical record distribution, Audioguy aims
to share artists' music widely, delivering it
with the highest sound quality to audiophiles
and music enthusiasts alike.

Currently, Audioguy distributes a total of
1,900 tracks, of which 1,400 tracks across
128 albums have been self-produced and
planned. This achievement underscores
Audioguy's significant position within the
music industry.

¢ 5tH4 (Hahn Dae-Soo)
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S0 / Your Summer MEMBERS

[=] 45 m]

[=]77

CONTACT

+82-70-4176-3311
nina@yoursummer.net

SOMMHL= OIE|AEQ| X|22 IR L AL of2Lt2  'Your Summer' is arecord label and a
OIS EZ| DA A2ist 2dE 7)1zl gl S| OFAHIEl 2 marketing company that was founded to
S|AFRILICE. make the artists' present the hottest

summer day.

¢ A GYEPY ¢ 2142 SOEUN PARK ¢ Z55|(X|A2F) JO DONGHEE
¢ ZAFE SAWOL KIM ¢ =2/ S| EEQ ¢ D82 L|0CIE

¢ L{EFH4 NERD CONNECTION ¢ SFZ=E4HM0|E0(2] WUSSAMI ¢ 20H OAH!

¢ Lt DAYANGSUNG ¢ 0|2l INKYU LEE

¢ 22tASI | ALASWEET ¢ FAE JUNG SAEBYEOK
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OISIERZE] / INHEART MUSIC BOARD MEMBERS

Ty [m]
¥y d

INHEART e
MUSIC

+82-2-6223-0808
inheartmusic@naver.com

QISIERAI2 '[OIE & BAUL|= SU'S OEXt= INHEART MUSIC is a company founded with
DERZ M2IE| SIAIRA], 242 AtRSH= EX|ME0|  amission of making music that 'touches a
022 2Ot CHESOIA QIERF AYE Mt &L heart.

Ct.

Music-loving musicians coming together to

OIEIAEL AztAzt 24l MY ZStLtQl  sharelove and comfort with their fans.
=
=

Artists such as 'sogak sogak’, 'Moonbit',
'Jeong Haeil', 'Plat9’, 1014"' and 'Blue Dawn'

are signed.
ARTISTS
¢ 248! Moobit ¢ HollY Jeong Haeil
¢ AZtAZF sogak sogak ¢ S3HLI0I Plat9

¢ 0FIEQ MIND U




JNHS=E / JNH Music
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BOARD MEMBERS

[ [m]

[=] ¢

CONTACT

+82-2-3143-5480
joeyjnh@gmail.com

INHFAZ 200240 28% =9 cllol=%LICt
709 =[119] CHt JOI=x,

M2 22 5 7e|L Ui=et
KNHES ot JAELICY.

OIH

20039 M2 H& T2 HE X|CF 2
OF, MAL} Tl BAOA CHEH ZHIX
SLICH T THA SEI0| HsS2
O S&otH, 20| o[AS WRSLICH.

JHoIL HIERHE Ms0llE Lt

wot, HOIKOt £SO MRS SUH THS T
Welg WHH, ot 40 SO0l BT ZEE 4
2SS HOIFALICH

¢ J0|= JEONG MIJO

¢ 2= MALO

¢ 7i2|Lt HIE2t CARINA NEBULA

JNH Music is a music label founded in 2002.
They have produced albums and managed
artists like 70s diva Jeong Mijo, jazz vocalist
Malo, jazz vocal group Carina Nebula.

Starting with Malo's album 'Cherry
Blossoms Fall' in 2003, JNH Music has
created alternative content at the border
between jazz and pop.

Several jazz albums have succeeded in
attracting public attention, expanding jazz's
presence. It was evaluated as "opening a
new horizon for Korean jazz" by combining
pure native language lyrics with jazz.

