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IS OUR RESILIENCE BEING MISTAKEN FOR ACCEPTANCE?
THE COST OF COPING TOO WELL

There is a phrase often used when
describing South Africans - “we are
resilient”. It is meant as a compliment,
and in many ways it is. We adapt, we
innovate, and we find ways to keep
moving forward.

But there comes a point where
resilience begins to feel less like a
strength and more like a necessity for
survival.

Across Port Elizabeth and surrounding
areas, residents and business owners
are facing an increasing number of
challenges that have become part of
daily life. Electricity outages, water
interruptions, ageing infrastructure,
service delivery concerns, and ongoing
uncertainty have forced many people
to make significant adjustments simply
to maintain some sense of normality.

For businesses, every interruption
carries a cost. Restaurants cannot
prepare food without water. Retail
stores lose sales when power cuts

affect card machines and security
systems. Home-based businesses
struggle to meet deadlines when
internet connections constantly fail.
Manufacturers face production delays.
At home, families are constantly
adapting too. Daily routines become
dependent on factors outside of
anyone's control.

Solutions such as water tanks, solar
panels, invertors and generators
demonstrate the ingenuity and
determination of our community.

This raises an uncomfortable
question:

What about those who
cannot afford expensive,
alternate solutions?

The reality is that not everyone has the
financial means to invest in these
expensive solutions. For many
households, simply covering monthly
expenses is already a challenge.
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For small businesses operating on tight
margins, spending tens or hundreds of
thousands of rands on backup
infrastructure is simply not an option.
Access to water and electricity should
not become a privilege available only
to those who can afford alternative
systems.

Resilience is one thing, but continually
accepting unreliable basic services is
another. The people of this city have
adapted time and time again, investing
their own money and finding their own
solutions simply to keep life moving.

Not as a political statement. Not as
criticism for criticism's sake. But as a
genuine question from the people who
call this city home and who want
nothing more than the ability to live,
work, raise families, and build
businesses without constantly
navigating preventable obstacles.

Communities thrive when essential
services are reliable. Businesses grow
when they can plan with confidence.
Families flourish when basic needs are
consistently met.

Port Elizabeth is filled with talented
entrepreneurs, hardworking residents,
and passionate community members.
Imagine what could be achieved if all
that energy currently spent on
overcoming service interruptions could
instead be directed toward growth,
investment, and opportunity.

Resilience is something to be proud of.
But reliable basic services should not
be something we have to be resilient
about.

Until next edition, take care of
yourselves, support local where you
can, and let's continue building a
stronger Bay together.

Regards,

Shelley Donaldson

Editor & Designer
info@thebayportfolio.com
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Keep an eye out for The Bay Portfolio l @ ll 'I,,| el s |

QR code popping up around the city!

Wherever you spot it - in cafés, shops, or community spaces - simply open
your phone’s camera, scan the code, and the latest edition will appear right

on your screen. It's the quickest, easiest way to stay connected with local
stories, businesses, and everything happening across The Bay.
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= HONOURING THOSE WHO ANSWER THE CALL

INTERNATIONAL
PARAMEDICS

Celebrating the courage, skill, and dedication of
paramedics and emergency medical professionals
worldwide.

2477 60s >0,

ALWAYS ON CALL AVG RESPONSE LIVES TOUCHED

“In your worst moment, they arrive at their best — calm, skilled,

and ready to fight for a life they've never met before.”

EMERGENCY MEDICAL SERVICES #PARAMEDICSDAY
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At its core, The Bay Portfolio is
designed to make life in The Bay
simpler. It hopes to bring businesses
and community information together
in one easy-to-use space.

What makes this magazine truly
powerful is that it’s digital. That means
everything you see here is interactive.
Just tap, click, or follow the link - and
you're where you need to be.

See a highlighted email address?
Click it, and your email app opens
instantly.

Spot a highlighted website link?
One tap takes you straight to the
business’s homepage.

Want to follow a business on
social media?

Just click the icon or the company logo
and you're there.

CLICKABLE.
CONNECTED.
CONVENIENT.

Every advert can become a direct
gateway - to a booking page, a
competition entry, an online store,
even a video showcase. Businesses
can link to specials, promotions, event
registrations, and more, all with one
simple action from you.

That’s the power of a digital
community magazine. It doesn’t just
showcase local businesses - it connects
you to them instantly. For readers, it
creates convenience. And in
marketing, convenience drives
response.

So explore, click, interact, visit, book,
follow... Enjoy the possibilities - and
enjoy The Bay Portfolio.
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AMBULANCE

Gardmed strives to provide a professional and
holistic emergency service to all patients by
utilizing the best practice and recognized industry
standards. Through our knowledge and the
significant experience gained in the industry
(having transported over 305 000 patients in the
past 30 years) we consider ourselves an asset to
our patients, clients and the general public at
large. We value the long-term relationships that
we have built over the years and consider them to
be mutually beneficial.

VALUES - PROFESSIONALISM — COMPASSION — RESPECT

() eredited to al Medical Aids

@ Service all 100’s

@ First Aid, Fire & Safety Training

@ Event support
0861 666

www.gardmed.co.za
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EMERGENCY CONTACTS

Police (SAPS)

10111
041 504 5000

Ambulance (Government)

10177
041 373 6777

Hospitals (Government)

PE Provincial 041 392 3911

Livingstone 041 392 6111
Dora Nginza 041 406 4111

NSRI (Sea Rescue)
041 585 6011

Poison Info Helpline
0861 555 777

Save-a-Pet Animal Shelter
078 417 7672

Child Helpline
0800 05 55 55

NELSON MANDELA BAY

Fire Brigade

10111
041 504 5000
888

Ambulance (Private)

Gardmed 0861 666 777
Relay EMS 0861 061 061
Netcare 911 082 911
Hospitals (Private)

Greenacres 041 390 7000
St George's 041 392 6111
Mercantie 041 404 0400

Crime Stop (Anonymous)
08600 10111

Snake Removal
Mark Marshall 082 261 9280

Animal Welfare Society - PE
041 366 1660

Child Abuse Unit
011 481 5118
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GL TRAINING

WHEN LEARNING

IGNITES POTENTIAL

In today's rapidly evolving business
landscape, organisations face a
constant challenge: ensuring their
teams possess the skills, knowledge,
and confidence needed to remain
competitive. This is where GL Training
has carved out a reputation as a
trusted partner in workforce
development, helping businesses and
individuals unlock their full potential
through practical, impactful training
solutions.

