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Enjoy Nature’s Best in Every Bottle:
Martinelli's 100% Apple Juice and Sparkling Cider

Made from a blend of premium apple varieties, including Newtown Pippin, Gala, Fuji, Granny
Smith, Jonagold, Mutsu, and Honeycrisp apples, our juice offers a perfectly balanced sweet and
tart flavor profile with a rich and layered taste experience.

Freshly picked apples are pasteurized and cooled in the bottle to lock in the natural flavor of the
fruit, without the need for any preservatives or sweeteners. Since 1868, Martinelli's has been a
leading global brand of apple juice, with over 50 gold medals for excellence earned in major
competitions.

Try Martinelli's today and taste the difference.




EBISXRE

BARBIERTHEIARTIUREIAR ~ IABER LR ~ TN
58 - ERIARNEBRIERSMIBES MM » IREF—HE_ > EHHQ:F
& ORXERX - SR EREERREESHMALE » SHEAR
E’JE’JEE,H\J?H* *aﬁﬂﬂ)ﬁlﬁﬁ*ﬂ"ﬁﬁﬁﬂﬂiﬁﬂ

BREIHEINK1868F » ESEESBBSONEMELE - BITHEIKH
TERFER M2 -

Hong Kong & Macau Distributor & &iEPIEE
Assure Company Limited ZRFEER/AE] www.assure.com.hk info@assure.com.hk
Room 2807, 28/F, Tower 2, Metroplaza, 223 Hing Fong Road, Kwai Fong, NT.  Tel: (852) 2388 8839
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Pure Apple Juice #3551 296ml
Sparkling Apple Juice HiS3ER:T 296ml
Sparkling Apple Cider (No alcohol)
BREART (REIEHE) 250m!

Sparkling Apple-Grape (No alcohol)
BREREET (F2IEH) 750m|
Sparkling Apple-Cranberry (No alcohol)
BRERAET (R2IE) 750ml
Organic Pure Apple Juice Fi§#i3aR T 296ml
Sparkling Apple Cider (No alcohol)
BRERT (FE1EE) 750m|

Sparkling Apple-Grape (No alcohol)
BREREFT (FEBF) 250ml
Sparkling Apple-Pomegranate (No alcohol)
BRERERT (R2IEH) 750ml
Sparkling Apple-Cranberry (No alcohol)
BREARMET (F27BF) 250ml
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Published twice a year
Visit our booth at 10+ major food trade shows across Asia
to receive a FREE copy
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www.GoNatural-Food.com
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EWRIRZREE  MUEERETHEES > RMOSHNHESE
BEIRHRE ANRENTEAR BRI RERE .
Whether you’re sourcing for hotels, coffee chains, or retail
shelves, this definitive guide delivers everything buyers need

to select oat milk products that delight your customers. Let's
dive in.

EPNRFBIE

HOW OAT MILK IS MADE?

EXRMH

R (2% : Avenasativa)
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KEY INGREDIENTS

Oats (Avena sativa)
e Choose whole grains or oatmeal to retain more natural nutrients

e Some brands use pre- =
processed oat extracts for
efficiency
OAT
Water e

e Forms the base - amount
affects thickness

Plant Oils

e Sunflower or rapeseed WATER
oil is often used to add a kIS
smooth texture

Other Additives

e  Salt: Balances sweetness

e Vitamins/Minerals: Often
added calcium, vitamin D,
or B12

e Natural flavors: Vanilla,
cocoa, etc.




BEBTE THE MAKING PROCESS
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Preparation the Oat
Oats are cleaned, steamed,

k and rolled into flakes.
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Separation

Bran is removed for a smoother
texture while keeping the
healthy beta-glucan fiber.
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Milling

The oats are mixed with water to create
a smooth slurry, which is then strained to

/

remove any pulp.
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o
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Adding Ingredients

Qils, vitamins, and minerals are

incorporated to enhance fl
nutritional value.
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ZR
) K/ Enzymatic Breakdown

Enzymes convert the oats’ starches into
natural sugars, with heat enhancing this
process and improving the texture.
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Packaging and Storage
The finished oat milk is packaged for

distribution and storage.
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Heat Treatment

UHT) to extend its shelf life.

BEUBHEES AR CERESHIH

The oat milk undergoes heat treatment
(pasteurization or ultra-heat treatment

/
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Homogenization

High pressure is used to break down fat
globules of varying sizes into uniformly small
particles, allowing the fat to disperse evenly
in water. This enhances the stability of the
beverage and prevents oil-water separation.

/
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OATS’ SUPERPOWERS

© LEREE @ Heart Health
e SHIEE3 % B-EHENE GEZRPT AR aiE e 3 grams of beta-glucan (a soluble fiber in oats) daily

B4 12 BhAEERS -
© SERVENE (LHEHZMREMELE) WRE 25-27% *
LR RER o

v BERREE

s MEWRERE F_RBRBEEZNTELLE - EmAa
A (Alc) MEEMEERAF -

S HIEH 50-100

lowers cholesterol by ~12 points.
High whole-grain intake (especially oats and rye)
reduces heart attack risk by 25-27%.

¢ Diabetes Management
Oats lower fasting blood sugar, hemoglobin Aic,
and post-meal spikes in type 2 diabetes.

e FEating 50-100 grams

5 5 IS TR abbbdte  of whole grain oats daily

n b ——

’J"%Zﬁﬁ*ﬁj{i’i S reduces  blood  sugar
;i@;‘ﬁﬂlﬂ . = and supports modest
Rt weight loss.

. g | .

o E:E?Eﬁ] "~ Weight Control

. e Ez g
wiiﬁﬁﬁéi e Beta-glucan

o increases food volume,
PR MR FRAR : 100% BRAREES slows  digestion, and
Y, SRS ALY R )
A RIEH Lt Ingredient : 100% Oats (rolled, uncooked) rolonas fullness
SERABRLR - . — - prolond -
& EH Nutrition Information e Fermentation of beta-

°  B-ERNEEEEAT
A My AT SR AL 51003 / Per 100g glucan helps regulate
EEER ey h=ys 458 / Energy 389 Kcal / 1630 KJ hunger hormones.
iﬁﬁ;‘%ﬁ%ﬁ’\]ﬁ EHE / Protein 1699 Digestive Health

#8ERA / Total Fat 699 e Oat fiber eases
B3F0ASAA / Saturated Fat 1.22 oAt i i
55 G }iiﬁﬁiﬁﬁ/Trans e o 9 constlpanlon by increasing
. SRR \ = 9 stool weight and water
g @"E"E 1 27J< | BK1L &% / Carbohydrate 6639 , content.
e {844 / Fiber 1069 ;‘ . Betadl
B ZMIE - \ | eta-glucan
T ‘ £ (3%8%) / Sodium 29 “ fermentation boosts gut

. - A3
Eﬂzi*gi%%g ‘ #5 / Calcium 54mg bacteria diversity.

S . = ‘ #;/Iron 47 mg
Zh | £ / Magnesium 177 mg

##/ Zinc 3.97mg

] HEE/HhAB / Riboflavin/Vitamin B2 0.139mg
=S / Cholesterol 0g !
7K / Water 8.22¢g

D S
~

)

Source: USDA FoodData Central
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SOME OAT MILKS AVAILABLE ON THE MARKET
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Per 100 ml serving G 2 EHe— el @
=]
i OATLY ALPRO YOOK CALIFIA FARMS
Brands
EmaE The Original Oat : : o : : Organic Oatmilk
Drink Aito Oat Drink Oat Original Everyday Oat Organic Oat Drink Original
ke 1L 1L 1L 1L 1L 14L
Volume
N E)4BER T Y e S BWEE =E
Headquarters Sweden Finland UK UK Estonia USA
E AR IR R NI 5 ] ] B =E
(I A Rel:[IN  Sweden / Singapore Finland UK UK Estonia USA

water, organic

water, oat 10.5%, ;
wholegrain oats

o o soluble corn fibre, water, gluten free o .
5% minerals (caloiL,Jm calcium iodizéd el {irealeivin CaIC|gm Carponate, organic Chico,ry water, organic oats
Ingredients carbonate), salt ’ salt rit;oflavin phosphate.)l, sea eliseiEsslm root fiber, acidity ,sea salt ’
vitamins (Bé Dé (vit’amin B2) sl sizibilise; .phosp.hate., Sal.t’ regulator icaloium
B12) o vitamins D Bi2 (gl i), oz, vl carbonate), sea salt
’ potassium iodide, B12, D, iodine ’ ’

stabiliser (gellan
gum)

E%E (FF) 46 50 45 50 48 33
nergy (kcal)
E0E (%)
Protein (g) 1 0.9 0.8 1.1 1 1.3
4EREAG (52)
1.5 1.2 1.5 2.2 1.5 0.4

vitamins B2, D2

iRk 1EE (52)

Total Carbs(g) 6.7 8.5 6.3 6.5 7 5.8
s ()
Total Sugars (g) 4 3.7 3.2 2.4 1 17
ER4%E (5R)
Dietary Fiber (g) 0e # 1.4 # 1 <05
# . =52 120 120 120 120 # 13
Calcium (mg)
M (ZER) 42 40 32 42 40 67
Sodium (mg)
Hh&B2 (Z3)
Vitamin B2 (mg) 0.21 0.21 0.21 0.21 # #
@ B12 (58)
Vitamin B12 (ug) 0.38 0.38 # 0.38 # #
At ERD (1838) 0.50 10 075 075 Y ,
Vitamin D (pg) -
s - # BEHMERBIIH Remarks: # Data not listed on the official website

REBI : KIKRITIINBHEDRIGHR D REREEFEN SR ERRIEE S RUREXER MR ERBEM - BRI IR
RECERTEEN - BINERERFIEAMEREHE Y EERTRRERNER > ARET - KA REEBEETREBMEX -
«GO Natural XX B b IRETEFE Y HI A X 1R BT TR A B B = R T RIEEE -
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M

Australia

M

Australia

oat blend (water,
whole grain oats),
contains 2% or less
of: rapeseed oil,
sea salt, vitamin
D2 (yeast extract),
calcium carbonate,

AuslLralia’s

Own

e G, i Gl

M

Australia

M

Australia

water, oats 9%,
vegetable oil (canola
or sunflower),
minerals (calcium,
phosphorus),
acidity regulator
(dipotassium
phosphate), natural

T
1L 1L 1L

PR

New Zealand

FEaRE

New Zealand

water, oats 12%, hi-
oleic sunflower oil,
minerals (calcium
carbonate, calcium
phosphate), sea
salt, vitamins
(riboflavin, B12)

+E 558 COVER FEATURE

Many consumers choose oat milk for its perceived health
benefits. To help you compare their nutritional values, we

have listed several popular brands available on the market.

