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TIKTOK'S ADVERTISING
GUIDELINES FOR
INDUSTRY ENTRY
Are your ads TikTok-compatible? Untangle the web of TikTok
advertising guidelines for industry entry.

TIKTOK ADVERTISING GUIDELINES
AND CATEGORIES

Prohibited: Not allowed in all countries and all regions

TIKTOK INDUSTRY ENTRY AD POLICIES

Restricted: Allowed in some countries or regions on limited basis
(e.g. certification, age targeting, etc.)

Allowed: Allowed in all regions (Ad Review process still applies)

1 TikTok Advertising Policies – Industry Entry: The discussed
TikTok ad entry guidelines by industry provide clarity on
eligible products and services for TikTok Ads. 

2 TikTok Advertising Policies – Ad Creatives: TikTok scrutinizes
your video ad content – visuals, captions, and more. 

Ad Review Process: TikTok evaluates your video ads
thoroughly, from visuals to targeting. Expect approval or
rejection within 24 hours. 
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https://strikesocial.com/clients/
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Let's connect.

$6.83
BILLION

By 2023, US TikTok ad revenues are projected to hit this
number, with an anticipated jump to $8.62 billion in 2024.

TIKTOK INDUSTRY ENTRY AD RESTRICTIONS

1 Prohibited

2 Restricted

https://www.linkedin.com/company/strike-social/posts/?source=onepager9721
https://www.linkedin.com/company/strike-social/mycompany/?viewAsMember=true
https://basis.com/blog/tiktok-by-the-numbers-stats-and-facts-for-digital-advertisers

