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THE BEST TASTING
BUTTER COOKIE IN THE WORLD -
LOWREY BUTTER COOKIE

All Natural, Hand-made,
From New Zealand

Only made by 4 simple ingredients
with 44% NZ Organic Cultured Butter

PLAIN & COFFEE

RASPBERRY MATCHA BLACK SESAME CHOCOLATE

Learn More: lowreyfoods.com  Contact Us: sales@sukibakery.com



Lowrey Crunchy Cheese

Low-Carb Ketogenic Diet «+ 100% Cheese
High Protein + Great Source Of Calcium - Gluten Free

Lowrey Nougat

Peanut & Almond Flavour
All-Natural Ingredient - Classic Package
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Ice Cream Powder &
Yoghurt Powder

Only Requiring Adding Water
Made in New Zealand




8 %  Clearspring

PIONEERING AUTHENTIC JAPANESE &
ORGANIC FINE FOODS SINCE 1993

“We constantly work and play to convert one more
acre back to Organic each day”

Clearspring is a family business with over 300 Soil Association certified organic products, including
Japanese Miso, Tofu and Green Teas, as well as Italian Cold Pressed Oils, Vinegars, Snacks and a

wide range of everyday staples. Discover the great taste of Clearspring today!

Organic | Plant Based | Refined Sugar Free
Supporting Artisanal Producers | Creating a Sustainable Future

Clearsprang

ORGANIC
CORM CAKES
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___________

SEAVEG
uuuuu

www.clearspring.co.uk
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DISCOVER OVER 28 DELICIOUS CATEGORIES

COLD PRESSED OILS RICE CAKES, CORN CAKES & CRISPBREADS
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SNACK ORGANIC - ROASTED SEEDS, NUTS & SOYA
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Want to find out more! Call +44 (0)20 8749 1781 (UK) or email export@clearspring.co.uk
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Never stop! Go for it!
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The past three years have been very challenging.

Due to immigration restrictions in Asia, we cannot fly
outside Hong Kong to participate in any expos held
in Asia, launch any campaigns nor distribute our
publications in-person there. Fortunately, we have
built up a huge database of over 34,000 buyers since
the launch of our magazine in 2017. So, we can send
out our online flipbook version of Go Natural Food
Guide via email. To maintain contact with buyers, we
still sign up for participation in most local food trade
shows taking place in Hong Kong.

Even though uncertainty prevails in the macro-
environment, consumers have been paying more
attention to health than ever since the outbreak of
the pandemic, and have no compromise with the
origin and safety of food, and their ingredients and
nutritional value. Therefore, natural, organic and
sustainable health food are in higher and higher
demand.

In Hong Kong, the sales of organic products have
been up at least 10% per year over the last decade’.
In Singapore, 80% of respondents are even willing

to bear additional costs in their food choices for a
low-carbon Lion City?. In another survey, 51% of
respondents stated that they would pay up to 25%
more than conventionally-grown food products®. In
mainland China, between 2019 and 2021, the volume
of certified organic products on JD Super increased
by 110% and sales grew by 78% year-on-year*.

I bet onit! All chips are in this sector! Now and
beyond the pandemic, in the face of aging population
worldwide, new generations value more on food
quality, and corporate practice in environmental
protection and animal welfare. In the long run, this
phenomenon will continue to spur the growth of Asia’s
natural, organic and sustainable food market.

It does not matter whatever situations you are
undergoing, you can get through. Take this time to
review your business, and flexibly adapt to catch
future opportunities. A few months into 2023, it is
highly anticipated that we can successfully kick off
our brand-new events which have been put on hold
for a long time due to the COVID, and we are looking
forward to seeing you again there.

Whether a headwind or tailwind blows along your
way, opportunities are attracted to the ones with full
readiness.

Until next issue,

Yvonne
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HOW WE HELP YOU CONNECT WITH NATURAL, ORGANIC AND SUSTAINABLE FOOD
AND BEVERAGE SUPPLIERS

ENRI R 48 LIS R IR IRER 1R
RESHISEER  BHEREBEHERY -

Printed and online flipbook
Guide

Spot the right products? Contact the
suppliers direct.

LB
MBEESHES  ESHPINE RIRHESKEFE AN RIAAMRY -

Website

You can find more exciting new products and services anytime at your fingertips.

5
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AEHFREENERFARTLEMER - EE Einfo@GoNaturalMarketing.com | 3
M TEREEEE | SRERPIRE34,000+ BRI ENEERNERED 2
BAESRERNEER  WEHREESRERER  BXOERER BERZR |

Free business matching services

Just email us at info@GoNaturalMarketing.com with your sourcing requirements
(e.g. product key words, country of origin, quantality, etc.). Utilizing our database of
34,000+ local and international supplier contacts, our Business Matching Team will
find you the right suppliers that meet your requirements.

BEXRERIEE

BPEHERFREXNARTES  RAFTAESERA  THRIMARE - 258
BMTETE -

Buyer food sampling events

Our food tasting events are where you will have a chance to savour the unique taste of
different natural, organic and sustainable foods and beverages from around the world and
meet the food producers to learn first-hand about where and how the foods come from.

REBFRE
RATREEMIOERERANERRE S L2IFHRMNEMEEZRI <GO Natural RAE
mikEEEEY - BBEFIM 2023 KIFTHE !

Pick Up Your Free Copy

You can pick up your free GO Natural Food Guide at our booth in 10+ leading food trade
shows in Asia. Stay tuned for updates!

www. GoNatural-Food.com



Keto | Vegan | Wild-Harvested
Activated | Rich in Magnesium & Vitamin E

PILI HERS www.pilipushers.com hello@gtclife.com
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Naturally Choice - operated by H & F Bee Label Ltd sales.hfbeel@gmail.com  www.naturally-choice.com
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DIRECT FROM MANUFACTURER
Wholesale & Retail ingredients
for Restaurants, Bakeries, Cafes,
DIY & Food Factories.

BRIFEHEREE
B « BUE - RS - DIY « T3

Our signature collection items make
use of modern food techology for
optimum flavour extraction of fresh
natural ingredients. They contain no
or low sugar, zero added fats, and
are UHT-treated for ambient storage
with no added preservatives.

FERRYIEARmMEREERE
EXAR=EmIFE, BRE/ENE A5
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BRETESMENERMEE.

Black Sesame Paste Purple Sweet Potato Paste

REZ A REEE

Taro Paste Red Bean Paste (w/ Bits) Chestnut Paste
ﬁacﬁﬁ T8 (FFERD) EEARA

H Em Master Lam Foods Limited

Sales Office: RM405, 4/F Wah Chun Industrial Centre, Tsuen Wan NT, Hong Kong
Tel/Whatsapp: +852 2763 9596 Email: sales@masterlamfoods.com
master lam foods For more information please visit our website: www.masterlamfoods.com
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5 BLACK SESAME PASTE -
"Ready to Eat (Ambient) y v

> Pure Purple Sweet Potato Mash Low Sugar Peanut Butter
Also: Pumpkin, Taro, Sweet Potato Black Sesame Paste 100% Pure

ARERFHERES BREE. 5F. 8 {EFERRZ RS AR
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Introducing our Best Selling, All Natural & Pure -

BLACK SESAME POWDER ALMOND POWDER =
(LOW TEMPERATURE ROASTED) (APRICOT KERNEL POWDER) gi

Their wonderful & natural taste profiles plus elegant
aesthetics are praised by the most discerning customers.

g

We welcome Retail and Distribution enquiries.
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.naturalam.com




FITNESS
COFFEE.

_C%Dllengbuzz

myberrybuzz.com

Your daily caffeine fix with unique
patented health formula

KEY INGREDIENTS

4 T X &

Coffee Arabica Bitter Orange Peppermint Cloves
and robusta
LD -\\ . :‘;'é' < %
Liquorice Turmeric
g ESS -
= QQFFEE T e
Ginseng Cardamum
_2
Green Tea Rhodiola Rosea
% P Tl
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Cinnamon

......

Star Anis Ginger Yerba Mate

Who is it for?

@ Anyone who loves coffee but want to enjoy the added benefits
@ Athletes - designed to enhance the human body's metabolism
and fat burn, which in turn will assist weight loss

Fitness coffee is not a medicine or supplement, and any weight loss plan should be
combined with a healthy diet and exercise.



Why Fitness Coffee?