Carina Nebula, Korea's first four jazz diva
team, debuted in 2023. In addition, JNH
Music released an album featuring Jung Mi-
jo and Choi Baek-ho's new musical
challenges, showing that Korean Oldies
Music can coexist in modern times.

¢ 2A 00|24 LOS AMIGOS
¢ HBZI CHUN YOUNGIIN
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[m] 3T [m]

' CONTACT
+82-2-323-1023

info@xx-ent.com

@®IMGE= 2009 2|0 YA OHLIXHE, 2H, JMG was established in Korea in 20009. It
ZH A 20k = 7B RLICE has been conducting events, management,
promotion, and album production.

JMG started this company from the ground
Ct. up with various Korean independent artists.
It has helped these various artists with music

S = | =1 F
AN @IMGE 5718 FME =S XA, T, L= and events, doing everything possible for

54, A&RE EY6h= 'JMG Publishing, 58, 214, )
TZ2549] '"MPLUS Recording Studios’, @At their success.
20 7120 82 [ 'CMA Advertisement
Agency’, OE|AEQl W& T2 ME OHLIX| IMG has been working in this industry with
?E%Egﬁm U= ‘Double X Entertainment 7t 5 persistent and consistent mind set for us
M ' to grow as a successful company for the
=0| 9JOMH past decade which has helped it become a

2018 AREl AoIyjyt stMEg JtE2x=  firmand strong company.
'Mplus Academy'7t Q&LICE.

Ol2{5t BMGO| Pzroz Sof mof Zato] £2 MG has.ﬁv.e different divisiongi |
ﬁ*ﬂxrg—ﬁ HIOIiEIO%_HJ Ellgf ?‘-3% I_EEEZOH JI\/IQ Publishing, MPLUS Recording Studios,
E3l2l oIC| 80|12 ‘Localhigh Records'E® A&l Artist Management known as Double X

5HOd SR OFE|AE 207K EIO| AL Q&L Entertainment, Local high Records, and
MPLUS Music Academy.

-_

OF0ll A &l
SREISER

I

@IMGE SO0 2HEE B
<3 S M2

K
—

re N
m

oIl |C} = == These divisions are located all in Hongdae
which is the heart of Korean music industry
in Seoul.

ARTISTS
- ¢ HZI BUMIJIN ¢ 218 Park Hey kyoung ¢ XX 4 | EGEND CHOI
At [m] - o . i
¢ 271 Hwang Garam ¢ HEt2E|AH Brown Tigger ¢ O|HEt Lee Byeong Chan

¢ LLC|AI7} Nody Cika ¢ £|M|2 CHOI SEON
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BABE / Cool's Music MEMBERS

2] =]

[=]

CONTACT

+82-10-8882-/394
info@tocoreamusic.com

SASR2 [XE S8 QES 7HICZ olie ¢ Cool's Music digital music distribution
2O ML OHAY, TEE2NS S REE EfLICEH focuses on overseas music licensing,

marketing, and promotion.
Pop, Rock, Indie, EDM, Reggae & 021 LIZI2
&0l 23S Y=0t] =L A0 ZoHorH It discovers great music from various

HESSOlA 274

ot

FL|C}. countries, in genres such as Pop, Rock, Indie,
EDM, Reggae, in order to share them with the
audience.
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E2|2=22]0F / Chili Music Korea

CONTACT

+82-2-2644-4315
+82-10-6661-4315
chili7272@naver.com

A2 HEAF2|0H= XLt 20029 EE =2LHQ| QIC| CHILI MUSIC KOREA was established in
20t50| JMQls koS ZF6HH, oI 2t0] 2002 with seeking for a concept of "Chic &
MIAL ZLHAIRE 2 OFE|AE DHLIXIHE, 2L1Q| 22!  Liberal” and dealing with diverse OSMU
Hig, 47|12, SS&2HX M=, OST7|= & M= activities, such as international pop licensing,
A 22| S OIS OSMUZE S TA|D = 292 A&R, artist management, distribution,
O|=ILICE concert booking and sub-publishing etc.

