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T E L E C O M  L I F E T Y L E  F A S H I O N

Rooted in the Dutch ‘leather triangle’, TLF value true craftsmanship. Using the best custom
materials, they never cut corners so that they can fulfill the end users’ complex demands.
Working with some of the most recognised brands in the fashion/street fashion space - TLF
fuse the latest trends design and materials together with superior build quality to produce
an assortment of cases and audio products that their brand partners are delighted to
endorse and sell through their own retail estate. Adidas is one license partner.
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Rooted in the Dutch ‘leather triangle’, TLF value true craftsmanship. Using the best
custom materials, they never cut corners so that they can fulfill the end users’ complex
demands. Working with some of the most recognised brands in the fashion/street
fashion space - TLF fuse the latest trends design and materials together with superior
build quality to produce an assortment of cases and audio products that their brand
partners are delighted to endorse and sell through their own retail estate. Diesel is one
license partner.
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Carry Over | Patent Strap Case

Carry Over | Strap Case

Carry Over | Core Case

Carry Over | Diesel Wallet FolioCarry Over | Puffy Case
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Carry Over | Diesel Print | Magsafe Case
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D BY DIESEL
A wonderful and warped and
Avant Garde design
showcasing a large
embossed rectangular Diesel
Biscotto logo. Soft silicone
for a comfortable ergonomic
grip. 
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D-FASE CASE WITH BISCOTTO (ABOVE)
A highly protective case designed to give your phone the
ultimate drop protection and with additional ergonomic grip. 
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METALLIC OVAL D CASE
A highly protective design created for the adventurous Diesel fan.
Featuring a metallic-on-metallic look, this mirror 3D Oval D logo will give
your phone the elevated fashion coverage it craves. 
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A bestseller in the Diesel Apple Accessories offer.
Ask us about the latest generation. Leather/Silicone/Fashion.

AIRPODS | PRO
T E L E C O M  L I F E S T Y L E  A I R P O D S



A compact speaker designed to keep you and your friends entertained and on beat. This speaker has an
impressive set of specs, including draw string accessory that makes it easy to carry and take with you
wherever and whenever. 

CONNECT_D
T E L E C O M  L I F E S T Y L E  F A S H I O N

IPX7 Waterproof
Bluetooth 5.0
3hr Playtime
2h Charging Time
Stereo Pairing
USB-C Charging
Rubberized Diesel Logo
Carry Cord
"D" Icon Branded Metal Stopper
50cm Charging Cable Included
Auxiliary Cable Function
SD Card Function
Handsfree Calling
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