The only patented diet coffee in the market
Made in Italy since 2005

Infused with over 20 types of herbs and spices

OO0 0O O

Good source of antioxidants; Lab proven: 300% more

antioxidant than green tea

©

Feeds the body with energy, purifies and tones, and may
help promote weight control and weight loss

100% vegan

Non-GMO

© ©06

100% natural, sugar free, MSG free, preservatives and

artificial flavour free

e Exclusively distributed by Berrybuzz e

Mindfiniti Limited
mybgrrybuzz.com Suite 2507, China Insurance Group Building,
enquiry@myberrybuzz.com 141 Des Voeux Road, Central, Hong Kong.



d@?‘@’%’b 100% organic juice shots witha @) Organic Super Shat () Organic Super Shot
AOY UTQEI\EIEE [;A powerful blend of plants, Turmeric, Cinnamon & Apple Pomegranate, Black Pepper & Mint
SUPER SHOT™ fruits, and botanicals Case: 15 x100m Case: 15 x100m

%@2@ 3 Organic Super Shot
Beetroot, Ginger & Carrot
o 3 Case: 15 x 100ml

Organic Super Shot
Ginger, Lemon & Grape
9 Case: 15 x 100ml
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alkaline spring water
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S20mL (16.9 FL OZ)
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Be Organic Be Organic ; :
o Apple Juice Pomegranate Juice Made with Real Fruit

Case: 27 x 200ml Case: 27 x 200ml No Added Sugar
3 Be Organic @ Be Organic Vegan Friendly
Sour Cherry & Apple Juice SuperFruits Juice USDA O .
Case: 27 x 200m| Case: 27 x 200ml rganic

ORGANIC
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High Protein © simply Protein Simply Protein
P g e s Protein Bars Cookie Bars
Rich in Fibre Case: 4 x 40g Case: 4 x 50g

Source of Iron

3 Simply Protein e Simply Protein
29 of Sugar or Less Keto Energy Bites Kids Protein Bars
Gluten-free Case: 10 x 15¢g Case: 4 x 25¢

SimplyP)

KETO | EnergyBites
CETO | Bouchéesd'é

SimplyProtein 9

Energy Bites
Bouchées d'énergie

KETO
CETO

SimplyProtein 9 o

kids-enfants

cotaTE
ewacs

SimplyProtein

COOKIE AR
BARRE DE BISCUITS

. Hong Kong (852) 5149-8866 info@everything-organic.com www.everything-organic.com
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Singapore’s fastest growing baby food brand

Certified no added halal-

organic ol sugar M CORiEC,

Over 800+ 5-star reviews!

D?‘anic Brown |

e

\

www.littleblossom.co
hello@littleblossom.co | (0) @little.blossomco



L OW
SUGAR
HONEY

Proven effectiveness for strong
iImmune protection for families.

Pure raw honey made
by stingless bees with a
naturally tangy flavour.
Discover our unigue
range of sustainable
Trigona bee products,
including our tasty
Trigona propolis throat
spray and Trigona
propolis extracts.

0% rrotd
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e ® ...
XX

ANAYA

hello@gtclife.com

Available at select clinics,
www.ahayalife.com health food and department stores.
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HOW TO SELECT THE BEST
BLACK SESAME POWDER? - &ifhuz

BYMBES » JLEN - BHIERBREESHA  Black sesame seeds are a rich and healthy food and can be eaten raw, but it is easier

BRI H 3 > LU R 2 A S EIE B2 Rk in for the human body to absorb the nutrients after grinding them into powder. Therefore,
ER - RYEE - HEE  DKERYH - TE more and more people put black sesame powder in just about everything, from rice,

TEERMESATAM  HEZEDTHGEEERN  noodles and breakfast cereals, to yogurts, smoothies and ice-cream.
Bt ?

With so many options available, it's honestly hard to choose the best one. Fortunately,

SHBMERET (MAERABRAT I BKE we spoke with Jimmy, the general manager of a natural foods manufacturer, to give
Jmmy BARHSZFREA - some useful insights to help you determine which one could work best for your health.

ITEBZ R ZEEEBETF » F—LHIEZE0ZEFETT -
IXRIFEZEBIZ R ° 1

“Throughout the entire production process of black sesame powder, each step
should be carefully designed and implemented to preserve the sesame oil.”

BEREZRH

Sesame Oil is the King

REMEEZRYERYE - RRIEL
)~ BERMAERZ T ARAMSH (— R
EORmERELFAEN) - BEKRE - &R
MEEFEELIERBGRIM—FRIH
BEJiH o itk B —E R RIERERE
MR RB &S Z MMM B Z M » mER
mEF-

Black sesame seeds contain a variety of
rich minerals, antioxidants, dietary fiber and
polyunsaturated fats (are a type of healthy
fat that include omega-3 and omega-6 fatty
acids, which are essential for brain function),
but its taste, aroma and nutritional value
mainly come from the black sesame oil,
which accounts for half of black sesame
seed . Therefore, the black sesame powder
that retains the most nutrient-rich sesame oll
after a series of production processes is of
the highest quality.
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$RBEAE L ASK THE EXPERT

Hull On or Off?

Black sesame seeds naturally come with an outer coat or hull. Many
black sesame powders on the market are made from hull-on black
sesame seeds. Some are even made purely from ground
hulls. However, the hull itself contains oxalic acid which
is believed to be the substance responsible for the

bitter taste. Therefore, the more ground hull

content in the powders, the less oil in pro-
rata, and its flavor and nutrients will be
greatly lost.

Toasting

Like most nuts and seeds, sesame tastes
better when toasted. The traditional way to
roast black sesame seeds is to heat them over a
large wok or pot, sometimes over direct fire, giving
off a fragrant black sesame aroma which comes from
the extraction and evaporation of the sesame oil.

To preserve the black sesame oil for future consumption, some
special equipment and techniques like the professional grade tunnel
with multiple heating zones can help. Through conduction, convection
and low-temperature roasting, most of the oil content remains intact.

Grinding

Consumers believe that the finer the black sesame powder, the better
it is. However, you need to know that the longer the milling time, the
more the black sesame oil will be damaged. Therefore, it takes a lot of
experimentation and repeated testing to find the golden ratio of black
sesame mesh size (powder particle size) and sesame oil to achieve
the best soft coarseness and texture of the black sesame powder.

Pure

The best one should only contain 100% black sesame powder, without
any additives such as sugar or maltodextrin.

ERM¥E IMAEERARAR FEBOFERIELR  ARE2ENE  ZFKE
MES00 8 R A EMBERY » LATEZBHMAR mEGER R R R L
KRR ARER - M8 B BHF - R > PIlEs  BhO e ALRE
RERMBLEERERS -

With more than 40 years of experience in food manufacturing and a clientele ranging from
fortune 500 food & beverage companies, local leading food brand owners to foodservice
companies, the Hong Kong-based Master Lam Foods Ltd operates its own wholly-

owned factory and supplies natural baking ingredients used in catering, breads, cakes,
beverages, Chinese gift cakes, dim sums, desserts, dairy products, frozen foods and pre-
packaged foods. ~@"_
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RIFRIIS REME
PERU HAS THE FINEST MACA

BAEEZ SRR AMBESE RS H2600
FRESE » TUBREEAERMR ~ KRR
BRI ELEE « BEEMIE NERRAEE
HIEHMEY - iF > BRERBMT B
BB ARMS - «GO Natural RZAR&EK
BE45TEY sHRT UHTCO Corporation gi1T
B#EF Jorge L. Urena R ARAAKEFEZIS
+ o UHTCO CorporationZtHHR E—R L 2 M
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“This ancient drying method is only achievable with roots originally grown in
the Junin Plateau due to the special conditions provided in this area...
no other place in Peru or in the world, can replicate this incredible
transformation.”

People in the Andes have cultivated maca for
approximately 2,600 years. They use the maca as
food, natural food supplement as well as a traditional
medicine for everything from fertility problems to
fragile bones and poor memory. In recent years,

maca has gained newfound popularity as a
superfood for men and women. GO Natural Food
Guide spoke to Jorge L. Urena, President & CEO

of UHTCO Corporation, a leading manufacturer of
Maca products from Peru where they run the world’s
first and only, privately owned, Maca Research and
Development Center, to explain about Maca.




Jorge L. Urena
UHTCO Corporation
Founder, President & CEO

2| BREEERBE Jorge?
O RBR fh B 4%

requests@uhtco.eu

Do you have any questions
for Jorge? Please drop him
a line at requests@uhtco.eu.

EXE TR EE

Maca in the Bedroom

}RBEAE L ASK THE EXPERT

FEIER (Peruvian Maca) & Lepidium Meyenii Walp » XTBRIIEAZE » RRERWERE
s RitE ISR 14,000 HRNEREY) - ZZEB YRR - BXBREENKE > BRSERINIB R
o\ IRAREEMBIEYITILES -
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Hit - MIMERGZHBRNERFEER - 5B T (BFEEEMMLTE) S
BEBFNEED  RALBEBRROREIRANENARBERSE -

Peruvian Maca (Lepidium Meyenii Walp) is native to the high plateaus of the Peruvian
Andean highlander at altitudes of 14,000 ft — a mountain range of intense sunlight, winds and
below freezing temperatures, where no other crops can survive.

Cultivated as a root vegetable for over thousands of years, Maca comes in three colors,
yellow, purple and black, being the darker roots the best due to its nutritional profile and
benefits. Maca can be processed from fresh or naturally freeze-dried roots, where benefits
differ one to another.

