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Dear Readers, 

It might be the height of summer here in Marbella, but there ś no signs of 
slowing down at Redline. 

It ś full steam ahead at Redline HQ, we remain open all summer long and it ś 
just as well, as we v́e welcomed a number of new clients spanning real estate, 
e-commerce and healthcare. In just the past few months, we have launched 
a number of new websites and created insightful branding – find us on social 
media to see examples of our work. 

In issue 12, we tackle the subjects of advertising and debunk the myths 
surrounding marketing and advertising. Before you ask, no, they are not the 

same! You can read all about the importance of investing in marketing and how it 
can help to grow your business. See also our fun new advert which communicates 

the importance of getting a professional, rather than doing it yourself! 

Next time, we ĺl investigate the importance of building a strong business from the 
ground up and we ĺl tell you all about the laws surrounding website translations. 

Enjoy, readers!
Best wishes, 

Managing Director
Redline 

Line Lyster
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How would your business respond to a 
cyber attack?

The costs associated with a cyber attack vary enormously from 
case to case but should you suffer an attack, you may be faced 
with some of the following costs;

• Breach costs
• Crisis containment 
• Cyber business interruption 
• Cyber extortion 
• Hacker damage
• Privacy protection

Cyber crime is a relatively new phenomenon, and although 
we hear about it all the time, very few companies are 
actually prepared to deal with the aftermath of a cyber, 
despite the fact that 32% of companies in Spain suffered 
a cyber attack in 2016. 

If you would like to see how a cyber policy could benefit your company, contact us at  
 info@opdebeeck-worth.com  |   952 882 273

E S T A B L I S H E D  I N  1 9 7 7

  www.opdebeeck-worth.com

HAS YOUR FLIGHT BEEN DELAYED, 
CANCELLED OR WERE YOU DENIED 
BOARDING?

GET COMPENSATION
UP TO €600
Find out how much money 
you can claim

WWW.GATE28.EU
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completing projects to the highest quality, on time and within your budget - every time 

+34 951 272 140 | info@atlas-group.es | www.atlas-group.es
Centro Comercial Atenea | Local 1 y 17 | Ctra. N-340 | Km168 | 29680 | Estepona | Malaga

homeandlifestyle_july2017.indd   1 16/06/2017   13:42:38
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ACOOLA.eu
Shade & Outdoor  Fashion Bout ique 
(appointment  only)

San Pedro de Alcántara (Marbel la)
info@acoola.eu

+34 951 569 655

home
&lifestyle
m a g a z i n e

Thousands of copies distributed all over the Costa del Sol 
and Gibraltar every two months

Loyal affluent readers who are homeowners and passionate about design

Great value advertising rates

Find out how Home & Lifestyle Magazine can benefit your business by calling us today! 

Tel. (+34) 951 38 38 97  Email. advertising@homeandlifestyle.es

Home & Lifestyle Magazine
The Power of

A couple of weeks after our ad was published in Home & Lifestyle Magazine, we got a 
guy entering the shop with your magazine in his hands pointing with his finger at our ad. 
He said, “This is exactly the pergola I want for my home”. 

The deal was closed the next day. So thank you again.

       Daniel Rodríguez López, 
      - Director of Outdoor Concepts -

Home & Lifestyle for Redline Agosto17.indd   1 8/8/17   13:20
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YOUR BARGAIN PROPERTY SPECIALISTS
ON THE COSTA DEL SOL

CHECK OUT OUR LATEST HOT 
NEW DEVELOPMENTS  WITH 500 
EUROS CASH BACK* ON SELECTED 
DEVELOPMENTS  

ABOUT US    |    CONTACT US� info@hola-property.com | � +34 622 31 67 67

ABOUT US    |    CONTACT US� info@hola-property.com | � +34 622 31 67 67

ABOUT US    |    CONTACT US� info@hola-property.com | � +34 622 31 67 67

www.hola-property.com * T&Cs apply 

Globally 
acclaimed 

IB Diploma 
Programme

“IB students regularly 
outperform A’ level 
students in securing 
places at top UK 
universities”
HESA Report 

Email: admin@swansschool.net
Tel: 952 902 755
www.swansschoolinternational.es

Dedicated to teaching 
and learning for over 
45 years. 
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In today’s competitive marketplace, both marketing and 
advertising are essential contributors to the success of every 
thriving company. As a professional marketing agency, we’ve 
found that marketing and advertising are sometimes used 
interchangeably, but they are actually quite different practices. 
Let us explain… 

Is Marketing

for advertising?