il

Bt

F100=2H
Per 100 ml serving

: Oatmilk Barista Velvet Oat Milk - EmaiE

1L

ek
fah&
OATBEDIENT OATSIDE UFC
Brands
L

a8
250 ml 1 Volume
EhniK FhniR #=E N E)4BER
Singapore Singapore Thailand Headquarters
BERFTE ENfe EE] ERARIRH
Malaysia Indonesia Thailand Country of Origin
water, oats,
water, oats .
. sunflower oail,
10%, ©engle ol calcium carbonate
water, oats, acidity regulator diootassium ’ (5%
himalayan pink salt (dipotassium P Ingredients

phosphate), calcium
carbonate, sea salt

phosphate, sea salt
and vitamins (D2,
riboflvin, B12)

gellan gum

flavors, salt
50 48 43 58 65 44 FEE (TF)
Energy (kcal)
K
0.8 0.6 0.6 1.6 0.6 1.2 EE’:.E (52)
Protein (g)
#3RERL (52)
2.5 1.9 1.4 1.1 3.2 1.1 Total Fat (g)
fixkE &4 (52)
5.8 7 8 10.4 8.1 7.3 Total Carbs(g)
ey ()
3.3 2.8 4 3.5 2.8 4.2 Total Sugars (g)
ER4%E (R)
<0.5 <0.5 0.8 0.9 # 0.6 Dietary Fiber (g)
83 120 100 # 98 109 ﬁ. =5)
Calcium (mg)
48 45 48 18 47 45 Z52)
Sodium (mg)
Hh&B2 (Z3E)
# # 0.21 # # 02 Vitamin B2 (mg)
Mt B12 (5%)
& i o i g e Vitamin B12 (pug)
k O g
- . . . . 1 D (1152)

Vitamin D (pg)

Disclaimer: The information presented in this table, including ingredients and nutritional values of oat milk brands, has been gathered
from the official websites of the respective brands at the time of publication. While we strive to ensure the accuracy and reliability of the
information provided, we encourage buyers to visit the official websites of the brands for the most up-to-date and accurate details, as
formulations, ingredients, and nutritional values are subject to change. GO Natural Food Guide is not responsible for any discrepancies or
changes made by the brands after this article is published.
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OAT MILK POWDER: A CONVENIENT While liquid oat milk dominates the market, oat milk

& ECO-FRIENDLY CHOICE

RERBDMENIZER - ERZNMINEEES

. ERASE - ISR - BERIIKBIRZA -

i EBREME - S5 RIBREERRBRME -
B REREE - BRREFEDE2F - HEEEAMBE -

¥ RREE - ERBERDRIIN 0 ERNEKEBS -

FTEMER KEY SUPPLIERS

(.\‘wcalﬁ?';

oMM/ ¥

OATBEDIENT Oat Milk Powder Original
5 R - BEFEEE - 4

{RTZHARR : 151 H

IR Aar g

Ingredients: Oat milk powder, malt extract, sugar
Shelf life: 15 months

Made in Malaysia

https://www.oatbedient.com

powder offers unique advantages:

~ Convenient to drink — Lightweight and portable,
just add water anytime to enjoy.

& Cost-saving — Small packaging greatly reduces
transportation and storage costs.
& Long shelf life— Can be stored at room temperature
for up to 2 years, ensuring a stable supply.

W' Eco-friendly — Reduces carbon emissions during
transportation, aligning with sustainability trends.

MIGHTY Oat M.LK Powder

B9 REBEZEW (90%) ~ hFim -~ B
RIZHABR : 2418 B

HERE

Ingredients: Oat extract (90%), coconut oil, salt

Shelf life: 24 months
Made in UK

https://mightydrinks.com,

JOI Organic Oat Milk Powder
B9 - B

RIFHARR - OfE B

EERE

Ingredients: Organic oats

Shelf life: 9 months
Made in USA

https.//addjoi.com

MYLK MADE Oat Mylk Powder

% FREDY (98%) ~MEEH -~ BE - RS (L
5 ~ WEE T E5)

{RTZHARR : 24188

Sl S

Ingredients: Oat milk powder (98%), pea protein, sea salt,
mineral salts (calcium carbonate, dicalcium phosphate)

Shelf life: 24 months
Made in New Zealand

https.//www.mylkmade.co.nz,
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BLUE FARM Pure Oat Base
P % 100% A
Qe _ar, fRTZHARR : 1218 8
PR = @) &) EERE
£ pARISTAOAT BASE Y S
oueM q - st : Ingredients: 100% Organic oats
= (3 O : Shelf life: 12 months
Made in Germany

https://en.bluefarm.co

NIMBUS Oat Milk Mix

.. (®) % BNEEEE (93%) ~ BRI
YT e W IRERES - B ERE
= {RTZHARR : 618 7
§3 EELE
o N\\\__K Ingredients: Australian oats (93%),
s avocado oil powder, calcium
= carbonate, salt, Xanthan gum

- Shelf life: 6 months
Made in Australia
https://www.drinknimbus.co,
THE MINDFUL OAT Oraanic Oat Milk v OVERHERD Oat Drink Powder
rganic Oat Mi . R %) -
Powder (Unsweetened Original) _. ?%Cfﬁmgéﬁfiﬁ(% E}“f E?ﬁ% WBE
B - BHEEEDNN GRE) - BHEEIopEbE “ti g BI2
RIZHAR : EHEEFRETIE ol RIS 1285

NEKREE

Ingredients: Organic oat milk powder (avena
sativa), organic sunflower lecithin

Shelf life: Data not listed on the official website
Made in Canada

TERE

Ingredients: Organic gluten free oats
(68%), coconut MCT powder, chicory
root fibre, calcium carbonate, vitamin
B12

Shelf life: 12 months

Made in UK

https://overherd.uk,

FOWDER

oAT MiL :

https.//themindfuloat.ca

=,
g‘z s, )
Ui z‘t"fﬁ‘: OAT BELLA (#% H5) Instant Hydrolyzed
/ %i* " Oatmilk Powder
T " ¥

FR9 1 ENEE - B R

RIFHRR - EXEERETIH

EYETG

Ingredients: Australian oats, enzyme

Shelf life: Data not listed on the official website
Made in Taiwan

https://www.oatbella.com.tw,

13
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OAT MILK EVALUATION:
A PRACTICAL GUIDE FOR BUYERS

UTENFBIRELIREERE

AN\
Y \

R mEBERERE

RERERSE
A REARIEE - MR ZITRAVAE
FE - EAHEDERHERERS
RIERASSRY - fINEHBRE
=B (8730 %k) - BEWMEH
REEABFERLTIED - N EERRIRS
RMEE °
BEREDNEATERERORES
£ RAHSESHERRXEEREEN
IRk

KE
TREESRETMANREREREL

AN
BREENDBE  BRB
ANEBRNER °

EHIHE@'J
Q%HEE/U\\HD %ﬂ% N ﬁﬂ"%%ﬁgu*
BEIERERHEEIRVEE -
5HJHE
ARAORK  AD@REEIIAZEICIME
THENM R MAE - S EIBINAERERE

B SHENLRERTAEE -
- J

mIAE
BRI AR
BERZINZHRABEOME > MIFSIRES
{E2RRE - MRBBEENILBORKERA
FHOK -
ERELEHESE
ERHSEREARREBRKNEE - BN
=8 (UHT) RHE -

J

As oat milk continues to gain traction across Asia, it is
essential for food importers and retail buyers to understand
the key quality indicators when sourcing this popular dairy
alternative.

The following framework outlines the main criteria to
consider when evaluating oat milk brands:

Ingredient Quality and Transparency

Oat Source & Content

Assess where the oats are grown and whether the sourcing region
is known for purity. Ensure that the supplier can provide laboratory
reports verifying the absence of contaminants such as glyphosate
and heavy metals (arsenic, cadmium, lead, mercury), which may
occur naturally in soil or result from environmental pollution.

Pay close attention to how much oat is actually used in the formulation
of oat milk, as its content directly impacts the nutritional value and
texture.

Water Quality
Clarify the origin and treatment of the water used in production.

Additives
Favor products with minimal additives, avoiding excessive stabilizers
or artificial flavors.

Sweeteners

Some brands add sweeteners (e.g., maltose, cane sugar) to appeal
to certain consumers, but these may not suit health-conscious
consumers.

Oils
QOils such as sunflower or rapeseed are often added for texture,

contributing additional calories and fats. The nutritional value of
these oils varies and should be considered.

J

T [ )

Processing Methods

Enzyme Hydrolysis

Premium oat milks utilize enzymatic breakdown rather than
excessive heat or chemicals, resulting in a creamier texture and
natural sweetness.

Pasteurization
Low-heat pasteurization helps retain flavor and nutrients more
effectively than ultra-high temperature (UHT) processing.

J
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$1EE 58 COVER FEATURE

~

Nutritional Profile

Protein and Fiber
Higher levels of fiber (notably beta-glucans) and protein indicate
stronger nutritional value.

Fortification

Most plant-based milks lack the calcium, vitamin D, and protein
levels found in dairy milk. Seek products fortified with calcium,
vitamin D, riboflavin (B2), zinc, and other key nutrients.

Beta-Glucan Content

Check for labels or claims regarding beta-glucan, an oat-derived
soluble fiber. Regulatory authorities in Europe and the US allow
health claims for products containing at least 3 g of beta-glucan
per day.

4 N [

ARk R k&

HBE
BERERDEZERIEBMEE - ~ER
KRR~ 451R ~ AIIDBERR -

[k

Taste and Texture

Creaminess
High-quality oat milk should be smooth and silky, not
watery or chalky.

Flavor
BB FEMIBESL A - DUXRSLHE 2 A neutral or mildly sweet flavor is preferred, especially for
F EFASHEEMBEMIRE - use with coffee and tea.

- N\ J

)

_/// N [ )
N~ AIHEM RB1EIREE Sustainability and Ethical Sourcing

ASHhIRER
RELREBBEMINES  AIXFER
AR DAREED ©

Local Sourcing
Oats sourced from nearby regions can support local farmers
and reduce carbon footprint.

PRREIEES Certifications

EBAEDENER  WAEK - IEERNE Look for recognized certifications such as organic, non-GMO,
kP FIERREE - or carbon-neutral.

a4t Packaging

FEDNME - BREE (WFSCRERIN
FIEIUIRY) R BT

Eco-friendly options, such as FSC-certified cartons or
recyclable materials, are increasingly valued in Asian markets.

TISERER K

MR A

BB neMNIMBE EER AR - B RIFTTIERAY
MIBERD AR R DT RS LE °

AR

ERIMAORZNTS (WNE - BRE
D) FEREE-

INEISEEREESE Small & Family Pack Options
BNEELEET  REZIFEELEUR - Single-serve packs for convenience, family-size for value.

. AN J

Market-Specific Preferences

Barista-Grade Options
Brands that offer barista-grade oat milk—formulated for
superior foaming—are in high demand for café applications.