As an accredited South African training
provider, GL Training believes that
learning should be more than a
compliance exercise or a box-ticking
activity. Instead, training should
inspire growth, empower individuals,
and create lasting value for
organisations. Their philosophy is
simple yet powerful: effective training
fuels individual development,
strengthens teams, and contributes to
long-term business success.

What sets GL Training apart is its
commitment to delivering customised,
hands-on learning experiences. Rather
than offering generic programmes, the
company works closely with clients to
understand their unique challenges
and objectives. This collaborative
approach allows GL Training to design
and deliver training solutions that are
relevant, practical, and immediately
applicable in the workplace.

The company offers a diverse portfolio
of courses designed to address the
evolving needs of modern
organisations. Their ISO Standards
Training programmes help businesses
improve quality systems, achieve
internationally recognised
certifications, and drive continuous
improvement. These courses provide
organisations with the tools required to
maintain high standards while
enhancing operational efficiency and
credibility.
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Recognising that technical expertise
alone is not enough for success, GL
Training also places significant
emphasis on Soft Skills Training.
Effective communication, teamwork,
conflict resolution, emotional
intelligence, and interpersonal skills
are critical components of a productive
workplace. By helping individuals
strengthen these capabilities, GL
Training contributes to healthier
workplace cultures and stronger
professional relationships.

Leadership development is another
cornerstone of the company's offering.
Through its Management Training
programmes, GL Training equips
current and future leaders with the
tools to manage change, improve
performance, and create positive
organisational impact. Strong
leadership remains one of the most
important drivers of business success,
and GL Training's programmes are
designed to help leaders navigate
today's increasingly complex business
environment with confidence.

Behind every course is a team of
experienced industry professionals
who bring real-world expertise into the
classroom. Their practical approach
ensures that learners gain not only
theoretical knowledge but also
actionable insights that can be
implemented immediately. This
commitment to quality has earned
praise from clients who consistently
highlight the engaging delivery style
of GL Training's facilitators.

Serving clients across South Africa and
internationally, including the United
Kingdom, Ireland and the UAE, GL
Training continues to expand its reach
while remaining focused on its core
mission: helping people and
organisations grow through
meaningful learning experiences.

In a world where skills development
has become essential rather than
optional, GL Training stands as a
valuable partner for businesses
seeking to invest in their people. By
transforming learning into a catalyst
for growth, the company is helping
create empowered employees,
stronger organisations, and brighter
futures.

OUR OBJECTIVE:
we partner with you to create
customised training that
tackles your unique challenges
and moves your business
forward.

THE RESULT:
confident teams, empowered
individuals, and lasting success.
We deliver training that equips,
inspires, and gets results.

@ 072172 4488

@ graeme@gltraining.co.za

Page 11



AN
BAY FIRE

SAFETY SOLUTIONS

TRAINING - SERVICE - CONSULTATION - SALES

* FIRE EXTINGUISHER SERVICING
« SALES & INSTALLATIONS
* HOSE REELS & CABINETS
* FIRE BLANKETS & SMOKE ALARMS
+ EMERGENCY SIGNAGE
— + EMERGENCY ESCAPE PLANS
P —— * SAEETY FILES
LG@REBITED SAFETY TRAINING
AEALTH & SAFETY CONSULTATIONS

"WM - ’ nelson mandela bay
gsﬂﬁs L FFE A ) BUSINESS CHAMBER
= A FEEIAY




SIVOTPOINT
ADVISORY

POWERING PIVOTAL DECISIONS

At PivotPoint Advisory, we work with corporate firms to
transform regulatory obligations into strategic levers for
growth, access, and positioning  — ensuring your
transformation strategy supports real commercial outcomes.

COMPLIANCE IS EXPECTED.
YOUR COMPETITIVE ADVANTAGE IS PIVOTAL!

® 0713678730
(] jrankin@pivotpointza.com

©® o073 9858345
(=] rhowlett@pivotpointza.com

(4] www.pivotpointza.com
© 98c Cape Road, Mill Park, Ggeberha, 6001




DR GRAEME LATEGAN

The future of leadership runs on three currencies
Trust. Culture. Adaptability.

Leadership has moved beyond buzzwords like mindset and
emotional intelligence.

Dr. Graeme Lategan delivers the next frontier. As an
international keynote speaker on leadership, culture strategy,
futurist thinking for business leaders and industry, he empowers

companies fo unlock influence, transform workplace culture,
and achieve measurable, sustainable impact.

SERVICES
Tailored solutfions for leaders and organisations

© KEYNOTE SPEAKING @) SIGNATURE PROGRAMMES
@ HR PROGRAMMES ) LEADERSHIP DEVELOPMENT

€) STRATEGIC CONSULTING  {g) FLAGSHIP SKILLS PROGRAMMES

Gl

0 072172 4488
® www.graemelategan.com

® connect@graemelategan.com




TURN PLASTIC WASTE BRETCOR
|N'|'0 REVEN UE

= WE BUY:
HDPE, PP, PVC,
ABS & HIPS

(no films or PET)

BEST SAME-WEEK WEEKLY
PRICES COLLECTION PAYMENTS

Top rates paid Fast, reliable Quick and secure
for your scrap collections payments

@ SEND US A PHOTO OF YOUR SCRAP :-
AND RECEIVE PRICING TODAY

@ 072 564 5677 | info@bretcor.co.za

Decades of recycling
@ experience, trusted by 142 Burman Road,

local manufacturers. Deal Party, Ggeberha
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-Made in the Bay-

Supporting local and

making our mark globally

Nelson Mandela Bay has a powerful
story to tell — a track record of success
in manufacturing and agro-processing,
innovation and exports combined with
the beauty and diversity of our natural
environment and multicultural
heritage, and most of all, the talents,
can-do attitude and collaborative spirit
of our people.

This is the story we tell in the Nelson
Mandela Bay Business Chamber’s Bay
of Opportunity campaign to position
the metro as a globally competitive,
diverse hub for manufacturing and
exports, trade, investment and
tourism. Our “proof points” include
having two commercial harbours, one
a deepwater port, along with being
SA’s auto manufacturing hub. Our
manufacturing and processing sectors
are diverse, globally-connected, and in
some cases world-leading, including
pharmaceuticals, food and beverages,
wool, mohair, citrus, hides and skins,
textiles and footwear, fishing, and a
growing technology development
ecosystem. Now we are bringing this
positioning to life in practical terms, to
bring real economic opportunities to
local business, by our soon to be rolled
out Made in the Bay campaign, a
distinctive region-of-origin brand and
seal of authenticity.