Z 800 O EIO|EC| SIS Ui Y HiZstr e,  CHILIMUSIC KOREA has released over 800
Z 700002 0|&9 HMHEZE HEHOZ titlesincluding international pop, domestic
o Ao MIAL AFSHYIO|20) A2 OIELHAME(Chili  pop/rock, acoustic sound & Jazz, through 3

Music International), Rock@lZ 0| sHuigZFE  key sub-labels like Chili Music International,
A

(Hckman Records), HZAEIS2 2|39| 0
o=

S of E  Hckman Records(Rock) and East
Ha|X(East Beeze)s 371X & MlE23st=l  Breeze(Acoustics).

MEHOISSE 230t ASLIL Currently CHILI MUSIC KOREA launched
Sl {RAE 292 HIEto=Z o= 29 |pel SEOUL ACOUSTIC as a new concert IP for
[SEOUL ACOUSTIC]2 28 /2Fst11 USLILCE. acoustic sounds.

¢ MIQIE JANE POP ¢+ 2CE2| ODD TREE

¢ 13T Koreajin ¢HIE Bl Tento Ten

¢ OFE|X3 ARTTICHOKE ¢ 30| HU

10+
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OIE|0lE] / Patio Heater

%f@
EAJeRRo

CONTACT

+82-10-8844-3083
patioheaterfor@gmail.com

I}E| @5|E{(Patio Heater)= Tt HE =0 A

MZ2 7Is8= B+ol= SE dl0IS)LIC

=
GEEE HIEY,
A0 R AT YoUS WHYLICH

AR2E2E A= 20l= THE|25|E
G714 22 O[0F7|=0] A2t /A L.

¢ 2OETE| @ rooftop patio

¢ S EI| Utopi

Patio Heater is an independent label where
comfort meets creative exploration.

We support artists in expressing their
unique voice — through music, live shows,
visuals and content that speak with warmth
and style.

Experimental, but never distant.

Trendy, but never overdone.

Patio Heater finds its balance in the in-
between.

We Dbelieve in giving artists the space to
grow authentically and in making music that

feels familiar yet fresh to listeners.

A small label with a distinct warmth
— Patio Heater.

This is where new stories begin.

¢ 2{HHE Lovwater

¢ 2'd 2I0|E M4l Running Ride Sunset
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FLUXUS-
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BOARD MEMBERS

[=] 3 =]

[w]c

CONTACT

+82-2-511-0380
contact@fluxus.co.kr

ot CHE2Y A0 MZ2 Feds Mol B2
OIEIAESS| 4= AR SLIC

2016H42E = 20|IE2A =& 2 HERZL}
LoIRE HIZEHOZ 2L SUHIZ AFETHX]
HIZLIA GHS 2T, MAIER! o OrA IS
O KFE3tE AIAEIOZ Spotify, YouTube,
Amazon,

H MIAl 4004 71 Olel =22Z DSPO
SLICH @ 0fE 5000=

Sofl aiel S=HE0

ot ®EEMAE 2018HEE AMIA] ZLHUIA]
SUSHA 63 A= Apple Musicll "Preferred
Distributor’ IEH Xt&AS 250 h_ USH,
Believell 22 =224 [T f

ofel SA4= L SEUS

USLICE.

2 OHAIE +82-70-8680-0977
2 OHAIE +82-70-8680-0978

Since its establishment as a music label in
2002, FLUXUS has produced many artists
like Clazziquai Project, Loveholic and Urban
Zakapa, bringing new directions to the

Korean pop music scene.

Leveraging its expertise and extensive
network, FLUXUS launched its global
distribution business in 2016, becoming a
leading provider of Korean music to all major
digital platforms like Spotify, YouTube,
Amazon and more. [t now exclusively delivers
over 5,000 tracks each month to global

MusIc services.