Halal Certification
Critical in markets with significant Muslim populations (e.g.,
Indonesia, Malaysia).

15
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? REPMEEME? EERSBE?

21 KE o THE EMNERENSEMAEZBEFASERE

l&t%]‘%@%‘i‘kﬂ“% BERIA TR » B2 —E
TRAE R E T B G o

Is oat milk vegan and nut-free?

Yes, most oat milk brands are both vegan and nut-free,
making it a good dairy-free option for those with nut
allergies. It's a versatile choice for anyone following a
plant-based diet.

? REMEEEBE?
ERAR BRI E TN -
© FLRRERRENERERE -
T BLRARENTBRORUSAMASHRER

Is oat milk gluten-free?
It depends on the brand and where the oats are sourced.
e  Some brands use certified gluten-free oats.

e Some brands may contain trace amounts of gluten due
to cross-contamination during processing.

? MRREMHEERIE > AHESSER
539
BENFOEDORERRELSS | TEEBRT B
ZRRERORNOMARAED  ERENFER
FIROBA -

Why does oat milk contain sugar if no
sugar is added?

The natural sweetness in oat milk comes from the oats
themselves! During production, enzymes break down
the starches in oats into natural sugars, giving oat milk
its mild, sweet taste without added sugar.

? RENThERE SRR ?

F—7 - H S REDEREMIHIE (NSTRHET
mﬂﬂ)%%%%@’EEE%QEEEmK%W%
Bp o

Are oils in oat milk unhealthy?

Not necessarily. Many oat milks use plant-based oils,
like sunflower or rapeseed oil, to create a creamy
texture. These oils provide healthy unsaturated fats.

7 SR E R Y AR 2

BILA > (BREIREZIARNEEIT H 242231908 - WBESE

FIEENYER > ZREESDEESMRRMERN Tk

EIZTI) 2By - ERER—MRIEINMIAUTESD » DR
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Can | use original oat milk for coffee?

Yes, you can, but regular oat milk may not produce rich

and creamy foam. For better results, it is recommended to

choose barista-style oat milk specially formulated for coffee.

These products typically contain additional ingredients to

improve foaming and blending performance, such as:

e Extra fat (for example, about 3g of fat per 100ml,
compared to around 1.5g in regular oat milk)

e Stabilizers (such as dipotassium phosphate) to help
prevent curdling when mixed with acidic coffee

e  Thickeners _\
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HAETESR - AERALAGHAS (ANZ=TEHTm ~
FmE) HMENEZEMORTNERRREE -

Other Ingredients and Factors Affecting Foam

Protein Content - Higher protein levels help stabilize the foam structure,
resulting in longer-lasting and finer foam. Some barista-style oat milks
adjust their formulas to increase protein content for this reason.

pH Adjusters - Regulating the acidity or alkalinity of oat milk helps
prevent separation or curdling when steamed or mixed with coffee,
making the foam more stable.

Emulsifiers - Emulsifiers such as lecithin promote better blending of
fats and water, thus enhancing the smoothness and stability of the foam.

Water Ratio - A high water content can make oat milk too thin, making
it difficult to create rich and dense foam. Some brands reduce the water
ratio to achieve a thicker consistency.

Degree of Oat Hydrolysis - Oat milk that is enzymatically hydrolyzed
tends to have higher natural sugar levels, which improves mouthfeel
and the fineness of the foam.

Type of Oil Used - Different types of oils (such as sunflower oil or
coconut oil) can affect foam formation and texture in various ways.
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COW’S MILK vs OAT MILK -
DIETARY SCENARIOS
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Choose Cow’s Milk If...

You require complete protein (e.g. athletes,
growing children)

You prefer natural sources of calcium and vitamins
(without fortification)

You do not have lactose intolerance or dairy
allergies

J

Cow’s milk and oat milk each provide unique nutritional benefits and
are suited to different dietary needs and preferences. There is no
absolute “better” choice—selection should be based on individual
health goals, dietary restrictions, and lifestyle considerations.

Best for Protein

A cup serving of whole cow milk provides 8 g of high-quality protein
with all of the essential amino acids (60% of the Recommended
Daily Allowance for toddlers, and 40% of the RDA for young
children).

Best for Lower Fat and Vegan Diets
Oat milk is generally lower in fat and suitable for vegans and those
who are lactose intolerant.

Best for Cholesterol
Oat milk is naturally cholesterol-free.

Best for Low Sugar

Some oat milk varieties have lower sugar content than cow’s milk.
To minimize sugar intake, select unsweetened options whenever
possible.

Best for Other Essential Nutrients

Cow’s milk naturally provides nutrients such as riboflavin,
pantothenic acid, niacin, zinc, iodine, selenium, and potassium,
whereas oat milk typically requires fortification to match these
levels.
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Choose Oat Milk If...

You avoid lactose or follow a vegan diet
You seek soluble fiber (B-glucan) for heart health

You prioritize environmental considerations -
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THE BEST TASTING
BUTTER COOKIE IN THE WORLD -
LOWREY BUTTER COOKIE

All Natural, Hand-made,
From New Zealand

Only made by 4 simple ingredients
with 44% NZ Organic Cultured Butter

PLAIN & COFFEE

RASPBERRY MATCHA BLACK SESAME CHOCOLATE

Learn More: lowreyfoods.com  Contact Us: sales@sukibakery.com
18



Lowrey Crunchy Cheese

Low-Carb Ketogenic Diet «+ 100% Cheese
High Protein + Great Source Of Calcium - Gluten Free

Lowrey Nougat

Peanut & Almond Flavour
All-Natural Ingredient - Classic Package

UG A T

/

P —

Ice Cream Powder &
Yoghurt Powder

Only Requiring Adding Water
Made in New Zealand
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Singapore’s fastest
growing baby food brand

15,000+ 5-star reviews

no added halal-

sugar ifi
2 sgalt certified

® *_f | E Organic Brown Rice Puffs

< ‘blossom

z ice Ceraal
anic Brown Ric
m umpkin

instagram | @little.blossomco
shop | www.littleblossom.co
mail | hello@littleblossom.co
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THE PEOPLE & STORIES BEHIND ESG
THROUGH GOOD FOOD
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TN A Boxgreen » DA & R AJ aJ fa 44 Singapore’s Boxgreen and Hong Kong's Hello Cocoa and Hong

MALEHE > WIE—RRNKABRAT o it Kong Aquaculture are more than just natural food companies—

P& T BARIBHARERANE SR » BEKR they are outstanding examples of how business can create

TIES R IR, AIFEEA AL BREALTR positive change through food. Beyond offering wholesome, healthy

ERHHEEE (SEN) A+t - 1B{tiAct products, these companies empower disadvantaged groups—

S BB S HEE - BEEBALEE - including ex-offenders, individuals with intellectual disabilities,
. NN e o and those with special educational needs (SEN)—by providing

_ihﬂtﬁ » MEPINZSER - BAEHENA skills training and pathways to independence and dignity.

R EERE - F1F0 » HUFSE - RFRIREE

—8=15 > %mAs By choosing to support these companies, you're not just enjoying

good food—you’re helping to build a more inclusive and caring
society. Eat well, do good, and feel great—all in one bite. Isn't that
a win-win?
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A +—75F] > Andrew Lim (/&) #0 Walter Oh (FZ) Alir
Boxgreen - {E302E AR ER/ N BMITF BN R(ED ©

Eleven years ago, Andrew Lim (left) and Walter Oh (second
from right) launched Boxgreen as a small two-man team with a
big mission: to do good through delicious, wholesome snacks.

Nk mkgEBoxgreenE— R EBBREI M ZRER Boxgreen, a Singapore-based Certified B Corporation, is an online
AT BB SR TESNEERAZTE platform specializing in subscription-based natural and healthy
& o H20145F 8|37 DA% » Boxgreen2 4818 snack boxes. Since its founding in 2014, the company has sold over
O0EBRZEENESD - R TIEHEEEKNER 6 million snacks and drinks. Beyond delivering nutritious snacks,
4\ » Boxgreenth E HiNE BsS A #1EE - AIEH Boxgreen is committed to making a positive impact by supporting
HAALFEFHRBEEAL » BthHREEEENT individuals such as inmates and those with special needs.

SRR R - TEimiEE S e -
Inclusive Employment: Empowering Marginalized

HERSE - IAESSSAEE Communities

Boxgreenfytt & iz R R - BR At the heart of Boxgreen’s social mission is inclusive employment—a
EEEANBPEZEIE s EaESEE belief that everyone deserves a second chance and the opportunity
fe o BMESEERITFALE - to thrive, regardless of their background or abilities.
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EETRF - BE#TFSF - MANUFACTURING - PARTNERING WITH YELLOW
B EE AL RIBBON: SUPPORTING EX-OFFENDERS ON
E20194E48  Boxgreen iEiBEL [t THEIR JOURNEY FORWARD
BB E S E G IERR - ERE Since 2019, Boxgreen has partnered with Yellow Ribbon Singapore and
BURAIRRAZ T 14, 000 5 IR A A EERR I PR the Singapore Prison Service through the Private Partnership Scheme,
TATHEEEES RMEENERIEI - 25 setting up a 4,000 square feet production facility within Changi Prison.
HEAEMTIEEES  RHRLRRIEFER Here, inmates receive hands-on technical training in food production,
AT A - equipping them with valuable skills and real work experience that enable
successful reintegration into society after release.
IFEE
s RI85ZMWILIERMEE  #BhBoxgreen Impact at a Glance
i ~ PBEMBERY) e 185 inmates in Changi Prison trained to help blend, sort and pack
o 241333564/ NEEfY TIERIEZE the snacks
s FERFEEMIEEE417.950%TIl L e 333,564 hours of total working and training provided to inmates
Mt EEA e $417,950+ of social capital generated in utilization fees and wages
© SEAIRARZEEEMRIE e 5 former inmates hired in logistics operations
*  {XRAEE30004HZ R 1,000/ ARE e 3,000 snacks and 1,000 drink bottle are produced daily

A £ MINDS HESETE - A £EFTESRE FEtWoodlandsI#AEFIFHIEE B -

MERENZRHAENALTNORBEIE -

The production supervisors travel from the Woodlands office
to Changi Prison Complex every morning, guiding and
supporting inmates in their daily work.

The collaboration with MINDS.