Made in the Bay enables us to tangibly
tell the stories of the local people,

nelson mandela bay

BUSINESS CHAMBER

Connecting business. Stimulating progress.

products and capabilities that
represent the metro’s strengths, not
only as a place to invest but as a place
where world-class solutions are
already being conceived, built and
delivered globally. Made in the Bay ties
the identity and value of locally-made
goods and services to Nelson Mandela
Bay, enabling local business to
leverage the assets and advantages of
the Bay of Opportunity on a unified
platform that showcases their
achievements, builds local pride and
helps to connect them to new markets
and opportunities. It is a story that can
be told and owned by all in the Bay, not
limited to manufacturing and
technology. We know there are artists,
designers, entertainers, artisan bakers
and butchers, shoemakers, vegetable
growers, candle-makers, tourism
attractions, and more, who can use the
Made in the Bay brand to their benefit.
The economic logic is that promoting
local products and services in a
coordinated, unified way opens doors
to new markets, and the effect of
businesses being able to scale-up
ripples through the entire local
economy, creating jobs and enhancing
our competitiveness as a region.

The opening of EBOR Automotive
System’s new state-of-the art plant in
Kariega last week was a powerful
illustration of the depth and impact of a
Made in the Bay ethos in supporting
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diverse local businesses, which in turn
supports retention of local
employment. As a locally-grown
automotive components supplier, that
employs over 200 people and has
produced over 100 million parts in just
over a decade, EBOR’s milestone
investment of over R100m in scaling up
production capacity and advanced
technical capabilities signals strong
confidence in the Bay’s long-term
growth prospects. In addition, what
was really heartening to see was their
tangible commitment to supporting
local, by sourcing as much as possible
for the new plant from local businesses
— from cement and construction
materials through to office furniture.

Highlighting the creative possibilities
that a Made in the Bay focus can
inspire, two of the metro’s longest-
standing businesses,Volkswagen
Group Africa and Mastertons, SA’s
oldest coffee roastery, have teamed up
to produce The People’s Blend to
celebrate the 75th anniversary of the
VW plant in Kariega. It's a great
interwoven story. The 102-year-old
Mastertons, still owned by its founding
family and still using its first delivery
vehicle, a 1973 VW Kombi, now
supplies its coffee beans and blends
across South Africa. VW'’s legacy in the
Bay dates back to the first VW Beetle
rolled off the production line in Kariega
in 1951. Now the much-expanded
plant is the company’s African
headquarters, the sole manufacturer
of the Polo for export to 38 countries,
and our region’s largest private
employer.

Other homegrown businesses
celebrating milestone anniversaries
this year include Aberdare Cables (80
years), Eastcape Training Centre (ETC,
50), AlgoaFM (40), Atlas Security (40),
and S4 Integration (30) — highlighting
the resilience and continued
innovation of businesses born in the
Bay and making national and global
impacts. There are many more such
stories, among businesses large and
small, both old and new, that speak to
the heritage, innovation and local and
global connections that make Made in
the Bay real.

We want to see the Made in the Bay
stamp not only on VW Polos, Isuzu
bakkies and trucks, or Ford engines,
but also on locally-produced software,
apps, ceramics, socks, safety or school
shoes, beauty products, calamari
boxes, milk cartons, and on local
accounting firms, law practices,
tourism... the list of great products,
services, innovations and people
coming out of the Bay is endless.
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A Made in the Bay seal of authenticity
has been designed by the Chamber for
our members to apply to locally
produced goods and packaging as well
as participating companies’ online
presence, vehicles, signage and
marketing materials.

The intention is that Made in the Bay
must go beyond a promotional
exercise to practical actions that
connect local businesses with real
opportunities for trade and
collaboration. Thus, the campaign is
supported by a dedicated trade portal
on our Bay of Opportunity site and
planned activations such as pop-up
stores, international showrooms within
our global partner networks, and
targeted trade exhibitions and
engagements.

The Made in the Bay stamp of
authenticity is ready and waiting at the
Business Chamber for all businesses
interested in participating.

nelson mandela bay

BUSINESS CHAMBER

Connecting business. Stimulating progress.

® 0413731122

@ info@nmbbusinesschamber.co.za

www.nmbbusinesschamber.co.za

Q 200 Norvic Drive, Greenacres,
Port Elizabeth, 6045

@ Monday - Thursday: 08:00 - 16:30
Friday: 08:00 - 16:00
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Business Solutions Secure Scalable Reliable

Smarter technology, ™.

Reliable IT Solutions that
empower your business.

Q Cloud Solutions

@ Cyber Security
IT Support
Infrastructure Support
IT Consulting

Managed IT Services

Empowering businesses

to work 0411101000 www.bitspace.co.za
and stay secure. 087 537 6355 info@bitspace.co.za




>, WOODWORX

Custom Made Furniture Built in Cupboards & Kitchens Shop & Office Fitting
Furniture Repairs & Refurbishment Home Improvements

— AUDAX —

BUSINESS CONSULTING

CUSTOMER SUCCESS
PARTNERS

Strategic guidance that drives smarter
business decisions

In today’s fast-changing business environment, having the right support matters. At
Audax, we partner with your leadership team to provide clear guidance, practical
solutions and strategic insight tailored to your business. We help you make confident
decisions, unlock new opportunities and move forward with clarity.

OUR SERVICES

Accounting
Tax
Recruitment
Wills & Estates
Secretarial

RRARQARX

Payroll

%, +27 67 167 8663 ¥ info@audaxconsulting.co.za




CIVAT 304 SETA ACCREDITED

TRAINING SOLUTIONS

SETA ACCREDITED SAFETY COURSES

et
Tt £l e
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FIRSTAID <
FIRE TRAINING 1
SHE REPRESENTATIVES g umes
EMERGENCY AWARENESS
SAQCC FIRE TECHNICIANS

FIRE WARDEN & EVACUATION TRAINING

=

@ O D
G s
D :..!_ :

113 Willet Street, Newton Park, Port Elizabeth () 041 072 0102

Contact us at admin@bayfiress.com (n 0735195736
www.bayfiresafetysolutions.com



912 2YD VAN NIEKERK
SO NETICIST

Pr No: 0658782

Virgin Active Lorraine
Gardens Shopping Centre
Circular Drive

Lorraine

= jarrydvn.bio@gmail.com

0 076 4131525

e

‘iPc _—

PROPERTIES

Port Elizabeth

Registered with the PPRA

Your Local property professionals

Janet Gouveris

Y
¥ '&.\\‘.\

@ +27 083 275 6465
@ janet@ipcproperties.com

Brad Gouveris

(@ +27 081548 8979
) brad@ipcproperties.com

RESIDENTIAL
SALES & RENTALS

www.ipcproperties.co.za
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REAL ESTATE

Broughton Estate offers significant
future upside for the right buyer.