Fresh Maca Roots powders are usually similar in taste and aroma to a Horse Radish or
Wasabi, intense, flavourful, and nutritious, but with very little health related advantages - in
ancestral medicine, fresh maca roots are used for soothing, healing and repairing.

Dried Maca Roots are nuttier in taste and aroma, strong but pleasant. Recent studies on dried maca
roots showed a huge potential for other benefits though, including hormonal balance, energy, and
overall well-being among many more.

The reason is simple - this traditional and ancient drying method turns the fresh maca root into a
completely different product, after a natural freeze-drying process. High pressure due to the altitude
where is done, natural sunlight during the day and freezing overnight temperatures transform the roots
and generates new complex bio-chemical compounds that are not present on the fresh harvested roots.

Another important element is related to the process used to obtain the product - high heat processes,
including extrusion or gelatinization methods, can destroy the properties of maca products, for that
reason, look always for “raw” processes and highly concentrated products in your formulations.

FERBEMARIR » HAEMEFHBEFRENERBRERMEMRRNZR - 1t
N TEEENB RS ETIRBRYESE EHENEER - 5K e b
BRES » FTABRIFA % o

RIBRAIIGRAER W OFE S ARSME  XEBFHEE - MBERITEER -

When it comes to sexual health and libido, it is important to distinguish the source of raw
material being used as any product made from fresh maca roots cannot deliver any of the
desired benefits. Dried maca roots are best for sexual health.

The colours of the maca roots will determine the way it works on the system and highlight
some of the benefits as well. Each colour has a different nutritional profile therefore the
mineral content, protein and amino acids, complex carbohydrates and other nutrients
differ one from another.

Black maca roots will deliver excellent benefits for energy, stamina, vigour, endurance,
and performance, it is the best for sexual health and to increase libido or sex drive.

Purple maca roots will deliver excellent results for balance, relaxation and calmness, its
. . . . \
action focuses on soothing, healing, and repairing.
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PLANT-BASED FOODS FOR ANYONE WHO LOVES ASIAN DISHES

EBHEYIRME TVégéBon BFidiR | EFEMA » IHEFIK
*E%l“_t AT RAEERSERENASTEARR » EiE
Bl R B4R BHER > T2EEE - FEES
ﬁsesgﬁ/mwmnﬂ °

Formulated with non-genetically modified protein-rich base like soy isolate
and pea protein, the Taiwanese plant-based food brand VégéBon uses
the company’s patented soybean processing technology to create a range
of low-fat plant-based food products without any hormones, antibiotics,
preservatives and cholesterol. All products are certified by SGS.

VEGEBON U{BEEHE (4i%)
WEYE  HREER

VEGEBON U-Plant Bon Burger (Vegan)
Plant-based Burger Patties

These patties have a meaty texture, rich and fully
flavored that are an absolute pleasure to eat.

www.allgoodbio.com
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Taiwan is the leader in plant-based food production

As the world’s third largest vegetarian market with an increasing flexitarian
population, Taiwan bodes well for the ingredients that address low fat, high
fiber, and plant-based protein. The plant-based market in Taiwan is valued
at US$22 billion, attracting numerous traditional food manufacturers to rev
up new food product developments.* Taiwan based VégéBon is a good
example.

* B IRGE Source: USDA report: Taiwan: New Consumers Embrace Plant-based Trends in Taiwan
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VEGEBON U-Plant Bon Chicken
Plant-based Chicken Nuggets

Not only do VégéBon Chicken Nuggets look
the part, they’re also nicely seasoned, smell
great, and successfully brown in the oven
and air fryer. The perfectly mimic the texture
of the real deal that you could barely tell
they weren’t chicken.

6 flavors: Original (Vegan), Black Pepper
(Vegan), Curry (Vegan), Sichuan Pepper
(Vegan), Spicy (Ovo Vegetarian) and Crazy
Spicy (Ovo Vegetarian).

VEGEBON Gourmet Series
A ready to eat plant-based Asian
classic dishes

1. U-Plant Sweet and Sour Pork (Ovo
Vegetarian)

2. U-Plant Thai Seafood Green Curry
(Vegan)

3. U-Plant Mapo Tofu Sauce (Vegan)
4. U-Plant Hot Stinky Tofu Pot (Vegan)

5. U-Plant Kung Pao Chicken (Ovo
Vegetarian)

For more details on a full range of the
products by VégéBon, please go to page 48.
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Nutrition and Health Professionals in
High Corporate Demand amid COVID

MERFSREERRERERBRAT
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Surge in Demand for Healthy Products and
Nutritious Meals on Covid Pandemic

Amid the pandemic, Hongkongers have been eyeing more on
healthy diets than ever. Since 2019, the nutritious meal delivery
service company Eatology has seen big jump in orders by 100%.
Among other natural health food brands, CATALO was granted

a subsidy of HK$7.9 million from the Innovation and Technology
Commission’s “Reindustrialisation Funding Scheme” early this
year for setting up a new smart production line to launch over 100
brand-new products. In response to the market’s needs, more
new products will be rolled out soon, which in turn creates a huge
corporate demand for nutrition and health professionals.

This time, GO Natural Food Guide has dived into this topic with
Arlene-Frances Wu and Michael Chan in an interview. As an
experienced nutritionist, Arlene has offered professional nutrition
consulting services and run health education campaigns for over
200 internationally renowned companies and SMEs in the past 12
years. In our chat, Arlene gives us an analysis on the business
prospects of nutrition and health professionals, while Michael,
the founder of Organic Plus, a local retail chain selling organic
products, tells us how enterprises can attain higher quality of
internal management and customer service through nutrition and
health consultancy.
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Adding Value on All Fronts

In the face of an aging population, Arlene
foresees the worldwide trend on healthy
diets during the pandemic will go on
further and even grow more popular after
the pandemic. If your business areas

just cover general nutritional diet work,
such as relevant education, R&D or
consultation service within a food company
or professional practice in any private
company, becoming a nutritionist is enough
to get the work done.

Being a nutritionist, Arlene has witnessed
the growth of the industry for nearly a
decade. She believes that nutrition and
health professionals can provide diversified
professional consulting services for a variety
of companies; thereby, adding corporate
value through new product development or
improvement of existing formulations until
the products are launched into the market.

As the health and wellness industry
continues to flourish, Arlene believes that
nutrition and health professionals will be
playing a more important role in different
businesses. Below is an overview of
what nutritionists can provide for different
businesses.

Food manufacturers, brand owners,
distributors/importers and retailers

o Reformulation or formulation advice
. Nutrition content, food label and health
claims development

R
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e  Food or beverage classification

. Writing and reviewing copy for
brochures, articles, websites, point-of-
sale and resources

. Developing and presenting tailor-
made nutrition training programs and
seminars internally staff, frontline staff
and marketing team

. Recipe development, including
nutrition analysis and recipe make-
overs

e  Food safety monitoring for food
production

Foodservice companies

e Nutrition meal plan and healthy menu
development

e  Special dietary concerns and food
allergies consultation

. Routine audits and inspections to
ensure kitchen staff and managers are
in compliance with food safety system
(such as HACCP and ISO 22000
Series)

Other enterprises, institutions,
schools and nursing homes

. Private nutrition and fitness coaching at
workplace

. Employee wellness programs

. Nutrition seminars, webinars and
cooking classes

. Nutrition meal plan and healthy
menu development to address the
individual’s special needs
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Organic Plus B A [FiE=

“As a distributor, we have imported products from 30
overseas brands. Our nutrition and health consultants help us
to prepare nutrition labeling in compliance with regulations
and seek legal advice if necessary, so for our peace of mind,
we can legally do our wholesale and retail business in Hong
Kong. Some of the brands we carry have been with us for over
a decade. we bring them an annual turnover of millions of
Hong Kong dollars.”

Michael Chan, Founder of Organic Plus

4TES 9 E CASE STUDY
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Hong Kong’s Organic Chain Level-up:

Organic Plus Looks to Higher
Service Quality via Nutrition and
Health Consultancy

With 8 outlets in Hong Kong and Macao, Michael
Chan, the founder of Organic Plus has engaged over
10 nutrition and health consultants primarily for the
following tasks:

Boosting customer trust

We are the distributor and retailer of over 500 different
products. This is very important for our promotional
copywriting. Providing accurate professional
information allows customers to better understand
their needs, make right purchases, and avoid wrong
buying decisions, resulting in a higher customer return
rate.

Experts’ positive reviews shoot up sales

Brands recommended by nutrition and health
consultants are always hot sales items, as their
recommendation is an assurance to customers.

Upskilling staff with expertise knowledge

Training provision for sales, marketing and purchasing
co-workers enables the company to introduce more
best-fit products for customers. It helps marketing
colleagues to grasp the edges of each product and
explore the needs of different consumer groups as
well. Sales staff are empowered to precisely introduce
more suitable products to customers.
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Food is the Best Medicine:
Natural Therapy + Chinese
Medicinal Diet + Sports &
Fitness

Arlene offers comprehensive professional
nutrition consultancy services to
internationally famous corporations and
SMEs. From launching new products,
promotional campaigns, and consumer
education to designing value-added
health plans for employees, she adds
value to enterprises on all fronts.