?
?

?
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Marketing:
A broad field employing many techniques with a simple 
objective; to shout about your company, product or service. 
If potential customers don’t know you exist, what you are 
selling or don’t know how to contact you, they can’t buy your 
products.

Advertising
Specifically communicating a message to a customer. An 
advert promotes what you´re selling with the aim of influencing 
a potential customer to go out and buy that product or 
service. 

The crux of marketing 
A successful marketing strategy focuses on several key 
elements and consistent activity. Branding is a key element 
of your marketing strategy. The right branding gives your 
company an identity and personality, which should be easily 
recognized and carried through all of your marketing, from 
the initial logo, tone of voice through to all printed, online and 
written communications and campaigns.

Once you’ve established that initial rapport, it’s important to 
work on maintaining the relationship to keep the spark alive! 
Consistency is key when it comes to building trust in your 
business and keeping your audience engaged over time 
will pay its dividends. A marketing plan can help you to be 
steadily visible in the places where your target audience 
spends their time.

Elements of a successful marketing campaign can include:
»» Strategy 
»» Branding 
»» Research
»» Promotion
»» SEO
»» PR 
»» Advertising
»» Analysis and reporting

9www.redlinecompany.com

Marketing

Advertising
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A unique portfolio of 
prestigious and luxury 
real estate in the exclusive 
Marbella area. 

Live the Mediterranean 
dream with Unicorn. 

C O S T A  D E L  S O L  R E A L  E S T A T E  Y O U  D R E A M T  O F
B U T  D I D N ´ T  K N O W  E X I S T E D .

WWW.UNICORNESTATES.EU

Logo in white

TRUSTED
To achieve results

-  A L L I A N C E  G R O U P  -

“  T h e  w o r l d ’ s  m o s t  v i s i t e d  i n t e r n a t i o n a l
i n s u r a n ce  i n t e r m e d i a r y ” 

w w w . w e l c o m e t o a l l i a n c e . c o m
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10 BEACHSIDE CONTEMPORARY LUXURY VILLAS IN SAN PEDRO

SPECIAL PRE-LAUNCH OFFER - SAVE 70.000€

EXPERIENCE THE EXCEPTIONAL

www.perlasdelmar.com



How does advertising fit in?
While marketing is an umbrella term for all the ways of getting 
your product or service noticed by a prospective customer, 
advertising is all about the way you specifically communicate 
with that customer. 

According to research taken from the Technonomic Index, 
Spanish adults spend up to 9 hours a day online, outside 
of working hours. So it should come as no surprise that 
utilising social media channels is one of the most effective 
advertising techniques in today’s marketplace. In fact, we’d 
say that for most businesses, it’s crucial to have an in-depth 
knowledge of relevant social media in order to maximise your 
advertising opportunities. Facebook, Twitter and YouTube 
have an increasingly wide reach as well as a high level of 
engagement - a combination that makes for a powerful yet 
affordable advertising plan that really adds to the likelihood of 
sales conversions.

Elements of a successful advertising campaign are: 
»» A clear strategy
»» In-depth knowledge of your target market 
»» Online advertising such as Google Adwords or Social 

media adverts
»» Offline ads such as billboards, print magazines 
»» Analysis and reporting
»» Testing and adjusting 

Marketing and advertising 
go hand in hand
It’s entirely possible to spend money solely on advertising 
without taking into account a wider marketing strategy. 
However, do proceed with caution if you decide 
to take this route. For example, spending 
your budget on Twitter advertising if 
you’re targeting the over-60s could 
be a decision you live to regret! 

On the other hand, a Twitter presence supported by regular, 
engaging blog posts which are easily shared on social media 
is likely to be part of a recipe for success if you’re in the 
business of selling mobile applications.