* Eco stays

* Retreats

* Boutique accommodation
* Events

« Destination experiences

Very few properties offer this scale
and opportunity in one acquisition.

- Broughton Estate -
An iconic country estate &
premier events destination

MANDY AKOM
082 551 9048

mandy.akom@homeandhectare.com
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041 582 2379
082 466 7292

0%
Wayne) Pheiffer

CYCLES

Monday 06h00 - 13h00 | Tuesday - Thursday 06h00 - 16h30
Friday 06h00 - 16h30 (17h30 during Summer months)
Saturday 06h00 - 13h00 | Sunday 06h00 - 12h00

For EVENTS, BIRTHDAYS, RACES and TRAINING CAMPS
contact Amy on 064 776 6610 or waynepheiffercoffee@gmail.com

Garden Court, Kings Beach, La Roche, Humewood, Port Elizabeth
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OF DR!UGHT BEER

" rjey il

"
NATIONS GHAMPIONSHIP

- Springboks vs England
- Springboks vs Scotland
- Springboks vs Wales

Springboks vs All Blacks —
22 & 29 August | 5 & 12 September

NOVEMBER INTERNATIONAL TOUR

7 November - Italyvs Springboks
14 November - France vs Springboks
21 November - Ireland vs Springboks

b .- -
‘*\\j WORLD CUP
MOTOR SPORT ACTION ——‘* =

é 11 June - 19 July

. Barne s 2 "500m.l ;
%” Y .*f Castle Lite

Draughts for RS0

I'UJ‘B‘/ Friday’s,4 - 6pm ‘&% :
m ! BUY 1 ‘ WEDNESDAY PIZZA
GET 1
FREE' e

STEAK & BEER
G R135

(5:-150"7//50 Good Food, Good Fun & GreatValue - EN]OY IT.

powered by

Barney's Tavern Beachfront [ 041 583 4500
. gﬁetxygrswg www.barneystavern.co.za
Enjoy Responsibly. Alcohol not for Sale to Persons Under the Age of 18.




TAKE ACTION. INSPIRE CHANGE. MAKE EVERY MINUTE COUNT.

18 JULY

)/ MINUTES FOR MADIBA

66 What counts in life is
not the mere fact that
we have lived. It is what
difference we have made
to the lives of others that
will determine the significance
of the life we lead.
~ NELSON MANDELA

IT ) STII.L IN OUR HANDS 10

AND | MINUTES

HOW YOU CAN MAKE A DIFFERENCE

Yy & 0O X & O

GIVE YOUR . SHARE WHAT : SUPPORT 5 CARE FOR OUR 5 BE KIND. f LIVE THE
TIME : YOU CAN :  EDUCATION : ENVIRONMENT : BE THERE. : LEGACY
Volunteer in your  * Donate food, : Helpachildlearn @ Cleanup,plant : Alisteningearora Small actions.
community. i clothes or books. ! and grow. : trees, protect ¢ helpinghandcan : Big impact.
; g our spaces. - change a life.

MINUTES CAN CHANGE A LIFE. , WE CAN CHANGE THE WORLD.

#=, NELSON MANDELA DAY JOIN MILLIONS AROUND THE WORLD ON
\( ' Dolthatyoucar with what yeulhave 18 JULY 2026 AND MAKE YOUR 67 MINUTES COUNT.
L-’ J where you are. : Bl
= y 1ts in our hands.
#MandelaDay2026 o ——
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"WELCOME"

foF%ancis!"
WINTER MENU

Biltong Soup

Biltong, Coriander, Nutmeg, Black Pepper,
Dairy, Brioche.

Peri-Peri Livers —— R90

Chicken Livers, In-house Peri-peri, Onion,
Green Pepper, Cream, Fresh Herbs,
Focaccia.

Chicken Alfredo — R125

Tagliatelle, Chicken, Mushroom, Garlic,
Thyme, Pesto, Cream, Cheddar.

f BARNEY’S CRAFT DRAFT

Al castieute ¥

Sincm985

'RIVER CLUB
ST FRANCIS BAY

Lnjoy ¢

Lamb Curry R160

Lamb, Apricot, Yoghurt, Tomato, Rice,
Sambals, Crispy Fried Cnion, Poppadom.

R160

MNY Strip, Guinness, Carrot, Onion, Sweet
Potato, Puff Pastry, Mash/Chips, Mushy Peas.

R190

Barney's Famous Pork Knuckle, Mustard
Mash, Sauverkraut, Mustard, Creamed
Spinach, Pickled Red Onion.

Guinness Beef Pie

Eisbein

I erack ager V| Istewa artois!

300ml| R30 | 500ml R48

O T R

FREE

300ml R34
|| 500mlR50

300ml R34
500ml R50

300ml R40
500ml R60

|

Good Food, Good Fun & GreatValue - ENJOY IT!

Kl Barney's River Club

A 087 138 2327

[E] info@barneysriverclub.co.za
Enjoy Responsibly. Alcohol notfor Sale to Persons Under the Age of 18.




A NEW ERA OF CYCLING
IS COMING TO

RACE HARD.
BE PART OF

_ SOMETHING

BAY RACING

LEAGUE
PRESENTED BY

MASTERS AND

WHY JOIN THE

INCREASE YOUR
Racing pushes your limits, builds
endurance, strength and stamina.

Get fitter, faster, stronger!

MEASURABLE

l I l Track your progress over a season

of 16 races. See the gains,
feel the results.

COMPETITIVE
U n / 1 B ] Test yourself against riders of

LAt L4 similar ability in a structured,

fair and exciting environment,

ET SERIES POINTS &

i

iy

/;-r

Compete for series points and
recognition across Masters,
Ladies and overall categories

STRONG

Join a passicnate community of
cyclists. Make new friends and
share the journey.