Once a chubby girl, Arlene in her
childhood experienced the premature
death of her family members due to poor

eating habits. Now she is a mother of two.

Through marriage and pregnancy, Arlene
understands the importance of healthy

5 FEATURE

eating at different stages of life.

Arlene looks to champion a sustainable
and healthy lifestyle based on “Food

is the Best Medicine” through Western
natural therapies, Chinese medicinal diets
alongside sports and fitness, hoping to
add health value to different enterprises
and the general public.

After completing a nutrition degree in
Canada and earning a naturopathic
physician certification, Arlene returned
to Hong Kong and established “Health
Concept” in 2010. Over the years, she
has been providing comprehensive
nutrition consulting services for many
companies and benefiting more than
20,000 participants.
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Health Concept B A (R FEF

“Being a nutritionist with mission is super meaningful. Not only can
my role guard the health of my family, but also revive the health of
the general public!”

Arlene-Frances Wu, Founder of Health Concept
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Online Health Tips Credible or Not?

= RREfnhaERE &
X i a “
The Internet is awash with health misinformation, e Eiﬁ ‘E ot e "
including “stop eating fats for slimming”, “eating kiwi @ —
fruits with skin is good for intestine health”, “intake of FiA=E [ s ] ‘r:li’éﬁtﬁ‘l-‘l%"f'_r
vitamin C frees you from illness”, “no exercise for meaty = T
ketogenic diet”...

In many cases, much of the information you have
searched online may come from “content farms”.

In order to obtain more clicks, drive higher online
traffic, and increase advertising revenue, content farms
always provide a patchwork of content from unidentified = /
sources rather than articles or quotes from professionals | d
like doctors, dietitians, nutritionists and Chinese
medicine practitioners.

o &?:'h;uf‘ff' T
&%ﬁamﬁﬂ"émn e

Any food company which intends to provide accurate
health information for inhouse training and customer’s
reference is advised to identify the source of the
content, especially finding out what organization is
running the website, who are the information providers
as well as their relevant qualifications if they claim to be
experts. Seek professional advice in case of need.
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BHIB(E HFET E#iP12@4F Professional Courses
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Certificate in Vegetarian Nutrition and Cooking
4559 AArlenef§BigirHealth Concept Training Academy » B &4 B E#  (Foundation Level)
Wil AASRIERRRBEXALTR - PARMREENTEARES somappmses
IPHM (International Practitioners of Holistic Medicine) BRI #£:2:5 - 212

R , Certificate in Vegetarian Nutriti d Cooki
ARERS TR - NRMRELRSETER BEBERE - oy

Self-fulfilling: B AR R R A SURRRTE

Diploma in Natural Health Consultant

Taking Internationally Accredited Professional Nutrition 7 R SORERE
= an &8 [0 XUORRTE

Course Diploma in Dietary Supplement Advisor

To set up Health Concept Training Academy this September, Arlene has co- BYRZHEEERRE(Level 1) & (Level 2)
organized accredited courses in collaboration with overseas professional Food Safety and Hygiene Food Catering Courses
institutions for aspirational learners who intend to work in the nutrition and health (Level 1 and Level 2)

industry. After completing the course, learners will be eligible to obtain the

international professional certification from IPHM (International Practitioners of

Holistic Medicine). Without geographical boundaries, the course does not require s . . .
1) SN . . = Arlene BE%&1g Professional Qualifications

overseas traveling, and is delivered simultaneously in-person and online to meet the ek e

needs of students. MEXERMNB2T

BSc. Food, Nutrition & Health (Canada)

KERERRETAENM

Dip. in Vegetarian & Vegan Nutritional Therapy (UK)

INZERRE B R LR

PGDip. in Naturopathic Medicine (Canada)

EREIREEE R
Certificate in Diabetes Education (UK)
UM RE 2P A A BB AL E BN AR

Certificate in Personal Trainer (Australia)

BYZ2EEBELT
MSc. Food Safety Management (UK)

Bl 3R RB e FH B B2 pE L (R
Certified Traditional Chinese Medicine Chef

Health Concept Hong Kong Ltd
Room 2001, 20/F, 99 Wellington Street, Hong Kong
(852) 2795-2369
— info@health-concept.com.hk
B \ | www. healthConceptTrainingAcademy.com
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Revolution

e —————

More than a popular flavoring in your
kitchen, gingers have recently become a
world-hit superfood.

Established in 1935, SINA GINGER has
based its sales operation in Hong Kong.
Over the years, with business insights
into product innovation, the venture has
been engaging in the R&D on Indonesia’s
emprit gingers for the manufacture of
ginger products unique to the world. As
of now, its annual production sold in 30
countries and regions reaches 2,000-
plus tons. Being a model of success, the
company has been the ginger product
manufacturer for numerous household
brands in the US, Germany, Sweden,
Singapore, Thailand and Korea, and its
quality has been widely recognized within
the industry.

SINA GINGER owns three modernized
plants in Indonesia with a staff of

nearly 1,000 members, around 80%

of its employees working in product
development own a food science master’s
degree or above. Annually, over a million
dollars are put into R&D for product
advancement.

£ P REnaHOIRIUS

This year, SINA GINGER has launched
Melting Sweet and 615 Plus. These two
lines of ground-breaking healthy snacks
are produced with the emprit gingers
grown in the mountain regions above sea
level near Mount Bromo (aka Gunung
Bromo). With over 8 decades of ginger
food manufacturing experience coupled
with the use of modern production
equipment, the company has been able
to formulate new health snacks unique to
the world.

SINA GINGER places much importance
on quality and adopts strict measures

to monitor every step of the production
process. Its manufacturing facilities

have attained HACCP, GMP, ISO 22000
and FSSC 22000 certifications, and the
products are compliant with HALAL,
Kosher, Vegan and Non-GMO standards.

After receiving “2019 Top Brand Award”
from Frontier Group and Majalah
Marketing in Indonesia, SINA GINGER
was honored with “Hong Kong Top Brand”
by Hong Kong Brand Development
Council in 2020, as a testimony to its
strenuous efforts over the years.
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THE INCREDIBLE HEALTH BENEFITS OF
EATING GINGER FOR WOMEN

Reduce signs of aging

Ginger is an impressive superfood with high content
of antioxidants which help stave off free radical
damage. Free radical is responsible for unflattering
skin blemishes like wrinkling, dark spots, fine lines
and loose, saggy skin.

Lose weight

Gingerol is the main ingredient that helps in weight
loss. Due to this lipid, the food is digested faster in
our body and it also enhances the metabolic rate.

Improve blood circulation

Ginger improves blood flow to the scalp which
contributes to making the hair silky and the skin
shiny.

Lower cholesterol levels

Ginger helps reduce not only LDL cholesterol but
also total cholesterol and triglycerides. This could
help lower the risk of heart problems and other
cholesterol-related health issues.

Reduce morning sickness

Ginger traditionally has helped many women quell
morning sickness and nausea.

BEENLZNERERHALZ— » 85
Bk LR BRI ELYEN ALK EEL
B ZEHEENEEEY - FEHEE Melting
Sweet 1 615 Plusi A2 FEEB B — F LT
FBNEE  FREEEK B0%RE  BEWE
B EHMARE o

Being one of the most active volcanos in
Indonesia, Mount Bromo frequently erupts and
spews tons of ashes to enrich and darken the
soils with minerals, making the surrounding
land productive for agriculture. Both Melting
Sweet and 615 Plus use the emprit gingers
harvested shortly after one year of planting. It
features a big, juicy and nutritious root with an
exceptionally strong ginger flavor.
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Melting Sweet incorporates the emprit ginger with
various honey and tropical fruits. Made with a

simple list of ingredients, it is free of preservatives,

colors and artificial flavors.

PAREVE

615 Plus
Superfood Candy

615 Plus ER¥EZR 5
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615 Plus Chewy Candy Series

You can get two types of superfoods in just one
candy! Made with three different superfood
ingredients - Peruvian maca, turmeric, and
oatmeal, 615 Plus is the “Supercandy” that you
can indulge with guilt-free.
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Melting Sweet Ginger Chew Series
- Low Calorie

Sweet, spicy, and smoky

Melting Sweet Lemon Ginger Chew
Melting Sweet Peppermint Ginger Chew
Melting Sweet Tamarind Ginger Chew
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Gift From
The Nature

615 Plus IR EHE
615 Plus Maca Ginger Chew
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615 Plus Maca Ginger Chew is the world’s first
maca-ginger energy candy that is 100% caffeine-
free. This energy snack is a blend of vigor-
boosting Peruvian pure maca and Indonesia’s
volcanic emprit ginger, which is a natural blood
circulation enhancer. Together, they multiply your
vitality, both physically and mentally.