Advertising is an important branch of the marketing tree and, 
as such, is often where much of a company’s marketing 
budget is spent - a likely explanation for the confusion 
surrounding the definitions of marketing and advertising. 
What is crystal clear, however, is the fact that both disciplines 
are needed. That way you will send out a cohesive message 
about your product or service and to put it directly in front of 
the customers who want it. 

Don’t panic, you don’t have to do all of this by yourself. 
Redline’s team of marketing professionals can help you 
get to grips with your marketing. Call us today for a no-
obligation chat about how we can help you generate 
more leads. 

Spanish adults spend up 
to 9 hours a day online, 
outside of working hours. 
So it should come as 
no surprise that utilising 
social media channels is 
one of the most effective 
advertising techniques in 
today’s marketplace.

www.redlinecompany.com12

Is Marketing just another word for advertising?
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Our No. 1 priority 
is to find that special place for you

carmen@serenityestates.es | +34 952 882 411

www.serenityestates.es 

Trust in us and together we will find it

CONTACTEER ONS VANDAAG NOG!  
www.vamoz.be | info@vamoz.be | +32 (0)3 500 0010 en +34 664 102 043   

VAMOZ heeft de beste selectie appartementen, penthouses, villa’s  
en gronden te koop in en rond Marbella, Costa del Sol, Spanje. 

BENT U KLAAR OM 
UW DROOMPAND 
AAN TE KOPEN 
IN MARBELLA ?

VAMOZ - VASTGOED VOOR LEVENSGENIETERS

VASTGOED MARBELLA VOOR LEVENSGENIETERS
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www.atriumhr.com

The one-stop solution for managing your globally mobile 
employees, maximising efficiency and saving costs. 

Remote Leadership Training & Development

Get the best performance and results from your 
international staff

Global Wellness

Improve staff retention and performance by providing 
bespoke wellness programmes

International Recruitment Services

Save time and money by using global HR specialists for 
your executive and expat positions

Expat Employee Benefits

Save money by accessing discounts and preferential 
deals on life insurance, health insurance and pensions

Atrium HR Consulting |  p e o p l e  a t  t h e  h e a r t
roll up poster 1500x2000.indd   1 24/05/2017   11:18:21
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6 REASONS WHY 

R O C K S
MARKETING RESEARCH

Marketing research, 
which we’re interested in 
as business owners and 
marketers, is the process 
by which you gather all 
the data you need to be 
able to make successful 
marketing decisions.

First and foremost, marketing 
research is not to be confused with 
market research which is a general 
term referring to sourcing data about 

an entire business environment. 
Marketing research, which we’re interested in as 

business owners and marketers, is the process by 
which you gather all the data you need to be able 
to make successful marketing decisions. Those 
decisions lead to visible positive outcomes: a 

smoother customer journey, more registrations and 
better-targeted advertising. And, of course, all of 
this leads to more paying customers. With so many 
analytical tools at the modern marketer ś fingertips, 
it ś easier than ever to make informed business 
decisions, based on your marketing research. 

If that ś not enough of a reason to implement 
marketing research, read on.
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KNOWLEDGE IS KING

READING THE DATA

IMPROVING ALONG 
THE WAY

CONSISTENCY RULES

Your marketing continually needs fine tuning and 
testing according to changing customer behaviour, 
marketplace trends and the direction in which you 
want your business to go. This is why it’s important to 
be consistent in your marketing research. So if sales 
take a sudden downturn in site visitors, you’ll have all 
the knowledge at your fingertips to figure out why it’s 
happened and how to reverse it.

When you consider the depth of knowledge that 
marketing research gives you about your business, 
it’s easy to see why today’s successful companies 
base their marketing decisions on the solid results of 
their research. In fact, you could argue that making 
a marketing decision without doing the necessary 
research beforehand is just like taking a stab in the 
dark! 

As well as highlighting the positive aspects of your 
website and campaigns, metric-based research will 
give you a valuable understanding of what can be 
improved. That’s why parameters such as Bounce 
Rate shouldn’t be ignored. A potential customer is 
considered to have “bounced” if they click on your 
website and exit without visiting any other pages. 
Disappointing though it may be to learn that you have 
a high bounce rate, this metric is giving you some 
valuable information - that your homepage content, 
design or general user journey may need some work. 
The sooner you make the required changes, the 
sooner you will revert the bounces.