BHIE % - BEIMINDSHBE : FULFILMENT - COLLABORATION WITH
BREHEEATRIEEE MINDS: EMPOWERING THE DIFFERENTLY-
SRS A LEREER (MINDS) fi% ABLED
e 2022$3§M|ND5§ﬁ¥§é§m’ﬁ‘gﬁﬁfégﬁ—&:é) Boxgreen’s partnership with the Movement for the Intellectually
#R1& - Boxgreen RE BB HIKFREA T RERIHE Disabled of Singapore (MINDS)is a shining example of how business
W - EEBbPHRAEE - and social enterprises can work hand-in-hand. By establishing
- a post-production facility at MINDS Woodlands Employment
IEERE Development Centre in 2022, Boxgreen has created meaningful
o Rf# 7,523 /NEFIEHIIF MINDS 2 ns& employment for individuals with special needs.

o 267% 2MMEEEZER Boxgreen
I3 MINDS 25 $34,916.93 7T 5
« PABINARESZ—ABHBREAL

Impact at a Glance

e 7,523 hours of training provided to MINDS clients
e $32,261 in wages/payments made to MINDS

e $2,655 meal allowance paid to MINDS

e 1in5 of Boxgreen’s staff are differently-abled
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* [FAI00%A BB ELEAR

s OEREZEMEABFLEME

SUSTAINABLE SOURCING -
SUPPORTING FARMERS AND
THE PLANET

Boxgreen’s impact goes beyond people—it
extends to the environment and the communities
that supply its ingredients. The company sources
natural ingredients directly from farms across
Southeast Asia, the USA, and Africa, ensuring that
farmers receive fair and sustainable incomes. By
processing ingredients locally at Changi Prison,
Boxgreen reduces transportation emissions and
supports local economies.

Key Sustainability Achievements

e 72,993 kg of “ugly” fruit and vegetable waste
saved through upcycling into Imperfect Drinks,
a cold-pressed juice brand under Boxgreen.

e 100% recyclable plastic packaging and boxes
e  Cartons made from 100% recycled materials

Whof -
Esom
Sh © plany,
Qcks and dr.:.l: baseq

nd homes!

to offices -

Drop us o fne:
+65 97716648
sales@boxgreens

www boxgreen.co

boxgreen

snack good do good =

SNACK g0

A SEIINEZE AT
RERBESTEN
%AA

= o
< xm

Providing pantry
snack boxes to
various companies
in Singapore.

CIERTINIKERE T 66 BRI AL
AR EtH -

66 vending machines
deployed island-wide.
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Boxgreen EUUARERALIA - BFEFRE
FH - BAREBEALTS  SATEKES
TCANSE M

s 29%E8T#508%

o HESEEAS

s TMHBTHEH68%

s EEE2%EBTMHE

*  30%BIMRBFFEEBSE

» BoxgreentIE Tm=EE
iE 96% - BEREKFHN
53% ° ATJA2023 FHENME
SkillsFutures: 3% o

The company’s 96%
employee satisfaction rate
(compared to a global
average of 53%). It received
the SkillsFuture Employer
Awards 2023 (Gold).

A4 PEOPLE

OPEN HIRING AND DIVERSITY: A GENTLE,
JUST SOCIETY

Boxgreen’s open hiring policy welcomes individuals from all walks
of life—regardless of age, past incarceration, disabilities, or other
backgrounds. The result is a workforce characterized by diversity and
resilience:

e 29% of staff are above 50

e 6 nationalities represented

* 68% female staff

e 1in 4 of management team is female

e 30% of staff have stayed over 5 years—a testament to the supportive
culture

FIFRRE

Boxgreen #E—HMRAMMERETE - =AM AKKE
BRMEZES  ARBERTERIRMAE - LERBEENE

BUSINESS OUTLOOK

Boxgreen plans to expand locally and internationally by
strengthening its digital presence and launching new
products. Upcoming initiatives include entering the US
market, opening retail and pop-up stores, and growing its
hotel food service business.
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EEF (Louie) Z—RELE - REEENSEE AL
KErRmEEER - FA—BEFHREEHEE SEN) ZFMR
o LouieREEGRE  EMERAZE  WRABRBAZIIIE
A BT - R BEKELARREMAEE - KK
RftbalHe MMrap4 ) AttigamF IRE DHErE NRE -
LouieM i EENMEZ —BRRAIEIRTE - EE—IBENEHEBFRE
R R TETE  REBEEMKEEA - | SGELEE
gz TRIAT 4 MR O— R EHSENSF LR RBEERETF
HEFTE—EREEENRE -

Louie Lu (Louie), a Taiwanese father living in Hong Kong, has
experienced many ups and downs in his life. As the parent of
a child with special educational needs (SEN), Louie moved to
Hong Kong years ago and twice attempted to start ventures to
support families like his own, only to face setbacks each time. Yet
these challenges never extinguished his entrepreneurial spirit;
instead, they became the driving force behind the founding of
“Hello Cocoa,” a local handmade chocolate social enterprise.

Louie's story is more than a tale of entrepreneurship—it's a
journey of love and perseverance. He often says, “We become
companions because we share the same struggles.” This
encapsulates the original intention behind Hello Cocoa: to
create a warm, loving home together with SEN youth and their
caregivers.
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Hello Cocoa’s specialty store located at
Tsuen Wan West MTR Station.

ERXBPEZE > sHIREBEESENTF
LRIAGER ?

(A AP 4E ) AOEE R BS 30 JE1B3R - 2022
F > Louie G b H T ARZEN B RESENTT AT
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HARE - HERDS  EREITREEE
BRIEHEY  2HEEMEES -

HERTI AT E AR R R T B EM By
{S&IE > Louie R BRLULTNEE - IFRER 7
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BIFTIE ©

LouielRA TSENFR&EE - I RERE
TRE] - fREER - 28— ISEN
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HRZEPL  BSENFREHRRERS
HNRRGHE -

<« TEIEIp 4 RUMEAEES (Louie) -

Louie Lu, founder of Hello Cocoa.

A4 PEOPLE

COMBINING TAIWANESE ARTISANAL
CHOCOLATE CRAFT AND DIVERSE JOB
OPPORTUNITIES

In recent years, many Taiwanese specialty chocolate brands have won
international recognition, inspiring Louie to return home and learn from the
best before bringing these artisanal skills to Hong Kong.

At Hello Cocoa, you can witness the entire “bean to bar” process firsthand:
from roasting cacao beans, grinding, and cooking to molding, every step
is completed in-house. Customers can experience the magic of chocolate-
making up close, while SEN youth are offered diverse work opportunities.

The complexity of handcrafted chocolate production means that there are
roles for everyone—from front-line retail to back-end production—allowing
SEN youths to contribute based on their personalities and abilities. “Cocoa
has a 3,000-year history with many stories to tell. It's also a medium for
cultural exchange. Through participation, these young people find their
strengths and identity, interact with others, and gradually build self-
confidence day by day.”

WHEN PARENTS GROW OLD, WHO WILL CARE
FOR THE FUTURE OF SEN CHILDREN?

The path of Hello Cocoa has been far from smooth. In 2022, Louie
established a SEN Cocoa Garden in Sha Tin’s Ha Wo Che Village, offering
cocoa culture exhibitions, workshops, and activities for SEN individuals.
He also partnered with special schools to provide parent-child vocational
training, where students could learn chocolate-making, sales skills, serve
as exhibition guides, and intern in the shop—all with parental support for
holistic skill development.

Although the project was forced to pause due to the property being sold,
Louie never gave up. He appeals to the business community to support
social enterprises with affordable rents, giving them more resources to
serve the SEN community.

On the retail side, Louie also set up stores in shopping malls and Eslite,
but due to the sluggish retail market, it eventually had to reluctantly close
most of its physical businesses and only retained the store at Tsuen Wan
West MTR station.

Louie understands that “SEN children will grow old, and so will their
caregivers.” His ultimate goal is to establish a “SEN Dual-Aged Estate”—a
comprehensive facility combining a sheltered workshop, care home, and
support center, providing lifelong and all-round support for SEN children
and their families.
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Recently invited to Link REIT headquarters to host an
inclusive chocolate workshop, allowing participants to

experience handmade chocolate-making.

BUILDING AN
INCLUSIVE
ECOSYSTEM

From the cocoa garden, MTR
shop, online store, workshops,
markets, and alliances to a
central kitchen and restaurant,
Louie hopes to piece together
all these SEN-focused opportunities and platforms
into a large, inclusive ecosystem.

Two years ago, Louie opened a 2,500-square-foot
central kitchen in San Po Kong, currently employing
13 SEN parent-child staff members—continuing to
embody the spirit of inclusion.
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Hello Cocoa crafts 50+ artisanal chocolates in Hong Kong
with single-origin Taiwanese cacao.

“SEN SE”: REDEFINING SEN

Louie introduced the innovative concept of the
“SEN SE” community. “Special educational
needs is a definition used by the education
authority, which focuses resources only on
school-age children. | want to broaden the
meaning of SEN—it can also stand for Special
Effort Needs. My goal is to promote ‘SEN SE,’
empowering the SEN community to become
Self-Esteemed or Self-Employed individuals.”

“‘We become companions because we share the same
struggles. This marginalized group—about 8% of Hong
Kong’s population—deserves a home where SEN
individuals and their caregivers can co-create, share, and
thrive together.”

— Louie Lu, Founder of Hello Cocoa
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Wallace =2 @ TH#RKEEEZTHEREE DA
HES  BERLESEL  PEEREZTHRRHE
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(EEIEERE » AL RRICEEETL - )

A TRASHRHMEREERN (ANLEE) TFR1HA Alex
Al BRURORAFEHNEEER  EMRENSIEE
BERRMELE B - RRIESAAELER -

Hong Kong Aquaculture, located at the Yung Shue O marine
fish culture zone in Sai Kung, was founded by Alex ten years
ago. Adhering to ethical and sustainable farming practices,
the initiative allows the public to purchase high-quality local
seafood at fair prices, while also revitalizing Hong Kong'’s
fisheries industry



Launched in 2022 by Hong Kong Aquaculture in
collaboration with the Autistic Children’s Life Development
Society, the “Aquaculture Empowerment Project for
Youths with Autism” was awarded funding from the Social
Innovation and Entrepreneurship Development Fund in
2024. To date, the Project has provided 18 months of
professional training and work experience to over 130
young people with autism, intellectual disabilities, and
special educational needs (SEN). The Project aims to give
autistic youth and their parents hands-on experience in
aquaculture, helping them learn practical skills, gain job
opportunities, and gradually establish their own small
communities. The long-term vision is for participants to
eventually operate and manage aguaculture businesses
independently, producing and selling their own seafood,
and achieving self-reliance.

Since the Project's launch, response has been
overwhelming, with each session’s slots quickly filled.
Some parents have had to apply multiple times before
successfully securing a place, reflecting the urgent
demand for such professional training in society. Most
participants are referred by school teachers, social
workers, or NGO staff.

Wallace, founder of the Autistic Children’s Life Development
Society, is himself a parent of a child with special needs.
His son, Joshua, has autism, mild intellectual disability,
and attention deficit. Because he deeply understands the
challenges faced by these families, Wallace is passionate
about creating more opportunities for autistic youth to
grow and thrive.