Hard Candy Sugar Free Series

Zero Fat - Sugar Free

Slow tasting and durable

Melting Sweet Grape and Cranberry
Melting Sweet Tamarind and Blood Orange
Melting Sweet Turmeric and Ginger

615 Plus FRHEREERE
615 Plus Caramel Oat Ginger Chew

=S
S JUBNERE
GINGER CH

i%

615 Plus BEXEE
615 Plus Turmeric Ginger Chew
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Healthier natural sweeteners for all age groups

Coconut sugar is the natural crystals of boiled and
dehydrated nectar of coconut tree. It is being touted as a
healthier alternative to cane sugars. Why? Because it has a
comparatively low-Gl, fewer carbohydrates, more minerals,
and a taste that is nothing like the coconut fruit itself. It's
slightly nutty, a little bit caramel, but not nearly as sweet as
refined white sugar.

You can use coconut sugar 1:1 in any way you would with
regular sugar, including in tea or coffee or baking and
cooking.
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WHY COCONUT SUGAR

More minerals and vitamins

White sugar and brown sugar are
refined products, and minerals are

lost during processing. Coconut sugar
is the condensed sugar granules of
coconut nectar that are boiled slowly,
only the water is removed in the
process, leaving many minerals that are
not found in refined sugars.

Coconut sugar contains iron, zinc,
calcium, nitrogen, 17 amino acids,
vitamins B1, B2, B3, B6, C, soluble fiber
and antioxidants. Compared with brown
sugar, coconut sugar has 2 times more
iron, 4 times more magnesium, and
more than 10 times more zinc.

Less sucrose

While regular table sugar is pure
sucrose, coconut sugar only contains
about 75 percent sucrose. The other 25
percent is composed of nutrients and
fiber. So for the same amount of sugar,
coconut sugar is healthier.

Electrolytes

Coconut sugar contains potassium,
magnesium, and sodium. With nearly
400 times more potassium than regular
sugar, electrolytes are useful for
maintaining blood volume, heart health,
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and preventing dehydration during
exercise.

Low glycemic index

Regular table sugar has a glycemic
index (Gl) of 65, while coconut sugar
has a Gl of 35, which is closer to the Gl
value naturally found in fruit (about 25).

Cardiovascular

The short-chain fatty acids in coconut
sugar are healthy fats that help prevent
high cholesterol and heart disease.

No animal ingredients

In the process of refining regular table
sugar, bone char from animals is often
used to produce its white color and fine
consistency. Coconut sugar comes
directly from the coconut tree and does
not contain any animal ingredients.

More sustainable

A coconut tree can produce an average
of 75% more sugar per acre than

sugar cane but use less than one fifth
of the soil nutrients and water. The
United Nations’ Food and Agriculture
Organization named coconut sugar the
single most sustainable sweetener in
the world in 2014.

CIBIEMIFEiER T i) 15 Tk

615 Organic Coconut Sugar is a brand under

SINA GINGER

1858 - RSB FRENE)
MRS IR

Video — An Inside Look at Sina Ginger’s
Farms and Factories in Indonesia

WATCH
VIDED




£ 2L S8 BRAND HIGHLIGHT

615F A IEMERFiRIE
How 615 Organic Coconut Sugar is Made
72 TBIDFIEEZ AT R BE12 T615H FIEHE

It takes 7 kg of coconut nectar to make 1 kg of 615 organic coconut sugar

15 — PhisEmp

BMFIEER BB FRTEERNMTIEER - MFEEHEFHOES0F - B RIIBEF L LRIH-FH
THEBIERER - BRFTRLREREFE T ARMBICERNIMFIENETRE -

Step 1 — Selection of tree

Coconut sugar comes from the rich coconut nectar in the buds of the coconut tree. The average
lifespan of coconut trees is 60 to 80 years, and it takes more than 8 years for coconut trees to bloom
and bear fruit. Coconut sugar farmers have to rely on their experience to select bearing trees with
healthy unopen inflorescence for tapping.

B2y —RE £ 3% - BiE
BRERVLAEMFEFMITH (BEAERR) UAFHEE R [CLE LIEH HFIEEES TRRRE
FIELE (BB ERMATE) V1B > EYVONELME  EF BRI FIEERD TEERIE  LERE
ABAREL - — R FRSRREFHL0SEIATNEFIE  FIAFELE - BERITURY -

Step 2 — Coconut nectar collection

To tap the tree for the nectar, the farmers climb to the top, then make a cut into
the stem below the flowers. The milky nectar drips into a bamboo tube, ready to
be empties on the next climb. The farmers will typically climb each tree, before the
coconut tree blooms , twice a day normally in the morning and evening, A coconut
tree can only provide 0.5 to 1 kg of coconut nectar per day, which is very precious.

Step 3 - Filtering
Collected nectar will go
through multiple filtration
process to remove

the impurities and
sediments.

BaH—ER

AR NERE > BEE
REPIKGIEEEE  PERIRT
SR LAIRS NEFREA

Step 4 — Heat evaporation

The nectar is then heated

to a boil in a stainless wok
for 4 hours to evaporate

the moisture. During this
process, the nectar is
continuously boiled with
slow fire and stirred to avoid
burning.

B5% — R4
BFIEERAMEERTE
TCEW D RAFRAL -
Step 5 — Cooling down

After it has been dried
and crystallized, the
nectar is broken apart
into granules that
resemble regular sugar.

615 i
615 Organic Coconut Sugar Pouch
454g x 12 bags (per carton)

- &__ ' W_____’_

ORGANIC
COCONUT
SUGAR

615 B+ EHE

615 Organic Coconut Sugar

5kg x 1 bag

WrIEEBERERIRR - 2RERMBEABSNERIR
i > RIEEFA SRS - AT TREEBERMAK - MLk
HERRERBEENRRRM o LUBAREMRABTFE
¥ BREPRBEAT BT EERERG B RN RRE
= RRNBEEE -

The production of coconut sugar sticks to traditional
methods, from coconut nectar collection by farmers to
refining by sugar makers, thanks to their expertise and skills.
Sugar refinement by pure handiwork takes a long duration.
The fact is coconut sugar is a kind of natural ingredient that
is evaporated from nector and cannot be mass-produced
by machinery. Throughout the entire process, most of its
original flavor and nutrients are well-preserved, making the
sugar output natural and good for health. ’" -

Y HBETIOM

VEGAN ORGANIC
%0 COCONUT SUGAR
L &

s> Sixfifteen Imports-Exports Ltd

Flat 12, 1/F, Kai Fuk Ind Ctr,
1 Wang Tung St, Kowloon Bay,
Kowloon, Hong Kong

(852) 2795-2369
cs@sinaginger.com

Mon-EU Agriculture
ID-B:S-‘ a9

www.sinaginger.com
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o E Lowrey CookiesT TR MEAREBEME > ALED
40% FT M E A » IIRERPIR S (NER ~ FEFBME) - 4
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ERAERIF T 5 -

TEANIEREBEE - BB O HIEE .
MIGE ~ $R3E ~ I552 HFNEBZ iR -

BRI ~ ATRF ~

Lowrey 415 F4-HEh 3

BR5  FTPA R E A (41%) ~ NERRD ~ BT
)~ RRMBASATER -

R~ ART

HEREEGH ?

RRBEBARBE  FENRANZARE - RKERY » Bt
HRZR B ER ERIE LB R AR -

HEES WAL BRI MHEERS  HREYR  AEES
LE BB BEANAS A BE A e Ea L -

www.lowreyfoods.com www.sukibakery.com

The Secret Behind This Premium Butter
Cookies

Boasting a uniform golden color and smooth mouth feel, the hand-crafted
cookies brand Lowrey Cookies contains only the best natural ingredients
— at least 40% of New Zealand cultured grass-fed butter, wheat flour,
icing sugar and salt — with no artificial flavors or preservatives. With six
delicious flavors - Original, Raspberry, Coffee, Matcha, Chocolate and
Black sesame seeds - to choose from, you're certain to find one that will
have you hooked.

Lowrey Raspberry Butter Cookies

Ingredients: New Zealand Butter (41%), Wheat Flour, Icing Sugar, Maize
Starch, Raspberry Powder, Natural Caraminic Acid.

What is Grass-fed Butter?

Grass-fed butter is made from the milk of cows that are ranged on
grasslands instead of being fed high-grain diets. Featuring a distinctive
taste, creamier and softer texture, grass-fed butter has a higher proportion
of healthy, unsaturated fats and conjugated linoleic acid than regular
butter.

Hong Kong Distributor

KH Cookies Limited

RM B6, 22/F, Gold King Industrial Building,

No 385-41 Tai Lin Pai Rd, Kwai Chung, N.T. Hong Kong
Tel: (852) 9359-6086
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RFE KR !

