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About Wizz Air

Since its first flight in May 2004,

Wizz Air has grown to become
Europe’s fastest growing airline,
connecting some of the continent’s
biggest and emerging economies.
Over the next 12 months more than
75m passengers (travelling consumers)
will fly with WIZZ.

Wizz Air is
Europe’s fastest
growing airline

75+ million

passengers per year

1,500+

flights every single day

45

Countries (Europe,
CIS and Middle East)

180+

destinations
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Reach passengers at every
step of their journey

Here at LXM Media, thanks to our in-depth
knowledge of Wizz Air’s audience — and our
exclusive access to the airline’s first-party
passenger data — we know what these travellers
want, where they fly and all about their travelling
habits and behaviours. And we can ensure your
brand’s campaigns reach your target market at
specific points throughout their travels.

We offer desirable advertising on some of the most
crucial travel documentation including boarding
passes and pre-flight emails.

XM

ADMASTER

With LXM AdMaster, LXM'’s targeted
ad-serving solution, we can analyse that
passenger data and tailor advertising
campaigns to relevant, confirmed
international travellers.

READY FOR A SUMMER
ADVENTURE?

Grab your ticket on selected August
and September flights from just 21.99
GBP
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Our first-party data offers a
unique,targeted media solution

Our first-party data is what sets us apart. We know
where Wizz Air’s passengers are flying from
(outbound country or specific airport), flying to
(inbound country or specific airport), the travel
period, and language in which they have completed
the booking or check-in process.

All our first-party data is GDPR compliant.

Targeted media vs social media
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Wizz Air destinations

*Gyumri *Baku
Yerevan+

+Dubai
*Medina *Abu Dhabi

+Jeddah

Cairoe

*Hurghada

*Marsa Alam




Travel documentation sponsorship

Advertising on Wizz Air boarding passes

On average, the typical passenger sees the
advertising on their boarding pass up to 8 times
each trip — achieving high visibility

Boarding pass
advertising is an innovative
OOH media solution

Over 45 million boarding
passes will be printed by
Wizz Air passengers in 2026

The boarding pass is an
official travel document and
compulsory for travel

More than 60% of
passengers check-in
at home

Each boarding pass contains
a security barcode scanned
at least 4 times per journey

Each boarding pass
includes only one exclusive
advertisement
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Travel documentation examples

Prime positioning and Tailor your advert to engage and Promote your destination
sizing for unmissable impact inspire the audience specific product, client or event
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Pre-flight email marketing

98% of Wizz Air passengers
book their flight online

Flight confirmation emails
are ad-block free

Static or animated ads on each pre-flight email offer external redirections to any

The average open rate
of Wizz Air’s pre-flight
emails is 92%

vs average email marketing open rate 2.3%)
( g gop

Travellers receive an instant
email with flight confirmation
and details of their booking

advertiser’s website, booking page, e-shop, landing page or app store etc.

Standard email marketing

Volume

WIZZ pre-flight email marketing

Typically, passengers open
their Wizz Air pre-flight
confirmation email 2.5 times

A unique flight confirmation
code is provided which is
required for online check-in

Open rate (%)

100,000 100,000
3% 92.80%
3,000 92,800

Over 60 million pre-flight
emails will be sent out in
2026

There are two clickable
digital ad banners on each
pre-flight email




Pre-flight email advertising examples

Targeting a selected online consumer
audience using our first-party data
filters offers unique digital marketing
opportunities at a crucial pre-flight
stage when travelling consumers make
important decisions for their trip.

Prime positioning
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Clickable banner,
animated or static,
taking the user to
any external link

Destination specific
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Filters

Technical specifications and media rates

Travel documentation sponsorship

150 EUR CPM (includes travel period filter)

15 EUR CPM each filter applied

15 EUR CPM

100,000 units

The standard monthly performance report
includes number of total delivered units,
number of daily delivered units and number
of units left to deliver.

Each travel
document contains only one
advertisement - 1372 px (W) x 630 pc (H)

Outbound Outbound Inbound
country airport country

Inbound
airport

Pre-flight email marketing

150 EUR CPM (includes travel period filter)
15 EUR CPM each filter applied
15 EUR CPM

100,000 impressions

Standard monthly performance report

includes number of total delivered impressions,
number of daily delivered impressions,

number of impressions left to deliver.

Static or animated
clickable digital ad banner - 1372 px (W) x 630 pc (H)

Language version Age
(28 languages)
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XM XM

MEDIA ADMASTER

Contact

Brano Haar, Group Publishing Director
haar@lxm-media.com