Wallace shared, “Although children with mild intellectual
disabilities generally have higher overall abilities, in certain
areas, some children with moderate intellectual disabilities
perform just as well. This reminds us that appropriate on-
the-job training is crucial—given the right platform and
guidance, many of these young people can realize their
potential in suitable roles, without being limited to sheltered

\

workshops.” =

A TRTEE) AIRA Alex () R TEER
IR AFA Wallace -

Alex Lam (left), founder of Hong Kong
Aquaculture, and Wallace Lau, founder of the
Autistic Children’s Life Development Society.
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The Project includes a 5-day paid aquaculture
training course, allowing participants to earn HK$70
per hour while gaining hands-on experience.
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HAKR  EBEHEES

Wallace’s son, Joshua Lau, a Project participant,
won gold in singles and pairs figure skating at
this year’s Special Olympics. Despite autism,
mild intellectual disability, and ADHD, Joshua has
achieved remarkable breakthroughs in music,
sports, and the arts, thanks to the support of caring
mentors.

Photo: Special Olympics Hong Kong
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In Asia, a growing number of hotels are not just embracing sustainability—they are redefining it through

innovative practices that benefit both the environment and their bottom lines. The Datai Langkawi in
Malaysia and Park Lane Hong Kong exemplify this commitment.
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THE DATAI LANGKAWI
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Nestled in the rainforests of Langkawi, Malaysia, The
Datai Langkawi is a luxury resort leading the way in
sustainability. Its mission: achieve continuous zero waste
to landfill by maximizing recycling and upcycling efforts.

Here are the 2024 highlights:

98% of food waste transformed into compost for
gardens, spa skincare, or donated as animal feed.

30+ tons of compost produced since 2019, saving
over RM 200,000 on fertilizer.

9,588 kg of waste oil collected - mostly sold, some
upcycled into spa candles and natural soaps.

96% of dry waste diverted from landfill by banning
single-use  plastics and  recycling/upcycling
materials.

223,309 glass bottles, 115 kg of Styrofoam, and
1,867 kg of ceramics crushed and recycled.

(BTE) BRAENEREBRNLEINIERIRERR
BIRRMFNRIGIIFANE# 2 » ERAIRS 2019 & ~ 2021
&~ 2028 FEF 2024 F5FE FarthCheck ECO 858 (3R
) o

(previous page) Nestled amidst the lush rainforests
and a pristine private beach of Langkawi, Malaysia,
The Datai Langkawi has earned EarthCheck ECO

Certification (Silver) in 2019, 2021, 2023, and 2024.




jBkE HOTEL

FIFHER B D ETEE T BT
RNEBE > BERYER -

Circular farming techniques
transform kitchen and spa waste
into fresh produce and herbs,
closing the loop from plate to
plant.

EREBIIAThe Datai Pledge & &8RS Irshad
Mobarak@ —UZZNENER - BARERRES
MHBBER - thRORMSBARSBM RFER S
BHESEARAAEE I E AR EN TR AT ER
MAARE -

Irshad Mobarak, Chief Advisor of The Datai
Pledge—a conservation and sustainability

fund established by The Datai Langkawi - is

a renowned naturalist, conservationist, and
educator. He has recently been reappointed as
the Ambassador of Langkawi by UNESCO and
the Langkawi UNESCO Global Geopark.

#

e WY o S

BBRERIK - BERRFINREHE
it ERBEEY—E8E -

Permaculture at The Datai includes
wastewater harvesting, food scraps,
and an outdoor aquaponics system -

growing plants with the help of fish.

EERNSRBREHEIE700A T RYIEN -

WAOEE 80% - 4/ \BEFTES0% » AR BGEE Y| WIEih BB —E]in i

RIGRAMIERLE 21 REITHHR > REELR B0 SR E R RYIMERAE

FESRAVIERE - » HRERp EFEZENET] -

Each day, a high-tech compactor reduces Glass bottles are crushed with

700 kg of food waste by 80% in weight and shredded plastic to create

50% in volume. Over 21 days, worm farms sand for resort paths and

and compost bins transform it into nutrient-rich gardens, with surplus sold to = ; ——

compost for the resort’s gardens. construction companies. -m #’l LA e



HEHEBE

PARK LANE HONG KONG

- 2 = _:-':-:SW =

41

WMEBEEFEEM &2 The Man Behind the Greenery: Chief Florist, Gentian Tal
BSHEA P AZEMRGTEESSEHE R 2%%8M I  Gentian holds a Advanced Professional Diploma in Garden
ERXEERER BIEEA - MIFNMELTIBRESER > BEAF  Design and Management from the Chinese University of Hong
BEEHETBt—F a5 - Kong. His first job after graduation was as a trainee florist at
the Mandarin Oriental. Today, he not only manages the rooftop
farm but also handles all of the hotel’s floral arrangements.



R REERHEES - EEERT PR

Mo B 2016 F#E - HFEEEMNBRE (B

) #FREFTHERE 2,000 EHRMZEHE

B - UARTT X EERE 0 ELAR - FER
RAT  HHEEEBEHEER - ETESSF
RBEHEANETRIVEA  ERETHIE
B IERSERE) BS -

BIFFIR{RIEHE » SHE—2 &R

RERETE : B RAFIEELERE

2°C » BERBHEM o

REATEME : DAMNES ~ 558 « AEERE

R REMALEEE .

FHREE : EABEESAF AR BKIEE

ke N\BRI(LEBER -

B THREW: aVEXBEEEE TEH
SRR

Nestled in the heart of Causeway Bay, The
Park Lane Hotel stands as an urban oasis.
Since 2016, Chief Florist, Gentian Tai has
transformed the rooftop into a 2,000-square-
foot farm, cultivating over 50 varieties of
fruits, herbs, and edible flowers using natural
methods. Supplying the hotel’s restaurants
and bakery, this initiative not only saves the
hotel six figures in annual food costs but also
truly brings the “farm-to-table” vision to life.

Innovative Green Measures

B cool & Efficient: The green roof lowers
temperatures by 2°C, saving electricity
and reducing carbon emissions.

Bl Zero-waste Farming: Coffee grounds
+ soy pulp + sawdust = homemade
pesticide-free compost.

Bl upcycling Genius: Recycled 5L water
bottles for irrigation; plastic bottles as
seeding pots.

Bl Zero Food Miles: Harvest goes straight
downstairs - no transport needed."

jBkE HOTEL

AR - REEEE - IRERS -
Seasonal eating - growing different crops
throughout the year.

BEeEEEERA T RERTE  AiHmIEAR
REFHERETE -

Over 1,000 edible flowers are used daily in the
hotel bakery, adding natural color and health
benefits to cakes and desserts.

B Y Y (L N o TR
NEBEEEERE  MEHR -
Upcycled mini bottles become seeding pots -

waste not!

BIBENRRTENERE 8 =ZBE - ¥EE B
E RS ME - BEY - 5% #6550 KBS
BEEARTEGD -

The home-grown pansies, lobelias, summer violas,
butterfly flowers, autumn lilies, marigolds, goldenrod,
mint, and more are very popular among the hotel’s chefs.
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ROGANIC.HONGKbNG.
Kie EIR x Al SRR

. e S

MICHELIN-STARRED DI VINGIWVITH

r’ﬂ,SUSTL : SOUL

Roganchj{FJE‘Hﬁ*ﬂﬁ_ﬁizt?‘?ﬂﬁﬂh BB E
IRAEBRANEE > RERZEERIKE > BRZE
Y.&%E/EE’] B T’E% o X EfSimon Rogan (MBE
@Jfﬁ) E T > RoganicLARIFTFIA » iKEIRZRIA
TIE’;“" HEl > BNER A E‘E’K%EW °

Roganic stands at the forefront of Hong Kong’s modern
dining scene, earning a Michelin star for its creative,
ingredient-driven cuisine—and the city’'s admiration
for its passionate commitment to sustainability. Under
the vision of Chef Simon Rogan (MBE), Roganic
continues to redefine luxury dining by weaving eco-
conscious practices into every aspect of the guest
experience.

AP RoganichtZ BB AEAKFIE—HAFTIL -
[ERRBAHTFHRBEARY o

Roganic reopened in February at its new, larger
Lee Garden One location, featuring interiors with
upcycled local wood.
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I

5| FhR B BEFRIF

B 201 REAPIRERE » Roganio—ELZ B ERAIFTAIES - REIEE - BEEM
BEZTNEERD  BEEUAMBEERUSHENARSE  THIER=
EXTENLESEIRE - RO -

FRIRogan® ¢ [HRPMIFERXKERBRERX ZRHL - TERFATES
mE o | BERINHHRRARZELN - BFNREFINE » EREAEE

BESER -

A New Era of Green Gastronomy

Originally launched as a London pop-up in 2011, Roganic has become
synonymous with culinary innovation. In Hong Kong, the restaurant offers a
flexible, personalized dining approach. Guests can select from a dynamic
set menu featuring sharing-style main courses, creating their own journey—
whether it's a swift three-course lunch or an indulgent, multi-course feast.

Chef Rogan explains, “We’ve made sustainability approachable and delicious,
without compromising on creativity or quality.” The menu reflects this ethos,
with each dish designed for sharing and additional plates available for those
wishing to explore more.

A> THRBETERISA

Hesins

>~—8Xal °

-

Lunch and dinner feature
shareable main courses
for the whole table to

enjoy.

‘JIL n-’ .-..i--
7 [kl |

'r’w

i B
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Roganic BB ERETRERR - ERES—
HEH - BEGERA ARSI
BE R - EMERELRBHER - 5’
REMITRER -

FHER (8 HK$520) B/ NIz - Al
RMBHEM R EBFROR - AR
ERMBEEREFRARMERE - EA
TN BINACEE R FEL A FFFFRE
i REURLEHBIFS -

Zero Waste, Local Flavour

Roganic’s kitchen operates on zero-
waste principles, making the most of
every ingredient. The chefs prioritize
premium, seasonal produce from
local organic farms, strengthening
relationships with regional suppliers
through regular visits and collaboration.

A sample lunch menu (HK$520)
includes snacks, starters like Farmhouse
Productions tomatoes with perilla and
fermented pistachio, and mains such
as dry-aged Guangdong duck roasted
in floral honey. Guests can enhance
their meal with premium additions like
Hokkaido scallops or A5 Wagyu sirloin,
and finish with a refreshing seasonal
dessert.

A FTHREEN - BB AERS -

Dry-aged Guangdong duck roasted in floral
honey, featured on the lunch menu.