BmEMFINATER | RIRERIIZA -

Suki Bakery Ei

Lowrey Cookiesff3/a F]Suki BakeryiR it Z i@k B =M - RFB oK BIES
BH - SEa% (582005 JTREN | AFREEDELE - BRELE (14
Fr) ATHEERELE ~ BEE ~ MBELE ~ BHARIEREA o

RAEZEAN | R~ Et - TR~ ZMER - ZEE KD B0 BF

Suki Bakery ZLE&#p

FTuE s - Eh 4B B - IEEEAETY B ARERAREY
B AR A4TEEMSEEMAB RAH - SEE% (5§68 200 5%) JRAEN 1T 2
T 597t 7 B R R L o

BEZEOMK : K B9 =R~ L2185 - B8 - BE - TEE - FE&

R RS

Suki Bakery 2201943838 $ A B BURF B8R 5 B 2355 (the New Zealand
Fernmark Licence Program) - @8R5tV ABMAREMAS - B5F
B ARERIEREREE RIFHNRST -

Suki Bakery Gourmet Yoghurt Powder
Made with only 4 ingredients - New Zealand whole milk

Just Mix!

No need to add milk or cream! Just powder, sugar, natural flavour and Lactic Cultures, it
dissolve the powder in water, freeze and ' M contains 4 active cultures and A+B probiotics. The retail
enjoy the whole-milk treats. s Bakasy packaging (200g per pack) can make an approximate of 1

: litre of fresh Greek style yoghurt.

' Gowrmet Yoghurt vie yog
Suki Bakery Gourmet Ice Cream A | ks AKgor | dustAsd Flavors available: Sweet Greek, Coconut, Mango, Strawberry,

MiX Maturnl | FroshYoghurt | Water
Suki Bakery, the brand owner of Lowrey
Cookies, also offers a wide variety of
gluten-free ice cream powder for the
consumer and foodservice markets. The
retail packaging (200g) can make an Sweet Greek
approximate of 1 litre of fresh Premium § SRR e e
New Zealand ice cream. The foodservice - .
packaging (1kg) is designed for the

use in the ice cream shops or soft serve

machines in restaurants, cafes and

dessert parlors.

Blueberry, Manuka Honey, Vanilla, Banana

A FernMark Licensee

Suki Bakery has attained the New
Zealand government’s Fernmark since
2019.

To become a FernMark licensee,
a company must fulfil a list of

requirements, including having a
substantial lever of New Zealand
ownership, governance, and

Flavors available: Matcha, Peach, Mango, Strawberry, Vanilla, employees. ,‘ -
Chocolate, Pumpkin, Coconut

NEW ZEALAND.COM
Licence No.100261
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Clearspring

ORGANIC JAPANESE
GLUTEN FREE

SOBA

Clearspring
ORGANIC
BROWN RICE
CAKES

7 SUPER SEEI

Wholegrar
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BAX L &' mZ Er R R (%
The Deep Bond between the People of Japan and Foods

Clearspring@Marks & Spencer,

Hong Kong u
|

@ . Clearspring Ltd
| 19A Acton Park Estate,
! London, UK

info@clearspring.co.uk
www.clearspring.co.uk

EMERE

Asia's Sole Distributors

Hong Kong

Awesome Foods
stephen@awesomefoods. hk

Malaysia
200745 A25H » ERFNAEAVNRA—BRHT > DR Radiant Whole Food
$AEATMEBISRERARN A ARSEIEEERET gm@radiantiunalsiood.com.my
Dawson 54 » IREMPEINMEER AR MFTTEL SR - Singapore

Wholesome Harvest Pte Ltd

On 25 May 2007 at a special ceremony in Tokyo, the Award for enquiry@wholesome-harvest.com

the Overseas Promotion of Japanese Food from the Ministry of i
Agriculture was presented to Mr Dawson by the late Minister of Agriculture, Mr Vietnam
Toshikatsu Matsuoka, and in the presence of ex-prime minister, Mr. Junichiro NHK Foods

Koi - " hi outi . ‘] kham@vnfitfoods.com
oizumi, in recognition of his contribution to promoting awareness of Japanese e
food abroad.
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150ZFREE > (SiMREE
Martinelli’s - Over 150 Years of Brand Excellence

Martinelli's 5k
EXE HEBBIS0OEFFHIZREE o

B 18685 AIRZLAZE - —E {5 MM BER L IRAY 1L A FrAE MR BER -
AEH00%EMEERT - EREATEAEEE HESEB0H
hE - HRETIL [SMEXE] MBS -

MR

v BREXEER EHEREERBEER

v RAXEEEREERR  ARBTEFANRRK
v EANINNE ~ 8K~ BREIERINE

Since 1868, Martinelli's has been producing Gold Medal premium
100% juices from apples grown in the fertile valley in CA. Its products
have been honored with more than fifty gold medals for excellence
at a variety of expositions, leading to the adoption of the brand
trademark, “Martinelli’'s Gold Medal®”.

Product features:

v" Made from U.S. Grown Fresh Apples (Not from Concentrate)

v" A unigue combination of the finest varieties of U.S. grown apples
v" No added sugar, coloring, and preservatives

E S EM Country of Origin
ZHE USA

ERTESE We are Offering

MR FRFETREBARRT

Pure Apple Juice, Organic Apple Juice, Sparkling Apple Cider &
Juice

R#IA TEIR R [ERE% Target Regions
B RIRPY
Hong Kong & Macau

H1ZEEE Target Customers
TEY  MBEEHRERE

Retailers, Wholesalers & Foodservices

FRES R & HHt4% Company & Contact Information
REBRAT

Assure Company Limited

Tel : (852) 2388 8839

Email : info@assure.com.hk

URL : www.assure.com.hk



Sparkling Blush
Apple-Raspberry Juice

Pkg: 7560mi x 12

Organic Pure Apple Juice
AMAERT
Pkg: 296ml x 12

Sparkling Apple Cider
BRERT (F27EH)
Pkg: 750ml x 12

Apple-Grape Juice
EAERARET (FRBR)  EURWET (F2EH)
Pkg: 750ml x 12

Mttt

Sparkling Blush
Apple-Raspberry Juice

BRERARET
Pkg: 296ml x 12

SAFETY BUTTENPORSY

Pure Apple Juice
IRt
Pkg: 296ml x 24

Sparkling Sparkling Blush
Apple-Cranberry Juice
BRERAET (F2BER)
Pkg: 750mi x 12

Apple-Pomegranate Juice
BRERAET (REERS)
Pkg: 750ml x 12

Sparkling Apple Juice
BRERT
Pkg: 296mi x 12
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Tasty Super Frust Snack e i.ﬂiack'q’iaw Tasty Super Fruit Snack
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Tasty Super Fruct Snack
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bhieberﬁes

XX - BEXAENFRAZ

Delicious, Healthy,-and €onvenient Shack Packs

SnackMate {13

HrfLESnackMate Bt SR £ HEE A RMTR » RiBKEERAEEN
ERESERE  HEMERNTREE -

MR

v FERHIRAIR S - KFREE - ARG
4 LERRAEN Ethe

v FEIEER

v FENEBR

v By/a% > —BRIR - BERREHEE O = A

SnackMate selects superior quality raw materials around the world
and brings you a delicious, healthy, and smart way to snack. It offers
great choices of convenient snack packs that can help you to pursue
a healthy lifestyle.

Product features:

v' Whole fruit (Non-sliced), large size with rich texture
Good source of fiber and vitamin

Cholesterol free

No artificial colours

Convenient pocket packs

ASRNENEN

ERTESE We are Offering

FEREER - FHAEY - XRANRERE

Whole Dried Blueberries, Whole Dried Cranberries, Pitted Prunes and
Dried Apricots

BRI TEIR R it [ERE% Target Regions
BE SRR E
Hong Kong, Macau and China

B #ZREE Target Customers
SERMIMES

Retailers & Wholesalers

FRES R I HHE4% Company & Contact Information
REBRAT

Assure Company Limited

Tel : (852) 2388 8839

Email : info@assure.com.hk

URL : www.assure.com.hk



Whole Dried
Cranberries 7’s

FRAEE (78%) a4
Pkg: (25 x 7) x 12 <1 IdCKIVIdlC
’ Tasty Super Frut Shack
hackiMage

T Shant

Whole Dried Cranberries
Zipper Bag

FRRAIEE
(B EIREE)
Pkg: 200g x 8

0k PR Z #E 2 B Maintain Urinary System Health
BEE - BIENREER A4 - SthaCRBKE R » TR RERE MR
o RARES -

Rich in polyphenols, proanthocyanidins, fiber, vitamin C, and quercetin, it
prevents urinary tract infections and strengthens the immune system.

Pitted Prunes 7’s

EizAE 7/NE
Pkg: (24g x 7) x 12

SiiacCKiviacte
T;ﬂit_’} Super Fruct Snack

B5iE 2R Improve Gut Health
e

ERAMERILREE  HEHHE - RISBERE - KAME
A eA R ERNEEE  RECDERE  SHEREER

e

Rich in dietary fiber and sorbitol, it normalizes bowel movements and
helps maintain gut health. Water-soluble fiber helps lower cholesterol
levels, reduces the burden on cardiovascular and helps prevent
osteoporosis.