RESEARCH LEADS TO 
PROVEN RESULTS

TESTING, TESTING AND 
OPTIMISING

When you send out your marketing campaigns, it’s 
good marketing practice to A/B test the success of 
different headlines, images and advertisements. This 
compares the performance of one version of your 
marketing materials against another, and you’ll get to 
know what works and what doesn’t and the results 

Measuring the results of marketing campaigns are 
one of the most important elements of the trade. 
Analysing your data is key to keeping your marketing 
efforts more profitable. The results will expose 
exactly how much your average customer is worth. 
Then you can optimise your efforts accordingly and 
tailor you marketing campaigns accordingly. 

The way that marketing professionals undertake 
research is by using measurable parameters to 
understand how well your marketing tactics are 
performing. This is how you find out, for example, 
whether Facebook advertising is far better for your 
conversion rate than Twitter. Or whether an email 
sent out at midday on Sunday with a large image is 
50% more likely to turn your reader into a buyer than 
any other. This type of information enables you to get 
to know your potential customers better and to turn 
them into repeat purchasers.

We all know how vital it is to make it as easy as possible 
for your target customer to buy your product or 
service. In order to find out whether you’re attracting 
the optimum number of customers, you need to know 
exactly how hard your website, emails, advertising 
and other marketing processes are working for your 
business. 

can often be surprising.
Split testing involves experimenting with various 
parameters in order to improve a particular aspect 
of the sales process, whether that’s click-throughs, 
registrations or sales. Monitoring how your customers 
behave on your site or which design element 
encourages them to buy means that you can optimise 
your site’s user interface, emails and adverts so that 
they produce a higher conversion rate – all based on 
proven experience rather than guesswork.
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Co nt a c t  E l i te  Es t a te s  Ma r b e l l a

Specialised in Marbella,
Golden Mile and
Sierra Blanca Luxury Property

 +34 952 859 309    info@eliteestatesmarbella.com   www.eliteestatesmarbella.com

P L A S T I C  S U R G E R Y  /  C I R U G Í A  P L Á S T I C A

D R . P I E T R O    M A U R O

pietro@pietrodimauro.es
p i e t r o d i m a u r o . e s

Specialist in Plastic surgery 

and Aesthetic Medicine

BEAUTIFUL
p las tic sur ge r y
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Marketing: 
can you afford not to?

Some of the world’s most celebrated 
companies - like Apple and Coca-Cola 
- can put their overwhelming success 
down to two surprisingly simple 
actions: great products and powerful 
marketing. Let’s look at how a strong 
marketing campaign, or lack thereof, 
can make all the difference between 
success and failure.

Online advertising such as 
Google Adwords and Facebook 
Ads sends your website traffic 
– that’s potential customers – 
within minutes.
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At Redline, we are well aware that effective marketing 
lies at the heart of all successful businesses – even 
more so today, when online exposure is inescapable 
and so incredibly powerful. If you think your business 
can reach great heights without a solid marketing 
strategy in place then read on! 

So what is it all about?

In simple terms, marketing is about generating 
leads that can lead to sales. You need clients 
to buy your products and services if your business is 
to succeed, let alone grow. Marketing is an essential 
part of any company’s success; it is what makes your 
brand and products visible within the marketplace. 

Contrary to popular belief, marketing is much more 
than choosing a pretty logo, placing an advert 
or launching a website. It encompasses many 
disciplines ranging from analytics, research, design 
and copywriting, to strategizing, monitoring and 
reporting. It is important to see marketing as an 
on-going activity that needs to deliver a consistent 
professional message in keeping with your brand 
in order to improve customer awareness and to get 
your message out there. The best way to stay 
ahead of the game is to ensure that your marketing 
is professionally executed and is in keeping with 
your brand ś message, otherwise it can have a 
negative effect on your business. 

Building awareness 

Your business may offer the best services or products 
in the industry but if your potential customers don’t 
know about them, sales simply won’t happen. Talking, 
exchanging and engaging are all imperative to making 
people aware of your business, bearing in mind 
that some of your best customers might see your 
advertisements hundreds of times over before even 
buying anything. In fact, an eventual take-up is often 
based on something as simple as subliminal brand 
messages received over time.