4 EEAdam ThomastsFea/ Nz o

Head Chef Adam Thomas adds final touches
to snacks.
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I

BRI EEEMASETRE Dining in Harmony with Nature
RE S FRIZEBE » Roganic B M Beyond the plate, Roganic’s partnership with HKTimberbank
TEEBARE] HKTimberbank IEF&1E brings sustainable design to the fore. The restaurant's interiors
2= AR R & 368 mh 25 FR i Bl R RO AR AR A are adorned with upcycled wood from Hong Kong trees salvaged
FaRBERABRIEREER - (EAMIEMEE after typhoons or urban redevelopment—each piece telling a
B PARGEBRBEHEEN VIP B 88— story of renewal. From the striking entrance panel to the central
NER R EZEELHEGEBANKE - tree installation and private dining areas, guests are immersed in a
E8ABAIEA Ricoi Wong £ © 1359 narrative of resilience and connection to nature.
RS HEE Roganic &1F » BELAMER Ricci Wong, founder of HKTimberbank, shares: “We're delighted to
BESHES > BRXTHREREABAE see our wood given a second life at Roganic, where diners can feel
EEREL - | a deeper bond with the natural world.”
EEAEM Plan Your Visit
Mk« SESREF| B —HY 402-403 SR Address: Shop 402-403, Lee Garden One, 33 Hysan Avenue,
E|iE : +852-2817-8383 Causeway Bay, Hong Kong

Tel: +852-2817-8383

< FEFAdamER FAREEARE

Farmhouse Productions RICClT\EEl/l\%Z*EFqu '—Mﬁﬁﬁiﬂﬁ@ 2_ ° ﬁﬂEEJJT:EFaCebookEEXI
Al AChunling (%) BIAREIKREE - HEIHSDERE—REK > BREMBARER
o ChunlingBA& A 1 RIEEEY) -

SETE > BRoganiciREEET .

BEFESE o About HKTimberbank

Ricci is a rare and proactive “tree-saving activist.” He founded a
tree recycling group on Facebook, working with others to rescue
trees from ending up as landfill. ,‘

Head Chef Adam with
Chunling (left), founder of
Farmhouse Productions,
which collaborates with
trusted Hong Kong
organic farmers to source
fresh vegetables for
Roganic.

~

» RoganicEEFSimon RoganEiTimberbank
Bl ARicci Wong () -

Chef Patron Simon Rogan and Timberbank
Founder Ricci Wong (right).
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HOFEX 2025

A RIFRBI KA R m

INSIDER’S GUIDE: WHERE TO FIND THE
NEXT BIG NATURAL FOOD STAR

fHInforma MarketsE #JHOFEX 2025 » #§5¢ Asia’s premier food and hospitality trade show is back! HOFEX 2025
S5HI4F16HBEHRHEZREREDRLET - SF returns to the Hong Kong Convention & Exhibition Centre from May
EEeRERA - BEEERRESAMVIAZERH 14-16, organized by Informa Markets. This year, the show buzzes with
ok BENEREERNEREH LI innovation in natural, organic, and wellness foods — featuring everything
BELE o from local start-ups to international brands seeking new partners in Asia.

V HOFEX BMERBBRIT R » SETETIGER KB 2K
1BiB1,600R 2 B MmhE - WIk5|3824,0008 EX -

Held biennially in Hong Kong, HOFEX is expected to gather
over 1,600 exhibitors and brands from around the globe and
attract more than 24,000 buyers this year.
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o HEEmE EEZIKHIG
HONG KONG FOOD START-UPS
EYEING GLOBAL MARKETS

7ki25F HYDROGRO

BRATE  EREEN  SeENSF
R RBRABEN > U2 EBELY - BEBTIHH
FEvR SRR A 2 PR TE SR 5 o

Edible Flowers, Cherry Tomatoes on Branches,
Unique Tomatoes & More

Hydrogro uses hydroponic tech to sustainably grow
a steady supply of fresh, flavorful edible flowers and
tomatoes for the local market. Their farm is all about
nurturing the future and harvesting abundance.

hydrogro.farm

GREEN FERMENTATION LAB

FermaZZ B2k
S ESMBER R E R R BRENSEMEE S TREHRE » &
SEMRAR  BUEE ~ SEEEKHNEEESE  ABEAKEE -

Ferma Coffee

Ferma Coffee is a wild ride for your taste buds—naturally fermented
coffee that's slightly fizzy, a little sour, and bursting with fruity aromas.
It's packed with live probiotics, so it's like a gut-friendly, coffee-
booze-soda all in one. Best enjoyed chilled, it's a unique experience
for adventurous drinkers.

gflhk.net

FULL NATURE FARMS

WMBRR - £X - RATE - FBRER

Full Nature Farmsil {4 Sl RAIE B IS ER E R MR - 32
BB - BRESBOBFSMALER  REMLENERR= -
FEBTHRAEME -

Microgreens, Lettuce, Edible Flowers, Specialty Greens
Full Nature Farms is redefining urban farming with bionic technology
and Al-powered vertical farms. They offer microgreens and specialty
greens that are pesticide-free, heavy metal-free, and super fresh—
boasting triple the shelf life of imports. All seeds are sourced from
the US for top quality.

fullnature.com




NEXTFOOD

Nextfood Bl B#&REH
EEME B RENER -
BRARM T » BOfEKRE ~ B
REHERRBEERI  BER
BEFIANKMEK  S8EE
B EEES -

Nextfood Muesli

Born in Hong Kong and now
found overseas, NEXTFOOD
Muesli is made with Australian
oats, lots of fruits, nuts,
and even dried flowers like
osmanthus and lychee—
bringing a local twist to a
healthy breakfast classic.
High-fibre, protein-rich, and
deliciously different.

nextfood.hk

il :?.J.M;:{w

LOJIS

proteaZE HER f

protea2 B TMIEEARMBAL] MENEREE N—&
BRIEER (ERTERILBEEETHIRBHTAE > JREY
RREPEAENRD) » MARTEERY ~ NIEE R
CHZMEHERENRS  WEE

protea Protein Drink

protea is a protein drink for people who don't like protein
drinks. It’s light, clear, not too sweet, and lactose-free. Made
with pure whey isolate, tea and flower extracts, a hint of
xylitol, and vitamin C, it's as refreshing as it is nutritious.

proteadrinks.com

FAMY WELLNESS

CuppanannoE AR E

VUK i % 75 BEm ANespressoR F B3 - fRuEER T
BN ~ WsR RN C HESE ) EREERNL -
Cuppananno Herbal Drinks

Cuppananno brings ancient Chinese herbal wisdom to the
modern world with convenient, Nespresso-compatible herbal
tea capsules. Using nanodecoct technology, each caffeine-free
blend targets a wellness need—be it sleep, immunity, or detox.

cuppananno.com
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g EIFRRAE R MR E

INTERNATIONAL BRANDS
EXPANDING IN ASIA

kE g A VALFOO ASIA PACIFIC

Mévenpick s i 24 ZLE&

BN RS EEEValfoo IR bt EsE 7 & & - DAFEE
4MEE RO 8B FENARE  ARGREYF
EEE-

Movenpick Greek Style Yoghurt

Valfoo is a leading European dairy supplier with a fully
integrated supply chain. Their Greek Style Yoghurt is
celebrated for its rich, creamy texture and high protein
content, making it a standout choice among dairy products.

valfoo.com

CHEF’S GARDEN

Remedy B R ER

BETENNUBEGE - BAMES > SEEEAEL
B SOBORFABERBEINZ -

Remedy Organic Kombucha

Remedy brews sugar-free kombucha the old-school
way—slow, small batches with real tea and a SCOBY.

The result? A sparkling, gut-friendly drink packed with
live cultures and antioxidants.

remedydrinks.com

SELVEL
kanckol kenckoEﬂiﬁF%Ef
20ZREABMAFREN  BERENSHMEEREE I

WS g |
T |

lk'encko kencko | kencko kencko

g e e R RARTOEMT - IUKENER - (R ERBETT o

i kencko Instant Smoothies

kencko’s shelf-stable smoothie mixes make it easy to get
your daily fruit and veggie fix. With 20+ blends and no need
for freezing, just mix with water and go. Health benefits are

clearly labelled for every need.

g’ ex2|®
NUIARIUAN |

—- kencko.com
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9 ELAth 3R B PEIRRBENREm
OTHER AGRICULTURAL PRODUCTS

FROM MAINLAND CHINA

GENLO

Genloeggs#EREH M

RRBERRE > BHSELERS RABER
Mo FEEEHE - WX EEERERME
ZREAFEER  DEREEARER -
Genloeggs Eggs and Egg Products
Genloeggs is a modern poultry leader, operating
8 advanced farms and 4 feed plants. With over
10 million hens and 3 billion eggs annually, their
closed-loop system ensures top quality, food
safety, and sustainability—driven by science
and innovation.

genloeggs.com

FERIFRSRRR AR T I ?

HOFEX 202548 2R B R - RESRAHERROBHE
% FHRITEESHIER  SEBEUER - SF5A -
EBRBAIEEE |

HOFEX 2025 ERE:
EHA R PR AR :
2025%5H14Z15H : 10:30—18:30
2025%F5AH16H : 10:30—17:00
ey FEEZEEEHL

1A-E - 3DE - 5FGREE
Heht © FBIE(FEEESRE
A5 1BFEUEERALTRESE
E#% : Informa Markets

Al .
R

&

www.informamarkets.com

EFEB CHUN WO HOLDINGS

T RBE#HiRR - OEMARTS

PR 14,0008 feith - £ 227 O00MAERZE » IRILAHIEM - &
AREREMROEMTL £ RFEBERIMBERNRE -

Processed & Organic Vegetables,
Services

Chun Wo is a trusted vegetable supplier with its own
massive planting base—over 14,000 fields and 27,000 tons
of vegetables annually. They offer everything from organic
and imported produce to OEM solutions for restaurants and
food businesses.

OEM

cwv.com.hk

Ready to savor natural flavors?

HOFEX 2025 will showcase the latest trends in food,
wellness, and sustainable innovation. Whether you seek
new products, partnerships, or inspiration, don’t miss this
vibrant event in Hong Kong this May!

HOFEX 2025 - Essential Info

Show Dates & Opening Hours:

May 14 — 15, 2025: 10:30 — 18:30

May 16, 2025: 10:30 — 17:00

Venue: Hall 1A-E, 3DE, 5FG, Hong Kong Convention &
Exhibition Centre

1 Expo Drive, Wan Chai, Hong Kong

Admission: Trade visitors aged 18 or above only. No
admission fee required.

Organizer: Informa Markets www.informamarkets.com
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[EE< TRADE SHOW

EREMA T HENTNREIBREANER

A RELAXING GUIDE TO

ENJOYING HONG KONG DURING HOFEX

ARG bww@ The Show

HOFEX #AZEBE(FHNEEASZREDL (BR) 817>
WELLERT RO ZBEF > HERBBEZIERRLE -
HOFEX takes place at the Hong Kong Convention and
Exhibition Centre (HKCEC) in Wan Chai, Hong Kong,
a central location with easy access to dining and
entertainment.