- fiacKmMate
T%t_"j' SW Frudt Shack

Tacty o,
= e P s
2 Shae

Whole Dried
Blueberries 7’s

FHESE (785%)
Pkg: (15g x 7) x 12

#£HR %4 Promote Eyes and Brain Health

FERRIEER  ERPE - WREER S (BERBMK
B - BEFEMAY > Pt A AER BTSN - B
EPSERIRIL - BEMMERRRCIRS -

Anthocyanins protect eye health, improve eyesight, and
enhance night vision. Rich in antioxidants, it prevents free
radicals from attacking the brain and nerve cells, may slow
down the degeneration of the brain, and helps maintain a
memory.

~ Dried Apricots 6's
v 8L mmEsNa
G

Pkg: (20g x 6) x 12

SihnacKMate.
Tasty Super Frnt Snack

REEIRIEBE - AL -

Rich in natural vitamin E, vitamin C, and B-carotene, and with
antioxidant effect, it protects skin cells from UV damage and prevent
wrinkles.
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Eat Good ALL GOOD

XK EEERENIE B mA%

Plant-based Meats from Taiwan

BFiZX VégéBon

BEEYAMRE TVégéBon iR &FEMA - IHFIREY)
MEAR - RAFERNEREMAEEAHN - EREH &
MR BPUER  EETRA > FNREER o A ERESCSEINER

=13

= o
=)

Formulated with non-genetically modified protein-rich base like soy
isolate and pea protein, the Taiwanese plant-based food brand
VégéBon uses the company’s patented soybean processing
technology to create a range of low-fat plant-based food products
without any hormones, antibiotics, preservatives and cholesterol. All
products are certified by SGS.

A EEEMEZR Company’s Registered Country
BiE

Taiwan

ERIE4E We are Offering

U & UERIES &5

VégéBon U-Plant and VégéBon Gourmet Series

BRI TEIR R [EREE Target Regions
IR
All Asia

E 1ZEE% Target Customers
Dl EOE - SEFNERE

Distributors, importers, retailers and foodservices

IRES R I HHE4% Company & Contact Information
TFERRBERAA

All Good Bio,Inc

Tel : +886 02-2778-0345

Email : vege@allgoodbio.com

URL : https.//en.allgoodbio.com



Ut& VEGEBON U-PLANT

Végénon : '
diten

U BR(ESR)

‘ ImR(EE)
9 sve zau: @
[ D G |

PLANT-BASED 4

UHERR#ER (#E3R)
VégéBon U-Plant Bon Shrimp (Vegan)
Plant-based Shrimp

Pkg: 600g/box; 6 boxes/inner box;
4 inner boxes/carton

| UENEaERS
VEGEBON GOURMET SERIES

@

E

Ut ZEsE

VégéBon U-Plant Bon Chicken

Plant-based Chicken Nuggets

STECINE : [RWR (AE%R) ~ B (AEXR) ~ IR (AEX) ~ HUIR (ER)
S iR (ER) B (BER)

6 flavors: Original (Vegan), Black Pepper (Vegan), Curry (Vegan),
Sichuan Pepper (Vegan), Spicy (Ovo Vegetarian) and Crazy Spicy
(Ovo Vegetarian)

Pkg: 4509 (18 pcs)/box; 8 boxes/inner box; 4 inner boxes/carton

a. —

UERA (%) UtEE R HE (%)

VégéBon U-Plant Bon Pork (Vegan) VégéBon U-Plant Bon Burger (Vegan)
Plant-based Minced Meat Plant-based Burger Patties

Pkg: 250g/bag; 16 bags/inner box; Pkg: 220g (2pcs) /box; 8 boxes/inner box;
4 inner boxes/carton 4 inner boxes/carton

1100g (10pcs) /box; 15 boxes/inner box;
4 inner boxes/carton

UtERERE A (EXR)
VégéBon U-Plant Sweet and Sour Pork (Ovo Vegetarian)
Pkg: 250g/box; 16 boxes/inner box; 4 inner boxes/carton

UBEERET (BEXR)
VégéBon U-Plant Kung Pao Chicken (Ovo Vegetarian)
Pkg: 250g/box; 16 boxes/inner box; 4 inner boxes/carton

UtEZR TS EHEZIMNE (4E3K)
VégéBon U-Plant Thai Seafood Green Curry (Vegan)
Pkg: 250g/box; 16 boxes/inner box; 4 inner boxes/carton

UEMZESRE (4XR)
VégéBon U-Plant Mapo Tofu Sauce (Vegan)
Pkg: 2509/box; 16 boxes/inner box; 4 inner boxes/carton

Ut R 2 B4R (4ER)
VégéBon U-Plant Hot Stinky Tofu Pot (Vegan)
Pkg: 920g/box; 6 boxes/inner box; 4 inner boxes/carton
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A Leading Peruvian Superfoods Supplier

UHTCO Corporation

UHTCO Corporation p{iz#¢ 2003 £ » E—xREEMERNMEXAR
VAR B B BB A E T EATL AR B R AR S o RS EEEE
EmBREME o

B ERARE 8~ a7  HEA  REASANE  RES
THEMME REEINEENEEHEE -

KERMENEHREMZEBHFHEDC  HORABFARTERF
RERNRSHA -

Founded in 2003, UHTCO Corporation is a Canadian company of Peruvian
origins dedicated to the design, development and manufacturing of

unigque premium quality natural products and ingredients from the Amazon
and the Andes of Peru.

The company doesn’t use
heat, radiation, binders, fillers,
excipients or additives to
preserve the pureness and
nutrition values of maca and
other native Peruvian herbs.

UHTCO Corporation has a Maca Research and Development Center
(photo above), which is the first and only of its kind. It is located in the
Junin area in Peru and pioneers and synthesizes community, education
and research efforts in the development of Maca products.

‘AR MEIR Company’s Registered Country
ERE ~ MEX ~ BMFIMER R ERBENEE

Offices and warehouses in Peru, Canada, Austria and USA

E T1EJE We are Offering
BXRMIEESR : MacaPro ~ Camu Camu C++ ~ Cacao XP ~

YaconPro ~ Purple Corn C3G++ ™ Wira Sacha Inchi ~ Peruvian
Harvest&

Hith - FRAREH ~ JEmERMS ~ BER¥ A - BEME/OEM

Brand products: MacaPro, Camu Camu C++, Cacao XP,
YaconPro, Purple Corn C3G++, Wira Sacha Inchi, Peruvian
Harvest and other brands more

Others: Raw materials/Ingredients, non-branded finished goods,
semi-finished goods for bulk, private Label/OEM

BRI TEIR K i [EEE% Target Regions
2T All Asia

E #ZREX Target Customers
AR ~ EOE - SERMKER

Distributors, importers, retailers and manufacturers

FRES B 5 4Bt 4% Company & Contact Information
UHTCO Corporation GmbH

Tel : +43 2572 261526

Email : requests@uhtco.eu

URL : www.uhtco.com/en



KENBHAENEREEERR ; DB EERT » RISMAE Traditionally grown Maca roots from Junin, Peru, using a unique

BERERR

manufacturing process to ensure the best possible effects.

MacaPro Concentrated Maca Powder 6:1

INBHBEERIR (80% B - 15% &K@ ~ 5% &) "L
6 VRE » IS kgIBERIPS BOKgER

Made from selected certified organic dried maca roots
(80% black, 15% purple, 5% yellow)

6:1 concentration, that means 6kg of dried roots per 1kg of
Maca powder

Pkg: 120g

MacaPro Concentrated Maca Powder 6:1 MacaPro XP Purple Liquid Maca Extract MacaPro XP Black Liquid Maca Extract
(Vegetarian Capsules) SeIER AR A EE B 2001 BIE-RIEMLELEIA 18:1

B4 100% Bk (80% B ~ 15% & B4y 1 100% EKIERARZEEA) ~ K ~ B A% : 100% BISRARZEEY) ~ 7K ~ BHE
5% #E ) With purple Maca roots in a ratio of 20:1 With black Maca roots in a ratio of 18:1
Ingredients: 100% Maca (80% black, 15% Ingredients: Maca-extract from 100% purple Ingredients: Maca-extract from 100% black
purple, 5% yellow) Maca-Roots, water, alcohol Maca-Roots, water, alcohol

Pkg: 90 capsules Pkg: 90 mi Pkg: 90 ml

CAMU CAMU C++

FIBREREEEHBRMNBEKE > SHEEEN4EMSC o 3 Camu Camu C ++ is an extraordinary source of natural vitamin C. Our
) Camu Camu C++ DIF T - EAH F30A T RE\RA camu camu berries are hand-harvested from the Amazon rainforest of

AR 1A R Camu Camu C++543 -

Peru.