CONSISTENT

16 races across & months keeps
you focused, motivated and
coming back for more

EXPLORE

Enjoy scenic routes around
Port Elizabeth and experience
racing at its best

ACHIEVE

Set goals, stay disciplined and
achieve results both on and
off the bike.

RACE. IMPROVE. BELONG.

MASTERS LADIES

v

4w, CRACES. |
s N R MONTHS. %

SERIES. ~

EaR

BE PART OF
SOMETHING

' ‘\—._-_-
=

PORT ELIZABETH, SOUTH AFRICA




MASTERS & LADIES CYCLING CLUB

The countdown has begun for another
thrilling season of cycling in Port
Elizabeth, with the Masters & Ladies
Cycling Club preparing to launch its
new Bay Racing League season on 5
September 2026. Building on a proud
history of competitive yet welcoming
racing, the club continues to provide
cyclists of all abilities with an
opportunity to challenge themselves,
improve their fitness and become part
of a vibrant cycling community.

For many years, the Masters & Ladies
Cycling Club has been a cornerstone of
road cycling in Nelson Mandela Bay,
offering structured racing, fair
competition and a strong sense of
camaraderie. The club welcomes both
men and women aged 15 and older
and has helped countless riders
progress from beginners to
accomplished racers through its well-
organised racing calendar.

The 2026/2027 Bay Racing League
promises to be bigger and better than
ever, featuring 16 races over five
months, giving riders the perfect
platform to measure their progress,
build endurance and compete for
series points and recognition. Whether
your goal is to improve your fitness,
experience the excitement of racing, or
simply enjoy the stunning routes
around Port Elizabeth, the league
offers something for everyone.

The club extends a warm invitation to
new cyclists who may be considering
taking their riding to the next level. You
do not need to be an elite athlete to
join. The supportive environment,
experienced members and structured
racing format make it an ideal place for
riders who want to learn, improve and
enjoy the sport in a safe and
encouraging atmosphere. At the same
time, the club is looking forward to
welcoming back many familiar faces.
Former members who may have taken
a break from racing are encouraged to
dust off their bikes and rejoin the
peloton. The friendships, healthy
competition and shared passion for
cycling have always been at the heart
of the club, and the new season
provides the perfect opportunity to
reconnect with old friends and become
part of the excitement once again.

As the start line approaches in
September, anticipation is building for
what promises to be an unforgettable
season of racing, achievement and
community spirit.

The Masters & Ladies Cycling Club
looks forward to seeing both new and
returning cyclists on the start line as
the Bay Racing League begins an
exciting new chapter in Port Elizabeth.

@ 084 554 5376 Sonia

Q admin@masterspe.co.za
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THE HIDDEN COST OF
GROWTH

by Liska Muller

People talk about growth like it's the
reward for all those long nights and
risky bets. Surely we all want more
customers, more revenue, more
visibility and surely that's the payoff.
But ask any business owner who has
actually scaled a business, and you'll
hear that growth doesn't always feel
like arrival. In fact, it mostly feels like
stepping into a harder, less familiar
version of the same fight.

In the early days, everyone's business
runs on closeness. You know every
client, remember every promise, and
carry the whole operation in your head.
It's fragile, but it's yours and it's
tangible, instinctive, close enough to
hold. Then it grows and that closeness
starts to slip away.

Information scatters, roles start to blur
and decisions that used to take a
minute now take a meeting.
Everything that once lived in your head
needs to become a system, a process,
a standard and the business gets stuck
in an awkward middle ground, where
its too big to run on memory and
goodwill, not yet mature enough to run
on structure and that in-between
stretch is where growth starts to feel
like chaos. AND The costs aren't always
the ones you planned for.

Growth eats cash before it returns any.
New hires need paying before they're
productive. Bigger clients bring

prestige and painfully slow payment
terms. Procurement drags on for
months while salaries and suppliers
wait for no one. On paper, the business
looks like it's thriving (or sometimes to
doesn't) but in reality, you're the one
quietly bridging the gap with savings,
energy, and whatever's left of your
patience.

Then there's the people cost. The team
that built the business with you may
not be the team that can grow with it.
Roles shift, expectations rise, and what
once felt like family starts to feel like
friction. They'll say "the culture has
changed." What they really mean is:
thisisn't the company I joined.

Andthenthere's you.

The instincts that built the business,
the urgency, control, doing it all
yourself start working against you.
You're asked to lead through other
people, to let go of being the one who
fixes everything, to make calls that
might disappoint the very people who
helped you start. It's not just a new job
description. It's a quiet identity crisis. If
your worth has always come from
being the one who knows, fixes,
carries, delivers, then stepping back
doesn't feel like progress, it feels like
disappearing.

This is why scaling is often so lonely.
Everyone is looking to you: your team
looks to you for confidence, your
clients for delivery, your funders for
control, your family for the time you

don't have left to give. And somewhere
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in all of that, there's barely a moment
to admit you're exhausted, uncertain,
or no longer sure the business you
dreamed of is the life you actually
want.

Under that pressure, things get
tangled. Anxiety has to be
masqueraded as urgency. Sadly,
exhaustion turns into over-control and
loyalty makes necessary decisions feel
like betrayal. A cash-flow issue gets
treated like a sales problem and a
structural failure gets pinned on one
tired employee. Without space to think
clearly, you become reactive and the
whole business starts to organise itself
around your reactivity.

The thing is that The thing is that
scaling doesn't just demand more
capital, better systems, and stronger
hires. It demands more capacity in the
person leading it. You are required to
hold ambition and restraint, loyalty and
accountability, speed and patience all
at once, often without anyone
checking in on how you're actually
doing.

The businesses that last aren't always
the ones that grow the fastest. They're

wller

ACHING

LISK

PSYCHOLOGY &

083 515 7183
083 515 7183

the ones that learn to carry their
growth by building structure before
complexity turns to chaos, developing
leaders instead of deepening
dependence on the founder, facing
hard truths while there's still time to
act. Growth will always cost something
and the real danger is in the costs
nobody names which is the strain that
becomes normal, the loneliness no one
mentions, the decisions postponed
because there's no room left to think.
Scaling isn't just about getting bigger.
It's about becoming strong enough,
clear enough, and supported enough
to carry what bigger demands.

Sowho's carrying you?