Marketing campaigns help put your company on the 
radar of your target audience, raising awareness and 
building a base of potential customers who will get to 
know you and where to find you.

But awareness doesn’t only come in the form of 
customers knowing about you; it has just as much to 
do with you knowing about them. Solid, targeted 
marketing makes it easy for you to identify 
customers and add them to your database. 

Ideal customer profiles include variables like income, 
age, interests, location and occupation. Once you’ve 
marketed to hundreds or thousands of potential 
customers, it’s time to look at your data carefully, 
searching for patterns and honing in on the trends that 
are working. In addition to the campaign’s analytics, 
online polls and surveys can also help you get a clear 
view of what really makes your customers tick.

Working to increase sales 

Sadly your company won’t last long if it fails to make 
sales. But if your marketing campaigns are working 
well, you ĺl start to see an increase in web traffic and 
a generation of leads. 

Online advertising such as Google Adwords 
and Facebook Ads sends your website 
traffic – that’s potential customers – within 
minutes. It also has the advantage of accurately 
tracking which campaigns are generating sales 
and which are not. This information enables you to 
focus on the tactics that work and modify the others 
accordingly. 
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Introducing I-see3d.com

Professional Camera Man Create Full Virtual Tours 

 +34 680 903 835        info@i-see3d.com        www.i-see3d.com

A realistic and immersive way to experience 
a property online via 360 degree virtual tours. 

The property specialist for inland Málaga

Since 2002 Thinking of living in inland Málaga? 
Pop in for a coffee!

 Calle El Burgo 5 29108 Guaro, Málaga

  +34 952 457 761         UK: 01924 688 064  
  grapevineproperties     enquiries@grapevine-properties.com

Contact us

  www.grapevine-properties.com



www.redlinecompany.com24

Confidence in the brand

There’s a reason why people pay more for Coca-
Cola than they do for supermarket branded cola: 
they’ve spent years forming a bond with the 
brand and, as a result, they trust it more.

Likewise, the more your company is 
talked about, the more it will be 
recognised and trusted, and the more 
customers you will generate. Facebook’s 
Malorie Lucich confirms: “People share, read 
and generally engage more with any type of 
content when it’s surfaced through friends and 
people they know and trust.” 

Unfortunately trust can’t be built overnight. Years 
of advertising and positive exposure are often 
needed before people really have confidence in 
your company. Therefore, the earlier you start 
marketing to your target audience the better it 
is for business. 

Grow a community with social media

These are your contacts which, in this day and 
age are often dotted about on social media 
platforms. If you start building your contacts 
right away, in a few years you could have 
a powerful list, perfect for promoting your 
products and generating sales. 

Whether you opt for an email list, an online 
(or offline) database or a Facebook page, your 
audience needs a way to connect with you if 
they are to buy. Social marketing campaigns 
help you gauge the type of products people are 
interested in so that you can tailor your future 
marketing efforts correctly. 

Social assets can be segmented into different 
customer types - for example, conversions 
(those yet to buy), retentions (those you want 
to keep on buying), frequent customers, and 
high spending ones /VIPs. This powerful data 
can be used in future promotions and outreach 
programmes. Sending your Facebook followers 
targeted ad campaigns and promotions can 
greatly boost your company’s potential for sales 
and help customers feel more connected to the 
brand.

Marketing, can you afford not to?
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It ś a fast paced world 
out there and one you 
need to keep up with – 
no pressure! 

If you´d like Redline to 
help build your brand, 
call us today to arrange a 
meeting +34 952 816 678

“People share, read 
and generally engage 
more with any type 
of content when it’s 
surfaced through 
friends and people 
they know and trust.”
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Would you pull out 
your own teeth? 

Would you risk doing your 
own electrical work? 

Would you do 
your own tattoo? 

VISIT US NOW

Redline Company, leading marketing agency on the Costa del Sol, 
delivers successful marketing campaigns that pack a punch, for 
both domestic and international clients in a range of industries. 
Let our experts get to work on boosting your business.

www.redlinecompany.com