PEREEMAS S E - RERSRAREMGCHE (>15%, O 16% It takes 30kg of the fresh fruit to produce 1kg of Camu Camu C++

- 18%) » IEALFIFURSEES -

[cAML cAMU)
C +4®

Yo

Camu Camu Organic Fruit Powder from
the Whole Berry

45 1 100% RiBR
Ingredients:100% Camu Camu
Pkg: 100g

fruit powder with the highest, natural vitamin C (> 15%, & 16% - 18%)
value and the highest antioxidative and antiviral capability.

eAvL cAMU|
| E C T

DO

Camu Camu Organic Fruit Powder from
the Whole Berry (Vegetarian Capsules)

R4 : 100% Fig8R
Ingredients:100% Camu Camu
Pkg: 90 capsules
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CAMMELLS
UMF@ 1 2+® CAMMELLS HONEY LI UMF E&igsilieiE

MANUKA HONEY
e i 10+ 12+ 15+ 16+ 19+ 20+

UMF UMF UMF UMF UMF UMF

BENXAREER. SUMFIHAEREEAREERISIE,

UMF@7SHEZE1 998 IER M, (FRES SESEMaEER AR I TEER (*,%)E BE’ NG|
ﬂﬁ?ﬁ?ﬁ‘ﬁ fﬁ‘tﬁl E. #1033 Séﬁllflﬂn _E':ij3l.+é52.} 1 DGFOmfo@swlssmtematlonalcomhk




COMPOSTABLE wJAE
BIODEGRADABLE RIE¥) % %
RECYCLABLE RI1BIRHE

GB/T 28206-2011

We are a biodegradable bag manufacturer providing bags to businesses
who are looking for ecological alternatives to traditional plastic.

Product range Our EN13432 Compost Certifications
Supermarket bags Courier bags ABAP10135 (Australia Compost)

Retail shopping bags  T-shirt bags ABAP20059 (Australia Home Compost)
Garbage bags on rolls  Industrial packing TUV S606 (OK Compost & Home Compost)

7P1032 (Din Certco)

Office: Unit H, 17/F.,, Legend Tower, 7 Shing Yip Street, Kwun Tong, Kowloon, Hong Kong
Factory: 218 Shang Keng East Road, Chang Ping, DongGuan, GuangDong, China

Firstway (H.K.) Ltd Tel: (852) 2797 3319 www.firstway.com.hk  IESEERTINE
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FOOD & HOTEL

THE 17TH EDITION OF MALAYSIA'S PREMIER
TRADE-ONLY FOOD AND HOSPITALITY EXHIBITION

19-22 September 2023

Kuala Lumpur Convention Centre, Malaysia

BRINGING SUSTAINABILITY
TO THE TABLE

i

E: info@foodandhotel.com .
n r@ m Food and Hotel Malaysia T: +603 9771 2688 @ informa

-

ﬂ EE www.foodandhotel.com For enquiries, please contact us at: Organised By:
-
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PROPARK

CHINA

The 28th International Processing and Packaging Exhibition

8-10 Nov 2022 | SNIEC, China

Concurrent Events:

9 . -
FOODPACK * ﬁ-p-e gﬁﬁgh ingredients Food ingredients Starch Expo
CHINA REXAE Asia-China China

HHHHHHHHHH

e sc 00 e
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Exhibitor Profile

@ Food Processing Machinery @; Packaging materials and products
& General Food Machinery Il Labeling technology/ Flexible packaging
& Packaging machinery Logistics packaging

Industrial robots and automation

Space booking: m

Ms. Vicky Leung (Asia & China) Mr. Andrea Boccellini (Worldwide) u m n E @OES ProPak

———————————

Sinoexpo Informa Markets Informa Markets
T: +86 131 4389 6198 T: +44 (0)78 669 18897 p .
_ , o 6, www.propakchina.com
E: vicky.leung@imsinoexpo.com E: andrea.boccellini@informa.com
N e e e e e e e e e e e e e e e e e e e e e e o e e e e e e e e o o e e o 7

Organised by:  sincexps | informamarkets
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anuga anufood

Restore, Refresh, Revitalize china
South China's F&B market awaits you
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Shenzhen World Exhibition & Convention Center, u
. (] |
Shenzhen, China

anufoodchina.com

Book Your Stand
Ao L A
E “'&,uﬂ s E
Co-located with: Organisers:
SIGEP g
E \6) faterasens (I RIEEBWTUHE .
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thaifex

anuga
ASIA

RE-IMAGINE

THE FUTURE OF FOOD
& BEVERAGE INDUSTRY

23 - 21 MAY

2025

IMPACT

MUANG THONG THANI
BANGKOK, THAILAND

www.thaifex-anuga.com

CCCCCCC

nnnnnnnnnnnnnnnnnnnnnnnnnn
Tel: +65 6500 6712
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All Good Bio Inc
VégéBon
vege@allgoodbio.com
en.allgoodbio.com

Assure Co Ltd
Martinellis, SnackMate
info@assure.com.hk
www.assure.com.hk

Clearsping Ltd
Clearspring
info@clearspring.co.uk
www.clearspring.co.uk

Everything Organic Ltd

Be Organic, Flow, Simply Protein,

Veen Ayurveda Super Shot
info@everything-organic.com
www.everything-organic.com

Firstway (H.K.) Ltd
Firstway
sales@firstway.com.hk
www.firstway.com.hk

GTCL Pte Ltd
Anaya, Pili Pushers
sales@gtclife.com

www.anayalife.com
www.pilipushers.com

Health Concept Hong Kong Ltd
Health Concept Training Academy

info@health-concept.com.hk

Page
24,48

44, 46

4,42

16

53

26

www.healthconcepttrainingacademy.com

Informa Markets

FHM Food & Hotel Malaysia
info@foodandhotel.com
www.foodandhotel.com

KH Cookies Ltd
Lowrey, Suki Bakery
lowreyhk@gmail.com

www.lowreyfoods.com
www.sukibakery.com

Koelnmesse Co Ltd
Anufood China
n.tsui@koelnmesse.com.hk
www.anufoodchina.com

Koelnmesse Pte Ltd
THAIFEX - Anuga Asia

lynn.how@koelnmesse.com.sg

www.thaifex-anuga.com
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Little Blossom Pte. Ltd
Little Blossom
hello@littleblossom.co
www.littleblossom.co

Master Lam Foods Ltd
Naturalam
sales@masterlamfoods.com

www.masterlamfoods.com
www.naturalam.com

Max Choice Corporation Ltd
Max Choice

lawrencechan@maxchateau.com

www.hknest.com

Mindfiniti Ltd
CANNACOFFEE
enquiry@myberrybuzz.com
www.myberrybuzz.com

Nautrally Choice (H & F Bee Label

Ltd)

HBay Water
sales.hfbeel@gmail.com
www.naturally-choice.com

Queentiff Industries Ltd

Queentiff
contact@queentiff.com

www.queentiff.com

Sinoexpo Informa Markets
Propak China
vicky.leung@imsinoexpo.com

andrea.boccellini@informa.com

www.propakchina.com

Sixfifteen Imports-Exports Ltd

Melting Sweet, 615 Plus, 615
Coconut Sugar

cs@sinaginger.com
www.sinaginger.com

Swiss International Ltd
Cammells Honey

info@swissinternational.com.hk
www.swissinternational.com.hk

UHTCO Corporation GmbH
MacaPro, Camu Camu C++
request@uhtco.eu
www.uhtco.com/en
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GO Natureff

BefPI iR A MO BRFS

FRARETERE « EmENEE
* REAMTY - EmBH - EEERBE EH

PROPS & atF18d 1
*  MBuhERETH SEO ~ SEM
s TEHE
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©  RETRRH - A
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. BRARED

More than a media company

Based in Hong Kong, with partner offices in Singapore,
Japan, Australia and mainland China, we are a brand
consultancy and marketing agency dedicated to serving
sustainable and healthy lifestyle brands to grow in Asia
Pacific markets.

GO Natural Marketing & PR Co Ltd is the publisher of GO
Natural Food Guide and GO Natural Beauty Magazine.

Our services

e Copywriting, translation, content marketing
. Marketing collateral design and production
e  Website design, SEO and SEM

. Email marketing

e  Social media management

. PR & publicity

. Influencer marketing

e  Buyer food sampling event management

BHEFHEMNTE ?
AR BRI S 48U !

Hear what our happy clients say
about us? Please visit our website!

www.GoNaturalMarketing.com



QUEENTIFF

INDUSTRIES LIMITED

PLANT-BASED STRAWS AND CUTLERY

UPCYCLED FROM AGRICULTURAL WASTE

Our approach to sustainability is solution-
driven and is tailored to you.
We work with you to match products based Coffee Ground
on your own unique needs and goals. Products

Queentiff Industries Limited
Flat E, 8/F, Block 2, Tai Ping Industrial Centre,
55 Ting Kok Road, Tai Po, N.T.
Tel: +852 2155 9954
Email: contactequeentiff.com
Website: www.queentiff.com