Every founder needs a sounding board,
a strategist, a mirror... someone who
isn't inside the business, doesn't need
anything from you, and can ask the
hard questions you don't have time to
ask yourself. That's the quiet, often
invisible value of working with a
business coach, not another voice
telling you what to do, but the space
and clarity to figure out what's actually
true before the cracks become
unmanageable.
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@) 041 368 5835

(9 info@thegasconnexion.co.za

() 37 Circular Drive, Port Elizabeth - |

SUPPLIERS OF GAS AND EQUIPMENT * DOMESTIC AND COMMERCIAL INSTALLATIONS
ENQUIRE ABOUT OUR CONVYENIENT GAS DELIVERY SERVICES

© 108 Third Avems
Newton Park, A
'
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SATURDAY, } @ : £0): UimicksTrall
18 JULY 2026 1:00 PM 7 Under thebriddasd
the first green gate)

RESTORE HAPPY VALLEY.

FOOD DONATIONS.

i * | SO B

This Mandela Day, let's come together to transform one of
Summerstrand’s most loved community spaces.

Let’s roll up our sleeves and make a difference CLICK HERE
through service, teamwork, and community spirit. TO REGISTER -y




1) WINTER CLOTHING

BLANKETS

JUST BRING YOUR ENTHUSIASM =] NON-PERISHABLE
AND WILLINGNESS TO SERVE. | : FOOD ITEMS

; THIS IS MORE THAN A CLEAN-UP.
ALL DONATIONS WILL SUPPORT &7\, IT'S ABOUT LEAVING A LEGA

THE PUMBA FOU! (&) ) STRENGTHENING OUR :
<¥.@»/ AND HONOURING NELSON MANDELA'S
COMMUNITY INTIATIVES e L A HE

WHETHER YOU'RE JOINING AS AN INDIVIDUAL, TAG YOURFRIENDS,
FAMILY, SCHOOL, SPORTS CLUB, OR COLLEAGUES, AND COMMUNITY =
CORPORATE TEAM, EVERY HELPING HAND COUNTS. GROUPS AND HELP US *

. SPREAD THE WORD!

#MadibaDay2026 #67Minutes

2 P\ AT #HappyValleyProject #CommunityInAction
Mm ﬂ J S #MandelaDay #NelsonMandelaBay
#Summerstrand #PumbaFoundation
FOUNDATION

#BeTheDifference #VolunteerForChange
SOCIAL RESPONSIBILITY & CONSERVATION #HappyValleyUpliftment




SANCCOB"

saves seabirds

PENGUIN

from as little
as R300

Help save this critically endangered species by adopting a
penguin or penguin egg that will be rehabilitated and
released back into the wild by our dedicated staff. Or you can
choose one of our ‘Home Pen’ birds that live permanently at
our seabird centre because for various reasons, they cannot be
released back into the wild.

For more information and different adoption options, contact Jessica on:
® 041 583 1830 © jessicavd@sanccob.co.za
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Spring Tide
16 July 17:23

Lowest Tide
16 July 11:04

TTuesday
3" Quarter

—

14 Tuestday
New Moon

21Tuesday
1 Quarter

@

29 Wednesday
Full Moon

SANCCOB”

saves seabirds

" July 2026 Tide Table - Port Elizabeth

DATE 1 TIDE || 2'° TIDE || 3% TIDE || 4™ TIDE SUNRISEM SUNSET
WEDNESDAY | 04:26 H | 10:36 L 1| 16:51 H 1| 22:54 L @ 07:23 W 17:19
THURSDAY W 04:58 H [N 11:06 L | 17:23 H | 23:27 L @ 07:23 § 17:19
FRIDAY 05:29H[ 11:37 L {1 17:56 H {1 00:01 L @ 07:23 § 17:20
SATURDAY [ 06:02 Hf 12:09L 1 18:30Hf 00:37 L @ 07:23 § 17:20
SUNDAY 06:36 H|® 12:43 L | 19:07H " 01:15L @ 07:23 § 17:21
MONDAY 07:14HP 13:22 L 1 19:49H | 02:00L @ 07:23 § 17:21
TUESDAY 02:01 L [ 08:00 H{ 14:09L [ 20:41 HW 07:22 § 17:22
WEDNESDAY | 02:58 L | 08:59 H |8 15:10L 1 21:47 H® 07:22 W 17:22
THURSDAY 04:14L 5 10:21 H| 16:32 L 1 23:11 H @ 07:22 B 17:23
FRIDAY 05:43L 5 11:57H} 18:05L | 00:35H @ 07:22 § 17:23
SATURDAY 07:03L F 13:19HF 19:25L F 01:44H W 07:21 § 17:24
SUNDAY 08:06 L | 14:23 H || 20:27 L || 02:00 H @ 07:21 § 17:24
MONDAY 02:41 H| 08:57 L | 15:15H 5 21:20 L @ 07:21 § 17:25
TUESDAY 03:30 HE 09:43 L | 16:01 H[ 22:06 L @ 07:20 § 17:25
WEDNESDAY @ 04:14 H | 10:25 L | 16:43 H || 22:49 L @ 07:20 B 17:26
THURSDAY W 04:55H 11:04 L 1 17:23 H[ 23:29 L @ 07:20 § 17:27
FRIDAY 05:34 HE 11:42 L | 18:01 H[ 00:08 L @ 07:19 § 17:27
SATURDAY W 06:11 H[N 12:19 L [ 18:38 H[ 00:46 L @ 07:19 § 17:28
SUNDAY 06:48 HN 12:54L | 19:14H | 01:24 L @ 07:18 § 17:29
MONDAY 07:24HE 13:29 L f 19:52 H[ 02:00L @ 07:18 § 17:29
TUESDAY 02:04 L & 08:03 H |\ 14:07 L | 20:36 H @ 07:17 § 17:30
WEDNESDAY | 02:54 L 1 08:51 H | 14:56 L /{1 21:34 H |} 07:17 W 17:30
THURSDAY 04:08 L B 10:13H | 16:16 L & 23:07H W 07:16 @ 17:31
FRIDAY 05:59L 1 12:17H | 18:15L | 00:47 H @ 07:15 W 17:32
SATURDAY 07:24L 5 13:42H | 19:37 L | 01:52 H @ 07:15 § 17:32
SUNDAY 08:14 L | 14:30 H [ 20:28 L | 02:00 H W 07:14 § 17:33
MONDAY 02:37 H|" 08:51 L | 15:06 H |1 21:07 L @ 07:13 § 17:34
TUESDAY 03:13H | 09:23 L | 15:38 H " 21:40 L @ 07:13 ® 17:35
WEDNESDAY | 03:44 H 1| 09:52 L 1| 16:07 H | 22:11 L @ 07:12 W 17:35
THURSDAY W 04:14H[ 10:21 L 1 16:36 H|H 22:41 L @ 07:11 § 17:36
FRIDAY 04:43H | 10:48 L | 17:04H |7 23:10L |§ 07:10 § 17:37