[h£5 | FAST FOOD
PRET A MANGER

REHER=08 ~ B8 - DRSS -

¥ BB 2STEE RO TRETTI-T135% 4

Healthy grab-and-go sandwiches, wraps, salads, and
Soups.

¥ Shop 111-113, 1/F, Harbour Centre, 25 Harbour Road,
Wan Chai

% (852) 2878 3686

[h£5 | FAST FOOD
TRIPLE O’S BY WHITE SPOT

REMERPIREEHE > REFETENERERE -
VBB 2STEE RO IR 2154
Canadian burgers that bridge fast food and gourmet.

¥ Shop 121, 1/F, Harbour Centre, 25 Harbour Road,
Wan Chai

i, (852) 2519 3000

40 | DIM SUM
BB MING COURT

HIE AN EERZEERERE B EKEGBZHER
R o REEHER - TR OMEES (G HKS488) -
¥ BFABEE2REE 218

The Mong Kok branch is a Michelin-starred restaurant,
while the Wan Chai branch elevates the experience with
exquisite Cantonese cuisine and a dim sum tasting set
lunch for HK$488 per person.

¥ 2/F, Great Eagle Centre, 23 Harbour Road, Wan Chai

i, (852) 2878 1212

=8 RAERFBEOBETATES
BIfRBER SO BBEBREENBET S - |

Hong Kong blends vibrant urban energy
with captivating natural scenery. We've
carefully selected the following activities

to help you unwind and experience the
unique charm of Hong Kong.

. | =8 What to Eat

EEMTEIT 5 Z105EAENRTZIZEANEEE
Within a 5 to 10 minutes walk from HKCEC

JBIE | BAR
CARNEGIES

BBE=MTEIEBZR - BRBHEL  BF
BHNERIRE - SEER !

¥ BB R 53-555E A

Disco Sundays, champagne-fueled Ladies’
Night (Wed), and live music (Thu-Sat).

% 2G/F, SPA Centre, 53-55 Lockhart Road,
Wan Chai

., (852) 2866 6289
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=8 | VEGETARIAN

SEEENE =R’ WOODLANDS INDIAN
VEGETARIAN RESTAURANT

NEEESHELRILNENERERIFES -
¥ OBFEE0REEAE 2
Serving authentic North Indian cuisine and Tandoor

specialties at reasonable prices.
% 1/F, Dannies House, 20 Luard Road, Wan Chai

i, (852) 22192188

‘ LZ\ E,mﬁ What tO See

S TR B B KRR
VICTORIA HARBOUR & SKYLINE

RE/NiR

HEFRIRDIE > FRELHMNAESLES - 7:30am-11:00pm
ENXKE

ERDIEAE T BRI REAR

Star Ferry

Ride from Wan Chai to Tsim Sha Tsui for stunning harbor views.
.. 7:30am-11:00pm

Avenue of Stars

Admire the iconic skyline from Tsim Sha Tsui.

Z & DING DING (TRAM)

RATBTENEEESR - KEESRA -
2TREFH HK$S » BEEXRERELERE !

Hop on a double-decker tram for a nostalgic
east-to-west ride across Hong Kong Island.
Cost: HK$3. A cheap, scenic journey! Ride the
historic tram for panoramic views.

AX¥EILUTE THE PEAK

ILTR#EE

BRELEANES  BEEENHRSERE - . 7:00am-10:00pm
ILTRIREE

A AR ABEDS

Peak Tram

Ride the historic tram for panoramic views. ..+ 7:30am-11:00pm

Peak Circle Walk
A scenic trail for postcard-worthy shots.
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* E2—E2 To Wind Down

=& B2 PAMPER YOURSELF

Sense of Touch

BEBIZEE (30088 » HK$250)
VAN

INFERERTE (20088 - HK$218)
EIRBEEIMERNEKINE
HRIZE (6098 - HK$1,485)
Sense of Touch

Foot massage (30 mins, HK$250)

Floww
Cupping therapy (20 mins, HK$218)

Plateau Spa at Grand Hyatt Hotel ;g;grp_gﬂg
Thai massage (60 mins, HK$1,485) JOG ALONG THE HARBOUR

EBfE8EARBER 26 RE  FENRTESELSN
B HEMBESTEERE -

The Wan Chai Waterfront Promenade (2.6km) is

/f&/%\&«g % %z A{]Afﬁi" 7%/6 J\MW perfect for runners and walkers of all levels.

<= pHb—H aE=
Take a Day Trip to Escape the City \\\\“ .

KUBLL LANTAU ISLAND

© ZBREXHEMNEEES -
* ERGITIOMEMEHENSIHIE
° HEREHBEERY -

e Visit the Big Buddha and Po Lin Monastery.

e Ride the Ngong Ping 360 Cable Car for breath-
taking views.

e Shop at Citygate Outlets.

Y E LAMMA ISLAND

c MPRBHEAREMEREE  RIEEMEEEEE -

c BYSBRESCRHAPIMNERHRR EEBREERRE
2 g AR L BOE o

e Ferry from Central Pier 4 to Lamma Island

e Hike the Lamma Island Family Trail linking Yung

Shue Wan and Sok Kwu Wan. Enjoy seafood along
the way. "
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1% Packaging

o TE: 4RTFHE (118%)

Retail: 40z pouches (113g)

o HE: 27

Bulk: 2kg packs

o REH:1F

Shelf life: 1 year

o FH:ER

Storage: Room temperature

o T BRARTAP!

Tailored: Contact us!

www.naturalam.com
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BIREEE
READY-TO-EAT MASHED SUPERFOODS

BENES - #B2Z2X
Good Taste, Good Health

ER—RUNEBNRELSR > HMAEEE
MEFEMERREEBEGEN 2 F - MWD
IAREBENRARH » FTEEIRHEXREN
Bm e

As a family-run business based in Hong Kong,
we've proudly manufactured pastes and fillings
for bakeries, cafes and restaurants for over two
decades. Our passion is to craft great tasting,
convenient, and healthy foods with the finest
natural ingredients.

K422 31M Contact Us
MEIBEEREBERAT

Master Lam Foods Limited

Rm 405, 4F, Wah Chun Industrial Ctr,
54 Tai Chung Road, Tsuen Wan,
N.T., Hong Kong

v/ R (ERESUENE - BIRE  BEATEN - ERIHAE
Healthy: No added sugar or low-sugar, No preservatives, No artificial
flavors, No added fats

v 2R EBEE
Vegan, Gluten-free
v EEBTREIBFSSC 22000:2:%
FSSC 22000 production process certification
v REBRERNBZBERRAB@EEEETRHMESEBMH
Food ingredients R&D partner for several leading global-brand F&B
enterprises

HREREEE 1FHIRE
B O~ ERK (RS IDDSI 124) ~ B& « 84 ;TS
BEREERSFEMESRE -

Customizable for Elderly Home Needs

Ingredients, taste, texture (can be adjusted according to IDDSI
standards), nutrition, packaging, and order quantities can be
tailored to the specific requirements of elderly care homes.

Tel/Whatspp: (852) 2763-9596
Fax: (852) 2120-3363 -E

Email: jimmy@naturalam.com
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FIEDIE B YIS

PLANT-BASED FOODS FOR ANYONE WHO LOVES ASIAN DISHES

EBEYIRME TVégéBon FFidiR | EFEMA - IEFIR
*E%l“_t A RAEERSERENASTEARR » K
Bl AR s B4R BHER > T2EHE - FEES
ﬁsesgﬁ/mwmnﬂ °

Formulated with non-genetically modified protein-rich base like soy isolate
and pea protein, the Taiwanese plant-based food brand VégéBon uses
the company’s patented soybean processing technology to create a range
of low-fat plant-based food products without any hormones, antibiotics,
preservatives and cholesterol. All products are certified by SGS.
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VEGEBON U-Plant Bon Burger (Vegan)
Plant-based Burger Patties

These patties have a meaty texture, rich and fully
flavored that are an absolute pleasure to eat.

www.allgoodbio.com
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Taiwan is the leader in plant-based food production

As the world’s third largest vegetarian market with an increasing flexitarian
population, Taiwan bodes well for the ingredients that address low fat, high
fiber, and plant-based protein. The plant-based market in Taiwan is valued
at US$22 billion, attracting numerous traditional food manufacturers to rev
up new food product developments.* Taiwan based VégéBon is a good
example.

* ERIRGE Source: USDA report: Taiwan: New Consumers Embrace Plant-based Trends in Taiwan
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VEGEBON U-Plant Bon Chicken
Plant-based Chicken Nuggets
Not only do VégéBon Chicken Nuggets look
the part, they’re also nicely seasoned, smell
great, and successfully brown in the oven
and air fryer. The perfectly mimic the texture
of the real deal that you could barely tell
they weren't chicken.

6 flavors: Original (Vegan), Black Pepper
(Vegan), Curry (Vegan), Sichuan Pepper
(Vegan), Spicy (Ovo Vegetarian) and Crazy
Spicy (Ovo Vegetarian).

VEGEBON Gourmet Series
A ready to eat plant-based Asian
classic dishes

1.  U-Plant Sweet and Sour Pork (Ovo
Vegetarian)

2. U-Plant Thai Seafood Green Curry
(Vegan)

3.  U-Plant Mapo Tofu Sauce (Vegan)
4. U-Plant Hot Stinky Tofu Pot (Vegan)

5.  U-Plant Kung Pao Chicken (Ovo
Vegetarian)
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Nutritions-On-The-Go
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Delicious, Healthy, and Convenient Snack Packs

SnackMate selects superior quality raw materials around the world and
brings you a delicious, healthy, and smart way to snack. It offers great
choices of convenient snack packs that can help you to pursue a healthy
lifestyle.

Product features

v" Whole fruit (Non-sliced), large size with rich texture
v" Good source of fiber and vitamins

v~ Cholesterol free

v" No artificial colours

v" Convenient pocket packs

Packing

+ Whole Dried Cranberries 7°s - (25q x 7 packs) x 12

Whole Dried Blueberries 7’s - (159 x 7 packs) x 12

Pitted Prunes 7’s - (24g x 7 packs) x12

Dried Apricots 6°s - (20g x 6 packs) x 12

Whole Dried Cranberries Zipper Bag - 200g x 8 (not shown)

ShiacikKividie.
Tasty Super Feutt Snack
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Tasty Super Frudt Shack

=dCKMaie
Tastyy Super Fwtm

Hong Kong & Macau Distributor : Assure Compagy Limited
Room 2807, 287Tower 2, Metroplaza, 223 Hing fong Road, Kwai Fong, NT, Hor\g Kong
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SnackiMate
Tasty Supet Fruit Snack

=HalkKMaie
Tasty Super Fruct, 5 ;

=siacKiMiacte
Tasty Super Fruit. Snack
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W assure.com.hk T: (852) 2388 88
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Fruit Chips That Keep It Real AMIIFKRIER 100%KALRA

We use specialized freeze-drying and vacuum-drying techniques to create deliciousand ~ FESNE, A& ERBREREE, AR NAERIBAEH) !
nutritious fruit chips that retain the natural colors, flavors, textures, and aromas of 100%  LUSBRRR/K AN B2 & 1@ H firidiE, KRR &, Ak, BMtfIERE
real fruit - without any added sulfites, oils, sugars, or preservatives. Our meticulous RS0 TREIHZERN N
processing ensures you experience the wholesome goodness in every crunchy bite.
EmaR

BEZRR - JEERIR/ CRiER 3052 x 12 : r
ARIUK - RAEREF /RERAER ARRERR 30 x 7 [Els

Packing
Vacuum Dried - Dragon fruit / Keo Mango chips 30g x 12
Freeze Dried - Crunchy Mulberries / Longan / Pineapple 30g x12
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& H TABLEWARE

WHAT ARE RICE STRAWS?