FLUXUS holds the distinction of being the
official Apple Music partner in Korea,
maintaining the " Preferred Distributor”
status continuously for six years since 2018.
Additionally, it collaborates with renowned
overseas distributors and labels, such as
Believe, to supply content to domestic music
services like Melon, Genie, Flo and Bugs.
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olLESX / howtouse

howTt( )use

CONTACT

+82-10-3212-3519
htu@howtousemail.com

EUXHIZIHL= 22 20|& howtousell 3¢ RGB Company is a creative company
712IAHO.D.0, = 7ol AIEHIE 28 S]ILILC. centered around its music label, dedicated to
the growth of artists and the expansion of
30l & howtouse= OFEIAEQ %3 musiccontent.
=% ZHXQ| =S FAot= AZ[0O0lEIE
M L|UL|C. Based on a wide range of genres, we
Independently operate album production,
N distribution, artist management and live
IR && 2AsHH  event planning, building a self-sustained

AE =0t USLICH Mmusic ecosystem.

oot HElEE HZot= YL =S| MK GHH We actively engage in cultural and brand
IC}. collaborations while exploring opportunities
to expand into the global market.

¢ 7|3 (Giwon) ¢ YEOHO

i [m]

¢ 281 (Yoon Min) ¢ aiai
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SAQE / HUKS MUSIC MEMBERS

PO

[=]1

HUKSMUSIC CONTACT

MUSIC-ENTERTAINMENT

+82-2-577-0590
huksmusic@gmail.com

Founded in 2000, Huks Music is a

distribution label that represents easy
o = oo . listening music such as pop, soft rock,

HE, 2ERA S 0lXlelA's 521E S0 =Li<l crossover, jazz, instrumental, and world
':'IV\" Ol ILINIHE= =28 8% % S8= =5, music. Under Huks Music, there is Rabbit Hall
M2 SEGH= BOIS/ULICEH AATR MSH0l= EE  alabel that specializes in releasing modern
2 Yol 2ot MEXNOZ Uilst= 2lols 2islE  rock music.

Of AU&LICE.

Huks Music supports artists by establishing

a music ecosystem necessary for musicians,

AAREE2 OfEI/\E d=it 58, S8 =5, A%,  such as discovering artists, sound sources,

SE, OLIXIHE, 8& 7|2 H&A 22| 5 FXIM  albums, recording, production, distribution,
O] =St S0k MEHA|AEIS XM 1=6HH OFE|A  Management, performance planning, and

EZ X|UstD &LICH copyright management.

" . _ In addition, it is helping domestic and
=L 7 A1 22 0tL2t ofiQl 2012 %X RAIE foreign musicians organically exchange

IR
rot

=1F HAGHH, =ZLHR| FXME0| =2 V|89 = F  music with not only domestic musicians but
of NEE & A Q-2 LoIED Q&LICH ATEZ  alsoforeign labels and musicians. As a label
I T O|RIZ[AY AZAQHIN| EsEl 0|22 A specialized in spft roc.k, pop, easy listening,
OX|MEQ| QIEE SOFS B A OJCE 2 A and crossover, it provides a path for
Ir ': =sHS ¥ e UE5 28 musicians to make music for a long time and
oF 11 2l LIOFZLICE. move forward together.
ARTISTS ¢ 2IC{2E WEATHER BOAT ¢ 2l LAHNE ¢ 47 YOUNGGYU SEONG

¢ A NALSAE SHIN ¢ 22 ROWEN ¢ ZHI8 JANG SEIYONG

¢ ©401 SUYEON JEON ¢ AtH| SANB ¢ S JUNG YOUNGHO

¢ 2HA ROVERS ¢ 5ll01= HEYJOON

4r2H WAN PARK ¢ 2hAlEE SEHWAN PARK




Ol2f QRICE

KRS
BHOISHA 2= QlELILH,

Scan the QR code below
to view the presentation

https://linktr.ee/KINDIESUMMIT25

- Il INK RiNOieE MERLIN
oS0l S Ee] Loungge
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