® 041 583 1830

frontdesk@sanccob.co.za

® 064 019 8936 (Emergency After Hours)
© Cape Recife Nature Reserve, Marine Drive

Daily opening hours

09:00 - 16:00

Feeding tours twice a day
Last Tour: 15:30
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SATTeN SKINCARE: WHERE SCIENCE MEETS SELF-CARE

As the colder months settle in and
winter begins to take its toll on our
skin, there has never been a better
time to invest in a skincare routine that
truly works. Dry air, colder
temperatures, indoor heating and
harsh winds can strip the skin of its
natural moisture, leaving it feeling
dehydrated, sensitive and lacking its
usual glow. This is where SATTeN
Skincare stepsin.

Born in Ggeberha and proudly South
African, SATTeN Skincare is proving
that exceptional skincare doesn't have
to come with an exceptional price tag.
Built on the philosophy that "Science
Loves You", SATTeN has developed a
range of advanced yet affordable
skincare solutions designed specifically
for South African skin, climates and
lifestyles.

What makes SATTeN unique is that the
brand was founded by chemists,
placing science at the very heart of
every product they create. Their
formulations utilise advanced
Liposome Technology, a delivery
system designed to transport active
ingredients deeper into the cellular
layers of the skin where they can
provide real, long-term benefits.
Rather than simply sitting on the skin's
surface, these carefully selected
ingredients are delivered where they
are needed most, helping to improve
skin health and appearance over time.

The inspiration behind the brand is
deeply personal. Founder Natalie
Lategan understands first-hand the
challenges faced by those with
sensitive skin.

“Having struggled with sensitive skin
for many years, | found it incredibly
difficult to find products that were
both effective and gentle enough for
my skin. This experience inspired me
to create SATTeN Skincare - a range
developed specifically for South
African skin, including sensitive skin
types, using advanced formulations
free from harsh chemicals and
unnecessary colourants. My passion
has always been to help people, and
I am committed to making high-
quality, science-backed skincare
both accessible and affordable for

more South Africans.” '

This commitment to creating gentle
yet effective products remains at the
core of SATTeN's philosophy today.

What began as a passion for creating
effective, results-driven products has
grown into a trusted local brand
offering everything from cleansers and
moisturisers to targeted serums,
masks and spa-quality treatments.
SATTeN's formulations focus on
addressing real skin concerns such as
dehydration, uneven skin tone,
redness, breakouts, fine lines and
dullness, helping customers achieve
healthier, more radiant skin every day.
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Winter is often the season when skin
needs the most support. Many people
notice increased dryness, irritation and
sensitivity during the colder months. A
good skincare routine can help
strengthen the skin barrier, lock in
moisture and protect against
environmental stressors. SATTeN's
carefully formulated products are
designed to nourish and restore the
skin, providing the hydration and
protection needed to maintain a
healthy complexion throughout the
season.

The secret lies in combining science-
backed ingredients with gentle
formulations that are suitable for a
wide range of skin types. Every product
is developed with the goal of delivering
visible results while remaining kind to
the skin. Free from unnecessary harsh
chemicals and colourants, SATTeN
products are designed to support the
skin's natural ability to repair, renew
and thrive.

SCIENCE LOVES YOU @

Beyond skincare, SATTeN embraces
the idea that self-care is an important
part of overall wellbeing. Taking a few
moments each day to care for your skin
can be a simple but powerful act of
self-investment. Whether you're
beginning your skincare journey or
looking to elevate your existing
routine, SATTeN offers products that
make professional-quality skincare
accessible to everyone.

As a locally owned business based in
Ggeberha, SATTeN continues to build a
loyal following across South Africa
through its commitment to quality,
affordability and innovation. Their
growing range of skincare, body care
and wellness products reflects a
genuine understanding of what
customers need and a dedication to
helping them feel confident in their
own skin.

SATTeN

N

~SHO

P'NOW

!
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E yalur® COMMUNITY SPOTLIGHT  WINGS & WISHES

& wishes

Transporting critically ill children
SINCE 2006

W
KEEPING HOPE IN MOTION

FOR SOUTH AFRICA'S
SICKEST CHILDREN

For most families, a trip to the doctor is
a routine part of life. But for hundreds
of South African families whose
children require specialist medical
treatment far from home, simply
getting to a hospital can be an
overwhelming challenge.

This is where Wings & Wishes steps in.
Based in Ggeberha, Wings & Wishes is
a non-profit organisation dedicated to
ensuring that critically and chronically
ill children can access life-saving and
life-changing medical care, regardless
of where they live or their family's
financial circumstances.

Many specialist paediatric services are
only available in major centres such as
Cape Town and Johannesburg. For
families living in rural towns and under-
resourced communities, the cost of
transport can become an impossible
barrier to treatment. Wings & Wishes
removes that barrier by funding and
coordinating travel for children and
their caregivers.

The organisation assists children from
birth to 18 years of age who need to
travel more than 200 kilometres to
access specialist medical care
unavailable in their own home
communities. Assistance includes
flights, long-distance bus tickets,
airport and hospital transfers, and
practical support through Buddy Bags
filled with comfort items and essentials
for the journey.

Over the years, Wings & Wishes has
facilitated more than 27,500 medical
journeys, helping children from all nine
provinces reach hospitals such as Red
Cross War Memorial Children's
Hospital, Groote Schuur Hospital,
Tygerberg Hospital, Nelson Mandela
Children's Hospital, Charlotte Maxeke
Johannesburg Academic Hospital, and
Wits Donald Gordon Medical Centre.
The impact extends far beyond
transport.

(( Every_joumey represents a
child receiving a chance at better

health and a brighter future.

For many fami[ies, we are the
bridge between a diagnosis
and treatment. ,,

The organisation supports children
facing some of the most complex
medical conditions, including cancer,
congenital heart defects, organ failure
requiring transplantation, rare genetic
disorders, cystic fibrosis, and severe
orthopaedic conditions.
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None of this would be possible without

the generosity of donors, corporate

partners, volunteers, and
community supporters.