Rice straws are innovative, eco-friendly drinking straws crafted from
broken rice and tapioca. Free from additives, these straws are designed
to decompose completely within 90 days. After use, rice straws can
even be repurposed as animal feed or fertilizer. They are 100% edible
and fully biodegradable.

Key Benefits of Rice Straws

Rapid Biodegradability
Rice straws dissolve in water within a short period and pose no harm to
marine life or the natural environment.

Superior Sustainability

Rice straws are made from broken rice—a by-product of rice harvesting
and processing—thus utilizing agricultural residues that would otherwise
go to waste. They are more environmentally friendly than paper straws,
which require tree cultivation and harvesting, and far superior to PLA
straws, which are technically plastic and can take years to break down
in landfills and oceans.

Enhanced Hygiene

Unlike metal or bamboo straws, which can be difficult to clean and dry
thoroughly, rice straws are single-use and therefore more hygienic for
food service environments.

Versatile and Edible

Rice straws are suitable for both hot and cold beverages, and their
edible nature offers a unique and safe experience for customers.

Chemical-Free .
Rice straws contain no chemicals, are BPA-free, and PFAS-free. -, ~



FMC Manufacturing Co., Ltd
www.plastic-nomore.com
& #B: sales@fmchk.com.hk
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Green Tableware

100% Natural Ingredients
(chemical free)

Made from
Broken Rice and Tapioca

Biodegradable in Ocean
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SUPPLY CHING COMPANY LIMITED

MORE THAN A SUPPLIER.

OUR BRAND STANDS FOR CHANGE,
WITH ECO-FRIENDLY PACKAGING
SUPPORTING A SUSTAINABLE
FUTURE FOR HONG KONG AND
BEYOND.

CONTACT US

&) +852 98584869

>< INFO@SUPPLYCHING.COM

& WWW.SUPPLY-CHING.COM
FLAT F, 5/F, WING SHAN
INDUSTRIAL BUILDING, 428 CHA
KWO LING ROAD, KWUN TONG
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FSC

www.fsc.org

100%

Paper from well-
managed foresis

FSC™ C139636

Kei Cheung Industries & Trading Limited Tel : +852 2699 6455 Address : D 2/F, FU CHEUNG CENTER, 5-7 WONG CHUK YEUNG STREET, FO TAN SHATIN NT.
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* 100% BAMBOO PULP
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WEARESOLUTION”
COMPOSTABLE - - NATURAL

EXTRA SOFT - * ANTI-BACTERIAL - - NO POWDER

SUSTAINABILITY AND SAFETY GERTIFICATION

FOA AP

SIS0 14064-1:20 185818 EERSRREREEEFDARE XM B R R B AR
sFAEFANEREE USA FOOD AND DRUG ADMINISTRATION APPROVED SEENMERIEREERER
GREENHOUSE GAS VERIFICATION CERTIFIED FHEEEEBFSC 100%58i8 FOOD CONTACT MATERIAL - EUROPE APPROVED
§H38150- 14067-1-20 185858 IR E R R RC 139636

SEERBEWEE FOREST STEWARDSHIP COUNCIL 100% APPROVED

PRODUCT CARBON FOOTPRINT VERIFICATION CERTIFIED PAPER FROM WELL-MANAGED FORESTS C 139636

AWARD

v EBREREAN
201958 i E S AR

HONG KONG SMART DESIGH AWARDS DFA DESIGN FOR n.sm n.lmns
HKSDA 2019 20190UTSTANDING PACKAGING AWARD WINNER 2019 MERIT AWARD

TEL (852) 2699 6455 - WHATSAPP (852) 64461546 - MAIL : INFU@KElBHEUNG.GOM.HK
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TREE FREE - PLASTIC FREE -

ADDRESS :  D2/F,FUCHEUNG GENTRE, 57 WONG CHUK YEUNG STREET,
FOTAN, SHATIN, NT

SPLINER FREE -

“MYTWO
SIMPLER WISHES:
AND
LOST MORE WEIGHT.”
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“ALWAYS
TAKE YOUR
OF

i | LIFESTVLES.” o

PULPAGE

» LIQUID RESISANT
KEI CHEUNG INDUSTRIES & TRADING LIMITED
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Hans International Limited

Why US?

"Real" biodegradable
- Our products will decompose in
90-120 days in soil

Experienced
- We has been in the Biodegradable
Tableware industry for over 20years

Steady supply
- Over 100 products in our 4000sft
warehouse in HK

Our products
- Microwave and oven safe
- hot / cold food friendly

Retail outlet
- Easy to find our products in Citysuper/
Market Place by Jasons / HKTVmall

hhb :  EFEFEEIEE-505% 2 HETEKE0IEL0E
Address: Unit 10,20/F,Wing Fung Industrial Building,40-50 Sha Tsui Road,Tsuen WanNT ,HK



urearth/?
it’s worth doing well
# environment protection

WZzB2A > AzBZ > BEIBEA-

Coming from nature, and back to the nature.

Retail Outlet

citysuper HSTV mall’

www.purearth.com.hk

T (s52) 2412-1772 (@) (852) 5132-1038 (XX info@purearth.com.hk
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fmsR: EP28-0320BWL-ECO #wsR: EP28-0500BWL—-ECO #wsR: EP28-0700BWL-ECO

A8 IRRIUMERE 320mIREMTIREAERE S78. RIRTEMS00MIREIIREMER S78: RIRTUMEMRE700mIRBEMTIRKRERE
B=: 320=H A= 500=FH A= 700=H

R~: 575x235x500%% R~: 575x235x515%% R: 705x290x455%K

HeraEE (£//8) . b00E/FE egE (/1) . 500€/48 #egE (€//8) . 500€/48

BREEEERAS

liblit: FEBZEERERA3-47IRENTFRKE2304= w®aa: +852 3529 1251
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4ReE. EP28-1000BWL- ECO 4#%E. EP28-0500BWL-LID
2. BIRTUME1000mRETEMAEER 258, BEUMEE 320mi-500mlFEEBE
A8: 1000=FH FFERT: 500x250x495%=#
MEFERT: 705x290x500%3K SFEHE (£//8) . S00&/48

SAEEE (£//8) . 500&/48

#wsR: EP28-1000-RCP
ZFR: 1000mIEE1E
ARFERT . 620x295x295ZK
KEHE (£/7) . b00&/E

#miE: EP28-1500BWL-LID
2. RAEAEE1500mIRERIE
AR 350x310x465%%
KFEHE (£//8) . 300&/48

4m5E. EP28-1000BWL-LID
B RETEEME700mI-1000ml 4K ERIES
AR 500x250x515%:K
SEFEEE (£//8) : 500 &/48

#wmsR: EP28-1500BWL-ECO

AR RIRIFERR1500m|RE TR AT EIRE
B8: 1500=FH

#EAERT . 465x315x560=K

#regE (£//8) . 300E&/4E

#w3R: EP28-1500—-RCP
ER: 1500mItE1E
ARFER T : 300x290x450=K
egE (€//) . 300&/48

{EE: +852 3747 9406 &EEp: danielwong@eco-parkholdings.com
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Made of hollow grass
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IRREGEBEATS
EPD GREEN TABLEWAR
Product Registration Nu
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C00191-P00001
CONTACT US
https://we-are.earth {O}

E PLATFORM

hello@we-are.earth

1

+852 6855 7448 ‘

WhatsApp | WeChat | LINE
|

WEaRE is the registered trademark%of
iISAACMA (HK) CO. Ltd.
Fanling, Hong Kong

Shop 181, 1/F, Union Plaza, No. 9 Wo Muk Road, Luen Wo \ in

REBEYRE
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More Than a Media Company

GO Natural Food Guide and its sister company, GO
Natural Marketing & PR, are headquartered in Hong Kong,
with a branch office in Singapore. Together with partners
in Japan, Australia, and New Zealand, we are dedicated
to providing comprehensive services to international food
companies looking to expand into the Asian market.

Import Regulations & Food Label Consultation
Expert guidance on compliance with local import laws and
food labeling requirements.

Market Research
In-depth analysis to help you understand consumer trends
and identify business opportunities in Asia.

Asia Distributors Wanted Program
Connecting you with reputable distributors across key
Asian markets.

Public Relations & Publicity
Strategic PR and media outreach to boost your brand’s
visibility.

Product Launch Support
End-to-end assistance for successful product introduc-
tions and promotions.

&35 Enquiries
info@GoNaturalMarketing.com
www.GoNatural-Food.com

67
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The Taste isin
The Shape™!

Only SUNSWEET can bring you our patented pitting
process that creates tastier, more tender fruit with less
pits and the plump round shape we're known for.

Rk SR KixraiE 20058 BehE g EKriE 3405 BYehe FaiE 320z (946271)
Sunsweet Pitted Prunes 200g Sunsweet Canister Pitted Prunes 340g Sunsweet Prune Juice 320z (946mL)
% UNSWE VAo

S SUNSWEET

Amaz'mPrunes.

D Probiotic+

‘anu_n_lsl_;

FIyehh D'NoIrSHZEN CRTARSAI 2555 ke Zomrmtl (Rmasts) 1705 EOH Sierra -CIPGISSEiEif iR 14253
Sunsweet D’Noir Pitted Prunes (Preservative Free) 255g Sunsweet Probiotic+ Pitted Prunes 170g (IEEH. SRS, XS

Sunsweet Sierra Trail Bites 1429
(Cranberry Walnut, Aimond Delight, Peanut Butter)

China, Hong Kong & Macau Sole Distributor HREI, &R BRPI4EMATE
Assure Company Limited REGRAE]

Room 2807, 28/F, Tower 2, Metroplaza, 223 Hing Fong Road, Kwai Fong, N.T.
T: (852) 2388 8839 E: info@assure.com.hk ~ W: www.assure.com.hk