HOW THE COMMUNITY @/
CAN HELP Y=

Wings & Wishes relies heavily on public
support to keep children moving
towards the care they need. There are
several ways individuals and
businesses can become involved:

Become a monthly donor.

Through the Feather Force monthly
giving programme, supporters can
help keep hope in motion by
contributing a regular monthly
donation. Every donation, no matter
the size, helps fund transport for a child
in need.

Make a once-off donation.
Financial contributions help cover
flights, bus tickets, transfers, and
emergency travel requests.

Sponsor a Buddy Bag.

These bags provide comfort and
practical necessities for children and
caregivers facing long journeys and
hospital stays.

Volunteer as aJourney Angel.
Volunteers assist families at airports
and transport hubs, offering
reassurance and practical support
during what is often a stressful
experience.

Partner as a business.

Companies can support Wings &
Wishes through sponsorships,
employee giving programmes,
fundraising initiatives, or donations of
products and services.

Host a fundraiser.

Schools, churches, sports clubs, and
community groups can organise
events to raise awareness and funds.

As healthcare costs continue to rise
and demand for assistance grows, the
need for support has never been
greater.

Every child deserves the opportunity to
access the medical care they need,
regardless of where they live or what
their family can afford. Through the
collective efforts of caring South
Africans, Wings & Wishes continues to
ensure that distance is never the
reason a child misses out on treatment.
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As healthcare costs continue to rise
and demand for assistance grows, the
need for support has never been
greater.

Every child deserves the opportunity to
access the medical care they need,
regardless of where they live or what
their family can afford. Through the
collective efforts of caring South
Africans, Wings & Wishes continues to
ensure that distance is never the
reason a child misses out on treatment.

To learn more, become a donor, or
support a child on their medical
journey, visit our website or give us a
call.

www.wingsandwishes.org

@ 078 494 6404

o wingsandwishes

& wishes

Transporting critically ill children
SINCE 2006

Hi

TOGETHER, WE CAN KEEP
HOPE IN MOTION.
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SUGURU PUZZLE PAGE

Suguru #1 Suguru #2

4 1 3 3
1 3 4

2

Suguru #3 Suguru #4

4 3

Suguru #5 Suguru #6

45 3 2 5

5 2 3 4 5
34 1 4 2

Fill each block within the bold grid with a unique digit, counting up from 1. So a 2-square block
contains the numbers 1 and 2 and a 5-square block contains the numbers 1 to 5. Adjacent
(touching cells may never contain the same number, including diagonally adjacent cells)
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'|'|.|E B A BUSINESS

CARD
PORTFOLIO DIRECTORY

If your business serves the Bay, The Bay Portfolio is where your business belongs

Do you own a small business in The Bay? We'd love to include you! For an
introductory rate of just R175 per card, you can promote your services in our
Business Card Directory and connect with local residents and businesses who
are already searching for what you offer.

From plumbers, handymen and mechanics to beauty therapists, hairdressers,
bakers, dressmakers, photographers - and every service provider in between -
we're here to help you get seen.

As the directory grows, we'll begin organising cards into clear categories,
making it even easier for readers to find you quickly and effortlessly.

Health Health

2> A GERALD
’/

2YD VAN NIEKERK
=0 UNETICIST

Pr No: 0658782

~ MULLER

PHYSIOTHERAPY

076 413 1525
Virgin Active Lorraine 041 373 3753 | outstandingphysio@gmail.com
jarrydvn.bio@gmail.com 16 Buckingham Road Mount Croix
Coaching Coaching

DR GRAEME LATEGAN
LISKA&/ Y uller

PSYCHOLOGY & ACHING

0 0721724488
® www.graemelategan.com

083 515 7183 . ‘
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BAY BUSINESS CARD DIRECTORY

Services

A
® 0410720102
BAY FIRE )

SAFETY SOLUTIONS info@bayfiress.com

TRAINING - SERVICE - CONSULTATION - SALES

Keith Donaldson
Managing Director

113 Willet Street,
Newton Park,
Port Elizabeth

www.bayfiresafetysolutions.com

Services

CTE FLOORING SOLUTIONS

Carpets
Laminate Flooring
Luxury Vinyl Planks
Quartz Vinyl Tiles
Flooring Accessories

041 364 2921

www.ct (‘Ilt(,‘l‘] )rises.co.za

Services

(?/ gg)ﬁlﬁISEXION

041 368 5835
info@thegasconnexion.co.za

37 Circular Drive, Port Elizabeth

Services

Al 44
HMP SERVICE

Paul Johnnsen 082 968 6210

Plumbing | Painting | Guttering | Ceilings
Roofing | Waterproofing | Brick Work

Services

Vernon Smith Sr.
083 307 3317

Vernon Smith Jr.
061 487 9255

smithgvernoné4@gmail.com

Services

NS, WOODWORX
A\

Custom Made Furniture
Built in Cupboards & Kitchens
Shop & Office Fitting | Home Improvements
Furniture Repairs & Refurbishment

Services

HENRY DILLON TRANSPORT cc (CK2000/018373/23) TRADING AS

L I
TRANSPORT
SUPPLIERS OF ALL YOUR TRANSPORT NEEDS
JUSTIN VAN ACKER - 082 780 7061

TEL: 0414510324 EMAIL: justin@hdtransport.co.za

Services

Transportation of goods
up to 1.3 tonnes.

Port Elizabeth, East London,
Graaff Reinet, Craddock
and Garden Route.

Reliable same-day
delivery service

072 127 3711 mariomuller500@gmail.com
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THEBAY =&
PORTFOLIO

COMMUNITY MAGAZINE

If your business serves the Bay, The Bay Portfolio is where your business belongs

Are you interested in advertising your business
in the next edition of our magazine?

info@thebayportfolio.com

ADVERTISING RATES

1 Month 3 Months (20% biscount)

Business Card R175 R425
Quarter Page R265 R635
Half Page (portrait or landscape) ~ R425 R995
Full Page R745 R1785
Feature + Full Page R1495

Cover + Feature Page  R1995

Please note: If artwork is required, additional fee’s will be charged. Terms and conditions apply

DISCLAIMER
Reproduction or use in whole or in part of the contents of this magazine without written permission
is prohibited. The Bay Portfolio makes every effort to ensure the accuracy of content published.
Neither the publishers or advertisers will be held responsible for any errors found herein, and the
publisher accepts no liability for the accuracy of the statements made by advertisers in advertising
and promotional materials.
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